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BEARARCHERYPRODUCTS.COM

REFUSING TO STOP. REFUSING TO REST.
We took what was proven to be the most efficient bow of 2010 and went further. 
We made it faster, smoother, quieter. And when we were done – the definition of 
PERFECT KILLER was re-written. The Carnage has been born and it’s set to unleash 
its wrath in the hunting world. GETYOURHANDSONONE.
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12 Where Quality is More Than a Name
Business Editor John Kasun spent the day at Quality Archery Designs’

new factory in Madison Heights, Virginia. The result is a profile of a com-
pany that strives to have the best product in each of the categories it
enters. Our cover portrait
shows (left to right) Kevin
Fry, Dan Summers and
Kenny Green. Kenny is the
technical director at this
very technical company,
Dan is the president and
owner, and Kevin heads
both sales and marketing.
That’s another picture of
Kevin at right, manning a
high speed camera to cap-
ture a QAD Ultra-Rest drop-
away in action.

6 From The Publisher
Getting your help to build the best show guide possible.

8 Product Showcase
New scents and broadheads are headed your way.

22 Traditional Focus: Primitive Archery
From wood self bows to flint-knapped points, there is a
segment of traditional archers that enjoys shooting and 
hunting with truly primitive weapons.

26 ATA News & Views
Practical advice for retailers on how to get the biggest 
return on the time and money they’ll spend attending the 
prime industry trade show.

28 Hot Products Preview
More than three dozen advertisers took advantage of the 
opportunity to highlight a single product for readers.

November  2010 Volume 14 Number 6

See back issues at arrowtrademag.com or arrowtrademagazine.com (for dial-up)

4

Kustom King
Trailmaker
broadhead and
Pure Scrape from
Real Scent are new.
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28 Industry News
New faces in the industry, new business ventures, and a product 
recall. Plus the passing of one of the icons in the sport, P&Y Club 
Founder Glenn St. Charles.

38 Why Bowhunters Have Embraced Pop-Up Blinds
Pat Meitin covers the wide field of pop-up blinds, from simple 
economy models to those that offer significant stealth and scent 
control features.  

58 Business Profile: 
Apple Archery
Business Editor John 
Kasun toured this long-
time supplier of bow 
presses and pro shop 
tools to find out how it is 
evolving right along with 
today’s bows.

68 Selling Brutal 
Weather Clothing
The outerwear and 
boots available for 
bowhunters today are the 
subject of this extensive 
review by Pat Meitin.

82 Giant Barn Holds
Colorado Pro Shop
Tim Dehn toured a 
unique Colorado pro 
shop a few days before a 
damaging fire. Now it’s 
ready to re-open bigger 
and better than ever.

90 Scientific Crossbow Tests By Jon Teater
PSE’s Tac 15i and Barnett’s Predator are put through the paces.

99 Product Directory Guide 

101 Coach’s Corner: Recommending Easy-Draw Bows
Larry Wise helps you identify and sell bows that can help keep 
older hunters (like the author himself) in the game.

106 Product Focus: Ladder and Tripod Stands
Mike Raykovicz has dozens of choices on what to stock for 
customers who appreciate easy climbing and a secure perch.

118 ArrowTrade Bow Report: By Jon Silks
A look at the objective test results and subjective feel of the 
Darton Pro 3800 and Quest Primal.

128 Inside The Fletcher’s Corner
A former tug boat captain who understands good signage and 
great service is the head of this busy New Jersey pro shop. 
By Mike Raykovicz.

Scent-Lok uses different fabrics and
insulations in different parts of the
Perfect Panel Jacket. That’s means it can
be warm without restricting the motion
you need for climbing to a treestand and
shooting a bow.

5
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In between readying their products and fine-tuning their advertis-
ing campaigns for 2011, and getting in some hunting during the
prime weeks of the rut, I’ve got a project I hope every bowhunting

gear and clothing manufacturer is willing to take on. It should take
about 15 minutes and it will earn you significant editorial space in our
next issue, up to the equivalent of $800 in paid advertising space.

That project is to complete the simple form below, and to return it
to ArrowTrade along with a couple digital photos of the products you
want to feature in our 2011 Winter Show Guide. Last year that guide
formed the 80 page heart of our record 188 page January issue, and
we’re looking to do just as well this year.

