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In its ongoing efforts to expand
into new categories within the out-
door industry, Lone Wolf Portable
Treestands will acquire the
Burlington, Iowa based Camouflex,
maker of the PMI Cover System.

The PMI Cover System repre-
sents a unique family of products
that offer fast, total concealment in
any hunting situation, regardless of
available cover. The system works
with a  Quick Mount Block and clus-
ter of 3D Camouflex treelimbs.

“Jeff (Weaver) and I started using
the Camouflex products ourselves,
last year,” said Lone Wolf President,
Jared Schlipf.  “It was just so effective
in spots where we wanted to hunt
but didn’t have enough cover and we
were so impressed with the overall
product I made a phone call to Dave
Pittman to discuss a cross marketing
plan with Lone Wolf.  After speaking
to Dave, and seeing his need for a
team to take Camouflex to the next
level, we knew we needed to make
an offer to purchase.”

Recognizing the multi-season,
multi-species applications of the
product was of great appeal to
Schlipf.  “I can’t think of a hunting
season that Camouflex couldn’t be
utilized effectively to gain that edge
in concealment.  And, frankly, the
patent is so solid, I couldn’t overlook
it.”

The originator and owner of
Camouflex, David Pittman, felt he
was making the right move at the
right time. “I’ve known of the Lone
Wolf product for many years.  And in
an industry full of  ‘me-too’s’ they
stand out.  The same could be said
for Camouflex.  The two companies
are based around very innovative
ideas and purposes.”

“Frankly, as a small business,
you tend to wear too many hats. As
successful as the company has been,

I needed a way forward, and Lone
Wolf provided that,” said Pittman.

Looking ahead, Schlipf’s goal for
Camouflex will be to expand distrib-
ution and increase industry aware-
ness; using the same effective
approach that Lone Wolf has shown
by linking up with strong industry
partners who use Camouflex to com-
plement their own great products.

“Right now, I’d say you’ll see
some major changes in the immedi-
ate future,” said Schlipf.  “The name
will change slightly, the product line

will grow immensely and the mar-
keting approach will be fresh and
intense.”

Lone Wolf Buys PMI Cover System Maker

PHOTO RIGHT: At the recent ATA Show,
dealers could see an example of stealth
personified in Lone Wolf ‘s Sit & Climb,
with updated seat for 2008, shown with
the PMI Cover System from Camouflex.
BELOW: The Camouflex 3D Cover System
adds a true third dimension  in camo by
creating shadows and light play, some-
thing no flat fabric can reproduce. Here
the branches have been positioned to
block the view of deer from below. Each
branch and indeed each leaf can be posi-
tioned as desired because of the wires
molded within. (Photos by Jeff Bast of
Bast-Durbin, Inc.)
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THE SHORT PROFILE BROADHEADS

WITH BIG ATTITUDE! 
Toughness and Dependability You Expect From 

The Baddest Broadheads On The Planet!

Muzzy set the standard for broadhead performance 24 years ago 
with the introduction of the bone-crunching Trocar® tip. “Bad to 
the Bone” has been the standard for broadhead performance 
ever since. And now, with the development of the X-Series 
of short profi le broadheads, we’re raising it. 

The X-Series offers 3- & 4-blade models with a 
cutting diameters 1-1/4” – 1/16” wider than our 
standard 3-blade, 100-grain broadhead. Design 
features allow this broadhead to fl y truer and 
faster, applying more power where it counts...
at the point of impact.

Muzzy Products Corp.

WHEN YOU CAN’T GET OUT THERE, 

WE’LL BRING IT TO YOU! 
Bad to the Bone Bowhunting TV!
Coming to The Outdoor Channel in July 2008!

  MX-3 

  MX-4 

Circle 191 on Response Card
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Scott Archery Manufacturing
has acquired Custom Bow
Equipment, expanding the compa-
ny’s product line into high-quality
target sights.

