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November  2011                                                  Volume 15 Number 6

See back issues at arrowtrademag.com or arrowtrademagazine.com (for dial-up)

12  COVER STORY-Strother Archery
What gives Strother Archery the idea it can compete with

larger and longer-established bow builders?  How about the
fact that its designers and assemblers already have a world-
class reputation in a far larger industry, thanks to the parent
firm of Industrial Automated Design. Strother Archery own-
ers Vance Upper and Brian Park believe the company’s exper-

tise in designing and build-
ing production equipment
for the automotive industry
may improve the way com-
pound bows are built. At left
you can see a portion of a
complex machine to build
vibration reducing liquid
filled engine mounts. At
right, lead designer Mitch
Baderow did his best to kill
noise and vibration in the
design of the 2012 Strother
Wrath.

6 From The Publisher
Free and fair editorial coverage.

8 Product Showcase
Details of new products for bowhunters.

23 Industry News
Keeping you abreast of personnel changes,
business alliances & new programs.

24 Hot Products Preview
This special advertising section is a colorful 
look at the latest new products.

34 Bowhunting Rainwear
Pat Meitin ranks today’s camo rainwear on
the all-important stealth factor.

46 Larry Wise on Why We Miss
Veteran coach, competitor and bowhunter
Larry Wise gets to the heart of why we and the 
hunters we sell to sometimes miss the vitals.

54 Kasun’s Korner
S4Gear is a brand that stands for “Solutions 

` For Gear.” Our business editor evaluates how 
well it solved the problem of gliding from 
window to window of a hunting blind,
with a Freestyle720 chair (see below) that both 
revolves and rotates.
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58 Old Factory Becomes Huge Pro Shop
Mike Raykovicz spent the day with the Jones brothers, who with 
the help of good friends turned a closed garment factory into a 
giant pro shop and range. Read what hard work can accomplish
and about their success in training young archers.

70 Proton Bow Report
Jon Silks found the Proton to 
be easily the best bow to come 
from the creative minds at 
LimbSaver, with admirable 
shooting qualities and unique 
weight adjustment system.

75 Product Directory

76 Grim Reaper Hades 
Broadhead Test
The Hades is overshadowed by 
the better known Grim 
Reaper mechanicals. Jon 
Teater’s test results will
help establish its reputation.

80 Manufacturer Profile:
Hoyt Opens Premier
Manufacturing Plant
There is more to Hoyt’s new
home than a huge, attractive
facility. John Kasun’s in-depth
feature shows you how every
aspect of Hoyt’s new factory 
was designed to help this
leading bow builder make
better bows more efficiently
for decades to come.

95 ATA Academy
ArrowTrade gives retailers an advance look at the helpful
seminars scheduled during the 2012 ATA Show in Columbus.

99 ATA News & Views
Pat Durkin reports on how federal refuges and hatcheries
are using archery to attract more young visitors

102 Understanding the ILF Phenomenon
Why the ability to easily swap limbs and risers is a good thing
for traditional shooters and the businesses that serve them.

110 New Column: Tips of the Trade
One dealer’s approach to keeping inserts solidly in place.

112 Business Brief: Sales Training Summary

122 Lighter Side: I’m All Wet, But I Am Clean
5

The Burt Coyote Company
www.lumenok.net

309-358-1602

Get the free mobile app at

http://gettag.mobi
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Both Free and Fair
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Iknow that some
magazines have a
“pay to play” phi-

losophy, that unless
you advertise you
won’t appear in the
editorial columns.
Father James Whalen,
my primary journal-
ism instructor back at
St. Thomas, would
not have been
pleased with that
approach. He would
have considered it
unethical and, at least
over the long-term,
impractical. The edi-
torial coverage we’ve
given non-advertis-
ers, from short Product Showcase notices to full-fledged manufacturer
features, has often turned those firms into eventual supporters of this
publication. When they keep hearing from dealers “I saw it in
ArrowTrade,” its natural for them to dedicate a slice of their next year’s
advertising budget to this magazine. Our “free and fair” approach has
helped 2011 to be our most profitable year ever in our 15 year history

So manufacturers and distributors, whether you advertise with
ArrowTrade or not, please take advantage of this next great editorial
opportunity. The January issue contains our Winter Show Guide, and if
your firm is exhibiting at any dealer shows next year we would like to
include you. Simply select two products you want retailers to see at the
shows, and give us high resolution photos and up to 75 words of copy
on each. If you feel it’s better to key in on a single product, take up to
150 words to describe it. That, your contact information, show loca-
tions and booth numbers is all we need to put together up to 1/3 page
of coverage. If you had to buy that much ad space in ArrowTrade, it
would set you back around $860. So it’s worth the time it will take you
to email the information to timdehn@arrowtrademag.com.

