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14  COVER STORY-Log Cabin Retailer
When Steve Hamilton was offered the chance to lease a log cabin

along a busy thoroughfare, he gladly moved his archery and fishing
business from its downtown location. The Walla Walla, Washington
retailer figured the rustic surroundings would appeal to sportsmen,

and he wasn’t
wrong. Read how
this one-man
operation serves
its customers and
why Hamilton
thinks fly-fishing
gear is a good
complement to
the archery sales
that bring in
most of his
income. By
Editor/Publisher
Tim Dehn.

6 From The Publisher
More objective product testing.

8 Product Showcase
Details of ten new products for bowhunters.

22 Industry News
Keeping you abreast of personnel changes,
business alliances & new programs.

34 Kasun’s Korner
Our business editor tests a super-comfortable
hunting seat.

36 ATA News & Views
The 2012 industry trade show in Columbus
offers a wide range of promotional buys.

40 Crossbow Opportunities Abound
Business Editor John Kasun reviews the strong 
market for crossbows and accessories and 
offers sales tips for retailers.

60 Build Sales with Trail Camera Savvy
Pat Metin’s feature will make you more 
comfortable selling and using trail cameras,
especially  mid-priced and upper-end models.

Pat Meitin’s feature includes a step-by-step guide to basic
trail camera operation, as well as tips on how to position
cameras to best capture sharp photos of game.
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74 Product and Advertising Directory
It’s easy to locate coverage of your favorite brands in ArrowTrade.

80 Training Your Sales Staff: Part 2
Here’s why it’s vital to give your new hire good preparation, no matter 
how much natural sales talent you think they have. By John Kasun.

83 Coach’s Corner: Bowhunting Release Aids
Coach Larry Wise reviews today’s hunting releases and provides a key
insight into how to size them to a customer’s hand. That will minimize 
the chance that target panic will later degrade their shooting.

94 Making Money in Traditional Archery
Todd Smith shows it is easier for retailers to make money with traditional
archery equipment sales when they welcome shooters of all types.

98 Today’s Mechanical Broadheads
Suspect no longer, mechanical broadheads are the first choice of many
bowhunters and the pro shops that serve them. By Mike Raykovicz.

110 Parker Inferno Bow Report
Jon Silks finds a lot to like in this very affordable hunting bow.

115 Elite Hunter Bow Report
Elite’s flagship model excels in all four of the subjective areas that Jon
Silks examines in his comprehensive bow report.

120 New Feature: NAP Hellrazor Broadhead Test
ArrowTrade is expanding its reputation as the leading publisher of 
scientific, objective archery equipment reviews with the addition of
a broadhead testing series by Jon Teater.

124 Scientific Crossbow Test: Excalibur Axiom SMF
Excalibur brought price points down by introducing a molded rail, yet 
quality and accuracy still get high marks. By Jon Teater.

129 Scientific Target Test: Rinehart RhinoBlock
Durability on this premium target proves exceptional. By Jon Teater.

132 Head to Head Hunting Bow Evaluation: Part II
Anthony Barnum  puts the gauges to six more popular hunting bows. Zero
in on the brand you’re carrying and see how it ranks against competition 
in four key areas: Vibration, Noise Output, Dynamic Efficiency and Speed
Per Inch of Power Stroke.

BowTech Invasion CPX  page 134
Prime Centroid page 136
Winchester Quicksilver page 138
Martin Firecat 400 page 140
Parker Inferno page 142
Diamond Dead Eye page 144

146 If You're Stupid, Show It
A simple quest to have his mud-spattered hunting truck run through a 
car wash proves to be John Kasun’s undoing.
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Courage & Curiosity

6

Iwas pleased a couple years ago when we introduced in-depth, sci-
entific testing of crossbows to get an email from one of the leaders
of the Archery Trade Association. That person complemented this

magazine, said the tests would be of value and suggested this was the
only trade magazine with the courage to run objective equipment tests.
Sadly, equipment reviews in some other publications can be so promo-
tional as to be almost useless for the reader. 

I don’t know how much of our decision to back equipment reviews
that depend more on gauges and less on gushing was based on
courage, and how much was simple curiosity. I’ve always been interest-
ed in how things work and the magazines I read for pleasure, such as
Consumer Reports and Cycle World, are heavy on objective testing. As
I’ve gotten older I find myself more interested in mpg than mph, but I
still admire publications that tell me just what I’m getting for my
money. As our base of advertisers has grown, we’ve been able to direct
more money to our editorial product, particularly product testing.

It was heartening when we talked with major manufacturers this
past winter about introducing target tests to find they were eager to
participate. There are many excellent targets built in this industry but
I’m not aware of any objective platform for testing them and compar-
ing their attributes, outside of the work Jon Teater is doing with the
support of ArrowTrade. It took Teater months to design a testing regime
and weeks to build the equipment to do objective testing, since he also
has a “day job” in the defense industry. Testing a single target is a sub-
stantial investment of time: A marathon, 9-1/2 hour session was
required to document just the exceptional stopping power of the
RhinoBlock for this issue. That “hole-in-hole” test involved using a
shooting machine to fire and then withdraw arrows from the same hole,
and it took an average of 108 shots into the same hole before the arrow
penetrated deeper than you could comfortably grip it to withdraw it.
That fact alone may help a retailer clinch a sale if someone questions
the $159 suggested retail price. By next year we hope to have a ranking
system in place so we can assign a grade to targets in different areas.
Obviously one target may score high on stopping power, while another
fits the bill for someone more interested in ease of pull. 

In the meantime, we’ve expanded our test content again with the
first of a series of broadhead tests. New Archery Products honored us by
agreeing to let us test the premium Hellrazor head, and other leading
broadhead manufacturers are already scheduled to participate in
future tests. 

On top of the excellent bow test work we’ve long published from Jon
E Silks and Anthony Barnum, these newer tests will just cement our
reputation for editorial content that truly serves bowhunting retailers
and the archery industry as a whole.
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Clean-Shot Has Laser-Equipped Head
Clean-Shot of Renton, Washington has developed a

way to incorporate a tiny laser into a broadhead, provid-
ing a supplemental sighting aid for low light conditions.

“The Spot-On Laser Broadhead was a major hit of
this year’s 2011 ATA show,” noted VP Sales & Marketing
Chip McBroom. He said the patented Spot-On Laser
Broadhead combines modern laser technology with
superior broadhead design, material and construction.
The internal micro-laser module is integrated into the
broadhead which is activated at full draw by a simple
bow mounted magnet. An adjustable set screw allows
the beam to be adjusted within 24 inches of elevation at
30 yards as well as for windage. McBroom said the laser
beam projects from the Spot-On Hollow-Point Tip that
cuts a core hole from the target as the 1-1/8 inch cutting
diameter creates the main wound channel.

The Spot-On Laser Broadhead comes in 125 grain
base grain weight but can be adapted upward to 150
grains by simply changing the patented Hollow-Point

Tip from Standard to Large.  The Broadhead Kits include
a 12 volt car charging unit to recharge battery power for
hundreds of shots or disposable battery packs good for
approximately 100 shots each.