“Now dealers and distributors
will be able to buy the leading
items—sights and release aids—with
one phone call,” says Brian Jones,
General Manager, Scott Archery
Manufacturing.

“We want to be the best, not
copy the best,” says Eric Griggs,
Assistant Manager, Scott Archery
Manufacturing, “and the Custom
Bow Equipment product is known in
the industry as a premier target
sight.”

“The quality, customer service,
and innovation that customers have
counted on through the years will

continue,” says Melanie Scott Jones,
President, Scott Archery Manufac-
turing.

Custom Bow Equipment owners
Joe and Sandy Maisano are pleased
that product quality will be main-
tained while distribution will expand
as a result of the business sale.

“Scott Archery Manufacturing is
well-equipped to mass produce our
sights and keep the quality,” says Joe
Maisano.

“Scott has a very good reputa-
tion,” says Sandy Maisano. “Founder
Bill Scott built his company exactly
the way ours was built.”

Scott Archery Manufacturing
recently expanded its CNC machin-
ing equipment and staff to manufac-
ture the sights. With the added pro-
duction capacity, the company will

broaden the Custom Bow
Equipment customer base to
include dealers and distributors.

The target sights will retain the
Custom Bow Equipment brand
name and designs. Joe and Sandy
Maisano will help during the transi-
tion, and will continue working with
Scott Archery Manufacturing
throughout 2008. 

Scott Archery Manufacturing of
Clay City, Kentucky, was founded
more than 25 years ago. The compa-
ny manufactures innovative Scott
Archery double-caliper and single-
caliper release aids, as well as
Custom Bow Equipment brand of
target sights; with plans to expand to
offer a full line of archery accessories
by 2010.

Mathews has announced the
launch of an new “Officially Licensed
Product” line of premium hunting
goods bearing the Mathews logo.
Mathews has teamed up with 10
makers of premium hunting prod-
ucts to create a line that will be sold
exclusively through Mathews’ retail-
ers.

Licensees include Gamehide,
Double Bull, Kutmaster, Eze-Eye,
Therm-a-Seat, Bell Ranger,
Stampede, Power Pleat, Carbon
Express, Hold Up and, the original
licensee, Blacks Creek Guide Gear.

Like Mathews, all of these manufac-
turers produce products known for
quality, craftsmanship and innova-
tion. Additional licensees are expect-
ed later in 2008.

Where appropriate, these
licensed products will feature
Mathews’ new Lost Camo, the cam-
ouflage found on the new 2008
Mathews DXT. This exclusive new
pattern was designed specifically
with bowhunters in mind.

Additionally, Mathews is proud
to announce Mathews TV, which
debuts on the Outdoor Channel in
January 2008. Hosted by Mathews’
spokesman, Dave Watson, the new
show will air on Sunday nights.

For more information on the
new line of Mathews “Officially

Licensed Product Line” as well as
Lost Camo, contact the Sparta,
Wisconsin manufacturer.

Circle 194 on Response Card for Pearson

Mathews Launches Licensed Line

Scott Archery Buys Target Sight Maker

The popularity of Mathew’s licensed packs from
Black Creek Guide Gear helped convince the bow
maker to expand with other licensees this year.
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The way we see it, lean-and-mean beats fat-and-
happy every time. So, while the fat cats are nestled
all snug in their beds, we’re bustin’ chops into the
night to build a better bow. Give our new TX-4™ a
hard look and you’ll see what we mean. It’s blazing
fast, buttery smooth and has a sweet spot the size
of Alabama. TX-4. Hot enough to give you chills;
cool enough to make
you sweat.

Pearson Archery • 734 Industr ia l  Dr ive • Brewton AL • 800.441.6734 • benpearson.com
cal l  or  wr i te for  our f ree fu l l -co lor  cata log

330 fps IBO
SPECIFICATIONS:
Riser: Reflex “Deer Track”
Brace Height: 6.25 inches
Cam: Pearson Z-7
Letoff: 75%
Draw: 26.5 - 30.5 • 1/2” increments
Limb: Barnsdale Laminated
Weight: 4.1 lbs.

