
Dave Staples, 69, president and
co-founder of the Archery Hall of
Fame, died of pneumonia June 17 in
Bethlehem, Pennsylvania. He had
been hospitalized earlier in the year
with a previous bout of pneumonia.
Dave Staples and Jo Rusinek, of Jo-Jan
Archery of Severna Park, Maryland,
suggested the Archery Hall of Fame
concept to the American Archery
Council (AAC) and the Archery
Manufacturers Organization (AMO)
in 1971. Those two groups adopted
the concept and established the origi-
nal Archery Hall of Fame board of
directors in 1971. The following year,
the Hall held its first induction in

Grayling, Michigan. Through Staples’
continuous dedicated efforts, the
Archery Hall of Fame is currently

located in Springfield, Missouri where
a new facility is under construction as
part of the Bass Pro Shops/Wonders of
Wildlife/Fred Bear Museum complex.
The Archery Hall of Fame materials
have been on display there for several
years, and the annual inductions have
also taken place there, under the
direction of Staples. 

Staples started writing about
archery at age 20 and the sport
became a life-long passion. An avid
bowhunter since age 13, he became a
member of the Pope & Young Club in
1979 and remained an associate
member until the time of his death. In
1964, he was invited to join the

Professional Archers
Association (PAA) and
during his many years
of association with the
PAA he served in every
administrative posi-
tion, including two
terms as president. 

In his business life,
Staples as an archery
retailers from 1960
through 1982. He was
the owner and operator
of Spectre Archery

Hall of Fame President Staples Dies at 69
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Above, Dave Staples with a Javelina he
took by bow in Arizona in 1977. At left he’s
shown with a big gator taken in Cameron
Parish, Louisiana three years later.

Staples was photographed with his type-
writer and broadhead collection, tools of
his trade, in the early 1970’s. At left he’s
seen interviewing Bear Archery founder
Fred Bear at the Gainesville, Florida plant
in the early 1980’s.
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Enterprises in Easton, Pennsylvania.
He was also a founding member of
the Archery Lane Operators
Association (ALOA) established in
1966. From 1973-1976 he also served
as the vice-president of the
American Archery Council, an
agency funded by the industry to
promote all forms of bow shooting.
In 1982 Staples and his wife, Cathy,
founded Images Group, Inc., a pub-
lic relations and marketing commu-
nications industry specializing in
the shooting sports and outdoor
marketplace. He was active in it
until the time of his death. 

A tireless promoter for archery,
from 1965-1990 Staples was a guest
on more than 300 TV and radio sport
talk shows, in the promotion of the
sport.  In 1974, Staples received the
Karl E. Palmatier Award of Merit for
Distinguished Service in the sport.
In 1986 he was the first recipient of
the Pete Shepley Archery Career of
Excellence Award. This past year, he
was elected to the Archery Hall of
Fame by the nationwide network of
voters in the sport. He will be
inducted posthumously in January,
2009 at the Archery Trade Show in
Indianapolis. 

Staples is survived by his wife,
Cathy, daughter Lori E. Brosseau
(Daniel), and son, Billy Staples of
Easton, and granddaughters, Nicole
and Lauren Brosseau. The family
asks that memorial contributions be
made in Dave’s name to the Archery
Hall of Fame & Museum, Attn. Diane
Miller, 58 North Main Street, Union
City, PA 16438. 

Circle 193 on Response Card

Staples is shown with two fellow
Professional Archers Association mem-
bers, Len Cardinale (also a retailer) and
“Little John” Di Mura. Staples served
two terms as president of the PAA.
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In accordance with the Archery
Hall of Fame & Museum, Inc. bylaws,
Dick Lattimer, Vice President of the
Hall of Fame, has moved up to com-
plete the remainder of Dave Staples
term as president, ending in 2010.
This was brought on by Staple’s death
in June. Lattimer, a member of the
Archery Hall of Fame Board of

