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March    2011                                                    Volume 15 Number 2

See back issues at arrowtrademag.com or arrowtrademagazine.com (for dial-up)

12  COVER STORY-Carbon Express
What’s behind the growth of the Carbon Express brand and how

can it claim to offer the best combination of performance and value
at every price point? Those are questions Tim Dehn put to the com-
pany leadership during a late January visit to the Michigan head-
quarters. Find out why dealers like this hunting camp group, shown
with CEO Bob Eastman (kneeling at left), are happy to recommend
Carbon Express shafts and finished arrows to their customers.

6 From The Publisher
Three new additions to ArrowTrade.

8 Product Showcase
A sampling of new products for 2011.

26 Industry News
Keeping you abreast of personnel changes,
business alliances & ATA Show winners.

36 ATA News & Views
Statistics from the ATA Show prove it was
one of the strongest industry events ever.

40 Mathews Retailer Business Show 
Mike Raykovicz takes you to snowy Wisconsin
for the annual trade show that brings together
Mathews and Mission retailers with many of
their most important vendors.

60 ATA Show Floor Coverage
TIm Dehn, John Kasun and Mike Raykovicz teamed up
to put together this 68 page wrap-up of the 2011
Archery Trade Association Show. It’s a great refresher
for those readers who attended and a critical resource
for those who couldn’t.

Mar11AT002-011.qxp  2/5/2011  7:01 PM  Page 4



119 Dealer Workbench: Basic Cam Tuning
Larry Wise offers a refresher on tuning twin cam, single cam and
hybrid cam systems on today’s compound bows.

128 Fletching and Precision Arrow Components
Arrow shafts have long led this category in  innovation. Today vanes,
nocks and the jigs and adhesives you need to assemble them can be
just as sophisticated. For example the Tracer RLi Lighted Nocks from

Easton (below) now come with a replaceable lithium battery. The nocks
light automatically as they pass a magnet attached to the riser or rest,
they stay on steady for 10 seconds and then switch to a flash mode for 
up to 90 hours. Easton offers them in S, X, H, Microlite and crossbow 
sizes to retrofit virtually any arrow or bolt. They’re sold in twin-packs 
with three batteries and weighted practice nocks. Check out many other
products that can speed arrow building
or increase your profit margins in this
feature by John Kasun.

139 Traditional Focus: Top 12 Penetration Enhancers
Todd Smith’s concise summary of Dr. Ed Ashby’s real-world research is
worth reading no matter what type of bow propels your arrows.

144 Kasun’s Korner-Compact Blinds
John Kasun examines two approaches to lightweight cover.

146 Product & Advertising Directory
A quick way to find specific product information in this issue.

148 Space Age Bowhunting Accessories
Patrick Meitin provides a look at advanced accessories for the
bowhunter, from holographic sights to scouting cameras that 
bring the photos to your desktop.

160 Mission Craze Bow Report
Matt McPherson proved one bow can fit everyone when he invented the 
Genesis. Now he’s done it again with a remarkable hunting and family
bow that can serve archers from 9 to 90. By Jon Silks.

165 Mathews Z7 Xtreme
“A powerhouse with a soft side” is how Jon Silks describes this newest
member of the Z7 family from Mathews.

170 Dealer Profile: Mike’s Archery
Mike Allen developed a passion for archery despite a lack of ready 
resources. Thanks to the business that he and wife Sandie built, the
customers at this Minnesota pro shop have an easier time getting the 
best out of themselves and their equipment. By Tim Dehn.

177 New Column: Lighter Side
Explore the troubled mind and life of Business Editor John Kasun in
this new humor section.
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No, there are no new staff members in this photo. Shown here in the
ArrowTrade booth during the 2011 ATA Show are Jon Teater, Tim
Dehn, Mike Raykovicz and John Kasun. Those are all names you

recognize from this publication. Not in this photo, but working out on the
show floor at the time were Todd Smith, Pat Meitin and Larry Wise. (Jon
Silks and Anthony Barnum, two other key contributors, were unable to
attend the Indianapolis trade show.)

So what are the “additions” my headline refers to. We are making three
editorial changes to this publication. Business Editor John Kasun is respon-
sible for the first. His keen sense of humor has long entertained newspaper
readers in the counties surrounding his Duncansville, Pennsylvania home.
Kasun carries some of his favorite humor columns with him to events like
the ATA Show, for friends who live outside the area who are familiar with
his work and eager to read about his latest blunders. Now we’ve asked him
to share his wit with ArrowTrade readers. While his official new humor col-
umn will debut in the May issue, we’re reprinting two of his previously pub-
lished essays beginning on page 177.

Jon Teater is behind the other upcoming additions. Teater is one of
three dedicated individuals who test archery equipment for ArrowTrade.
Teater has specialized in crossbow reports for this publication and I’ve
been impressed by his ability to scientifically measure important attribut-
es like vibration, noise, dynamic efficiency and trigger pull. Impressed
enough that I’ve commissioned Teater to begin testing two other important
product categories for ArrowTrade. Look for his broadhead tests and target
tests in subsequent issues. 

On behalf of our staff I would like to thank the manufacturers who grant-
ed us interview time at this year’s ATA show. Your cooperation was essential in
producing our largest March issue in this pub-
lication’s 15-year-history. Due to the record
advertiser support in this issue, we’ve also set
a new benchmark in that category.

Three New Additions
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Barnett Lightens New Ghost with Carbon Riser Technology

Extreme Adds Silhouette Peep Alpine Has New Tournament Bow

Barnett Outdoors has introduced new GHOST
350 and 400 CarbonLite high performance crossbows.

Company Vice President David Barnett heads the
design department for the Florida manufacturer. “We
are all really excited over the quality, technology and
performance of the new GHOST 350 and 400 models.
Barnett has always been the leader in crossbow
advancements and the GHOST line is no exception.
Both models feature our new CRT (Carbon Riser
Technology) that represents a giant leap forward in
strength to weight ratio and is the only patent pro-
tected, super strong ultralight Carbon riser available
for crossbows. The CRT Riser offers an incredible 5 to
1 safety factor which is always comforting for the
shooter especially at the high performance levels of
these 175 pound draw weapons that are shooting over
350 fps.”

