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20 Recurve Crossbow Expert Thrives
This issue we’re putting the spotlight on a Canadian firm that

marches to its own beat, one that uses a simple recurve design for
all of its crossbows. Bill and Kath Troubridge started building cross-
bows 27 years ago as a way to put food on the table. In the years
since their growing company has helped legions of North American
hunters do the same thing.

6 From The Publisher
Minnesota’s crossbow choice.

8 Product Showcase
This expanded, up-front section fills 11 pages 
with detailed product descriptions and photos.

34 The 2010 Crossbow Lines
Editor/Publisher Tim Dehn reviews the current
crop of crossbows from half a dozen firms. Look 
for more crossbow coverage in our next issue.

41 ATA News & Views
The Industry’s Traveling Diplomat
Mitch King’s long career with the U.S. Fish and 
Wildlife Service gave him contacts he’s putting to 
good use in working with state agencies to 
expand bowhunting and recreational shooting.

July 2010 Volume 14 Number 4

See back issues at arrowtrademag.com or arrowtrademagazine.com (for dial-up)

4

Barnett’s new Buck Commander crossbow.
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45 Coach’s Corner: Mentoring Young Archers
Here’s how to encourage and support gifted young shooters.  
By Larry Wise.

52 Crush-Proof Bow and Accessory Cases
Pat Meitin reviews the wide range of ways to insure your
customer’s gear will stay protected and accurate in its travels.

64 Dealer Profile: Legends of Fall Outfitters
Melissa and Jeff Bordwell have their whole family involved in
operating the top-flight pro shop they built in central New York.
Mike Raykovicz spent the day with this hard-working team.

74 Calls of the Wild: Selling Today’s Game Calls 
Want to know what your options are for stocking up on game 
calls? This article by Mike Raykovicz is a good place to start.

86 Promoting Safety-Related Treestand Gear
Business Editor John Kasun
looks at the wide range of 
treestand safety aids available,
products more retailers should
be selling for the profit and
for the protection they offer.

96 In-Store Promotions
John Kasun developed his own
unique traffic-builder with the
help of the Saunders Saco 
target system while researching 
this concise article. 

98 Product Directory

102 2010 Compound Hunting Bow Evaluation: Part II
Anthony Barnum of Archery Evolution is back with a scientific 
evaluation of five popular hunting bows and a chart detailing all 
11 models tested this season for ArrowTrade Magazine.

114 ArrowTrade Bow Report: 
Parker Ambusher 28
A full-featured hunting bow
in a very compact package.
By Jon E. Silks.

119 ArrowTrade Bow Report: 
Bear Attack
Quiet and fast, Jon E. Silks finds Bear 
should do well with its flagship model. 

124 Traditional Focus: The Basics 
of Instinctive Shooting
Todd Smith helps take the mystery out
of shooting well with natural instincts.

129 Industry News
A new president for Delta Sports
Products & a ruling on Scent-Lok.

A stoplight helped
time a fun archery
fund-raiser in 
Pennsylvania.

Parker Ambusher 28

Every fall the natural fragrance
of estrous does drives bucks crazy
... That exact irresistible scent is
guaranteed in every bottle of

Close buck encounters
should be expected with

the use of this product

CAUTION

Available Fresh in Mid-October

Learn more at
www.realscent.com
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Minnesota’s Department of Natural Resources is considering allowing
hunters 55 or older to use crossbows during the archery seasons. As a
Minnesota resident, I took the time to give my feedback on the proposed rule
change, a resounding “Yes.”

Apart from my personal interest in using a crossbow for turkey and for
deer when the weather turns bitter, I think opening crossbows up for seniors
offers only positive things for the archery industry. All the studies I’ve seen on
bowhunter retention show a significant drop in participation in the 50’s and
60’s. Sometimes its due to a injury that’s aggravated by drawing a bow, some-
times its just a lessened level of physical fitness that helps the hunter decide
not to buy an archery tag that season. Admittedly, a crossbow hunter still has
the walking and the waiting and the cold to endure if he wants a chance at a
deer, but not having to draw and hold back a vertical bow can take a major
worry off his or her mind.

I imagine because of the fact that ArrowTrade includes more crossbow
coverage than our two competitors combined that I’m considered “pro
crossbow.” Certainly I’m pro archery, in all its forms. (We also run more tra-
ditional bow coverage than our combined competition, another benefit of
our high page count.) But I don’t think Minnesota or other states should rush
to open their archery seasons to crossbows. For one thing, that would cer-
tainly hurt archery dealers who aren’t set up to carry crossbows and may
never care to promote that segment of the sport. For another, U.S.-based
crossbow manufacturers may not have the capacity to meet the short-term
demand if multiple states put crossbows on equal footing with other archery
gear this fall.

