
Those who appreciate the
beauty – and rarity — of a
plan coming together will

wish they had been in Nashville in
December 2009 for the Archery
Trade Association’s (ATA) seventh
annual Archery and Bowhunting
Summit meetings.

Representatives from nearly 30
state and federal wildlife agencies
met with their partners from the
archery industry and community-
and youth-oriented archery pro-
grams to share, review and adapt
strategies for archery retention and
recruitment. The December 15 to 17
meetings were part of the ATA’s
ongoing pledge to introduce archery
to more Americans and make the
sport readily available and accessi-
ble, alongside other recreation activ-
ities and ball sports. 

To date, the ATA has invested
and pledged nearly $2 million to
bring introductory archery and
bowhunting programs and shooting
facilities to U.S. cities. At the same
time, the ATA works with its many
partners to protect, sustain and grow
bowhunting opportunities. Jay

McAninch, the ATA’s CEO/president,
said the 2009 summit was the best
meeting yet because programs and
partnerships are now reality, not just
hopes and good intentions.

“When we held our first summit
in 2003, the National Archery in the
Schools Program (NASP) was just
getting started; and the Community
Archery Strategy, After School
Archery Program (ASAP) and Explore
Bowhunting Program (EBP) were
just concepts,” McAninch said. “Now
it’s 2009 and thousands of kids have
tried archery and they’re ready for
the next, most critical step. That’s
why so many people are developing
and fine-tuning programs to get
beginners into competitive archery,
like 3-D, field or the Olympics and
bowhunting.”

How Fast Things Change
ATA member Johnny Grace, at

the time the vice presi-
dent of business devel-
opment for Parker
Compound Bows,
attended the 2003 and
2009 summits, but

couldn’t attend the five intervening
get-togethers. He said the contrast
between the two meetings was strik-
ing.

“It was like seeing your nieces
and nephews when they’re about 12,
and then not seeing them again until
they’re 18,” Grace said. “You hardly
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Making a Measurable Difference

By Amy Hatfield, ATA Communications Manager

Ken Watkins of the International Bowhunting Organization
(standing) connects with Greg Easton of Easton-Hoyt, LLC during a
break between sessions.

Michelle Doerr, director of archery and bowhunting programs and sum-
mit coordinator moderates a session on after-school archery programs.

Ed Carter, executive director of the
Tennessee Wildlife Resources Agency, wel-
comes attendees to the 7th Archery and
Bowhunting Summit.
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recognize them. I’m hooked-up in
this industry, but it was mind-bog-
gling to see what our industry to
agency partnerships are producing
around the country. Individually,
they’re great stories, but to fully
appreciate it you have to see them
together at the summit.”

Michelle Doerr, ATA’s director of
archery and bowhunting programs,
said the summit helps agencies
demonstrate their commitment to
the shooting sports.

“No matter where you look,
wildlife agencies are cutting budgets
and slashing programs,” Doerr said.
“Even so, 27 states and the federal
government sent people to the ATA
summit to discuss how and why
they’re hiring coordinators and
building the programs and infra-
structure to grow archery and recruit
license buying bowhunters. Govern-
ment bureaucracies usually move
slower than the private sector, but
this shows what’s possible when you
build public/private partnerships
upon common goals.”

Stocking the Toolbox
Since 2004 the ATA has worked

with increasing numbers of state and
federal agencies to design and build
community archery parks, refurbish
existing archery ranges, and expand
archery and bowhunting opportuni-
ties on public lands.

“Before 2003, wildlife agencies,
the industry and most private and
nonprofit organizations weren’t on
each other’s radar screens,” said
Doerr. “Six years later, they’ve creat-
ed a well-stocked toolbox for archery
programs, and they’re sharing tips
on using those tools efficiently.
They’re hard-working people who
value teamwork and learning from
each other’s mistakes.”

The ATA emphasizes that intro-
ductions to archery are just that: a
starting point. The challenge is to
turn them into lifelong archers. To
help those who are interested in

hunting, the trade association devel-
oped Explore Bowhunting, an out-
door education program for stu-
dents 11 to 17. This curriculum fea-
tures 22 lessons that can be taught
weekly for a school semester, or as
part of a week-long summer pro-
gram in camps or community-based
recreation programs.

Explore Bowhunting was expect-
ed to reach educators in six to eight
states starting in January, thanks in
part to a $267,000 federal grant to the
ATA. The grant came from the
Multistate Conservation Grant
Program, which is funded by the
Wildlife Restoration Program and
jointly managed by the Association
of Fish and Wildlife Agencies and the
U.S. Fish and Wildlife Service.

Sound Investments
These joint efforts also demon-

strate how the partnerships can put
revenues from federal excise taxes
(FET) to work. David White, presi-
dent/CEO of Cajun Archery and a
member of the ATA Board of
Directors, saw that firsthand while
attending his first summit.

“It gave me a greater apprecia-
tion for paying our fair share of the
FET on archery equipment,” White
said. “When I see how state and fed-
eral agencies use our FET dollars, I’m
convinced it’s the best investment I
can make in our company. It’s just
another aspect of R&D (research and
development). Not only must we
develop new products, we must cre-
ate new customers. Programs like
Explore Bowhunting help agencies
and archery manufacturers meet
their long-term goals.”