Dealers can reach the manufacturer by calling toll-
free to (800) 242-9023. Check your state’s hunting regula-
tions before hunting with the Spot-On Laser Broadhead. 

Brownell & Company, the well-known supplier of
bowstring and serving material, has introduced a Rigid

Release Rope. Tightly woven from 100 per-
cent polyester, it is .085 inches in diameter
and comes in black with yellow speckles in
a 25-foot spool. The rope balls nicely when
melted so it’s ideal both for replacing worn
material on rope style release aids and for
creating the D-loops that are commonly
tied to bowstrings. You can get more infor-
mation from the Connecticut manufacturer
by calling (860) 873-8625. 

Stryker Crossbows, marketed as the premium choice for serious cross-
bow shooters, introduces the  StrykeZone 380. Driving bolts at a brisk 380
feet per second, it’s the fastest member of the all-new high-performance
StrykeZone collection. 

Sam Coalson, the marketing manager for Stryker Crossbows, said the
StrykeZone 380 utilizes an impressive blend of cutting-edge technologies to
produce reliable, lightweight power in any condition.

“Our unique piston design allows the trigger pull to be independent of
the bow’s holding weight and a double sear ensures an ultra-light trigger
pull. The double jaw string capture protects the trigger mechanism from
the elements, promising a clean release in any weather,” Coalson said. “The
StrykeZone delivers impressive power with an easy draw and the KillSwitch
trigger seals the deal with less than 3 pounds of pull and a fraction of an
inch of travel.”

The StrykeZone 380 comes equipped with Octane string and cables for
maximum quality and precision-engineered cams with a compact 19.5 inch
axle-to-axle measurement and an impressive 15.5 inch power stroke. 

Stryker Crossbows is a division of BowTech. Reach the manufacturer in
Oregon at (541) 284-4711.

StrykeZone 380 new from BowTech

Brownell Adds Rigid Release Rope
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We’re armed with expertise

The complete range of MIM products for
the archery and firearms industry

FOR PRODUCT INFORMATION AND 
A CAPABILITY PROFILE CONTACT:

Headquarters & MIM Operations
# 45,(P) KIADB Industrial Area, 

Hoskote, Bangalore 562 114. India.
Tel: +91 80 2204 8800 / 2797 1418 / 2797 1416 

Fax: +91 80 2797 1624. 
E-mail: infohq@indo-mim.com

US Sales & Engineering Office
214, Carnegie Center

Suite 104, Princeton, New Jersey 08540
Tel: 734-327-9842/734-327-9872/609-651-8238 

Fax: 734-327-9873. E-mail: infous@indo-mim.com

Europe Sales & Engineering Office
Schönbuch Strasse 4970565 Stuttgart, Germany. 

Tel: +49 173 2656067
TeleFax: +49 711 38934019. 

E-mail: infoeu@indo-mim.com

Indo-MIM is a reliable, global supplier for 
products used in a wide range of 
specialized industrial applications. 
Indo-MIM works closely with customers on 
design, materials and finish requirements to 
extract maximum value from the MIM 
process. Our extensive in-house capability 
in tooling, MIM, machining, heat-treating 
and surface finishing help us manage and 
control total program cost.

Over 350 specialized components for 
Archery, Firearm, Hunting & Sporting 
Segments
Hammer, Trigger, Locking Inserts, Gun 
Sights, Mag. Catch, Trigger Bar, Trigger 
Guard, Sear, Disconnector, Extractor, Barrel 
Bushing, Barrel Lock, Firing Pin Stop, 
Sleeve Sight Stabilizer, Machined Slide, 
Bolt Catch and hundreds of other 
specialized components.

www.indo-mim.com

July11AT002-013.qxp  6/3/2011  5:04 AM  Page 9



The Carter 2 Moons is a back tension release incor-
porating a revolutionary clicker system that has adjust-
ment unlike anything on the market. “The new one of a
kind split moon allows you to micro adjust the length of

your clicker in .005 incre-
ments ranging from .0 to
.030,” a spokesman
explained. “Due to the
split moon design the
rotation of the release is as
smooth after the click as it
is before the click. This is
the first rotation style back
tension release to offer an
adjustable clicker. In addition to the adjustable clicker,
the speed of the release can be adjusted 2 degrees at a
time with the new clamping system. The 2 Moons is sure
to please by combining these innovative features along
with the sleekest and most relaxed fitting handle shape
Carter Enterprises has ever made.” The 2 Moons will be
offered in a 3 finger handle configuration in both small
and large sizes. For more information  visit www.carter-
enterprises.com or call (208) 624-3467.

Carter Adds Back Tension Release

A Pennsylvania crossbow manufacturer is building a
dealer network, aided by a graphic demonstration of the
product’s durability and by a wide range of product
choices. Kodabow used a single model, the Koda-
Express, as a demo unit during the 9 days of the Eastern
Sports and Outdoor Show in Harrisburg this past winter.
Over the course of the event, that crossbow launched
1,500 shots down range.

Kodabow’s Chuck Matasic said, “Shooters are
impressed with the rugged construction and balance of
the Kodabow while taking note of the proprietary trigger
group that is among the finest in the industry. This cross-
bow is manufactured in the USA with a majority of the
components produced right in Pennsylvania where the
company is located.”

Kodabow is offering crossbow in five different limb
weights, from 125 to 225 pound. Kodabow uses a com-
mon platform for all crossbows with the different models
differentiated by limb weight and optics. Real AR-15
components are used for grips, stock, and rear buffer
tube giving the bow a solid and rugged feel. Prices range
between $819.99 and $899.99. 

For more info, call the firm at (484) 947-5471.

Kodabow Offers Durability, Choices 

Flextone Game Calls, an industry leader in game call
products and accessories, announces the New Thunder

Chicken 1/4 Strut Jake Decoy. This decoy is the
newest compact design in turkey decoys. With
only the front quarter of the turkey breast show-
ing, you can add your own folded jake fan or real
fan from your last harvest to build the ultimate
decoy. “Not only is it realistic, but easy to carry as
well,” a company spokesperson said. “Never worry
about carrying those bulky, full body decoys again!
Try the new Thunder Chicken Decoy to move
freely through the woods without giving up real-
ism in your decoy spreads.” 

The MSRP on this decoy is $39.99. For more
information, reach the manufacturer at (337) 839-
6267.

Thunder Chicken is new from Flextone
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Sellmark, the company behind the Amacker
treestands, has a new Pulsar Expert VM, an
8x40mm binocular. The most notable feature is an
anti-flection coated lens system with three modes.
A reflection mode neutralizes glare from surfaces
such as snow or water. A contrast mode enhances
images during twilight hours and a daytime mode
gives the best viewing for well lit conditions.