I like the idea of a phased introduction, where states who don’t current-
ly allow crossbow hunting in the archery season give that opportunity to
seniors, to youth hunters, or to both. Because they’re easier to learn to shoot
than a vertical bow, and cocking aids can help compensate for less upper
body strength, crossbows offer some advantages in getting a boy or girl
involved in bowhunting. A study by the Ohio Department of Natural
Resources that we quoted in our September, 2009 issue offers some pretty
convincing evidence that many young crossbow hunters will “graduate” into
vertical bows and will use those until age-related issues move them back
toward crossbows.

Another reason for making crossbow use legal in archery season for
youth and seniors is that it would give more bowhunters a chance to get
familiar with these products. If a bowhunter’s dad, grandfather or daughter
was hunting with a crossbow that compound or traditional shooter would
have a chance to handle crossbows and practice with them. Even if they only
cock them and carry them for someone less sturdy, that would be enough to
show that crossbows come with their own trade-offs in terms of increased
weight, bulk, and noise. If the state then sought feedback on whether cross-
bow use should be expanded, that vertical bowhunter should be able to offer
an opinion that’s better informed than if he had no personal experience with
crossbows.
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W.L. Gore & Associates has developed a new
Gore Optifade Concealment pattern specifically
designed for treestand hunting in wooded environ-
ments.  Like the Big Game/Open Country pattern
introduced last summer, this new Big Game/Forest
pattern incorporates a micro and a macro pattern.
Gore says the unique micro-pattern considers the
way a deer or other ungulate perceives color, the
ratio of positive to negative space, and other visual
elements to create an effect that allows the hunter
to blend with the animal’s perception of the envi-
ronment.  The macro pattern breaks up the sym-
metry of the human body so that if a hunter is
detected, the animal will not be able to identify the
hunter as a predator.

“Gore Optifade Concealment is a game-chang-
ing technology in the sport of hunting,” said David
Dillon, hunting category leader at Gore.  “Since the very
successful launch of the Big Game/Open Country pattern,
we have put our considerable scientific expertise toward
developing gear and a concealment pattern that addresses
conditions unique to treestand hunting in a wooded envi-
ronment.”  

While the original Big Game/Open Country pattern is
optimized for spot and stalk hunting in western mountain
environments, the new Big Game/Forest pattern takes into
account circumstances unique to treestand hunting
including:

The elevated angle of attack common in treestand
hunting

The vertical effect of trees, which can make detection of
a hunter easier for the prey

Closer engagement distances than those in open coun-
try hunting 

Gore has manipulated the micro and macro patterns
to account for these differences, optimizing the pattern
contrast through shading and colorization to account for

how deer see when
looking up in a
wooded environ-
ment. 

Sitka Gear will incorporate the new pattern on its
clothing for 2010.  The series is specially designed for tree-
stand hunting, which often requires hunters to endure
long sedentary periods in adverse conditions.  Pieces of the
system also incorporate Gore’s durably waterproof, breath-
able Gore-Tex and windproof, breathable Windstopper
technical fabrics. The new Sitka Downpour jacket is shown
in the inset photo.

BowTech will offer the new Gore Optifade
Concealment Big Game/Forest pattern on its BowTech and
Diamond brand bows and Octane accessories.  Gore’s new
partner, G5 Outdoors, will feature the new pattern on
sights and rests.

Retailers can find out more at www.optifade.com or
from the participating manufacturers.  

Gore Adds New Optifade Pattern for Treestand Use

8

Dead Down Wind, a industry leader in scent preven-
tion introduces Totally Odorless Skin Lotion and
Conditioner.  This hypoallergenic formula nourishes and
protects your skin from the elements with a totally odor-
less formulation that also combats odor.   

“Your skin is the largest organ of the body and
healthy skin is less conducive to bacteria growth and
odor” stated Dead Down Wind Director of Sales, David
Billman.  “Dry skin can make it difficult to even sit in a
stand, itching and causing discomfort and healthy skin is
our first line of defense.  Our new Totally Odorless Skin
Lotion uses all natural ingredients and has been in
development for over two years.  Totally odorless condi-
tioner is great for your skin and another important step
toward a zero scent environment.”   

The Totally Odorless Skin Lotion and Conditioner
comes in a convenient 4 ounce pack, with leak proof flip

up dispensing cap.
The odorless ingredi-
ents in this hypoaller-
genic formula sooth
the skin for comfort,
Billman said, while
nourishing and pro-
tecting against the ele-
ments.  “Reduce odor,
increase comfort and
take care of your
body’s largest organ.”

Reach Dead Down
Wind by calling (816)
421-4397 or (888) 486-
8339.

Dead Down Wind Adds Odorless Skin Conditioner
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20 years of big game success
with the Thunderhead. Catch 
Spook Nation on the Pursuit 
Channel in 2010.
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Predator Innovations, LLC says it has a better way
to hang treestands with the new Hang-On Buddy
Treestand Mounting System. Not only does this
unique product allow for an easier, safer way to hang
and remove treestands but the manufacturer says it
also offers greater versatility in treestand placement.

