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10  Growing Archery 
In The Back Yard

Greg Hipp used a section of the
giant band saw he runs in his “day job”
to make this sign for the pro shop with
indoor lanes that wife Tammy heads in
Mount Storm, West Virginia. It took the
hardworking couple 25 years to build
their business from a back-yard hobby
to what they have now. They’re not
waiting for business to come to them,
they’re giving the kind of service and
instruction that draws existing archers
from a wide area and that makes it easy
for someone interested in archery to
get set up right. That’s why this small
business is ArrowTrade’s choice for the
cover of our 10th Anniversary Issue.

6 From The Publisher: Ten years 
of serving all of our readers
Why editorial coverage that benefits the retailer 
is in the advertisers’ best interest

8 Product Showcase
RMK Accessories takes a modular approach to 
helping hunters carry and stow their gear with
the introduction of the TrailFlex brand. Plus a 
new drop-away rest and the latest from BCY.

16 Industry News
New leadership for the ATA, personnel changes
at Sims and New Archery Products buys another 
broadhead line.

At this winter’s ATA Show in Atlanta, Eric Kauss helped
introduce the TrailFlex product line he designed with the

aid of RMK Accessories co-founder Alice Kranz.
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26 New Broadhead 
Designs Carve 
Their Niche
Tim Dehn interviews
a dozen leading 
manufacturers to find
out what’s driving
design and sales.

32 Industry Profile
Bob Rightnour seems to have a knack for launching successful
businesses in the hunting industry. By John Kasun

40 Drop-Away & Capture Arrow Rests
Bill Winke explains why these two rests styles dominate 
the hunting market and reviews the most popular models.

49 Dealer Workbench: Drop away rests
Larry Wise shows you how to set them up quickly and offers 
advice on what styles may be best for different shooters.

56 Business Break: Reducing loss by theft
If you choose to ignore the fact that some customers want to  
steal from you, it’s only going to become a bigger problem.

60 Catalog Showcase
We’re premiering a new department with the aid of long-time 
supporters of ArrowTrade.

66 Product Directory

68 Kinsey’s Archery Dealer Show Coverage
Our trade show coverage starts here, with more to follow in
the issue mailing mid-June.

72 Dealer to Dealer: Boosting sales to youth
Retailers share what works to bring more young shoppers in.

76 Traditional Focus: Gloves and tabs

79 ATA News & Views: Strengthening school archery

82 Behind The Brand: Brier Ridge Seeds

86 Equipment Focus: Sights & stabilizers
Pat Meitin details best-selling 
models and 2006 introductions
in these two profitable categories.

94 Archery Plus: Taxidermy

98 Selling Quality Optics
A viewing platform may be just 
what your store needs to boost 
sales of precision binoculars and 
spotting scopes.

110 Bow Report: Fred Bear Instinct
This $399 model from the big Gainesville, Florida plant
delivered surprising performance when Quality Engineer 
Jon E. Silks put it under the microscope.

Editor & Publisher
TIM DEHN

Art Director
VICKIE DEHN

Circulation Manager
KARIN DEHN

Bow Testing
JON E. SILKS

Tuning & Coaching
LARRY WISE

Business Editor
JOHN KASUN

Equipment Focus
PAT MEITIN
BILL WINKE

Advertising Sales Director
MATT GRANGER

Phone (888) 796-2084
or (406) 677-3996

FAX (866) 677-3998

Editorial & Production
3479 409th Ave NW
Braham, MN  55006

Phone (320) 396-3473
FAX (320) 396-3206

arrowtrade@northlc.com

Subscription Information
Subscriptions are available free of charge
to qualified members of the archery
industry, including retailers, wholesalers,
manufacturers and sales representatives.
Use the card bound into this issue. For
overseas airmail delivery, include $35 per
year in U.S. funds. To change an address,
send the old and new address, and the
date of change, to our Braham office.

Publication Mail Agreement #40842571.
Canadian Mail distribution information:
Express Messenger International, P.O. Box
25058, London BRC. Ontario,
Canada N6C 6A8

ArrowTrade is pub-
lished bi-monthly by 
A r r o w T r a d e
Publishing Corp.,
3479 409th Ave NW, Braham, MN  55006
© Copyright 2006. All rights reserved.
ArrowTrade is a registered trademark of
ArrowTrade Publishing Corporation

Magnus Stinger BuzzCut 
100 grain 4-blade

Blackjack
from NAP

May06AT002-009.qxp  4/8/2006  4:32 PM  Page 5



6

One of the hazards of being one of three
trade magazines serving the archery
industry is that occasionally we get mis-

taken for “the other guys.”
That happened at the Kinsey’s Archery Dealer

Show when the founder of a mid-sized accessory
firm slapped a magazine down on the counter of
the ArrowTrade booth and said, “Well, you sure did-
n’t do us any favors.” He was upset at having his
firm “covered” in an ATA Show report with a small
photo, and a caption so brief it did little more than
identify the firm had exhibited.

I was really glad then I’d driven to our printer the
day before flying out to Pennsylvania, so I could
pull a “hot off the press” copy of the March issue of
ArrowTrade out of my briefcase. There the same
firm, which supports all three publications,
received one-third of a page of coverage, including
two photos, and 142 words of copy. That’s the space
I felt was required to explain what was most impor-
tant about the company’s 2006 line so our retail
readers could make a decision about whether they
wanted to invest their hard-earned cash in it.

I underlined “retail readers” for a reason. It is the
same reason that retailers are named first in the
subtitle for ArrowTrade, “A Magazine For Retailers,
Distributors and Manufacturers Of Bowhunting
Equipment & Clothing.” It is the reason why you
periodically see retailers given the spotlight of
ArrowTrade’s Cover Story, with the wholehearted
support of Advertising Director Matt Granger.

The simple fact is without the retailers who sell
bowhunting equipment and clothing, the archery
industry would fade away. They are the foundation
which supports all the other business-to-business
transactions that occur. The proper role of a trade
magazine, I was taught some 30-odd years ago in
Journalism classes, was to serve the retailer with
information that helps them be more successful in
their businesses. The payoff, we were told, was that

advertisers would see how this strengthens their
customer base. They’d realize their customers
spend more time with and put more faith in a pub-
lication that clearly serves their interest. They’d
reward that publication with long-term and grow-
ing advertising support.

That’s the theory. In practice, ArrowTrade doesn’t
lead the field in advertising support. The long-term
trend is positive, though, and that has given us the
resources to continue improving the appearance of
the publication. This 10th Anniversary Issue has
more colorful layouts, and a  better mix of long and
short articles from what I feel are the most knowl-
edgeable writers in the business.

It may take a few more years to find out if serving
the retailers who make up the bulk of our reader-
ship is a more successful long-term business strat-
egy than focusing on the advertisers who provide
our direct financial support. We’re going to stay the
course.

