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It’s not often that members of the
press are asked to help drum up
grant applicants for a foundation
that wants to give away $1 million per
year, but that’s what happened when
Easton and Realtree hosted a press
luncheon on the first day of the ATA
Show this past January. 

Jas. D. Easton, Inc. had already
selected FITA’s International Archery
Development Foundation to receive
$1 million to help jump-start archery
programs world-wide. Greg Easton,
president of Easton Technical
Products, said the parent company is
also committed to provide another
$500,000 in matching funds to the
FITA effort to start competitive
archery programs in more countries,
as one way of insuring that archery
will remain an Olympic Sport. “We
think it’s good for archery that young
people can watch the Olympics and
see that archery is one way you can
earn a Gold Medal.”

Easton also wants to grow
archery in the U.S., and Greg
explained that the sale of Easton’s
team sports business in 2006 allowed
a second family foundation to be
funded, a foundation that under U.S.

tax laws will need to give away
approximately $1 million annually.
He asked the dozens of reporters and
editors present to spread the word
that the foundation was looking for
good grant requests. Easton has long
had a focus on competitive archery,
he said, but was open to other pro-
grams to get more people involved in
archery and bowhunting, including
range development.

A primary purpose of the two

foundations is to develop a competi-
tive archery program that helps
young archers improve their skills as
they progress from NASP all the way
through college archery programs
and on to National Olympic team
training, noted Easton-Hoyt CEO
Erik Watts in a press release distrib-
uted at the luncheon.

Easton CEO Jim Easton provided
some background for the generous
moves by the family following the
recapitalization of the Easton Sports
business which had grown to include
ski poles, bats, hockey sticks, tent
poles and bicycle frames. “The out-
standing success of Easton Sports
was made possible by the technolog-
ical and financial success of the
Easton arrow shaft. Therefore it is the
wish of our family to honor Doug
Easton for what his vision and innov-
ative talent created, by giving back to
the sport of archery through our
foundations.”

Grant applications can be
obtained by writing Greg Easton or
Erik Watts at this address: 5040
Harold Gatty Drive, Salt Lake City, UT
84116.

Easton Foundations Announce Funding

Easton Technical Products President  Greg Easton (left) enjoys the ribbing vertically
challenged Ralph Cianciarulo is getting from Michael Waddell of Realtree Road Trips.

Greg Easton and
Realtree’s Bill Jordan
(right) are betting
bowhunters will like
the new Max-4 MFX
arrows. The small
diameter Beman shaft
starts with a carbon
fiber core wrapped
with composite fibers
that add both weight
and strength. Four
sizes weigh from 9.7
to 12.5 grains per
inch. The Advantage
Max-4 camo finish is
applied by the
PhotoFusion graphics
process.
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Roy Grimes, president of the
National Archery in the Schools
Program (NASP), gave an upbeat
address on the opening day of the
ATA-sponsored Archery and
Bowhunting Summit. Grimes’
remarks showed how the program to
re-introduce archery to the phys-ed
programs of public school systems is
growing both deeper and wider.

NASP was founded in Kentucky
and that’s where archery is likely to
first again achieve high school sport
status. When Grimes met with the
Kentucky High School Athletic
Association he expected the group to
press for changes to the fairly simple
format used during school phys-ed
units. For instance, he said he
assumed the high school coaches
and athletic coordinators might want
high school athletes to shoot at 20
yards, not 10 and 15. He said they

might have wanted the option of
using sights, or to expand beyond the
simple Genesis bows with their uni-
versal draw lengths. 

Even though Brennan Industries
makes both a mini-Genesis and
Genesis Pro, he said the Kentucky
school athletic officials wanted to use
the original Genesis bows just like
middle school students do. He said
they didn’t see the need to go beyond
15 yards, since no students were yet
shooting perfect scores at 15. They
didn’t want to deal with a sight divi-
sion, or to consider letting schools
upgrade to lighter carbon arrows.
With the steady growth NASP has
achieved within the state, he was
told, there’s no need to change the
format as archery is
being considered for
high school sport sta-
tus.

While Grimes continues to
believe state wildlife agencies should
continue to take the lead in coordi-
nating NASP programs, the new
NASP in Nova Scotia is under the
leadership of the provincial educa-
tion department. (Saskatechwan and
Manitoba are also starting NASP pro-
grams this school year.) It’s the
Victoria police department that’s tak-
ing the lead helping NASP expand in
Australia, Grimes noted.