Jason Werkheiser explains, “The Hang-On Buddy
is a two part system consisting of a steel mounting
base that is secured to the tree and universal mount-
ing hooks that are bolted onto the treestand. The
mounting base is secured on the tree with a ratchet
strap, where it can remain until ready to install the
stand. The mounting hooks are then easily hooked
into the base (as is being done in the framed photo)
and further secured with a locking pin. What this
allows is an easier, faster and safer installation and removal of the stand. It also allows
the hunter to adapt more treestand positions to move easily when necessary. In addi-
tion, it helps eliminate the threat of treestand theft, as the treestand can be quickly
taken down at the end of the day.”

The Hang-On Buddy is made of 1/8 inch plate steel and has been tested by inde-
pendent testing firms for structural strength and validated to over 1,400 pounds. For
information contact Predator Innovations at (877) 831-1525 or by e-mail at
J@PredatorInnovations.com.

The Ethics Archery brand was created with the
objective of helping to harvest animals in the most
humane way possible, by providing equipment that
enhances the performance of hunting arrows.

The Spinning Insert is designed to replace the stan-
dard insert for Carbon Express and Gold Tip arrows.
When installed properly the Spinning Insert will allow
any broadhead to spin freely, independent of the arrow
shaft itself, as an aid to both accuracy and penetration.

The Spinning Insert has been field tested on the
largest African game, the manufacturer says, and has
performed flawlessly.  “It improves arrow flight because
it lessens the steering and wind plane effects of even the
largest fixed blade heads. There is less arrow drift in
windy conditions and no need to index broadheads
with vanes or feathers.” Increased penetration is possi-
ble, as it “allows the  broadhead to take the easiest path
through the animal. The  broadhead is free to deflect off
bone instead of trying to cut through it. Weighing 32
grains, it increases the FOC of the arrow which results in
increased momentum. It also allows the arrow to con-
tinue rotational force once the broadhead makes con-
tact, this also adds to the momentum advantage.”

Ryan Outdoors is handling advertising and PR for
Ethics Archery, which can be reached at  (704) 276-3401.

Buck Wear, known for its unique line of casual wear
that catches the eye of outdoor enthusiasts big and
small, has a new toddler long sleeve shirt that daddy’s
little hunting fan won’t want to show up to the play-
ground without. The new-for-2010 Buck Wear “Chicks
Dig Me, Deer Fear Me” (Model #3979) 2-in-1 casual wear
shirt is 100 percent heavyweight cotton. The screen-
printed color graphic featured on the front illustrates a
10-point buck bearing the ‘deer in headlights’ look of
fear on its face. Boys can look cool and stay warm
because it has a white and Realtree AP HD camo-col-
ored long sleeve underlayer sewn in.

For information on Buck Wear’s dealer program and
merchandising aids call (800) 813-7708.

Ethics Archery Has Spinning Insert

Buck Wear Has New Tot’s Design

Hang On Buddy Aids Treestand Setting
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Tink’s Vanish
odor elimination
system is

proven to KICK
ODOR’S BUTT.
Tink’s Vanish uses 
Byotrol® Technology which 
is proven to destroy 
over 300 odor-causing 
compounds produced 
by the human body and 
environmental odors. It 
crushes odors that send 
the big game running. 
Vanish also creates a 
barrier of protection 
that prevents new odors 
from adhering to your 
clothes or body. This 
is Science at work. Not 
guess work. No Hype, 
Just Science!

tinks69.comOUTDOOR PRODUCTS

Now you can sell your firearms
hunters (and bowhunters hunting during
the gun season) a camo that is 100 per-
cent solid orange to human eyes for safe-
ty and 100 percent yellow/brown camo to
deer eyes. Atsko says its breakthrough lets
a hunter be safe, legal and still be hidden
from deer when blaze is required, as it
may be on a Canadian bowhunt.

“Can deer see blaze orange? The sci-
ence is in and the answer is ‘only if you let them’” comments an Atsko spokesperson. “The vision research conduct-
ed at the University of Georgia discovered that deer see their daylight world in shades of yellow and brown. Deer eyes
lack the red cone and they see orange as a shade of yellow. The catch is they see the UV-brighteners that all blaze
orange is treated with... as a blue glow. If you are wearing off-the-shelf blaze orange deer easily see you as a blue
ghost.”  

“There is a new solution,” the company explains. “Wear the new UV-Blaze Orange that is designed to be invisi-
ble to a deer’s eyes but is totally blaze orange to human eyes. The secret is a patented treatment that hides a defined
camo pattern behind the blaze. Now you can wear UV-Blaze Orange and the entire outfit or vest disappears in the
eyes of a deer...but looks like safety blaze orange to hunters.” 