Supporting The 

Base For 10 Years

John Kasun, recently named the Business Editor for ArrowTrade,
took this photo of Editor/Publisher Tim Dehn at the 2006 Kinsey’s
Dealer Show. Dehn is interviewing Black Gold’s Nathan Pitcher
about the company’s FlashPoint sight that uses a
PhotoChromatic shield over the fiber optic collector to automati-
cally vary the brightness of the pins to suit conditions. The
FlashPoint can keep pins from getting so bright that they have a
halo effect, and the light-sensing plastic shield reacts quickly
enough that a passing cloud will make it more transparent. Get
more information from the customer service staff Pitcher heads
by calling (406) 586-1117. You’ll find more coverage from the
2006 Kinsey’s Dealer Show starting on page 68 of this issue.
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A 1oz. bottle of
messy liquid scent
or a 10oz. container
of  hassle- free
granular 24Seven™

THINK ABOUT IT

YOU CHOOSE

• Early Buck (An ALL SEASON proven combination
of premium deer scents and glands)

• Doe Estrus (Our hottest seller. Just ask the deer)
• Dominant Buck (A killer big buck territorial scent)
• Big Game Scent Boost (Add 1/2 oz, of any liquid

scent to 24Seven™ Big Game Scent Boost to make
10oz's of Supercharged scent)

222 S. Clay St. Suite #101
Zelienople, PA 16063
888.648.3718

www.mdroutdoorgroup.com

Circle 74 on Response Card
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8 Circle 84 on Response Card

TrailFlex T5000 Harness Support System
RMK Accessories has introduced a new line of hunting packs and accessory car-

riers that snap to one of two sizes of base harnesses.The harness (center in photo)
has a hydration pack built into it so the hunter can sip water through a tube while
hiking or waiting on stand. Along with the packs, up to 20 different modular gear
pouches are being designed to hold accessories along the hunters waist or on the
wide front chest straps. The design of the snaps allows the smaller pouches to be
set at different angles, to make it easier to quickly draw and use items like calls,
radios or GPS units. For more information call RMK at (800) 765-8688.

Vaportrail Has New Rest
Known best for its strings and cables,

Vaportrail is introducing a Limbdriver
arrow rest. According to the designer,
the rest supports the arrow shaft for 70
percent of the shot cycle, yet provides
full fletching clearance. In the up posi-
tion, the launcher blade has a floating
action. “That allows the initial arrow
shock to be absorbed, resulting in truer
arrow flight and more accuracy.”

The cord attaches to the upper limb
so there’s no effect on cables and no
chance of causing cam synchronization
problems. Reach the Ham Lake,
Minnesota firm at (800) 310-8110.

New Thin BCY Serving
On some modern compound bows,

there is a need for a small diameter
serving material to provide strength
and abrasion resistance. “This material
needs a small diameter to fit snugly
into the wheel tracks on compound
bows.This reduces abrasion,”explained
BCY President Ray Browne. BCY’S new
2X serving is made from two strands of
100% SK75 Dyneema yarn, with a diam-
eter of approximately. .015 inch. “It’s
tough but small.” For more information
contact BCY at (860) 632 7115.

Contemporary knife and multi-tool designs for
today’s DIYers priced at $29.99-$59.99 SRP.

Traditional knife designs for your hardware 
customers, priced at $19.99-$25.00 SRP.

The best value from the Rigid® line priced at
just $4.99-$25.00 SRP.

Get double-edged value from Rigid.®
Call 1-800-548-0835 or visit
www.unitedcutlery.com today.

©2006 United® Cutlery Corp.

DOUBLE-EDGED

VALUE

Rigid® knives deliver
great margins for 

yourself and quality
products for your 

customers. It’s value
that cuts both ways.

GET THE RIGHT
KNIFE AT THE RIGHT
PRICE FROM RIGID®
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AMS Bowfishing - Some of the
largest fish have been taken with AMS
Bowfishing Equipment. Enthusiasts
trust our attention to detail and pas-
sion for the hobby, our superior quali-
ty and thorough knowledge. New for
2006 is the AMS Fish Hawk Bow,
Carbon Spined Arrows, and improved
Wave Arrow Rest. Call (888) 541-7657,
check us out at amsbowfishing.com
or circle 36 on the Response Card.

Steel Force - With scalpel sharp
cut-on-contact broadhead designs,
we’ve done it again. The NEW High
Profile raised tooth serration achieves
necessary cutting widths while creat-
ing a low profile main blade for per-
fect flight at extreme speeds. Exclusive
slip coating for an advantage on bone
hits. Also take a look at new Beyond
Bond Flex glue. Call (570) 448-2845,
circle 45 or go to www.steelforce.com

Norway Industries SAVAGE
vanes are for biscuit-style rests and
withstand the inherent wear and tear.
They look like 4” DURAVANES but are
so incredibly durable you will shoot
them all season. PREDATOR vanes are
specifically designed for broadheads.
You know they adhere (they’re
Duravanes) and they guide arrows
unbelievably. Call (800) 778-4755, cir-
cle 32 or go to www.duravanes.com

Rattler Products This Rattler was
designed with safety, convenience
and authentic sound in mind. There
are no points to injure a hunter who
falls and used properly you won’t
mash your fingers as with antlers.
Operates with one hand so you can
keep the other on bow, and works
with minimum of game-spooking
motion. Call (330) 549-0855, circle 178
or go to www.rattlerproducts.com

C.W. Erickson’s Mfg. LLC
Introducing our new “Big Squeeze”

Bow Press for 2006. Designed for short
axle, parallel limb bows, this press
works great on all compound bows
and many crossbows. We are also the
specialists in providing Pro-Shop
Displays and Equipment.

Call us at (763) 682-3665, go on-line
to www.archerhunter.com or circle
173 on the Reader Response Card.

R Enterprises - Original Knotless
Loop slips over the bowstring, then
cinches tight to give consistent nocking
point behind arrow. Formed from
Diamondback serving material, it helps
reduce torque, can't come off. Allows
quick hook-up,aligns peep.Two lengths
accommodate all releases. Installs using
press, additional service work for the
retailer. Call (866) 315-BOWS, circle 176
or use www.originalknotlessloop.com
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AfterShock - Innovative “Physics”
based HyperShock and Tremor broad-
heads are taking the expandable mar-
ket by storm. Based on the same
proven science, AfterShock introduces
the all-surfaces-cut Xbow-XPR broad-
heads for Crossbows and fast bows.
Get a free catalog to see how USA-
made AfterShock has changed all the
rules. Call (248) 668-0874, circle 124 or
go to www.aftershockarchery.com

Leupold & Stevens - Leupold
Yosemite 6x30mm binoculars feature
an interpupillary distance adjustable
from 50mm to 70mm, fitting youth to
adults. The multi-coated lenses and
wide field of view make Yosemites
ideal for spotting moving game in low
light. Yosemites also offer long eye
relief, and rugged, waterproof con-
struction. Circle 18 or you can visit
www.leupold.com for more details.

