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Minnesota Deer & Turkey Expo Set
Target Communications, which
already produces deer and turkey
hunting expos in five states, will
launch a new one in Minnesota this
March.
The new Minnesota Deer &
Turkey Expo will be held March 1012, 2006, in the Four Seasons Centre
on the Steele County Fairgrounds in
Owatonna, Minnesota. The location
is about 50 minutes south of the
Twin Cities, near the junction of I-35
and Highway 14.
The expo will be a 2-1/2 day
event, opening mid-afternoon
Friday, March 10 and running
through Sunday afternoon, March
12. The expo is expected to attract
deer and turkey hunters from
throughout Minnesota, northern
Iowa, South Dakota, North Dakota
and western Wisconsin. It is an event
with attractions for the entire family.
“The expo is for everyone who
enjoys the outdoors and its renewable resources,” noted Glenn
Helgeland, president of Target
Communications, the expo’s producer. “We tell everyone this is NOT
a hairy-chested male bonding experience.” For instance, there will be an
outdoor photo contest, airgun range,
kids archery instruction, and venison processing demonstrations
daily, as well as a game bird and animal identification contest. The three
seminar rooms will allow more than
30 seminars to be given that weekend.
Target Communications has
been producing deer and turkey
hunting expos in Wisconsin, Illinois,
Michigan, Ohio and Tennessee. This
new event will be produced with the
assistance of the Bluffland Whitetails
Association. More than 200 exhibit
booths are expected for this first
event. Segregation of the show floor
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will allow some booths to be open to
dealers only on Friday, so dealers in
the region can see new products and
write orders with a minimum expenditure of time and travel.

For details on exhibiting, call
Target Communications at (800)
324-3337 or visit the website
(www.deerinfo.com).

Woolrich Adds Rep
Robert “Bo” Hitchcock has joined Woolrich as a
Field Sales Representative, covering Alabama,
Florida, Georgia and the Caribbean. In making the
announcement, VP of Sales & Domestic Licensing
Jerry Rinder said “We feel fortunate to have gained a
sales professional with over 12 years experience and
seven years of management. Bo is an excellent communicator and we expect him to make significant
contributions to our corporate sales goals for both
growth and profit.”
Prior to joining Woolrich, Hitchcock was a principle with Bill Ciaccia and Associates Sales Agency. He also managed retail
businesses at Sports Authority and Things Remembered.

NASP Supplies Are On-line
After four years of intense work and determination the National Archery
in the Schools Program has brought archery to more than 300,000 youth during school hours in 2004 alone. The goal for 2005 is to meet or exceed
750,000. As of June 2005, NASP is in 27 states and still growing. And with that
growth comes expansion. NASP now has an Online Store that offers highquality and affordable official NASP gear.
At this time the store offers an assortment of products for the NASP participants and their families. The Grand Opening special is the National
Archery in the Schools Program hat & T-shirt combo for just $18. The store
also offers a high-quality American made soft padded bow case that fits the
Genesis compound bow like a glove, with your choice of the NASP logo or
the Genesis logo. 3-D style hip quivers in four color choices featuring an
embroidered NASP full color-logo can be found on the website as well. The
3-D hip quiver, just like the soft-padded compound bow case is of the highest-quality and American made.
The National Archery in the Schools Program has proven to be one of the
most effective and fun ways to introduce thousands of kids to the lifetime
sport of archery. Profits from all store sales go directly back into the foundation to provide more equipment to schools as well as support the costs of
operating and maintaining the National Archery in the Schools Program.
The Online Store for the National Archery in the Schools Program is
located at www.archeryintheschools.org
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News continues on page 87

BowTech Has New General Manager
With the need to provide CEO
John Strasheim additional time to
concentrate on vision and strategy,
BowTech announces the hiring of
new General Manager, Dewayne
Tiller.
Tiller assumes the newly-created
position with responsibility for the
day-to-day operations of all
BowTech and Diamond product
lines. He brings extensive leadership
qualities to the table from his managerial experience as owner and
CEO of Macaty Inc., one of
BowTech’s suppliers.
“I accepted this job because I
knew I had something to offer

