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Madelein T.
Batiste

Hey there! I'm Madelein and I'm glad you're here! I'm a native of
Colombia living in Dallas, Texas. I'm an observer of the world around

me, admiring all things beautiful, from photos and design, to interiors

and fashion. | especially love beauty when paired with functionality, as it
mirrors the way | like to approach every design project | undertake. Every
design | create has my heart and soul poured into it, but ultimately, | look
to reflect the heart and soul of the client as we strive to better connect with
the intended target audience.

When I’'m not designing, | love spending time with my husband, friends
and family. | have a special love for our four-legged friends; so yes, big
dog-lover right here! In my spare time you will find me enjoying my
passions; travel, food, and indoor surfing.
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Proposal for Professional Services for Water and Wastewater Projects. The City client released an
RFQ looking for an engineering firm to perform professional services for Water and Wastewater
Projects. The Statement of Qualifications submitted highlighted the local experience of the firm
on previous similar projects in the client’s service area and general qualifications of the firm. This
project was awarded to the firm.

3755 S. Capital of Texas Hwy
Suite 325
Austin, TX 78704

(512) 485-0009
T P R o P o s A Ls




80 EOR YOUR TQMORROW.--/

Statement of Qualifications sign-Build Team
i oto, sas tment Facility Expansion
Y
I —

I,-
|@$TRUST

e e F O R : : Mark Dolechek, PE

Engineering Principal

Statement .
City of D¢ Rusty Tate, PE
May 2023 ' Design Lead

Riictis hac enant 1A wvaare madaline nraraccac tn imnrava

SOQ for Progressive
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Proposal for Statement of Qualifications for Progressive Design-Build Team. The client released

: an RFQ looking for a firm with a Progressive Design-Build Team to perform professional

59;‘?2:_ engineering services. The Statement of Qualifications submitted highlighted the firm’s

o experience with Progressive Design-Build teams as well as experience on previous similar
projects, along with general qualifications of the firm. The firm was shortlisted for this project

and interviewed with the client for the project. This project was led as a Proposal Coordinator

and included working closely with a marketing team, including a Graphic Designer.

5961 Corporate Drive
Manhattan, KS 66503

785-539-6521
waltersmorgan.com




The Kingdom
is at Hand

Event design for a Musical Festival for 7th and 8th graders of several schools
within an organization. Titled, The Kingdom is at Hand, the design elements
are based on the idea of a kingdom which represents the theme of the festival.
The design also features typography treatment incorporating musical elements
alongside the lettering.

DESIGN
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SEEDS TEXAS 2018 CHURCH PLANTING CONFERENCE | DALLAS, TX

Visual Identity and collateral design for God’s Dream Church Plant conference in

Dallas, targeting ministers and church planters within the Texas Conference, a religious
organization that serves over 60,000 members throughout Texas. The design represents
the idea of God’s Dream for the Dallas area, consisting of seeing more churches planted
(founded) and operating throughout the city.

JANUARY 19-20, 2018




Creation
Posters

Series design of posters for the Geoscience Research Institute for Latin America.

The posters represent the seven days of creation in the Biblical account. Each poster
represents one day and shows imagery conveying what the creation account says took
place on that day. The posters were created in Spanish for a hispanic audience.




SUPPORT GROUP

Est. 2015
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Men’s
Advocacy

—— Brand Identity and Business Card design for the Men’s Advocacy Support Group.

- N
/ \ The organization is a non-profit church ministry in Oklahoma, dedicated to meeting

the needs of men in the community through partnership and mentoring. The design
intends to appeal to the onganization’s male target audience through the intentional use
SUPPORT GROUP

of imagery and color.
\ Est. 2015 /

v
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Ministry Tools for Today’s Children