Pete Rickard - Contact us for our
new 2006 product catalog. It includes
our Original Indian Buck Lure, Love
Potion No. 9, and our many other
hunting scents and lures. Plus you’ll
find Scotch Game Calls and Game
Gear, Dog Training Scents and
Accessories. Reach us at (518) 234-
2731 or email richard@telenet.net.
You may circle 102 on the Response
Card or go to www.peterickard.com

Hind Sight - The only patented
peep sight forward design on the
market. Eliminates the string peep!
Increases arrow speed. Glow in the
dark crosshairs for unsurpassed low
light performance. Eliminates bow
torque. Forces proper alignment. Add
on models and complete sighting sys-
tems available. Right and left hand
reversible. Call (734) 878-2842, circle
31 or go to www.hindsightco.com

Xtreme Sports Group - Xtreme
Scents provides leading edge technol-
ogy in the hunting industry through
our newest advancement, SILVER XP
patented odor control technology.
SILVER XP is Dual Action, works on
contact, eliminates odors caused by
mold, mildew, bacteria and all foreign
odors. This is the Silver XP Advantage.
Call (810) 534-1020, circle 63 on the
card or go to www.xtremescents.com

BCY - Whatever features you pre-
fer, BCY has a bowstring suited to your
needs. Featured in the BCY Catalog
are: 452x-fast and stable, 8125-the
fastest, 450 Plus-reliable, Dynaflight
97-the strongest, Dynaflight 02-for
recurves, plus Traditional B500
Dacron. BCY also offers a range of high
quality serving material and acces-
sories. Call (860) 632-7115, circle 21 or
go to www.bcyfibers@msn.com
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Kishel’s - Known world-wide for
our commitment to quality excel-
lence, Kishel’s 2006 color catalog is
now available. Jam packed with some
of the most advanced & effective
scent attractors for big game hunters,
trappers, predator callers, photogra-
phers and dog trainers. No hype - no
gimmicks, just results-proven prod-
ucts. Call (716) 652-8953, circle 195 or
go to www.kishelscents.com

United Cutlery Corporation -
United Cutlery is the industry leader
for sporting and collectible cutlery.
Our brands include Rigid®, Colt®,
Outdoor Life®, Ford®, Harley-
Davidson® and Uzi®. We are the only
hunting, fishing, camping, tactical, col-
lectible resource you need! Our toll
free order number is (800) 548-0835.
You may also circle 84 on the card or
go to www.unitedcutlery.com

Muzzy Products Corporation -
Over 22 years experience of providing
the best archery and hunting prod-
ucts available for today’s bowhunter.
Muzzy Products is proud to announce
three awesome new products: MX-4
Broadhead 100 grain 1 1/8” cut, Next
Generation Zero Effect Arrow Rest and
Phantom SS Broadhead 200/220-
grain. Call (770) 387-9300, circle 125
on card or go to www.muzzy.com

Pine Ridge Archery - Pine Ridge
Archery manufactures products that
help dealers. With items like our
Instant Arrow Glue, Silicone Peep
Sight Tubing and our Archer’s Allen
Wrench, dealers can provide
bowhunters with great products
while they provide their own busi-
nesses with great margins. Call (877)
746-7434, circle 7 on Response Card or
go to www.pineridgearchery.com

Trueflight Feathers - Trueflight’s
new “Bright Stripes” barred patterns
add a flash of eye-catching color to
any arrow. Trueflight supplies a full
line of high quality, high perfor-
mance, natural feathers in a wide
selection of sizes, shapes, colors and
patterns. Reach Trueflight Feathers at
P.O. Box 1000, Manitowish Waters, WI
54545. Call (715) 543-8451 or go on-
line to www.trueflightfeathers.com

Mathews, Inc. - The 2006 Mathews
product line has something for every-
one.Whether you are an avid hunter or
are looking for the best target bow on
the market, Mathews has the bow for
you. Our bows feature Harmonic
Damping, Perimeter-weighted Single
Cams, Parallel Limb Technology, Roller
Guards, String Suppressors and much
more. Call (608) 269-2728, circle 1 on
card or go to www.mathewsinc.com
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BowJax - Limb Jax, Big Jax and
new X-it are made from a 60% lower
durometer elastomeric polymer. This
greatly improves the vibration damp-
ening over previous material. BowJax
Ultra I & II String Silencers are now
40% softer, but with twice the tensile
strength over the original material.
More effective yet will last thousands
of shots. Call (208) 762-3692, circle 161
or go on-line to www.bowjax.com

www.rytera.com info@rytera.com 509-529-2554

10 Solid Reasons why the Bullet-X is the best!

Performance Every Archer Should Experience

®

•Corefl ex fully Laminated
13” limbs  - No feathering!
Not just a one piece billet.

•Solid 7 All Metal Limb Mounting 
System. Metal parts produce 
consistent accuracy that plastic 
parts cannot provide.

•V.E.M. Patented Vibration 
Dampeners, precisely situated 
to disrupt and kill noise at 
its source. 

•Tefl on plated cable guard for a 
smooth and effortless draw.

•Unique, eye-catching, sculptured 
riser machined from a solid block
of aluminum.

• Double Helix pre-stretched 
tension-served strings for zero 
stretch. 

• 4 Precision Speed Bearings in
every bow.

•Rytera Thermal Elite Grip. 
Shaped of Walnut wood and wrapped
in soft black leather to retain hand warmth.  

•Backed by 55 Years of Bow Manufacturing.

•

Quiet, fast, and smooth

Setting new standards in power and technology.

Rytera - No recoil, no noise, no
vibration. The Bullet X accomplishes
its super-soft shot with a limb design
that goes beyond parallel and a Vipro
Cam specifically designed not to pro-
duce vibration. Is this bow quiet and
vibration free? Yes. Will you feel, hear
or sense movement and recoil as your
arrow speeds toward its target. No.
Call (509) 529-2554, circle 160 or go to
www.rytera.com.

Jack’s Juice - Jack’s Juice will be
introducing it’s Pure Heat variety pack
for the fall deer hunting season. The
Pure Heat 3-pack comes with 2-ounce
pumps in doe urine, doe-in-heat and
dominant buck. Jack’s Juice will also
be offering dealers the opportunity to
choose from about 12 scents to mix
and match as they set up their own 3-
packs. Call (800) 835-3474, circle 214
or go to www.jacksjuice.com

SVL - A driving force behind Sims
Vibration Laboratory has been com-
mitment to state-of-the-art technolo-
gy and producing only “Products That
Work”. These are the most effective
noise and vibration damping acces-
sories on the market today. We’re con-
stantly researching and testing new
technology and products entering the
market. Call (360) 427-6031, circle 78
or go to www.limbsaver.com

Toxonics - We fixed the weak link
in hunting sights with the Metal Optic
Pin. This blade style steel pin carries
the business end of 14 inches of
coiled fiber in a groove along the
edge, so there’s no exposed loop that
can catch on brush. Metal Optic sights
come in 3 or 5 pins, standard, toolless
or microadjust, with or without mag-
nification. Call (636) 639-8502, circle
70 or go to www.toxonics.com

Feather Visions, Inc. 
226 Cecil A. Malone Dr. 

Suite #2
Ithaca, NY  14850 

Phone: 607.256.0759 
Toll Free: 866.FVI.LENS

Fax: 607.256.2518 

www.feathervisions.com

© 2005, 2006, Feather Visions, Inc. 

