
I’m seated in the walnut-paneled
office archery icon Fred Bear
occupied from 1978, the year the

current Bear Archery plant was erect-
ed, until his peaceful death in May
1988. Its generous picture windows
look out onto the tidy grounds little
changed since those hallowed times. I
fail to sense his presence or anything
quite so obviously banal, but I do
have to pause occasionally to consid-
er the implications of the place and
what an honor it is to be here. No sin-
gle man has had such a lasting influ-
ence on modern archery. From this
office the gangly sportsman contin-
ued to tirelessly promote everything
archery while presiding over his fief-
dom. With assistance from some of
the brightest minds in archery he
helped push archery into the 20th
century. Sitting across the heavy con-
ference table are Grant “Neil” Byce,
III, second-generation employee who
begin work at Bear Archery while still
in high school and is now company
operations manager, and Jason
Pickerill, recently promoted to the
position of marketing manager. Both

men are animated in a somewhat
breathless manner, energized by the
new direction Bear Archery’s latest
owner, Escalade Sports, is taking the

company. They are thrilled that Bear
Archery is quickly reclaiming once
familiar territory, proud of the
reemergence of Bear Archery as a tra-
ditional archery powerhouse. 

The company Fred Bear founded
operated uninterrupted from 1933
through 1968 headed by Papa Bear
himself, then went through a succes-
sion of various owners. By the mid
‘70s the original Bear Archery plant in
Grayling, Michigan, (bounded by rail-
road tracks, Highway M72W, the
AuSable River, Mr. Bear’s home and a

Bear Aims To Recapture
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Grant “Neil” Byce, III, Bear Archery’s operations manager, is a hands-on administrator
who has worked at every level of archery manufacturing during his 30-plus years of
tenure at the company. Here he discusses a production matter with traditional bowyer
Craig White (right).

While visiting the Fred Bear Archery
plant in Gainesville, Florida, author
Patrick Meitin was able to put one of the
company’s new recurves – the 2011 Fred
Bear Takedown – to the test, hunting with,
left to right, Dan Massimillo, production
supervisor, Neil Byce, III, operations man-
ager, and Jason Pickerill, marketing man-
ager, far right.
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swamp pond) had run out of growing
room required to usher in the age of
the compound. Labor strikes and the
company’s recent sale to Victor
Comptometer Corporation, with Mr.
Bear retaining president’s and chair-
man’s seats, sent the company in
search of a new home. One obviously
questions why Mr. Bear would sell the
company he’d toiled so tirelessly to
cultivate, but recall that at the time of
the sale (1968) Mr. Bear was 66 years
old and looking to wind down. Also,
according to Byce, the sale allowed
Mr. Bear additional money and time
to continue his enduring mission;

growing the sport of archery. 
Kentucky and Tennessee were

discussed as possibilities for the
Grayling exodus, but Mr. Bear chose
Florida, ultimately Gainesville. “Mr.
Bear loved to fish, loved to hunt, and
Florida’s a good place to do those
things,” says Byce, who remembers
the move occurred while he was a
recent high school graduate. “Mr.
Bear was up there in age and thinking
about his health, as he was already
beginning to suffer from emphysema.
It may also have been fortuitous that
this particular site happened to be
located off Archer Road, the nick-

name used for the highway leading
from Gainesville to the town of Archer
west of here.” 

In 1977 Bear Archery sold to
Walter Kidde, with Hanson Industries
taking over in the early 1980s. The
company then became a branch of
US Industries from 1994 to 1995, and
was owned by Fenway Partners from
1995 to 1996. Charlie Palmer, (owner
of Golden Eagle Archery) bought Bear
Archery in 1999 and made it part of
the ill-fated North American Archery
Group, which at one time funneled
Golden Eagle, Jennings, Satellite and
Bear Archery beneath a single roof. In
2003 the works became the property
of Escalade Sports, which by 2006 had
added the Trophy Ridge/Rocket
Aeroheads (now Rocket Broadheads)
and Piston Point (Meat Seeker)
names. Escalade ended up dropping
Satellite, Golden Eagle and Jennings
lines in favor of the star-power Bear
brand name.  

As is common in any small com-
munity — and the archery world
qualifies as such — rumors begin to
spill forth. “Escalade doesn’t care
about archery; they’re in the ping-
pong table business.” I heard often
after the takeover. One archery insid-
er related, with some authority I
might add, that corporate had given
Bear Archery three years to make the
division fly, or the plug would be
pulled. None of this was true, though
Escalade does own a division that, in
fact, sells ping-pong tables. In truth
Escalade has origins in one of the old-
est archery companies in the United
States. Indian Archery and Toy
Company was launched in 1927,
eventually morphing into Indian
Industries. You may remember it as
Indian Xi, a bow company which
once supported staff shooters such as
Miles Keller. The Xi name was

Its Traditional Glory Days

By Patrick Meitin

41

Bear Archery traditional bowyer Keith Benson puts the finishing
touches on a nearly-complete Grizzly recurve. From here the bow
will pass to the final sanding table for final smoothing before
going to the finish room to receive a durable polyurethane finish.
Priced at $329, the Grizzly (at left) is a good starting point for a
customer interested in traditional archery.
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changed during the late ‘90s as the
company went into acquisition
mode. 

Escalade maintains a strong
commitment to the archery industry,
lead by long-time archery veterans.
Bear Archery Vice President Jack
Bowman was a former sales and mar-
keting man from PSE Archery, who
worked for Indian Xi, left the compa-
ny and returned following the Bear
Archery purchase. Mark Wenberg,
director of product development is
also a PSE alumnus. Former Indian Xi
employees such as Ross Rinehart
(former Bear Archery marketing
manager turned international sales
manager) and Jeff Pease (national
sales manager) have now joined the
Fred Bear Archery team. All of these
men are dedicated and avid
bowhunters who view their positions
as more than mere jobs, a passion
that eventually rubbed off on
Escalade Sports CEO Bob Keller, who
has become an avid bowhunter since
the purchase of Bear Archery.       

Grant “Neil” Byce, III, Neil to
those who know him, with 30-plus
years of uninterrupted service to the
company, began working at Bear
Archery wet-sanding bow limbs for
Tamerlane recurves and Polar com-
pound bows. He returned to
Michigan to attend college, returning
also to Bear Archery. Then he moved
to Gainesville where he started oper-
ating the company’s 42 curing press-
es, half of those dedicated to tradi-
tional bows and designed by Fred
Bear himself. The remainder were
devoted to compounds, and Byce
trained employees how to use both.

By that summer business was boom-
ing and Byce was promoted to night
shift manager. 

It was in 1980 Byce was moved to
R&D and assigned the duty of design-
ing the Fred Bear Signature Bow, a
limited-edition takedown  recurve
(only about 300 were made), report-
ing directly to Mr. Bear. These highly
coveted beauties (one example
recently sold on eBay for nearly
$9,000) included 22-carat-gold plated
hardware (take-down latches and
limb pockets), a medallion made of
authentic African ivory, rosewood
and ebony wood handles and brown-
died yew wood limbs beneath clear
glass. The bows included custom
hardwood cases lined with velvet and
sold for $1,000 at the time of release. 

