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Retailers attending the Kinsey’s
Dealer Show in Hershey,
Pennsylvania this February

had a lot to share about the growing
number of women bowhunters they
serve.

Carol Smallwood is co-owner of
Hog Wild Archery in Belleville,
Michigan, and said she’s definitely
seeing more female customers. She
and her husband are encouraging
that trend by working at a local club as
it hosts a “Becoming an Outdoors
Woman” program. 

“That gives us some special expo-
sure that enables the women to ask
questions in a setting where they’re
comfortable. We’ve gained many cus-
tomers from those sessions.” In  their
pro shop, Smallwood and her hus-
band work as a team to help women
and young ladies who are shopping
there. “That gives them a chance to
ask whomever they are more com-
fortable with, about whatever comes

to mind.”
The Smallwoods also work with

Girl Scout troops to introduce them to
archery. “This brings moms, sisters,
aunts and cousins into the experi-
ence. Many times women don’t want
to shoot a bow because they think
then they’ll automatically have to
hunt. We always encourage them to
learn the proper technique and have
fun, and say they can make their own
decision later on about whether they
want to hunt.”

“I’ve found that the female
archery population has grown for the
better in the past few years,” Gary
Scank told us from Gary’s Archery in
Ft. Montgomery, New York. “I used to
see many couples in the shop. In the
past few years I’ve seen the ladies in
the shop alone, which is a great
improvement for the sport and my
business. I’ve also seen an increase in
the ladies out bowhunting alone
(leaving the hubby at home or hunt-

ing while he’s at work) which is also a
great step forward for women in the
sport.”

Cathy Bliss of T-Town Archery in
Tunkhannock, Pennsylvania has been
working to get more women involved
with the sport. “I shoot Pennsylvania
State Archery Association shoots and
the women seem to like going with
me. I’ve been advertising specials for
women wanting to get involved in
archery. We’re getting more girls to
shoot with my daughter as part of
their 4-H activities. I’m involved with
the After School Archery Program and
when the girls see my daughter shoot-
ing, they think it will be fun.”

Don Finen, the owner of Big
Man’s Archery in Carmel, Indiana,
makes sure it’s a good place for
women to shop, too. “We carry sever-
al female friendly bows. We allow
women to shoot before buying a bow.
We offer free range time on Sundays
for families and we encourage our
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male customers to bring their girl-
friends, moms, wives and children.
And we’re trying to start a female
shooting league.”

“On Mondays, we offer a league
for women,” noted Jim Grove of
Bristol Outdoors in Bloomfield, New
York. “Some of our employees have
wives who are bowhunting, and we
offer many bows that are suitable for
women. Also, we have girls coming in
on Saturday, shooting in our Kid’s
League.”

Nathan Jacobus, a Pro Shop Tech
with Jacobus Archery in Corning, New
York, had some good advice for help-
ing women get comfortable with the
idea of hunting with a bow. “We take
time to fit them with the right gear
and stress it’s not how much draw
weight you pull that’s important, it’s
arrow placement that’s important.”
Take the time to adjust bows to the
proper draw length and weight and
let them test them on the range, he
suggested. “Make sure their first expe-
rience with a bow in your shop is their
best.”

“We’ve added more youth and
lady bowhunting equipment and
clothing,” Shane Fitzgerald com-
mented from Bow Hunters Den in
Taneytown, Maryland. “We treat
everyone the same and make sure
they understand how all their equip-
ment works before they leave.”

Jerry Gareri said he makes sure he
shakes everyone’s hand when they
come into the store and he’ll include
the women in the conversation,
directing questions to them instead of
to their boyfriends or husbands. “Our
store is very clean and neat and there
are more women bowhunters shop-
ping with us,” the owner of Jerry’s Bait
and Tackle in Milford, Massachusetts,
said.

Steve Jennings, co-owner of
Kuzzins Archery in Brewerton, New
York, said it may take some extra
coaching and encouragement to help
women advance in sports that in the
past were dominated by men. “We are
stocking more lower poundage bows.
We work with a youth archery pro-
gram and we work with several young
females, helping them advance to the
3-D shoots and into hunting situa-
tions.”

Sherry Bumbarger has a natural
advantage in promoting bowhunting
to women at Bow Hunter Shop 2 in
Philipsburg, Pennsylvania. “Being a
female owner and a World Champion
3-D archer it has been easy for me to
relate to women when they come into
the shop. Plus having equipment that
fits them, in stock, makes their deci-
sion to take up the sport easier.”

Trish Caba gets girls started
young by shooting at Ray’s Archery
Instructions and Supplies. “As a store,

we start off young with the Girl
Scouts. We make it fun. With the
Scouts, their sisters or Den Mothers
come. As they progress in archery, we
add in style and a little music, to help
keep them interested. We have
brought more items for women into
the store, and mainly, we just talk it
up,” she said on behalf of the Folcroft,
Pennsylvania business.

At Lefty’s Archery in Pennsdale,
Pennsylvania, owner Jim Bergey said
he’s participated for several years with
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the Women in the Outdoors program
through the National Wild Turkey
Federation. He’s also active when the
local chapter hosts a Jake’s Day for
children. Bergey works with both Boy
and Girl Scouts, and pitches in at a
local high school to help teach the
Outdoor Class. All that volunteer out-
reach, and an increase in what he’s
been spending on advertising, is help-
ing his business to grow. Specifically
about the women bowhunter, Bergey
says he encourages husbands and
boyfriends to get their female part-
ners and children involved in the
same sport they enjoy.

