
BowTech announced that John
Strasheim has stepped down as
President and Chief Executive
Officer, and a Savage Sports
Corporation board member, effec-
tive January 15, 2009. Strasheim is
pursuing other business interests.

The following is a message from
John Strasheim:

“I have been extremely blessed
to have led this company from start
up, to the largest bow manufacturer
in the world, in just nine years.
However, more important are the
incredible people that worked just as
hard and cared just as much, that I
was fortunate to have working with
me at BowTech. They have become
family and great friends. I  will miss
them dearly along with the many
friendships I have built within the
archery industry.”

“I am leaving the company in
great shape. In a difficult year eco-

nomically, we
continued to
grow. That is a
testimony to our
dedicated people,
who once again,
have designed
and built a 2009
lineup that is the
best we have ever
had.”

“As you may
know, I believe
BowTech was
built with God’s
blessings. We
have been  a
Christian-based
company from
the beginning,
relying on His guidance and always
trying to give Him the glory.”

“I hope that you will continue to
support BowTech for the sake of the

incredible crew that is still there.”
“Thank you for the opportunity

and the memories - God Bless!”
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Strasheim Steps Down at BowTech

Circle 282 on Response Card for BowTech

ArrowTrade photographed John Strasheim for a January 2004
cover story that was entitled, appropriately enough, “Building a
Better BowTech.” On the desk in front of him are blueprints for the
installation of the company’s film-dip operation known as
Waterdog Surface Technologies.

Feather Visions, Inc., a premier
provider of optical aids for use in
competitive archery and bowhunt-
ing, announced that it has been
selected as the exclusive supplier of
scope lenses to Copper John Corp.,
for the sight maker’s new line of tar-
get scopes. Copper John chose
Feather Vision’s Zeiss coated Verde
glass lens and their 790Plus compos-
ite lens because of their high quality
and versatility. Both lenses come in
four standard diopters and offer
exceptional quality and clarity. 

“This is an exciting collabora-
tion,” states Bert Cooley, President of
Feather Visions, Inc. “It builds on the
relationship we already have as the
lens supplier for Copper John hunt-
ing sights. Copper John is known for

their quality and innovative prod-
ucts and their new scope continues
that tradition.” 

“We got a sneak peek at the new
scope and all we can say is WOW!”
says Chuck Cooley, Vice President of
Feather Visions, Inc. “We are proud
to have been tapped to provide the
optics for such a killer product. I
think it’s really going to set a new
standard in scopes.” 

When asked about Copper John’s
selection of Feather Visions, Eric
Springer of Copper John said, “When
we decided to enter the scope mar-
ket, we knew lenses were a specialty
of their own. We expect the best of
ourselves and our suppliers and that
led us instantly to Feather Visions.
When it comes to lenses, they do it

the best.” 
Copper John Corp. manufac-

tures and distributes some of the
world’s finest archery sights. In 1999,
Copper John introduced its popular
ANTS Target Sight employing the use
of Always Normal Technology to
keep the lens square to the eye at all
shot distances. In 2002, the company
acquired Stanislawski Archery
Products and continues to market
under the STAN brand.

Feather Visions, Inc. was incor-
porated in 1997 with the mission to
bring innovative and improved lens-
es to the archery community. It is a
nationally and internationally recog-
nized, industry leading supplier of
OEM scope lenses and replacement
lenses for all scopes and sights. 

Feather Visions to Supply Copper John
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While many accessory compa-
ny’s were promoting Bone Collector
versions at the 2009 ATA Show, only
Hoyt was able to announce the
release of a dynamic new line of
hunting compounds that are being
marketed in partnership with
Michael Waddell’s “Bone Collector”
television program.

“Hoyt is excited to offer the
dynamic new Bone Collector Edition
AlphaMax 32 and AlphaMax 35, as
well as the Bone Collector Edition
Hawk Series,” a company
spokesman said. “Combining great
looks with unbeatable engineering
and performance, both series offer a
stylish Realtree APG HD camo riser
and matte black limbs featuring the

Bone Collector logo.
“The ultra-light, super tough,

lightning fast Hoyt AlphaMax has
been the talk of the bowhunting
world since its unveiling in October
2008, and Hoyt continues to build
the AlphaMax momentum with the
exciting introduction of the first-of-
its-kind Bone Collector Edition
AlphaMax. This dynamic new bow
combines the best in bowhunting
technology with a style and person-
ality as unique as that of its name-
sake, Michael Waddell,” the
spokesman said.