Dealers can demonstrate how the new fabric appears to deer eyes by shinning a black light on it in a shaded cor-
ner of the showroom. Vests are available through Atsko and license opportunities are available to clothing manufac-
turers who want to incorporate the new feature into their own garments. For more information, call Atsko Inc. in
South Carolina at (800) 845-2728.

ATSKO Adds U-V-Killer
Camo That Appears Solid
Orange to Human Eyes
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Easy on the eyes and hard to ignore, Tink's says its new Miss November
deer decoy is every buck's and hunter's dream come true.  Miss November uti-
lizes high-definition printing technology to provide a realistic look and soft tex-
ture that feels real and is irresistible to those love sick bucks. Every detail is
highlighted right down to the super-light tail that moves with the slightest
breeze. 

This lightweight inflatable decoy is compact enough to be conveniently
carried in a backpack. “Once you reach your stand location, Miss November's
oversized air valve makes it quick and effortless to inflate,” Terry Rohm said for
Tink’s. “This inflatable system eliminates the hassle of noisy, molded plastic or
foam decoys that are cumbersome to pack into those remote honey holes. You

can enhance your decoy setup by
applying Tink's 69 Doe-In-Rut to
the free Tink's Stretch Wicks. The
lightweight, compact size also
makes it easy to carry in your lug-
gage for those cross-country hunt-
ing trips.” 

The system includes the doe
decoy, four metal stakes, two Tink's
Stretch Wicks and the decoy place-
ment instruction sheet. “All this
comes at a value that cannot be
matched by other decoys of this
quality,” Rohm added.

For ordering information, call
the Georgia firm at (800) 624-5988.

Shadow Hunter Deer Blinds is
partnering with Steve Gruber to
display his Bone Pile pattern.
Gruber said this pattern, an inter-
twined display of many antler
sheds, blends into the woods like
an antler shed on the ground. The
Bone Pile pattern can be added to
any of the traditional aluminum
blinds offered in the Shadow-
Hunter lineup. The vinyl wrap,
upon which the Bone Pile pattern
is printed, is UV protected and will
last for many years. A decorated
blind is shown at right.

Shadow Hunter has recently
added Crossbow Blinds with extra
wide windows and a Remote Blind
for a single gun hunter. For ordering
information, call (888) 446-4868.

Tink’s Has Lightweight, Inflatable Deer Decoy

ALL CAMERAS come with USB cable and bungee cords

Shadow Hunter Adds
Bonepile Camo Option

12
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.30-06 Outdoors calls its Rail Snot a 21st
Century approach to crossbow performance
and maintenance. The “Modern Approach"
claims Matt Minshall (Managing Member of
.30-06 Outdoors) is in the fact that Rail Snot is
a precise and very unique blend of wax, oil and
grease. "It's as important to a crossbow as oil is
to a vehicle," says Minshall. 

Heat Displacement Technology (HDT) plays a vital
role in the effectiveness of the product as well. HDT
reduces and in most cases eliminates heat caused by
friction; crossbow string friction
causes the crossbow barrel to heat
up and leads to premature wearing
of the string serving. 

“Nearly invisible when applied,
Rail Snot is 100 percent odorless,
waterproof and won’t freeze,”
Minshall said. “Simply run a small
bead down each side of the crossbow
rail and rub in with your fingers for a
slick sheen that prevents dust and
debris particles from attaching to the
crossbow barrel. That's why it's only
fitting that the product's tag line is,
"Nothin’ Slicker."

Rail Snot is part of the Snot fami-
ly of lubricants, including Arrow Snot
and String Snot - all products
designed to help prolong the life of
equipment and increase their effi-
ciency. Each features state-of-the-art
technology and similar benefits as
Rail Snot at an affordable price. 

.30-06 Outdoors LLC was found-
ed in 2007 to provide archers and
shooting sports enthusiasts a fresh

and economical source for their gear needs.
If you would like more information on this or the rest

of the Snot products, contact the firm at (614) 623-3144.

.30-06 Outdoors Adds Rail Lube

TM

SOMETIMES
LESS IS MORELESS IS MORE
WITH THE HALO r400  LASER RANGE FINDER

r400 HALO

$129.99 MSRP $159.99 MSRP $199.99 MSRP

r500x r900x

Range More for Less!
BA PRODUCTS | 800.847.8269
www.wildgameinnovations.com

Wildgame™ set out to make the ultimate 

line of laser range finders from the inside 

out. Examining the inner most working 

parts allowed us to eliminate non-crucial 

elements to increase the efficiency of the 

unit.  All the while reducing the actual cost 

of each rangefinder.  A new breed of super 

efficient Wildgame™ rangefinders born in 

a compact size to benefit all hunters who 

want it all, but still believe that less is more.

