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14 Archery Industry Had
Their Right Future

Becky and Stuart Wright have known since they first
got married that some day they should own their own
business. That conviction was reinforced when the
large corporation Stuart  worked for kept sending
work overseas while laying off U.S. employees.

Stuart didn’t wait for his own layoff notice. He used his
background in engineering and his talents as a mold
maker to create a four-armed string silencer. That first
“Jax” product has led to a rapidly expanding line of 

archery gear to 
dampen noise
and vibration
for bowhunters
and for bow
manufacturers.

6 From The Publisher:
Doing more for our youth
We are doing more than talking about the need 
to attract and nurture the younger generation of
archers that are the lifeblood of this industry.
Here’s a recap of what only ArrowTrade has
provided and the announcement of a major new 
initiative by this decade-old publication.

8 Product Showcase

26 Industry News
Bear Archery continues to expand its market
share through acquisitions, while the industry-
backed Families Afield initiative expands the 
number of hunting licenses sold. Plus the latest 
on the National Archery in the Schools Program.

May 2007 Volume 11 Number 3

A Magazine For Retailers, Distributors and Manufacturers Of Bowhunting Equipment & Clothing

The Mathews Ignition (tested in the last issue) and the
Hoyt Trykon JR at far right are the first bows featured
in a new series of Youth Bow Reports by Jon Silks.
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32 Today’s Bow Sights: Tougher, Smaller, Pin-Free
ArrowTrade’s Tim Dehn found dramatic changes underway in 
bow sight design as he spoke with manufacturers and handled 
their latest products. Enjoy all 17 pages or jump directly to the
brands that interest you most.

49 ATA News & Views: Election Results
New members of the ATA Board offer their perspectives on
what’s working and what could be handled better.

52 Dealer To Dealer: About the Lady Bowhunter
Learn what retailers are doing to bring more women into
archery and bowhunting. Get a free T by offering your insights.

56 Kinsey’s Show Delivers Again
This veteran distributor fine-tunes an already good format.

68 Retail Marketing To Attract New Customers
A major ad agency specializing in the hunting and outdoor 
recreation industries has solid insights for retailers.

72 Fine-Tuning Release Aid Sales 
John Kasun interviewed leading release aid manufacturers with 
insights from his target shooting and retailing background.

81 UnderSTANDing Archery
Larry Wise shows you how to help archers stand up to the 
demands of shooting well on game, or in competition.

88 PSE Banking on X Technology
Find out why those oddly-shaped bows from PSE may signal
a big change in how people look at the limits of fiberglass limbs.

90 Exploring Broadhead Trends
Pat Meitin zeroed in on Cut-On-Contact heads and the popular
“mini” fixed bladed heads in this wide-ranging review.

102 Traditional Focus: Bowfishing
Lightweight, fast-handling recurves have a lot to recommend
them when the game you’re hunting comes with scales.

108 Latest Arrow Rests: By Bill Winke
More drop-away models are incorporating the arrow-holding
feature bowhunters love about full-capture rests.

114 Advertiser & Product Directory
Use this section to locate editorial coverage, or to help you fill
out the Reader Response card that brings you information
direct from our growing family of advertisers.

116 Videographer, TV Host Brings Out Best in Game
A look behind the camera at Jack Brittingham reveals his
deep commitment to wildlife management and hunter ethics.

122 Twin Bow Reports by Jon E. Silks
Whisper Creek’s tiny Stealth LX looks like a youth bow, but has 
been adapted to fit the adult hunters who love its compactness.
Hoyt’s  Trykon JR looks like the hot-selling adult model, but is 
aimed directly at the youth market. These in-depth evaluations
reveal how well both hit the mark in their chosen segments.

THE WHISKER BISCUIT

IS WIDELY RECOGNIZED

AS THE WORLD’S BEST

HUNTING ARROW REST.

Rests.
of the
Best
the

©2007 Bear® Archery, Inc. 
Trophy Ridge™ 817 Maxwell Ave. Evansville, IN  47711

www.carolinaarcheryprod.com
866-556-2754

See the
complete
line-up at
carolinaarcheryprod.com
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Ilike to think our company puts out a solid magazine that
many in the industry have come to rely on. Still, I wonder
sometimes if we wouldn’t have grown more rapidly than we

have if we were better at the art of self-promotion. 
What set me wondering recently was counting what appeared to

be 29 images of staff members in a competitor’s show coverage.
Business Editor John Kasun and I had to talk over whether it was
appropriate to show a single image of him in this issue’s release cov-
erage, since many readers wouldn’t know he’s a good enough target
archer to be competing in the Senior Olympics again this summer.

We did something similar in referring to Pat Meitin’s string of
wins at local 3-D tournaments on the opening spread of the
“Outfitting The 3-D Shooter” article for the January 2007 issue. It’s
appropriate to remind readers periodically that ArrowTrade’s staff
members don’t only research and write about archery equipment,
we enjoy using it as well.

For the March issue we updated the photo of Jon Silks, author of
the Bow Report that appears in the back of each issue, to show him
with an antelope he took. Jon has the engineering and quality test-
ing background that helps him give a thorough evaluation to each
model, but he also draws on his bowhunting experience to identify
what features are important to the retail customer.

It was Silks that challenged me a few months ago to think about
doing more to address the future of archery, by adding a series of
youth bow reports. My first reaction was that ArrowTrade already
does more to cover and promote youth archery than any publication
serving the industry. Here’s a few highlights from the past 12
months:

FAMILY-FRIENDLY RETAILING: Our March, 2006 Dealer-to-
Dealer column offered dozens of suggestions on how to keep retail
stores and retail staff from slighting or offending young customers
and their parents.