“Most of the equipment for
(building) the Takedown had been
tossed out during the move (from
Grayling),” Byce recalls. “So we had to
design new presses and fixtures. I had
never worked on the Takedown
before that time, so consulted very
closely with my dad (Grant Byce, Jr.).”

This also ushered in the reemergence
of the Fred Bear Takedown, the green-
stripe model found in early-‘80s cata-
logs. “I set to creating several different
sample models during that time,”
Byce says, “Combining different col-
ors and woods, everything filtered
through Mr. Bear. He made the deci-
sions on which models to produce. 

“I remember I’d produced a num-
ber of riser samples (with various
woods and accent-stripe colors) and
left them on Mr. Bear’s desk before
going to lunch. One of those had a
blue stripe in the handle. When I got
back from lunch, right on the handle
in indelible ink was written ‘No Blue,
FBB’ (Fred Bernard Bear),” Byce
remembers with a laugh.  

Bear Archery was riding the wave
in the early ‘80s, Byce remembering
having up to 40 employees per shift
working during peak season (during
the summer shipping rush). The team
was capable of producing 1,600-plus
bows during an average 10-hour shift
(traditional and compound com-
bined). Of these perhaps 1,000 were

The Fred Bear Archery Company plant is
located at the corner of Archer Road and
Fred Bear Drive in Gainesville, Florida, a loca-
tion it has occupied since 1978 following the
move from Grayling, Michigan. The property
includes a field range and bass pond where
Fred Bear often retreated to fish and think.
The plant includes an attached Pro Shop
open to the public. The pro shop offers the
entire line of Fred Bear Archery equipment
wares and a full-service technician to set up
and tune customers’ new purchases. Visitors
are greeted by a 12-foot-tall brown bear
standing guard over the grounds. It is a
model of the world record Alaska brown bear
Fred Bear took in the late 1960s.
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Whitetail Hunters – possibly the best-
selling compound ever produced.
Byce worked closely with his father
during this time, who still managed
the traditional section. Byce also
assisted on new projects such as the
Formula Silver and Gold,
FITA/Olympic-style recurves built
around a Polar compound riser. But
public demand was moving irrevoca-
bly in the direction of the compound
bow. 

By 1988, the year of Mr. Bear’s

death, you could only find four tradi-
tional bows in the Bear Archery cata-
log, though Mr. Bear’s passing in rela-
tion to the loss of a foothold in the
traditional world is only coincidental.
This was to prove the low point of tra-
ditional archery not only at Bear
Archery, but likely the archery com-
munity as a whole. That would slowly
turn around during the early 1990s.
As a benchmark, the year 1993 for
Bear included the sale of nearly
140,000 adult bows (traditional and

compound bows combined) and
around 80,000 Panda and Sun Bear
youth compounds and Little Bear
youth recurves. Byce had become
Production Manager by that time,
“Overall plant manager basically,”
Byce says in summary. “We had all the
(compound) tournament winners
during that time, many of the best
shooters in the industry; people like
Larry Wise, Jeff Hopkins, Jim Brown,
Allen Connors, the Caudle and
Moorhead families, for instance.”   

PHOTO LEFT: Grant “Neil” Byce, Jr., father of current
operation manager Grant “Neil” Byce, III, worked close-
ly with Fred Bear in research and development, helping
to bring about many of the traditional bow designs still
part of the modern Bear Archery traditional line.

PHOTO ABOVE: Fred Bear tirelessly promoted archery
until he reached his 80s, not only field testing new prod-
ucts – like during this New Mexico mule deer hunt – but
filming hunts for others to enjoy and conducting public
appearances.
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PHOTO LEFT: Neil Byce, III demonstrates the use of a riser-blank template used to guide
traditional bow makers when cutting from rough stock. That’s African bubinga wood,
used in the redesigned Kodiak Mag 50th Anniversary model and Grayling Green Super
Kodiak, chosen for its beauty and strength.

PHOTO ABOVE: The Bear Archery operations manager shows a stack of raw material
used in many of the company’s traditional bows. Dymond Wood is a multi-layered,
epoxy-impregnated maple laminate that adds a high degree of strength and adds mass
to any traditional bow’s riser.
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By 1997, under the direction of a
pro-traditional marketing manager,
the Bear Archery traditional line
exploded to 10 models, including,
Byce remembers, a one-piece riser
Takedown and return of the Grizzly
recurve, a new Kodiak Cub and the
Bruin Longbow, just as
examples. By the end of
the decade a series of
Commemorative Bows
were launched, cele-
brating Fred Bear’s
100th birthday, fol-
lowed shortly by the
reintroduction of the
Super Kodiak (’99),
Super Mag 48 (’02), A
Riser Takedown and #3
Limbs (the former cre-
ating a 56-inch bow

with #1 Limbs, the latter creating a
64-inch bow with B Riser or 60-inch
with A Riser). 

Despite these developments Bear
Archery was in trouble. Under Charlie
Palmer and the North American
Archery Group banner the company
had slipped into bankruptcy. The
Fred Bear Museum was put up for
sale and was purchased by Bass Pro
Shops. The Bear name was losing its
once-great marketing appeal. “We
basically lacked direction, and espe-
cially, we weren’t keeping up with the
new technology,” admits Byce. “We
just lost our edge in the technology
race. Looking back to even the days
after Mr. Bear sold the company to
Victor, there was always a push to
develop new technologies. Mr. Bear
was a traditional archer at heart but
never spoke badly of compounds.
Later, when the company was bought
by Hanson, the prevailing philosophy
was still to continually develop new
technology, push things forward.
When Hanson sold that commitment
began to falter. The downward slide
really started in the mid ‘90s, taking
old technologies and attempting to
shield them with the Fred Bear
name.”           

Enter Escalade Sports. “There
were a lot of problems (following

Weston Stout, a former woodworker who
started at Bear Archery when the down-
turn in the economy slowed private busi-
ness, adds frontal fiberglass layers to the
handle of a Kodiak Mag recurve, improv-
ing strength and aesthetics.

Bear Archery traditional bowyer Scott
Bruckner shows two rough riser sections
of the Bear Super Kodiak, one after lami-
nation and template shaping, the other
after being run through a replicating
machine (above) so that it is beginning to
assume its final form.
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Escalade’s purchase of the compa-
ny),” admits Pickerill. “The first
thing we had to do was fix the leaks
in the roof of a 154,000 square-foot
building, replace the air condition-
ing units that had been sitting on the
building since it was built, invest in
new CNC machines to replace old,
tired units. All our CNC machines are
now completely new or rebuilt. We
had millions invested before we were
even able to begin work on rebuild-
ing the compound line. This also
involved assembling a team of
bowhunters from top to bottom,
especially in areas such as customer
service. Our climb out of the wreck-
age started with the Truth line, and
now we’re making compounds as
good as anything out there. We’re
gaining ground in a hurry, regaining
lost dealer and customer confidence,
instilling new trust. Now it’s the tradi-

tional line’s turn.” 
Pickerill continues: “Bear Archery

has been through a lot of company
changes; seven over the course of 30
years. We kept the Fred Bear tradi-
tional line alive during the downturn,
but had we paid better attention we
could have owned the traditional
market. We walked away from that
and got a black eye as a result. 