“Hoyt is very excited to give
diehard bowhunters this exciting
opportunity to shoot the very same
bow Michael Waddell shoots! The
Bone Collector Edition AlphaMax
offers all the great AlphaMax innova-
tions that have made it the bow of
choice for serious bowhunters
everywhere - technologies such as
Hoyt’s brand new TEC LITE riser,
XTR Cam & 1/2 Performance
System, XTS Limbs, and ZT Lock

Pocket System - with the added
appeal of the Bone Collector logo
and limb graphics,” the spokesman
continued.

“The demand for these new
bows is huge, prompting Hoyt to
expand the Bone Collector line to
include a Bone Collector Edition
Hawk Series. The popular, technolo-
gy-packed, value-priced SuperHawk
and PowerHawk offer the same great
looks and Bone Collector limb
graphics as the Bone Collector
AlphaMax - giving serious Hoyt
shooters another option when
deciding which Bone Collector bow
is right for them. The Bone Collector
Edition Hawk Series offers Hoyt’s
new M4 Cam & 1/2 Performance
System and a long list of other
sought-after Hoyt innovations.”

Hoyt retailers who want to be
able to serve the “Bone Collector
Brotherhood” with these new mod-
els should talk to their sales reps or
contact the Salt Lake City, Utah man-
ufacturer at (801) 363-2990.

Hoyt Makes Bone Collector Alliance

Circle 280 on Response Card for Stryker

Gathering for a photo to commemorate the new marketing alliance are (left to right)
Randy  Walk, Hoyt President, Nick Mundt, Bone Collector Co-Host, Mike Luper, Hoyt’s
Director of Sales & Marketing, Michael Waddell, Bone Collector Co-Host and Travis “T-
Bone” Turner, Bone Collector Co-Host.
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Hoyt’s 2009
AlphaMax 35
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STRIKE FAST

385-390 FEET PER SECOND

185 DRAW WEIGHT

140 FT-LBS KINETIC ENERGY

BINARY CAM TECHNOLOGY

CRISP, NO CREEP TRIGGER PULL

WHISPERTECH STRING STOPS

PATENT PENDING LIMB TECHNOLOGY

PISTOL FORE GRIP

(SPECS OBTAINED USING 425 GRAIN BOLT)

STRIKE HARD
STRYKEFORCE

STRYKERXBOW.COM/AT
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Bear Enthusiast Marketing Group
was recently chosen by Scorpyd
Crossbows to provide a national,
strategic public relations program.

The fully integrated marketing
advertising and public relations
agency has been lending its expertise
to major brands in the bowhunting/
archery, outdoor, marine, and military
industries for more than four decades,
and is a perfect fit to successfully posi-
tion the unique Scorpyd Crossbows in
its target markets.

Scorpyd Crossbows has been set-
ting the benchmark for innovation
and highly technical advancement
recently with such industry-leading,
patented attributes as reverse draw

technology and an inge-
nious folding stock with a
magnetic enclosure, Bear
states. “The company's
contributions to safety
and accuracy are already
drawing attention from
excited enthusiasts.”

"We're proud to partner with the
innovative team at Scorpyd
Crossbows and are excited about what
this new level of creativity and perfor-
mance that they bring will mean to
the industry," says agency President
and CEO Bruce Bear. "We are  looking
forward to introducing their unique
line of products to both media and
consumers and see

a long and successful partnership
ahead."

For more information about Bear
Enthusiast Marketing Group and its
range of marketing, advertising and
public relations services, contact the
agency at 4520 East Thousand Oaks
Blvd., Suite 200, Westlake Village, CA
91362. Telephone: (805) 371-7950.  

Bear EMG to Promote Unique Crossbow

Circle 151 on Response Card

Inventor Jim Kemp holds the RDT Archery prototype he
brought to the 2008 ATA show. The model now being manufac-
tured is lighter, the company has a catchy new name and logo
and the marketing skills of Bear Archery should help make it
well-known in the archery industry. See more Scorpyd coverage,
from this year’s ATA Show, on page 50.
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PAT Acquisition, LLC, better
known as Tink’s, a leader in deer
lures and scents, has recently named
Phil Robinson as company presi-
dent.

Robinson joined Tink’s in 2005
as head of sales and has most recent-
ly held the title of vice president of
sales. Robinson provides a broad
range of skills from his previous ser-
vice at Procter & Gamble where he
held several positions in operations,
logistics and sales.  He also held the
title of vice president of sales for
Daisy Outdoor  Products.

Robinson said his key focus will
be on innovation and providing
strategic and creative direction.