Feather Visions - Feather Visions,
Inc. is the premier provider of optical
aids, scope lenses, and sight lenses for
use in all types of target and 3D
archery. We can make a replacement
lens for most scopes and lens enabled
sights on the market. We offer many
lens options in various prices and
quality. Call (800) FVI-LENS, circle 140
or go on-line to our web site at
www.feathervisions.com
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Kinsey’s Archery Products -
We’re a leading wholesale distributor
of archery equipment, muzzleloading
guns and supplies, hunting acces-
sories, and outdoor-related gift items.
Our catalog features over 13,000
inventory items at very competitive
prices. Deal with Kinsey’s, the most
experienced archery distributor in the
business. Call (800) 366-4269, circle 8
or go to www.kinseyarchery.com

Sure-Loc - Quality, that’s what
Sure-Loc is all about. From our tourna-
ment proven sights to our line of inno-
vative and rugged Lethal Weapon
hunting sights, we make outstanding
archery equipment. For more info on
sights, X-Press bow press, Black Eagle
scopes, new lights and more, call (812)
689-9926, circle 17 on the response
card or visit www.sureloc.com
because “Nobody Does It Better!”

Blue Sky Archery - Our efforts
are on Dealer distribution of the base
component of our storage and con-
cealment system. The BowSlingBlind
starts with the Storage Component
Case/Sling/Storage Pack. The only
Sling which carries bow vertically
along on your back as a gun, it pads
and protects the bows from damage.
Call (866) 363-7100, circle 121 or visit
www.blueskyarchery.com

Sullivan Industries - Sullivan
Industries offers a full line of broad-
heads designed with the Advanced
Innerloc Technology.The twenty three
models include replaceable blade,
mechanicals and the new shorter, low
profile Stainless Extreme. For 2006, we
now offer Innerloc H20, a premium
bowfishing line. For more information,
see the complete line at innerloc.com,
call (706) 782-5863 or circle 166.

German Ridge - We make 8 styles
of bow quivers to serve both modern
and traditional archers. In addition,
the product line includes our new
OSOK hunting sight, Scent Clips,
Hunter Logs, Bow Holders,Trail Guides
(trail markers) and leather hunting
bags and side quivers. See the prod-
uct line on our website, www.german-
ridge.com and email us for a price
sheet, circle 23 or call (507) 523-3275

Hi-Tek Sports Products - Home of
the first powder-filled stabilizers! Hi-Tek
Sports Products is your source for the
popular do-it-yourself Stabilizer Kits
that utilize old arrows. We’ve got cool
accessories like bright colored target
gear. Get on board with products that
leave room for High Profits! For more
info on stabilizers and accessories, visit
www.hi-teksports.com, circle 138 or call
toll free to (800) 356-7285.
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10 Solid Reasons why the Bullet-X is the best!

Performance Every Archer Should Experience

®

•Corefl ex fully Laminated
13” limbs  - No feathering!
Not just a one piece billet.

•Solid 7 All Metal Limb Mounting 
System. Metal parts produce 
consistent accuracy that plastic 
parts cannot provide.

•V.E.M. Patented Vibration 
Dampeners, precisely situated 
to disrupt and kill noise at 
its source. 

•Tefl on plated cable guard for a 
smooth and effortless draw.

•Unique, eye-catching, sculptured 
riser machined from a solid block
of aluminum.

• Double Helix pre-stretched 
tension-served strings for zero 
stretch. 

• 4 Precision Speed Bearings in
every bow.

•Rytera Thermal Elite Grip. 
Shaped of Walnut wood and wrapped
in soft black leather to retain hand warmth.  

•Backed by 55 Years of Bow Manufacturing.

•

Quiet, fast, and smooth

Setting new standards in power and technology.

Circle 160 on Response Card
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The heads of
three of the most
powerful compa-
nies in the archery
industry are mak-
ing way for new
blood on the board
that governs the
Archery Trade
Association (ATA).

L o n g - t i m e
board chairman
Erik Watts of
Easton-Hoyt LLC, Hoyt President
Randy Walk and LimbSaver inventor
Steven Sims of Sims Vibration
Laboratories saw their terms end
March 31.  

Scott Alread, archery product
manager for Escalade Sports, was
elected to his second three-year term
on the 15-member ATA Board during
this winter’s elections, and he will be
joined by three new directors: Peter
Crawford, G5 Outdoors’ national sales
manager; Ben Summers, T.R.U. Ball
Release Product’s director of market-
ing; and Paul Vaicunas, Horton
Manufacturing’s vice-president of
sales and marketing. Terms began
April 1 and will expire March 31, 2009. 

The board’s fourth new member
is Randy Phillips of Archery
Headquarters Inc. in Chandler, Ariz.,
who won the Board seat with his elec-
tion as chair of the ATA’s Dealers’
Council. 

Other candidates taking part in
the ATA Board election were David
Coldwell, vice president of sales and
marketing for Grim Reaper
Broadheads Inc.; Bob Eastman, presi-
dent of Gorilla Inc.; Bernie Pellerite,
president of Robinhood Video
Productions; and Douglas Springer,
president of Copper John Corp.

“The ATA Board lost the services
of three great leaders in Erik Watts,
Steve Sims and Randy Walk, and we’ll
miss their valuable help and input,”

said Jay McAninch, CEO/president of
the Archery Trade Association. “This
election, though, shows the depth and
talent of the archery industry. We’re
pleased and feel fortunate to welcome
back Scott Alread, and we’re looking
forward to working with Peter
Crawford, Ben Summers and Paul
Vaicunas. They’re dedicated people
whose hearts, minds and backbones
are committed to growing archery
and making it a mainstream sport in
the United States.”

Alread stresses the importance of
getting more young people active in
archery. “To do that, we must increase
our involvement community by com-
munity,” he said. “Our sport’s survival
rests on the shoulders of our youths,
dealers and distributors. We can grow
if we work together to involve all par-
ties in community programs dedicat-
ed to youth archery. We must also
grow bowhunting, which means edu-
cating the public about our sport.”

Crawford shares those goals, and
wants to promote dialogue between
all companies to reduce the fights and
lawsuits plaguing the industry. “I want
to provide a fresh, new look at some
existing challenges as well as unfore-
seen challenges to come,” he said. “I
want bowhunting and target shooting
to be fun and exciting for everyone.
We need to recruit new archers, main-
tain current archers, reduce lawsuits
within the industry, and reasonably

protect all people
and manufactur-
ers who want to
participate in the
archery busi-
ness.”

S u m m e r s
wants the indus-
try to expand
school-archery
programs, and
find more ways to
recruit young

adults and experienced gun hunters
into archery. “I’d also like to seek for-
mal partnerships with groups like the
National Rifle Association and Safari
Club International to expand our
hunting rights and influence in
Congress and at the state level,” he
said. “We must also continue to
oppose animal rights organizations at
the federal and state levels and in the
courtroom.”

Vaicunas said the industry must
find ways to provide more access to
shooting ranges and quality archery
instruction in urban areas. “Access to
archery must be an industry priority,”
he said. “The ATA can’t do it alone. Our
industry needs to explore new mar-
keting partnerships, possibly with
companies like Ford, Chevy and
Pennzoil.”