“The ‘Traditional Project’ started
one and a half years ago,” says
Pickerill, who through the hands-on
experience has grown into a passion-
ate traditional archer. “Neil (Byce)
assembled some samples – including
the new Grayling Green (glass) mod-
els – while we compiled lists of deal-
ers and sought out their advice. We
asked for input on every level and lis-
tened to what people had to say. It got
to the point I called some dealers so
often they began to recognize my

voice without introductions. I’d tell
them ‘You tell me what you want. I’m
here to listen and take notes.’”   

Pickerill continued, “We also
went to some of the bigger tradition-
al-only gatherings, like Cloverdale in
Indiana and Denton Hill in
Pennsylvania, approaching those
venues with an open mind, a willing-
ness to listen to what people had to
say. Word quickly spread Bear was at
these shoots, people coming over to
handle the new bows, getting on their
cell phones to tell friends about them,
or leaving and dragging people back
with them to see the new models.
There was a lot of excitement. These
people are so passionate about tradi-
tional archery and the Bear name.
Ninety percent of them were very
excited that ‘Bear was back!’” 

“But we also took a lot of abuse at
first,” the marketing manager admit-
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PHOTOS ABOVE : Earl Hill uses his 23
years of experience at Bear Archery to
conduct the painstaking task of laying up
and adhering limb laminations to the
handles of recurve bows, working on sev-
eral bows at one time, before placing each
in a heat-strip-lined press for curing.

PHOTO LEFT: Paul Mercado is seen here
creating precise limb laminations of raw
maple, a job that comes with a lot of
responsibility, as each day’s production
needs dictate various lamination thick-
nesses and tapers to meet various draw-
weight requirements.
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ted. “A lot of folks felt betrayed. Fred
Bear is like a god to some of these
people, and not doing anything with
the Bear name was a betrayal to
them. ‘Where have you been?’ was a
question I heard a lot. ‘Show us that
you care’ was also a common theme.
Part of the battle has been to win back
the hearts of the traditional commu-
nity. We understand that we have a
duty to the traditional market and the
Fred Bear name and that’s what we’ve
set out to do, bring the Fred Bear
name back to where it once was.”  

“A very small percentage of the
people I’ve talked to said they would
never buy another Bear bow, but
most are very excited to have us back.
Several authorities in the traditional
arena have told me Bear (Archery)
has the potential to grow the market,
so believe me, we feel the pressure to
use our position as a driving force in
archery,” says Pickerill.  

“We are determined, and a com-
pany that has something to prove can
be dangerous. We produced our first
traditional-only catalog (including
not only 11 traditional bows, but six
pages of traditional accessories and
Bear Gear wear), invested in more tra-
ditional-focused advertising. Neil’s
father returned to the company for a
short time to help us rework the mas-
ters on these classic bows. We
brought back some of the old classics
and reworked others to more closely
mimic the original designs and lines.
Each step has been enlightening. 

“And traditional sales have been
taking off,” concludes Pickerill, fairly
vibrating with excitement. “Just since
2010 we’ve seen a 70 percent increase
in traditional-bow sales. Traditional
archery is growing, it’s addicting.
During ATA (Indianapolis, Indiana,
January 2011) we had more people
coming into the booth to see the tra-
ditional bows than our compound
line.” 

Byce adds enthusiastically, “I’ve
recently hired seven new employees
in the traditional department, and
I’m in the process of hiring three to
four more in the coming weeks, just
in an attempt to keep up with
demand.” In the shop later that day,
getting a first-hand look at Bear’s
skilled traditional bowyers at work,

Rod Chappell, 25-year Bear Archery
employee, says to me, “This is as busy
as I can remember being in here in a
very long time.”    

Byce continues. “The Kalamazoo,
Michigan, Traditional Bow Expo held
in late January 2011 was an absolute
home run. We had a 10-foot booth
space – we could have used 40. At
times you couldn’t move in the isle
around the booth. I felt sorry for the
exhibitors around us. I was so
swamped some people had to wait an
hour to talk to me.”

“One of the greatest aspects of
this project,” says Byce, “is we didn’t
decide what people needed, but lis-
tened and let the customer tell us
what they wanted. There were a lot of
rumors circulating, that our bows
were made overseas, that the ‘old
Bear’ was gone. But, of course, none
of this is true. Many of our traditional-
bow makers have been working for us
for decades – Bobby Williams 28

years, Rod Chappell 25, Earl
Hill and Mike Lattimer
(Mike’s father, Dick, once
headed marketing) 23
years, for instance. And
they’re still using many
of the original presses
that came with us from
Grayling.”  

“We’re not a custom
bow maker, but we make
the best traditional bow
possible at an affordable
price, in designs and
styles people want,” Byce
said. “One of the things
dealers kept pointing out
is ‘You’re not a custom bow
company.’  We had to work
on our products, sometimes
prices, to assure these bows
would be well received.
Someone can spend $328 on a
Grizzly and once they shoot it
they’ll normally think ‘Wow, this is
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A rack of roughed-out, laid-up bows wait final hand shap-
ing. Included here are, top to bottom, Bear Super Mag 48
recurves, reintroduced Super Grizzly recurves, Kodiak
Magnum recurves, Grizzly recurves and new-for-2011
AuSable longbows. At this stage the bows still need a lot
of work to bring out the beauty and functionality inher-
ent in them. That’s a section of a finished Super Kodiak
at left. The AuSable is shown full length below right.
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really something!’  This is something
that will grow the (traditional) indus-
try. We’re not trying to take business
from anyone; we’re trying to grow the
industry.”

The Bear traditional line now
includes eight recurves (seven com-
pletely redesigned but based on old
classics, one reintroduced) and three
longbows (one of these completely
new). Nearly all these bows received
some refining touches, many had
complete makeovers including new
woods and/or colors and feel. All but
the budget-priced Grizzly (which
uses a Dacron string) are compatible
with modern Dynaflight 97 string
material. All bows now come with
Flemish-twist strings, in addition to a
Bear Hair Rest, crowned and radiused
arrow shelves and leather strike
plates for classic looks and modern
performance.

