
If you’ve seen the movie “Up in the
Air,” which centers on George
Clooney endlessly flying around

the country on business, you can pic-
ture the ATA’s Mitch King flying and
driving city to city to arouse wildlife
agencies’ buy-in to grow archery and
bowhunting programs.

Since retiring in September 2007
from the U.S. Fish and Wildlife
Service, King has averaged about 40
trips annually to promote the indus-
try’s missions to recruit new archers,
and provide more places to shoot and
bowhunt.

“When the ATA surveyed its
members in 2008, those were the pri-
orities they identified,” King said.
“That sounds simple enough, but one
thing the state and federal wildlife
agencies know about the ATA is that
it’s not just a grant-writing organiza-
tion. We don’t just give people money
and leave them on their own. We’re
their partners, and we stay involved so
they have access to all of our
resources. We take these partnerships
very seriously.”

Wherever King travels, he helps
the ATA build an increasingly deep
and diverse list of programs to grow
archery and promote and expand

bowhunting opportunities. Whether
it’s recruiting partners for the ATA’s
strategy for community archery,
reviewing bowhunting regulations, or
exploring range-construction
options, King bridges the gap between
private enterprise and government
programs to ensure the industry
receives maximum returns on its
investments.

“As the ATA launches more pro-
grams and agencies hire more
statewide archery coordinators, we’ll
probably need to do even more on-
site work with the agencies,” King
said. “Each time a state reaches out to
a city or county, it acts like a force-
multiplier. Instead of one or two peo-
ple working on statewide projects,
now you have 10 to 15 city or county
employees popping up to help kids
get into archery.”

King’s Road Show
To give you some sense of King’s

“road show,” King shared an abbrevi-
ated look at his travel log during the
past year. From June last year through
mid-May this year, he made trips from
Arizona to Florida to Washington,
D.C., to Milwaukee and Minneapolis.
Here’s the rundown:

June 2009
Atlanta, Georgia. Reviewed the

Georgia Division of Wildlife’s plans for
archery range opportunities at Panola
Mountain State Park. This unusual
1,319 acres park, located in the south-
east Atlanta suburbs, was created to
protect a 100-acre granite monad-
nock.  The Division of Wildlife will
open this range in the near future.

Westin, Florida. Represented the
ATA on Task Force 20/20, a National
Shooting Sports Foundation (NSSF)
initiative addressing hunter and
shooter recruitment

Washington, D.C. Worked to
establish the Council to Advance
Hunting and Shooting Sports on
strategies to recruit hunters and
shooters.

Peoria, Illinois. Garnered buy-in
for the ATA’s community archery
strategies and other growth opportu-
nities with agency directors at the
Midwest Association of Fish and
Wildlife Agencies’ annual meeting.

Billings, Montana. Attended the
ATA-supported summer archery pro-
gram offered by the city, Superior
Archery (an ATA retailer), the Billings
Rod and Gun Club, and the Montana
Department of Fish, Wildlife and
Parks. King also introduced partici-
pants to ATA’s Explore Bowhunting
Program.

July 2009
Newport Beach, California.

Introduced and promoted the bene-
fits of Explore Bowhunting and com-
munity archery strategies at the
Western Association of Fish and
Wildlife Agencies’ annual meeting.
The ATA signed an agreement with the
Arizona Game and Fish Department
to expand archery and bowhunting
recruitment, especially in Phoenix
and Tucson.
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August 2009
Salt Lake City, Utah. Represented

the ATA at the American Wildlife
Conservation Partners’ annual meet-
ing, and worked on hunting access
and hunter recruitment.

September 2009
Atlanta, Georgia. Presented

archery programs and archery-range
opportunities with the Georgia
Division of Wildlife and the City of
Marietta Parks Department.

Austin, Texas. Met with the Texas
Parks and Wildlife Department during
the Association of Fish and Wildlife
Agencies’ annual meetings to propose
partnership opportunities involving
community archery strategies, and
archery, bowhunting and
hunter/shooter recruitment. Houston
is showing great potential for commu-
nity archery programs, and will
receive special emphasis.

