
The Easton Sports Develop-
ment Foundation  has teamed up
with an archery development orga-
nization and the City of Newberry to
construct an Easton Archery Center
and sports complex in Newberry,
Florida, 15 miles west of Gainesville.  

The Easton-Newberry Sports
Complex will be built on 100 acres of
land owned by the City of Newberry.
The facility will include a 19,000
square foot building with an indoor
archery range, a multi-use basket-
ball/sports court (available for larger
indoor archery events), office space
for a full time Easton Foundation
archery coach, the Newberry Parks
and Recreation Department and the
National Alliance for the
Development of Archery (NADA)
national office. There will also be a
large education & training room and
an archery warehouse.   

NADA will manage the archery
program which includes an outdoor
90 meter target archery range, a
wooded 40 acre Field Archery and 3-
D course, youth shooting and
bowhunting practice areas, and
enough space for Olympic archery
training and major outdoor compe-
titions on the existing mixed use ath-
letic fields.  The expected comple-
tion date is August 2009.

Doug Engh, President of NADA,
said, “The incredible partnership
that has developed between Easton
and the City of Newberry, plus some
additional financial support from
the Florida Fish & Wildlife
Commission (FFWC), makes it pos-

sible to build a world-class archery
center in northern Florida.   We have
very strong local support to insure
the broad use of the facility and are
very excited with the opportunity to
create a regional archery complex to
support youth programs, Field, 3-D,
Target, Bowhunting, and Olympic
style archery training and events.  We
look forward to strengthening the
sport of archery as part of the Easton
Foundation’s vision to develop
regional archery facilities through-
out the country.”

The Easton Foundation provides
significant funding for the $3.5 mil-
lion complex with a $1.5 million
grant.  The balance of the project
cost is provided by very significant
financial and infrastructure support
from the City of Newberry and in-
kind contributions from area busi-
nesses and commercial builders.
The Archery Trade Association
worked with FFWC who committed
$100,000 to enlarge the education &
training room within the facility to
serve as the Northern Florida head-
quarters for the FFWC bowhunter

education, hunter education,
nature programs and to
accommodate their local in-
school and other youth archery
programs. 

The Easton Foundation and
NADA will occupy the facility along
with the Newberry Parks and
Recreation Department.  NADA will
manage the entire archery program,
promote and facilitate local commu-
nity archery programs and continue
with its national instructor training,
After School Archery Program
(ASAP), and its expansive national
network of archery programs with
recreation agencies, school associa-
tions and other youth agencies.  

An Easton Foundation resident
archery coach will be hired in 2009 to
provide the complex with the experi-
ence and expertise to conduct local
archery programs as well as national
and international training events
and competition in cooperation with
the various national and interna-
tional archery organizations. 

Erik Watts, Easton Foundation
Director and CEO of Easton-Hoyt
stated, “We were excited with the
proposal from the City of Newberry
and NADA to develop an Easton
Archery Center in the Newberry
recreation complex. Constructing
archery training and education facil-
ities is one part of Easton’s continu-
ing efforts to support all styles of
archery.  The local enthusiasm, com-
munity support, city financial com-
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mitment, and outstanding coopera-
tion between the City Commission,
City of Newberry staff, and NADA
made our decision to support this
project very easy.  

The primary purpose of the
Easton Sports Development
Foundations is to develop a more
competitive Olympic archery pro-
gram that helps young archers to
improve their skills as they progress
through NASP, JOAD, middle school,
high school, and college archery
programs, and hopefully on to
National Olympic team training.  

The Easton Foundations have
donated over eight million dollars
to support this goal over the past 27
years.”

Keith R. Ashby, City Manager
stated, “The City of Newberry, in
partnership with NADA and Easton
Sports Development Foundation, is
proud to be building an Archery
Training Center to support both
Olympic archery training and local
archery programs, and provide a
City Recreation Center for our com-
munity. The nineteen thousand
square foot facility is a marvelous
example of public and private fund-
ing coming together to satisfy mul-
tiple recreation and archery needs.
Both the Federal Government and
the State of Florida have been urg-
ing municipalities to enter into
these kinds of funding partnerships
to stretch our limited resources.
These are exciting times in
Newberry.”  