For instance, the classic one-
piece Kodiak Mag ($499), is just like
the 1961 original, constituting the
2011 50th Anniversary Model with

bubinga-wood handle (an African
hardwood known for strength and
beauty), “Grayling Green” glass over
dual-lam maple limbs and classic
ribbed leather side plate.
Interestingly, the green glass project
required five months to bear fruit.
Gordon Composites, the leader in
fiberglass bow materials, did not have
the right color fiberglass laminations
in stock, so Byce reacted by providing
an original ’61 Super Mag from his
personal collection to serve as a color

plate, adjusting dyes until the color
was just right. At a compact 52 inches,
the Kodiak Mag makes an ideal bow
for customers with shorter draw
lengths (28 and less) especially those
who like to stalk thick cover or sit in
ground blinds. They’re offered in six
right-hand models from 35 to 60
pounds (in 5 pound increments), and
five left-hand models from 35 to 55
pounds (left-hand orders constitute
nearly 10 percent of sales, according
to Byce).

TM
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Rod Chappell has worked in the Bear
Archery traditional department for 23
years. Here he uses a drum sander to care-
fully shape the handle of the new 2011
AuSable longbow. This is the first Bear bow
to include bamboo in its limb construction
for added speed.
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The new one-piece Super Kodiak,
first introduced in 1965 and one of
Fred Bear’s all-time favorites, comes
in two models for 2011. The Grayling
Green Super Kodiak ($599) is a retro
reproduction of the ’65 original,
including Grayling Green glass, three-
piece bubinga handle with accent
wedges and stripe, and feathered
riser edges of layered fiberglass
increasing handle strength and aes-
thetic appeal. The straight-line-look
Super Kodiak ($499), bearing the style
introduced in the mid ‘80s with the
Brown Bear compound, is now made
of two-tone, grey/brown Dymond
Wood construction. This provides
more mass for added stability and
forgiveness, though to my eye isn’t as
handsome as the classic Grayling
Green Super Kodiak, especially since
it lacks frontal, layered/feathered
fiberglass overlays. Both bows are 60
inches long, include dual-lam maple
limb cores and are available in eight
right-hand models from 30 to 65
pounds, and three left-hand models
from 45 to 55 pounds. 

Perhaps the biggest news is the
complete makeover of the ’69 model
era Fred Bear three-piece Takedown.
The riser has been redesigned and
reshaped to more closely mimic the
original 1969 feel, now incorporating
black Dymond Wood (with red accent
stripe) to introduce a more solid and
stable feel but holding all original

hardware and working compass.
More appealing yet, the 2011 model
comes with a $200 lower price tag
than models offered only a few years
ago ($799). The lower MSRP certainly
doesn’t come at the price of stability
or accuracy, in fact I used a 60-inch
model (B Riser, #1 Limbs) Takedown
hot off the Bear presses to take a 150
pound wild boar during my plant
tour visit to Florida. 

Full disclosure: I like the feel and
shooting characteristics of the new
Takedown design much better than
the older models. I’ve used ‘70s era
metal handle, ’85 “green-stripe” and
right- and left-hand early-2000 mod-
els to take trophies across North
America, including a mountain goat
during a once-in-a-lifetime foray to
Alaska’s rugged Prince William Sound
region. The dual-lam Fascor (impreg-

nated maple) limb cores have also
been refined for added smoothness
and speed, holding new red tip over-
lays matching the handle accent strip
and slimmer tapers. A and B Risers
and #1 and #3 Limbs allow customers
to create a 56, 60 or 64 inch bow to
match any desired shooting charac-
teristic.

The one-piece Grizzly, based on
the 1950 original updated in ’64, is a
58 inch, price point bow ($329) offer-
ing a great starting point for the aspir-
ing traditional archer. Byce assures
me they remain top sellers, despite
the old-fashioned Dacron strings
(which served archers well for
decades). These are solid, smooth-
shooting bows, and they now include
indestructible, solid Dymond Wood
risers which provides a more solid
feel and great looks, and single-lam

PHOTO ABOVE: Keith Benson uses a rat
tail file to carefully create the string
grooves in a Grizzly recurve. Cutting the
grooves slightly off one way or the other
will result in a bow that does not track the
string well and fails to shoot straight.

PHOTO LEFT: Mark Magan uses a hori-
zontal belt sander to shape the tips of a
Bear Montana longbow, a sweet-shooting,
affordable longbow and one of the final
models designed by operation manager
Neil Byce, III’s father, Neil Byce, Jr.

Neil Byce, III shows the results of his
labors while working directly with Fred
Bear in 1980 and 1981. The Fred Bear
Presentation Takedown included exotic
hardwoods, ivory medallion and 22 K gold
plated hardware. Only about 300 were
made.
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limb core that might give up a touch
of speed to the dual-laminated limbs
of Bear’s higher-priced recurves. A
‘60s model Grizzly served as my pri-
mary bowfishing rig for decades
when I was younger, so I can’t help
but think the modern version would
be nothing but superior in regards to
durability. Right-hand draw weights
include seven options from 30 to 60
pounds, and three lefty models from
45 to 55 pounds.

Last seen from 1973 through
1976, the one piece Super Grizzly is
back for 2011. This $429 bow is fully
“fast-flight” (Dynaflight 97) compati-
ble, and includes a handsome two-
piece black Dymond Wood handle
with red accent stripe and red tip
overlays with twin-lam and Fascor
limb cores for added performance
and smoothness. It’s 58 inches long
like the standard Grizzly. At this time
Byce says they plan to leave the SG in
the line a couple years before letting it
go, as Bear Archery did in the past,
making it somewhat of a limited edi-
tion model. Look for it in seven right-
hand models from 35 to 65 pounds,
and five left-hand models from 35 to
55 pounds. 

The ultra-compact Super Mag 48
($340), first seen in 1966, is one of the
shortest recurves on the market today
(48 inches), perfect for bowfishing
while wading up to your elbows in
water, or for shooting from inside a
pop-up blind while bowhunting
turkeys. Byce admits they “Don’t sell a
ton of them, but we still sell quite a
few,” and that he wouldn’t recom-
mend a draw length of more than 28
inches if a customer expects to shoot
this bow well. It includes a black
Dymond Wood handle and
Dynaflight 97 Flemish twist string. It’s
offered in four draw weights from 45
to 60 right-handed, in 45 and 50
pounds left-handed.                     

The 55-inch Cheyenne ($470) is a
2002 model designed by Neil Byce, Jr.,
a design with reflex/deflex, dual-lam
maple limbs powered by a Dynaflight
97 string and a two-piece handle of
black Dymond Wood with 1959-style
half-moon handle insert of brown
Dymond Wood creating a high pistol
grip. Neil Byce, Jr., retired in 1998, was
contracted out of retirement in 2002

by his son to work on the Takedown A
Riser and #3 Limbs, Cheyenne and
Byron Ferguson longbow. Byce says
the bow falls between the shortest
and longest recurve models and is a
great intermediate choice for the
average turkey and deer hunter. “A lot
of people are surprised when they
shoot that bow,” says Byce, “how
smooth and fast it is.”  It’s offered in
draw weights from 45 to 60 pounds
right-handed, 45 to 55 left-handed.  