White believes industry and
agency people work well together
because of shared roots.

“The more I hear agency folks
discuss archery programs, the more I
realize we’re all from the same
mold,” White said. “We all grew up
shooting fiberglass bows and Red
Ryder BB guns, but some of us went
into manufacturing and others went
into public service. No matter where
we end up, we all want to make
archery a mainstream sport.”

McAninch said nearly every state
attending the 2009 summit has built
programs other agencies can emu-
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late. Among the most comprehen-
sive programs are those developed
in Michigan with help from its
Department of Natural Resources
(DNR). Michigan recently opened
the $3.5 million Demmer Shooting
Sports, Education and Training
Center and Humphries Archery Park
at Michigan State University in East
Lansing. In addition, Michigan more
than doubled its schools in the
National Archery in the Schools
Program (NASP), going from 143 in
2006 to more than 360 through 2009.
Archery programs have also devel-
oped through local parks and recre-
ation departments and YMCAs.

Agency Veterans
Mary Emmons, the Michigan

DNR’s statewide archery and
bowhunting coordinator, said the
summit meeting was especially pro-
ductive because many participants
are now “veterans” with myriad pro-
grams to study and learn from.

“In previous years we talked
about the things we were going to do
as state agencies,” Emmons said.
“Now we’re talking about what we’ve
done and what we’ll do better. NASP
is already running so smoothly that
it’s almost on autopilot. That allows
agencies like ours to focus on how to
further develop student-archers.”

Alabama, meanwhile, has
become a national leader in working
with communities to build archery
parks to enhance city recreation pro-
grams. This effort starts with a com-
munity archery park for new archers
and their families to shoot on week-
ends and after-school. But, it also
includes adding archery programs in
nearby schools and through the com-
munity’s normal recreation program-
ming channels. About 40 percent of
Alabama’s NASP program growth,
from 86 schools in 2006 to 170 in 2009,
can be attributed to these community
efforts. The parks and recreation
departments are embracing archery
and seeing the benefits of having this
recreational option. 

“That’s why we built four archery
parks from scratch the past two
years, and we already have the
paperwork complete to build four
more,” said Stuart Goldsby, regional

hunter education coordinator for the
Alabama Division of Wildlife and
Freshwater Fisheries. “Archery parks
tie together all our community
archery programs, whether it’s NASP,
rec programs, bowhunting clubs or
bowhunter education. The parks
become the hub for all archery activ-
ities.”

Goldsby and Emmons are also
eager to implement the Explore
Bowhunting program. “We think it
will be a great starting point to get
kids outdoors,” Emmons said. “It’s
going to be a huge asset for state
agencies and groups that need a fun,
interactive way to help kids under-
stand bowhunting. If new archers
want to try bowhunting, this pro-

gram helps them take that next step
toward license sales. And if they
decide bowhunting isn’t for them, at
least they’ll understand its role in
outdoor recreation and wildlife
management.”

No matter the program, Doerr
said summit meetings help inform
everyone about the many innovative
efforts taking place nationwide.
“From the start, the ATA’s goal was to
develop or support programs that
produce measurable results,” she
said. “Good intentions aren’t
enough. The industry and agencies
operate on tight budgets. They need
proof their money and staff are actu-
ally recruiting and retaining archers
and bowhunters.”

This is a partial list of recent ATA contributions to Community Archery
Strategies around the country.

— $500,000 committed to support the $3.5 million Demmer Shooting
Sports, Education and Training Center and Humphries Archery Park on the
Michigan State University campus.

— Provided $100,000 to the Michigan Department of Natural Resources
(MDNR) to implement NASP in schools and ASAP, JOAD and other recre-
ational programs in the East Lansing area.

— Contributed over $200,000 in 2008 and 2009 to help launch
Alabama’s community archery efforts in Athens, Cullman, Dothan and
Demopolis which includes building archery parks, archery programs in sur-
rounding schools and archery in local recreation programming.

— Provided $15,000 to the Alaska Department of Fish and Game to pay
for the indoor archery range in the Juneau Hunter Education Facility, and
$20,000 for NASP and ASAP in the area.

— Provided $25,000 for NASP and ASAP administered by the Iowa
Department of Natural Resources in Des Moines as part of their utilization
of the community archery strategy.

— Worked with a landscape architect to design archery parks and facil-
ities for several wildlife agencies.

— Received a $81,000 federal grant to use geographic information sys-
tems (GIS) to analyze population and bowhunter data to help agencies
identify the best areas for archery ranges.

— Received a multi-state conservation grant via the Association of Fish
and Wildlife Agencies to evaluate the community archery strategy in sever-
al states. The project reinvests $114,000 in federal excise tax revenues back
into archery during 2009 and 2010.

This a partial list of recent ATA contributions to archery and bowhunt-
ing education nationwide:

— Provided $15,000 each in grant funding to pilot NASP in New York
and New Mexico in 2008 alone, pushing ATA’s total NASP pilot funding
beyond $620,000.

— Funded the development of a beginning crossbow curriculum so
states with crossbow seasons can provide instruction to beginners.

— Funded pilot programs for Explore Bowhunting in Nebraska,
Michigan and New Jersey.

ATA Invests in Archery’s Future
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