Changes are underway in the
U.S. as well, where Grimes said 2,657
schools currently have NASP pro-
grams. Instructors can now be
trained to three different levels, up to
a “Specialist” capable of heading an
after-school program, fixing gear and

24

NASP Growth Leads To New Contests,
Potential High School Sport Status In KY

PHOTO LEFT: NASP President Roy Grimes thanked ATA and
the many individual donors that have helped school districts
get their initial archery equipment kits. BELOW: M.J. Rogers of
the NFAA shows a simple new target Maple Leaf Press devel-
oped with scoring of 1-5. It will be used by instructors in ASAP,
an After School Archery Program being promoted by the
NFAA as the next logical step for students who get turned on
to archery in their two-week NASP phys-ed unit. The ASAP
booklet can be followed in a 16-week lesson plan that intro-
duces club members to other types of archery gear and may
cement their desire to pursue competition or bowhunting.
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helping students advance their
archery skills.

The first stand-alone NASP
national tournament will be con-
ducted Saturday, June 9 on 110 lanes
in partnership with the National
Field Archery Association, at the
state fairgrounds in downtown
Louisville, Kentucky. Past “national”
tournaments were hosted during the
Kentucky state tournament, some-
thing that worked fine in the early
years. Now Kentucky, which itself
fielded 89 teams last year, will con-
duct a separate state tourney with
room for more schools to participate.
The national tournament was set
after some schools close for the sum-
mer, Grimes noted, so every state
that wants to send teams has time to
host a state tourney. “We’ll help
states to coordinate a ‘virtual’ tour-
nament if they’re not able to put an
actual tournament together this
year,” Grimes promised

To keep the new national tourna-
ment to a manageable number of
students, elementary teams must
shoot a qualifying score of 2,500,
middle school teams must shoot
2,600 or above and high school teams

must shoot 2,700 or above. The top
12 scores are counted, but teams
must come to the national tourna-
ment with at least 16 and no more
than 24 shooters. (That leaves room
for special ed students and others
who have great team spirit but who
don’t shoot great to participate in the
nationals.) Top individual male and
female students are also eligible to
attend, in first through fifth place.

NASP has been requiring school
teams to include at least five mem-

bers of each sex, so a 24 member
team could have 19 boys, five girls.
Tournament rules now say you must
count at least four scores from the
minority sex. “Now in your after
school archery club, you can’t just
pay lip service to the high school
girls,” Grimes said. “You’ve got to
nurture their abilities, because when
you get to the national tournament
their scores will count.”

For more information, see the
nasparcher.com web site.

PHOTO BELOW: Under President Bruce
Cull, the NFAA has helped conduct the
national NASP tournaments in a safe and
professional manner. Cull also told atten-
dees crossbows are now an official divi-
sion for all national and sectional NFAA
tournaments and he spoke about the big-
money tournaments in the 3 Star Tour that
begins in Las Vegas each winter.

Circle 159 on Response Card
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Muzzy Products Corporation
proudly presented its 2006 Tall Man
Award to Jim and Lynne Frady dur-
ing the 2007 ATA show in Atlanta,
Georgia, on January 20. Each year,
Muzzy recognizes and honors an
individual who “stands tall” among
his/her peers. This person makes
contributions to the community and
goes above and beyond to promote
and protect the future of archery and
bowhunting. This year, Muzzy decid-
ed to give the award to a husband
and wife team. 

During the award ceremony,
chief executive officer of Muzzy
Products Corporation Michele
Musacchia-Eichler said she was very
proud and humbled to be presenting
the award to two people who
deserve it so much. “We are honor-
ing two very special people today
who would have made my father, the
founder of Muzzy Products, very
proud,” Eichler said. “Jim and Lynne
reach others on a grass roots level.
They’re out there introducing hun-
dreds of people to archery every
year. They make up for a lot of us
who don’t do what we should be
doing. ” 

Certified Level 1 Archery
Instructors and North Carolina
Hunter Education Instructors, the
Fradys have worked in the outdoor
and hunting industry for the past 13
years with a focus on getting more
young people and women involved
in the outdoors. They teach archery
and carry their “Outdoor Classroom”
programs in their enclosed trailer to
schools, camps, Boy Scouts of
America, 4-H Clubs as well as the
National Wild Turkey Federation’s
Jakes Days and camps for the termi-
nally ill. “We are very humbled to
accept this award,” said Lynne Frady.
“We began this program 13 years
ago, and at the time it felt like a pipe

dream, but thanks to our sponsors
like Muzzy, we were able to see our
dream fulfilled. I’d like to thank all of
our sponsors and everyone who’s
been so supportive of us over the
years.” Jim Frady agreed with his

wife stating, “We are truly honored to
be considered for this award, and we
look forward to continuing with our
quest to pass on the hunting and
shooting heritage.”