Directors since 1996, was inducted
into the Hall of Fame in 1999 along
with Tom Jennings and Floyd
Eccleston. He is a 42 year veteran of
the archery industry and sport and
has authored several books on
bowhunting and on America’s space
program. Prior to his retirement in
2000, Lattimer served almost 10 years

as the President/CEO of the Archery
Manufacturers and Merchants
Organization (now ATA). For 23 years
before that he ran the Bear Archery
in-house advertising agency. Lattimer
was also the founder and executive
director of the Fred Bear Sports Club.
From 1976 until 1982 he was the vol-
unteer executive director of The
American Archery Council. Lattimer
is a former member of the Board of
Directors of the Congressional
Sportsmen’s Foundation on Capitol
Hill in Washington, D.C. and served
on numerous national shooting
range and conservation committees.
He was the television chairman for
the International Association of Fish
& Wildlife Agencies in Washington,
D.C. and also was Co-chairman of
that group’s Communications
Committee.  Other members of the
Archery Hall of Fame Board include:
Ann Clark, Don Clark, M.R. James
(treasurer), Steve Kaufman, Diane
Miller (Executive Director) and
Sherwood Schoch. Glenn St. Charles
is a Director Emeritus.  The Archery
Hall of fame is scheduled to elect a
new vice president at its next regular-
ly scheduled board meeting in
September.

Lattimer Heading Archery Hall of Fame
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Confident in the quality and credibility of its products and reputation,
Lone Wolf Portable Treestands is now offering participating dealers the
opportunity to let customers take the Lone Wolf Challenge, and  “try before
they buy.”  Available demo units will include the Alpha Hang–On, Assault
Hang-On, Elite Hang-On, Alpha Ladder Stand, Assassin Combo, Alpha Sit &
Climb, Alpha Hand Climber, and 3-piece Climbing Sticks. “We’ve always felt
that if people had the chance to try our stands and accessories, they’d notice
the huge advantages over other products
on the market,” said Jared Schlipf,
President and Co-owner of Lone Wolf
Portable Treestands.  “Once they use a
Lone Wolf, it’s easy to see they’re worth
every penny.” For dealers, Schlipf is confi-
dent the Lone Wolf Challenge is going to
bring customers through the door.   “When
customers spend the money on a Lone
Wolf they’re investing in safety, conve-
nience and comfort.  We’re confident in
our products, and this challenge will give customers added confidence in
the investment they make in a Lone Wolf.  It’s a win-win situation for every-
one; the customer, the dealer and Lone Wolf.” Through participating deal-
ers, customers will be allowed one product for demo use for a two-day peri-
od.  The customer will not be charged for the product, unless he/she fails to
return the product to the dealer.  The customer’s credit card must be on file
with the dealer and a Customer Demo Agreement form must be read,
understood and signed.  Customers must also agree to wear a TMA certified
Fall Arrest System at all times while using the Lone Wolf product.  Interested
customers are encouraged to visit www.lonewolfstands.com for complete
details and a list of participating dealers. Dealers interested in participating
in the Lone Wolf Challenge should contact Lone Wolf Portable Treestands
directly by calling (309) 691-9653 for complete program details and qualifi-
cations. 

Lone Wolf Offers Demo
Stands to Select Retailers Dick Lattimer
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Continuing an established
trend, two additional southern
states have agreed to expand cross-
bow hunting opportunities this fall.

Earlier this summer South
Carolina Governor, Mark Sanford
approved Senate Bill 691 amending
the South Carolina Code of Laws
related to crossbow use. This bill
amends Section 50-11-565 of the
1976 Code by striking the entire
section and replacing it with a new
definition of archery equipment.
The amendment to Section 50-11-
565 reads “As used in this chapter,
archery equipment means a bow
and arrow, a long bow, a recurve
bow, a compound bow, or a cross
bow.”  

Season dates are as follows:
Game Zone 1: October 1 through
October 10, with primitive
weapons only; October 11 through
October 16, and October 31
through January 1, with archery
equipment and firearms.  

Game Zone 2: September 15
through September 30, with
archery equipment only, October 1
through October 10, with primitive
weapons only; October 11 through
January 1, with archery equipment
and firearms. 

Game Zone 3: August 15
through January 1, with archery
equipment and firearms.  

Game Zone 4: September 1
through September 14, with
archery equipment and September
15 through January 1, with archery
equipment and firearms.  