The new Ghost 400 features Barnett’s high-tech AVI
molded over laminated limbs that reduce noise and
vibration up to 30 percent over standard limb designs.
Other assets include a smooth, tough aluminum flight
track, Crosswire Strings and Whiplash Cams to ensure
smoother, faster, quieter and more precise shots. The
compact, tightly built and easy to shoot Ghost line also
features the ADF (Anti-Dry Fire MIM trigger system).

This model is rated at over 400 fps, produces 151 foot
pounds of energy and thanks to the carbon riser, weighs
just 7.8 pounds.

The Ghost 350 uses a lighter draw weight and a stan-
dard limb design. It weighs just 7.6 pounds but fires an
arrow at 350 fps to produce 116 foot pounds of energy.

To get your hands on a Ghost, talk to your Outtech
sales representative or call the manufacturer at (800)
237-4507.

New for 2011 Extreme
Archery is proud to intro-
duce the Silhouette Peep.
The Silhouette Peep features
increased string groove
angles for use with today’s
shorter axle-to-axle bows
and comes in a rainbow of
colors (satin red, satin blue,
satin green, satin orange,
satin grey) to customize any
bows appearance with
today’s multi-color strings.
This new peep also has an
integrated shade to reduce
glare and provide a sharper
more precise edge when
aiming and is ultra-light
weight (3/16 inch is 5.5 gr.

and 1/4 inch  is 6.5 gr.) to increase bow speed.
The Silhouette is available in sizes to match
most any hunting sight housing diameter and
is constructed from 6061-T6 aircraft alu-
minum with a satin anodized finish for tough-
ness and long lasting durability. You can check
out the new Silhouette peep and all the other
exciting new 2011 products at
www.extremearchery.com or by calling 606-
928-9447 for a free product brochure.  

The new Ghost 400 by Barnett
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When it comes to blowing the center out of a target for fun or
for steel nerved competition, accuracy, smooth shooting charac-
teristics, forgiveness and dependability reign supreme. These
assets are what make the new Concorde Target from Alpine
Archery a shooters dream bow. 

Alpine President Bob Proctor said, “The
Concorde is a bow that is designed to put
arrow after arrow in the X. It is a pleasure to
shoot with its longer 40 inch axle-to-axle
length and 8.125 inch brace height. We know
what it takes to compete and to win National
and International competitions and this bow
will continue that winning legacy. ”

The bow comes with adjustable draw
length modules of 27  to 31 inch and draw
weights of 50 and 60 pounds. The cam sys-
tem is the small Veloctec model with Alpine’s
patented precision ball bearing technology
for a smoother draw and release. The
machined limb pockets hold each limb in
perfect alignment for shot after shot preci-
sion consistency.  Each bow is then fitted for
a beautiful, sculpted rosewood grip. The
Concorde also has an IBO Rating of 315 fps.
It comes in white riser/black limbs, or black
on black.

For more information please contact
Alpine Archery by calling the Idaho manu-
facturer at (208) 746-4717.
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For 2011 Carter Enterprises introduces two new
thumb triggers that may energize the release market.
“The Plain1 and Simple1 are both engineered to be self
loading and self closing with one simple push of a but-
ton,” a company spokesman said. “There is no more flip,
cock and close. One push and you are ready to go, plain
and simple. Externally, both the Plain 1 and the Simple 1
feature a shorter head design to give you added draw
length to boost precious speed and also increase accura-
cy by bringing the loop closer to the fingers. The new
head also has a fitted loop slot that consistently posi-

tions the loop
in a repeatable
position every
shot, making it
dead accu-
rate.”

The Simple
1 comes in an
open three fin-
ger contouring
handle while

the Plain 1 is a
swept back
four finger
handle with
an index hole.
Both handle
designs are
based off

Carter’s most demanded and accurate handle shapes of
all time. 

“Internally, the Plain 1 and Simple 1 are the most fool
proof and reliable designs to date both utilizing a simpli-
fied proven sear design that gives you a travel free crisp
trigger every shot,” the spokesman said. Both releases
are fully adjustable in trigger travel and stiffness by uti-
lizing Carter’s proven Interchangeable Tension System
(I.T.S.) for easy trigger tension changes. The Plain and
Simple are also equipped with a new Dead Jaw trigger
silencer to eliminate the snap upon firing which is per-
fect to suit any repetitive target archer or stealthy hunter. 

For ordering information, reach the Idaho manufac-
turer at (208) 624-3467.

Carter Brings Out Plain & Simple

DownSafe Systems, LLC, of Spanish Fort, Alabama, is
pleased to announce its new, patent-pending DownSafe
Emergency Descender. It is designed to allow hunters who
slip from their stands or who have stands fail to get down
safe and avoid potentially deadly safety trauma.

“After just a few minutes of hanging in a safety harness,
it is well-known that the leg straps can interrupt blood flow
to and from your legs,” Rano Harris said on behalf of his
new company. “This can cause pain, dizziness, and even
unconsciousness (Suspension Trauma) within as little as
15 minutes time. Permanent injuries or death can then fol-
low, unless immediate rescue or descent takes place.”

The DownSafe Descender is designed to lower the
hunter automatically and hands-free immediately after a
fall, even if the hunter is unconscious or injured.

Engineered to be compact, lightweight, and rugged,
the Emergency Descender can be used with the hunter’s

existing full-body safety
harness, as long as the
harness meets TMA
Standards for a fall arrest
system. Two models are
available, for weight
ranges from 120 to 200
pounds, and 175 to 300
pounds.

Weighing less than
two pounds, and small
enough to fit into a pock-
et, the unit contains 24
feet of high-strength
descent webbing, allow-

ing the hunter to connect up to 30 feet from the ground. “At
a suggested retail of only $89.95, the Emergency
Descender is a treestand safety system that could save your
life!” Harris emphasized.

For more information contact DownSafe Systems,
LLC, at (251) 621-9383, or visit either website at
www.down-safe.com or www.downsafedescender.com.

New Tree Descent System Introduced
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According to Mel Deien, the dis-
advantages of conventional peeps
are many.  “Low light shooting con-
ditions, peep not turning properly,
making the bow string noisy,
decreasing arrow speed. Plus there is
the need to purchase special angle
compensating range finders to shoot
with consistent accuracy.”