“I’m honored to be a part of this
great company and great team,”
Robinson says.  “Tink’s has always
been the leader in our category with
our best-selling deer scents and

lures. We will continue to work hard
to provide the most innovative and
valuable products for our cus-
tomers.”

Robinson replaces Rawls Butler,
a principal at Frist Capital, who will
continue to serve as the chief execu-
tive officer of PAT Acquisition, LLC.
Frist Capital, LLC is a private invest-
ment firm based in Nashville,
Tennessee.

Producing one of the best-sell-
ing deer lures in America for more
than 30 years, Tink’s is dedicated to
serving the American hunter. Tink’s
strives to provide hunters with qual-
ity products that perform year after
year with legendary success.

For more information about
Tink’s quality products, check out
www.tinks69.com or contact the
manufacturer at (800) 624-5988.

Tinks Has New President

So unleash the  
Cheetah. And unleash  

your inner speed freak.

Maybe you’re a bowhunter 
who wants a fast, flat 
trajectory. Or a 3D shooter 
looking for that extra edge in 
accuracy. Either way, you need 
speed. You need a Cheetah.

And from lightweight 25- 
pound bows to draw weights 
of 80 lbs., Carbon Tech has the 
right Cheetah arrow for your 
shooting style.

www.CarbonTechArrows.comC b T hA

Circle 145 on Response Card

The 2009 “Baldy” was shear
excellence.  Jay Gregory, Jay Strangis,
and Jay Scholes of Outtech, Travis “T.
Bone” Turner and Mike Strandland
are now “slick heads” air condi-
tioned; courtesy of the “ASL Cancer
Fund” and ex-Baldy volunteers.
Country music star, Craig Morgan
lent a hand to hold down T-Bone
during the shearing.  The “Baldys”
had raised $640,000 up until this last
pass with the shears.  The total now
is $730,000, according to chairman
Rob Evans, ASL Chairman. “This
2009  Baldys group, collectively are
responsible for $90,000 and climb-
ing.”

“Friday night at the Great

Giveaway was something special,”
Evans said. “A standing ovation
erupted as Doc Leonard let us know
that he had just received FDA
approval to go to human testing.
This would not have been possible
without the support of Jay McAninch
and his wife, Janet and the entire ATA
Board!  It’s been a wonderful collabo-
ration over the last eleven years and
look what we have accomplished.”

ATA Fundraiser Nets $90,000

Above, Jay Scholes of Outtech seems to
be lamenting the loss of his locks. At left,
Larry Jones delights in helping TV host Jay
Gregory of Wild Outdoors feel cooler.
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Each year, Muzzy Products
Corporation bestows its prestigious
Tall Man Award to someone who
“stands tall” among his or her peers
by contributing to the community
and going above and beyond to pro-
mote and protect the future of
archery and bowhunting. At the 2009
ATA Show Muzzy proudly presented
the 2008 Tall Man Award to Ray
Howell, founder of the Kicking Bear
Foundation.

The Kicking Bear Foundation
holds free bow hunts, camp-outs
and archery shoots for disadvan-
taged youth throughout 16 states.
Kicking Bear has enriched the lives
of thousands of young people
through mentoring programs that
give them hope for their future and
teach them that dreams can come
true.

“I am very humbled that Muzzy,
a leader in the outdoor industry,
would recognize the Kicking Bear
Program for its efforts to reach
today’s youth,” Howell said.
“Receiving the Tall Man Award is an
avenue the Lord has blessed me with
to let others know that there are kids
out there who need our help.”

Howell, now one of the most

respected and admired people in the
industry, was once a troubled kid
himself. As a child in the foster care
system, Howell often found himself
tossed into jail for truancy, but

thanks to a coun-
selor who took
him hunting and
became his men-
tor, Howell
turned his life
around. As an
adult he founded
a successful
welding business
and immersed
himself into the
b o w - h u n t i n g
world. As one of
the most suc-

cessful bowhunters in the industry,
Howell has written numerous maga-
zine articles, produced videos and
appeared in outdoor-related TV
shows. He even got within six species
of the Super Slam, but put his quest
for the Super Slam aside in order to
pursue his true passion for helping
others.

With a gracious heart for all of
God’s blessings, Howell decided to
give back by helping youth who
found themselves in situations simi-
lar to that of his own childhood.

In appreciation for all of Howell’s
contributions to the world of
archery, Muzzy congratulates him on
being selected as the 2008 Tall Man
Award recipient.