Game Zone 5: August 15
through August 31, with archery
equipment and September 1
through January 1, with archery
equipment and firearms.  

Game Zone 6: August 15
through January 1, with archery
equipment and firearms. 

Prior to this bill, crossbows
were legal for handicapped hunters
by permit in South Carolina and for
all hunters during firearms and
muzzleloader seasons.  Crossbows
were illegal during archery-only
seasons in South Carolina.   

Louisiana Bill Approved
A few days before the action by

South Carolina, the Louisiana
Governor, Bobby Jindal approved
Senate Bill 165 amending the
Louisiana Department of Wildlife
and Fisheries (LDWF) regulation on
crossbow use. This bill allows the
LDWF commission to “establish the
following special deer hunting sea-
sons: (1) a bow and arrow only sea-

son, and (2) a bow and arrow and
crossbow season.”  The commis-
sion will also have the responsibili-
ty for regulating the length of the
special seasons and determining
the areas for approved hunting.
Prior to this bill, only hunters who
qualified for a handicap permit or
hunters age 60 and older could use
crossbows in the state of Louisiana. 

SC, LA Expand Crossbow Hunting

Circle 241 on Response Card
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NADA (National Alliance for the
Development of Archery) announ-
ced July 15 that it has signed a two-
year national partnership agreement
with the country’s leading member-
ship organization of municipal
recreation agencies, National
Recreation and Parks Association
(NRPA).  Funding for this partner-
ship has been provided by the
Easton Sports Development
Foundation II. The purpose of the
partnership is to gain a closer rela-
tionship with NRPA and greater
access to their membership of
municipal recreation agencies,
YMCA’s, military base rec facilities
and special interest recreation asso-
ciations that make up the network of
NRPA.  It is the goal of this partner-
ship to expand archery as a commu-
nity activity in recreation depart-
ments.  

Key Components
NRPA will facilitate funding

grants to rec agencies who qualify to
start archery programs.  This fund-
ing, 100 grants of $500 each for a
total of 200 grants over two years,
can be used to purchase equipment
or archery program materials for the
After School Archery Program
(ASAP) that is facilitated by NADA on
behalf of National Field Archery
Association and USA Archery.   One
hundred grants will be distributed
for each of the two year partnership.
NRPA will create an online applica-
tion form accessible from their web-
site, and will screen the applicants
with final approval being given by
NADA.  Those agencies that have
access to USA Archery/NFAA certi-
fied instructors in their areas will be

given priority. NRPA will
provide NADA regular
advertising space in their
membership magazine to
promote archery as a com-
munity sport, space on their
website for agencies to learn
about archery, and regular
announcements to agencies
about archery and ways to
start programs. NRPA will
also consult with NADA on a
regular basis to broaden
ways to make archery even
more accessible to recre-
ation agencies. 

For its part, NADA will create
printed marketing pieces aimed at
both youth and adult program lead-
ers showing how easy it is to transi-
tion from an initial archery program
in a school or camp, to ASAP and
other types of long-term programs.
This includes a youth handout that
will guide a new archer through the
transition of their initial introduc-
tion into the exciting world of
archery through ASAP.  

A program leader booklet is also
being created, that will guide the
school teacher, camp director or
recreation staffer on how to transi-
tion from an introductory program
into longer term programs such as
ASAP and clubs.  Funding for these
materials has also been provided by
Easton Sports Development
Foundation II.  The national partner-
ship will be announced through
NRPA very shortly, and will be the
highlight at the NADA and NRPA
booth exhibits at the annual NRPA
Congress and convention in
Baltimore, Maryland this October.

How to get involved
If you are a certified instructor or

coach, alert your local recreation
agency that start-up grants are avail-
able through NRPA.  Contact Chris
Zink at NADA for promotional mate-
rials to help you reach these agen-
cies. If you are an agency, contact
Chris at NADA with questions about
the sport, or to NRPA to apply for a
grant.  “Many thanks to Easton
Sports Development Foundation II
for this investment in community
archery!” NADA spokesman Doug
Engh said. NADA is a national non-
profit membership association of
certified archery instructors.