Deien says that the The Peep
Eliminator he manufactures will
eliminate these problems plus give
you more advantages. “Shoot Earlier,
Shoot Later, Shoot Quicker, Shoot
Better with rifle-like accuracy, Shoot
greater distances with fewer pins.
Shoot from any angle or position
with consistent accuracy without the
aid of a special angle range finder. It
functions like shooting a rifle. Aim
right at your target whether it is on a
steep angle, straight away or straight
up. It will obscure the front pin if you
torque the bow or have your head in
the wrong position as when you
sighted in your bow. You correct your
mistake before you shoot, in seconds
making an accurate shot. “

The Peep Eliminator is made
from 6061 T6 aluminum CNC and
laser machined and has a life-time
warranty for breakage except for the
fiber optic components which are
replaceable. It carries a 30 day
money back guarantee. 

See the four models available by
visiting the company website,
www.peepeliminator.com. Contact
Deien at mel@peepeliminator.com
or reach him at (618) 526-4427.

Compound Bow Rifle 
Sight Offers Alternative
to Conventional Peeps

PYTHON 5 WITH 5.5" EXTENSION
TARGETS BEWARE, COBRA HAS ARRIVED!

SERPENT RELEASE SERIES 
DESIGNED FOR EXTREME HUNTERS!

THE ALL NEW BUSHWHACKER
PREMIUM FEATURES AT A KNOCKOUT PRICE!

IN 2011

WHACKER
KOUT PRICE!KOUT PRICE!

BOW HUNTING PRODUCTS
7909 East 148th Street South • Bixby, Ok 74008

Toll Free: 800-352-6272 • In Oklahoma: 918-366-3634
www.cobraarchery.com

11
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Wasp Archery is now under new
ownership. The firm founded by the
late Richard Maleski in 1971, who
was one of the pioneers of replace-
able blade broadheads, was pur-
chased by the Weaver family. Guy
Weaver said the business is now
headed by himself and wife Micki,
his son Zachary and his wife Sarah,
and his other son Mathew. (Our
photo shows (left to right) Zachary,
Micki, Guy, Pro Staff Director Steve
Johnson, Fred Dougherty of the
Wasp manufacturing plant, and
Matthew Weaver.) Sarah and
Zachary joined the Wasp pro staff
three years ago at the invitation of
Steve Johnson, and have been help-
ing to represent the brand at sport
shows. When Johnson learned Karen
Maleski wanted to put the business
up for sale, he told the Weavers
about it.

The Weavers already have a busi-
ness to run, a commercial glazing
operation based in Harrisburg,
Pennsylvania with a payroll of 35
employees. They install the glass in
schools and malls and other com-
mercial structures. While Guy said
his initial reaction was skeptical,
every visit the family made to the
Wasp plant in Plymouth,
Connecticut made them more com-
fortable with the idea of buying Wasp
and rebuilding the brand. 

Wasp had done very little adver-
tising and had no sales representa-
tion the past few years, Guy Weaver
said, so the challenge is to stop the
business from declining, to turn it
around and to build it back up. “We
have all new branding,” he said as he
pointed to the new logo. “We have all
new packaging that brings the look
up to date. “ 

Wasp heads used to come six to a
pack, with a single assembled head.
The feedback from sport shows the
Weavers and staff attended was that

three fully assembled heads was a
better way to go. You’ll find seven
existing Wasp models packaged that
way now, along with two revamped
models directed to the crossbow
market. Wasp heads were already
recommended by some crossbow
firms because the short, precision
points fly well even on short fast
arrows. The new Crossbow Boss is a
three blade, 100 grain version of the
popular Wasp Boss, with a red
anodized ferrule. The Sledgeham-
mer Crossbow is a heavier 150 grain
three blade head that gets its weight
from a stainless steel ferrule. Both
new heads come in three packs that
contain an additional two sets of
replacement blades. That’s like giv-

ing your customers five broadheads
for $33.99, Pro Staff Director Steve
Johnson said, about what they’d pay
for three heads of another brand.

Johnson and Zachary Weaver
showed ArrowTrade a prototype for a
new Wasp design Zach has been
working on, a Z-Force rear-deploy-
ing mechanical head that incorpo-
rates a ball bearing in each blade to
smooth the action. That innovative
product is another signal that Wasp
is back and eager to serve retailers
and bowhunters. You can order Wasp
heads from distributors, through
buying groups or from the manufac-
turer by calling (860) 283-0246.

Wasp Archery Under New Ownership

This ATA Show photo shows (left to right) Zachary, Micki, Guy, Pro Staff Director Steve
Johnson, Fred Dougherty of the Wasp manufacturing plant, and Matthew Weaver.
Below, views of the new mechanical broadhead under development.
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For 2011 Program contact: 1914 Palomar Oaks Way Carlsbad, CA 92008 | 866-934-6565  www.victoryarchery.com

See the test for yourself: http://www.bowtube.com/media/1014/VAP_-_Victory_Armour_Piercing_Promotional_Video/

Bob Fromme: 

World Renowned Bowhunter & 

Owner Performance Archery - S
an Diego, CA

“I shot through two, 3/4 inch 
pieces of plywood and the 

VAP out penetrated the 
competitors by over 

20 inches! I’ve never shot 
anything like It and the 

results are simply amazing.”

Bob Fromme

Grain for grain, the VAP clearly 
delivers more kinetic energy 
than regular hunting shafts. 

Advanced carbon arrow technology and 
manufacturing techniques provide archers 
with an arrow that is thinner, stronger 
and straighter while providing amazing 
penetration and accuracy for astonishing 
results both on the range and in the field.

Simply the best carbon arrows made
and proof why Victory is without a doubt 
“The Carbon Arrow Experts”
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P&Y Drive Aids Hunting, Conservation
The Pope and Young Club’s 50th

Anniversary Mega-Raffle is underway
now through the Club’s National
Convention in April.   The raffle gener-
ates much-needed funding for
wildlife conservation, education pro-
jects and pro-bowhunting projects
throughout North America.