We still run into people who don’t understand why we’re willing to
give such great free exposure with two photos and up to 150 words of
copy when the “official” show guides charge for everything beyond a
bare-bones listing. We look at it this way: The better we can prepare
the retailers for their trade show visits, the more faith they will put in
this publication. When ArrowTrade carries more credibility with the
volume purchasers in this industry, it naturally boosts the response
for our advertisers. Frankly it doesn’t hurt our future ad sales either
when a retailer walks into a booth at the ATA Show, SHOT Show or any
of the fine distributor or buying group shows and says “I want to see
this product that was covered in ArrowTrade.” 

We’ll be mailing and emailing these forms to show exhibitors in
the coming weeks, but there’s no need to wait. Simply look over the
form below and send the information
and photos we’re requesting to me at this
address: arrowtrade@northlc.com

Launching 2011 Sales

Editor & Publisher
TIM DEHN

Art Director
VICKIE DEHN

Circulation Manager
WINNIE EICHER

Testing
JON E. SILKS, JON TEATER

ANTHONY BARNUM

Tuning & Coaching
LARRY WISE

Business Editor
JOHN KASUN

Equipment Focus
PAT MEITIN

MIKE RAYKOVICZ

Advertising Sales Director
MATT GRANGER

Phone (888) 796-2084
or (406) 360-4484

FAX (208) 475-6001

Editorial & Production
3479 409th Ave NW
Braham, MN  55006

Phone (320) 396-3473
FAX (320) 396-3206

arrowtrade@northlc.com

Subscription Information
Subscriptions are available free of charge to
qualified members of the archery industry,
including retailers, wholesalers, manufacturers
and sales representatives. Use the card in this
issue to start or renew a subscription or make
an address change. For overseas airmail deliv-
ery, include $18 per year in U.S. funds. See our
digital edition on line at arrowtrademag.com

ArrowTrade (ISSN 1939-3830) published
bi-monthly by ArrowTrade Publishing
Corporation, 3479 409th Ave Northwest
Braham, MN  55006
Periodicals Postage paid at Braham,
Minnesota and additional entry points.
(USPS 024-437)

POSTMASTER: Send address changes
to ArrowTrade, 3479 409TH AVE NW,
BRAHAM, MN 55006-3340

PM# 4006371
Return Undeliverable 
Canada Addresses to
Station A, PO Box 54 
Windsor, ON N9A 6J5
Email: returnsIL@imex.pb.com

© Copyright 2010. All rights reserved.
ArrowTrade is a registered trademark of
ArrowTrade
Publishing
Corporation
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ArrowTrade Magazine 
Free Trade Show Section with Color Photos 

ArrowTrade is again offering all trade show exhibitors extensive free publicity in the January Pre-Show Issue that 
mails and goes on-line December 17, 2010. Just complete the form below and fax back, with your copy on a second 
page if that’s easier. Or email the same information including company details and booth number. Please try to 
include high resolution photos in jpeg, tiff or PDF format. Our deadline for receipt is NOVEMBER 10.   

Company Name ___________________________________  

ATA Show Booth No.______ SHOT Show Booth No._____  KINSEY’S Show Booth No.______  

NABA No.____  ELLETT BROS. No.______  Henry’s FL No. ____ Henry’s NE No. _____ 

Big Rock W. No.____ Big Rock E. No.____  Other (specify show & booth #) _________________________

Address ________________________________________

City ____________________________________________        State ________ Zip_________-______ 

Website __________________________________ Contact Name ______________________(optional)

Phone Number for Dealers ________________________   Fax Number ________________________ 

Describe two products or early-buy programs you don’t want dealers to miss in 2010. There is a 150 
word total limit, so do up to 75 words each or up to 150 words if you submit one product. Please print or type 
and also send product images if available in high resolution tiff, jpeg or PDF formats. 

1.___________________________________________________________ 
________________________________________________
________________________________________________
________________________________________________
________________________________________________

2.___________________________________________________________ 
________________________________________________
________________________________________________
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Nas Marchese has been a retailer for almost three
decades, plenty long enough to get frustrated with bow
vises that don’t hold the bow securely enough. No matter
how good the hardware, Marchese found that any vise that
depends on clamping a limb can let the bow move when
the retailer goes to snug down a sight or an arrow rest
mounting screw.