Energy Transfer 
Inserts

Xcellerator String

Stainless Limb 
Bolt Inserts

New TX-4™
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The National Field Archery
Association (NFAA) and Easton Sports
Development Foundation (ESDF)
have teamed up with the City &
County of Yankton to create a
Regional Archery Center of Excellence
in Yankton, South Dakota. The
Center will be built on 40 acres of land
donated to the NFAA by the City &
County of Yankton, and includes a
13,000 square foot building to house
the NFAA national office, a museum
and an indoor archery range. The
Center and surrounding City property
will include five permanent outdoor
field or 3-D archery ranges, youth
shooting and bow hunting practice
areas, plus an Olympic archery train-
ing and competition field.

Bruce Cull, President of the
National Field Archery Association,
said, “The incredible land donation
and financial incentives we received
from the City and County of Yankton,
plus additional support from the
Governor’s Office made it a very easy
decision for the NFAA to move our
National Headquarters to South
Dakota. Their support plus major
funding from the Easton Sports
Development Foundation allows us to
expand from our preliminary reloca-
tion plan, and become an ESDF
Regional Archery Center. We are very
excited with the opportunity to create
a World Class Archery facility to sup-
port youth programs, Field, 3-D,
Target, Bow hunting and Olympic
style archery training and events.”

Erik Watts, CEO of Easton-Hoyt
stated, “The Easton Sports
Development Foundation, has been
funded for the past 25 years by Easton,
and has donated over $3 million to
support youth archery programs. We
were very impressed by the joint effort

and outstanding cooperation
between the NFAA and the City of
Yankton, and pleased that our contri-
bution to the NFAA Foundation
allowed them to include an Olympic
style archery focus and become a
Regional Archery Center of
Excellence. The primary purpose of
the ESDF is to develop a competitive
Olympic archery program that helps
young archers improve their skills as
they progress through NASP, JOAD,
middle school, high school and col-
lege archery programs and on to
National Olympic team training.”

Curt Bernard, Yankton City Mayor
said, “This is a great opportunity to
bring archery, related businesses, ath-
letes, visitors and positive national
attention to our community. It will
be a real asset to the University of
South Dakota, Mount Marty College
and many local and regional schools.
Clearly the investment by the Easton
Foundation is a huge step forward in
creating World Class Olympic Archers
through a state of the art training facil-
ity. Many thanks to the Easton
Foundation Board for their vision and
assistance with this project. NFAA
President Bruce Cull and the NFAA
Board have been a key driving force in
this project. Through their knowl-
edge, pro-active thinking and indus-
try relations, this project has become
a reality. It is a great example of a
strong public-private partnership.
Support from the City, County,
Yankton Area Progressive Growth,
Economic Development, Chamber of

Commerce and the Governors Office
of Economic Development has been
outstanding and thanks to all of them.
The citizens of Yankton welcome and
thank the NFAA, the Easton
Foundation and all who are helping
with this exemplary project.”

“This is great news for Yankton
and for all of South Dakota,” said
Governor Mike Rounds. “Hosting
world-class events in Yankton will
have a significant impact not only on
the economy, but on our ability to
promote our state. The establish-
ment of the Archery Center of
Excellence will give us national expo-
sure both for outdoor recreational
opportunities, as well as help us
attract businesses that support the
industry.”

The Archery Center will focus on
supporting community, interscholas-
tic and college archery programs, the
South Dakota Game, Fish & Parks
Department, Nebraska Game & Parks
bowhunter & hunter education, Scout
camp support and will provide a cen-
tral location for regional collegiate
and target archery competition.
Yankton hosted the NFAA National
Field and 3-D Championships in the
past, and the center will serve as an
ideal facility for future local, state,
regional, national and international
competitions. The new center in
Yankton also hopes to attract other
organizations’ archery competitions
in the future.