The Pulsar uses glass reinforced plastic con-
struction to keep it light. It is nitrogen purged to
make it fog proof, water resistant and dust proof.
“The Pulsar Expert VM is designed with the pro-
fessional user in mind,” said Jeff Murray, VP of
sales for national accounts. “Its unique Eclipse
lens caps design prevents loss of lens caps and the
three viewing modes set it apart from any other
binocular on the market.” For more information,
call (817) 225-1713.

BuckEye Cam says the X7D system’s low price now puts an
affordable wireless camera system within easy reach of the aver-
age hunter. It allows up to 30 cameras to be transmitting pic-
tures and video to a base station.

The PC Base connects directly to your computer. There is no
cellular service or per picture fee when using the PC Base. The
CellBase will receive pictures and videos from the cameras
using the no-fee radio transmission and then use the cellular
signal to access the internet and relay those pictures and videos
to your computer. The CellBase will require one monthly data
plan for cellular transmission. The third base station option is
that any X7D camera can be set by the user to be a Portable
Base. Not only can this camera take
pictures and videos on its own but it
can also receive pictures from up to
30 other X7D cameras and store
them all on an SD card in the
Portable Base Camera.

The X7D is  small and will be
available in a clamshell retail pack-
age, complete with the battery
compartment, battery cables and
antenna.Six volt and 12 volt batter-
ies are available as an option. Reach
BuckEye Cam at 866-325-8172.

The CORE heated
handwarmer from
Gerbings allows you to
keep your hands warm
without being restrict-
ed by gloves, so it’s
perfect for the majori-
ty of bowhunters who
use a mechanical
release. It is powered
by a slim 7V 2.2AH
rechargeable lithium battery that hides away in a pocket inside the hand-
warmer. Full power is available for two hours for extreme cold weather use.
At the 75 percent setting, the unit will operate three hours, at half power it
will run for five hours and at the low, 25 percent setting a charged battery
will provide eight hours of use.

Initially offered in black fleece, for 2011 there will be a camouflage
fleece version in limited quantities.   “Using the Microwire Heating
Technology, the handwarmer reaches extremely warm temperatures giving
your hands and fingers a safe haven from the bitter cold outside environ-
ment,” explained Colby Wright, the outdoor sales and marketing  manager
for the Tumwater, Washington manufacturer that specializes in heated
clothing for motorcyclists and sportsmen. “The Core Heat product line uses
Mil-Spec technology and is the most durable and warmest technology
available to civilians.  We have a wide variety of heated vests, heated jack-
ets, heated gloves and heated seat cushions that are available for you to
carry in your store.”

Dealer inquiries are welcome. Contact Wright at colby@gerbing.com  or
call toll-free to  (800) 646-5916 extension 308.

Sellmark Has New Pulsar Optics BuckEye Introduces New Wireless Camera

Gerbings Handwarmer Ideal for Bowhunting
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xtreme Bow Sling
This isn’t just another Bow Sling

There’s no reason why your bow sling can’t carry more than just your bow! The new 
Xtreme Bow Sling by Blacks Creek is an innovative concept that allows you to carry
all your essentials to the tree stand or on any spot and stalk hunt. It conveniently unclips
from the bow when you are ready to shoot in matter of seconds. Wear it like a fanny 
pack when it’s not needed as a bow sling. 

Detaches in a matter of seconds

www.blacks-creek.com

Blacks Creek Guide Gear
3515 Arthur St.
Caldwell, Id 83605
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Rage Broadheads Under New Owners
Rage Outdoors LLC, a privately

held company based in Superior,
Wisconsin, has announced that it
has acquired the Rage Broadhead,
Rocky Mountain Broadhead and
Ghost Quiver brands from Field
Logic, Inc. The terms of the sale were
not disclosed.

“Rage Outdoors has our full sup-
port. We are completely confident
that under their new ownership the
industry leading products and
brands that Field Logic has estab-
lished will continue to grow and
flourish,” said Field Logic President
Larry Pulkrabek. “The Field Logic
team will continue to be involved as
the acquired brands transition to
new ownership. The Rage brand
continues to grow in popularity, and
we are convinced that Rage
Outdoors will continue to drive and
innovate the  broadhead market with
quality, innovation and customer
focus for years to come.”

The investment firm has
appointed Richard Krause to the
position of president and CEO of
Rage Outdoors. Krause, an avid
bowhunter and sportsman, has
more than 22 years of sales and
marketing experience with compa-
nies that span the globe. For the
past three years, Krause held the
position of president/CEO of New
England Confectionery Company,
Inc. (NECCO). Prior to that, he was
a president/COO of ConAgra Foods
Division. He also held the position
of senior VP and chief marketing
officer for Fiskars Brands, Inc., from
2001 to 2005 where he played a sig-
nificant role in marketing and
innovating global brands such as
Fiskars and Gerber Legendary
Blades.

“I am extremely excited to be
part of Rage Outdoors,” said Krause.
“Rage is an unparalleled product
that enjoys outstanding brand loyal-
ty. We believe along with our con-

sumers and our customers that Rage
is simply the best mechanical broad-
head in the market. We intend to
maintain that loyalty by continuing
to focus on our consumers and by
continuing to develop meaningful
partnerships with our customers. We
plan to expand upon the existing
product lines with the type of new
and innovative products that Rage
has become recognized for. As part
of our commitment to the brands
and to the exceptional product per-
formance and quality Rage users
have come to expect, we plan to keep
manufacturing unchanged and to
continue investing heavily in both
the brand and product innovation.
That’s why we decided to maintain
our base and our operations in
Superior, Wisconsin for the foresee-
able future.”

Veteran to Head Sales
Rage Outdoors, LLC announced

June 1 that Jon Syverson has joined
the company as its vice president of
sales. 

Syverson comes to Rage
Outdoors from Field Logic, Inc.,
where he played a major role in
growing and building the Rage
Broadhead brand as well as other
significant Field Logic brands. He
brings more than 15 years of archery
product sales and major customer
relations and development experi-
ence to Rage Outdoors.

“We are thrilled that Jon is join-
ing the Rage Outdoors team,” said
Rage Outdoors CEO Krause. “His
industry experience coupled with
his deep knowledge of the business
and strong customer relationships
will help us to continue to strength-
en our customer partnerships and
develop robust growth strategies
with our customers.”

“There are significant growth
opportunities for our brands and for
the new line extensions that Rage
Outdoors plans to introduce,” said
Syverson. “I truly enjoy working with
all of our customers, and I am very
excited to be a part of the new team
at Rage Outdoors.”

22

Altus Brands, LLC, Traverse City, Michigan, one of today’s fastest growing
outdoor products companies announced it has acquired Harmon Deer
Scents, located in Ellijay, Georgia. 

Altus Brand’s EVP Charlie Ricci made the announcement: “Harmon Deer
Scents is a perfect fit for our Cass Creek line of all our electronic calls, decoys,
scents, scent elimination and hunting accessories. Bill Harmon has been
successful developing and selling his impressive line of scents, lures and
attractants for 28 years. We are proud to be able to continue to market and
grow this man’s hard work into the future.”