The Grand Prize is a fully-guided,
one on one, 10-day dream combo
hunt for Canada moose and Rocky
Mountain goat (and/or elk) in British
Columbia with Larry Warren of
Tuchodi River Outfitters
(www.tuchodiriveroutfitters.com).
Taking place September 10-20, 2011,
the grand prize hunt (bow or rifle)
includes all transportation and
license expenses.  Or, the winner may
elect to receive $5,000 cash instead of
the hunt.

The Second Prize is a two-year
lease on a 2011 GMC Sierra 4WD
extended-cab truck! 

Tickets are available from now
until April 9, 2011.  The drawing will be
held on Saturday April 9th, during the
Pope and Young Club’s 27th Biennium
Convention in Rochester, Minnesota.
Donations are $5 per ticket or six tick-
ets for $25.  To order books of tickets
contact:  Pope and Young Club, Box
548, Chatfield, MN 55923, (507) 867-
4144, admin@pope-young.org. You

may also purchase
tickets over the
phone with a debit
card.

The Club would
like to thank our
partners Larry
Warren of Tuchodi
River Outfitters, Neil
Summers and Mark Buehrer of
Bowhunting Safari Consultants,
Vikings GMC Trucks of Rochester,
Minnesota, Dries Visser Safaris, Wards
Outfitters, Woodsey Too Treestands,
Cari-bow Custom Bows, Mathews
Inc., Martin Archery, and Teddy
Carlson-Brown.

Note that 100 percent of the raffle
proceeds will be used to perpetuate
our bowhunting heritage and the con-
servation of North America’s wildlife.

Through the P&Y Conservation
Fund, the Club provides grants to
worthy projects in areas of wildlife
conservation, research, education,
partnerships and pro-hunting pro-
jects.  Included among the grants
awarded this past year are:  the
National Archery in Schools Program;
the Jack Creek Preserve Youth Camp,
the American Wildlife Conservation
Partners; the Chronic Wasting Disease
Alliance; a bighorn sheep disease
research project with University of

Nevada:  an Alaska wood bison
restoration project; the National
Conservation Leadership Institute;
and a treestand safety awareness
campaign.

About Pope & Young
Founded in 1961, the Pope and

Young Club is a non-profit North
American conservation and
bowhunting organization dedicated
to the promotion and protection of
our bowhunting heritage, hunting
ethics and wildlife conservation.  The
Club also maintains the universally
recognized repository for the records
and statistics on North American big
game animals harvested with the bow
and arrow.

For information on joining the
Pope and Young Club, please contact:
Pope and Young Club, Box 548,
Chatfield, MN 55923, (507) 867-4144,
admin@pope-young.org, www.pope-
young.org

Ross Rinehart is the new
International Sales and Customer
Service Manager for Bear Archery
Products and Trophy Ridge. Rinehart,
previously a manager in marketing
since joining Bear in 2007, brings sev-
eral years of sales experience and, in
particular, his expertise in relation-
ship-building to his new position. In
his new role, Rinehart’s vast product
knowledge and passion for archery
will serve him well as he heads up
these Bear Archery departments.

In making the announcement,
Jack Bowman, VP and General man-
ager of Bear Archery, explained “As we
continue to bolster the key positions
in our organization, we seek to match
up the appropriate experience and
skill sets with the varying challenges
that face each area of our business.
[Rinehart]”, he continued, “is unique-
ly qualified to meet and master those
challenges that face Bear Archery’s
growing global presence.”

Rinehart and his family are

natives of Boonville, Indiana, where
father and sons alike are enthusiastic
bow hunters.

Rinehart’s appointment to his
new position is one of several strate-
gic personnel changes made by Bear,
whether internal realignments or
new personnel acquired from out-
side the company. These changes
will better position Bear Archery to
continue their success as a major
player in the archery industry, VP
Jack Bowman promised.

Bear Gives Rinehart International Responsibility
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Shopatron's archery brands have
closed 2010 with a bang, according to
that company. From August to
November, a prime archery and
bowhunting season for outdoors
enthusiasts, online sales for archery
brands in the Shopatron exchange
were up 21 percent year over year. 

There are more than 25 archery
brands using Shopatron retail-inte-
grated eCommerce, joining a network
of more than 250 sporting goods
brands partnering with over 5,000
sporting goods dealers to fulfill orders
and increase sales online and in
stores. 

"Our outdoors client brands have
it figured out," said Ed Stevens,
founder and CEO of Shopatron. "They

realize more and more consumers are
buying outdoors gear online. And
working with Shopatron allows those
brands to sell more and grow their
dealer network by allowing their
prized dealers to fulfill online orders."

The ATA Trade Show, an event
promoting commerce within the
archery and bowhunting industries,
ran  January 6 to 8 in Indianapolis.
Shopatron-enabled brands exhibiting
at the ATA Show include: Alpine
Archery, Cajun Archery, Gateway
Feathers, Hunter's Specialties, Martin
Archery, Inc., Muzzy Products Corp.,
New Archery Products, Pine Ridge
Archery Products, Precision Shooting
Equipment, Rinehart Targets, Rivers
Edge Treestands, SKB Corp., Specialty

Archery, L.L.C. and Tru-Fire. 
Other ATA participants, including

Sitting Hawk, Outdoor Prostaff, Ol'
Man Outdoors, High Country Archery,
Clean Shot and Blacks Creek, have
recently joined the Shopatron net-
work and are scheduled to launch
online stores in early 2011.

The SHOT Show, January 18 to 21
in Las Vegas, also included many
Shopatron-enabled exhibitors,
including Browning Archery,
Gamehide, Tippman Sports, Ultimate
Survival Technologies and Weber's
Camo Leather Goods. 

Online sales on Shopatron are
also up across the sporting goods and
recreational category, the company
reports. Same-store sales are up 48
percent year over year in the month of
November, following a 38 percent
increase in the third quarter. 

ABOUT SHOPATRON
Founded in 2001 in San Luis

Obispo, California, Shopatron is the
top retail-integrated eCommerce
solution for branded manufacturers,
distributors and multi-channel retail-
ers. Working with more than 800 man-
ufacturers and 12,000 retail partners
across 35 industries, Shopatron meets
the unique eCommerce needs of
branded manufacturers and multi-
channel retailers.