The Patriot Longbow ($549) was
designed by Byron Ferguson, world-

renowned trick shot and all-round
bowhunting great. Ferguson actually
built the first prototype, sending it to
the Bear Archery plant for Neil Byce,
Jr. to build forms around. This is a
high-performance longbow built of a
reflex-deflex geometry to 64 inches
length, with a unique grip Ferguson
prefers while performing his feats of
archery accuracy. It’s an efficient bow
made more stable by a two-tone
black/brown Dymond Wood handle
(with partial leather grip overlay) and
multi-layered hard rock maple and

ALL CAMERAS come with USB cable and bungee cords
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fiberglass faced limbs. It operates
with a Dynaflight 97 Flemish string
and is offered in draw weights from
45 to 55 pounds, right-hand only. 

The Montana ($329) is Bear’s best
selling longbow, a 64 inch design con-
ceived and mastered by Neil Byce, Jr.
in 1998. It includes slight reflex-deflex
geometry for added speed and is
Fast-Flight compatible. It now
includes a solid black Dymond Wood
handle (with leather grip) and slight
grip indent for repeatable hand
placement. “The Montana’s an inex-
pensive, all-round good shooting
bow. For the money you can’t beat it,”
says Byce. 

Completely new for 2011, the fast
and handsome AuSable Longbow
($549) was designed by Neil Byce, III
and named after the Grayling,
Michigan, river that was once home
to Bear Archery and was someplace
Mr. Bear often canoed and fished.
The bow derives its incredible perfor-
mance from an aggressively reflexed-
deflexed limb design including bam-
boo overlaid by maple and black
fiberglass limbs. The two piece han-
dle is made of exotic bubinga wood
with bubinga accent stripe, and
includes a full cut-out sight window
and semi-pistol grip closely mimick-

ing the 1950s Kodiak Special. “People
are always impressed with its speed
when they shoot it,” says Byce, “but it
also has a great feel and very low hand
shock on release.”  It’s offered in six
draw weights between 35 and 60
pounds right handed, five weights
between 35 and 55 left-handed. 

Finally, the Kodiak Cub ($199) is
basically the same youth model rep-
resented by the 1965 Little Bear, a 48
inch traditional youth bow now
including tough, one-piece Dymond
Wood handle and hard-rock maple
and black fiberglass limbs. It’s a kid’s

bow owning the same attention to
detail as adult models, what Byce
terms “a bit pricey for a kid bow” but
something any serious youngster
would certainly relish.                

“We’re a manufactured bow com-
pany,” Byce will tell you, but what I
observe while touring the plant is far
from cookie-cutter, stamped-out pro-
duction in the sense of a compound
model. Bear traditional bows under-
go an amazing amount of handwork,
certainly as much as brands such as
Black Widow, considered by many as
outright custom products. Sure, a cer-

tain degree of automated
machinery is used to save time
– rough-shaping handles most-
ly — which keeps costs lower
(time is money), but from start
to finish Bear traditional bows
are handled by many craftsmen
applying plenty of hand labor.

Byce goes on to say, “To
accomplish our goals Bear
Archery really needed to go
back to the look, design,
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Ricky Brown, left, and Oliver Hull studiously sand a pair of Bear Montana longbows in
preparation for the first of several coats of durable finish. This is a tedious, labor-inten-
sive step in the traditional bow process that requires the human touch.

The current Bear traditional team consists of 17 skilled craftsmen (one absent
when photo was taken),with three to four employees to be added soon. They
include, left to right standing; Steven Ridge, Craig White, Scott Bruckner, Weston
Stout, Bobby Williams, Ricky Brown, Ken Wendland, Oliver Hull, Keith Benson,
Troy Bryan, Ralph Robinson, Mark Magan, Earl Hill, Mike Lattimer, Paul Mercado,
Rod Chappell, Jim Barbera (traditional sections manager), and kneeling, Grant
“Neil” Byce, III. Byce is also at far right in the photo at right, laying up lamina-
tions while working in the Bear Archery plant during the 1970s.
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shootability and quality produced in
the ‘60s and ‘70s. Grip shapes, tips,
tapers in laminations, finish quality
in all parts of these new bows were
part of meeting customer expecta-
tions. There’s a lot of pride that goes
into these bows. They’re all made one
at a time by several different hands.
Some have complained our prices are
too high for a production bow. I have
to tell these people that they’re all
hand crafted from high quality mate-
rials. The price of the materials does-
n’t change just because it’s not cus-
tom made. The trick is to maintain
quality while keeping prices as low as
possible – though there are those who
believe if price isn’t high you don’t
have the best product…
Nonetheless, the private bow maker
may make a bow just for you, allow
you to choose the materials and all
that, but the process is still pretty
much the same with our bows.”  

By all accounts Mr. Bear was a
reserved but hands-on presence at
the company he helped guide so
many years. He was a straight-for-
ward, no-nonsense man who wanted
things done correctly, though he was
incapable of holding a grudge,
according to Byce. “There were a lot
of times early on, while working on
the Signature project, when I felt I
was being scolded by Mr. Bear. But
when I’d see him in the hallways later
he’d ask how things were going, and I
knew he wasn’t holding anything
against me. Mr. Bear regularly came
out on the floor, dragging his oxygen
bottle later in life, chatting with the
guys, asking how things were going.
He was a constant presence. It was
important to him to have relations
with the workers, even though he
didn’t own the company at the time.”

“Mr. Bear was very strong on
marketing and was very adamant on
how things should be done. He
believed in the power of advertising,
maintaining a presence in the public
eye. He placed ads all over the place,
believing once you got a business
started you couldn’t advertise
enough. He managed to get archery
on TV, and sent his hunting films to
schools, hunting clubs and special
events. Most of his world record stuff
ended up on TV; as well as his Cape

buffalo and elephant,” Byce related.
Returning to the here and now

Byce sums up his feelings, “Overall, I
believe we’re on the right path to
meeting customer’s expectations.
Being careful to avoid arrogance, I
must say we’re delivering exactly
what Fred Bear wanted – providing a
quality product to the masses.”     

Bear Archery’s traditional wares
are back, by all outward appearances
set to place the company at the top of
the recurve and longbow heap they

occupied for so many years in the
past. These are as fine as any Bear
bows to date – perhaps more so given
the advantage of modern materials
and adhesives – as fine as anything
out there, truth be known. The com-
pany has the iconic name to ride on,
sure, but also seasoned employees
such as Byce and Pickerill dedicated
not only to the Fred Bear label, but
the traditional way of life. 

I would like to think Mr. Bear
would be well pleased.                              

®
18

in
ch

 L
eg

 Z
ip

pe
r w

ith
 A

dj
us

ta
bl

e 
Sn

ap

 Exclusive Water Repellent Treatment
 ExoDry® Membrane
 Completely Sealed Stitching
 Micro Fleece Lined Pockets & Hood
 Available in Wood’N Trail Big Game Camo
 Sizes: Small – 3XL

CALL TODAY!
...and book your 2011 hunting apparel  

program. Early bird discounts and  
unheard of payment terms available.