Bill Harmon noted: “I could have sold to others but I felt the good peo-
ple at Altus would give Harmon Deer Scents the best chance for continued
growth. They are willing to invest their resources into this segment of the
market and that gives me confidence for future success.”

Harmon Deer Scents will be relocated to Altus’s Traverse City, Michigan
warehouse and headquarters.

In addition to Cass Creek, Altus Brands also owns Pro-Ears,
Benchmaster, Rifleman Hearing Protection, CrossFire Slings, Bughats,
Woodland Whisper and American Bison Leather Products.   

For more information please contact Altus Brands at (231) 421-3810.

Altus Brands Acquires Scent Line
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Non Typical, Inc., makers of the
scouting camera brand, Cuddeback,
has been awarded top honors by
leading outdoor giant, Cabela’s. Non
Typical was presented the award
during the retailer’s recent vendor
summit at Cabela’s Sidney, Nebraska
headquarters, where the esteemed
award is given to the single vendor
whose overall performance score is
the highest.

“This is a very proud moment,”
said Non Typical Founder, Mark
Cuddeback. “To be picked as
Cabela’s Vendor of the Year, Overall
from over 4,500 companies is truly
an honor.” 

Non Typical was recognized for
its outstanding focus on supply
chain performance and launching
new products on time. Cabela’s, the
World’s Foremost Outfitter, selects
its Vendor of the Year, Overall based
on combined performance ratings
indicated on the Supply Chain
Report Card. Non Typical scored a
perfect 100 percent rating on both
flow through and shipping on time.
Over the past year, Non Typical tal-
lied up a whopping 99.94 percent
total when all categories were com-
bined.

Cabela’s Executive Vice President
and Chief Merchandising Officer,
Brian Linneman, praised Non
Typical for its attention to retail pro-
motions, quality POP materials,
strong in-store training, and great
“pull through” of product with
National Advertising Campaigns.
“This company has spent additional
co-op dollars on back cover oppor-
tunities, in-season rebate programs,
and holiday promotions at retail that
result in compelling prices to the
customer,” said Linneman.

Cuddeback believes that the
Vendor of the Year, Overall award is
“a great win for all Non Typical
employees and suppliers.” The peo-
ple who work for Cuddeback are out-
door enthusiasts who are intimately
acquainted with the need for creat-
ing durable, quality products. They
also understand the value of Non
Typical’s offerings to premier part-

ner, Cabela’s, for continued growth
in hunting, fishing, camping and
related outdoor arenas.

Non Typical manufactures
scouting cameras, remote digital
cameras that automatically capture
photographs of deer when triggered
by heat-in-motion. Cuddeback digi-
tal cameras are used by some of the

biggest names in hunting (see Pro
Staff list on their website) and fea-
ture fast trigger speed, exceptional
image quality, and Centered Subject
Technology. A popular product with
all levels of deer hunters, Cuddeback
cameras have been helping hunters
find their buck of a lifetime for over
20 years.  

Cabela’s Honors Cuddeback Game Camera Maker 
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Fulfilling its mission to grow the
sport of archery, the Easton
Foundations are excited to announce
the following changes for the Easton
Newberry Sports Complex in Easton,
Florida.

Doug Engh will now be in the new
position of Outreach Director.  In this
capacity Doug will be the liaison
between the Foundations and various
non-profit groups and government
entities that the Foundations work
with to accomplish the goal of
expanding the sport of archery.  In
addition, Engh will serve as the con-
tact person for groups interested in
building archery facilities.

Brandie Lovelace has moved into
the position of Newberry Operations
Director. Lovelace will be responsible
for all archery programs at the center. 

Robert Romero will expand his
role to be the Coaching and Program
Development Director for the
Foundations.  In this role Romero will
oversee the coaching at the
Foundations’ existing and future
archery centers.  He will also manage
various corporate projects, including
the development of future
Foundation centers, tournaments
and programs.

Robert Turner has been promoted
to Head Coach at the Easton

Newberry Archery Center.  Turner will
be taking over Bob Romero’s duties as
Newberry Head Coach and will man-
age  all coaching related activities at
the Center.

The Foundation believes these
changes will better position the com-
pany to continue in its development
and growth of the sport of archery in
Florida and across the US.

For more information about the
Easton Newberry Sports Complex in
Newberry, Florida, please feel free to
contact Brandie Lovelace at
blovelace@esdf.org. 

For questions about The Easton
Foundations, you are welcome to
contact Executive Director Caren
Sawyer via email at this address:
csawyer@esdf.org. 

Changes Underway at Newberry Site

Whitetail’R Retains Outtech

This staff
photo shows
(left to right)
Daniel
Bromely,
Robert Turner,
Brandie
Lovelace,
Pamela K.
Parrott, Bob
Romero, Amy
Patacsil, Eric
Blalock, David
Anthony, Tim
Monday and
Doug Engh

Whitetail’R, a Wisconsin based company specializing in developing and
marketing products for the deer-hunting industry has retained the services
of Outtech, a nationwide sales rep group.  Whitetail’R has a wide roster of
products including scents, scent elimination, 03 scent elimination, licking
branch systems, and cutlery.  Scott Matheson, President of Whitetail’R, said
that in order to reach out to retailers with their impressive menu of products,
they needed a quality rep group on the road, taking the time to visit their
customers face to face. “I’ve known several of the people at Outtech and have
seen firsthand what they can do to reach the retailers we are looking to help,”
he said.  “They are clearly some of the best in the industry.”

Two anchor lines that have both Whitetail’R and Outtech excited are the
O3 Scent Elimination products carrying the name ScentPURGE and their
Fresh-48, urine-based scent attractants in their RawSCENT series.

“Consumer reviews have been tremendous on both of these lines, and
that’s key, for at the end of the day it’s not about what we think of our prod-
ucts, it’s about how they perform afield,” Matheson said.  “Our 03 Scent
Elimination line is based on cutting edge science and is very affordable for
what it is designed to do. Same goes for our RawSCENT line which is custom
bottled and shipped to consumers within 48-hours of collected from our
whitetail doe, and bucks.” 
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We challenge you to find a more accurate arrow than the new Maxima®. With our patented
Dual Spine Weight Forward™ technology, the new Maxima® is a breakthrough in arrow design and

performance. We fuse two carbon spines into one: a stiffer back dramatically increases recovery out of 
the bow; a heavier front acts as “power steering” to guide the arrow precisely towards the target. To see 

the amazing arrow-splitting Maxima® in action, visit our website. Shoot Better. Carbon Express®.

carbonexpressarrows.com

The new Maxima®

won’t just beat 

your arrow. It’ll split

it in two.