NFAA, Easton Foundation Team with 
City, County on Regional Archery Center
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On February 1, 2008 Apple
Archery Products, LLC, the world
leader in the manufacture and sale
of bow presses and archery repair
tools will officially become a mem-
ber of Team Realtree.

Apple Archery will offer both the
0292 and 0294 hydraulic bow press
in several Realtree camo patterns. A
sample of this new product was
showcased at the 2008 ATA show in
Indianapolis, in January. Pricing and
availability for this new product is
available at www.applearchery.com

“This is a partnership between

two market leaders”, said Kurt Weber,
Co-Owner and Executive VP for
Apple Archery Products, LLC. He
added; “We are excited to be associ-
ated with the Realtree brand and
proud to be the only bow press on
the market available in a camo pat-
tern finish.”

“Realtree designs and licenses

America’s most versatile camo pat-
terns. The Apple 0294 Bow Press is
the most versatile and most recog-
nizable bow press manufactured
anywhere in the world. This partner-
ship joins two strong names and
products to provide the best and
most creative tools to the archery
community,” Weber continued.

Apple Archery Signs with Team Realtree

Circle 187 on Response Card 39

330-264-9496  or  866-494-3337
www.heartlandwildlifeinstitute.com

Family Tradition Treestands
announced it has successfully com-
pleted certification of the line of
treestands to the Treestand
Manufacturers Association stan-
dards. “We sent each of our stands to
a testing laboratory in December of
2007,” a spokesman explained. “This
lab proceeded to test the stands in
over 10 areas from instructions to
any number of load bearing and
repetitive tests.  Each stand exceeded

the parameters of testing. The load
bearing tests exceeded even my own
expectations!  We bought the compa-
ny in 2005 because of the unique
nature of the designs and the obvi-
ous quality that came along with
them.  This is just another feather in
our cap that we can add to our award
winning line of treestands where our
customer’s safety is of the utmost
importance.”

Firm Gains TMA Certification
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The 10th Annual “Baldy Awards”
celebration and fund raiser was over
the top this year, according to co-
chair Rob Evans. “Going into 2008
and nine years of the “Baldys”, Scent-
Lok Corporation held the honors of
most money raised, $85,000; on the
tenth anniversary of this fund raising
tradition.  The bar was definitely
raised.  Jon LaCorte of Nikon, Ann
Clark, Hall of Fame Archer, Larry D.
Jones, Caller and Extreme Hunter,
Tim Herald, television host, writer,
veteran hunter, Steve Gruber, televi-
sion host, veteran hunter, President
of Wolf Creek Productions, and last
but certainly not least, Tom Nelson,
host of Dead Down Winds, American
Archer and veteran hunter went bald
for Dr. Leonard and with their con-
tributions and that of manufacturers
and other companies including
Mossy Oak, the grand total raised in

Indianapolis, January 12th, 2008 was
in excess of $112,000.”

The total after ten years of the
“Baldys” is at $640,000, Evans report-
ed. “Thank you Baldy volunteers and
all the wonderful people and com-
panies who support the A.S.L.
Cancer Fund, Baldy celebration.
And special thanks to Jay McAninch,
President of Archery Trade
Association, for allowing us the time
and space at each ATA Show to get
this done.  Next years volunteers

include; Jay Gregory, host of the Wild
Outdoors, Jay Strangis, Editor of
Peterson’s Bow Hunting Magazine,
Andy Ross, President and owner of
Ross Archery, Steve Sims, CEO of
Sims Vibration Labs (Limbsaver),
and Keith Warren, television person-
ality and veteran hunter.”

“Once again, this should go over
the top, and cancer beware, your
days are numbered, the archery
industry has got the sight-pin on
you!” Evans concluded.

Baldy Awards Raise $112,000 for
Cancer Research at 2008 ATA Trade Show

Outdoor retailer Gander
Mountain honored Diamond by
BowTech with the “Vendor of the
Year” award during its 2007 Vendors
Summit held in Minneapolis the
week of December 13.

