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Perimeter weighted DXT CamTM

String SuppressorsTM with Harmonic Dampers
Harmonic Damping System 
Double Damper Roller Guard 
SE4 Composite Limb SystemTM

SphereLockTM Pivoting Limb Lock System 
In-Line Grip
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It’s shorter. At 29 3/4”* axle-to-axle the DXT 
is terrific in tight quarters. 

It’s faster. At 322* fps the DXT gives you the perfect 
balance of speed without unwanted recoil. 

It’s lighter. At just 3.75* lbs. the DXT will be 
a welcome companion on the trek up 
the mountain or across the field. 

*Approximately

Circle 101 on Response Card
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10 A Strong Summit & Show
Smart leadership by the ATA board and staff and strong cooper-
ation between other industry members is now paying off.
Community Archery Parks and Regional Centers of Excellence
are no longer just sketches, they’re built or are now under con-
struction. Michelle Scheuermann (left) spoke of some of the

ways the Sportsman Channel will promote archery
and the work of the ATA while she was on stage dur-
ing the ATA Great Giveaway. At right, outgoing ATA
Chairman Laverne Woock, who heads the Delta and
McKenzie brands, stands shoulder to shoulder with
Rinehart Target’s Jim McGovern (right) during the
Archery & Bowhunting Summit. Tim Dehn’s first-
hand report leads off on page 10.

6 From The Publisher
We’re expanding our editorial reach.

8 Product Showcase
New technology in cold-weather gloves.

30 AT News & Views
Bowhunting’s “place at the table” has been 
assured during the Bush administration.
Jay McAninch, shown with his wife Janet and 
George and Laura Bush over the Christmas
holidays, explains why that has been so important
for the archery industry.

34 Industry News
How the Easton Sports Foundation and the City  
of  Yankton are teaming up on a new home for the
National Field Archery Association.

March 2008 Volume 12 Number 2

A Magazine For Retailers, Distributors and Manufacturers Of Bowhunting Equipment & Clothing
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42 ATA Show 
Floor 
Coverage
There’s no better 
place to see the 
gear that will 
drive 2008 sales 
than on the floor 
of the ATA Show.
Our expanded
staff captured
this Delta Hot-
To-Squat doe 
decoy and other good examples from more than 140 exhibitors 
during the January 10-12 event in Indianapolis, Indiana.

90 Product Directory
A quick guide to brand coverage and to advertisers.

99 10-Ring Marketing Tips
Advertising and marketing professional Jim Ising launches a
new column designed to help any business polish its image.

102 Improving Hunting Success
With Key Equipment Sales
Here’s 5 equipment categories that 
can make customer’s more effective
in the field, short of selling them a 
new bow. Precision sights are one
of them. By Pat Meitin

112 Optics For The Bowhunter
Would it help your bottom line if every other bow customer
also purchased quality optics from you? John Kasun’s feature
can help make that dream become a reality.

122 Product Focus: Kowa BD42 Binoculars
Tim Dehn field tests a lesser-know optics brand from one
of Japan’s largest manufacturing companies.

126 Behind The Brand: The Sportsman Channel
Here’s how the “all hunting, all fishing, all the time” channel
began and operates today in a highly competitive field.

130 Dealer Workbench: Building Strings & Cables
Larry Wise on the latest materials and techniques.

138 Youth & Adult Bow Reports by Jon E. Silks
ArrowTrade’s bow test engineer tests the lightweight
Mathews DXT (below) and examines why the Genesis family 
of bows have become so popular, in school and out.

5

Carbon Tech Arrows
The most accurate arrows in the world.

www.CarbonTechArrows.com

Exactly. 
When you choose 
Carbon Tech, you get 
the most accurate 
arrows made today.

Nothing is mass manufac-
tured. Instead, every arrow 
is built individually with 
meticulous attention to 
detail. So a dozen Carbon 
Tech arrows will all 
group together. Exactly 
the way they should.

MADE in the USA

Circle 145 on Response Card

Optix LR sight by G5
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The 2008 ATA Show was
the most enjoyable I
can remember as editor

and publisher of ArrowTrade
Magazine. While there is room for
many more dealers to attend the
industry-owned event that funds
so many worthwhile programs,
exhibitors did seem happy with
the news that attendance was up
sharply over Atlanta’s 2007 show.
The fact that the ATA will keep
the show in the heart of
bowhunting country the next few
years should keep attendance
climbing, spurred along by promotions like The Real Deal and the
ATA Great Giveaway.

On a personal note, I enjoyed the ATA Show in Indianapolis this
past January because ArrowTrade’s base of advertisers continues to
grow, and with that increase in revenue we’ve been able to expand
our editorial staff. While Pat Meitin, Larry Wise and Bill Winke were
working on upcoming features for ArrowTrade, the extensive show
floor coverage we’re known for got a boost with the addition of
Mike Raykovicz. Mike is the silver haired gentleman talking with
Lancaster Archery’s Rob Kaufhold in the center photo at right.
That’s me in the top photo (with my ever-present notebook) inter-
viewing Rob Smollack of ASAT camo, while Business Editor John
Kasun is at left in the bottom photo with
Mike Jordan of ATSKO.

I found it interesting that while
ArrowTrade has been building up its edito-
rial staff, a rival publication has expanded
its advertising sales staff so they can call
potential advertisers that much more
often. We continue to devote up to twice
the space to editorial copy and product-
related photos, to inform and assist the
retailers our advertisers want to reach. 

Time will tell which approach is the
better one.
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ArrowTrade’s VP and Art Director Vickie
Dehn is ending her career as a high
school art teacher in order to devote
more of her time to this publication.
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