The New Maxima® with Dual Spine Weight Forward™
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Hunter Safety System has dedi-
cated itself to saving lives for a
decade, and now the company is
making it easier than ever to help
you save your own. “Just take 15
minutes to review the brand-new
treestand safety course slideshow,
online and free of charge,” a compa-
ny spokesman said. “This self-paced
safety course is simple, easy to nav-
igate and offers important hunter
safety tips that could save your life.
And, it is the only online treestand
course that meets all guidelines set
by the Treestand Manufacturer’s
Association (TMA).”

To view the safety course, visit

the www.huntersafetysystem.com
webpage, and click the link in the
lower right corner. “It is ideal as a
refresher for seasoned hunters as
well as a prep course for new
hunters preparing to take the
Hunter Education Course,” HSS
urged. 

“Because treestand accidents
remain the number-one cause of
hunting related incidents each year,
every hunter should review this
simple online course before head-
ing out to the woods. Upon comple-
tion of the course, you can continue
on to www.huntercourse.com to
take the full Hunter Education

Exam,” the spokesman said.
“At Hunter Safety System, we

strongly encourage every company
to make a stand for treestand safe-
ty,” said Michael Wydner, HSS
national sales manager. “That is
why we are offering this course free
to anyone that would like to post it
on their website. We all need to work
together to make sure our hunters
are safe each and every time they
enter the woods for a hunt.”

For details on how to post the
HSS online Treestand Safety Course
on your website, contact Wydner at
michael@hssvest.com or call (877)
296-3528 for details. 

HSS Puts Treestand Safety On-Line

Magnus Broadheads, specialists
of “Cut-on-Contact” Broadheads
since 1984, have sold their tradition-
al product lines to Thundervalley
Archery, LLC based in Louisiana. The
sale of the popular MA Series and
Snuffer Broadheads was finalized
earlier this Spring. 

The MA Series were among the
first products developed by Magnus.
The many models of the 2- and 4-
blade MA Series and the 3-blade
Snuffer line have been immensely
popular among bowhunters for
decades. 

“The Magnus name has been a
trusted one for more than 25 years,
and we are well aware of the fact that
we owe a great deal of our success to
our loyal traditional archer cus-
tomers. For that reason, we selec-
tively chose a company that we felt
would maintain the same level of
customer service and quality that
we have always provided,” says
Mike Sohm, Magnus CEO. “We know
that Thundervalley Archery is just
the company to carry that out.
While not an easy decision, we felt
that selling our traditional line of

products would allow Magnus to
focus not only on our current prod-
ucts, but, also on the development of
some exciting new ones we will be
introducing later this year.” 

Magnus has long been a respect-
ed name in the archery market. With
a diverse lineup of products, and
their Lifetime Replacement
Guarantee on all broadheads, it
demonstrates their commitment to
the bowhunting community. By sell-
ing their popular MA and Snuffer
lines to Thundervalley Archery,
Magnus feels they can better market
their existing product lines while
also focusing on the development of
new products. 

Thundervalley Archery LLC,
established in 2004, is located in
DeRidder Louisiana. Thundervalley
Archery will roll out the MA and
Snuffer lines under the names of
Magnus Classic and Snuffer. For
information on the Magnus Classic
and Snuffer broadheads, contact
Thundervalley Archery at (337) 463-
6420 or visit them online:
ThundervalleyArchery.com.

For more information about

other Magnus Broadheads call 800-
720-5341, or visit the website at
www.magnusbroadheads.com

The Full-Throttle agency will
lead a series of strategic public rela-
tions initiatives in order to create
awareness and brand recognition
for the Big Game Drag Glove brand.

The game-hauling device is
designed to fit the hands of hunters
of all sizes and is available in two col-
ors – classic brown or pink. It fea-
tures durable sewn-on straps, which
provide extraordinary leverage and a
secure grip.  Big Game Drag Gloves
are built to last season after season
and haul  tons of big game. The
stitching is so strong that it can sup-
port a suspended animal during field
dressing.

For more information about
Full-Throttle Communications call
(805) 529-3700.

Magnus Sells Its Traditional Line

Full Throttle to
Promote Big 
Game Drag Glove
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Dates and locations of the 2012
deer-and-turkey-hunting consumer
expos produced by Target
Communications are scheduled well
in advance, since these popular
sport shows are considered must-
attend events by many bowhunting
equipment manufacturers.

MICHIGAN DEER & TURKEY
SPECTACULAR (26th), Lansing
Center, Lansing, MI. February 17-19,
2012.

OHIO DEER & TURKEY EXPO
(20th), Bricker Bldg, Ohio Expo Ctr,
Columbus, OH. March 16-18, 2012.

ILLINOIS DEER & TURKEY
CLASSIC (22nd), Peoria Civic Center,
Peoria, IL. March 23-25, 2012.

WISCONSIN DEER & TURKEY
EXPO (28th), Alliant Energy Center,
Madison, WI. March 30 - April 1,
2012.

The four expos in 2011 drew
attendees from more than 40 states
and effectively reach 40 percent of
the U.S. market. Attendance ranges
from more than 14,500 to nearly
27,000 for the 2-1/2-day weekend
events. Booth totals range from 250
to nearly 600.

The expos are prime “hands-on”,
face-to-face product introduction
opportunities.  Glenn Helgeland,
expo producer and president of
Target Communications, notes,
“Potential customers feel intensely
about getting their hands on the
products, examining them, and even
trying them out. Today’s customer
also wants face-to-face interaction
with the manufacturer, to get his/her
questions answered quickly and to
evaluate the company’s product line
and reliability. This is where your
products become real.”

“We have clean, quality, well-
focused expos with committed,
active, spending attendees.

This is a weekend loaded with
informative seminars and plenty of
activities for the entire family to

enjoy,” Helgeland said. “Plus, of
course, the trophy deer contest and
display is always a favorite with
attendees.”

For exhibiting and advertising
details, go to the expos’ web-site —
www.deerinfo.com

2012 Deer & Turkey Expo Dates Set

Tink’s Deer Lures and Scents is announcing the hiring of Al Minnigerode
as Director of Web/Product Development.  

Minnigerode’s key focus will be to build e-commerce market position by
discovering and developing sponsorships, partnerships, and strategic
alliances as well as defining the company’s internet marketing strategy.  His
other primary duties will include new product development, planning, and
sourcing as well as improvement of current products. 

Minnigerode brings with him a broad range of skills from his previous
service at Hunter’s Specialties where he held several positions in sales and
category management.  

“I am delighted about the opportunity to work with all the fine individu-
als at Tink’s,” said Al. “It is an exciting time with the rapidly changing ways to
communicate with our customers as well as assisting in growing the fine
family of quality products offered by Tink’s.”

Tink’s #69 Doe-in-Rut Buck Lure has been a favorite of hunters for more
than 40 years. Tink’s has recently launched Vanish Odor Elimination prod-
ucts and Power Scrape brand of scrape products.

For more information, log onto tinks.com or call (800) 624-5988.   

The new Tree Spider brand came onto the scene at the 2011 ATA show
with an array of treestand safety products. Tree Spider has moved forward
with TMA Certification accomplished, on track and on schedule with its
"Phase One" of a multi-year product roll-out plan. 