BowTech,” says Tiller. “I have been
involved in a number of different
companies and industries in my life,
but never one for which I have so
much passion.”
Tiller stressed that there was
more to his accepting the position
than his love for archery. “I am
enthused and blessed with the
opportunity to be involved in the
cutting edge technology BowTech
has brought to the industry.”
In addition to having served as a
previous supplier to BowTech, Tiller
has accompanied the sales team to
the ATA trade show on a number of
occasions. During his ATA participa-

Like a .308
for your bow.

tion, Tiller has
exhibited
strong communication
skills
while
interacting
with BowTech
dealers and
the media.
“He is just
Dewayne Tiller
a natural fit,”
says Strasheim. “He knows our product, he knows the industry, and he
adheres to solid business principles.
We are all thrilled to have Dewayne
join our team.”
BowTech manufactures and distributes compound bows and other
archery equipment. President/CEO,
John
Strasheim,
and
Vice
President/R&D, Kevin Strother,
founded BowTech in 1999. Today,
BowTech divisions include the film
dip finisher, WaterDog Surface
Technologies, formed in February
2004 and mid-range bow builder
Diamond Archery, acquired in
September 2004.

United Cutlery
Helps Sponsor
NRA Youth Finals

www.americanbroadhead.com
603.822.1061
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3 REPLACEABLE BLADES

Circle 116 on Response Card

United Cutlery Corporation has
become a major sponsor of the NRA’s
Youth Hunter Education Challenge,
held this year at the Whittington
Center in Taton, New Mexico. Young
men and women, ages 8-18, train to
develop skills with rifle, bow, shotgun and muzzleloader. They also
participate in wildlife identification,
hunter safety exams and orienteering events. Local and regional events
qualify the participants for the finals.
United Cutlery makes hunting,
camping, fishing and utility knives.
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Excalibur Crossbow
Expands 3-Year Old Plant
Three short years
after completing their
company’s
16,000
square foot manufacturing
facility,
Excalibur Crossbow’s
Bill
and
Kathryn
Troubridge are again
overseeing a business
expansion. Driven by
increased demand for
their company’s quality recurve crossbows An expansion onto the back of this three-year old manufacand by legislative turing plant at 2335 Shirley Drive, Kitchener, Ontario will
changes
regarding give the crossbow manufacturer a 50 percent increase in
crossbow hunting in overall space. Excalibur Crossbow will use that to provide
the United States, the room for additional CNC machines (shown below) and relatbusiness leaders are ed production operations.
adding a 8,000 square
foot expansion to their
modern plant in an
industrial park outside
Kitchener, Ontario.
This addition will
house the expanded
CNC and machining
facilities which are
necessary to meet the
growing demand for
their products, and
will allow several more years of con- through this exciting period of crosstinued growth for this manufacturer bow history, and this new machining
of high-performance recurve cross- facility will allow us to excel as we
bows.
meet this expanding market.”
President Bill Troubridge said,
“Our greatest challenge is to maintain the quality we are famous for

Excalibur uses a process
that involves elements of
pultrusion and compression molding for the limbs.
Circle 78 on Response Card
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News continued from page 25

Tax Law Change To Benefit Fishing
The most significant legislation
for sportfishing and boating since
1984 was to be signed as part of the
federal transportation bill as this issue
went to press. The centerpiece of the
legislation is the successful capture of
the federal fuel tax on motorboats and
small engines which will now be dedicated to sportfish restoration, angler
and boating access and boating safety.
The Act will consolidate the receipts of
the new Sport Fish Restoration and
Boating Trust Fund and distribute
them according to a simpler and more
equitable formula supported by the
American Sportfishing Association
and a coalition of 33 other fishing &
boating organizations.
Formerly known as the Aquatic
Resources Trust Fund, this reauthorization will recover approximately
$110 million per year of federal fuel
taxes currently being paid by anglers
and boaters which was being diverted
to the general treasury. The capture of
the fuel tax will significantly boost
funding revenues for the Fund to
approximately $570 million per year
for important angling and boating
programs such as fisheries monitoring; habitat conservation and restoration; fishing and boating access facilities such as docks, piers, and boat
ramps; and education and safety programs for anglers and boaters. State
wildlife and natural resources agencies, which receive the funds, will see
an annual increase anywhere from
$1.1 to $5.5 million dollars for conservation management. Funds are
appropriated to the states for sportfish restoration and boating programs
based on license sales and water area.
“The sportfishing community
owes Senator Trent Lott (R-MS) and
Senator Herb Kohl (D-WI) a debt of
gratitude for introducing this legislation that will add $110 million annual-