7

w4.2in. x h3in. / 1.7in. deep

6X Power
weight 8oz.

Precision: +/- 1yd.
Water resistant.

o
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ATSI, the makers of
BuckEye Cam Wireless
and Standard Trail
Cameras, has a new Bow
Coach shooting aid that
detects movement of the
bow hand as the shot is
being made. Motion is dis-
played graphically, giving
instant feedback after
every shot. This can allow the shooter to detect small movements in follow-
through that may otherwise go unnoticed.

“To become an accurate shooter, it is important to maintain good form,”
an ATSI spokesman said. “The bow hand should remain steady until the
arrow hits the target. As the arrow leaves the bow, any movement will result
in the arrow moving off target.  Shooting with the Bow Coach will help you
develop Proper Muscle Memory leading to a consistent, steady shot follow
through and ultimately make you a better shooter.”

The Bow Coach may be attached directly to the bow or to the quiver
mounting holes available on most bow sights. The top limb motion display
indicates forward motion of the bow or backward motion.  The motion is
always shown relative to the starting position.  The Level display shows how
the bow tilts left or right during the shot.  The goal of the shooter should be
to get all of the center lights illuminated after every shot.  This would indi-
cate no movement during the follow through. The unit has three adjustable
sensitivity levels to suit the user’s skill level.

For more information and ordering details, call ATSI at (866) 325-8172.

Dead-On Rangefinder says its product solves “The Biggest Problem In
Bowhunting,” namely quickly and accurately judging distance at full draw.
“Bowhunters don’t miss left or right nearly as often as they miss up and
down, and virtually all bowhunters have missed,” the company says.  “Fog,
low light, snow, rain, foliage, open terrain. They all play tricks on our ability to
judge distance, but they can’t fool the Dead-On Rangefinder. It’s cheap insur-
ance for the archer that wants to make the best, most ethical shot they can.” 

The rangefinder is designed to adhere to the sight’s pin guard. The col-
ored indicators are set in the proper holes based on the shooter’s set-up and
the size of the game he’s after. After calibrating the unit this way it’s a matter
of bracketing the chest cavity to determine the range, as indicated below.

For more information on this inexpensive accessory, reach the manu-
facturer in Montana by calling (866) 610-7221.

ULTRA-SMOOTH LEVER LINK TRIGGER

INFINITELY ADJUSTABLE WRIST STRAP

ADJUSTABLE TRIGGER TENSION AND

TRAVEL

MAX-COMFORT WRIST STRAP

THE HOT SHOT INFINITY IS THE

SMOOTHEST RELEASE YOU’LL EVER SHOOT! 
SEE YOUR LOCAL RETAILER TODAY AND ASK

FOR IT BY NAME!

14

Maker of BuckEye
Cam Offers
New Bow Coach

Dead On Rangefinder Offers Simple Approach
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Fusion Vanes are designed with two distinct parts,
the clear, easy-to-fletch base that requires no primer for
adhesion and a colored blade that features a large sur-
face area. “Those parts are fused through a manufactur-
ing process that not only  differentiates them from the
rest of the pack, it also  makes them more accurate, for-
giving and durable,” a Norway Industries company
spokesman said.  

From the popular 2 inch version the Fusion line of
vanes has grown to accommodate all target archers and
hard-core bowhunters. A 1.5 inch version is now  avail-
able for those archers that live for 3D tournaments and
other forms of competitive shooting.  For those on the
other end of the spectrum, a
full  3 inch version is avail-

able as well. “The 3 inch Fusion  Vane offers the ultimate
in arrow stabilization whether tipped with a broadhead
or field point,” the spokesman said.  

Fusion Vanes are available in 12, 36, and 100 piece
packs for individuals and 500 piece bulk packs for deal-
ers and are offered in eight different colors. For more
information call (800) 778-4755.

15

Norway Now Has a Fusion Vane Family

Erickson’s High
Capacity Bow Rack

C.W. Erickson’s Mfg. has
developed a two tier 24 bow
display rack that maximizes
the numbers of bows dis-
played in minimal space.
The rack has eight indepen-
dent arms that can hold
three bows each. The arms
may be adjusted indepen-
dently to hold standard, par-
allel, beyond parallel and
recurve bow limbs. The rack
has a 36 inch foot print and
stands 90 inches tall. Call
(763) 682-3665 for pricing.
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Swarovski has introduced a new SLC 42 HD with the
fluoride containing HD lenses to ensure bright images
with maximum color fidelity. The HD lenses minimize
the color fringing that is unavoidable with conventional
types of glass. As a result, the new SLC 42 HD provides
high contrast images in natural colors with razor-sharp
outlines and exceptionally high quality crystal-clear
viewing. Thanks to its short, slender construction, the
new SLC 42 HD fits better in the hand. The new magne-
sium housing makes it significantly lighter than its pre-
decessor – which the maker says is ideal for fatigue-free
and precise observation.