“Diamond has been a great part-
ner for Gander Mountain in serving
our customers’ archery products and
accessories needs,” said Mark Baker,
CEO of Gander Mountain. “We are
proud to sell their products in our
stores and are pleased with the
enthusiasm our customers show for
Diamond’s bows.”

Diamond was chosen for the
award from over 2,000 active ven-

dors based on a criteria selection
process measuring vendor perfor-
mance in the areas of: sales and prof-
itability growth, training, logistics
execution, timely shipping and order
fulfillment, product innovation and
development, and effective commu-
nication.

“Diamond is honored to receive
this recognition from Gander
Mountain,” said John  Strasheim,
CEO of BowTech.  “With Gander
Mountain’s 115 stores in 23 states,
they provide an expansive audience
for our products and have helped us
build customer loyalty for our
brand.”

Gander Mountain
sells Diamond com-
pound bows and
Stryker crossbows,
both brands of  parent
company BowTech.
Gander Mountain and
BowTech also worked
together to develop
the Guide Series
TecHunter brand of
bows, which the man-
ufacturer says will
perform quietly and
consistently in all conditions from
the range to the field.

Gander Mountain Names Diamond by
BowTech as Its Top Vendor for 2007

Diamond Marquis
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In the 2008 Olympics to be held in
Bejing, China later this year, Carbon
Tech Arrows is offering substantial
money for whoever wins the Gold
Medal in the individual competition
using Carbon Tech Arrows: $50,000 for
winning the Gold Medal in the Men’s
division and $35,000 for winning the
Gold Medal in the Women’s division. 

There is a catch: $10,000 of that
will be given to the winning coach of
the winning archer! Rick McKinney,
President of Carbon Tech Arrows and
one of the most decorated archers in
United States history says, “The coach
is one of the most important people to
help that archer get to the
pinnacle of success. We want to thank
the coach and the archer for
sacrificing so much to achieve this
level of success.”

Carbon Tech Arrows believes it
manufactures the fastest arrow for
Olympic archers. With a much faster

setup, the arrow trajectory is much
flatter and the arrow is in the air about
three quarters of the time of
the more traditional arrows used
today. This equates to less wind
drift and less time the shaft is in the
bow. Being in the bow longer,
like most traditional arrows, will
potentially cause mistakes made by
the archer to show up on the shot. Of
course, compound shooters have
known this for years.

Current speeds of recurve bows
are just a few feet over 200 feet per
second which is what has been used
for over 30 years. With the
new McKinney II arrow those
speeds can go up to 250 feet per sec-

ond. “A 25 percent increase in speed
is a substantial amount and  will
give the archer a huge edge in this
game of elimination rounds where
one point can make the difference,”
McKinney said.

Circle 157 on Response Card

Carbon Tech Offers $50,000 Prize for Olympic
Gold Medal Won With Its Arrow Shafts

www.applearchery.com

1 Allows both X- & Y-axis 
micro-adjustment and lock

2 Features full 360° bow access 

3 90° tilt for mounting peeps, 
silencers and serving repair

The patent-pending Pro-Line Vise with available adaptor 
plate fits the Apple Pro Shop Kit or mounts on most
benches. It features a full lifetime warranty.

For this and other quality service 

and repair tools, call 800.745.8190
Design and consulting assistance 
from Chase Fulcher & Len Marsh

The brand-new Apple Pro-Line Vise is one of our most 
innovative products yet, with a combination of three 
cutting-edge features that no other vise on the market 
can match:

Jim Shockey’s Hunting
Adventures videos and television
show will be helping to promote
Alpine bows. Jim himself has been
known as a foremost muzzleloading
hunter, backed by a staff that enjoys
muzzleloading along with bowhunt-
ing. Head camera man Cody
Robbins, Sales Manager Jim
Bissenden, Director of New Business
Gregg Gutschow, and Jim’s personal
friend Dave Lawless are all trusting
their bowhunts to Alpine this season
and for seasons to come.