Formed in 2000, NADA is under
contract by USA Archery and the
National Field Archery Association
to promote and facilitate the training
and certification of over 6,000 new
instructors each year in camps,
schools and recreation agencies.
NADA also provides membership
benefits in order to support the
coaching of archery as an occupa-
tion. 

Archery Linking with City Rec Programs
Through NADA and Easton Foundation
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ArrowTrade Magazine is now
available on-line as well as through
the traditional print publication.

The digital version includes the
entire publication and has a host of
features to make it easy to use. You
can pan around the pages and zoom
in to read copy or view photos and
ads at high resolution. You flip
through the magazine page by page
or jump to any spread within it. In
fact all the cover blurbs are linked to
the specific articles; just click  to go
to that section.

“I’ve long felt that ArrowTrade
has the strongest editorial content of
any publication serving the shooting
sports industry,” Editor and
Publisher Tim Dehn said. “Industry
veterans David Farlow and Kenny
Wright helped convince me that
their new business, Digital Publisher
Pro, could produce a user-friendly
electronic edition built from virtual-
ly the same page files we use to print
the paper edition.”

“Our goal is to be on-line with
each virtual issue about the same
time our print publication mails
from Royle Printing in Sun Prairie
Wisconsin,” Dehn explained. “That
will let subscribers preview the con-
tent on-line while their print copy
makes its way through the Postal
System. It will also enable readers to
access their magazine while they’re
traveling. As we accumulate a library
of back issues, the digital editions of
ArrowTrade will be a great resource
for retailers who want to review arti-
cles about equipment, tuning,
coaching, or better business prac-
tices.”

Having a digital version of
ArrowTrade also gives that 12-year-
old publication the option of
expanding its readership, without
diluting the pure “trade only” sub-
scription base of the BPA-audited
print publication. “For instance we
know many pro staff members and
store shooters would enjoy receiving
this publication,” Dehn said, “but for
now we have limited it to those who
actually work in the bowhunting
industry. Now any dealer or manu-

facturer is welcome to tell their con-
tacts they can view our issues on-
line.”

“Advertisers benefit from this
digital companion,” Dehn contin-
ued. “Apart from additional exposure
to their ads, each ad that lists a web-
site in the contact information is set
up with a quick link to that site.”

“We won’t be charging advertis-

ers extra to be included in the digital
edition,” Dehn added, “but since this
technology is so new we also reserve
the right to make changes as needed,
such as requiring readers to return a
subscription card to qualify for the
digital edition. For now though, we
encourage everyone to explore this
publication on-line at www.digi-
talpublisherpro.com/arrowtrade.

ArrowTrade Launches Full Digital Edition

Circle 171 on Response Card
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The National Bowhunter Educa-
tion Foundation (NBEF) is behind a
new educational initiative targeting
treestand hunting accidents. Dubbed
“Project STAND” (Stop treestand
Accidents ‘n Deaths), the program is
designed to raise treestand safety
awareness and significantly reduce
the number of deaths and injuries
caused by treestand accidents. Project
STAND is a national outreach pro-
gram which will be conducted outside
the normal structure of traditional
hunter and bowhunter education
courses. The ongoing updating of tra-
ditional hunter and bowhunter edu-
cation courses will continue.

According to NBEF Executive
Director Marilyn Bentz, “Treestand
incidents are a concern for the entire
hunting community. It’s not only the
hunter educators who are calling for
action. Even though most hunter ed
and bowhunter ed courses emphasize
treestand safety, the problem persists.
People are still having accidents
involving treestands and are being
seriously injured and/or killed. Some
states report higher deaths from tree-
stand accidents than from firearms
accidents. Studies suggest that 10 to
30 percent of all treestand users will
have an incident.”

“We are going to get out there
with a hard hitting safety message
which addresses this problem,” Bentz
promised. “Treestand safety is cur-
rently taught in traditional hunter
education courses. In addition, mem-
bers of the Treestand Manufacturers
Association include safety materials
with over a million treestands sold
each year. New hunters and recent
purchasers of treestands may well be
getting the message but obviously
many are not. The bottom line is that
there are millions of experienced
hunters out there using treestands

incorrectly. They are at risk and they
need to know it. It’s our job at the
NBEF to lead this charge.”