Do it now, or use the form we’ll be mailing to 2011 ATA Show
exhibitors that you can fill out and fax or mail back. Last year’s Winter
Show Guide filled 92 pages, and once again it will reach retailers and
the rest of the industry well in advance of the 2012 ATA Show in
Columbus, Ohio. Naturally your ad support is also welcome, and if we
missed you in the mailing of our 2012 media kit, just call Matt Granger
at (888) 796-2084 to have a copy and sam-
ple issues sent out by priority mail.

Fu

ArrowTrade Magazine
Free Trade Show Section with Color Photos

ArrowTrade is again offering all trade show exhibitors extensive free publicity in the January Pre-Show Issue that 
mails and goes on-line December 16, 2011. Just complete the form below and fax back, with your copy on a second 
page if that’s easier. Or email the same information including company details and booth number. Please try to 
include high resolution photos in jpeg, tiff or PDF format. Our deadline for receipt is NOVEMBER 18.  

Company Name ___________________________________   
ATA Show Booth No.______  SHOT Show Booth No._____  KINSEY’S Show Booth No.______        
NABA No.____  ELLETT BROS. No.______  NBS No.______ Sports, Inc. No. ______
Other (specify show & booth #) _________________________
Address ________________________________________  
City ____________________________________________        State ________ Zip_________-______ 
Website __________________________________ Contact Name ______________________(optional)
Phone Number for Dealers ________________________   Fax Number ________________________
 Describe two products or early-buy programs you don’t want dealers to miss in 2012. There is a 150 
word total limit, so do up to 75 words each or up to 150 words if you submit one product. Please print or type  
and also send product images if available in high resolution tiff, jpeg or PDF formats.

  1.___________________________________________________________ 
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
___________________
 
  2.___________________________________________________________ 
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
_________________________________________________________________________
___________________

Remember, your editorial coverage in the ArrowTrade January 2012 Show Issue is completely FREE, 
but you must complete and return this form by Nov. 18. Email the information and product images to 

timdehn@arrowtrademag.com, fax this form toll-free to 866-396-3206 (use 320-396-3206 outside the U.S.)
Or mail this completed form to 3479 409th Ave NW, Braham, MN 55006.
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Nock
Color

LED
Color

FIRENOCK, LLC
511 Robert Street, Henry, Illinois 61537-1146WWW.FIRENOCK.COM

* Visit www.Firenock.com for more details on nock modification. 1 Currently Firenock do not offer oversize and ultra slim target arrows.
Other company and product names mentioned herein may be trademarks of their respective companies.

The only lighted nock system that let you field change

Battery, Nock, LED Color, and Circuit function
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Firenock Nock Fit List
Firenock “S” style nock fits standard arrow shafts with ID of 0.242” - 0.246”:

Arrow Dynamic: .395 Mag
Beman (ICS): Bowhunter, Hunter Elite, Hunter, Camo Hunter, Hunter Junior, Venture, Energy
Cabela’s: Carbon Hunter, Stalker Extreme Carbon, Outfitter Series
Carbon Xpress: AMPED-XS 30,  Aramid KV, Carbon Rebel, Carbon Rebel Hunter, Heritage, 

MACH 5™, Maxima™, Maxima™ 3D Select, Maxima™ Blue Streak, Maxima™ Blue 
Streak Select, Maxima™ Hunter, Maxima™ Hunter KV, Mayhem™, Mayhem™ Hot Pursuit, 
Mayhem™ Hunter, Mutiny, Piledriver™, Piledriver™ Hunter, Predator II, Terminator Hunter, 
Terminator Lite, Terminator Lite Hunter, Terminator Lite Select, Terminator Select Hunter, 
Terminator XP, Thunderstorm, Thunderstorm SE, Whitetail

Carbon Impact: Stealth XLT, Trophy Hunter, Carbon youth
Carbon Tech: Cheetah, Panther, Rhino, Whitetail
Easton:  Carbon Storm, Flatline Surgical, Flatline, LightSpeed, Lightspeed 3D, PowerFlight, A/C/C 

3-60/3401, 3-71/3002 
Forge: Extreme Kevlon
Gold Tip: Pro Hunter, XT Hunter, Expedition Hunter, Falcon, Traditional XT,  Traditional Hunter, Big 