Long eye relief means eyeglass wearers will be able
to enjoy the
entire wide field
of view. Among
the included
standard acces-
sories is a case,
c o m f o r t a b l e
strap and a digital
camera adapter.
Reach the optics
suppler by calling
(800) 426-3089.

Swarovski Optik Has Lighter HD Unit
ThermaCELL Earth

Scent, the only butane-
operated mosquito repel-
lent and cover scent sys-
tem is now available in a
value refill pack. The value
refill pack will keep
hunters mosquito-free
with Earth Scent for up to
48 hours. 

“Consumers asked for
a great value for Earth
Scent refills and Therma-
CELL delivers with the value refill pack,” says Allegra
Lowitt, vice president of marketing. “By purchasing the
value refill pack, customers are getting 48 hours of mos-
quito protection for the price of 36 hours.”

Utilizing the same highly effective mosquito repel-
lent as the original ThermaCELL unscented mats, the
new Earth Scent also emits the smell of musky dirt and
decaying leaves — a convincing scent designed to mask
human odors and linger continuously for up to four
hours per mat.   

Earth Scent mats work in all ThermaCELL Mosquito
Repellent products. For more information on
ThermaCELL’s line of products call 1-8-NO-SKEETERS.  

ThermaCELL Adds Earth Value Pack
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Use Promo Code#
BMJUNE

FULL
URL

TM

When Your Hunt Changes,
Your Pack Will Too

FULL Curl Pack System

for a 10% Discount

WWW.SOPHUNTINGGEAR.COM

H o r n H u n te r
TM

WWW.SOPHUNTINGGEAR.COM

600

Full Curl
System

- Includes the 
“hybrid frame,” 

“Curl Pack” 
and “Curl Bag”

CUBIC 
INCHES

Hybrid Curl 
Frame

-Molded foam suspension
-Drop down hydration
-9 Gear compartments

-Collapsible “Flex Shelf” 
-3 Strap compression panels

CUBIC 
INCHES

Curl Combo
-Includes the “hybrid frame” 

and “Curl Pack”

CUBIC 
INCHES

Darn Tough Vermont says it makes the most com-
fortable, durable, all-weather performance socks in the
industry, and is proud to release two new cold weather
Hunt/Fish sock models designed and constructed to
keep people warm outdoors in the most extreme condi-
tions. 

Made primarily with the hunter in mind, they fea-
ture high density cushioning and comfortable Merino
wool construction. Nylon reinforced heels and toes and
the highest thread count in this category ensure long-
term durability. In fact, if these socks tear or wear
through, your customer can return them to the U.S. fac-

tory for a free
replacement pair.
Boot Cushion and
Over the Calf Full-
Cushion styles carry a
suggested retail price
of $20 and $22,
respectively. For
information on these
and on other Darn
Tough models that
are blended with
Coolmax, call (877)
327-6883.

Montana Decoy says the new Playmate Whitetail
decoy takes advantage of the single most effective pose
available for big game decoys, the feeding position.
Combined with all new HD photography it says the
Playmate decoy works during all phases of the rut and
throughout the entire hunting season.

“Feeding poses have been proven over and over
again as perhaps the best option for 98 percent of decoy
set ups,” said Jerry McPherson, owner of Montana
Decoys. “The ultra realistic HD photography on

Montana Decoy’s
Playmate easily puts
it ahead of other
whitetail decoys on
the market. The sim-
ple twist-and-stake
set up is a hallmark
of all Montana
Decoys.” 

The Playmate
stands at a full 23x41
inches set up and
weighs just 25
ounces. Call (888)
332-6998 for more
information.

Hunting Socks Offer Lifetime Warranty MT Decoy Introduces New Playmate
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October Mountain Products specializes in
archery equipment designed for Traditional
Archery, Bowfishing, Archery Accessories, Target
Archery and much more.  For 2010 October
Mountain Products decided to launch two
anticipated sub brands:  Fin-Finder Bowfishing
Products, and Mountain Man Traditional Bows. 

The second sub brand is comprised of a full
line of Traditional Bows. The 2010 Mountain
Man Gear Traditional Bow Line includes four
new models for 2010; the Alleghany Hunter,
Mountaineer, Cascade, Shenandoah. These four
round out a hand selected line of the highest
quality traditional bows available. “The new
Mountain Man Traditional Bows offer superior
performance and design, with an affordable
price tag,” a brand spokesman explained.
“These four newcomers join force with OMP's
existing Traditional bows including the Blue
Ridge Hunter, Adirondack Hunter and
Adirondack Deluxe Hunter.” 