Van Nuys, California. Along with
Jay McAninch and Michelle Doerr,
King met with Jim and Greg Easton,
Erik Watts and Caren Sawyer of the
Easton Sports Development
Foundation. The discussions covered
a wide range of recruitment, facility
development and archery programs.
The group agreed that the major por-
tion of the $200,000 ESDF grant to ATA
would be used to develop and provide
an Archery Academy to states and
major cities to initiate a wide range of
archery and bowhunting programs. 

October 2009
Alma, Wisconsin. Met with

Congressional members and agency
leaders from the Department of
Natural Resources (DNR) to promote
archery and bowhunting programs
opportunities and the industry’s over-
arching work to grow the sport. 

Washington, D.C. Represented
the ATA with the newly formed
Council to Advance Hunting and
Shooting Sports. The Council had sev-
eral high-level meetings with
Congressional members and their
aides to discuss funding opportuni-
ties for hunter recruitment.

November 2009
Reno, Nevada, Worked on high-

priority items with the Division of

Wildlife (DOW), which has hired an
archery coordinator funded by ATA
for Las Vegas. King also discussed
opportunities for the agency to help
roll out Explore Bowhunting.

Phoenix, Arizona. Met with the
Arizona Game and Fish Department
(AGFD) and presented opportunities
for the agency through Explore
Bowhunting using a staff member
funded by ATA. 

Atlanta, Georgia. Met the DNR’s
Division of Wildlife leaders to review
the state’s archery opportunities and
focus on new opportunities, with a
focus on the Atlanta metro area. King
also met DeKalb County recreation
leaders to discuss archery facilities.

December 2009
Washington, D.C. Represented

the ATA in meetings with the NSSF,
state wildlife agencies and the U.S.
Fish and Wildlife Service to advance
the development of the Council to
Advance Hunting and Shooting
Sports.

Newberry, Florida. Toured the
new Easton-Newberry Sports
Complex & Regional Archery Center
for Excellence, and mapped out possi-
ble avenues for the Florida Fish and

Wildlife Conservation Commission to
leverage this facility. As a result of pre-
vious ATA meetings with agency lead-
ers, Florida contributed more than
$100,000 toward this facility to expand
the classrooms making them more
useful for hunter education classes.
Florida also plans to use the facility for
NASP state tournaments.

Nashville, Tennessee. Participated
in the ATA’s 7th Annual Archery and
Bowhunting Summit meetings.

Houston, Texas. Participated in
the ATA’s first official meeting with the
Texas Parks and Wildlife and Houston
Parks and Recreation departments.
The meetings focused on making
archery part of the city’s recreational
offerings.

January 2010
Columbus, Ohio. At ATA Trade

Show, King coordinates opportunities
for ATA members to meet state
wildlife agency leaders. He also helps
agency leaders see, firsthand, the
archery industry at work.

Houston, Texas. Met with the
TPWD and Houston’s Parks and
Recreation Department leaders. This
meeting set the stage for Houston –
our country’s fourth largest city — to

Representatives from the ATA and Arizona Game and Fish sign a partnership agree-
ment. Seated  are, left to right, Mitch King, ATA director of Government Relations, Larry
Voyles, Arizona Game and Fish director. Standing are, left to right, ATA Board member
Randy Phillips, Arizona Game and Fish commission chair Bob Hernbrode and Arizona
Game and Fish assistant director Ty Gray.
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adopt archery as one of its recreation-
al offerings this summer.

February 2010
Las Vegas, Nevada. Attended the

NFAA World Tournament, the first
Nevada NASP State Tournament, and
discussed ATA activities with NFAA
leaders. King also toured the new
Clark County Shooting Park, a $61
million facility with an archery range. 

March 2010
Lancaster, Pennsylvania. Ad-

vanced ATA and USA Archery work
with Lancaster Archery to develop an
equipment kit for introductory
archery programs. The kit includes
quality recurve and compound bows
that can be used with youth-oriented
USA Archery programs. The kits are
now available, and are being used in
after-school and parks-and-rec pro-
grams.

