
If there’s a common bond linking
the two incumbents and three
newcomers to the 2007 ATA Board

of Directors, it’s their sense of duty to
the archery community and a shared
commitment to make archery a main-
stream sport.

The five candidates who emerged
victorious from the recent elections
for the 16-member ATA Board, and
who will begin their three-year terms
April 1, are:

❚ Michele Eichler, CEO of Muzzy
Products, who was elected to her third
three-year term.

❚ Larry Griffith, president and
owner of The Bohning Company Ltd.,
who won his first Board election.
Griffith began serving on the Board in
2006 after stepping in as Bohning’s
representative when Chuck Jordan
left the company.

❚ Doug Springer, president of
Copper John Corporation.

❚ Brad Webb, vice president of
sales for Primos Hunting Calls.

❚ Kurt Bassuener, vice president
of marketing for Mike Wieck Sales.

Stepping down from the Board on
March 31 when his term expires is
Pete Shepley, CEO and president of
Precision Shooting Equipment (PSE).
Also stepping down that day will be
Bruce Hudalla, president/founder of
Hudalla Associates, who represented
the Sales Representative Committee
on the ATA Board, the seat won by
Bassuener.

Other candidates taking part in
the recent election were Linda Kistler
Burch, president of WildTech
Corporation; Craig Hart, national
sales manager of American Rod and
Gun; Bernie Pellerite, president of
Robinhood Video Productions; Mike
Sohm, CEO of Magnus Broadheads;

Hugh Trussell II, owner of Blue Sky
Archery; and David White, CEO and
president of Cajun Archery.

Eichler said she was impressed by
the quality of the candidates running
for the ATA Board, and knows every-
one wants to keep building on gains
made in recent years. “Even though
many negative things are working
against our sports, the ATA has been
moving forward with a positive
approach,” she said. “We feel a
responsibility to continue the pro-
grams that help ensure my three sons
and others like them can enjoy the
same heritage all of us have enjoyed.
We can’t rest on our laurels. We have to
keep strengthening the National
Archery in the Schools Program, build
up after-school programs, and launch
a new wave of community archery
programs.”

Griffith said the elections were a
morale boost for the current ATA
Board, and he hopes everyone in the
industry increases their involvement
in ATA matters. “We will always feel
the challenge to make the average

person feel like they have some say in
their trade organization,” Griffith said.
“I try to communicate to people that
Board members don’t care if you’re a
one-man dealer or a huge manufac-
turer, your input is equally important
to us. Everyone has to stay involved
because we’re facing some huge chal-
lenges. In our society, it’s difficult for
people of any age to get outdoors any-
more, whether it’s camping, archery
or bowhunting. When we get elected
to the ATA Board, we keep that in
mind. We’re there to represent the
industry’s best interests, not just
what’s best for our individual compa-
nies.”

Jay McAninch, the ATA’s presi-
dent/CEO, said the passion Board
candidates show for the sport and the
ATA was again evident in the election
process. “Once again we had a good,
competitive, well-contested election,”
McAninch said. “We again had a
strong field of candidates, all of whom
would make great Board members. It’s
hard to go wrong when you see that
level of care and commitment. I’m
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looking forward to working with
Doug, Brad and Kurt, and getting
them into the thick of things as
quickly as possible.”

The new Board members
will attend an orientation day
April 23, and then take part in the
year’s first full Board meeting
April 24-25 in Salt Lake City,
Utah. “We have a lot of informa-
tion and programs to discuss,”
McAninch said. “I’m sure they’ll
have a lot of questions for us, so
we’ll do our best to get everyone
caught up on the ATA and its
ongoing work.”

Griffith said one of the
Board’s biggest challenges is
informing ATA members of its
efforts to strengthen the sports
and the industry itself. “What has
struck me the past couple of
years is how much the ATA is doing,
but how little the average person in
the industry is aware of it,” he said.
“Everyone is wrapped up in their own
day-to-day business, and they hardly
have time to glance at the informa-
tion piling up on their desk or in their
computer. I can honestly tell our
members that our trade organization
is probably doing more than any
other trade group organization to
work on behalf of the industry it rep-
resents. The archery trade is lucky to
have so many dedicated people work-
ing on its behalf.”