The Mountaineer shown here features a
three piece design while offering a high quality
of construction and durability. The Mountaineer
is constructed from walnut and exotic hard-
wood laminate to withstand the rigors of every-
day hunting. The Mountaineer is equipped with
stabilizer, sight and plunger bushings installed.
The bow has a 60 inch tip to tip length.
Recommended brace height is 7-1/4 to 8 inches.
A dacron string is included.

October Mountain Products are distributed
by Ellett Brothers, H&H Archery Supply, Jake's
Archery, Kinsey's Archery, and Pape's.

Even if you are invisible and
completely silent, your human scent
is a dead give away for most animals.
HuntWiser was developed to help
eliminate human scent.  

“HuntWiser is a great tasting
lozenge which eliminates exhaled
breath odors, which account for over
80 percent of human scent,” the com-
pany claims. “The active ingredients
instantly begin working in the mouth
and then move through the throat and
stomach as well.  HuntWiser does not
cover up odor, but instead works to
neutralize and completely eliminate it.
We have found that using HuntWiser
just minutes before a hunt is very
effective for three to five hours.
However, HuntWiser can be con-
sumed several times daily for several
days prior to the hunt.” For more
information, call (800) 651-1701.

18

October Mountain Adds Four Recurve Bows

HuntWiser Introduces
Odor Control Lozenge
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Sunset Hill Stoneware offers
mugs handmade at its Wisconsin
factory, mugs licensed to carry the
Mathews logo. Dealers have eight
styles to choose from, from a com-

pact 10 ounce mug to a
21 ounce stein. There are
21 glaze colors. The min-
imum order is 24 mugs
but you can have up to
two styles and four col-
ors in that order. For
more information on
these styles and on cus-
tom imprint mugs, call
(800) 509-4662.

Trueflight Feathers is now pro-
ducing specially prepared full length
feathers which wrap around an
arrow shaft easily.  This enables
quick and easy production of tradi-
tional "Spiral Wrap" style flu-flu
arrows.

“This very attractive and very
effective fletching is ideal for shoot-
ing aerial targets as well as for short
range fun shooting,” Trueflight’s Pete
Roemer said. “Remarkably,
Trueflight has found this flu-flu
fletching style is effective and
durable even when shot from fast
compound bows and from almost
any type arrow rest.”

The specially prepared full
length for spiral wrap flu-flu's is
priced at half the price of regular full
length and one or two are required
for each arrow. They are available in
all of Trueflight's standard colors.
Dealers can see www.trueflightfeath-
ers.com/flu-flu.htm for detailed
instructions. All Trueflight fletching
is made in the U.S.A.

For more information and free
samples call (715)-543-8451

19

Trueflight Makes Sprial
Flu-Flus Easy to Fletch

Sunset Hill Has Handmade Mathews Mugs
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ALS Enterprises, the maker of Scent-Lok clothing,
commented on it’s long-running court battle in this state-
ment sent to ArrowTrade Magazine on May 20.

“Last week, the United States District Court in
Minnesota issued an opinion in a lawsuit brought in
September 2007 by five Minnesota hunters against ALS
Enterprises, the manufacturer of Scent-Lok products,
and some of its retail partners.  The court ruled in ALS’s
favor on some issues, and against ALS on others.  On a
narrow legal issue, the court determined that the word
“eliminate” in some of Scent-Lok’s advertisements could
only mean eliminate 100% of odor, and therefore some
of these advertisements were false.”

“ALS respectfully disagrees with the court’s ruling
that “odor eliminate” can only mean 100% elimination.
There are many products on the market advertised as
“eliminating” some condition and people understand
that they do not eliminate the condition 100%.  A search
of the term “eliminate odor” produced over 1.9 million
references to the term. A search of “odor eliminator” pro-
duced 281,000 results.”

“Of note, the court’s ruling does not relate to the effi-
cacy of Scent-Lok products to perform in the field.
Scent-Lok products work, and work well. Laboratory
tests, including tests conducted in the lawsuit show that

Scent-Lok carbon-containing clothing dramatically out-
performs no-carbon clothing at adsorbing odors.”  

“In a survey of Minnesota hunters conducted as part
of the litigation, almost 80% of hunters who purchased
activated-carbon clothing reported that they were very
satisfied or satisfied with the performance of their odor
control hunting clothing.” 

“Survey experts noted that this score was very high
for this type of survey.”

“Scent-Lok Technologies stands by its products and
their ability to dramatically reduce human odor levels in
the field to help hunters get close to game. Our extreme-
ly low return rate for odor issues suggest that our engi-
neering is sound and our tests provide correlation to
field success. That is why Scent-Lok offers an uncondi-
tional satisfaction guarantee.”  

“ALS intends to appeal the court’s ruling and to con-
tinue to actively defend against this lawsuit.”