Alpine Gains TV Exposure

Industry News Continues on 124
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The 2008 ATA Trade Show’s return
to Indianapolis and the industry’s
core audience met or exceeded ATA
expectations January 10-12, the ATA
leadership reports, by bringing to the
Indiana Convention Center 8,184
attendees, the second largest crowd in
the show’s history.

The event also featured two Indy
records: 495 exhibitors and a 300,000-
square-foot show floor; and show
records: 159,350 square feet of rented
booth space and 951 attendees at the
pre-dawn educational seminars.

“We were thrilled to be back in
Indianapolis, which is the heart of the
archery and bowhunting world,” said
Cindy Brophy, manager of the ATA
Trade Show. “We knew we would have
a great show when our ‘walk-up’ num-
bers the first day included 468 dealers,
buyers and distributors. These were
people who hadn’t pre-registered for
the show. Walk-up numbers like those
are very impressive. We ended up with
2,937 attendees in that key dealer-

buyer-distributor cate-
gory, which is 14 per-
cent higher than the
2007 show in Atlanta.
As I said during the
show, those numbers
reinforce the fact that
in the archery industry,
all roads lead to Indy.”

The 2005 ATA Trade
Show in Indianapolis
holds the record for
total attendance with
8,199, only 15 more
than the number for
this year’s show. No. 3
in total attendance was
the 2002 show in
Nashville, which drew
8,116. This year’s atten-
dance was 775 more
than last year’s show in
Atlanta, 7,409, a 10.5
percent increase.

The Indy-record
495 exhibitors – a 3.5
percent increase from
the 478 exhibiting at the
2005 Indy show — rent-
ed 2.5 percent more
floor space than the pre-
vious record of 155,500
square feet at the 2006
Atlanta show. Further, this year’s
rental space was a nearly 10 percent
increase from space rented for Atlanta
in 2007, 145,100; and Indianapolis in
2005, 145,400. This year’s total of 495
exhibitors fell four shy of the record
499 at the 2006 Atlanta show.

Atmosphere and Perspective
Jay McAninch, ATA president and

CEO, said this year’s big numbers look
even stronger when considering the
overall atmosphere surrounding the
nation as 2008 gets under way. “When
you think of those large crowds mov-

ing through the entrance and onto the
show floor, it’s easy to forget that the
nation’s economy has been weak and
consumer confidence low the past
few months,” he said. “Not only that,
but the weather was spotty going into
the show, northern Indiana was under
a flood watch, and most of our atten-
dees were paying more than $3 a gal-
lon for gasoline to drive here. The pos-
itive atmosphere at the show reminds
everyone that even during tough
times, archers and bowhunters still
enjoy shooting their bows and arrows,
and industry retailers still look for the

ATA Show Attendance Rebounds In Indy
Industry News continued from page 41

Buyers meet with Ameristep representatives on the show
floor among the displays of the 2008 treestands and blinds.
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greatest deals on the best archery and
bowhunting equipment.”

Brophy said that as impressive as
it was to have 495 exhibitors rent
record amounts of booth space, it’s
difficult to envision the show’s enor-
mous size without being there.
“Numbers like those keep the ATA
Trade Show in the nation’s top 200
trade shows in terms of size and atten-
dance,” she said. “But to better visual-
ize the size of this show, start by realiz-
ing the show’s smallest booth mea-
sures 10-by-10 feet, or 100 square feet.
At the ATA Show, the average size
booth covers 322 square feet, three
times that size.”

And what about those 495
exhibitors’ booths? “If you set out to
visit each one of those booths during
the three-day, 27-hour show, you
would need to limit each visit to three
minutes and 15 seconds,” Brophy
said. “That’s not much time if you
want to see it all, which highlights the
competitive nature of the show and
the importance of having a game plan
when you show up.”