MINNESOTA TOURNEY SHOWS NASP PROMISE: My coverage
of this state tournament for youth archers in the July, 2006 issue
offered insights into how the National Archery in the Schools
Program is viewed by coaches, parents and competitors.

SELLING OUR YOUTH ON ARCHERY: Larry Wise devoted his
eight-page Coach’s Corner column in the September, 2006 issue to
explaining how readers can work with existing youth service groups
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to grow the archery market.
(Contact me if you missed this
and would like a reprint.)

STARTING KIDS IN ARCHERY:
Dale Karch and Todd Smith
showed readers of the November,
2006 issue how affordable it can
be to start youngsters off with a
traditional bow and accessories.

INDUSTRY NEW: This sec-
tion in each issue regularly
reports on youth issues, such as
the January, 2007 coverage of
NASP and the 4-H Shooting
Sports Foundation.

ARCHERY & BOWHUNTING
SUMMIT: As the only magazine
to attend this critical industry
event, we brought 10 pages of
detail to the March, 2007 issue
about how trade show revenue
and FET tax revenue is being
spent to increase the number of
young archers and bowhunters.

Despite that record, I decided
Silks was right about us needing
to add Youth Bow Reports. Bow
companies logically focus their
advertising on the popular, high-
er-margin models for adult
bowhunters. Some consumer
and trade magazines plan their
edit coverage solely around
what’s being advertised, a short-
sighted policy. If dealers don’t
know about all the excellent
youth bows manufacturers are
introducing, they’re less likely to
stock and promote them.

With the addition of these
Youth Bow Reports we’re doing
our part, again, to providing the
kind of valuable edit coverage
that makes a difference to retail-
ers and the industry they sup-
port. As John Kasun reassured me
we I talked it over with our
Business Editor, “Some people
look good. We are good.”

Circle 211 on Response Card
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Pearson 2007 Bows Employ ETI
That telltale bump at the end of the limbs on

this Pearson Stealth indicate it’s one of the 2007
models that benefit from the Energy Transfer
Insert. Pearson is slotting the ends of the fiber-
glass limbs and gluing in an aluminum insert to
carry the axles. That insures the entire width of
the fiberglass limb to the tip, and not just the
portion below the axle, can store energy for the
shot. It also reinforces the weak point in the limb
caused by drilling out the axle hole.

Pearson bows are now using efficient
Barnsdale Laminated limbs and the hunting
models are being finished in Realtree’s new APG
High Definition Pattern. Friction in the system
has been reduced by giving the eccentrics a
baked-on, non-stick finish that Pearson calls
PTFE Smooth Cams.

The 33.5 inch Stealth model shown here has
an advertised IBO speed of 316 fps thanks to its
Hurricane Cat 5 hybrid cams.The cams are mod-
ular and each of the four available modules covers a 2 inch adjustment range.

Pearson is the oldest brand in archery, and the 2007 Stealth comes with an 80th
Anniversary Emblem set in the riser below the grip. Not shown are the latest BowJax limb
and string silencers that every model is set up with before it leaves the Brewton, Alabama
factory. To see the complete 2007 line that may be the company’s strongest compound
bow line-up ever, call Pearson Archery at (800) 441-6734.

Kingsway Sight Adjusts On The Fly
The Triad Double Pin model from Kingsway can be

adjusted even at full draw, without taking your eyes off the
game you’re trying to draw a bead on. As such it could be
the ideal sight for customers who love to hunt the rut, when
bucks are constantly on the move.

This sight features a three-dot alignment system that
eliminates the need for a peep sight or kisser button. The
hunter sets up the sight so the single front fiber optic is in
line and between the twin rear ones, similar to what many
handguns now employ for quick target acquisition. A
yardage scale visible within the front sight housing can be
set for the distance to a trail or scent post. And because
adjustments are made with a finger ring using the bow
hand, this sight can be adjusted while your release is on the
string or even at full draw.

We’re showing the standard version of the sight, but it’s
also sold with a compact Triad Illumination System that fits
in the cutout in the front of the sight mounting bar. The

module has an on-off switch and can be turned on when you
go into the woods. From there it will automatically read the
ambient light levels and send the proper illumination to the
triple aim points.

Reach Kingsway Archery at (616) 796-0063.

8
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9Circle 203 on Response Card

Alpen Introduces Lighter-Weight Hunting Optics
New Teton binoculars from Alpen satisfy the demand for top performance

optical instruments in a lightweight yet durable body design that can be
priced affordably. The Teton series is designed using the eye lens system of
Alpen’s top-performing Rainier binocular combined with the prism and body
system of the popular Apex binocular series. “The result is incredibly sharp
and bright optical performance in a lighter weight, field tough body,” Alpen’s
Vickie Gardner said.

Teton achieves this hybrid performance by featuring BaK4 prisms with
Alpen’s exclusive UBX multi-coating, SHR metallic coating and PXA phase cor-
rection coating. “Each prism is treated with over 60 layers of these high per-
formance coatings to provide incredible light performance through the entire
optical system. The result is not only a super bright image, but an image that
has full color fidelity and exquisite
sharpness in full and low light view-
ing conditions,” Gardner said.

The composite body design is cov-
ered by a textured rubber material.
Twist-lock eye cups and long eye
relief optical design provide full
comfort viewing even when wearing
eye glasses or sun glasses. The Teton
8x42 and 10x42 are fully O-ring
sealed and nitrogen filled to give
hunters the security of waterproof,
fog free viewing. Contact Alpen
Outdoors at (909) 987-8370.

TailorMaid Tru-Balanced String
TailorMaid Archery has developed a tru-

balanced bowstring in the TUXZ
Bowstrings. When installed properly TUXZ
Bowstrings will not have any twists during
the draw cycle, so there is NO PEEP ROTA-
TION.