Phillips said it’s important for
dealers to get more involved in their
communities. “Growing archery
requires everyone to be involved,
which means dealers too,” he said.
“Whether it’s volunteering at nearby
schools, 4-H clubs or city rec pro-
grams, archery dealers must make
themselves known to their neighbors.
The better we’re known, the more like-
ly people will try archery and make it a
lifelong activity. Once they start, and
they know where to find an archery
shop, we can convert them into long-
term customers.”

Representing companies recently elected to membership on the ATA board are (left to
right) Scott Alread of Escalade Sports, Ben Summers of T.R.U. Ball Release Products, Paul
Vaicunas of Horton Manufacturing and Peter Crawford of G5.

Easton, Hoyt, Sims Step Down From ATA

Circle 125 on Response Card for Muzzy Products
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• MAX Speed

• MAX Strength

• MAX Cut

• 100 Grain

• 1-1/8” Cut

• .025” Blade

Thickness

• UNMATCHED

Leading Blade

Performance

• ULTIMATE Hunting

Head For Extreme

Conditions

• 200/220 Grain

• MAX Effect on

Accuracy

• ZERO Effect on

Arrow Flight

• FITS Both RH/LH

• DESIGNED For

Mathews, Hoyt and

Parallel Limb/

Compact Bows

Muzzy Products Corp.     •     www.muzzy.com     •     770-387-9300

US Patent #5,165,197

MX-4
Compact Design

ZERO EFFECT
Next Generation

PHANTOM SS
All Stainless Steel
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The 28th Annual Arizona
Bowhunters Association Bowhunter
Happening will be held July 21, 22 &
23, 2006 at the Rodeo Grounds in
Williams, Arizona. This is one of the
largest family archery events in the
Southwest U.S., and is being sup-
ported by a PSE Archery Express
truck and approximately 70 other
exhibitors, including both manufac-
turers and retailers.

Williams is host to the
"Western States Triple Crown" 3-D
Championship. At the Bowhunter
Happening, archers can shoot
Competitive (20 3-D Targets Fri. &
Sat.) or take the hay wagons and
shoot Non-Competitive (5 courses
with 15 3-D Targets each for Friday
through Sunday) with unlimited
shooting each course.  Children
can also shoot the "Big Bear"

Course of 3-D targets and get a free
t-shirt.

Other Bowhunter Happening
events in Williams this weekend
include:  Special Raffles & Auctions,
Door Prizes given out all weekend,
Elk and Turkey Calling Contests, and
a Stadium Competitive Shoot on
Sunday.

For more information on
accommodations, dining, things to
do, maps, and weather information,

contact the Williams-Grand Canyon
Chamber of Commerce at 1-800-
863-0546, via email, or at
www.williamschamber.com.  Visit
the ABA website for more informa-
tion. To pre-register you can use:
http://www.arizonabowhunters.org.
For more information about the
Bowhunter Happening email Tom
Cordalis at tnd2@cox.net.

Precision Shooting Equipment,
Inc., celebrating its 35th year of
manufacturing high quality archery
equipment, has named Blake
Shelby as marketing Director for
PSE Archery, Browning Archery,
Archery Research, Top Gun Archery
Accessories, and Carbon Force
Arrows. Shelby will manage all mar-
keting communications functions
including direct purchasing, pro-
duction, placement of all print, co-
op, and television advertising and
will plan all sales support material
for the Tucson, Arizona manufac-
turer.

Vice President of Sales and
Marketing, Jonathan Shepley,
states, “Having Blake join our
team is a great asset to our compa-
ny and a definite advantage for
our sales team. He will ensure they
have the tools necessary to be suc-
cessful by increasing consumer
awareness and boosting market
penetration.”

Blake has over 15 years experi-
ence in the outdoor industry includ-
ing positions such as Publisher for
Petersen’s Hunting Magazine and
Marketing Director for Remington

Arms Company and Haas Outdoors
(Mossy Oak.) Blake and his wife
Olivia have two children. His hob-
bies include bowhunting, turkey
hunting, fishing and spending time
with his family. Blake can be
reached at PSE Archery by phone at
(318) 410-0024, or via email at
bshelby@pse-archery.com

The ATA has signed another
Memorandum of Understanding
(MOU), this time partnering with
the Minnesota Department of
Natural Resources to promote
archery and bowhunting.

The partnership was officially
launched during a ceremony in St.
Cloud, Minnesota on April 8, in con-
junction with the Minnesota State
Archery Association Indoor
Tournament.

According to ATA President and
CEO Jay McAninch, “Our industry
contributes over $20 million to the
Wildlife Restoration Fund, but we
know that’s not enough to do the
job. We view the MOU’s as an
opportunity for us to pool staff,
expertise and additional resources
with the states to recruit and retain
archers and bowhunters.”

18

Bowhunter Happening Set In Arizona

Blake Shelby Named As
PSE Marketing Director

ATA, MN DNR
Reach Agreement

Blake Shelby
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ArcheryTalk.com has experi-
enced 300 percent growth over the
past two years and is the world’s
most popular on-line resource for
archers, according to Terry Martin.
Terry Martin established that site
and oversees it with the help of a
small staff that work out of a high-
tech control room built into his
home in Walla Walla, Washington.
(Martin is also the head designer at
Martin Archery, the half-century old
family firm headed by his parents,
Gail and Eva Martin.)

“Archery Talk has had an unbe-
lievable growth in traffic and mem-
bers in the last few years,” Martin
said. “The website was designed to
create a sense of community and
connect archers and to help new
people in the sport. As we all know,
when a person does not do well at
something new they start, they take
up another hobby. Archery Talk gets
beginners help and keeps them in
the sport.”

ArcheryTalk now has over 41,000
members and has thousands of
guests each day, Martin said. The
website is supported by over 50
companies that have placed their
banner ads on the site, including
ArrowTrade. Many of those compa-
nies participate in the forum to
solve problems for their customers
and speed the spread of accurate
information about their product.
The forum is also an important
source of consumer feedback for
many firms and can alert them to
concerns about an existing product
or give them ideas for developing
new ones. 

“All post (or information) is
searchable so anyone can find sub-
jects from over 2 million posts,”
Martin explained. Within
ArcheryTalk, you’ll find links to:
ArcheryHistory.com, with extensive
information and a photo gallery of
equipment from the past:
ArcheryPics.com is where archers go
to post archery and hunting photos;
ArcheryChat.com is the the discus-
sion area; ArcheryPhonebook.com -
has comprehensive lists of dealers

and manufacturers. Within the
ArcheryTalk site itself are forums
that help users zero in on interests
such as Classifieds, 3-D Archery, Bow
Tuning, League Play,  Traditional
Archery, Manufacturer News,
Women in Hunting, Crossbows,
Product Reviews, FITA, NAA,
Collegiate and JOAD

“We never imagined the site

becoming this popular,” Martin said.
“We have recently moved to a multi-
ple dedicated servers system. Each
day we have 1000’s of archers at one
time posting and searching the
board. Archery Talk is now growing
at the rate of over 10% per month. It
is now also available in 5 languages.
Visit ArcheryTalk.com and enjoy the
site. It’s all free to our users.”