While homemade stands and
product failures were once implicated
in many accidents this is rarely the
case today. Treestands manufactured
to TMA (Treestand Manufacturers
Association) standards are a dramatic
improvement over early products and
dangerous homemade stands are
steadily being replaced. Still, tree-
stand incidents persist. While many
injuries and/or deaths result from
hunters not wearing the safety equip-
ment supplied with their treestands,
many occur because hunters are
using the wrong kind of safety equip-
ment.

According to Bentz “We’ve
learned a great deal about treestand
safety in the past five years which, for
the most part, the public is not aware
of. We now know that simple around
the waist ‘safety straps’ can cause seri-
ous injury and death. Today’s four
point fall restraint systems are effec-
tive when worn as instructed. Waist
safety straps and chest harnesses have
been made obsolete by new technolo-
gies. Hunters using these antiquated
systems are operating under a false
sense of security.  We also need to edu-
cate E.M.T.s, law enforcement offi-
cers, firefighters and emergency room
personnel who need to know the lat-
est medical information on treating
medical emergencies like suspension
trauma syndrome which is caused by
hanging in a harness for an extended
period of time.”

Project STAND is slated to be exe-
cuted over a three year time period.
Year one will focus on research  and
message construction. Years two and
three will focus on message delivery.
Unlike traditional hunter education
programs which focus on classroom
and/or internet teaching, the tree-
stand safety message will be carried
forth by the mass media and nontra-
ditional delivery methods. TV, maga-
zines and websites will all be utilized
to deliver the safety message.

Joel Klammer, NBEF Board
President states,“We are taking the
lead with this initiative because
hunter education is our responsibility.
The NBEF has been teaching tree-
stand safety for almost 30 years and
we are very comfortable with the
charge. But, we can’t do it alone. We
need the help of the hunting industry
and safety community. It takes money
to research the problem and develop
solutions. It takes money to deliver
the message. The NBEF is a non-prof-
it with limited resources. The more
support we get from the hunting com-
munity the more effective we will be
in attacking the problem.”

According to Bentz, “The initial
response from the hunting commu-
nity has been very encouraging. It
seems as though everyone knows of
someone injured in a treestand inci-
dent. The entire industry appears to
be rallying behind Project STAND.”

To find our more, or to offer your
support, contact Bentz at (479) 649-
9036 or by email at mbentz@nbef.org.

Major Effort to Cut Falls Underway
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Kwikee Kwiver Company is
pleased to announce the purchase of
the company by Chester (Chet) F.
Grant in April 2008.  Chet has been an
associate and business partner with
the former owner and with Kwikee
Kwiver Company for the past 32 years.
Chet has played a valuable part in
development, engineering and pro-
duction of the quality Kwikee Kwiver
line at Grand Traverse Plastics of
which Chet is also the owner and pres-
ident.  Kwikee Kwiver Company is now
conveniently located next to the plant
where the hoods, stems, liners and
arrow grippers are produced.

“Many exciting changes have
taken place at Kwikee Kwiver
Company since April,” commented
Vice President/General Manager
Shirley Gelinas.” “The same superior
products and exceptional service will
continue; however, there are many
new and refreshing changes on the
horizon for Kwikee Kwiver.  The
biggest change was a much needed
new location with 13,000 square feet
of manufacturing area, offices and
conference room.”   

(The new location is at 5770 Moore
Road, with a mailing address of P.O. Box 275, Williamsburg, MI
49690. You can reach the manufacturer by phone at (231) 267-
5685 or fax your order or inquiry to (231) 267-5739. Kwikee’s toll-
free number remains the same, (800) 346-7001.) 

Leo Grant is the new Vice President of Operations for
Kwikee Kwiver. “Leo has been involved with Kwikee Kwiver for
the past 20 years and has been employed in the technology
industry. Along with our new logo, you can expect new pack-
aging and a new look for our quivers. Leo cannot wait to
implement our plans and introduce new Kwikee Kwiver prod-
ucts to the market,” Gelinas promised. “We are also pleased
to announce that we will be working with Fred and Greg
Abbas as sponsors of their popular show A-Way Outdoors. “

The Kwikee Kwiver line is now being represented by
William Gartland and Associates. “They represent many qual-
ity archery and outdoor lines and we look forward to Bill
Gartland and his Associates representing us in a professional
manner,” Gelinas commented. 