“The peep will come back straight and
true each time you draw,” President Marv
Long said. “The new TUXZ Line of bow-
strings has  servings that stay in place and
will not slide. We are installing the serving
under super tension and creating servings
that will not move under normal use.”

TUXZ strings offer direct replacement for
Mathews & BowTech bowstrings and cables.
These are ordered by model names, not
string or cable sizes, as these carry the same
specification for serving size and placement,
as the manufacturer’s strings. “For BowTech
you will also need to give the model year as
the same model changes string sizes for dif-
ferent years. Bowstrings ordered by size
only, will carry servings for generic bow
replacement strings,” Long explained. TUXZ
Bowstrings can be ordered by calling 989-
685-2223.
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(And, no other replaceable blade
head stays together like an 

INNERLOC®, either.)

(A)

(B)

(A) The technologically advanced
blade base is curved to match the
radius of the tip shaft. When the

tip (B) is tightened, all the
pieces are forced tightly

together to give you the
performance of solid

steel in a replaceable
blade head. Solid

steel, solid per-
formance.

INNERLOC®

Innerloc® heads
feature “pressure
bevels” (shown in
red); one inside
the tip and the
other at the top
of the ferrule.

As the tip is tight-
ened into the base of the ferrule,

the bevels force inward until full con-
tact is made between all metal sur-
faces. Result; a more solid head that
flies with more accuracy and integrity
than any competitive broadhead! 

1472 Camp Creek Rd • Lakemont GA 30552
PHONE: 706.782.5863 • www.innerloc.com

®
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PinWheel Sight Takes New Approach
Other sight manufacturers may be saying to them-

selves“Why didn’t I think of that,” when they get a look at
the new PinWheel bow sight from H.T. Archery Products. The sight gives you four
aim points that are labeled for 20, 30, 40 and 50 yards, but only one projects into
your sight picture because they’re set up on a rotating spindle. Each pin adjusts
on the shaft so you can set the spacing exactly to arrow speed. Show above is the
deluxe model with its Truglo light, or you can order the standard,“Pope & Young”
legal version. Each of the four pins is a different color, and they employ brilliant
Truglo fiber optics. Reach H.T. Archery in Texas at (936) 756-2717.

Latest LimbSaver Most Effective
This new LimbSaver UltraQuad is the paramount

accessory for dampening vibration, shock and excess noise, according to the anti-
vibration pioneers at Steven Sims, Incorporated and Sims Vibration Labs. The
LimbSaver Ultra Quad absorbs vibration, then dampens in four independently-
moving sections to shut down harmful vibration faster than ever.“With bow tech-
nology increasing to new levels of performance and speed, make sure you keep
up with the latest technology in damping accessories by installing the new
LimbSaver,” a company spokesman said.“These new dampeners offer up to a  50
percent improvement in reduction over the original LimbSaver design.”

For solid limb bows the adhesive model is #3451 - Camo or #3561 - Black.These
weigh 15 grains each. For Split Limb Bows you’ll need to order  #3452 - Camo or
#3462 - Black.Those screw-on versions weigh 34 grains each. Call your distributor
or the manufacturer at (877) 257-2761.
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Crescent Crossbow Lumenok
Burt Coyote Company has introduced

a Crescent  Lumenok for crossbow bolts.
“Our new Crescent Crossbow Lumenok
is the brightest Lumenok we have ever
produced,” claims Vice President Eric
Price. “The wide diameter of today’s
crossbow bolts, coupled with the short
design of a bolt nock, allows us to direct
nearly all of the light emitted by our
internal LED straight back at the shooter.
Even with the fastest of crossbows
under bright sunny skies, these new
Crossbow Lumenoks make seeing the
flight of your crossbow bolts easy.”

Just as with other Lumenok models,
two tiny metallic contacts are located
just below the shoulder of the nock. The
momentum created during a shot fully
seats the Lumenok’s contacts against
the electrically conductive carbon or
aluminum bolt shaft.To turn the LED off,
simply place the Lumenok between
your thumb and forefinger and gently
wiggle it from side to side until the nock
backs out slightly and causes the con-
tacts to separate from the shaft.
Crossbow Lumenoks are capable of stay-
ing lit for up to 40 hours and can be used
time and time again.

For those that don’t want to hassle
with the process of removing the glued-
in nocks on some crossbow bolts,
Lumenok has teamed with Easton
Technical Products to provide Lumenok
equipped Easton Powerbolts right off
the shelf. The company can also custom-
size these new nocks for irregularly sized
shafts since they’re made in-house.
Reach the Lumenok manufacturer, Burt
Coyote Company, at (309) 358-1602.
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God’s Country Camo
In these politically correct times,

expressing your faith may get you
more bad looks than handshakes. The
friends who formed God’s Country
Camouflage say wear your faith on
your sleeve! “Our three patterns incor-
porate notable symbols of the
Christian faith so outdoor enthusiasts
can share their faith, as well as their
passion for the outdoor sporting tradi-
tion,” Kurt Thaemert said.

“If you have Christian hunters walk-
ing through your door, GCC may have
what they’ve been missing,”Thaemert
said. “Very effective camo patterns in
their own right, they’re not available
through the big box stores so that
independent retailers can earn a fair
margin on them.” GCC is now avail-
able in Early Season, Late Season and
Avalanche. For fabric or complete
hunting garments, call (208) 870-6370.