Special Events a Hit
The 2008 ATA Trade Show also

enjoyed its largest attendance ever for
its increasingly popular morning sem-
inar series. The official attendance for
the daily seminars, which begin all
three days at 7:30 a.m., was a record
951, a 2 percent increase from the 932

who attended the 2007 seminars in
Atlanta, and a 5 percent increase from
Indy’s previous high, 908 at the 2004
trade show.

“It’s clear that archery dealers
want to learn all they can to provide
quality customer service and efficient
ways to improve their bottom lines,”
said Bob Ives, the ATA’s director of
member services. “We carefully
review the seminars every year and
look for ways to provide the training
and advice dealers want.”

Also drawing positive comment:
•The Real Deal, which featured

more than 100 show-only deals on
display in a room restricted to retail-
ers, distributors and buyers. This was
the second year for The Real Deal, and
it was busy with “shoppers” each
morning who were looking for deals
to pursue on the show floor.

•The ATA Great Giveaway, which
packed about 3,000 people into the
convention center’s Sagamore
Ballroom the evening of Friday,
January 11 for a chance to win guided
hunts with celebrities, cash prizes  or
the grand prize itself, a Harley-
Davidson motorcycle donated by
Andy Ross of Ross Archery. 

The Great Giveaway featured
more than $200,000 worth of prizes
and an evening of fun, food and a
chance to relax. ATA Board members
Peter Crawford, Kurt Bassuener, and
Malcolm Snyder were on stage with

Parker’s Paul Vaicunas to draw tickets
and interview winners and sponsors.
With the members of the ATA Board
and Dealer Council serving as spot-
ters, the Great Giveaway is truly an
ATA party. Richard Millunchick, CEO
of Roscoby Riser Cam of Ann Arbor,
Mich., held the winning ticket to the
$30,000 camo-trimmed Harley.

•The First World Championship
HSO (Hunting Simulation Organi-
zation) Finals, sponsored by the ATA
and a number of other archery com-
panies, attracted a raucous crowd the
evening of January 10, to see some of
the country’s top archers compete in
this fast-paced tournament that fea-
tures pop-up and moving 3-D targets.
Tim Gillingham of Provo, Utah, and
Amanda Sission of Clover Dam,
Oregon, won their respective men’s
and women’s championships.

•The First POMA/ATA Fred Bear
Communicator Award, which honors
the communicator who most embod-
ies Fred Bear’s commitment to pro-
moting archery and bowhunting, was
won by bowhunting pioneer Jim
Dougherty, 69, of Tulsa, Oklahoma.
Dougherty’s work has appeared for
decades in books and magazines, and
he also served as an officer and on
several boards for various archery
and bowhunting organizations. The
award is a joint effort of the ATA, the
Professional Outdoor Media Associ-
ation, and the Archery Hall of Fame
where the award will be housed. 

Back to Indy in 2009
The 2009 ATA Trade Show will

return to Indianapolis on Jan. 8-10
before moving to Columbus, Ohio, in
2010. The show returns to Indy in
2011 and goes back to Columbus in
2012.

“We think it’s important to keep
the show within reasonable driving
distance for the majority of the
nation’s archery dealers,” Brophy
said. “Our research shows that at least
40 percent of the industry’s retailers
live within a 400 mile radius of Indy
and Columbus. Once you get outside
of that I-70 corridor in the Midwest,
you risk putting the show out of con-
venient reach of that base.”

Karen DeMaris, CEO of the Hunting Simulation Organization, makes sure Steven Shoe
of Missouri (left) and Tanner Mulock of Wisconsin understand the rules before the two
went head to head for the championship of the youth division which Tanner won. They
were among the 45 shooters invited to compete in Indy from eight regional shoots.

Mar08AT034-041, 124-125.qxp  2/7/2008  5:49 PM  Page 125


	Pages from Mar2008-entire_issue_43MB-5.pdf
	Pages from Mar2008-entire_issue_43MB-9.pdf

