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Troubled inner city youth seem
pretty unlikely candidates to
ever hunt with or compete

with a bow and arrow. But for 8 years
Ray Howell’s Kicking Bear Foun-
dation has been successfully using
archery to help put these youngsters
on a better course, just as it helped
turn Howell’s own life around. (Later
in this article we’ll talk about two
other faith-based programs that
make use of archery to attract and
hold young people’s interest while
their spiritual life is addressed.)

Howell’s family broke apart
when he was 14, he told industry and
game agency representatives gath-
ered for the 5th Annual ATA Archery
& Bowhunting Summit Meeting in
Columbus, Ohio last winter. That’s
when the grandfather died who had
been caring for Howell since age 5,
when his parents separated. Ray
Howell spent the rest of his teenage
years in foster care. Howell said he
ran away five times from one home,
each incident resulting in an arrest
for truancy and a three-day jail sen-
tence. The last time the social work-
er  came to pick him up from jail, he
spotted the toughened youth read-
ing a hunting magazine. Howell was
amazed when the man said, “Would
you like to go hunting with me and
my family?”

Howell told his audience that at
that age he was used to adults not
carrying through on their promises,
but his man did. Hunting with posi-
tive role models changed his life. He
stopped running and started work-
ing, so after high school he could

have a family first, then his own
business, and then the money and
the free time to pursue his bow hunt-
ing dreams across the U.S. and in
Africa. Along the way, Howell picked
up sponsorship support from some
of the top archery companies.

Despite his success, Howell said
something was missing from his life.
“One day I woke up and realized it’s
not about making money or being
famous that counts, it is what you do
for others in this world. I realized the
Lord was working in my life way
before I knew it.” Howell had already

taken the time to mentor about a
dozen youths who he invited into his
home and invited to share the out-
doors with him. Now he decided to
set up weekend camps where dozens
or hundreds of youth could take part
with the aid of other mentoring
adults.

“Eight years ago in Tomah,
Wisconsin we had our first cam-
pout,” Howell told the audience. This
past year (2007) he oversaw events in
16 states. Like the first, they’re free to
parents and children alike. Howell’s
resources and contributions to the

Faith-based archery instruction
may help industry expand market

By Tim Dehn

Ray Howell, founder of the Kicking Bear Foundation, is shown with Michael Jones. Jones
won his Diamond bow at a Kicking Bear event sponsored by the Wisconsin Bowhunters.
The experience led to him being mentored in bowhunting, and he took this whitetail at
age 12. “ What an incredible hunt I had with him!” Howell told ArrowTrade. “ He's hooked
on bowhunting forever--just like I am.”
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non-profit group provide the food as
well as the tents and sleeping bags
for families that don’t have their own
camping gear. Equipment and gift
cards provided by Gander Mountain
and other industry sponsors are
awarded as prizes to adults who
bring youngsters from outside their
families. That’s how archery and
other outdoor activities are being

brought to a lot of kids from single
parent homes that would be unlikely
to experience it on their own.

As the foundation’s brochure
explains, “The Kicking Bear Foun-
dation is a mentoring program com-
mitted to helping our nation’s youth
by targeting underprivileged and at-
risk children in order to help them
develop the relationships, goals and
skills they need to break the cycles of
poverty, abuse and violence to
become contributing members of
society. Research indicates that the
single most important factor to help
turn the tide in a child’s life is an on-
going relationship with a caring
adult....”

“This program is Christian-
based,” the former power-lifting
champion told the summit audience
a few days before Christmas. “We try
to give these young people a differ-
ent focus than the concrete, the
garbage and the ‘games’ they’ve got-
ten involved in.”

Howell killed a polar bear with
his bow and got his Kicking Bear
nickname when a grizzly he arrowed
died at his feet. Yet he admitted to
being nervous when he got lost in
Pontiac, Michigan and ended up dri-
ving through one economically
depressed ethnic enclave after

another. When he did arrive at the
campout site, he found kids from all
those racial backgrounds enjoying
the food and the first evening’s
games that typically include fishing,
paintball, air rifle, and massive kick-
ball contests that can go into the wee
hours.

In the 8 years the program has
been running, Howell said the only
fight that’s every broken out is the
marshmallow fight that has become a
tradition at the outings. Youngsters
tired out from hayrides, sack races,
and nighttime raccoon shoots (at tar-
gets) wake to a hearty breakfast and
then participate in what most consid-
er the highlight. That is a 3-D shoot
where the youngsters are grouped by
size and are accompanied by adults
who help them get on target with the
Cutter and Edge bows that Bowtech
has donated. The targets are often set
by a local bowhunting club that’s
helping to sponsor the event, but if
needed the Kicking Bear Group can
set up its own 30 target range thanks
to the generosity of Rinehart Targets.
(Rinehart Targets also has a policy of
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PHOTO ABOVE: Children zoom across a
lawn in an old-fashioned sack race, part of
the good clean fun that characterizes a
Kicking Bear weekend. PHOTO RIGHT: One
of the adult volunteers that are indispens-
able to the program helps a young girl
with her first archery experience.
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allowing youth to shoot free at the big
R-100 shoots, when they’re accompa-
nied by an adult. During 2007, 1,220
kids took advantage of that.)