#CWS301

800-992-6338
www.woodntrail.com

Wood’NTraild NTraild NTTra lil
Rain Suit®

#CWS300

May11AT040-053.qxp  3/30/2011  10:24 AM  Page 53



My original intent in setting
up a visit to MJC Archery
in Michigan was to get

retailer Jim Morrow’s perspective on
the Carbon Express arrow line for
use in the March cover story.
However, within a few minutes of
stepping through the door I was
already sure I wanted to share more
about this premier pro shop with the
readers of ArrowTrade. 

Correction, make that “pro
shops.” The pro shop I visited in
mid-January at 19747 15 Mile Road
in Clinton Township, about 30 miles
north of Detroit, is one of two
Morrow and his wife Elaine own that
serve the heavily populated section
of southeastern Michigan. Morrow
divides his time between that busi-
ness and the original pro shop in
Royal Oak, about 20 miles to the
west.

Jim Morrow got into archery by
accident, literally. He’d mangled a
finger on his hand and after the
wounds had healed he faced a long

bout of physical therapy to try and
get the strength and flexibility back.
Jim saw someone shooting a bow in
their backyard and figured that had
to be more interesting than the exer-
cises he’d been told to do. Within two
to three months of starting to shoot a
bow, Morrow found his finger was 99
percent of what it had been before
the accident.

Like a lot of Detroit-area archers,
Morrow started shopping for archery
gear at one of the Starlight Archery
stores headed by Charlie Nicholas.
Then a friend encouraged him to try
Erno’s Archery next time he was in
the Saginaw area. Morrow found a
home away from home at Erno’s.
Harold Erno saw Morrow’s talent for
and interest in the sport and the
equipment, and offered him a part-
time job.  Morrow spent his week-
ends at that thriving pro shop, learn-
ing customer care right along with
bow repair.  That was the era when
compounds were coming on the
scene and not everyone could afford

a new wheel bow, so he learned how
to adapt their recurves with a com-
pound power system.

“Harold treated me like a grand-
son, and told me I had what it takes
to open an archery shop,” Morrow
recalled. There was never any ques-
tion of competing with his mentor:
Morrow located his own retail busi-
ness down where he was living at the
time, some 105 miles to the south. It
opened 20 years ago and is located at
3001 Rochester Road, Royal Oak. If
you visit that location, you’ll see a
lighted “Bow Daddy” sign.  Morrow
got that nickname because of his
ability to repair and tune just about
any bow made, from venerable
Oneida Eagles to the newest prod-
ucts from the Mathews, Hoyt and G-
5 factories.

You can be an excellent bow
mechanic without having the cus-
tomer skills that attract a wide fol-
lowing. Morrow has both. I saw cus-
tomer after customer greet him with
enthusiasm the evening I was inter-
viewing him, and for some of the
women that included offering a hug.
Morrow is a certified instructor with
both the NFAA and NAA, and help-
ing people to shoot better is a big
reason why he’s so enthusiastic
about what he does for a living.  In
fact his wife is a former student of
his. She came into his pro shop in
1998 with an ill-fitting youth bow
another retailer had sold her. She
wanted lessons but Morrow had to
tell her the first thing she needed was
a better bow. She put one on lay-
away and began shooting on a regu-
lar basis. When his office manager
fell ill Elaine was hired to work week-
ends at the pro shop, enabling her to
pay the bow off sooner.

Elaine was interested in hunting,
not just target shooting, but Morrow
said she wasn’t a candidate for the
group of customers he’d lead on a
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Michigan Retailer Oversees

Jesse Morrow and her boyfriend Phil Higbee are regulars in the Friday evening “tradi-
tional only” league. Jesse is the daughter of MJC Archery co-owner Jim Morrow and
they’re standing by the mount of a trophy black bear taken by his wife Elaine. In the
background you can see the entrance to the large range set up for indoor 3-D shooting
from stations. When set up for spot shooters, the range will accommodate 22 lanes.
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southern pig hunt because she
couldn’t pull 60 pounds. Wild hogs
are tough animals and Morrow didn’t
want this good archer’s first
encounter with game to end badly.
Without telling Elaine, Morrow then
adjusted her bow’s draw weight
between each session. By the time
she mentioned the bow was getting a

little hard to pull back, he could put
it on a scale and show her she was
now shooting 62 pounds. “Hooray, I
get to  hunt pigs,” was her enthusias-
tic response.

After the two were married,
Morrow found out it wasn’t just
Elaine’s enthusiasm that made her a
good bowhunter. She has the ability

to stay very calm and focused right
up to the moment she makes the
shot, “then she goes to pieces,” her
husband told me. Morrow is more
typical: His buck fever strikes as the
animal is coming into range and the
shaking and the excitement is a real
handicap as far as filling his tag.
Morrow has no qualms about telling

Twin Archery Pro Shops

Joe Gauthier chats with MJC Archery Co-Owner Jim Morrow in
the compact kitchen behind the range. Between them is a “top
100 dealer” award from Mathews, Inc. Gauthier is a customer
who helped Morrow do the remodeling needed before the
Clinton Township pro shop opened back in 2004. Morrow found
space for it in the bay of a commercial building along busy 15
Mile Road. At the time he figured about 20 percent of his cus-
tomers at the original Royal Oak pro shop were coming from
that side of town. However, Morrow did not want to expand in
the new area without the Mathews bow line that is so key to his
sales. Morrow waited until an existing pro shop closed and then
verified with Mathews that he could have the line in the Clinton
Township trade area if he opened a new pro shop there. To help
keep the quality of service the same between the two locations,
staff members rotate between them.

Dave Bartholomew brought about 20 years of retail experience
with him when he started working full-time for MJC Archery a year
ago. Here he’s demonstrating the Main Squeeze press designed and
built locally by Paul Burke. A motor drives a hydraulic pump that
powers pistons that move the clamps: The unit has plenty of power
and after pressing this bow Bartholomew showed me it works just
as well on crossbows. MJC Archery plans to equip its second pro
shop with the same press. Reach Main Squeeze at (248) 854-5824.

By Tim Dehn

May11AT066-073.qxp  4/7/2011  7:44 PM  Page 67



68

anyone that Elaine is
the better hunter. It
was trophy mounts of
her big deer and bear
that I admired in the
Macomb County pro
shop and he said typ-
ically she’s the one
keeping venison in
the freezer.