Muzzy Honors Kicking Bear Founder

Michele Eichler left presented the Muzzy Tall Man award to Ray Howell who is shown
here with his wife  Karen. Barbara Musacchia, right, is the widow of John Musacchia,
Muzzy’s founder, in whose memory the award is given each year. The hunting photo at
lower left shows Howell with one of the children he helped introduce to archery.
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If you can wear out the Rinehart 18–1 Target 
within a full year, using fieldpoints, broadheads 
or expandables, we’ll replace it!

Hassle Free. Guaranteed.
PROUDLY MADE IN THE U.S.A.

THE BEST ARCHERY TARGETS IN THE WORLD

1809 Beloit Avenue • Janesville, WI  53546 • (608) 757-8153 • www.r inehar t3d.com

Rinehart Targets won both 

Gold and Bronze “Readers Choice”

honors from Bowhunting World.

Circle 102 on Response Card

Mar09AT026-037.qxp  2/7/2009  3:25 PM  Page 33



34

The presentation of The Class
of 2008 inductees into The
Archery Hall of Fame was

made at the 2009 ATA Show.
Presentations are made to individu-
als who have made outstanding con-
tributions to the sport of archery and
bowhunting. Those chosen for 2008
included the following.    

George Gardner became
involved in archery through
bowhunting and competitive shoot-
ing in 1946. Gardner was one of the
co-founders and charter members of
the Professional Archer’s
Association, eventually serving as
vice president. He also served as
President of the Michigan Archery
Association and the Detroit
Metropolitan Archery Association.
Gardner’s involvement was key in
the development of the first profes-
sional archery tournament which came to be known as the Ben

Pearson Open.
Gardner has bowhunted exten-

sively in North America, Africa and
Europe. He is director of the Safari
Club International’s Bowhunting
Chapter and founder of the Diana’s,
bowhunting’s first organized group
to promote awareness of women’s
bowhunting opportunities and
issues. Presently Gardner is presi-
dent of TenPoint Archery
Technologies.

George Gardner was inducted
into the Archery hall of Fame as a
contributor to the sport. 

Julia Body was honored with her
induction as a coach and instructor.
Body began her archery career as a
competitor and won her first archery
tournament in 1946 and captured
the Pennsylvania State Ladies Target
Championships in 1947, 1949 and

1950. In 1957 she was the Eastern
Region Ladies Champion and went
on to become the National Masters
Ladies Champion in 1991, 1992 and
1993.

For the past 32 years Body’s
major contribution to the sport has

Four Join Archery Hall of Fame

2008 Archery Hall of Fame Inductees from the left George Gardner, Julia Body, Chuck
Adams. Also inducted was Dave Staples, (Deceased) see photo below.
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been as a coach and instructor
spending part of her career as varsity
archery coach for Pennsylvania’s
Millersville State University. She co-
authored the National Archery
Associations Instructor’s Manual
and was one of the cornerstone
coaches in educating instructors for
30-plus years. She served as a scorer
in the 1984 Olympic Games. In 1987
she coached the first US Wheelchair
Team at the first World Wheelchair
Championships and in 1988 was the
National Archery Association
College Division Coach of the year.

Her coaching experience has
spanned programs across the globe
including those at the World Archery
Center, the University of Miami, the
University of Hawaii and in
Yugoslavia and South Africa.
Currently, Julia and her husband
coach the Penn State Archery Club
and Julia assists with the Reading
Archery Club’s Junior Olympic
Archery Development Program.   

Chuck Adams is often referred to
as “the world’s best-known and most
widely published bowhunter”. On
January 4, 1990 he became the first
archer in history to harvest all recog-
nized varieties of North American
big game and at last count had more
than 120 entries in the Pope and
Young Club bowhunting records.
Five of Adam’s largest animals have

been recognized as bowhunting
World Records. His giant elk also
earned the Ishi Award, Pope and
Young’s highest honor. Over the past
three decades Adams has written
over 5,000 magazine articles and ten
full length books. He also has been
delivering countless seminars and
makes numerous outdoor television
appearances.

At 57, Adams is a Senior Member
of the Pope and Young Club,
Professional Member of the Boone
and Crockett Club, life member of
the Rocky Mountain Elk Foundation
and a member of the Safari Club
International.

Adams entered the Archery Hall
of Fame in the bowhunter category.

Dave Staples became the first
person inducted into the Hall for
lifetime achievement. Staples along
with the late Joe Rusinek, co-found-
ed the Archery hall of Fame in 1972.
Staples served a five-year stint as
President of the Professional Archer’s
Association and a three-year term as
Vice President of the American
Archery Council and he served every
administrative position related to
the Hall of fame. He also served as
Director of Education for the
Professional Archer’s Association,
Director of the Instructional Steering
Committee for the National Archery
Association and was one of the
founding members of the Archery
Lane Operators Association.