"The response from the hunting market has been overwhelming! Our
customers and consumers are obviously in sync with our totally new concept
in treestand safety which is truly ‘Light, Easy, Fast, and safe,’” said Scott
Shultz, president of Robinson Outdoor Products. "Despite being extremely
lightweight, slim, sleek, and agile, these Tree Spider safety products passed
the stringent TMA testing with flying colors, complied with all reporting and
documentation requirements and are listed as 'certified' on TMA's website." 

"Touting proprietary new technology, patented integrated features, and
one-of-a-kind designs the entire line of Tree Spider safety products has
achieved our goals. Tree Spider products are based upon several key patents
that allow us to build products like no one else," Shultz continued. "Here at
Robinson Outdoor Products we hang our hats on a driven passion to inno-
vate new products. We knew what we wanted to accomplish with the new
Spider project when we began development years ago and together my team
overcame one design challenge after another. Today, we could not be more
proud of our new Spider line.”

For more information about Tree Spider products call (800) 397-1927.

Tink’s Boosts Web Power

Tree Spider Gets TMA OK
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RocketBroadheads.com
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Visit RocketBroadheads.com to check out the
2-Blade and 3-Blade Meat Seekers and all
of our Critter-Slayin,’ Blood-Pavin’ Machines.

Watch our broadhead tests on
www.youtube.com/RocketBroadheads 
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Tarjac, Inc. announces the addi-
tion of three new team members as
part of its “Customer Agility
Program.”  This program is designed
to provide a streamlined process for
manufacturers and dealers to pro-
vide the leading edge camouflage
finishes to the marketplace. “The
camouflage supply chain is a deceiv-
ingly complex infrastructure that has
historically endured a slow path to
market,” a company spokesman
said. “Tarjac’s Customer Agility
Program is design to move leading
edge technologies & concepts to the
market at unprecedented speeds.”  

To support this program, Tarjac
is pleased to announce the addition
of the following team members:

Dave Coville – Coville has
assumed the position of Operations
Manager – Special Programs.  He is a
graduate of Morrisville State College
and brings over 20 years of manage-
ment experience focused on cus-
tomer service and operational excel-
lence.  Prior to joining Tarjac, Coville
was the Chief Operating Officer of
Peterman Lumber.  He will be lead-
ing the new technology evaluation
and sampling processes within
Tarjac’s Customer Agility Program.  

Jeff Crawford – Crawford has
assumed the position of Director of
Sales and Marketing – Custom
Programs.  Crawford is a graduate of

Dalton State College and has had a
20-plus year career in the finishing
industry.  He brings a deep under-
standing of the finishing industry
and an entrepreneurial mindset,
which is critical to Tarjac’s Customer
Agility Program.  His experience
includes process design and exten-
sive marketing of a wide range of
manufacturing technologies includ-
ing hydrographics, conventional
painting, pad printing, silk screen-
ing, hot stamping, heat transfer
labeling, laser etching, sub-assem-
bly, and UV curable coatings.  Over
his career he has specialized in
bringing consumer driven decorat-
ing technologies to the products of
numerous Fortune 500 companies in
electronics, telecom, and automo-
tive. 

Wesley O’Connor - O’Connor is
a 2009 graduate from Oswego State
University where he was a four-year
letterman in varsity baseball.
O’Connor’s  true passion is hunting
and fishing and he has been an avid
outdoorsman since the age of five.
His competitive nature, coupled
with his love of the outdoors and his
aptitude for technology make him a
valuable part of the Customer Agility
Program.  His focus will be introduc-
ing this program to firearms and
archery dealers.  

O’Connor was previously with

Enterprise Holdings and was pro-
moted several times because of out-
standing customer service.
Additionally, O’Connor has an entre-
preneurial spirit as he is the co-
founder of OakRidge Outdoors
which is an internet based video
production group.

About Tarjac Inc. - Tarjac is a
custom finishing operation that has
been applying unique finishes,
including hydrographics dipping, to
plastic, metal, woods and other
hardgoods since 1989. The company
currently serves a wide range of con-
sumer product manufacturers in the
outdoor goods, automotive, busi-
ness equipment, and medical device
industries. 

Tarjac Expands Customer Agility Staff

30

Jeff Crawford

Dave Coville is shown above, Wesley
O’Connor is at left. Both are shown in  front
of displays of some of the patterns Tarjac
can apply through fluid imaging.
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In February of 2011, Archery
Industry veteran, Dave "Fletch"
Coldwell completed the asset pur-
chase of Toxonics from Roger and
Scott Slates.

Coldwell said, "I've known Roger
and Scott Slates for over 25 years and
have been a loyal Toxonics sight user
since my first Allen compound bow.  I
had the opportunity to represent
Toxonics in Kentucky and Tennessee
and was impressed with how well the
Slates kept up with the needs of the
archery shops. I have dedicated
myself to this process and plan to fully
carry on the tradition of superb cus-
tomer service that has been associat-
ed with the name, Toxonics."

The current offerings of Toxonics
sights may be viewed at www.toxon-
ics.com and Coldwell plans to contin-
ue with emphasis on the "Wrangler
Series" of hunting sights.  The
Wrangler Series has been very popular
with the dealers featuring .019 fiber
optic pins and utilizing the patented

"Metaloptic" sight pins.  "In the near
future, we will begin offering the
Wrangler Series in Mathews Lost
Camo and we have some innovations
to incorporate in the sights to drive
customer needs at the dealer levels.
These changes will enhance the sight
design, however the current offerings
are strong and dealers have been sell-
ing through them very well." he said.

Coldwell operated an archery
shop for 11 years in southern Indiana.
He was the Archery/Bowhunting liai-
son while working for 5-1/2 years at
Safari Club International in Tucson,
Arizona.   After Safari Club, he worked
as the Event Chairman for the Archery
Shooters Association (ASA) and then
worked as National Sales & Marketing
Manager of Ben Pearson/McPherson
Archery in Brewton, Alabama.  After
Pearson/McPherson,  Dave was V/P of
Sales & Marketing for a broadhead
company.  "When this opportunity
came up to purchase Toxonics, I real-
ized that I had spent most of my life

growing other companies and finally
had a unique opportunity to be an
owner of my own company.  We have
a great name, a great product line
(thanks to the Slates) and I will service
every sight that carries the name,
"Toxonics".

Toxonics is located at 342 Cal
Batsel Road, Bowling Green, KY,
42104.  Office numbers are (270) 393-
0115 or (270) 393-0118 and  fax num-
ber is (270) 393-0139.  Inquiries via the
web should be directed to: info@tox-
onics.com or dave@toxonics.com.

Introducing the Apple Eliminator Pro-Line Press 
and the Apple Crossbow Cradle, two innovative tools 
every archery pro shop should consider.