With Shopatron's retail-friendly
solution for branded manufacturers,
Coex Freedom, brands sell on their
website and send orders to retail part-
ners for fulfillment. This solution
eliminates channel conflict, builds
retailer relationships, grows distribu-
tion and increases overall sales.
Shopatron's solution for multi-chan-
nel retailers, Coex Private, allows
retailers to fulfill orders from all inven-
tory centers, enabling in-store pickup
capabilities that drive traffic to stores
for additional services and sales.

Shopatron clients include top
brands such as Callaway Golf, Suzuki,
Polaroid, Mizuno, Ducati, JL Audio
and Sport Chalet. For more informa-
tion, manufacturers can call (866)
625-5050.

On-Line Sales Through Shopathon Rise

In what some observers have
referred to as a recent flurry of activi-
ty, Bear Archery is continuing to
recruit, hire, and promote from with-
in to strengthen several key leader-
ship roles in critical management
positions. The most recent of such
was the promotion of Jason Pickerill
to Marketing Manager, Bear Archery.
Pickerill parlayed his life-long pas-
sion for bow hunting and his enthusi-
asm for the sport of archery into a
career move when he joined Bear
Archery in 2007.

“We are positioning our company
for continued growth as we see the
economic environment turning the
corner for the better”, explained Jack
Bowman, VP and general manager of
Bear Archery, Inc. “Jason Pickerill is
an excellent example of someone
who brings to the table a combina-
tion of valuable skill sets that add
strength and versatility to our man-
agement team.”

Pickerill brings his successful
product management experience
along with a genuine creative apti-
tude to his new position. His experi-
ence with Bear Archery has allowed

Pickerill to work intimately with
Bear’s Engineering, Marketing and
Product Development Teams, and
Sales Department, as well as with
outside marketing support resources.

A lifelong native of southern
Indiana, Pickerill and his family
reside in the tri-state area where they
enjoy a long standing tradition of
appreciation for wildlife, hunting,
and other outdoor activities.

Pickerill Takes Marketing
Reins for Bear Archery

Jason Pickerill
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Each year Muzzy Products
Corporation bestows its prestigious
Tall Man Award to someone who
"stands tall" among his or her peers
by contributing to the community
and going above and beyond to pro-
mote and protect the future of
archery and bowhunting. This year
Muzzy was proud to present the
award to Muzzy Pro Staffer Robie
Pruitt, a volunteer and advisory
board member for the United
Special Sportsman's Alliance.
Presenting the award to Pruitt dur-
ing the recent ATA Show in
Indianapolis was Muzzy's Michele
Musacchia-Eichler.    

Pruitt has volunteered with the
organization for six years teaching
archery classes and guiding children
with special challenges or critical ill-
nesses on deer, turkey and bear
hunts. The U.S.S.A is the largest
dream wish charity in the world spe-
cializing in sending critically ill and
disabled youth on the outdoor

adventure of their dreams. The 100
percent volunteer organization also
teaches children firearm and archery
safety during its summer events.

"It's hard to describe what an
honor it is to be chosen for this
award," Pruitt said. "I've been a
bowhunter all my life, and I've
always followed the Tall Man win-
ners. I never dreamed I'd ever be
chosen, and it is the highlight of my
hunting life. Thanks to Muzzy and to
all my family and friends who have
supported me as a Muzzy hunter."  

"If I can make one of these little
special kids forget about his or her
sickness, even if for only one day, I
feel like I've done my part," Pruitt
said. "There's nothing like helping a
special little boy or girl fulfill a dream
right in front of you. I might be a
mentor to these kids, but actually
they're the ones teaching me how to
be a better person and how to love
people you hardly know."

Muzzy Honors Volunteer as Tall Man

Lone Wolf Brings Treestand Production Home
Lone Wolf Portable Treestands,

Inc., the industry’s leader in cast alu-
minum treestands, has announced
that production of its entire line of
treestands will return to the United
States for 2011. 

“No one builds them like we can
here,” said Jared Schlipf, co-owner
and president of Lone Wolf
Treestands. “What we’ve learned in
the end is that there is no compro-
mise for price, we will continue to
build the highest quality treestands
and accessories in the industry
today.  In a society of foreign clutter,
high performance products such as
Lone Wolf treestands are best suited
to be manufactured in the USA. It
puts us at the top of the food chain
where we belong.”

For 2011, all Lone Wolf portable

treestands will not only be manufac-
tured domestically, but all cast alu-
minum parts will be produced local-
ly, little more than 6 miles away from
the Lone Wolf headquarters, located
in Peoria, Illinois. Further, all assem-
bly and shipping of Lone Wolf tree-
stands will be completed from Lone
Wolf’s Peoria-based headquarters, as
well. 

Schlipf noted that logistic issues
and the ability to communicate
immediate production changes
brought on by product demand, ulti-
mately brought Lone Wolf back
stateside.

Changes for 2011 don’t stop with
the new location of production; all
Lone Wolf stand platforms have
undergone a complete redesign for
the new year and were introduced

for the first time in January at the
ATA Show in Indianapolis, Indiana.
Most notably, Lone Wolf unveiled a
new, ultra-light 14-pound climbing
treestand. In addition, all updated
cast platform designs will now incor-
porate a unique wolf head shaped
bow holder capable of accommodat-
ing most current parallel limb bows.
Retailers are invited to see the other
exciting updates at the Lone Wolf
website. 

“We used this opportunity to
improve on what was already the
best treestand in the world,” said
Schlipf. “Consumers will appreciate
the noticeable changes to the
designs, but most importantly, we
know they’ll appreciate the fact that
it’s made right here in the USA.”

Presenting the award to Robie Pruitt dur-
ing the recent ATA Show in Indianapolis
was Muzzy's Michele Musacchia-Eichler.
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xtreme Bow Sling
This isn’t just another Bow Sling

There’s no reason why your bow sling can’t carry more than just your bow! The new 
Xtreme Bow Sling by Blacks Creek is an innovative concept that allows you to carry
all your essentials to the tree stand or on any spot and stalk hunt. It conveniently unclips
from the bow when you are ready to shoot in matter of seconds. Wear it like a fanny 
pack when it’s not needed as a bow sling. 

