
As I write this column in mid-
November 2008, we already
have booked 390 exhibitors

and 143,600 square feet of booth
space for the 2009 ATA Trade Show.
Strong numbers like those — coming
as they do in a scary economic year –
confirm why this show remains the
archery/bowhunting industry’s No. 1
destination for manufacturers, deal-
ers, distributors, sales reps and
media.

Those numbers also help explain

why your ATA Trade Show is the most
consistent and generous supporter of
local, state and national programs
that grow, promote and defend our
sports. In other words, although it’s
among the top 200 trade shows in the
country, the ATA Trade Show is more
than just a vast, sprawling showcase
for the industry’s latest products.
Because the ATA and its members
own this show, all net proceeds get
reinvested into archery and
bowhunting, not someone’s personal

bank account or a
company’s next
advertising cam-
paign.

That’s why,

when ATA members ask for examples
of their money at work, I can cite mil-
lions of dollars worth of smart invest-
ments. For starters, during the past
five years, the ATA donated grants
totaling more than $750,000 to help
fund National Archery in the School
Program pilot efforts in more than 41
states, Canadian provinces and
Australia. And in 2007 alone, the ATA
provided more than $500,000 in
expertise, targets, equipment and
funds to develop Community Archery
Programs in Alabama, Alaska, Iowa,
Michigan, New Jersey and Tennessee.

In fact, because of the show’s
strong support base, the ATA can also
devote more time and energy to
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Attending ATA Trade Show 
Helps Archery in Many Ways
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PHOTO BELOW: This scene of the Archery Trade Association’s
Indy Show floor was photographed by Greg Nielsen. Whether it’s
supporting a homeowner’s right to bowhunt suburban deer, or
providing state wildlife agencies seed money for the National
Archery in the Schools Program, the ATA invests proceeds from
the ATA Trade Show back into archery and bowhunting to ensure
the sports’ long-term health.
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ensure our sports receive their fair
share of federal aid sent to individual
states by the U.S. Fish and Wildlife
Service. That’s a huge responsibility.
During 2007, the archery industry
provided the state agencies with
more than $36 million in excise-tax
dollars through the Pittman-
Robertson or federal aid to wildlife
program. Besides ensuring our sports
benefit from this program, the ATA
works continually with Congress and
the IRS to ensure these federal excise
taxes (FET) are applied in a way that
ensures a level playing field for com-
panies subject to the tax.

How else does the ATA Trade
Show benefit our sports? What fol-
lows are some of the ATA’s initiatives
you support by attending the show.
As you’ll see, this list includes thou-
sands of “reasons” for your continued
assistance and attendance.

Funding Vital Work
— The ATA provided $50,000 and

targets to help develop a community
archery park and archery program in

Athens, Alabama. This extensive pro-
ject was the first such program in the
United States.

— The ATA pledged $500,000 to
support the Demmer Shooting
Sports, Education and Training
Center and Humphries Archery Park
on the Michigan State University
campus. This $3.5 million complex
will provide a variety of archery
shooting opportunities for area clubs,
schools and individuals.

— The ATA provided $100,000 to
the Michigan Department of Natural
Resources to implement school and
after-school archery programs in
Lansing as part of a Community
Archery Program. This program is
connected to the Demmer Shooting
Sports, Education and Training
Center and Humphries Archery Park.

— The ATA provided the
Tennessee Wildlife Resource Agency
$25,000 for an indoor archery range at
the multi-million dollar Montgomery
County Shooting Complex. The
Tennessee agency has used more
than $125,000 in excise tax funds for

the project, which is scheduled to
open soon.

— The ATA provided $40,000 to
fund marketing research conducted
by the Ohio Division of Wildlife,
which used prize drawings to per-
suade bowhunters to purchase more
antlerless deer permits.

— The ATA provided the Alaska
Department of Fish and Game with
$35,000 for an indoor archery range
in the Juneau Hunter Education
Facility.

— The ATA provided the Iowa
DNR $50,000 for school and after-
school archery programs for the Des
Moines Community Archery
Program.

— The ATA provides support to
urban bowhunting groups that work
with cities, counties and state agen-
cies to control white-tailed deer pop-
ulations. The ATA has extensive expe-
rience in this area, and can help pro-
vide examples of ongoing programs
with strong track records.

— The ATA and the New Jersey
Division of Fish and Wildlife are
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developing an archery park and com-
munity archery program in Chester.
This program has the potential to
reach more than 2 million people liv-
ing within 25 miles of the proposed
facility.

— The ATA is cooperating with
state wildlife agencies to pay for
archery or shooting-sports coordina-
tors who can lead school, after-school
and community archery programs.