Howell said that it is pretty
rewarding to the mentors and other
volunteers to hear the young guests
shouting and cheering when the
arrows hit home. But can one good
weekend make any lasting difference
to a youngster growing up in a con-
crete jungle? Howell will tell you he’s
seen it happen. He recalled one
morning when he and his wife,
Karen were guiding a group of the
biggest teens around the course.
Karen had already had to talk to one
of the boys who seemed to feel he
had to bully people to get their atten-
tion. When she made a great shot on
the target, and the young tough beat
her, Howell said the teen ran to the
target jumping and screaming, “I
won, I won.” “The rest of that day
that young man was just uplifted,”
Howell said.

When the campout was repeated
the following year, that very changed
young man came up to Howell,
shook his hand and said he was there
to act as a mentor to others. 

By the second or third year he
works with a local archery club or
sportsmen’s club to host a campout,
Howell will challenge them to begin
mentoring young hunters. Many of
us are good at taking our own sons or
daughters hunting, he commented,
but not so good at taking the kid
down the street whose father is no
longer in the picture. Clubs who get
behind mentoring programs can see
their membership numbers start to
climb again, Howell claimed. It hap-
pens as the word gets out to the
community on what they’re doing. It
happens because single moms may
now feel welcome to join the club.
And it happens, Howell will tell you,
“Because when people do things for
the right reason, the Lord blesses
them.”

Others Faith-Based
Archery Initiatives

Two other faith-based groups
that make use of archery programs
were among the seven non-profit
groups addressing the winter sum-

mit meetings. Shelby Nold
said he and his wife Sheree
first had the idea of using
sports that involved the great
outdoors as a way to restore
troubled lives back in 1998.
In 2001 they were able to
successfully test that when
they operated a group home
for ex-prisoners in Colorado.
After the couple moved back
to Missouri they set up the
non-profit Majestic Outdoor
Adventures, which received
its coveted federal 501c3 des-
ignation in 2003.

Training younge people
in archery isn’t the goal of
their program, Nold admit-
ted, it’s one of the tools like
the mountain biking, hiking,
hunting, horsemanship,
camping, fly fishing, kayak-
ing, orienteering and pho-
tography that are also
offered. Adult mentors work
with small groups in those
activities, like monthly 3-D
shoots and bow-building
and arrow-building projects.
“We use these activities as
tools to build a relationship.
Understand that these kids
often have been lied to or
abused by other adults in their lives.
As we build the relationship we are
able to speak truth into their lives.

Their grades go up, their home life
improves, their respect for the teach-
ers they have in school improves.
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As he did with the NASP program, Matt McPherson
of Mathews has given financial support to the for-
mation of the Centershot program. The Centershot
curriculum is designed for use by churches and
church-based youth groups. So there are no compli-
cations for the rapidly expanding National Archery
in the Schools Program, Kristopher Grimes said
Centershot will train its own instructors and those
people will have to seek NASP certification if they
also want to be active in a NASP program.
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And we get to guide these young
people to our creator and our savior,
Jesus Christ. That’s the main thing.”

Kristopher Grimes would agree.
The son of NASP Foundation
President Roy Grimes is the head of
Centershot Ministries, which like
NASP itself was established with
support from Matt McPherson of
Mathews. The younger Grimes
holds both a BA and PhD and spent
five years as a youth minister before
helping to set up the program that
was unveiled last June. On one
level, Centershot provides an
option to the normal NASP curricu-
lum used in public schools.
Christian schools now have their
choice of using NASP or School
Centershot, which weaves faith-
based instruction into the archery
skills instruction, instead of weav-
ing in math and science like the
original NASP program. 

Churches who put together mis-
sion trips may want to bring archery
along as a Mission Centershot pro-
gram. Instead of using softball
games or basketball to attract and
gain the trust of the youth they’re
hoping to reach, Grimes said they

could bring the established curricu-
lum and the Genesis bows, targets
and the rest of the equipment. The
Centershot brochure adds. “If you
have the ability, a mission team
could even train leaders in that area
to run Centershot long after your
team leaves. This is a great way to
not only teach the gospel but to
leave a mission field an exciting tool
to spread the gospel.” The church
Grimes belongs to is sponsoring a
mission trip to the island of Belize.
“After we teach Camp Centershot
we’ll train local people as instruc-
tors and will leave the equipment
and books with them,” he said dur-
ing the meetings in Columbus.