COLOR PALLETE

ALTERNATIVE LOGO

Ministry Tools for Today’s Children

SYMBOL | LOGO TYPE | SLOGAN
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%@ m M Ministry Tools for Today’s Children K1
\—/
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Brand Identity for K1, a non-profit organization that offers resources for faith-based organizations
working with children. The elements for the logo design, such as bright and youthful colors and
simple lines, represent the simplicity yet vibrancy of a child. K1 puts kids first, they are at the core
of what the organization does. This is conveyed in the logo, by a single star heading the circular
LR CI BRI R ABCDEFGHIJKLMN outline, representing how children are the lead and focus of the organization.
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12 Print Medio

Color Using

The colors for the logo are bive, green and ray. The gray used in he logatype
i @ dark tone to create  neutral serious feel, while allowing the colored symbl
10 stand out in contrast. The blue and gray represent he globe and the wholeness
Value of the brand. The colors are fo be used with the following velues.

FOR WEB USE

BLUE & =&

PANTONE: 307 U

FOR WEB USE
00

GREEN

PANTONE: 2418 U

GRAY £ 7

FOR PRINTING USE

Cyen
Magenta: 00
Yellow 00
Key 80

PANTONE: Black U

leadurworld.com

LeadUrWorld i o leadership troining and consuifing company, specialzing in
unpacking the offen complex and misleading arena of leadership. Delivering clear,
time-tested and insightful trining thet empowers individuals and organizetions to O

Main Logo Logo Variations

The logo represents he leadership concept behind LeadUrWorld LLC, which is based
on @ chilstan form of leadership where leaders don' just infend o be followed but
1o empower and inspire others o in urn lead and influence their world.

The logo is masly typography treatment with the “o" of the word “world" as foccl
poit. I not only o focal point visually in the logo, but alzo represents the focal
point of the organization, symbolizing the idea of leading ones personal world. As
such, the world (people) we influence is vitaly importart.

C. Symbol AllGray

A. Complete Logo All-Gray
Use the logo in All-Gray, tilzil
one color on a white or light sol

8. Complete Logo All-White
Use the logo in AIlWhite, when|
lack or dark solid color bockg|

Use the symbol in All-Gray, ui]
symbol i one color on @ white

The logo has a symetric composition made up of an infegrated compositon of fype
and symbol, where fhe symbol stands in place of o letter The concept of the logo
is simple but sgrificant, and has @ clean, contemporary look, while displaying o
corporate look and style.

LEADUR
WGRLD |

D. Symbol All-White

B
sy 3
T sy s s rophic ot  cemplted b e clr shpes n
L . oloe oo

offect ones leadership.
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lecdurworld.com leadurworld.com

Do Not's

Typeface

The font for the logotype is Tralan Pro, Use the font exclusively for the logo.

a The secondary font is Lato. Use the Lato family of fonts for any branded
LeadUrWorld communication.

<

a

PRIMARY FONT

TRA{AN PRO
ABCDEFGHIKLMNOPQRSTUVWXYZ
ABCDEFGHIKLMNOPQRSTUVWXYZ

01234567890!@$%

SECONDARY FONT

Lato
ABCDEFGHIKLMNOPQRSTUVWXYZ
abedefghikimnoparstuvwxyz
01234567890!@$%

leadurworld.com

Use the symbol in All-White, wh]
on @ black or dark solid color

Hierachy
Inended ses of the font incf
Use Lot for Werd, Powerfon

Below is @ guide of sizes of 1

FONT SIzE 22 PT

Title

ABCDEFGHIJ
abcdefghijkim
123456789£$

FONTSIZE 16 PT

Headline
ABCDEFGHIJKLM|
abcdefghijkimnopa;
123456789£5?!< (]

FONTSIZE 11PT

Sublitle
ABCDEFGHLKLMNOPQRS
abcdefghijkimnoparstuvwxyz
123456789£871<>{}#0™®

FONTSIZE 9 PT

ABCDEFGHLKLMNOPQRST
cdefghikimnoparstuwieyz ™
1234567896871 heE

leadurworld.com

<

1logo is 1.75in for print and 128px for screens. The logo
an the indicated sizes i order to ensure readabilty.
foes not need to be measured as the aspect ratio of the logo.