�

�

�

�

�
Circle 126 on Response Card for T.R.U. Ball Releases & Axcel Sights

Muzzy Award Honors Youth Workers

Lynne Frady (right) took the microphone from Michele Eichler (far left) to thank hus-
band Jim (on crutches with a knee injury) and some of the volunteer staff members that
helped them promote archery to groups for 183 of the 365 days in 2006. Jim said
between his machinist job and working with Lynne on the archery promotions, he got to
hunt just five days last season. But he’s not complaining: The Fradys promised more
than a decade ago that if they ever achieved their goal of becoming pro staff members
for major archery manufacturers, they’d put their efforts into this type of outreach.

While Will Primos and his brother, Jim, are still leading Primos at the
Flora, Mississippi headquarters, the corporation has been acquired by OPT
Holdings. OPT Holdings is the parent company of Optronics, a Muskeegee,
Oklahoma designer and marketer of specialty lighting and accessories for
the outdoor and automotive markets. OPT is itself a portfolio company of
Svoboda, Collins L.L.C, a Chicago-based private equity firm. “OPT and
Svoboda’s combined knowledge of consumer products, specialty retail and
value-added distribution makes them an ideal partner for Primos,” said
President Will Primos.  “We believe OPT’s experience will be valuable in help-
ing Primos capitalize on our industry leadership position and achieve our
growth objectives.” 

“Primos management has established the Company as a leader within its
industry, and is a meaningful addition to OPT,” said Greg Bland, CEO at OPT.
“The Primos acquisition is illustrative of OPT’s focus on building a market
leader of value-added products to the outdoor/hunting industry.  Primos has
an iconic management team, led by Will and Jimmy Primos, and we are excit-
ed to be partnering with them in the Company’s next phase of growth.”

Primos Under New Ownership
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The ninth annual Baldy
Awards took place during the ATA
Show in Atlanta this January.
Donors signed pledges to see their
favorite big-name hunters go bald
for the cause of rasing funds for
cancer research. This year’s event
raised $78,000

The hairless notables that lost
their locks for Dr. Leonard’s
Research are (left to right) Ralph
Cianciarulo, Fred Eichler, and
Michael Waddell. According to col-
chairman Rob Evans, “All in atten-
dance had a ball.  What started as a
lark, nine years ago with John Sloan,
has become an Archery Trade
Association tradition.  Major manu-
facturers, such as, Mathews, Wildlife
Research, Primo’s, Mossy Oak,
Muzzy, Sims, Cabela’s and many
more, have with the help of hunters,
dealers, distributors, and the archery
trade magazines raised $442,000
over nine years with the lions share
coming from the major companies.
That’s a lot of cutting.  This also

makes the fifteenth season for the
A.S.L. Cancer Shoot in Minneapolis
and Dr. Leonard, Rob Evans, Dr. Dan
Saltzman and Michele Eichler wish

to thank each and every donor; you
are truly the wind beneath our
wings.”

Baldy Awards Net $78,000 for Cancer Research

Circle 137 on Response Card

The country’s leading targeted
media company announced in early
December that it has agreed to sell
its hunting, fishing, and shooting
titles to InterMedia Outdoor, Inc., an
entity controlled by InterMedia
Partners, L.P., a New York-based pri-
vate equity firm, for $170 million in
cash. The sale is inclusive of events,
Web sites, TV and radio program-

ming, and branded products related
to the 17 publications included in
this transaction. The titles sold oper-
ated as part of Primedia’s Outdoors
Group. After regulatory review, clos-
ing will take place no later than the
end of the first quarter of 2007.

“We have done a lot of hard work
to secure category-leading status for
our hunting, shooting and fishing
titles,” said Dean Nelson, Chairman,
President and CEO, Primedia. “The
sale presented us with an opportuni-
ty to realize significant value for a
collection of great brands while at
the same time maintaining
Primedia’s position as the leading
publisher for the 18-34 male demo-
graphic. 

The Bowhunter and Petersen’s
Bowhunting magazines were includ-
ed as part of the Outdoors Group
sale. Representatives of those publi-
cations indicated to ArrowTrade no
significant changes were expected in
those print titles or their staffing.
ArrowTrade has a sales agreement
that allows advertisers to count fre-
quency in the three titles as a way of
lowering their ad rates, but
ArrowTrade is privately owned by
Tim and Vickie Dehn.

Primedia Outdoor Group Sold
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2XJ Enterprises, Inc., manufac-
turers and distributors of the
Crimson Talon broadhead line is
pleased to announce the addition of
Mr. Michael P. Homan to their staff.
Homan will serve as 2XJ’s National
Technical Representative. Homan
brings over 20 years of bowhunting
and competitive archery experience
to the position. Homan worked at
numerous archery retail locations in
various technical positions. 