Detaches in a matter of seconds

www.blacks-creek.com

Blacks Creek Guide Gear
3515 Arthur St.
Caldwell, Id 83605
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It’s not a new formula, but it
continues to work. Strother Archery
increased it’s both traffic and gener-
ated more orders on the ATA Show
floor this January by entering retail-
ers into one of three on-camera
hunts hosted by the producers of
television shows Strother Archery
helps to sponsor. To qualify for the
drawing, retailers had to place a pro-
grammed order for 12 of more bows.
However, any retailer who shot the
company’s SX-1 model on the demo
lanes was eligible for the drawing for
that flagship hunting model.

Jeff Haney of Heritage Outdoors,
Fletcher, North Carolina was the
bow winner. 

Bud Aultman of Bishop Archery
in Casper, Wyoming won the right to
hunt Texas whitetails and to be guid-
ed by the high-energy Razor Dobbs,
host of Razor Dobbs Alive. The three
day, two night hunt is on 1,500 pri-
vate acres and the prize package
includes full travel, lodging, license
and meals, something that is true of
the following two prize packages as
well. You can watch Dobbs risk his
neck on extreme hunts on both
Versus and the Pursuit Channel.

Chris and Casey
Keefer of Back
Country Quest TV
will take their win-
ning dealer, J.R.
Weaver of Weaver’s
store in Denver,
Pennsylvania on a
five day whitetail
hunt in Iowa or
Kansas. The Iowa
locale includes
10,000 acres and if in
Kansas, they’ll have
6,000 acres to hunt
on and film on. The
Keefers have been
on the air for five
years and their pro-
gram is at 10:30
Eastern time on the
S p o r t s m a n ’ s
Channel as well as
on Wild TV.

Natalie Burdine owns Broken
Rack Archery in Williamsburg, Ohio,
and she won a four day Texas trophy
hog hunt. Guiding that one will be
Todd Cast, host of TNT Outdoor
Explosion. Cast said in addition to
being on the televised program, the

winner will receive a fully-edited
DVD of the program as a keepsake.
You can catch this program both on
TNT and on the Pursuit Channel.

For more about the Strother
Archery line, see this issue’s show
wrap-up section or call the bow
manufacturer at (888) 758-9269.

Strother Sweetens Sales with Hunts

Chris and Casey Keefer (in hats) drew Weaver’s Store for a
five-day whitetail hunt with the hosts of Back Country Quest
TV. Shown with them at the noon Saturday event during the
2011 ATA Show were General Manager Mike Lueken and
President Brian Park (in white) of Strother Archery.

Bear Archery announced the
recent addition of Timmy Langley to
their Product Development
Engineering Team. Armed with his
Masters Degree in Engineering from
the University of Louisville, Langley
worked as a Design Engineer for
Athens Archery where he gained
valuable experience in several areas
of design, machining, and develop-
ing of product before joining the
Bear Team.

Jack Bowman, VP and general
manager of Bear Archery, comment-
ed, “As we continue to focus on prod-
uct innovation, Bear is actively pur-
suing the appropriate skill sets and

technical talents to keep our compa-
ny on the cutting edge of the Archery
industry. Timmy Langley will provide
a terrific boost to such efforts, and
will be a great fit with our team. It’s a
genuine challenge for Bear Archery
to continue to provide the archery
marketplace with the best perfor-
mance value at every price point at
which we compete, and Langley has
been brought on board to help us
meet that challenge.”

With several major projects on
Bear’s product development drawing
board for 2012 and beyond, Bowman
did not specify what Langley will be
focused on first.

Timmy Langley also fits the
mold of Bear Team members with
his love of the outdoors, and his pas-
sion for bow hunting. Langley char-
acterizes himself as a “complete out-
doors enthusiast”, as he spends
nearly all of his free time on outdoor
activities. He even manages to
squeeze some camping, hiking, and
water sports in between hunting
seasons.

Langley, a native of Grayson
County, Kentucky, is joining the Bear
Archery Engineering group in its
Product Development Area at their
Evansville, Indiana facility.

Bear Archery Beefs Up Engineering Staff
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AMS Bowfishing launched an
exciting new look at the 2011 ATA
Show in January, including their new
Ultimate Bowfishing Boat and a new
interactive website for the bowfishing
community. 

"The fact that we've experienced
continued growth in the last few
years is a testament to the growing
enthusiasm for bowfishing," says
Cindy Braun of AMS Bowfishing.
"Our product's make it easy for any-
one to enjoy the sport, and we want-
ed our brand to reflect the fun and
excitement we feel every time we hit
the water." 

One way AMS Bowfishing is
making a splash in 2011 is with their
"Ultimate Bowfishing Rig." They'll
be showcasing the boat at all the big
bowfishing tournaments this year.
The new boat is a 2272 Custom
Bowfishing Rig made by Oquawka
Boats in Oquawka, Illinois. It has an
8 degree V hull with a tunnel, custom
decking, compartments and layout,
with a special Hydro Turf mat
installed on the shooting deck. There
are ten 150 Watt HPS Lights powered
by three Honda EU2000i Generators.
The boat is propelled for bowfishing
with the captain’s choice of a 101
pound thrust Minn Kota RipTide
Trolling Motor or a 40HP Kohler fan
motor with a gear reduction system
and a 56 inch composite prop.
Finally, the boat is powered for large
and small water with a 225HP
Yamaha SHO (Super High Output)
Outboard motor mounted on a CMC
Hydraulic Jack Plate with a 7 inch set
back.  The custom wrap shows the
boat's sole purpose, bowfishing!

AMS Bowfishing has also recent-
ly launched a new website
(www.amsbowfishing.com) and
Facebook page to serve as a platform
for the bowfishing community to
interact and share their experiences
out on the water. Visitors to the new
website will find an extended video

vault, consumer feedback, photo
galleries, tournament information,
pro staff blogs as well as a full-axis
3D rotator showing how the revolu-
tionary Retriever Pro makes fast-
action bowfishing easier and more
user-friendly than any other bow-
fishing reel on the market. Retailers
and consumers alike can browse and
purchase the complete 2011 AMS
bowfishing product line on-line 

To follow AMS Bowfishing & their
pro staff on their adventures, connect
with other enthusiasts, and get more
information on how you can get
involved in bowfishing in your area,
search for them on Facebook or visit
www.amsbowfishing.com and create
an account for full access into the
exhilarating world of bowfishing.