Ryan Outdoors has joined forces with Outcrop
Specialties, the manufacturers of The Blind Turtle hard-
shell blind. The agency will act in a consulting role and
will handle advertising and marketing of the Blind Turtle
and the complete line of accessories. 

According to Bruce Ryan, The Blind Turtle is the per-
fect fit between the fabric pop-up style blinds and the
expensive full-out permanent style blinds now offered to
the hunter. The Blind Turtle
can be used directly on the
ground and moved from loca-
tion to location, or it can be
used with the elevation kit as
a permanent blind.

For more information  on
this product visit Blind Turtle
on the internet at www.blind-
turtle.net,or call the manu-
facturer at (888) 419-5594.
Ryan Outdoors can be
reached at (304) 636-4404.

Scent-Lok Maker to Appeal Court Ruling

Ryan Guiding Blind Turtle
™

Length: 3”
Height: .45”
Weight 8 grains

Length: 2.1”
Height: .56”
Weight 7 grains

WWW.NORWAYINDUSTRIES.COM Inc. 
®

•SHORT-HIGH PROFILE 
•PROVEN SHAPE
•FUSED BASE AND BLADE
•NO PRIMER ON THE VANE
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•SUPERIOR FLIGHT & 
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Delta Sports Products, LLC (DSP)
is proud to announce the recent pro-
motion of Jen Kresser to President of
the 27-year-old Iowa based target
manufacturer. Kresser has been with
the company for 16 years and will be
responsible for strategic planning,
corporate culture and management of
operations. Formerly National Sales
Manager, Kresser succeeds DSP
founder, Laverne Woock, who will
remain CEO until November 30, 2010.
Woock will continue with the compa-
ny after November as Vice President of
Technology emphasizing new prod-
uct development. 

Kresser began her career in mar-
keting before being promoted to sales,
where she has spent the last 10 years
serving domestic and international
customers, all the while developing an
avid passion for bowhunting "Jen has
spent many years developing the
skills needed to tackle the challenges
of leading Delta into the future. Her
extensive knowledge of our business,
her relationships in the industry, and
focus on strategic development posi-
tions her and Delta for success," states
Woock. 

"Both Jen and Laverne have done
an impressive job building and grow-
ing DSP, and we look forward to the
continued growth and leadership in
the target business from Jen in her
new role.  I was pleased to be on hand
for the announcement to congratu-
late Jen in person," stated Greg
Easton, President of Jas. D. Easton,
Inc., parent company of DSP.

Assuming the position as Sales
Manager, will be Jacob Stark, former
Sales Manager with Fiskar's
Corporation. Stark who hails from
Wisconsin will be responsible for all
sales functions in the U.S.A. and inter-
nationally, as well as management of
the independent sales rep direction

and the day-to-day sales operations.
Kresser stated, "Jake has been a great
addition to DSP. His love of bowhunt-
ing, his practical sales experience and
enthusiasm challenges the status quo.
He will be a terrific asset to our sales
strategy."Assisting him and in charge
of Marketing and Promotions is Krista
Huffman, who has been with the
company for three years, most recent-

ly supporting Kresser as Marketing
Assistant.

Delta Sports Products, maker of
Delta and McKenzie branded 3D
archery targets, Shotblocker layered
targets and the Speedbag line of bag
targets is located in Dike, Iowa. For
more information, see www.deltatar-
gets.net or www.mckenzie3d.com, or
phone (319) 989-9056.

Jen Kresser to Head Delta Products

Sitka Gear Inc., has retained the services of Out of Bounds Creative and
Providence Marketing Group to assist in the launching of the firm’s newest
line of performance apparel targeting the whitetail hunter.

Providence Marketing Group will handle all of the marketing, media and
public relations tasks for Sitka.  “To be aligned with such a great company,
that produces such a high level of products is a true honor,” stated Jeff
Bergmann, President of Providence Marketing Group.

The creative development for Sitka Gear’s new advertising campaign will
be placed in the hands of Out of Bounds Creative.  “Sitka Gear is an incredi-
ble brand and industry leader in performance hunting apparel.  We are
thrilled to be involved in the creative process,” stated Shane Osguthorpe,
Creative Director at Out of Bounds Creative.

“While Sitka Gear has taken over the western hunting market, those
hunters that live in the Midwest and East have had little opportunity to uti-
lize the products,”  stated Kevin King of Sitka Gear.  “With the help and years
of knowledge that our partners at Out of Bounds and Providence Marketing
Group bring, we look forward to entering the whitetail market.”

Sitka Aims at Whitetail Hunters

Kresser is pictured above with Greg Easton and Laverne Woock.
Krista Huffman (above left) will now head marketing and promo-
tions & will assist Sales Manager Jacob Stark, shown with turkey.
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From $299.95

Discover More @ www.ParkerBows.com       

PO Box 105 Mint Spring,    ~    Virginia 24463    ~    540.337.5426PO
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