Branch Magic is New from the 24-7 
Scent Maker, MDR Outdoor Group

The MDR Outdoor Group has developed another long-
lasting scent. This time, instead of unscented or precharged
granules, the Connecticut firm has formulated a gel lure con-
taining the same forehead gland and pre-orbital secretions
that deer use to communicate with at scrapes. Branch Magic
comes in a screw-cap bottle with a brush mounted in the
cap.Wearing rubber gloves, hunters should brush the gel on
a branch overhanging the scrape 3 to 5 feet above the
ground, about 10 inches up from the tip. The long-lasting
formula can keep putting out scent for up to seven days.
Reach the MDR Outdoor Group at (888) 648-3718.
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See actual high-speed footage at www.newarchery.com/qtflipper

VICKI CIANCIARULO

New Archery Products TM

www.newarchery.com

QUIKTUNE ®

Capture Style Drop-Away Arrowrest

Flipper®

� Hassle-free 5 minute set-up 
- no cable or strings to tie in

� Fits all size aluminum and 
carbon hunting arrows

� Total fletching clearance!

� Holds arrow at any angle - 
even upside down!

� Complete centershot and 
elevation adjustment

� Quiet under any hunting 
conditions

“This capture style
drop-away installs
in 5 minutes with

no strings or
cables!”

NEW from

VICKI CIANCIARULO

Holds arrows and delivers total fletching clearance

Circle 115 on Response Card

Forge LiL Smoke
One of five new models from

Forge Bow Company, the LiL
Smoke is a 32 inch bow that covers
the 40-70 draw weight range in a
single model. It weighs 3.7 pounds
and handles 26-30 inch draw
lengths.  Steve Pagel designed it
with a Max View sight window that
enables archers to see up to 25 per-
cent more, horizontally and verti-
cally, than on competitive bows.
The bow comes with a 7 5/8 inch
brace height and a Dead Stick
which functions both as a back bal-
ancer and as a silencing system.
Forge equips it with a special
mount and Kwikee’s compact Kwik
3 quiver, so your customer can
carry a bow package that’s only 4
inches wide. “We believe it is the
narrowest in the industry,” Pagel
said. 
Get information on this entire

dealer-only line at (414) 732-7400.
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The Families Afield Program led
to an significant jump in the number
of new hunters in 2006. The spotless
safety record of the freshmen under-
scores the fact that mentored youth
are the safest in the field.

Families Afield is a campaign
established by the U.S. Sportsmen’s
Alliance, National Shooting Sports
Foundation (NSSF), and National
Wild Turkey Federation (NWTF) to
urge states to eliminate unnecessary
hunting age restrictions and ease
hunter education mandates for first-
time hunters.

Data available from Florida,
Illinois, Michigan, Minnesota,
Mississippi, and Ohio reveals that
apprentice hunting license pro-
grams brought nearly 34,000 new
hunters to the field without a single
hunting-related shooting incident. 

“The Families Afield program is
proving to be safe and effective at
boosting sportsmen’s numbers, as
we were confident it would,” said
USSA President Bud Pidgeon.
“Research conducted before
apprentice programs were imple-
mented showed that supervised
young hunters are the safest in the
field, and the new data backs the
claim.”

The licenses are available for
first-time hunters of all ages, which
means mentors can also take other
adults for their inaugural hunting
experiences.

Lawmakers in California,
Nebraska, Maine, Wisconsin and
Oregon are considering legislation
to enact apprentice license pro-
grams and lower hunting age restric-
tions.

“We hope that the popularity of
apprentice programs and the
impressive safety statistics will help
convince legislators in these states
to support efforts that will make it

easier for newcomers to enjoy hunt-
ing,” said Pidgeon.

Sportsmen who want to support
the enactment of Families Afield

laws and regulations in their states
can use the Legislative Action Center
on the USSA website, www.ussports-
men.org. 

Families Afield Boosts Hunter Numbers

Chris Berry, Alpine Archery
Pro Staff Shooter was awarded an
Outstanding Service award at the
ATA show in Atlanta this January.

Chris has served in the capac-
ity of Pro Staff Shooter for Alpine
Archery for 10 years and has par-
ticipated in many high profile
shoots in the ASA, IBO, NFAA, and
ESPN Great Outdoor games. Chris
also lends his time to help with
large trade shows and many chil-
dren’s outdoors activities to pro-
mote the sport of archery. “Chris’s
integrity and honesty as a shooter
and competitor is second to none
and Alpine Archery is proud to
have him on board,” Alpine
Founder and President Bob
Proctor said on behalf of the Lewiston, Idaho bow and accessory builder.
“Congratulations Chris, and thank you for all of your labors in the field.”

Larry Hoyt, of Gardner Sales & Associates, was awarded “Sales
Representative of the Year” for 2006 during the ATA Show. Like Berry he
received a plaque and embroidered jacket. Larry has long served with

Gardner Sales and Alpine Archery
in the states of Wisconsin,
Minnesota, North Dakota, and
South Dakota. “Larry has repre-
sented Alpine Archery with great
honor and integrity in these states
as well as producing some of the
highest recorded sales in this terri-
tory,” Alpine Marketing Director
Vince Kite said. “Alpine Archery is
truly honored to be able to work
with someone of such dignity as
Larry Hoyt.”

Alpine Archery Honors Pro Staff
Shooter, Sales Rep of the Year

Alpine’s Vince Kite (left) and Chris Berry.

Sales Rep Larry Hoyt (right) accepts
his award at the ATA Show from Kite.
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COBRA BOWHUNTING PRODUCTS • 800-352-6272 • WWW.COBRAARCHERY.COM

Get in the Hunt with the 
Toughest and Brightest 
New Pins on the Market.

Cobra’s new fully-protected all-
steel DuraPins™ in a super-thin 
.019” pin size give you the 
best chance ever to bag 
the big one!

Cobra’s world famous Sidewinder 
head with glo-orange ring now 
comes in 3, 5, and 7 DuraPin™ 
configurations.