McAninch said he and the Board
will miss the contributions and
insights of Shepley and Hudalla, who
were enthusiastic contributors, and
never afraid to offer opinions. “It’s
always a pleasure to work with self-
made men who aren’t easily discour-
aged,” he said. “Fortunately, our
industry has many self-starters who
are willing to step in and keep moving
forward.”

Hudalla agreed. He said no one
likes to lose an election, but he’s
happy to see Bassuener taking over
for his seat on the Board. “I’ve known
Kurt for many years and he’s a high-
quality individual,” Hudalla said.
“He’s extremely knowledgeable about
our industry, and he will represent the
manufacturers’ reps very well.”

Hudalla believes the Board will
continue to increase its presence and
make an impact on the ATA’s many
programs. “It’s been fun the past three
years to get beyond all the legal prob-
lems that had plagued the ATA since
the late 1990s, and start working on
actual programs,” he said. “I hope
everyone continues to realize the
importance of the ATA Show in fund-
ing programs that grow archery and
bowhunting.”

McAninch believes new Board
members will increase the diversity of
ideas that spark industry initiatives.
Webb, for example, works for a manu-
facturer known primarily as a call-

maker, and Bassuener’s 17 years in
the industry make him familiar with
challenges facing dealers and manu-
facturers alike. Springer, meanwhile,
wants to dig into the Federal Excise
Tax system and explore new ways to
capitalize on archery’s “addictive”
powers.

Here are some thoughts they
expressed after winning their Board
seats.

Kurt Bassuener, vice-president of
marketing, Mike Wieck Sales:

“The biggest goal is to capitalize
on every opportunity to maintain the
sports’ growth by getting new partici-
pants while maintaining those we
already have. I wanted to take part in
the Board because manufacturers’
reps are in a unique position. We’re in
constant communication with deal-
ers, distributors and manufacturers.
That gives us a comprehensive sense
of each groups’ needs, and broadens
our view of the industry.

“I notice a lot of misunderstand-
ings out there regarding all the good
things the ATA does. We need to tell
everyone about its many accomplish-
ments. It seems many manufacturers
aren’t in touch with ATA activities and
they feel like they don’t have a voice.
Some of it might be that they’re not
taking the initiative to keep them-
selves informed, but we need to work
with everyone. Good things are going
on. Our message needs to reach peo-

Circle 204 on Response Card

Doug Springer (left) spoke at the Candidates’
Forum during the ATA Show after participants were
welcomed by ATA President/CEO Jay McAninch (left
above) and Board Chair Laverne Woock. Norman
Geertsen (seated), president of the NABA buying
group, urged the board to do more to support
independent retailers by encouraging manufactur-
ers to build adequate margins into their pricing.
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ple inside and outside our industry.”
Douglas Springer, president,

Copper John Corporation:
“I had three main reasons for

running. First, I’ve always been frus-
trated with the federal excise tax. We
feel it’s too high and we see nothing
coming from it. I don’t think those
revenues are being used as best they
can.

“Second, I think bowhunting will

always be the backbone of our indus-
try, but our best opportunities for
growth are in archery. Archery is just
as addictive as golf. I’d like to see
competitive archery show up on
Main Street between bowling alleys
and McDonald’s restaurants. We need
to explore community archery ranges
that could be turned into national
franchises.

“Third, I know the ATA Trade

Show is very valuable for participants
and the industry, but it’s brutally
expensive to attend. I don’t know if we
should reduce the costs, but it’s
something I want to explore further.”

Brad Webb, vice-president of
sales, Primos Hunting Calls:

“Primos Hunting Calls has
touched the lives of bowhunters,
especially deer and elk bowhunters,
for a long time. We have enough pres-
ence in the archery market that we
wanted to do even more to help pro-
tect and grow these sports.

“For one, we want to help attract
and maintain young archers and
bowhunters. We’re excited about
NASP, and we want to help grow
archery and bowhunting programs
for the future.

“We also want to see if we can get
more of the archery trade shows to
maybe work in combination with the
ATA Show. From a retailer’s perspec-
tive, they can only be out of their
office so many times each year.
Maybe we can optimize attendance
by not spreading them out so much.”

Circle 159 on Response Card

Brad Webb, Primos Hunting Calls Kurt Bassuener, Mike Wieck Sales
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