Archery Talk Becomes Leading Web Site

Circle 167 on Response Card
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The unusual Air-Rest touch-less
arrow rest, invented by Stu Minica of
DoubleTake Archery,has been cho-
sen by The History Channel and
Invent Now Inc., as one of 25 semi-
finalists in the Modern Marvels
Invent Now Challenge. 

The more than 4,200 Modern
Marvels Invent Now Challenge sub-
missions were judged on 1) The orig-
inality and uniqueness of the inven-
tion, 2) The ingenuity of the inventor
and 3) The story of the invention and
its relation to historical precedents.

Promoted as “The first and only
touch-less arrow rest,” the Air-Rest
uses magnetic levitation technology
to hold the drawn arrow within the
surrounding rest. The arrow insert is
set up first with a magnetic insert
and is repelled by the powerful mag-
nets in the rest, making the arrow
seem to float on air.

The Air-Rest and its story will be
featured in a special exhibition that
opened April 8 and that will travel to
museums in Los Angeles, Chicago,
Boston, and to the National

In ventors
Hall of
F a m e
Museum in
A k r o n ,
O h i o .
During the
week of May 22, 2006, Air-Rest
inventor Stu Minica will participate
in the Modern Marvels Invent Now
Challenge Semi-Finalist Exposition
at Vanderbilt Hall in New York City’s
Grand Central Station.

Air-Rest Draws Attention As “Modern Marvel”

Steven Sims, President/CEO of
Sims Vibration Laboratory
announced in early April the hiring
of Scott Eastman as the company’s
new VP of Sales, and the promotions
of Alan Lotton to the position of VP
of Marketing and Bob Stotler to
Director of Golf Operations.

“Scott Eastman comes to us with
a great background beginning with
his BA in Economics from California
State University and practical indus-
try experience, including Chief
Operating Officer for Trophy Ridge
and VP of Sales with PSE.  Scott is a
valuable addition to our manage-
ment base,” Sims said.

“Alan has been a dynamic force
since he arrived at Sims and his fore-
sight, drive and marketing expertise
have helped direct our growth. It
gives me great pleasure to promote
him to VP of Marketing where he can
continue to help us to the next level.” 

“Bob Stotler had retired after
spending 20 years as a Contract
Programmer/Systems Analyst and
25 years developing computer sys-
tems for the pharmaceutical indus-
try. I asked Bob to come out of a
comfortable retirement in 1999 to
work at Sims. Bob has done a spec-

tacular job in a variety of manage-
ment positions, and assisted with
the development and launch of the
patented, LimbSaver Golf Grip. I am
proud to appoint Bob to the position
of Director of Golf Operations where

his task will be to institute new prod-
ucts and spearhead a 30 percent
growth over the next two years,” the
LimbSaver inventor concluded.

SVL is a world-wide leader in
vibration/shock-reducing.

Personnel Changes Announced At Sims

20

Stearns, a leader in personal flotation devices and supplier of Mad Dog
and Buzz Off clothing, has signed Ron Schara to represent the company.

Stearns is headquartered in Minnesota and Schara is something of a
Minnesota icon. He has been an outdoor columnist for the Minneapolis Star
Tribune since 1968, and a host on WCCO radio since 1993. Schara is also a
host of the Emmy Award-winning “Minnesota Bound” program on KARE 11,
the NBC station in Minneapolis that has affiliates in Duluth, Rochester and
Fargo, North Dakota. Schara is also a host for national outdoor programs.
They include “Pheasants Forever Television”and “Backroads with Ron and
Raven” on the Outdoor Life Network, and the “Outdoor Beat” on ESPN2.

Stearns To Sponsor Ron Schara

From left to right: Steve Sims, Alan Lotton, Scott Eastman, Bob Stotler.
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The 2006 SHOT SHOW in Las
Vegas set new records in every catego-
ry, including number of exhibitors,
buyers, press, square foot of rental
space and total attendance. 

There were 24,366 buyers on
hand to see 1,846 exhibiting compa-
nies staffed by 14,753 personnel.
Among the total attending of 40,892
were 1,385 members of the press. The
Las Vegas Convention Center had to
be supplemented by a temporary
structure erected next to it to provide
the 616,300 square feet of floor space
that had been sold. Dubbed the
Campsite, it held booths from 200 of
the newest exhibitors to join the
annual Shooting, Hunting and
Outdoor Trade Show sponsored by the
National Shooting Sports Foundation.

For comparison purposes, the
2005 SHOT SHOW had 23,465 buyers,
1,725 exhibiting companies, 13,075
exhibiting personnel, 1,190 members
of the press, and a total attendance of
37,730. It used 569,030 square feet of
exhibit space.

On Saturday and Sunday,
February 11 & 12, SHOT Show atten-
dees participated in a state-of-the-art
survey conducted by TouchPoll
Solutions.  At two locations in the con-
vention center lobby, at one each at
the Big SHOT Lounge and the NSSF
Member Business Center and on rov-
ing representatives’ hand-held key-
pads, attendees in a couple of minutes
answered questions that helped iden-
tify “who” was at the SHOT Show, why
they attended, what their purchasing
intentions were and what their expec-
tations were for the business year.

“This is not instead of our annu-
al post-show surveys of attendees
and exhibitors,” said Jeanette
Mannuzza, the National Shooting
Sports Foundation’s director of oper-
ations for the SHOT Show.  “It is an
addition that offered us almost
immediate information.”

What did the survey indicate?
Here are some results:

39 percent of attendees were
retailers.  Of those people, 41 percent
specialized in firearms and ammuni-

tion, with little or no archery. Some 20
percent specialized in firearms and
ammunition and did include archery
in their offerings. 15 percent repre-
sented a multi-line sporting goods
store, 7 percent law enforcement and
military, 2 percent a specialty archery
shop and 15 percent were affiliated
with other stores.

More than half (51 percent) of
those retailers had been in business
for more than 10 years.

One-third of the retailers polled
were attending the SHOT SHOW for
the first time.

23 percent primarily came to dis-
cover new products, and 80 percent of
those had visited the New Product
Center.

The second highest primary rea-
son (17 percent) was to develop rela-
tionships with suppliers.

EXPECTATIONS
79 percent believed business is

likely to improve in 2006 over 2005.
55 percent rated the quality of

the show as “excellent”; another 32
percent rated it “above average.”

69 percent said they were likely
to attend the 2007 SHOT Show.

Readers interested the SHOT
SHOW can get more information at
www.shotshow.org or www.nssf.org

21

2006 SHOT SHOW Set All New Records

Hudalla Associates, Inc of Perham, Minnesota has hired Jason “Zig”
Ziegler as Sales and Tele-Marketing Assistant and Maury Butterfield as
Territory Manager for the southwestern states.

“Ziegler is our office telemarketing specialist,” states Bruce Hudalla,
President of Hudalla Associates.  “He will assist our sales staff by prospecting
for new accounts and by being in telephone contact with existing accounts.
In addition he will call on accounts outside our core archery/sporting goods
dealer field that could carry lines we represent.  Zig has been a past manager
of a multi-million dollar raw metals manufacturing plant and has owned and
operated a hunting outfitting and guiding business.  Hudalla Associates rec-
ognizes that there is potentially a lot of business we may not be getting from
small accounts or accounts outside our core sporting goods area,” continued
Hudalla. “Zig brings to us a vast knowledge of our products; the personality to
get to know the buyers and gain their trust; and the drive to get the sales.”