ly to restoring and maintaining sportfishing in the United States,” said
Mike Nussman, president and CEO of
the American Sportfishing Association. “Our members, who pay into
the Fund through the federal manufacturers excise tax on sportfishing
equipment, see this as a major victory.”
The Fund amounts to about $570
million per year which is ultimately
parceled to state fish and wildlife
agencies as a primary source of their
overall funding. For more than 10
years, only a portion of anglers and
boaters’ federal motor boat fuel taxes
were directed to the Aquatic
Resources Trust Fund, a userpay/user and resource benefit fund
that provides revenues for fishing and
boating programs across the nation.
The reauthorization captures the
entire amount of the fuel tax. In addition, the Congressional action also
distributes approximately $87 million
of previously unappropriated revenues to various accounts within the
Sport Fish Restoration and Boating
Trust Fund.
“We are truly grateful for Senators
Lott and Kohl’s efforts in sponsoring
this legislation and the sportfishing
community thanks them for moving it
through the Senate reauthorization
process,” said Gordon Robertson, vice
president of ASA. “On the House side,
we owe Representatives Don Young
(R-AK) and Clay Shaw (R-FL) our
thanks for their leadership in this
effort.” Robertson added, “We also
want to thank the six committees of
jurisdiction and their staff for standing with us during this two-year reauthorization process. Passage of this
legislation is testament to the ability
of the sportfishing and boating community to work together to strengthen
the user-pay/user-benefit concept of

the U.S. conservation model.”
The Transportation Bill also
included two other significant victories for sportfishing. They are: $10 million for fish passage improvement
under the U.S. Forest Service road system; and $1 million for highway signage to direct anglers and hunters to
access points.
According to a report in the Wall
Street Journal, the bill also includes a
cap of $10 per rod in FET tax that will
mainly benefit domestic producers of
higher end fishing and fly rods. The
FET on custom gunmakers who produce less than 50 rifles a year is being
eliminated by this same legislation.

SHOOT
EARLIER
• SHOOT
• Easy,
just aim like
a rifle. LATER
•
Eliminates
low-light
• SHOOT BETTER
SHOOTshooting
QUICKER
issues.

With rifle-like accuracy.

• Ensures proper and consistent
shooting form.
See field
testers’with
results at
• Quick
on target
enhanced
pin
selection.
www.fastestbows.com
• be
CNC
Can
usedmachined.
with Savage & Cobra pendulums.
• Dealer inquiries
welcomed!
Patent Pending

deien@sbcglobal.net
www.compoundbowriflesight.com
Circle 109 on Response Card

87

Sept05AT022-025, 087-088.qxp

8/10/2005

12:35 PM

Page 88

Fletch-Tite Vane Maker Offers Turbo Nock
Bohning Archery, the Lake City,
Michigan manufacturer of popular
Fletch-Tite vanes and adhesives, is
now marketing a product line that
both compliments and competes
with its own arrow components.
Bohning has agreed with Nick
Snook, owner and inventor of Turbo
Nock Products, to market and sell
the entire Turbo Nock product line.
According to a Bohning spokesman,
“Turbo Nock products are a high
tech alternative to standard arrow
fletching and provide the archery
community with yet another excellent method of arrow flight control.
The uniquely twisted nock feature
built into every Turbo Nock induces

spin to the arrow as it leaves the
string and provides perfect arrow
flight. We have found the T-4 Turbo
Nock, when matched with the
Bohning Blazer Vane, is an incredibly
accurate combination.”
The nocks are available in yellow, orange or white plus a “Glow In
The Dark” option.
The Turbo Nock Hunter and
Dead X are one piece nock and vane
combinations that slide inside the
rear of the shaft and eliminate the
need for conventional fletching. The
Hunter is a larger unit available in
three sizes to fit standard unibushings, “G nock” shafts and the new
small carbon shafts like the Easton

Axis. The Turbo Nock Dead X sized
for unibushings is designed
for
shafts
tipped with target points, field
points
or
mechanical
broadheads.
You’ll
find
more information on these Bohning-marketed
Dead X
products in the cover story that
begins on page 12.
For ordering information, contact Bohning Archery at (800) 2530136.
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