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It’s meee.
Hi! My name is Sophie and I’m a writer 
and creative lead, with a background 
in entertainment and screenwriting. 
I’m also a standup and improv 
comedian.



HOW. DOES. SHE. DO. IT??



I’ve been the Head of Creative/
Content at Live Conscious, the Head 
of Creative at MeUndies, and the lead 
writer at Westmore Beauty. I’ve 
worked in tech, apparel, beauty, and 
fashion, and I’m not slowing down 
anytime soon.



A Bit About Me Sophie Spiers



Head of Content/Creative Strategy

Live Conscious 

DTC supplements/wellness brand
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1
Doubled  ROAS
Doubled Meta ROAS from an 
average of .20 to .40 over six 
months.

2
Top-Performers
The “grandparent ads” were our 
top-performing ads of all time!

3
AI adopt ion
I brought AI filmmaking to the 
company, which helped with 
hook iteration and thru play rates.

4
Humor won
I brought levity to the brand 
voice, and my “humorous ads” 
campaign was the best-
performing campaign of 2025.

Live Conscious results Sophie Spiers



Head of Content - Creative & Brand

MeUndies

DTC Underwear brand



Welcome to...the Underworld. 

We did a full rebrand at MeUndies, for which I 
executed the creative direction and the copy. 

I led content on both the paid and organic 
sides.

MeUndies

Rebrand
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MeUndies x 
Liquid Death

We collaborated with Liquid Death. I came up 
with the campaign messaging and worked 
with the Art Director on the visual, femme 

fatale look and feel.
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Paid Media
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Organic Social
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YouTube/CTV



Love is...

I defined the theme of this campaign as “Love is…” It celebrated 

every kind of love, with comfort and self-expression at the center. 

I came up with the campaign concept and chose to highlight 

several couples’ stories, for a more narrative-driven approach to 

our entire campaign, but especially our social media presence.


MeUndies x 
Valentine’s 

Day
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YouTube/CTV



1
Retention
49.4% email open rate

2
YouTube
Average YouTube view increase 
x3

3
TikTok
+7k follower growth, 11k brand 
impressions, 2% engagement 
rate (met all KPIs)

4
Web
(Compared to 2023): 36% 
increase in new customers, 
261% increase in repeating 
customers, 156% increase in E-
comm orders, 139.2% increase 
in general orders

meundies results Sophie Spiers



Begin Health, Luxury 
Presence, Chillistore, 


Freelance Copywriting
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Blog Posts


https://www.bernardlink.com/blog/best-day-trips-from-marin
https://www.bernardlink.com/blog/diy-curb-appeal-trends
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Link

Blog Posts


https://www.chillistore.com/blog/our-top-three-challenges-asking-for-help/
https://www.chillistore.com/blog/translation-versus-adaptation/


Continuum Innovation


Published Work
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Link (ghost writer for Tech Crunch)



Link

https://techcrunch.com/2015/01/01/how-will-connectivity-need-to-evolve-in-2015/
https://www.continuuminnovation.com/how-we-think/blog/service-design-beyonce-style
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