In 2009, this co-owner of Tent City Outfitters in
Concord, Ontario began working on his own design for a
bow mount. Instead of clamping to the bow, it bolts into
the front or rear stabilizer hole with a lock nut that will hold
the bow as snug as you need. Marchese now squares up his
bows left to right with that attachment, then squares them
up front to back by turning the Mighty Bow Mount’s metal
shaft within the clamping rings. Snug those rings down
with an allen wrench, and you can do all your accessory
mounting with the bow solid and vertical. Loosen the
clamps, and it’s easy to swing the bow sideways to repair a
serving or add a loop or peep.

The Mighty Bow Mount is designed to retail for
between $100 and $130. You can order them direct from
Marchese by calling Tent City Outfitters at (905) 660-6885
or by emailing the inventor at nas1@rogers.com

BIGshot Archery is introducing an inexpensive,
lightweight target for crossbow hunters who want to
safely discharge their weapons before leaving their hunt-
ing sites. 

The manufacturer says the upright familiar target
style makes it easy for crossbow users to hit the mark
without the risk of hitting the ground. “At 14 inches
square and only 13 pounds, the Ballistic Discharge Box is
perfect for transporting to the field,” states Al Perelli,
president of BIGshot Archery LLC. 

“Rated at 375 fps, the Ballistic Discharge Box stops
crossbow bolts with ease, yet unlike foam targets, pro-
vides easy arrow pull,” Perelli said.
“Crossbow owners are looking for a better
solution to arrow discharge in the field and
the Ballistic Discharge Box fits the bill. In
addition to discharging bolts, some archers
see the Ballistic Discharge Target as a per-
fect target to take to camp or on a hunting

trip. At just
$29.99 suggest-
ed retail, this
discharge and
travel target has
become the
hottest product
we have ever
released!”

Reach the
manufacturer at
(888) 651-0029.

Canadian Retailer Develops Sturdy Mount for Bow Service Work

8

Target shooters and other recre-
ational shooters who want to high-
light their bows can now ask for
strings made in four bright new flo-
rescent colors from Brownell. The
Florescent Green, Yellow, Orange
and Pink materials are available in
three different compositions: Astro
Flight, Excel, and Fast Flight Plus.
You can order it in either 1/4 pound or 1 pound spools.
“After 166 years of making Americas best textile prod-
ucts, we continue to maintain the finest American tradi-
tion for quality and customer satisfaction by responding
to your needs,” a spokesman for the Moodus,
Connecticut firm said. Reach Brownell by calling the
manufacturer at (860) 873-8625.

Brownell Has Bright
New Florescent Colors

BIGshot Adds Ballistic Discharge Box

Real Scent introduces new Mathews Pure
Scrape. Pure Scrape is an officially licensed prod-
uct available only to Mathews dealers. It is a spe-
cial proprietary blend of several buck gland
secretions including pre-orbital and forehead
that have been combined and mixed to a sticky
gel like consistency. 

The multiple gland combination allows the
hunter to use Pure Scrape in various ways from
pre-rut through the entire breeding season. It can
be used in scrapes to freshen, activate or even on
overhanging branches. After application any
moisture will re-activate the scent keeping it fresh
for days thus keeping human contact to the
scrape area to a minimum. Pure Scrape is pack-
aged in a protective plastic 3 ounce squeeze tube
and the retail price is $16.95 

Contact Todd Smith at 888.605.BUCK or by
email at todd@realscentnews.com 

Real Scent Joins Mathews Team
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10

The Kustom King Trailmaker is a tough 3-blade broadhead designed for die-hard
traditional bowhunters.  “We set out to build a better broadhead, one that would blow
through game, produce easy to follow blood trails, and put game down for good and the
‘Trailmaker’ was born,” a Kustom King spokesman said. “Each Trailmaker sports a
strong pyramid tip that prevents the curling so prevalent in other 3-bladed heads and
the sleek narrow profile gives it a high mechanical advantage for better penetration.
Combine that with the slick Teflon coating and exit wounds become commonplace.” 

“Machined from a single billet of steel to eliminate all weak points and heat treat-
ed to a rugged 50 Rockwell hardness these broadheads come sharp, stay sharp and re-
sharpen easily,” the spokesman continued. “If you’re looking for a deadly 3-blade
broadhead that’s accurate, strong and leaves amazing blood trails try the Trailmaker.
Kustom King is expanding their world-wide dealer network so call today!” 