Having Elaine
work part-time, hav-
ing her shoot leagues
on a regular basis and
having her game
photos and mounts
in the pro shops all
help the two MJC
Archery locations
attract female cus-
tomers. Offering
good service to
women customers
was a priority long
before Jim and
Elaine tied the knot.
From the start two
decades ago Morrow
made sure the busi-
ness stocked equip-
ment to fit women
and children, as well
as equipment for the
target archers he felt
were under-served
by other archery
retailers in the area.
As he was able to add
employees, Morrow
also added women
to the staff. That did-
n’t sit so well with
some of his cus-
tomers, who had started using the
young pro shop business as a hang-
out. When Morrow would meet them
and ask them why they weren’t com-
ing in anymore, they said the women
were spoiling things. Morrow told
them they had it all wrong, the
women were helping to bring new
people into the sport. He still feels
that way, and sees it as a plus that
both his wife and his daughter shoot
in the Friday evening traditional
league.

One thing that’s probably hold-
ing some other shops back from
attracting more women is a simple

matter of cleanliness. Morrow calls
himself a “clean-aholic.” There are
times in the peak season when boxes
may be out in plain sight at MJC
Archery, but apart from that clutter
you shouldn’t  encounter grime any-
place in these two businesses. As
Morrow travels he can’t seem to pass
an archery shop without having the
steering wheel guide him to it, and
said unfortunately he’s seen some
enterprises that were frankly awful
when it came to housekeeping skills.

These Michigan pro shops are
well-stocked but if you look closely
you’ll see the selection is limited as

to the number of brands. Morrow
takes the position that it’s better to
support fewer manufacturers in
depth than to try to keep every brand
a customer may have an interest in.
“I’ve found I’ve been very successful
by being loyal to a smaller number of
companies that in turn are loyal to
me. We have what, 531 manufacturer
booths at the ATA Show? If you carry
two of this and two of that, no one is
happy with you. When you do thou-
sands or hundreds of thousands of
dollars with a single manufacturer
over the course of a year, they’re real-
ly happy with you.”

Elaine Morrow’s skill as a bowhunter is evident
in these photos and in mounts that decorate MJC
Archery, where she works during the busy season
and whenever Office Manager Sue Rebits is on
vacation. Jim Morrow freely admits that his wife
is a better hunter, attributing it in part to her
ability to stay calm until she releases a deadly
arrow. “I’m just the opposite, my knees are shak-
ing and my heart is pounding until I take the
shot. She takes the shot, then she falls apart,”
Jim Morrow said.

Elaine Morrow took the bear in New Brunswick,
hunting with Bear Paw Outfitters. Both deer were
taken in Illinois, one while hunting with Carter
Outfitters, the other while hunting on a friend’s
farm. Jim and Elaine often hunt together and the
out-of-state hunts are their annual vacation. Jim
also enjoys hunting in Canada with two long-
time retailers he has formed close friendships
with. One is Jim Brunette of Bay Archery Sales in
Bay City, Michigan. The other is Jim Gauthier of
Gauthier’s Archery, Traverse City, Michigan.
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MJC Archery is a Platinum Level
Dealer with Carbon Express and has
been with that Michigan-based
brand since it brought out its first
wrapped carbon shafts. In a single
year, the two MJC Archery shops will
spend between $60,000 and
$100,000 on Carbon Express arrows.
Morrow likes the fact that the
Carbon Express line is broad enough
to suit every archer, from youth
shooters who start with tough
Predator arrows to hunters and tar-
get shooters who want the best
money can buy, whether it’s a new
Maxima Blue Streak or fat
LineJammer Pro aimed at spot
shooters. I watched him hand his
own hunting shafts to someone to
try, a customer who wanted more
precision than he could get from the
most-carefully matched set of wood
arrows. This pro shop has a loyal fol-
lowing of traditional archers, and
Heritage shafts have a wood-grained
BuffTuff exterior, so until you handle
them you could mistake them for
wood. At the other end of the spec-
trum MJC Archery also carries the
different styles of crossbow bolts
made in Korea for Carbon Express.

MJC Archery doesn’t have room
to carry every Carbon Express style

in the display racks the company has
given it, so it gears the stock toward
the season. In summer you’ll find
mainly hunting shafts on display, in
winter displays for things like hunt-
ing scents are trimmed back to give
more space for target arrows.
Whatever you want there’s a good
chance it’s in storage and can quick-
ly be fletched to your satisfaction,
including aluminum arrows if that’s
your preference. There was a time
when these pro shops fletched all
their own arrows, but Morrow said
the machine fletched shafts have
gotten so good there’s no reason not
to sell them as part of the product
mix. “These things are flawless, per-
fect,” he said as he handed me a
Carbon Express hunting shaft
fletched with the popular Blazer
vane by Bohning. “The only thing I
don’t like is they don’t give you a lot
of choice of colors. Everything with
feathers we fletch and the vast
majority of arrows that go out with
vanes are fletched here.”  

Morrow said MJC Archery can
take credit for helping to build the
Carbon Express brand in Michigan.
If you think that’s saying a lot for
what at the time was a single pro
shop, you’re underrating Morrow’s

marketing skills. Morrow has long
supported the archery clubs in the
Detroit area with his membership
dues and with shooting at their
events. He also supplies many of the
area clubs with their 3-D targets. “I
have 32 staff shooters, and every one
of them is another salesperson. I
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Scott Dear is another full-time employee of MJC Archery. Here he is using a turntable
loaded with 36 Bitzenburger jigs to apply Bohning Blazer vanes to rugged Carbon
Express Predator youth arrows. If needed, Dear can access another 12 fletching jigs at
the Clinton Township location. His next work day would come at the Mount Royal loca-
tion, as the sales and service staff rotate between the two pro shops.

Randy Malone admires a new Mathews
Z7 Xtreme display the bow manufacturer
just sent to MJC Archery. Malone had his
Sky longbow with him this evening to
shoot a traditional 3-D league, but he also
owns and shoots a Mathews compound.
MJC Archery carries the traditional bow
line from Sky Archery, as well as com-
pound bows by Hoyt, Mathews, Mission,
Quest and Prime. The last two are brands
from G5 Outdoors, which is located not far
from the Clinton Township pro shop.

Sky Archery bows are priced between
$489 and $1,500 at this pro shop. The line
was owned by Matt McPherson for a time
but was sold to Jim Belcher of Belcher
bows. Belcher is a specialist in traditional
bows who has introduced new Sky
Archery models including some that use
the ILF system for easy interchange of
limbs. The traditional bow manufacturer
is based in Brighton, Michigan and can be
reached at (810) 225-9085.

May11AT066-073.qxp  3/22/2011  3:10 PM  Page 70



71

don’t look for or need to have the
best shooter from a club. Who is the
key guy at that club? That is who I
want. I have strategically-placed staff
shooters at clubs and when Carbon
Express got big into shafts for shoot-
ing 3-D, my guys helped them
launch it.” 

Morrow and Carbon Express co-
founder Bob Eastman have gone on
a few hunts together, most recently
to Florida where they pursued alliga-
tors with the recurves both prefer for
hunting. “We’ve gotten to be really
good friends as well.” Morrow said
another supplier he has great rela-
tions with is Mathews Archery, his
number one bow line at both pro
shops. “I’ve been with Mathews from
the start,” Morrow said, recalling
how he’d first met Solo Cam inventor
Matt McPherson in a modest trade
show booth. “I got hooked up with
him and paid him for some bows,
and he told me, ‘My business plan is
that I’ll send you all the bows COD.
That way you won’t overbuy and I’ll
have the money I need to run my
business. And every penny of profit I
don’t need to support my family, I’ll
put into advertising.’”