Atlanta, Georgia. Provided strate-
gy and input to help the Division of
Wildlife to promote archery in sur-
rounding schools and the Gwinnett
County Parks and Recreation
Department. The county is working
with an archery club to build a range
on county property. 

Montgomery, Alabama. Met the
state Division of Wildlife leadership.
They are pursuing new opportunities
in the Montgomery area, the coastal
communities and near Auburn.

Tallahassee, Florida. Met leaders
of the Florida Fish and Wildlife
Conservation Commission to explore
how to duplicate the Beau Turner
Youth Conservation Center’s success
statewide, and how ATA can support
the expansion. ATA expects Florida’s
next center to be built near Lakeland,
a high-population area between
Orlando and Tampa.  When that cen-
ter gets started, the ATA will be
involved.

Wisconsin Rapids, Wisconsin.
Attended the Wisconsin State NASP
Tournament and worked with the
DNR and statewide interest groups on
issues related to expanding archery
and bowhunting opportunities.

Madison, Wisconsin. Met with
the DNR’s key leadership team, led by
Secretary Matt Frank. The ATA hopes
to see something develop soon with
school systems and park-and-rec
departments in Milwaukee and
Madison.

Milwaukee, Wisconsin. Attended
the North American Wildlife
Conservation Conference, the nation’s
largest annual gathering of fish-and-
wildlife professionals and advocates. 

April 2010
Garnett, South Carolina. Helped

represent the ATA at the
Industry/Agency Coalition meeting at
Webb Wildlife Center, a local wildlife
management area. This meeting gath-
ers company representatives from the
archery, firearms, ammunition, fish-
ing and boating industries, all of
whom pay federal excise taxes for fish
and wildlife conservation. The meet-
ing’s focus was on recruiting and
retaining hunters and shooters.

May 2010
Phoenix, Arizona. Met with the

Arizona Game and Fish Department
to confirmed priority programs for
Phoenix and Tucson. The ATA and
agency leaders also visited Tucson to
tour PSE’s facility, and discuss ATA-
and agency-supported work with
municipal and county parks and
recreation departments, and at the
University of Arizona. 

Boston, Massachusetts. Attended
the annual gathering of the Northeast
Association of Fish and Wildlife

Agencies. This meeting allowed ATA to
indentify new opportunities to work
with states on archery ranges,
bowhunting regulations, archery pro-
grams in schools and park-and-rec
departments, and other shared issues.

Washington, D.C. Represented
the ATA and reinforced our commit-
ment to the Council to Advance
Hunting and Shooting Sports. The
ATA worked with the Council on a
proposal that state wildlife agencies
will use to direct nearly $2 million in
excise-tax revenues for hunter and
shooter recruiting.

The Team Effort
ATA has quietly built a solid repu-

tation with state and federal wildlife
agencies thanks to its commitment to
relationship building between state
members and agency officials.

“ATA members are very passion-
ate about archery and bowhunting,
and they find constructive ways to
channel those passions when meeting
one-on-one with agency staff,” King
said. “They’re accustomed to seeing
things happen more quickly than
what’s possible with government, but
they also understand the importance
of patiently building trust and rela-
tionships at the state level. Even
though they identify issues of concern
in a straight-forward fashion, they’re
quick to identify solutions to those
problems.”

As a result, state agencies have
added staff the past two to three years
to capitalize on their ATA partner-
ships.

“Budgets for wildlife agencies
have never been tighter, yet they’re
now carving out positions to grow
archery and bowhunting,” King said.
“They look for ways to leverage rev-
enues they receive from federal excise
taxes on archery equipment. When we
leave a meeting with an agency part-
ner, we’re usually smiling because
states recognize the ATA as a national
leader in recruiting archers and
bowhunters. They know we’ll do
everything possible to create opportu-
nities for their customers to enjoy
archery and bowhunting.”

And that includes making King a
frequent flier and rental-car driver.
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