Homan attended Mississippi
College where he was a business
major. He is a decorated military vet-
eran of the first Gulf War having
served in the US Air Force with spe-
cial deployments with the US Army.
Homan is a member of many archery
organizations including the Pope &
Young Club. According to Scott
Mackie, President of Crimson Talon,
“Mike was originally a member of
our Pro Staff. We were looking for the
right individual to fill a National Tech
Rep position and he was the perfect
fit for the job. Mike has the right mix
of technical expertise, business savvy
and people skills that we were look-
ing for. Mike will provide personal
service to our customers, dealers,
distributors, Pro Staff and Team
Talon members.”

Circle 210 on Response Card

Crimson Talon
Adds To Staff

Mike Homan of Crimson Talon
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Wade Nolan and Bruce Ryan
continue to use their Whitetail
University program to bring mem-
bers of the media together with
manufacturers. That helps manufac-
turers promote their products and
helps magazines like ArrowTrade
bring readers the facts behind new

and exciting products. Whitetail
University’s latest efforts included a
blackpowder hunt for trophy white-
tail in the beautiful country of
southern Illinois.

With the growth in the populari-
ty of muzzleloading hunting many
archery shops have added

black powder rifles and accessories
to their inventory. Muzzleloader
hunters are similar to bowhunters in
as much as they look for ways to add
an increased challenge to their deer
hunting. In fact many bowhunters
are muzzleloader hunters as well so
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Whitetail University Arranges 
Black Powder Hunt In Southern Illinois

From right to left are P.J. Reilly, Joe Byers, Wade Nolan and Bruce Ryan of Whitetail University, Pete Schoomaker, Mitch Banks and
John Kasun, Business Editor for ArrowTrade Magazine. In the background is one of Banks Outdoors blinds, shown on display.

PHOTO RIGHT: Wade Nolan of Whitetail University, left, listens as Bob
Rightnour, President of Rightnour Manufacturing explains the finer points of
his AccuSporter flintlock muzzleloader. Rightnour Manufacturing could be
the dealer,s one-stop supplier for all of his muzzleloading accessory needs.
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the transition for shops that sell
bowhunting equipment to offer
their customers muzzleloader sup-
plies is a natural one. Muzzleloader
hunting is similar to bowhunting in
the respect that both involve a large
number of accessories and require a
degree of expertise on both the part
of the seller and the user. This com-
bination makes blackpower rifles
and accessories a natural add-on
line for archery shops.

Sponsors for the hunt included
the following: Banks Outdoors, the
manufacturer of the Attack Shack
and the Tower Deer Stand. Both
models are enclosed blinds
designed for use at ground level as
well as an elevated blind. These
blinds are molded from carbon
polyethylene and offer all the com-
forts of home. 

Rightnour Manufacturing is the
manufacturer of a complete line of
quality muzzleloading accessories
and cleaning supplies, including the
Ox Yoke brand. Rightnour also offers
a high quality “factory built custom

muzzleloader” that is designed and
produced in house called the
AccuSporter, a flintlock rifle for the
hunter that demands the very best.
(Rightnour is based in Pennsylvania,
which requires the use of flintlocks.)

MDR 24 Seven Scents is the
maker of innovative time release
scent granules that are highly effec-
tive and easy to use whether using
them to make a false scrape or lay a
scent trail. 

Rounding out the sponsors was
ATSKO, the maker of a large number
of quality products for the sports-
men including Sports-Wash, and U-
V-Killer both designed to eliminate
and protect hunting clothes against
UV ensuring the hunter remains
completely hidden from game.

The outdoor writers in atten-
dance were Joe Byers, Pete
Shoonmaker, P.J. Reilly, Tom Fegely,
Pete Angler, Associate Editor of
American Hunter magazine and
ArrowTrade’s Business Editor John
Kasun.

Although Illinois is normally

thought of as flat country the south-
ern part of the state combines flat
country with some gentle rolling
hills, river bottoms and sections of
steep wooded hollows. This combi-
nation offered the hunters a wide
variety of hunting opportunities as
some choose to use tree stands or
ground blinds while others concen-
trated on stalking. The hunt started
out warm but the temperatures
dropped steadily during the three
day extended Illinois muzzleloading
season. The rut was in full swing and
the deer were moving although as is
normal not everyone got an oppor-
tunity for a shot. However luck did
smile on five of the hunters and
some nice bucks were tagged. 

Accommodations and guide ser-
vices were provided by Dream
Woods Adventures LLC which oper-
ates out of Eldorado, Illinois. To
check out information on hunting
southern Illinois with either bow or
gun check out the website,
www.dreamwoodsadventures.com.
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