Editor’s Note: For further infor-
mation contact: 

Doug Engh, President of
National Alliance for the
Development of Archery. Reach him
by phone at (352) 472-2388, email
dougengh@teacharchery.org, or
write to NADA, 25145 NW 8th Place,
Ste 60, Newberry, FL  32669.

Erik Watts, Director of Easton
Sports Development Foundation at
(801) 539-1400, or write to 5040
Harold Gatty Drive, Salt Lake City,
Utah 84116.

Keith Ashby, City Manager, City
of Newberry at (352) 472-2161, or
write to 25440 W Newberry Rd,
Newberry, FL  32669. 

Circle 271 on Response Card
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The 2009 Baldy Awards, to bene-
fit the ASL Cancer Research Fund,
are set for Thursday, January 8 at the
ATA Trade Show in Indianapolis. 

The annual hair-razing, fund-
raising event has become an institu-
tion over the past decade as many of
the bowhunting fraternity’s best-
known dignitaries have sacrificed
their beautiful flowing tresses in the
name of fighting cancer.

On board for free haircuts this
year are four magazine and TV
celebrities. The future skinheads
include Bowhunting World editor
and Bowhunters Hall of Famer Mike
Strandlund; outdoor writer and for-
mer Petersen’s Bowhunting editor
Jay Strangis; Wild Outdoors TV host
Jay Gregory and Realtree TV person-
ality Travis “T-Bone” Turner.

All ATA show attendees are invit-
ed to watch the four lose their locks
immediately after the show closes
for the day at 6 p.m. Thursday,
January 8 in the Indy Convention
Center Atrium. At press time in
November more than $55,000 had
been pledged from donators eager to
see the deed done. 

In the past 10 years, $640,000 has
been collected through the Baldy
Awards. The money goes to a fund
supporting research by doctors
Arnold Leonard and Dan Saltzman,
who are connected to the University
of Minnesota Medical School. Their
research involves genetic engineer-
ing designed to boost the immune
system and it has made major
progress in recent years. In late 2008,
it was granted approval by the FDA,
opening it up to use on human sub-
jects. 

“This is ground-breaking news
and some payoff for all the hard
work and head shaving that raises
much needed dollars to bring the

death of cancer to fruition,” said
fund coordinator Rob Evans. “This
just goes to show you the archery
industry can throw some heads
together against cancer. Be there in
the Atrium to see and hear history

being made and be part of it.”
At the Indy event, a cash bar,

snacks and seating will be available.
Admission is free. To make a pledge,
email Evans at evansmktg@wwt.net

Hair-Razing Fundraiser Planned at ATA

Jay Gregory (left) will have his head shaved as part of the annual industry fundraiser to
support cancer research. At right is the Baldy award presented to Will Primos in 2003.

Alpine Archery has again raised the bar with the announcement of the
2009 Contingency Money Program. Alpine will pay up to $2500 in contin-
gency money for all adult male and female classes for selected ASA, IBO, and
NFAA shoots. Shooters will have an opportunity to win contingency money
at all seven stops on the ASA Pro Am Tour including the Classic. In addition
to all stops on the tour, the ASA “Shooter of the Year” will be awarded
$2500.00 as well.  The same contingency money will be paid out at all three
legs of the IBO National Championship Triple Crown, including the overall
award for the three legs combined, as well as the IBO World Championship.
A $2500.00 payout will also be awarded to the IBO “Shooter of the Year” and
“Best of the Best”. 

Shooters participating in qualifying NFAA events in 2009 will also have
the opportunity to capitalize on the $2500.00 payout. Qualifying shoots
include the Vegas 18 Meter, Louisville National Indoor, WAF Classic 600,
NFAA Outdoor National Championship and the Marked 3D National
Championship. Contingency money will be paid out in Championship
Flights and the top (#1) flight in Vegas.  

Shooters must be shooting an Alpine Silverado Series Bow and are
required to sign up prior to the event to become eligible. See all the details
at www.alpinearchery.com or call 208-746-4717.