I ’\ © complete logo is determined by the height of the space be-
letters in the fop fine of the logo, and the fop of the letters

+10go (1/3 of the heigth of the letiers).

mitted to enter the isolation zone to mantain visualintegrity

17500/ 128px

leodurworld.com

oft corner of the spoce for quick
elow the logo. A blue and green
of the envelope for consistency

leadurworld.com

PR A
Envelooe
Visiting Card Letter Head
A Front Sde head displays the brand name on he fop center of the space for quick
LoadUrWorld business card disploys the brand name prominently on the ront for name recagrition. Compny contact information i at he batom of the page in
a cohesive, and professiona look and feal. It alo incudes the name and contact e 1 blue and green gradient rectangle for consistency among stationary
informtion of the card owner E
8. Bock Side
The back of the card displays the solated brand symbol in white on a blve and
groen gradient backgrounds The symbol serves as reinforcement of the brand
Dr.Paul Hunt
P ————
leadurworld.com leadurworld.com

Symbol

solation Zone
The iolation zone of the symbol iz determined by half the valus of 1/3 of the
symbol’ height.

No other element i permitted to enter the solation zone to mantain visuol integrity
of the symbol.

v I

leodurworld.com

“You are not here merely to make
aliving. You are here in order to
enable the world to live more amply,
with greater vision, with a finer
spirit of hope and achievement.

You are here to enrich the world,
and you impoverish yourself if you
forget the errand.” -

-Woodrow Wilson

LEADUR
WGRLD

leadurworld.com

Lead Ur
World

Brand |dentity for Lead Ur World, a non-profit organization that offers resources for faith-based
leaders. The logo design and style is meant to have a corporate feel, displaying a circular element
nesttled withing the type, representing the global aspect of the brand. The brand targets a mature
demographic, specifically those who play a role in Christian leadership at any level.

BRANDING



lllustration created using a Vector-based computer software and retouched manually
with ink. The project was done as an academic assignment and is a replica of an existing
illustration. It intends to show the multidimensional aspect of a vector-based illustration,
using computer and manual skills.




ACS Angel
Ornaments

lllustration design for the Texas chapter of Adventist Community Services, a disaster

relief organization. The client requested ornament angels for an angel christmas tree. The
angels needed to be holding their signature yellow buckets, which the organization fills with
cleaning supplies and hands out to survivors of disasters.The illustrations were adapted from
stock vector images to reflect the client’s desired look.

ILLUSTRATION




Paid Search

Mobile Website

Display Ads

Social Media

Joie de Vivre
LaCroix

Digital campaign for LaCroix’s limited summer edition, Joie de Vivre campaign. Inspired
in the joy of European summers, the campaign promotes its limited edition cans through a
digital media campaign. The campaign was an academic assignment for a Digital Media
course and was presented as a group project in an academic setting.

DIGITAL
CAMPAIGN




SMARTOX-Intelligent
Fingerprinting

IMC campaign intended to create awareness of a new product entering the US market. The
campaign was prepared for a real client through a postgraduate Campaign course. The
Plans book outlines the proposed strategy to conduct a successful awareness campaign for
SMARTOX's Intelligent Fingerprinting, a portable drug testing device for professional use.

CAMPAIGN




DETERHINED
Cycting™— o NETERHMINED

Eyclilig Tour BETERE&EEEB | Cycting Tour

Cycting Tour
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EDUCATION southwesternUnion.org
SWAU.edu e

SouthwesternAdventistEducation.com

ﬂyﬁlin} Tour

IMC campaign to promote the DETERMINED Cycling Tour which is sponsored by the Texas Conference,
a faith-based organization with members across Texas. Spanning over a few months, the campaign
intended to promote participation in the tour, wether in person or virtually, as well as to encourage
donations in support of the tour’s fundraising goal. The campaign included creating the tour’s visual

identity, print collateralls such as pull-up banners, brochures, flyers, posters and mailers, digital media,
swag items and social media.



Social media posts for the Texas Conference, a religious organization with over 60,000
members throughout Texas. The different social channels of the organization intend to keep
its members connected through intentional posts that range from inspirational to informative.
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