“Butterfield is our on site manufacturer’s sales representative in the states
of Colorado, New Mexico, Arizona, Nevada, California and Utah,” Hudalla
explained. “Maury has been a sales representative with a major bow manu-
facturer plus he was a hunting guide and consultant for more than 12 years.
He brings to Hudalla Associates outstanding sales skills and product knowl-
edge, a personality to gain the trust and confidence of dealers and buyers,
and the drive to cover the large territory we have entrusted to him. We feel
very fortunate to have Maury employed as part of the Hudalla family,” con-
cluded Hudalla.  “Maury possesses the vast industry knowledge and experi-
ence and the creative drive that is necessary to be successful as a manufac-
turer’s representative.”

Hudalla Rep Group Adds Staff
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The Barnone Ranch
South of San Antonio in
Poth, Texas, was the site of
a mid-winter deer and
javelina hunt that proved
very rewarding for manu-
facturers and the outdoor
writers that joined them
January 30 through
February 3 at this Whitetail
University event. 

Sponsoring brands
included Jennngs and Fred
Bear for bows, Gold Tip for
arrows, Grim Reaper for
broadheads, MDR 24-7 for
Scents and ASAT
Camouflage. Those com-
panies sent key personnel
to conduct product semi-
nars for the writers. Shown in the
accompany photos are (left to right):
Tom Donat, GM of Gold Tip; Marvin
Carlston, President of Gold Tip; Lisa
Price, staff writer for Bow & Arrow
Magazine; Robert Hoague of
Bowhunting.net; Rick Combs, out-
door writer;  Ranch Manager Mark

Collins, 24 7 MDR President Mark
Weiser; Dave Coldwell, the Grim
Reaper National Sales Manager;
Wade Nolan of Whitetail University;
Rob Smallock, President of ASAT;
Outdoor Writer Joe Byers; Outdoor
Writer Bob Humphrey; Jay Leichty,
President of Grim Reaper; Scott

Alread, Archery Product Manager for
Escalade Sports; and Bruce Ryan of
Whitetail University.

The number of Whitetail
University sessions has been
expanded for 2006. For information
on participating as a sponsor, call
Wade Nolan at (724) 694-8858.

New Archery Products, a leading
manufacturer of broadheads, arrow
rests, vanes and other archery acces-
sories, has recently acquired
Razorcaps, a broadhead manufac-
turer from the east coast. Andy Simo,
Owner/President of NAP states, “We
think this is a great broadhead that is
consistent with our efforts to make
quality archery products and
Razorcaps will fit nicely into our
family.”

Razorcaps’ broadheads are laser
welded, cut-on-contact heads said
to provide field-point accuracy even
at high speeds. They have a unique
weight adaptable ferrule system that

allows the hunter to change head
weights.  Ferrules come in five grain
sizes providing five different weight-
ed heads from 100 to 200 grains in 25
grain increments.  This enables the
archer to select the optimum weight
combination depending on arrow
spine, balance and the game that will
be hunted.  The cutting surface of
the Razorcaps is over six inches in
length with a 1-1/8” cutting diame-
ter.  

The Razorcaps’ blades actually
create the tip, a company
spokesman said. “Patent pending
‘Photon Blade Bonding’ actually
melts the .040” super thick cutlery-

grade stainless steel blades together
to create incredible strength and
accuracy. This process combined
with both the patented ‘Cap-Lock
locking system’, as well as the patent-
ed ‘Unitary Blade-Unit' design cre-
ates a broadhead superior in design,
flight, penetration and strength
while keeping the convenience of a
replaceable blade option.”

For more information on all New
Archery Products, contact: Tom
Staszak, NAP, 7500 Industrial Drive,
Forest Park, IL 60130. You may also
call (800) 323-1279 or visit
www.newarchery.com.

Mid-Winter Hunt Arranged By WT University

Razorcaps Sold To New Archery Products

Circle 163 on Response Card for Parker Bows

May06AT016-025.qxp  4/5/2006  9:50 PM  Page 22



3+

30
330

POUNDS

INCHES SHORT

FEET PER SECOND

THE ALL NEW
HORNET “2-PLUS”

ONLY FROM PARKER
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Wildlife Research Center, Inc.,
which produces one of America’s top
brands of hunting scents and human
scent elimination products has
moved to a new location.

“Due to the growing demand for
Wildlife Research Center products
we made the decision to expand and
meet the challenge.  This state of the
art facility will help us meet our cus-
tomer needs,” states Ron Bice,
Director of Communications at
Wildlife Research Center.

“Most of the people who work at
Wildlife have been here for years and
besides getting the job done, we real-
ly have a good time working togeth-
er.  Along with caring about every-

body at Wildlife
Research, we
felt it was criti-
cal to maintain
the excellent
people that our
customers have
come to rely
on. With that in
mind the new building was con-
structed just two miles from our pre-
vious location at 1050 McKinley
Street in Anoka,” Bice said. The new
shipping address is 14485 Azurite St.
NW, Ramsey, MN 55303.

“We’re confident this move
insures that Wildlife will be able to
continue delivering exceptional

products and outstanding service for
many years to come,” the communi-
cations director said.

Circle 52 on Response Card for Cobra

3Rivers Archery of Ashley,
Indiana has welcomed Danny
Dupuy as the traditional archery dis-
tributor’s new Inventory Manager.

“Danny Dupuy is no stranger to
inventory control or traditional
archery,” said Dale Karch, owner of
3Rivers Archery. “He comes to us
from Louisiana where he pioneered
new markets, controlled all aspects
of inventory, and managed in excess
of 200 vendors for Coburn’s Supply.
Then, in his spare time, he operated
his own traditional archery shop,
“Dupuy’s Custom Arrows”.  

Being from Louisiana, Danny
brings a fresh “Southern perspec-
tive” as well as a passion for tradi-
tional archery to the 3Rivers man-
agement team. “It’s rare these days
to find
s o m e o n e
skilled in
both inven-
tory control
and tradi-
t i o n a l
a r c h e r y .
We’re glad to
have him on
board,” said
Karch.

3Rivers Adds New
Inventory Manager

DMT Adds Eastern Sales Manager

Danny Dupuy

Mark Brandon, president of
Diamond Machining Technology
(DMT) has announced the appoint-
ment of Ken Wilson as the Eastern
Sales Manager for the Massachusetts
firm. Wilson will be responsible for
sales and promotions in the states
east of the Mississippi. He will report
directly to Dan Ekberg, DMT’s Vice
President Sales.

Wilson’s career has included
both buying and selling in the retail
industry for companies such as Do It
Best Corporation and Innotek. He
has also worked for a leading manu-
facturing representative agency. 

W i l s o n
received his
B.S. in
B u s i n e s s
f r o m
I n d i a n a
University.
He resides in
Fort Wayne,
Indiana with
his wife and
d a u g h t e r .
He enjoys riding his Harleys, hunting
and supporting his daughter’s club
and high school volleyball teams.