Alpine Boosts Contingency Money
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Nick Mundt, Michael Waddell and Travis “T-Bone” Turner (left to right in
photo above) will be part of the ScentBlocker Pro Staff Autograph Signing
Session between 2-3 p.m. on the first two days of the ATA Show, January 8 and
9. In fact ScentBlocker will have all the top pro staffers on hand who help rep-
resent the brand, including Mark and Terry Drury, Fred Eichler, Tom Miranda,
Chuck Adams, David Blanton, Pat Reeve and more. This is a great time for deal-
ers to pick up autographed posters to decorate their shops or to use as prizes for
leagues or big buck contests. “We’ll have beverages, posters and plenty of
Sharpies on hand,” Michael Mayer said in his role as head of marketing for
Robinson Outdoors of Cannon Falls, Minnesota.

New Bone Collector Clothing Introduced
The premier industry trade show will also be the first opportunity retailers

have to see a new Bone Collector series of garments and boots the company is
designing and marketing with the aid of Michael Waddell.

ScentBlocker’s new collection collaboration with Michael Waddell grew
from Waddell’s long time friendship with ScentBlocker and the launch of
Michael’s newest endeavor with Bone Collector. “Bone Collector is more than
just a TV Show” says Michael. “Bone Collector is who I am and what I stand for.
It’s a way of life.” Joining Michael on the Bone Collector front are long time
ScentBlocker friends Nick
Mundt and  “T-Bone” Turner. 

The ScentBlocker Bone
Collector collection consists of
a full line of Scent Shield S3
Antimicrobial Base Layers and
Mid Layers, ScentBlocker
Activated Carbon Apparel and
ScentBlocker Footwear. All
items have been designed and
tested in the field by the Bone
Collector crew. “All items carry
Michael’s enthusiasm, style
and high performance,”
promised Mayer.

Bone Collectors Headline
ScentBlocker Autograph Event

allencompany.net

Allen Company, Inc.
Broomfield, Co
1-800-876-8600

● Over 200
   archery
   accessories
● Save money,
  hunt better!

You need it,
Allen has it:

Everything except 
the bow . . .

Everything eg except 

Got It!Got It!
Everything except 

the bow . . .

Circle 156 on Response Card
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Doinker has  a new vice president
and has hired an industry veteran to
head an East Coast sales office. The
“King of All Stabilizers” promoted
Erick Hall to the role of Vice President
of Leven Industries, while Michael
McGreevy will oversee sales in the
whitetail-rich states.  

A long-time shooter and hunter,
Erick joined the ranks of the Doinker
family in 2003 where he took on many
of the company’s operational duties.
Hall was appointed Doinker General
Manager in 2006. 

“Erick has been a huge part of
Doinker’s recent growth and success.
He is a true visionary who is aggres-
sive and calculated, which makes he
and I a great duo. He has a fantastic
rapport with his employees and it’s
easy to see that they respect him and
are willing to work under his com-
mand. He’s done really well with every
aspect of his job and I thought this
was the next logical step for his growth
within Leven Industries,” Doinker
President Bill Leven said.  

Hall’s family has owned, operated
and promoted the Fred Hall Western
Fishing Tackle and Boat show for the
better part of the last half-century.  In
1997 he started an archery shop,
which he ran for three years until join-
ing Doinker. “I have been in archery
since I was seven years old. While all
my friends were riding skate boards
and playing video games I was shoot-
ing 3D’s in my back yard on my fami-
ly’s ranch or shooting a Vegas rounds
while in my attic......so needless to say,
being here with Doinker Bill and the
gang just always fit me.” 

As Vice President of Leven
Industries (Doinker) Hall will be
responsible for all day-to-day opera-
tions. His roll will also pair him with
Leven Industries Owner, Bill Leven for
new product development and mar-
keting initiatives.  

“This is a very exciting time for
Doinker.  With the growth of the
European archery market and the
hunting boom in full swing, there’s a
lot to look forward to.  I’m eager to
accept the challenges and opportuni-
ties that lie ahead with this new posi-
tion, and I know we can continue to
do great things through our innova-
tive products and marketing con-
cepts” Hall said.