Wii Tournament at ATA Show
AMS Bowfishing held the first

ever Wii Bowfishing Tournament at
the 2011 ATA Show in Indianapolis.
All dealers and buyers had the chance
to win a complete bowfishing kit each
day, including their choice of bow,
reel, arrow rest and arrows.  All partic-
ipants were also entered into a daily

drawing for an AMS Bowfishing
Combo Kit.

The day one top score was 14,020
by young Cade Hooksted from Hunt-
n-Gear in Milton, Wisconsin.  Cade
chose a Fish Hawk Bow Kit as his
prize.  The day one Combo Kit winner
was Brian Johnson from Jefferson
Archery in Jefferson, Maryland.

The day two top score was 14,611
by Kelly Tehbrink from Predator
Archery in Holland, Ohio.  Kelly chose
a Fire Eagle Bow Kit as his prize.  The
day two Combo Kit winner was Tyler
Faretta from Woods Edge in
Friendship, Wisconsin.

The day three top score was
17,993 by Cole Thompson from
Hunters Haven in Champaign,
Illinois.  Cole chose a Fire Eagle Bow
Kit as his prize.  The day three Combo
Kit winner was Casey Hopfer from
Channel Marine and Sports in
Richmond, Minnesota.

All participants in the tourna-
ment also received a copy of AMS
Bowfishing's Scales and Tails DVD just
for participating. AMS Bowfishing
would like to thank everyone who
participated in the tournament.

AMS Launches New Boat,Website

Cindy Braun of AMS is shown with Cade Hooksted, who posted a top score for the Wii
bowfishing tournament that was played using the monitor seen at the back of the boat.
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Introducing your unfair advantage. When extreme conditions and a 
wall hanger are staring you in the face, you want your equipment 

to perform—when you need it. This bow delivers. 
Reliability. Speed. Performance. Energy. 
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 • Up to 347 FPS
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ACUArchery-See page 76.
Aim Outdoors-See page 102. See ad

page 103.
Alaska Bowhunting Supply-See ad page

77.
Alpen-See page 83.
Alpine Archery-See page  8, 50, 112.
Amacker Outdoors-See page 95. See ad

page 155.
American Leather Classics-See page 57.
American Whitetail Targets-See page

102.
America’s Best Bowstrings-See page 88.

See ad page 123.
AMS Bowfishing-See page 34, 89.
Apex-See ad page 33, 43
Apple Archery-See page 98, 128, 137,

138.
Archery Talk-See ad page 121.
Archer Xtreme-See page 152-154.
Arctic Shield-See ad page 177.
Arizona Archery Enterprises-See page

50, 132, 133, 136.
Arizona Rim Country Products-See page

109, 137.
Arrow Precision-See page 90.
Atsko-See page 86.
A-way Hunting Products-See page 109.
Axion Archery-See page 44.
Badlands-See page 90.
Barnett Crossbows-See page 8. See ad

page 59.
BCY-See page 44. See ad page 79.
Bear Archery-See page 28, 29, 32, 111,

123, 124. See ad page 39.
Bearpaw Archery-See page 78.
Beman Carbon Arrows-See page 114,

159.
Ben Pearson Archery-See page 88.
Berry’s Manufacturing-See page 105.
Big Green Targets-68.
Big & J-See page 61.
Bitzenburger-See page 131, 136. See ad

page 127.
Black Gold-See page 106.
Black’s Creek Guide Gear-See page 113.

See ad page 31.
Black Widow Deer Lures-See page 102.
Bohning-See page 130, 134, 137.
Bowhook Sling-See page 85.
BowJax-See page 64. See ad page 97.
BowTac-See page 79,
BowTech-See page 115.
BowTrainer-See page 98. See ad page 99.

Briner Technologies-See page 154, 155.
Brownell-See page 103. See ad page 85.
Buck Country Products-See page 150.
Buckeye Cam-See page 157.
Buck Stop-See page 86.
Buck Wear-See page 105. See ad page 5.
Bungee Blind-See page 145.
Burr & Company-See page 66.
Burt Coyote Company-See page 42, 130-

132. See ad page 37.
Cajun Archery-See page 104.
Camo FX-See page 116.
Campbell Cameras-See page 74. See ad

page 101.
Carbon Express Arrows-See page 12-23,

46, 128, 138. See ad page 15.
Carbon Tech-See page 90, 148, 152.. See

ad page 53, 55.
Carter Enterprises-See page 10, 103. See

ad page 173.
Cobra Archery-See page 56.
Compound Bow Rifle Sight-See page 11.
Copper John-See page 58.
Covert Scouting Cameras-See page 88,

158.
Cranford Manufacturing-See page 100.
Crooked Horn Outfitters-See page 80.

See ad page 143.
Darton Archery-See page 102. See ad

page 51.
Dead Down Wind-See page 73.
Delta Targets-See page 107.
Diamond Archery-See page 115.
Dillon Manufacturing-See page 86.
Doubletake Archery-See page 94, 131,

132. See ad page 133.
DownSafe Systems-See page 10. See ad

page 151.
Easton Technical Products-See page 5,

114. See ad page 89.
Edge by Expedite-See page 48.
Electronic Data-See page 78, 110. See ad

page 83.
Elite Archery-See page 71, 119, 120. See

ad page 9.
EP Hunting-See page 103.
Evolved Habitats-See page 116.
Excalibur Crossbow-See page 94. See ad

page 65.
Extreme Archery-See page 8, 48, 134. See

ad page 47.
EZtagndrag-See page 82.
EZ Mount Deer Head-See page 85.

Family Traditions Tree Stands-See page
55.

Feather Vision-See ad page 174.
Field Logic-See page 55.
Firenock-See page 54, 79, 129, 132, 134,

136, 137, 158.
Fletch-Flex-See page 107, 133, 135, 136 .
Flextone-See page 116.
G5 Outdoors-See page 49, 73, 152.
Galena Outdoor Products-See page 86.
GameHide-See page 56.
GamePlan Gear-See page 73.
Gateway Feathers-See page 135.
Gerbings-See page 66, 148, 149, 150.
GhostBlind Industries-See page 74.
Goat Tuff-See page 70, 133, 134, 135. See

ad page 150.
Gold Tip-See page 98.
Gordon Composites-See page 82. See ad

page 69.
Gorilla Treestands-See page 20, 22.
Greatree Archery-See page 106.
Grim Reaper-See page 49.
GSM-See page 74.
HHA Sports-See page 56, 89.
Heartland Wildlife Institute-See page 91.
High Country Archery-See page 80.
Hind Sight-See page 104.
Hips Archery Targets-See page 81.
Hold Up Displays-See page 57.
Hot Shot Manufacturing-See page 104.
Hoyt-See page 148.
Human Energy Concealment Systems-

See page 148, 149.
Hunter Safety System-See page 68.