In making the announcement
Brandon said,
“We felt making
Ken a part of
DMT offered us
t r e m e n d o u s
advantages due
to his extensive
20-year retail
background. He
has a winning
track record of
developing value
for the customer.”

Ken Wilson

Wildlife Research Center Moves To Larger Facility

Circle 82 on Response Card
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AfterShock Archery-See page 
26, 28, 29. See ad page 35, 61.
Circle 124.

Air-Rest from American
Whitetail-See page 20, 42. See
ad page 36. Circle 141.

Alaskan Bowhunting Supply-
See page 77.

Alpen Outdoor-See page 99.
American Broadhead Company-

See page 26, 27, 28.
American Leathers-See page

77.
AMS Bowfishing-See ad page

60, 75. Circle 36.
Apple Archery Products-See ad

page 50. Circle 67. 
Archery History/Archery

Talk.com-See page 19. See ad

page 80.
ArrowDynamic Solutions-See

page 26, 29, 30.
BCY-See ad page 39, 61. Circle

21. 
Ben Pearson-See ad page 37.

Circle 136.
Berlin Glove Company-See

page 77.
Black Gold-See page 6.
Black Widow-See page 78.
Blue Sky Archery-See ad page

64, 105. Circle 121.
Bodoodle-See page 48.
Bohning-See page 12, 14, 15, 16,

18, 88.
Bowjax-See page 86, 88. See ad

page 54, 63. Circle 161.
Brier Ridge Seed-See page 82-

85.
Brunton-See page 99.
Buck Wear-See page 75. See ad

page 57. Circle 132.
Burr & Company-See ad page

78. Circle 146.
Bushnell Performance Optics-

See page 102.
Carbon Express-See ad page 47.

Circle 79.
Carl Zeiss-See page 107.
Carolina Archery Products-See

page 40, 41, 42. See ad page
44, 55. Circle 11.

Carson Optical-See page 102,
103. See ad page 15. Circle
162.

Cobra Manufacturing-See page
46, 48, 53, 86. See ad page 25,
64. Circle 52.

Compound Bow Rifle Sight-See
page 92. See ad page 48. Circle
109

Copper John- See page 46, 47,
53, 54., 55, 56, 88. See ad page
19, 64. Circle 167.

Crimson Talon from 2XJ-See

page 27, 30, 31.
Doinker by Leven Industries-

See page 88.
Doty Manufacturing-See page

46.
Erickson Bow Press-See ad

page 60, 93. Circle 173.
Extreme Archery Products-See

page 88, 89. 
E.W. Bateman-See page 77,78.
Feather Vision-See ad page 29,

63. Circle 140.
Field Logic-See page 28.
Fred Bear Archery-See page

110-114.
Fuse-See page 40, 46, 89.
G5 Outdoors-See page 89,90.
Genesis-See ad page 58.
German Ridge-See ad page 34,

64. Circle 23.
Golden Key-Futura-See page

40, 42, 48, 53, 54, 55.
Gorilla Treestands-See ad page

53. Circle 150.
Grim Reaper-See page 31.
HHH Sports-See page 46.
Hickory Creek-See DVD with

dealer copies of magazine.
Hind Sight-See page 91.
See ad page 38, 61. Circle 31.
Hi-Tek Sports Products-See ad

page 64. Circle 138.
Innerloc Broadheads from

Sullivan Industries-See page
108, 109. See ad page 12, 64.
Circle 166.

Jack’s Juice-See ad page 42, 63.
Circle 214.

Jim Fletcher Archery-See ad
page 66. Circle 16.

Khales-See age 103.
Kinsey's Archery Products-See

ad page 59, 64. Circle 8.
Kishel’s Scents-See ad page 62,

95. Circle 195.
Kodiak Outdoors-See ad page

Circle 16 on Response Card
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115. Circle 142.
Kwikee Kwiver-See ad page 113.

Circle 44.
Leica Sports Optics-See page

103, 104.
Leupold-See page 104, 105. See

ad page 30-31, 61. Circle 18.
Lumenok by Burt Coyote

Company-See ad page 83.
Circle 183.

Magnus-See page 27.
Martin Archery-See ad page

116. Circle 172.
Mathews-See ad page 2-3, 62.

Circle 1.
MDR 24-7 Scent-See ad page 7.

Circle 74.
MPSI-See ad page 97. Circle 43.
Muzzy Products-See page 17,

43, 44, 108, 109. See ad page
17, 62. Circle 125.

Natural Predator TRU-Carbon-
See ad page 72. Circle 111.

New Archery Products-See page
5, 22, 28, 42, 44, 45, 53, 54, 55,
91, 108. See ad on page 69.
Circle 15.

NC Manufacturing-See ad page
74. Circle 153.

Nikon-See page 105.
Norway Industries-See ad page

60, 96. Circle 32.
Optic-Logic-See page 106
Parker Compound Bows-See ad

page 23. Circle 163.
Patton Archery Products-See ad

page 71. Circle 113.
Pete Rickards-See ad page 61.

Circle 102.
Pine Ridge Archery Products-

See ad page 62, 73. Circle 7.
Precision Designed Products-

See ad page 81. Circle 122.
PSE-See page 45, 46.
Quality Archery Designs-See

page 45, 54, 55.

R Enterprises-See ad page 60,
84. Circle 176.

Ram Products-See ad page 89.
Circle 185.

Rancho Safari-See ad page 67.
Circle 120.

Rattler Products-See ad page
60, 114. Circle 178.

RazorCaps-See page 22, 29, 109.
Rightnour Manufacturing-See

page 32-39.
Rinehart Targets-See ad page

13. Circle 2.
Ripcord-See page 46.
Rytera Bows-See ad page 63, 65.

Circle 160
Savage Systems-See page 46.
Sims Vibration Labs-See page

90, 91. See ad page 63. Circle
78.

Spot-Hogg-See page 91.
SRT-See ad page 107. Circle 157.
Stearns-See page 20.
Steel Force Broadheads-See

page 109. See ad page 60.
Circle 45.

Sure-Loc from CS Gibbs-See
page 91, 92. See ad page 51,
64. Circle 17.

Swarovski-See page 106.
Sword Acu-Site-See page 92.
3Rivers Archery-See page 24.
Tailormaid Bowstrings-See ad

page 24. Cirlce 82.
Technohunt from Archery

Interactive-See ad page 112.
Circle 10.

Toxonics-See page 92. See ads
page 14, 43, 63, 85. Circle 70.

Trophy Ridge-See page 30, 48,
53,54, 92, 93.

Trophy Taker-See page 43, 54,
55

Trueflight Feathers-See ad page
21, 62.

Truglo-See page 93. See ad page

9. Circle 49.
United Cutlery-See ad page 8,

62. Circle 84.
Vital Gear-See page 53, 54, 55,

87, 93. Circle 126. 
Wildlife Research Center-See

page 24.
Winner’s Choice-See ad page

91. Circle 191.
Wyandotte Leather Company-

See page 77.
Xtreme Sports Group-See ad

page 52, 61. Circle 63.
Zebra Barracuda Bowstrings-

See ad page 45. Circle 154.

Circle 120 on Response Card
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