#2001 Apple Eliminator 
Pro-Line Press
1  Full service bow press for every 
    bow design available including crossbows

2 Rapid, easy and versatile setup 

3 Utilizes limb tip and limb post compression

4 Superior functionality at a competitive price 

#0999 Apple Crossbow Cradle
1  Adaptable for all crossbows with a solid foot
    stirrup to allow hands-free maintenance

2 Facilitates all maintenance and shooting 
while in cradle

3 Provides clearance for bow-mounted quiver, 
string, cables and scope

4 Assists in sighting in the crossbow

5 Can be used as a display cradle

For this and other quality service and repair tools, call 800.745.8190

Toxonics Brand Name to Continue

Dave Coldwell
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Robinson Outdoor Products,
maker of ScentBlocker, Scent Shield,
and Whitewater products, and exclu-
sive distributor of Tree Spider safety
products, recently hired Kale Schwede
and Anjie Boster for the positions of
Key Account Specialist and
Purchasing Assistant respectively.

As Key Account Specialist, Kale
Schwede’s primary focus will be to
grow sales and provide sales support
to key retail accounts working with
Robinson Outdoor Products Inside
and Outside Sales Team. “We are
very excited to have Kale join our
sales team. He brings a great atti-
tude, knowledge, and dedication in
the support of our key accounts.”
said Vice President of Sales, Joe
White.

Schwede is an avid outdoors-
man and comes to Robinson
Outdoor Products with great sales
and account experience with
Community Builder, Inc. and
Cannon Tackle Supply. Schwede has
a Bachelor’s Degree in Business
Administration with a Major in
Organizational Management and a
Minor in Psychology.

Anjie Boster has been hired as a
purchasing assistant and will work
closely with the sales and product
development teams to assist the pur-
chasing team in managing the entire
purchasing process, from projec-

tions to final receipt of goods and
inventory control.

“We are very pleased that Anjie
has joined our team, and look for-
ward to her many contributions. She
brings a wealth of purchasing knowl-
edge and experience to her new
position. With the growth that we
have planned, we certainly expect to
keep her busy,” stated Keith Edberg,
Operations Manager for Robinson
Outdoor Products.

Boster is also an avid outdoors
person and enjoys hunting and
land management with her hus-
band. She also brings great experi-
ence to the team. Boster joins
Robinson Outdoor Products from
Fagen, Inc where she was in charge
of purchasing. Her experience at
Fagen included pricing negotia-
tions, product specifications, ven-
dor relationships, inventory con-
trol, planning and scheduling, and

cost saving initiatives.
“We are proud to join the ROP

team,” stated Schwede. “This is a
highly regarded company in our
industry, with many great product
categories filled with innovation and
technology.  We look forward to
growing with this brand leader as we
move to the next level of growth.”  

Robinson Adds Key Personnel

Kale Schwede

Anjie Boster

HECS/Winners Choice Strings Owner Mike Slinkard announced he had
secured the services of Hawk Associates to help in their advertising and
Public relations.  “We have been aware of Rich Walton for some time now and
feel he has the experience and dedication to help us move more aggressively
into the promotional areas.  We are the leader in modern archery strings with
Winners Choice and have the most innovative, advanced concealment prod-
uct ever offered with our HECS line. We are looking to Hawk Associates to
help us spread the word.” 

HECS - Humans Energy Concealment Systems is a high-tech clothing
product that effectively blocks the EM energy field emission that all living
creatures give off. HECS provides the only effective means of defeating the
game animals 6th sense, allowing the user to get closer to game. 

Hawk Associates is a full service agency with over 33 year’s experience. 
For more information please contact:   HECS LLC, Inc. at (541) 575-4327. 

Solvi Brands, LLC makers of Strut and Rut, announces Outdoor Specialist
Group will assist in the sales and distribution of the new energy shot. The rep
group has over 20 years of experience in sales representation for manufacturers
in the outdoor industry. “The OSG team takes deep pride in each product we
choose to represent,” stated OSG President, Joe Douglas. “Our team was enthu-
siastic to bring such an exciting new product on board and we are all eager to
begin showcasing Strut and Rut Energy Shot to retailers countrywide.”

Walton Lands HECS Account

OSG Reps Strut & Rut Energy Shot
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Archery industry pioneer and
Norway Industries Founder, Tom
Coffman passed away Wednesday,
May 11, at Mercy Hospital in
Roseburg, Oregon. He had been trav-
eling with his wife, Jean, and their
companion when he suffered a
abdominal aortic aneurism.

Tom Coffman started in the
archery industry nearly 60 years ago
when he began a wooden arrow shaft
company operating in a rented corner
of an old cow barn. Coffman’s  legacy
grew to include the time-honored sta-
ple Duravane arrow fletching as well
as the archery industry’s most widely
used fletching device, the Norfletch
automatic fletching machine. In
recent years under Coffman’s contin-
ued guidance during “retirement”
Norway Industries has expanded pro-
duction to include machining golf
putters and rescue equipment, com-
ponents for a top-of-the-line car top
carrier company, private label pieces

for many of today’s prevalent archery
brands, injection molded/extruded
plastic components and machined
metal materials.  

A lot has changed since the days
of stacking wooden shafts in the dry-
ing rack, but today archery is still at
the core of the company Coffman cre-
ated.  Norway Industries’ vane lines
continue to grow and include premi-
um fletching offerings such as,
Predator, Fusion and most recently
the Zeon Fusion and Raptor vanes.  

Thomas Edward Coffman came
into the world on September 24, 1922
in Milton, Oregon, the son of Floyd
and Millie Coffman. Coffman spent
his youth living on the family farm in
northeastern Oregon until he went to
college at Eastern Oregon College in
LaGrande. It was in college that he
met the love of his life, Jean. He and
Jean started their life together six
months later.

That life included farming, work-

ing in a sawmill, and starting Norway
Industries in1958. Coffman loved the
challenge of growing the business of
manufacturing arrow shafts. He
loved flying his airplane, he loved
being on the school board, and he
loved serving his Heavenly Father.

Coffman’s other treasure was his
family. He was father to Janis Melton,
Linda Holland, Becky Starr, Jodi
Bouska, Carl Coffman, and Jill
Halliburton; he was a grandfather to
17, a great grandfather to 21, and
“looking for two more little strangers,”
as Coffman would say. He was a
strong father who showed his love by
being a good role model, by providing
for and protecting his family, and by
loving his wife. He and Jean, who sur-
vives, had a love affair that lasted 67
years. 

Cards may be sent to the Coffman
home at 1539 Carlisle Ln, Myrtle Point
OR 97458.

Norway Industries Founder Dies

A rapidly growing archery retail-
er located in the Florida panhandle
is gaining a strong following from
bowhunters in Florida, Georgia and
Alabama. Its goal is to provide “great
prices on quality products with
superior service.”