Extra bright, super-
thin .019” pin size!

Our famous Mamba releases are now available 
with your choice of padded camo hook and 
loop or camo canvas buckle.

All-new Double Diamond Drop Away Arrow 
Rest  provides extra adjustability in black and 
two popular Realtree® camo patterns.

B O W H U N T I N G P R O D U C T S

ALL-NEW

SIDEWINDER

7
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New Hampshire and South
Dakota recently became the 41st
and 42nd states, respectively, to
adopt the National Archery in the
Schools Program (NASP). 

The first stage of introducing
NASP into a state is an instructor-
training workshop. New Hampshire
conducted their teacher-training
workshop in Goffstown, New
Hampshire on January 13-15, 2007
thus officially becoming the 41st
NASP state. The workshop was hosted
by the New Hampshire Fish & Game
Department and was attended by 20
teachers and volunteer archery
instructors. Marcia Wyman has taken
the position of New Hampshire’s
NASP lead coordinator. The work-
shop included assistance by three vol-
unteer instructor trainees from
neighboring Maine’s NASP. 

South Dakota’s had their NASP
launch in Yankton, South Dakota, on
February 17-19. Curt Robertson,
NASP Coordinator for the South
Dakota Game, Fish, & Parks
Department, hosted the teacher
training workshop for 29 teachers and
volunteers representing 13 pilot
schools. Bruce Cull, president of the
National Field Archery Association
(NFAA), co-hosted the South Dakota
workshop. The NFAA is an original
and on-going supporter and sponsor
of NASP. One workshop attendee
reported that, after the second day of
the three-day training program, and
thanks to what he learned in the
training, he shot a personal best, a
perfect 300 indoor score with 50 “x’s”. 

At these workshops, teachers
from each participating school
underwent mandatory NASP training
which covers safety, archery form,
positive teaching techniques, and
equipment operation and mainte-
nance. Contrary to popular belief,
archery’s safety record is impeccable,

second only to table tennis in every
school in North America. 

“Each workshop gets us closer to
where we want to be,” said NASP
Director Roy Grimes, who led each of
the training workshops.

NASP has proven to be tremen-
dously popular among educators in
Kentucky, as 651 Kentucky schools

have now adopted NASP’s archery
lessons as part of 4th-12th grade
Physical Education classes. Students
of all genders, abilities, and back-
grounds are finding success in target
archery and, are therefore, enjoying
school more in the process. 

Costs for the workshop were
underwritten by a variety of long-
term donors to NASP including: The
National Wild Turkey Federation,
Mathews Archery, The Pope and
Young Club, Rinehart, Morrell and
The Block Targets.

For more info or if you are inter-
ested in supporting NASP go online to
http://www.archeryintheschools.org
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Two More States Join in NASP

With the support of industry
donations, a Delhi, New York retailer
and deer farm operator has begun
shipping venison jerky to troops in
Iraq. The first lot went out in late
January.

Spring Valley Sportsman and
Deer Farm started as an archery
retailer in 1993 and is owned by
Mark and Patty Finne. Patty told
ArrowTrade that a bumper crop of
fawns, including many twins and
some triplets, required the deer herd
to be culled more than usual this
winter. Instead of selling the deer or
the venison, she and her husband
decided to process it into jerky and
send it overseas in care packages to
U.S. troops, along with T-shirts and
with photos and letter contributed
by local school children.

The Finnes had the aid of a
butcher shop owned by Jake and Ed
More and Brett Rockefeller in
slaughtering the deer. Eric and Brian
Haynes helped in processing the
venison. Rick Kinsey at Kinsey’s

Archery donated the seasoning for
500 pounds of jerky. The Outtech rep
group for Hoyt USA donated a com-
mercial dehydrator, and Tilia
Corporation donated the vacuum
seal machines and the bags the veni-
son was sealed in. A businessmen in
New York City who prefers to remain
anonymous is paying the shipping
costs.  ArrowTrade donated some of
the Buck Wear T-Shirts it uses in its
Dealer-To-Dealer promotion so the
Finnes could include them in future
shipments to troops.

The Finnes would like to make
this an ongoing project and are also
interested in receiving the names
and mailing addresses of military
personnel serving in Iraq who as
sportsmen or women might enjoy
receiving a package of venison. You
can get more information about the
project and inquire into making
donations by contacting Mark or
Patty Finne at (607) 746-7500. Or you
can contact them through email at
svsportsman@hotmail.com

Retailer Makes Jerky For Troops
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Introducing
Leupold® Switch/Power™

Technology

New Leupold® Golden Ring® binoculars
with Switch/Power™ Technology feature
a precision-manufactured switch that
instantly and fully changes the power
setting, and what you’re viewing always
stays at the center of the visual field.
Scan at 10x, then with just a flick of
your finger, you’re instantly viewing at
17x. Or try the 7/12x32mm model. You
get the benefit of two binoculars in one
weighing a mere 21.4 ounces, and it’s as
easy to use as a light switch. They also
offer the outstanding bright, clear optical
performance, ruggedness and absolute
waterproof integrity, and the Full Lifetime
Guarantee you expect from Leupold.

10x 17x

1-800-LEUPOLD  »  www.leupold.com

it’s that simple.

switch/17X

switch/10X

7/12x32mm
10/17x42mm

©2007 Leupold & Stevens, Inc. Circle 118 on Response Card
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Bear Archery announced in mid-
February the asset acquisition of
Trophy Ridge, manufacturer and
developer of archery accessories
since 2001, based in Belgrade,
Montana.  The Trophy Ridge prod-
ucts are popular among hunters
across the United States. Trophy
Ridge is best known for its patent-
protected line of vertical pin bow
sights, Drop Zone arrow rests along
with the popular Rocket Aerohead
broadheads.  Additional product
information can be found in this
issue’s sight and broadhead features. 