“Kwikee Kwiver Company has always offered a superior
product with an unconditional guarantee,” Gelinas said. “It
has been my pleasure to be part of this company for the past
30 years and I couldn’t be more thrilled about all of the
changes and innovative ideas on the horizon.  Please give us
a call if you have any questions, ideas or concerns.  Chet, Leo
and I look forward to working with dealers and distributors to
advance the growth of our industry. The Legend Continues!”

Kwikee Kwiver Purchased by Key Vendor

Circle 279 on Response Card

Shown outside the
new home of Kwikee
Kwiver and under its
new logo are (left to
right) Chet Grant, Lin
Prough, Shirley Gelinas
and Leo Grant.
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Ted Nugent and
Larry Jones will be
inducted into the
Bowhunters Hall of Fame
this February, in conjunc-
tion with the Vegas Shoot
and World Archery
Festival in Las Vegas.

The announcement
of the  election was made
by the board of directors
that includes Arrow-
Trade’s Tim Dehn.
Nugent and Jones join a
list of more than 40 that starts with
archery industry luminaries Fred Bear
and Ben Pearson.

LARRY D. JONES
Jones had started

bowhunting in 1961 and
since has harvested 14
African species and 15
big game species of
North America. He is best
known for his elk hunting
and calling, but has
acquired effective skills
for calling a variety of
wildlife.

Jones is a member
and official measurer of

the Pope and Young Club. He has
taken the largest bow killed Kudu
entered into the Safari Club records
and has bagged an Alaskan moose
that ranks in the top 10 in the Pope
and Young Club records.

Jones presents seminars at sport
shows, banquets, conventions, sport
shops, churches, and clubs. At
churches, he presents a hunting sem-
inar and provides testimony about
how he has come to know Jesus Christ
and encourages others to consider
reading the Bible and to have Jesus
Christ as their personal Savior.

Jones has been the president of
Wilderness Sound Productions Ltd.,
and has designed their outstanding
line of deer, elk, predator, turkey,
javelina, quail, hog and novelty calls.
He has also produced
their line of informa-
tional video and audio
cassettes.

At present, he is
Bowhunter Magazine
TV Producer, which
allows him to video-
tape hunts, hunt in
front of the camera,
and to express his pas-
sion for bowhunting
through planning and
editing.

TED NUGENT
Ted Nugent is being honored for

two categories: Excellence in
Bowhunting as well as Literary
Excellence. These categories acknowl-
edge Nugent’s widely acclaimed skills
as an outdoorsman, and his promo-
tion of bowhunting on an internation-
al level via his best-selling books and
popular writings. 

Nugent began bowhunting
around 1956; approximately the same
time he picked up his first guitar.
Nugent has gone on two wildly suc-
cessful careers in the two seemingly
disparate fields. But it makes perfect
sense to him. “There was some sort of
bow & arrow in my hands as young as
six or seven, I’m sure. Got my first gui-
tar around the same time, and both
have remained my favorite weapons
to date!”

Nugent has sold in excess of 35
million albums, produces and stars in
the award winning Ted Nugent Spirit
of the Wild TV show, is a New York
Times best-selling author, and contin-
ues to thrill rock fans at concert
venues around the globe. 

"The youth of America must be
educated to the wholesome and val-
ued world of hunting and conserva-
tion. Because rock 'n roll plays such a
pivotal role in a young person's life, I

will share my wonderful
lifestyle and experiences
with them,” states
Nugent.

Ted Nugent has been
re-elected for his fifth
term on the Board of
Directors for the NRA. A
strong and outspoken
advocate of the Second
Amendment, he has
served continuously since
his initial election to the
NRA Board in 1995.We do it all!
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Nugent, Jones to Join BH Hall of Fame

Larry D Jones

Ted Nugent
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