McCoy’s Outdoors is owned by
Tim and Suzette McCoy. The current
business started a decade ago when
Tim bought his father’s convenience
store in the town of Marianna. As an
avid hunter, Tim responded to cus-
tomer requests to carry bowhunting
gear and decided to convert a 350
square foot area to an archery/out-
door department. The store’s reputa-
tion for selling quality products and
fitting them to the customer meant
that small showroom was quickly

outgrown. The next step involved
purchasing an adjoining building,
cutting a large opening in the back of
the first structure, and connecting
the two with a walkway. 

Fishing gear and an extensive
selection of guns and accessories
were added, and late in 2010 the
business underwent another expan-
sion. Again, a hole was cut through
the original structure and a walkway
was completed to a newly purchased

building. Today bowhunters who
visit McCoy’s have their own 4,000
square foot dedicated archery facili-
ty, complete with indoor lanes. The
archery department is managed by
Don Bland and staffed by Terry
Reese and Jimmy McCoy, who dou-
ble as Bow Techs and Sales
Associates.

You’ll find McCoy’s at 2823
Jefferson St., Marianna, Florida or on
the internet at mccoysoutdoors.com

Florida Retailer Gains Regional Reputation
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Aim Outdoors-See page 50. See
ad page 54.

Alaska Bowhunting Supply-See
ad page 77.

Altus-See page 22.
AMS Bowfishing-See ad page 53.
Barnett Crossbows-See page 45,

51, 52. See ad page 43.
BCY-See ad page 35.
Bear Archery-See page 4, 40-53,

128, 129, 133. See ad page 29.
Big Game Drag Glove-See page

26.
Black’s Creek Guide Gear-See ad

page 13.
Block Targets-See page 52.
BowJax-See page 50. See ad page

5.
BowTech-See page 8, 133, 134,

135.
Brunton-See ad page 17.
Brownell-See page 8.
Buckeye-See page 12.
Burt Coyote Company-See page

46. See ad page 51.
Bushnell-See page 64, 65.
Campbell Outdoor Challenge-See

ad page 73.
Carbon Express-See page 58, 100.

See ad page 25.
Carter Enterprises-See page 10,

88, 89.

Clean Shot-See page 8. See ad
page 105.

Copper John-See page 92.
Covert Scouting Cameras-See

page 64, 65, 72, 78. See ad page
63.

Cranford Manufacturing-See ad
page 97.

Cuddeback Cameras-See page
23, 65, 66.

Darton Archery-See page 44, 56.
Diamond-See page 133, 144, 145.
Draw-Loc-See page 54.
Easton Foundations-See page 24.
Elite Archery-See page 115-119,

133.
EP Hunting-See page 109.
Excalibur Crossbow-See page 40,

41, 124-128. See ad page 45.
Extreme Archery-See ad page 55.
Feather Vision-See ad page 20.
Firenock-See ad page 39.
Flex-Fletch-See page 50.
Flextone-See page 10.
G5-See page 100, 101.
Gerbings-See page 12.
Grim Reaper-See page 57, 106,

107.
Hallmark Cutlery-See ad page

117.
Hind Sight-See ad page 101.
Horton Crossbows-See page 53,

54.

Hot Shot Manufacturing-See
page 90.

Hoyt-See page 133.
Human Energy Concealment

Systems-See page 32.
Hunter Safety Systems-See page

26.
Hunting Revolution-See ad page

109.
HuntMore-See page 34. See ad

page 71.
Indo-MIM-See ad page 9.
Innerloc Broadheads-See page

107.
Jim Fletcher Archery-See page

92. See ad page 89.
Kodabow-See page 10. See ad

page 119.
Kustom King- See ad page 79.
Laporte America-See page 94.
Leupold-See page 66, 67, 72.
Lightning Bowstrings-See ad

page 33.
Magnus-See page 26.
Maple Leaf Press-See ad page 16.
Martin-See page 133, 140, 141.
Mathews-See page 133. See ad

pages 2, 3.
McCoy’s Outdoors-See page 93.
McKenzie-See page 41, 42.
Mid-Atlantic Archery-See page

108.
Mission-See page 133. See ad

page 7.
Moultrie-See page 66, 67, 72, 78.
Muzzy-See ad page 21.
NASP-See ad page 113.
NAP-See page 101, 102, 120-122.

See ad page 11.
Norway Industries-See page 33,

50.
Outdoor Business Network-See

ad page 12.
October Mountain-See ad page

57.
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Parker-See page 57, 58, 110-114,
133, 142, 143. See ad page 147.

Pape’s-See ad page 23.
Pine Ridge-See ad page 91.
Predator’s View Peep Sight-See

ad page 10.
Prime-See page 133, 136, 137.
Primos-See page 67, 68, 72, 78.
Rage-See page 22, 98, 99.
Ram Cat Broadheads-See page

107, 108. See ad page 103.
Rancho Safari-See ad page 24.
Recon Outdoors-See page 72.
Reconyx-See page 68.
Rinehart-See page 18, 120-122.
Robinson-See page 32.
Rocket Broadheads-See page

104-106. See ad page 29.
Rytera-See ad page 148.
S4 Gear-See ad page 127.
Sanford Innovations-See page

102, 103, 104.
Scent-Lok-See ad page 27.
Scorpion Venom-See page 42.

See ad page 131.
Scorpyd Crossbows-See page 44.
Scott Archery-See page 91. See

ad page 85.
Sellmark-See page 12.
Simmons-See page 73.

Sky Archery-See page 97.
Smart Scouter-See page 68, 69.
Specialty Archery-See ad page

67.
SportChief-See ad page 19.
Spyderweb Targets-See page 47.
Spypoint-See page 60-62, 69, 70,

73, 76, 78.
Stealth Cam-See page 70, 76, 78.
Strother Archery-See page 133.

See ad page 87.
Strut & Rut-See page 32.

Swhacker-See page 104.
Target Communications-See

page 28.
Tarjac-See page 30.
Tasco-See page 78.
TenPoint-See page 44, 45, 46, 59.

See ad page 49.
Tinks-See page 28. See ad page

59.
Toxonics-See page 31.
Tree Spider-See page 28.
Trophy Ridge-See ad page 29.
T.R.U. Ball Releases-See page 83,

89.
Tru-Fire-See page 90, 108, 109.
Trueflight Feathers-See ad page

8.
Uway-See page 70, 71, 76, 78.
Whitetail’R-See page 24.
Wicked Ridge Crossbows-See

page 46. See ad page 48.
Wildgame Innovations-See page

71, 77, 78. See ads page 47, 69.
Wildview-See page 71, 72, 77, 78.
Winchester Archery-See page 52,

53, 133, 138, 139.

Subscriptions should be renewed once
per year or when an address or contact
name changes. Mail the card or fax it
toll-free to (866)-396-3206.
You may also renew subscriptions 
on-line at arrowtrademagazine.com.
For questions, please call Winnie
Eicher at (814) 695-6342.

July11AT074-075.qxp  6/3/2011  7:43 PM  Page 75


	July2011-cover_contents_column.pdf
	July2011-ProductShowcase.pdf
	July2011-IndustryNews.pdf
	July2011-ProductDirectory.pdf