For more information call 1-877-Longbow (566-4269)   or email your request to
info@KustomKingArchery.com. You can also find information on line at the company
website, www.KustomKingArchery.com.

American Whitetail, Inc. announces a
new approach to stopping arrows and bolts.
The Cube Hybrid is designed around a patent
pending design that incorporates the durabil-
ity and easy arrow removal of a bag target with
the freestanding and multiple shooting sides
of a foam block style target. 

The inner foam core is easily accessible,
so it can be rotated to bring new material to
the shooting area when needed, the rotation
also allows the inner core to be self repairing.
In addition the outer foam shell has four
shooting surfaces, each with it’s own custom
graphics. For shooting with broadheads an
optional laminated foam core is available in
standard and heavy duty versions. When
installed the Cube Hybrid is shot from the
front keeping the broadheads in the hollow
section of the foam shell, avoiding damage to
the main target body.

The Cube Hybrid works equally well with
crossbow bolts. Each Cube Hybrid will come
with its own instructional DVD. For more
information call (888)-233-1976.

Hybrid Target Introduced

Kustom King Adds Trailmaker Traditional Broadhead

Victory Archery designs and manufactures high quality, preci-
sion carbon shafts. This California company proudly announced
its newest entry into the carbon arrow shaft market with the intro-
duction of its VAP (Victory Armor Piercing Series). 

Marty Connolly, Victory president made the announcement: 
“The VAP is an exciting updated version of the extremely pop-

ular NanoForce shaft, which the VAP is replacing in our line. The
quality, durability and performance of the NanoForce live on in
the new VAP Series available now.”

Connolly said the VAP Series is a special shaft that incorpo-
rates Victory’s advanced carbon shaft technology and manufac-
turing techniques that ensure the highest degree of strength and
straightness ideally suited for both the professional and amateur
target archer and bowhunter. 

World renowned bowhunter Bob Fromme of Performance
Archery, San Diego, conducted extensive testing on the new VAP
Series and had this to say:  “There has always been, until the VAP,
a trade off between speed, accuracy and penetration. The Victory
Armour Piercing arrow with specially tapered Penetrator broad
head / point insert blows material out of the way so the small
diameter, thick walled shaft can drive penetration to an unheard
of level. Now with the VAP hunters don’t have to compromise,
they can shoot a tougher, lighter, faster, more accurate arrow that
will out penetrate heavier arrows by a huge margin, even with
expandable broadheads.”

Reach Victory Archery by calling (760) 496-2121.

Victory VAP Promises Greater Penetration 
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THE BEST ARCHERY TARGETS IN THE WORLD
PROUDLY MADE IN THE U.S.A.

Rinehart RhinoBlock targets wins         
Field & Stream Best of the Best Award

Rinehart Targets wins           
Best Buy foam targets - Gold

Rinehart Targets wins Readers 
Choice award for 3-D Line - Gold

 Woodland Buck

 NASP

 18-1

 RhinoBlock

 RhinoBlock XL

 RFT

 RhinoBrute

Presenting  
Rinehart’s award winning line-up!

We’ve been making “The Best Archery Targets In The World” for years. 
     

But, dont take our word for it!  
Rinehart’s impressive 2010 line-up of awards and distinctions from industry pros, esteemed publications  

and consumers around the world speaks volumes about Rinehart’s commitment to staying on the forefront  
of innovation and excellence.

And Rinehart isn’t slowing down in 2011 with the introduction of exciting new products sure to thrill shooters of every stripe, 
including the all-new RhinoBlock XL™ – the award-winning RhinoBlock design loaded with signature Rinehart features in a 

larger, 18”x18” size.  Also, check out our new Rinehart Woodland 3-D Buck target!
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.30-06 Outdoors-See ad page 56,
117.

Acu Archery-See ad page 34, 85.
Alaska Bowhunting Supply-See ad

page 32, 47.
Alpine-See page 33.
Ambush Hunting Products-See page

48, 49, 52,116, 117. See ad page
49. 