During the majority of his
archery career Staples worked as an
editor and writer for various archery
and outdoor consumer publications.
His many radio and television show
guest appearances over the years
exposed thousands to the diversity
of the sport and promoted it as a life-
time activity. In his over 50-plus
years of involvement in archery he
worked tirelessly to promote archery
and bowhunting. 

Staples’ contributions were rec-
ognized with the Karl E. Palmatier
Award of Merit for Distinguished
Service by the Professional Archer’s
Association in 1978 and the Pete
Shepley Archery Excellence Award in
1986. He was inducted into the

Lehigh Valley (Pennsylvania) Archery
hall of Fame in 1976 and for 20-plus
years he had been directly involved
in the NRA’s Youth Hunter Education
Challenge.

Dave was pleased to learn of his
selection for induction in the Hall of
Fame and was looking forward to
sharing this honor with many.
Unfortunately on June 17, 2008 Dave
passed away unexpectedly from
complications due to pneumonia.  

By John Kasun

Circle 226 on Response Card
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Trophy Taker announced the
acquisition of the Shuttle T-Lock fam-
ily of broadheads formerly sold under
the Tight Point brand.

Trophy Taker owner and
President Dan Evans says that, “The
Shuttle T-Lock broadhead is a perfect
addition to our archery product line.
Shuttle T-Lock has proudly been able
to boast guaranteed blade retention
from its conception. That fits right
into our goal of offering rock solid,
bullet proof products that work in all
hunting conditions. We won’t sell
something that I would not personal-
ly use on my bows and I know first
hand how accurate, tough and deadly
the T-Lock broadheads are.”

Trophy Taker General Manager
Jerrod Lile adds that, “Butch Summers
(owner and designer of the Shuttle T-
Lock broadhead) has done an excel-
lent job of taking care of this compa-
ny. Every Shuttle T-Lock broadhead
that has left Butch’s facility has been
hand inspected for sharpness and
spin tested for accuracy. Trophy Taker
intends to continue that commitment
to quality as the broadhead is brought
into our care.”

The Shuttle T-Lock broadhead
concept was born out of the desire to
blend the convenience and sharpness
of a replaceable blade broadhead with
the indestructibility of a single piece
broadhead. “The patented T-Lock
design accomplishes this goal,” Lile
said.  “Trophy Taker is eager to create
a family of T-Lock broadheads that all
combine the convenience of replace-
able blades with the guaranteed blade
retention that the Shuttle T now
boasts.”

Trophy Taker unveiled a new
broadhead in the T-Lock family at the
2009 ATA show in Indianapolis. The
Terminal T-Lock is a straight edge ver-
sion of the Shuttle T-Lock that features
a more conventionally shaped blade

for consumers who prefer a tradition-
al look and feel to their broadheads.

“Both Trophy Taker and Tight
Point customers can rest assured that
months of preparation have led up to

this transaction and that the transi-
tion will be smooth and seamless for
each and every customer involved,”
Lile promised.

Circle 283 on Response Card for Diamond

Trophy Taker Enters Broadhead Market

Individuals serious
about working in the
expanding hunting
television industry or
improving the results if
they already do so may
want to attend an
upcoming Outdoor
Video Workshop in
Pennsylvania.  

They will Join Wade
Nolan, lead instructor,
award-winning pro-
ducer/writer/speaker
and Director of
Whitetail University.
Known as America’s
bowhunting biologist,
Wade has produced over 130 hunting videos/DVDs and sold over 4.5 million.
His streaming video clips had over 3-million views in 2008. Over 500 outdoor
producers have been certified through his course and many now work on
hunting shows in the outdoor industry. The results of his camera and pro-
duction talents have been seen on National Geographic, ABC, CBS, NBC,
Animal Planet, Discovery, The Outdoor Channel, Sportsman’s Channel and
the BBC in London.

The workshop team aims to equip you to compete in this expanding field
by focusing on how to succeed and make money in the video industry. The
course will cover field camera operation and Digital and HD camera tech-
nology through hands on session. Topics covered will include:

How to produce and pay for your TV show
Professional wildlife filming secrets
How to perform in front of the camera
How to market you
Learn the future of DVD and streaming video production
Editing for success
How to secure and meet the needs of clients.
The 2009 course is set for April 24-26 in Pennsylvania. For details and

registration information, go on-line to to www.whitetailu.com

Award-Winning
Videographer Hosts Course

Wade Nolan
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