“The addition of Trophy Ridge
products to our current Bear Archery
bows and accessories continues to
strengthen and enhance our posi-
tion in the archery industry as a
more complete line archery compa-
ny,” said Jim Allshouse, President of
Bear Archery.

“We remain focused on the
opportunities within the archery
industry to bring new and exciting

archery products and programs to
our valued customers, hunters,
shooters and archery enthusiasts of
all skill levels and ages,” Allshouse
said from the Evansville, Indiana
headquarters of Escalade Sports, the
parent corporation for Bear Archery.

The Trophy Ridge and Rocket
brands were already being carried to
the industry by Hudalla Associates,
the nation-wide sales rep group
which also handles the Bear Archery
compound and traditional bow
lines. 

Meanwhile Bear Archery contin-
ues to ramp up production capabili-
ty to handle the new brands as well
as the Carolina Archery Products line
it acquired last year. The company
says its half million dollar invest-
ment in state-of-the-art manufac-
turing equipment recently installed
at the Gainesville,
Florida-based manu-
facturing plant for Bear
Archery is felt at the
cash register every time

a Bear bow is sold in North America.
This new equipment, according

to Operations Manager Neil Byce,
allows for efficiencies that allow Bear
to continue to push the envelope in
the affordability and quality design
of compound, traditional and youth
bows.

“In essence this investment in
equipment is giving consumers bet-
ter quality and a better value,” said
Byce, who oversees a manufacturing
staff of over 100 employees at the
manufacturing facility built under
the direction of the  legendary Fred
Bear.

The new equipment machines
cams and idler wheels for bows and
also includes an electrostatic finish-
ing spray system. Last year, Jim
Allshouse, president of Bear Archery,
said the company decided to return
to its roots by formally re-establish-
ing one of the best-known names in
the history of bow design and inno-
vation—Bear Archery. 

The plant, located at 4600 SW
41st Boulevard, re-opened its Pro
Shop late last year for customers.
Byce said the growth and acquisi-
tions have also meant new job
opportunities at the plant, which is
currently filling up to 30 new posi-
tions. 

Bear Acquires Trophy Ridge, Rocket 

Professional Consulting
Sales • Marketing • Manufacturing

1308 Wrenwood Court • Salisbury, NC 28146
Tel 704 279-1196 • Fax 704 279-1197 • Cell 704 798-0667

mihogs@aol.com

As a seasoned professional in the hunting
and archery industries, Mike Ingold brings

national level expertise to all of your
projects and tasks.

Find out more about the benefits of having
his highly skilled talent on your side with

your next endeavor. Get Mike Ingold
involved in the earliest stage possible.

Mike Ingold

Put Over 25 Years
of Marketing Experience

to Work For YOU!

Put Over 25 Years
of Marketing Experience

to Work For YOU!

1308 Wrenwood Court · Salisbury, NC 28146
Tel 704 279-9335 · Fax 704 279-1197 · Cell 704 798-0667

mihogs@aol.com

Bear added new Haas
machining centers with the
“4th axis capability” need-
ed for complex operations.
These machine tools auto-
matically change the cut-
ting bits to correspond with
the computer programs
that guide the metal work-
ing operations.
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Chuck Jordan and Wayne Carlton
were inducted into the Bowhunters
Hall of Fame during a February 9 cer-
emony at the top of the Rivera in Las
Vegas. The induction was during the
National Archery Festival when many
of their colleagues in the industry
could be present. Bowhunters Hall of
Fame Chairman Doug Walker esti-
mated the crowd at over 400, the
biggest gathering yet for an induction

ceremony. Food and liq-
uid refreshments were
made possible by spon-
sors Dave Gordon of
Gordon Glass and Ray
Browne of BCY Fibers Inc.
while NFAA President
Bruce Cull provided the
space with its impressive
view of the Las Vegas Strip.  

Chuck Jordan began
his business
career in 1974 with
ProLine Archery and has also
played a key role with Darton
Archery, the sales rep group
Midwest Marketing, Bohning
Archery and now crossbow
manufacturer Ten Point.
Wayne Carlton works with
CamoWest and Wayne
Carlton Calls.  During his
long career he’s designed and
promoted turkey and elk
calls, produced videos and is

currently hosting the Rocky
Mountain Elk Foundation television
show “Elk Country Journal.” After
receiving his award plaque and
medallion, he graced the audience of
over 400 with a narration of a video
of some of his personal close-up
experiences with using his calls. For
more information about both
inductees and the Bowhunters Hall
of Fame, see the website
www.bowhuntershalloffame.com

Circle 106 on Response Card

Hall Of Fame Welcomes Jordan, Carlton

Jordan (left) and Carton with Dave Gordon (right).

Chuck Jordan                             Wayne Carlton
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The growth in sales of Hunter Dan
action figures and introduction of
Bullseye Adventure youth archery
gear led Creative Outdoor Products to
expand the sales and marketing team.

Todd Farris, Executive VP
announced the additions of Tim Ott
as Director of Sales and Dan Bertalan
as Creative Director. “Tim and Dan
bring us decades of experience in out-
door product sales and creative mar-
keting”, says Farris. “Tim began last
August and is our link with distribu-
tors, key accounts, rep groups and
dealers. Dan brings us that creative
connection with the media industry
and further solidifies our expanding
reach into television and video.”

Before joining the Hunter Dan
team, Ott worked for five years as
National Sales Manager for the
Lohman, MAD, and Feather Flex
brands.  “What makes this job so
unique”, says Ott, “is being able to sell
a line of products that is exclusively
dedicated to helping grow the future
of the hunting industry that everyone
at Hunter Dan is so passionate about.
So as we’re successful in growing this
youth market, we’re insuring that our
hunting tradition continues for gener-
ations to come.”