McPherson’s word was good and
Morrow said the powerful marketing
behind the Mathews brand helps
him sell at full retail and still be
among Mathews’ top 100 dealers
nationally. “We’re the number one

Mathews retailer in Michigan,”
Morrow said as he walked me
around the pro shop and showed me
some of the awards from that grate-
ful manufacturer. Morrow also car-
ries bows by Mission, Hoyt, and the

Prime and Quest lines from G5. In
each case the bows are sold at the
Manufacturers Suggested Retail
Price (MSRP). Customers under-
stand they’re paying not only for the
bow, but for the whole package that a

MJC Archery Founder Jim Morrow prefers
to promote a limited number of brands so
he can do big volumes and obtain favor-
able terms and pricing from those compa-
nies. In arrows that brand is Carbon
Express. Here he’s handing Carbon Express
Mayhem Hunter arrows he built for his
own use to a customer to try with his
recurve. Russ Cooke was looking for more
precision than he could get with wood
shafts. These all-carbon arrows are fitted
with adjustable weights behind the points,
weights that can be changed by using a
long tool that reaches in from the nock
end. Adding weight to the point helps
lower the dynamic spine and make these
arrows a better match for traditional gear.
Carbon Express also sells wood-grained
Heritage shafts that combine carbon and
composite construction so they can offer
both generous mass weight and the lower
spines needed to fly well off recurves and
longbows.
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quality pro shop provides. That
includes a trained staff that can set
up and service the bows and a nice
place to shoot them. 

I was visiting on a Friday evening
and the large indoor range has been
set up for a traditional 3-D league.
Four to six shooters would stand at
each station, working their way
across the floor to shoot the entire
selection of targets. Wednesday the
same targets had been shot by com-
pound bow owners, and if you’d
come in Monday or Tuesday the
sculptured foam targets would have
been stored away so spot leagues
could be underway. Spot and 3-D
leagues are also offered at the Royal
Oak store. Morrow said he’d like to be
able to offer youth leagues at both
locations, but there is too much
demand for open shooting
Saturdays at the Clinton Township
pro shop I visited. Youth do have
three Saturday sessions to choose
from at the Royal Oak location,
meeting at 10, 12 and 2 p.m.

Morrow and his staff rotate
between the two businesses, except
for Office Manager Sue Rebits whose
location is fixed at the newer of the
two pro shops. If you see the owner
one day in Royal Oak, the next he’ll
be at the Clinton Township store,
and the rest of the sales staff also
changes their workplace from day to
day. At one time Morrow had a prob-
lem with people only wanting him to
take their orders or work on their
bows, and the rotating schedule
helped solve that issue since they
had to get used to others waiting on
them. Having the same nine staff

members work both locations also
makes certain customers find the
same atmosphere and get the same
top service at both locations. MJC
has its doors open for sales from 11
to 7 p.m. Monday through Friday,
and from 10 to 4 p.m. Saturday.
Evening leagues begin at 7 p.m. and
if a league shooter needs to make a
purchase the cash register is still
available.

Before I left for the evening, I
spent a couple minutes talking with
Randy Malone. Malone had come in
with his Sky longbow, purchased
three years ago from MJC Archery,
but he still enjoys shooting the
Mathews compound he bought from

the same pro shop. While Malone
shoots a traditional bow, he arms it
with Carbon Express arrows built for
him on the pro shop’s big
Bitzenburger fletching tables. “With
cedar arrows I can’t get the toler-
ances I want. With wood you’d have
to weigh all the shafts and spine
them out to try and build a matched
set. I like the convenience of just
coming in here and ordering what I
need in carbon arrows or maybe
finding they are already here, ready
to go. This is the kind of pro shop
that welcomes you no matter what
kind of bow you shoot. These are
great people.”

Office Manager Sue Rebits helps Bob George pick out an accessory from the Black’s
Creek catalog. George is a member of the MJC Archery Shooting Staff and has known co-
owner Jim Morrow for about 20 years. Like 31 other pro shop staff shooters he is respon-
sible for promoting the business and steering customers toward the twin pro shops.

At left, Gaspar Labrada takes aim at a 3-D target with a recurve bow he
built with his own hands. Morrow, his wife and daughter all shoot along-
side Labrada and the other customers in the traditional league and these
days Morrow prefers to hunt with a recurve as
well, shooting left or right handed as the need
arises. This photo shows him next to an alliga-
tor he tagged in 2010 with a Sky take-down
recurve, a massive beast that measured 13 feet,
3 inches long and that weighed about 800
pounds. Morrow shot it while hunting with his
friend Bob Eastman of Carbon Express, during
an outing booked through a Lakeland, Florida
business called Alligator Management. As is
typical with large alligators, Jim’s heavy bow-
fishing line pulled a float off the boat and when
it tired the reptile was dispatched with an
explosive-tipped pole known as a bang stick.
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We’re armed with expertise

The complete range of MIM products for
the archery and firearms industry

FOR PRODUCT INFORMATION AND 
A CAPABILITY PROFILE CONTACT:

Headquarters & MIM Operations
# 45,(P) KIADB Industrial Area, 

Hoskote, Bangalore 562 114. India.
Tel: +91 80 2204 8800 / 2797 1418 / 2797 1416 

Fax: +91 80 2797 1624. 
E-mail: infohq@indo-mim.com

US Sales & Engineering Office
214, Carnegie Center

Suite 104, Princeton, New Jersey 08540
Tel: 734-327-9842/734-327-9872/609-651-8238 

Fax: 734-327-9873. E-mail: infous@indo-mim.com

Europe Sales & Engineering Office
Schönbuch Strasse 4970565 Stuttgart, Germany. 

Tel: +49 173 2656067
TeleFax: +49 711 38934019. 

E-mail: infoeu@indo-mim.com

Indo-MIM is a reliable, global supplier for 
products used in a wide range of 
specialized industrial applications. 
Indo-MIM works closely with customers on 
design, materials and finish requirements to 
extract maximum value from the MIM 
process. Our extensive in-house capability 
in tooling, MIM, machining, heat-treating 
and surface finishing help us manage and 
control total program cost.

Over 350 specialized components for 
Archery, Firearm, Hunting & Sporting 
Segments
Hammer, Trigger, Locking Inserts, Gun 
Sights, Mag. Catch, Trigger Bar, Trigger 
Guard, Sear, Disconnector, Extractor, Barrel 
Bushing, Barrel Lock, Firing Pin Stop, 
Sleeve Sight Stabilizer, Machined Slide, 
Bolt Catch and hundreds of other 
specialized components.

www.indo-mim.com
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