— The ATA uses geographic infor-
mation systems (GIS) to analyze pop-
ulation and bowhunter data to help
state agencies identify the best areas
to develop ranges or community
archery programs. This work was
funded by a $81,000 federal grant
using FET revenue.

— The ATA spent more than
$15,000 to hire the services of a land-
scape architect to design archery
parks and facilities for many state
wildlife agencies.

Promoting Education
and Training

Your support of the ATA Trade
Show also enables ATA staff to help
public and private efforts to promote
archery and bowhunting, whether
through educational programs, pro-
fessional conferences, one-on-one
discussions or even legal counseling.
It’s not always easy to attach a mone-
tary value to these efforts, but consid-
er some programs you help support:

— The ATA sponsored the 6th ATA
Annual Archery and Bowhunting
Summit in Phoenix, Arizona
December 8-11. The meeting was
hosted by the Arizona Game and Fish
Department, and attended by many
industry representatives, state
wildlife agencies; and archery,
bowhunting and conservation orga-
nizations. These annual summits
provide updates on archery programs
nationwide, and a forum in which
archery administrators share innova-
tive ideas to help others improve their
programs.

— The ATA created Explore
Bowhunting, an introductory cur-
riculum that will soon be available to
agencies and organizations across the

country. Pilot programs were being
conducted in Nebraska, Michigan
and New Jersey in 2008 to help fine-
tune the lessons.

— ATA officers and staff attended
recent meetings of the European
Bowhunting Association, held in
Germany and France, and continues
working with the EBA to expand
bowhunting opportunities in Europe.

— In 2007 alone, the ATA worked
with the Texas Parks and Wildlife
Department to eliminate draw-
weight restrictions for bowhunting.
This change will allow many women,
young adults and seniors to use high-
ly efficient compound bows to hunt.

— In June 2008, Director Dale
Hall of the U.S. Fish and Wildlife
Service announced that ATA-spon-
sored youth archery/bowhunting
programs will begin this year on at
least 16 national wildlife refuges
across the country.

— The ATA signed an agreement
with the U.S. Fish and Wildlife Service
to maintain and increase bowhunting
opportunities on National Wildlife
Refuges nationwide.

— In 2007 and 2008, the ATA suc-
cessfully defended residents in a sub-
urban Virginia neighborhood against
their homeowners’ association,
which sought to ban bowhunting. In
a landmark decision, the courts
ordered the association to pay the
ATA for its legal costs in defending the
rights of homeowners to bowhunt.
Their bowhunts help control deer
numbers and reduce the damage
they inflict on plants and shrubbery.

— The ATA funded research that
analyzed the effectiveness of NASP,
and created an ATA “Insight”
brochure that promotes the values
and many benefits of school archery
programs.

— The ATA created an ATA
“Insight” brochure titled “Is Archery a
Safe Sport – Yes!” This brochure has
become an invaluable tool when dis-
cussing the safety aspects of archery
with school administrators and recre-
ation-program directors.

— The ATA offers state wildlife
agencies plans for archery parks that
include a 90-meter target range; 3-D,
field and broadhead target range; and
a 25-yard beginner range that

includes fun targets like 3-D mon-
sters and dinosaurs.

— The ATA works with state agen-
cies to see that bowhunting regula-
tions, equipment requirements and
seasons are based on the best scien-
tific and technical data available.
Whenever possible, we encourage
agencies to make their regulations
similar to other states to avoid confu-
sion.

— The ATA provides expertise
and financial support to the Ballot
Issues Coalition to support pro-hunt-
ing ballot initiatives and defend
against anti-hunting referendums.

— Whenever possible, the ATA
provides information, assistance and
technical support to individual
bowhunters and bowhunting groups
who request help in any situation.

— The ATA is one of the leaders of
the “Hunting and Shooting
Roundtable,” which seeks to main-
tain and increase hunting and shoot-
ing opportunities on federal lands
nationwide.

— The ATA is a charter member
of the American Wildlife
Conservation Partners, which works
to advance the agenda of hunters,
shooters and conservationists in the
Congress and with the White House.

Conclusion
Granted, when it’s time to allo-

cate time and money to attend the
ATA Trade Show, your primary
responsibility is to your company and
store. If your attendance doesn’t
boost your business, you probably
won’t attend the show on behalf of
the sports themselves. It would be
naive to think otherwise.

But, I want you to know the ATA
staff and the Board of Directors
deeply appreciate your attendance.
We operate with the knowledge that
your support is vital to the Trade
Show’s health. Therefore, we’re
always interested in hearing how we
can make the show more valuable. If
you have questions about the show or
information in this article, please
contact me at (866) 266-2776, exten-
sion 205; or send an e-mail to me at
cindybrophy@archerytrade.org.
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