Also joining the Hunter Dan team
is veteran outdoor writer and multi-
media producer Dan Bertalan. Dan
created Hunter Dan’s Bowfishing
Survival Gauntlet computer game and
now he’ll be using his youth education
and media backgrounds as Creative
Director. “I can’t think of a more
rewarding aspect of multimedia than
promoting our outdoor heritage to
the next generation”, says Bertalan.
“Anytime you can mix together kids,
outdoor adventure and 3-D animated
media, you can’t help but come up an
exciting combination to work with.”

In February Hunter Dan further
expanded its sales reach by teaming
up with H&G Marketing to better
serve dealers across the MINK and
TALO states. Longtime reps with their
finger on the pulse of dealers and
product trends, H&G Marketing of Big
Lake, Minnesota is now offering deal-
ers in the heartland a face-to-face
relationship with the growing youth
market in Hunter Dan products.

“H&G fills a vital role for Hunter
Dan”, says Ott. “Their number of reps
and the territories that they cover is
the key that allows Hunter Dan to
have direct, one-on-one communica-
tion with dealers to give them the ser-
vice they need in the expanding

youth market. That’s espe-
cially important in those
states that traditionally have
such strong roots in the out-
door market.”

New Product Line
Creative Outdoor Products has

moved beyond producing Hunter
Dan action figures to supplying
youngsters with affordable archery
gear so they can be part of the action.

Hunter Dan’s new Bullseye
Adventure Gear compound and
recurve bow sets are designed to make
archery affordable for almost any kid
to enjoy. “Today’s families are looking
for ways to share outdoor time togeth-
er, including archery,” says Todd
Farris, Executive Vice-President at
Creative Outdoor Products and home
of Hunter Dan. “We wanted to give
kids and their parents affordable
options to getting into archery. Plus,
this new line of Adventure Gear
matches our company philosophy of,
start em’ young and get kids out-
doors.”

Hunter Dan’s Bullseye Adventure
Gear compound bow and recurve
bow sets come completely equipped
with everything a kid needs to get
started in archery. These rugged bows
draw approximately 20 pounds and
are recommended for 8 and up.
Younger kids can also get in on the
action with the Bullseye Adventure
Gear crossbow set that shoots suc-
tion-cup darts with high accuracy.

Retailers can see the Hunter Dan
products at www.hunterdan.com  and
can contact the firm at (765) 655-1400.
To reach the H&G sales rep for your
area, go to www.hgreps.com  or call
(763) 263-8998.

Hunter Dan Line & Staff Are Expanding

Tim Ott (far left) and Dan
Bertalan are promoting
new youth bow and
crossbow sets.
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Aftershock Archery-See page 90, 91.

Alpen-See page 9.

Alpine Archery-See page 24. See ad 

page 29. Circle 106.

Air Rest-See page 109.

American Broadhead Company-91.

American Whitetail-See ad page 66. 

Circle 198.

AMS Bowfishing-See page 103-105. See 

ad page 105. Circle 135

ANTC Bank Card-See page 63.

Apex Gear-See page 46.

Apple Archery-See ad page 89. Circle 

157.

Archery Shooter Systems-See ad page 

112. Circle 221.

Archery Talk-See ad page 114. 

Arrow Wraps Unlimited-See ad page 

106. Circle 249.

Atsko-See ad page 9. Circle 203.

Axcel Sights-See catalog with this issue. 

Circle 126.

Bear Archery-See page 28, 103. See ad 

page 19. Circle 235.

BCY-See ad page 93. Circle 121.

Black Gold-See page 36.

Black’s Creek-See ad page 75. Circle 

109.

BowJax-See page 14-22. See ad page 83. 

Circle 210.

Buck Wear-See page 52. See ad page 37.

Circle 193.

Burr & Company Insurance-See page 

124. Circle 200.

Cajun Archery-See ad page 107. Circle 

119.

Cameron’s Products-See page 60.

Carbon Express-See ad page 127. Circle 

163.

Carolina Archery Products-See page 

108, 109. See ad page 5. Circle 111.

Carson Optical-See ad page 7. Circle 

211.

Carter Enterprises-See page 76-78. See 

ad page 55. Circle 246.

Cobra-See page 36-38, 74, 112. See ad 

page 25. Circle 147.

Compound Bow Rifle Sight-See page 

46.

Copper John-See page 33, 34. See ad 

page 41. Circle 214.

Crimson Talon-See page 91, 92. See ad 

page 99. Circle 103.

C.S. Gibbs/Sure-Loc-See page 88. See 

ad page 39. Circle 117.

CSS Archery-See page 66.

Doinker-See ad page 12. Circle 241.

Duke Company-See page 60.

Duravanes-See ad page 85. Circle 132.

Eastman Outfitters-See page 92.

Empire Pewter-See page 59.

Erickson’s-See ad page 95. Circle 217.

Excalibur Crossbow-See page 63.

Extreme Archery-See page 41. See ad 

page 60, 92. Circle 175.

Feather Vision-See page 42. See ad page 

34. Circle 197.

Forge Bow Company-See page 13. 

Fuse Accessories-See page 92-93.

G5-See page 43, 44, 51, 93, 94. See ad 

page 131. Circle 164.

Genesis-See ad page 113.

God’s Country Camo-See page 12.

Gordon Composites-See ad page 45. 

Circle 165.

Greatree Archery-See ad page 79. Circle

247.

Grim Reaper-See page 94.

Hind Sight-See page 44, 45. See ad page 

126. Circle 131.

Hi-Tek Sports-See ad page 77. Circle 

195.