“We’re lucky enough to have two
indoor ranges,” Randal Rutherford
wrote for Randal’s Red Arrow Archery
in Coloma, Michigan. “My wife
shoots, so I’m able to put her with my
ladies on a range by themselves until
they are comfortable shooting with
the men.”

“We try to increase the number of
women archers in our area by having
a Ladies night and also a Kid’s night,”
Bristol Outdoors President Douglas
Grove said. When other women see or
hear about ladies having an enjoyable

evening shooting at the Bloomfield,
New York business, it makes it more
likely they’ll want to try a bow them-
selves.

Several retailers commented on
how valuable it was to the business to
have a woman on their sales team.
“Our daughter-in-law is in the shop
and helps with the women. She
shoots and knows what a woman or
girl needs,” said Jan Sharrah, co-
owner of AIPA Archery & Trade
Company located in Gettysburg,
Pennsylvania.

“My wife is very involved with our
shop to make women comfortable,”
Frank Kupniewski said about Outpost
Archery in Fairview, Pennsylvania. He
also commented there are husband
and wife teams shooting in their
leagues.

“I try to involve my wife, who is a
very competent shooter, in the busi-
ness,” said Connecticut retailer
Michael Scanliff of Arrows of Light
Archery. “Having women around
while giving instruction definitely
adds a comfort level.”

Charlene Morgan works along-
side husband Barry at Freedom

Archery, Duncansville, Pennsylvania.
She said she’s seen an increase in the
number of women bowhunting, but
then “We have always had more of a
selection for ladies and youth than
other shops.”

Rick Musick of Rick’s Sporting
Goods said in addition to women’s
bows the Mt. Vernon, Ohio business
has brought in pink camo hats
favored by the ladies. “And our store is
run by a woman.”

“We have always catered to
women archers,” John Napp said
from Napps Archery in Seven Valleys,
Pennsylvania. That’s only natural
because “all of the women in our fam-
ily are hunters, and three of them
were Pennsylvania State Champions.”

David Michaels said his best tool
for recruiting more lady bowhunters
at Archery Unlimited in Baden,
Pennsylvania is his wife. That female
co-owner is an avid archer and
bowhunter and she takes care of the
women customers, he said.

“Our youth leagues have shown a
big increase in young women
archers,” Butch Lindell commented
from Black Bear Archery in Newark,
Delaware. “We’re stocking not only
bows, but apparel for women and
accessories for women.”

“We’re carrying lighter draw
weights and shorter draw lengths,”
Ericka Johnson said as an associate
with Gunner Sports in Ladenberg,
Pennsylvania. She also said the shop
will customize bows as needed,
changing out cams and cables to
make them work for the woman who
wants to shoot a particular model.

“We have seen a growing number
of female customers,” Steve Fetter
said in his position as an employee of
Pocono Outdoors, Mt. Pocono,
Pennsylvania. “Most of the women
customers are wives or sisters of a
male customer. We stock a few differ-
ent types of bows geared toward
women. We spend considerable time
with each customer to ensure they
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understand and enjoy the sport. We
also sponsor 3-D shoots where we
encourage female shooters to enter.”

Tammy Hipp of G&T Sports Plus
in Mt. Storm, West Virginia listed
some of the steps her and her hus-
band have taken to make their busi-
ness welcoming to women. “We offer
a family friendly store and range. We
do not carry the offensive clothing.
We do not hang posters from any
company that uses women as sex
objects to attract attention. Hunters
don’t run around half-dressed so we
don’t promote bowhunting that way.”

Rob Smith, owner of Bait, Barrels
and Bows has a similar policy. “I make
sure other men in the store are careful
with their language. I will not tolerate
anything rude or offensive coming
out of their mouths. I try to treat my
women customers the way I’d want
my own wife or daughter to be treat-
ed.” The Treverton, Pennsylvania full
line sporting goods dealer said he has
noticed a slight increase in the female
side of his customer base. “I do see
more young girls interested. I try to be

as simple in my conversations and
explanation as I can: Nothing super-
technical.”

Warren Thomas manages
Mitchell’s Store in Summerfield,
North Carolina, and said he doesn’t
know anyone who hunts as much as
the mother of his boss. “Most of the
women around us hunt, so its a nat-
ural thing to see more women as cus-
tomers.” Even the women who come
in with husbands to buy things for
them around the holidays seem more
interested these days in hunting
themselves, he said.

Bowhunting and target archery
has become more popular with
women whose husbands, boyfriends
or fathers are involved in the sport, AJ
Miraglia told us from Scrubby Buck
Archery in Clyde, New York. “Women
and girls who try archery usually real-
ly enjoy the sport, but also report they
don’t usually have time to really get
into it because of the many other
commitments they have. As shop
owners, I think we need to encourage
more sharing of these commitments

within the family, so mom can go
shoot! Also, sharing magazine articles
about women who have shot game
animals or who have done well in
archery tournaments, is important.”

Mable Walker said she’s seen an
increase in the number of women
bowhunters, but then W&W Archery
of Markleton, Pennsylvania has
always been geared to attracting
women and children. “When we
opened the shop 11 years ago, this
was one reason we started. When I
was on the other side of the counter, I
would get handed a 60-70 pound bow
and would get frustrated. But one
shop was so good to me and I started
out there with a bow in the low 20
pound range. When women come in
today with their ‘other half’ my hus-
band does of great job of making the
women realize they can shoot too.”

Author’s Note: ArrowTrade would
like to thank all of the retailers who
took the time to respond on this topic.
See page 52 for upcoming topics and
for an opportunity to share your expe-
riences with our readers.
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