Hunting Revolution-See page 129, 132.
See ad page 137.

Huntin’ Is Good-See page 85.
HuntMore-See page 83.
Impact Archery-See page 112.
Indo-MIM-See page 76. See ad page 7
Innerloc Broadheads-See page 96.
Innovative Solutions-See page 83.
Invisible Hunter-See page 68.
IQ Bowsight-See page 118.
J & B Industries-See page 85.
Jim Fletcher Archery-See page 106. See

ad page 168.
Jo Jan Sports Equipment-See page 136.
Kinsey’s-See page 50, 88.
Kodabow-See page 60.
Kolpin-See page 117.
Kowa-See page 106.
KTech Design-See page 58.
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Kustom King- See ad page 109.
Kwikee Kwiver-See page 108. See ad

page 141.
Laporte-See page 65.
Lakewood Products-See page 92. See ad

page 167.
Leupold & Stevens-See page 154-156.
Lightning Bowstrings-See page 62. See

ad page 87.
LimbSaver-See page 114.
Lone Wolf-See page 30.
LVE Hunting Decals-See page 130.
Magnus-See page 99.
Maple Leaf Press-See ad page 162.
Martin-See page 64. See ad page 180.
Mathews-See page 40-58, 165-169. See

ad pages 2, 3.
Maximus Crossbow Company-See page

110.
McKenzie Targets-See page 108.
Mid-Atlantic Archery-See page 110.
Mission-See page 160-164.
Morrell Manufacturing-See page 110.
Mossy Oak-See page 97.
Moultrie Products-See page 156, 157.
Mrs. Doe Pee-See page 58, 89. See ad

page 153.
Muddy Outdoors-See page 117.
Muzzy-See page 30, 112. See ad page 63.
NAP-See page 93, 129, 133, 134, 158.
New Breed Archery-See page 77.
Norway Industries-See page 72, 101, 132,

133, 136, 137.
Nufletch Archery-See page 50, 137.
Nylok-See page 87.
October Mountain-See page 142. See ad

page 125.
OL’ Man Treestands-See page 104.
Opti-Logic-See page 98, 156.
Outdoor Business Network-See page 87.

See ad page 126.
Outdoor Sports Products-See page 70.

See ad page 126.
Ozonics-See page 61, 150.
Paradox Products-See page 72, 112.
Parker Crossbows-See page 72. See ad

page 179.
Pape’s-See page 52, 107. See ad page 21.
Pete Rickard’s-See page 87.
Pine Ridge-See page 46. See ad page

135.
Plano-See page 107.
PolyOne-See page 75.
Precision Designed Products-See page

106.
Predator Innovations-See page 67.
Predator’s View Peep Sight-See ad page

117.
PSE Archery-See page 94, 121, 122, 125.

Quaker Boy-See page 82, 99.
Quality Archery Designs-See page 52,

132.
Quick Draw Bowfishing Rest-See page

84.
Rancho Safari-See ad page 107.
Real Scent-See page 52.
R Enterprises-See ad page 178.
Rinehart-See page 91. See  ad page 17.
Robinson Outdoor Products-See page

53.
Rytera-See page 64.
S4 Gear-See page 81.
Sanford Innovations-See page 97.
Saunders-See page 94.
Scent-Lok-See ad page 45.
Schaffer Performance Archery-See page

94.
Scorpion Venom-See page 90. See ad

page 131.
Scorpyd Crossbows-See page 79.
Scott Archery-See page 53. See ad page

49.
Shadow Hunter-See page 92.
Shawsheen River Archery Products-See

page 85.
Shoot Like A Girl-See page 60. See ad

page 115.
Sitka Gear-See page 101.
Sitting Hawk-See page 111.
SKB-See page 96.
Specialty Archery-See page 67. See ad

page 71.
Smart Scouter-See page 157.
SportChief- See page 66. See ad page 57.
Spot Hogg-See page 72.
Spypoint-See page 91, 157, 158. See ad

page 19.
Strother Archery-See page 32, 82. See ad

page 35.
Swhacker-See page 92.
Tactical Archery Systems-See page 69,

154.
Target Communications-See page 109.

See ad page 130.
Target Tracker-See page 84.
TechnoHunt-See page 70.
TenPoint-See page 113. See ad page 25.
30.06-See page 61. See ad page 105.
Tilt Tamer-See page 84.
Tink’s-See page 93.
TradTech-See page 96.
Trac-Les Game Retrieval-See page 84.
TreeLine Treestands-See page 116.
Treestand Buddy-See page 78. See ad

page 95.
Trijicon-See page 117, 152, 153.
Trinity Archery-See page 85.
T.R.U. Ball Releases-See page 99.

Tru-Fire-See page 54.
Trueflight Feather-See page 108, 134,

135. See ad page 113.
Truglo-See page 54.
Trophy Ridge-See page 111. See ad page

39.
True Quiet Treestands-See page 92.
Twisted Timber Treestands-See page

118.
Vapor Trail-See page 101.See ad page 93.
Victory-See page 76,138.See ad page 27.
Vital Gear-See page 48.
WarmXUSA-See page 150.
Wasp Archery-See page 36.
Whitetail’r-See page 58.
Wicked Ridge-See page 114.See ad page

24.
Wildgame Innovations-See page 74, 116,

158. See ads page 67, 75.
Wildlife Research-See page 100.
Winchester Archery-See page 62.
Winner’s Choice-See page 95.
Wood ‘N Trail-See page 65. See ad page

23.
Wright Blind-See page 144, 145.
X-Change Broadheads-See page 81.
X-Factor Outdoor Products-See page 54.
X-Stand Treestand-See page 82. See ad

page 91.
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