Hoyt-See page 128-130.

HT Archery Pinwheel Sight-See page 

10. See ad page 48. Circle 251.

Hunter Dan-See page 30. See ad page     

53. Circle 236.

Icebreaker-See page 64.

Impact Archery-See page 40.

Innerloc Broadheads-See page 97. See 

ad page 10. Circle 213.

archerytalk.com
archeryhistory.com

archerytalkauctions.com

•New AT Auction with no listing fees.
•Over 20 million hits per month. 
•Worlds largest archery website. 
•Sponsored by over 90
   manufacturers.
•Talk to fellow archers, pros, 
 and bowhunters worldwide.

Message Board includes:
•General Archery Discussion
•Bowhunting Discussion
•Manufacturer’s Product 
 Announcements
•Traditional Archery
•Live Chat @ archerychat.com
  Free Auction Listings
  Free Archery Articles
  Free Archery Reviews
  Free Classifi eds
  Free Picture Galleries

Get Answers Free at 
ArcheryTalk.com

New
 AUCTION!
   with Free Listing!
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Jack Brittingham’s World of Hunting-

See page 116-120. See ad page 31. 

Circle 179.

Jim Fletcher-See page 76. See ad page 

78. Circle 116.

Kingsway Archery-See page 8. See ad 

page 111. Circle 250.

Kinsey’s-See page 56-66. 

Kishel’s Scents-See page 65.

KME Sharpeners-See ad page 101. 

Circle 122.

Knight-See page 61.

Kwikee Kwiver-See ad page 35. Circle 

139.

Leupold Optics-See ad page 27. Circle 

118.

LimbSaver by Sims-See page 10, 42, 43,

112.

Loesch-See page 80. See ad page 76. 

Circle 124.

Lumenok-See page 11.

Magnus Broadheads-See page 94, 95.

Maple Leaf Press-See ad page 110. 

Circle  136.

Martin Archery-See page 62. See ad 

back cover. Circle 216.

Mathews-See ad pages 2-3. Circle 101.

MDR Outdoors-See page 12. See ad 

page 125. Circle 160.

Monticello Drug Company-See ad page 

65. Circle 252.

Mossy Oak-See page 89, 121.

Mrs. Doe Pees-See ad page 121. Circle 

173.

Muzzy See page 109, 110. See ad page 

16-17. Circle 191.

NC Manufacturing-See ad page 50. 

Circle 204.

New Archery Products-See page 95, 

96, 110, 111. See ad page 13. Circle 

115.

Norway Industries-See ad page 85. 

Circle 132.

October Mountain Products-See page 

56. See ad page 87. Circle 108.

Optronics-See page 59.

Patton Archery-See ad page 20. Circle 

183.

Pearson-See page 8.

Pete Rickards-See page 64.

Pine Ridge-See ad page 54. Circle 107.

Piston Point-See page 59

Pole Mountain Outdoors-See ad page 

70. Circle 244.

Precision Designed Products-See ad 

page 63. Circle 188.

Pro Release-See page 72, 73.

ProString-See ad page 22. Circle 104.

PSE-See page 88, 89, 121.

Quality Archery Designs-See page 109.

Rage Broadheads-See page 96, 97.

Ram Products-See page 63. See ad page 

44, 46. Circle 225.

Rancho Safari-See ad page 100. Circle 

186.

Reflective Art-See page 58.

Reflex-See page 62.

R Enterprises-See page 115. Circle 220.

Rightnour Manufacturing-See page 60.

Rocket-See page 28, 98, 99.

Rocky Mountain Broadheads-See page 

97.

Scent-Lok-See page 62. See ad page 21.

Scott Archery-See page 77, 78.

Scrape Juice by Muzzy-See ad page 16-

17. Circle 191

Scorpion Venom-See ad page 119. Circle

248.

SKB Cases-See page 56.

Slick Trick-See page 97, 98. See ad page 

97. Circle 137.

Sure Foot-See page 58.

Sure-Loc-See page 38, 39. See ad page 

39. Circle 117.

Sportsman Channel-See ad page 23.

Spot-Hogg-See page 34, 35, 79, 80, 111, 

112.

Stan Releases-See page 73, 74.

Steel Force Broadheads by Vision 

Quest-See page 66, 99, 100.

Sullivan Innerloc-See page 97, 98. See 

ad page 10. Circle 213.

Summit-See page 48, 67.

Swivelimb-See page 67.

TailorMaid-See page 9. See ad page 67. 

Circle 166.

TechnoHunt-See ad page 59. Circle 110.

TenPoint Crossbows-See page 57.

Tight Point-See page 98.

Toxonics-See page 32, 33. See ad page 43

& 51. Circle 159.

Treelimb Products-See page 58.

T.R.U. Ball-See page 74-76, 64. See the 

catalog with this issue. Circle 126.

Trophyline USA-See page 61.

Trophy Ridge-See page 28, 40, 41.

Trophy Taker-See page 35-37, 110.

Trueflight Feathers-See ad page 104.

Tru-Fire Releases-See page 78, 79.

Truglo-See page 46-48.

Vital Gear-See page 44, 45.

Vortex Optics-See page 97. See ad page 

23. Circle 133.

Wac’em Broadheads--See page 100.

Wasp Archery-See page 100, 101.

Whisper Creek Archery-See page 122-

127. See ad page 11. Circle 232.

Whitewater Outdoors-See page 65.

Winner’s Choice-See ad page 61. Circle 

227.

Wyandotte Leather-See page 67.

Xtreme Outdoors-See ad page 47. Circle

154.

Zebra Barracuda Strings-See ad on 71. 

Circle 205.

Circle 220 on Response Card
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