Michael McGreevy
McGreevy has come on board to

head an Eastern Sales office. A famil-
iar face on both the tournament trail
and show circuit, he brings consider-
able knowledge and business experi-
ence within the industry.

“Mike has really impressed us
over the years and we’re proud that
he’s now a part of our team.  His abili-
ty, experiences and contacts are going
to be a huge asset to Leven Industries.
He’s a well-known guy and a hard
worker whose attention to detail is
unparalleled. He will be a great asset
to Doinker and we’re energized by the
ideas, focus, and skills he brings to the
table,” said Doinker President, Bill
Leven.  

Growing up on a small farm in
New York, hunting was a way of life for
McGreevy. After finishing school, he
had a career as an auto mechanic. In

2000 his love of whitetails and spring
gobblers drew him to west central
Illinois where he guided for Harpole’s
Heartland Lodge. 

McGreevy’s joined Copper John
as a part-time assembly worker and
was quickly promoted to the position
of customer service and sales associ-
ate. McGreevy then became responsi-
ble for many key accounts such as
Bass Pro Shops, Papes, Henry’s, Ellet
Brothers, and H & H Sports.   

McGreevy  will operate an East
Coast Satellite Office for Doinker
based in western New York. His
responsibilities will include new busi-
ness development, key account main-
tenance, and outside sales. In addi-
tion, McGreevy will also be responsi-
ble for increasing awareness of the
brand in the bowhunting arena. 

“I’m excited to be part of the
Doinker team. This is an amazing
opportunity and I’m pleased to be
moving in a positive direction with the
domestic target archery and hunting
market,” said McGreevy.To reach Mike
McGreevy by phone, call (315)730-
5821 or (315)539-3053. Mike can also
be reached via E-mail at mmc-
greevy@doinker.com.

Doinker Makes Key Promotion, Hire

Erick Hall

Michael McGreevy
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As market share continues to
increase, so do the demands
required to successfully deliver the
message of five corporate brands to
the marketplace. That’s why
BowTech invested several months
conducting a national search for the
ideal marketing team member to aid
in the achievement of its goals. Early
in November BowTech said it was
pleased to introduce a new
Marketing Director, Marshall White.

White will be working out of
BowTech’s corporate offices in
Eugene, Oregon and assumes the
newly created position with respon-
sibility for the day-to-day marketing
operations of the company. Key ele-
ments of the position include effi-
ciency, profitability,  strategy, market
research and increased brand aware-
ness.

“Marshall brings a broad range
of skill sets to our team that will be a
tremendous asset as BowTech con-
tinues on its growth path,” stated
Gene Shands, Vice President of
Marketing. “And, his corporate expe-
rience allows me the freedom to
focus more on providing  strategic
and creative direction.”

White comes to
BowTech with an impres-
sive background which
includes over ten years of
corporate marketing expe-
rience, specializing in mar-
ket strategy, marketing
analytics, direct marketing,

program management and cus-
tomer relations management/loyal-
ty.

“Obviously it is a great honor to
join the BowTech and Savage family.
We have enormously talented peo-
ple, incredible technology and are
experiencing remarkable growth,”
says White. “I can’t think of a more
suitable calling than to be able to use
my  talents in an industry that I have
such passion for.”

BowTech manufactures and dis-
tributes the world’s finest compound
bows and archery equipment.
Founded in 1999, BowTech’s corpo-
rate offices and manufacturing facil-
ities are located in Eugene, Oregon.
With a worldwide distribution net-
work, BowTech’s family of brands
includes: BowTech, Diamond and
Ross compound bows, Octane
archery accessories, Stryker cross-
bows and WaterDog Surface
Technologies. BowTech is a sub-
sidiary of Savage Sports
Corporation, located in Westfield,
Massachusetts. Brand names
include Savage Arms, Stevens, Fox,
Savage (Canada), Savage Range
Systems and PortaTarget.

BowTech Hires New
Marketing Director
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