“Some are going to use this cur-
riculum as Camp Centershot,”
Grimes said, reminding listeners
that many churches already send
youth to church-based summer
camps. Because the age groups typi-
cally vary widely, it’s tough to use
standard recurves or compounds in
archery instruction. The Centershot
curriculum is set up to allow archery
instruction all the way from kinder-
garten to 12th grade (where NASP
itself starts at 4th grade.)

Vacation Bible Schools are typi-
cally week long affairs hosted at the
church, often built around a theme
like the Wild West, pirates or
dinosaurs as a way to attract atten-
tion. Summer Centershot offers an
archery theme that goes beyond cute
costumes or songs, with archery
instruction and daily shooting activ-
ities. Many churches have trouble
getting those same youngsters back
for regular attendance, but the
archery fun can continue as a mag-
net at that church in a weekly Club
Centershot or through a Team
Centershot that prepares young
archers for fellowship and competi-
tion with other churches in their
area.

During the first national test six
churches were involved, Grimes
related, and program leaders found
each church had at least one entire
family attending alongside the many
young people who were targeted by
the program. “What other sport is
going to allow a 4-year-old to com-
pete with their grandmother,” he
asked.

Because many churches already
have established youth programs,

Kristopher Grimes speaks to an industry audience during
the ATA Archery & Bowhunting Summit meetings that
were also covered in the March issue. He earned a PhD
and worked five years as a youth minister before helping
to launch the Centershot program. His own church
planned to use the archery instruction as part of a mission
trip to the island of Belize. There they would train instruc-
tors so they could leave the archery gear behind to serve
the local church’s youth program.
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Centershot seems to have the poten-
tial for rapid growth. Assemblies of
God churches in Michigan have
signed up to use Centershot as part
of the Royal Rangers program across
the entire state. Southern Baptist
churches with active Royal Ambas-
sadors youth programs are already
using archery and are a natural to
take advantage of the new program,
Grimes suggested. With the aid of
industry sponsors
like Morrell Targets,
Rinehart 3D Targets
and also Easton
Technical Products,
Grimes said that the
Centershot program
is already active to
some degree in 14
states. Government
funding may also be
available: Grimes
said the current
a d m i n i s t r a t i o n’s
support for faith-
based initiative
means five churches
in Louisville are
receiving federal
money to use
Centershot to reach
at-risk youth.

Just like the
NASP itself, the
Centershot program

has the potential to significantly
expand the market for archery sales.
But we’d be selling it short if we
focused on that, just like focusing on
what NASP graduates may buy, over-
looks the benefits the students may
be receiving in higher self esteem,
better grades and better behavior.
“The most important aspect of the
Centershot Ministries Program is
reaching kids for Christ,” the pro-
gram’s brochure will tell you.
“Volume One of the Centershot cur-
riculum focuses on God’s plan of sal-
vation. Using ‘The Salvation Poem’
we have developed a curriculum that
teaches the plan of salvation in a
simple and exciting way. We believe
that this program will attract many
young people that have never before
attended church or heard the Good

News of Jesus Christ...”
The poem was written by Matt

and Sherry McPherson, who some
readers may know also write, per-
form and record Christian music. It
reads:

Jesus, You died upon a cross
And rose again to save the lost
Forgive me now of all my sin
Come be my Savior, Lord, and 

Friend.
Change my life and make it new
And help me Lord to live for you.

That poem is molded into a
medallion that the participants in
Centershot are asked to carry with
them, as a reminder of their focus in
life. The other side carries, appropri-
ately enough, a full color target face.

AUTHOR’S NOTE: You can find
out more about the Kicking Bear
campouts and other mentoring
activities by calling (507) 894-4623 or
by visiting the web site www.kicking-
bear.org. To reach the Nolds at
Majestic Outdoor Adventures, call
(816) 262-4414 or visit the website
w w w. m a j e s t i c o u t d o o r s . c o m .
Centershot Ministries can be con-
tacted at (608) 269-1779 or you can
check out the website at www.cen-
tershotministries.org.

NADA, the National Alliance for the
Development of Archery, offers this stu-
dent guide for its ArrowFaith Award
Program. It’s designed to be used over six
sessions. NADA is a major provider of
archery instruction and materials for both
coaches and participants. You can contact
it in Newberry, Florida at (352) 472-2388.

NADA has also helped produce the cur-
riculum used by ASAP, the After School
Archery Program that is a joint effort of
USA Archery and the National Field
Archery Association.
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