American Whitetail-See page 10.
Ameristep-See page 40, 46,47, 49,

50,109-111.
Apple Archery-See page 58-67. See

ad page 15, 35.
Archery Talk-See ad page 61.
Arctic Shield-See page 73, 81.
ASAT-See page 46.
ATA-See ad page 17, 51.
Bale Blind-See page 52, 53.
Barnett Crossbows-See page 95-100.

See ad page 9.
Barronett Blinds-See page 46, 52, 55.
BCY-See ad page 56, 87.
Bear Archery-See ad page 2, 3,37.
Big Dog-See page 108-110.
Big Game Treestands-See page 114,

115.
Big Green Targets-See page 37.
BIGShot Archery-See page 8.
BowJax-See ad page 36, 65.
BowTech-See page 28. 
Brownell-See page 8. See ad page

21, 35.
Browning-See page 73, 74.
Buck Wear-See ad page 5, 34.
Burt Coyote-See ad page 28, 111.
Campbell Outdoor Challenge-See

ad page 28, 133.
Compound Bow Rifle Sight-See ad

page 33, 135.
Danner-See page 79.
Darton-See page 105, 118-123.
Family Traditions-See page 113-114.
Feather Vision-See ad page 94, 121.
Field Logic-See page 32.
First Lite-See page 74.
Flex-Tone-See ad page 121.
g5-See page 36.
Game Hide-See page 74-75.
Ghost Blind-See page 43, 52-55. See

ad page 31, 43.
Gorilla-See page 40, 44, 49,107, 108.
Hallmark Cutlery-See ad page 29, 131.

Heater Body Suit-See page 69.
HECS-See ad page 37.
Horton Crossbows-See pages 32.
Hoyt-See page 105.
Hunter Safety Systems-See page 31.
HunterX-See ad page 36, 109.
Hunting Revolution-See ad page 31,

80.
Kaboss Blind-See page 52, 53.
Kenetrek-See page 79.
Kinsey’s-See ad page 41.
Kowa-See ad page 25, 30.
Kustom King-See page 4, 10. See ad

page 31, 112.
LaCrosse-See page 79, 80.
Lightning Bowstrings-See ad page

34, 113.
Magnus-See page 30.
Maple Leaf Press-See ad page 28,

115.
Martin Archery-See ad page 33,

back cover.
Mathews-See page 105. See ad page

32, 57, 139.
Mighty Bow Mount-See page 8.
Mossy Oak-See page 71-73.
Muck Boot-See page 80.
October Mountain Products-See ad

page 33.
Ol’ Man-See page 115, 116.
Outdoor Business Network-See ad

page 29, 89.
Parker-See page 31, 104.
Pine Ridge Archery-See ad page 30,

75.
Primos See page 42-44, 47, 49, 50.
Prois-See page 76.
PSE-See page 90-94,103-105.
Quality Archery Designs-See page 1,

4, 12-21. See ad page 7, 121.
Quest-See page 124-127.
Rancho Safari-See ad page 114.
Real Scent-See page 4, 8. 
Rhino Blinds-See page 49, 52.
Rinehart Targets-See page 29. See

ad page 11, 35.
River’s Edge-See page 111-113.
Rocket Broadheads-See ad page 37.
Rocky Brands-See page 77, 80.
Rutwear-See page 77.
SaberMaxx from Outdoor Sports

Products-See ad page 77.
ScentBlocker-See page 76-77,80.

Scent-Lok-See page 5, 68, 77, 78.
Schnee’s-See page 80, 81.
Sitka Gear-See page 70,.
Scorpion Venom-See ad page 37, 73.
Sorel-See page 81.
Specialty-See ad page 36, 67.
Sportchief-See page 78, 81.
Spypoint-See ad page 32, 71.
Summit Treestands-See page 44, 49,

54, 107.
Tactical Archery Systems-See ad

page 29, 63.
TailorMaid-See ad page 110, 137.
TechnoHunt-See page 84. See ad

page 45.
Target Communications-See ad

page 30, 93.
Thunder Valley Archery-See page 22.
Trueflight Feathers-See ad page 29,

99.
True Quiet Treestands-See page 117.
VaporTrail Archery-See ad page 56,

108.
Victory Archery-See page 10.
Wildgame Innovations-See ad page

53, 55, 121.
Winchester Archery-See ad page 19.
Winner’s Choice-See ad page 37, 79.
W.L. Gore-See page 56.
Wolverine-See page 81.

99
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