Game 100+, Ted Nugent Signature, Velocity, CAA .350*
Harvest time Archery: HT-2  
High Country: Speed Pro
PSE: Carbon Force, X-Weave, X-Weave Pro
Red Head (Bass Pro Shop): Carbon Fury, Carbon MAX2, Carbon Maxx, Carbon Hunter, Carbon 

Supreme, Carbon Supreme Lite
Vapor: Predator, Predator Pro, Hunter, Hunter Pro, Pro Black, Pro Whitetail, Whitetail, Carbon 

Aluminum .400*, Carbonwood, Wayne Carlton Signature, Vapor Jets
Victory: V-Force, V-Force HV 
30.06 Archery: Tom Nelson Signature Arrow

Firenock “A” will fit slim diameter graphite shafts with an internal diameter of 0.202” - 0.204”:
Beman:  Team Realtree MFX™, Classic MFX™, BLACK MAX™, MAX-4™
Carbon Xpress: CX Edge™, CX Edge™ Hunter A/C Super Slim, ST Axis Full Metal Jacket, ST Axis 

Full Metal Jacket Camo, ST Axis Full Metal Jacket Dangerous Game, ST Axis Realtree APG, 
ST Axis Mossy Oak Obsession, ST Axis, ST Axis Junior, A/C/C 3-28/390 (ID: 0.205”)*

    Gold Tip: Kinetic Hunter, Kinetic Pro, Kinetic XT
Trophy Ridge: Blast, Crush, Hailfire, Wrath

Firenock “Y” will fit thick wall graphite crossbow bolts with internal 
diameter of 0.284” - 0.286” (can fit as small as 0.270”):

Carbon Xpress: Aramid KV® Crossbolt, CX™Crossbolt, 
Maxima™,Hunter Crossbolt

Parker: Crossbow Bolt, Redhot Crossbow Bolt
Vapor by Gold Tip: Crossfire Bolt*, Laser IV

Firenock “C” & “F” will both fit typical graphite and aluminum crossbow 
bolts with an internal diameter of 0.297” - 0.304”:

Barnett: same as Easton
Bowtech: Striker Bolt
Beman: ICS Thunderbolt®
Carbon Impact: Ultra Bolt XLT 22
Easton: Carbon Realtree Power Bolt, Carbon Power Bolt, 2219
Excalibur: same as Easton
Gold Tip: Laser II, Pro Laser II, Laser III
Horton: same as Easton
TenPoint: Pro Elite
Victory: Crossbow Bolt

Firenock “D” will fit 0.300” diameter graphite arrows/bolts w/nock:
Carbon Force: Tac 10, Tac 15

Firenock “E” will fit medium diameter full carbon, carbon-aluminum, 
aluminum-carbon, arrow shafts with an internal diameter of 0.229” - 
0.232”:

Arrow Dynamic: Nitro Stinger (ID 0.211)* 
Carbon Xpress:  Predator™ II youth
Easton: ACC Pro Hunter, A/C/C 3-49/390, ST Epic Realtree HD 

Green, ST Epic, A/C/C 3-39*, 
Gold Tip: CAA .400
High Country: Speed Pro (ID 0.233)

Firenock “V” will fit 22-Series diameter graphite arrows/bolts with 
internal diameter of 0.299” - 0.301”:

Carbon Tech: Hippo
Gold Tip: Ultralight Series-22, Ultralight Series-22 Pro
Victory: VX-22, VX-22HV

Firenock S

Firenock C (improved)

Firenock A

Firenock E

Firenock F (improved)

Firenock V

Firenock Y (improved)

Lightning Nock (MSRP $12.95)

8 styles to fit every archery projectile1

(ACTUAL SIZE OF LIGHTED NOCK SHOWN)

Firenock D (new for 2011)

FullPage2011 indd 1 5/18/11 5:54:19 PM
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Rack Rock is Handy Supplement
Evolved, a leader in food plots and attractants for

wild game, has introduced the Rack Rock.  Evolved con-
tinues to deliver the right products for the development
and growth of healthy deer. The Deer Cane Black Magic
Rack Rock is a 100 percent all natural mineral rock sup-
plement and powerful attractant that provides four
essential minerals: calcium, phosphorus, magnesium
and sodium.

The Rack Rock was developed to give whitetail deer
the minerals that are essential in vital bone growth, mus-
cle development, digestion and reproduction.  “The Rack
Rock will prove to be one of the most effective and effi-
cient ways to provide all the necessary mineral nutrition
that deer lack and crave in their daily diet,” a company
spokesman said.    

Evolved has grown to more than 40 different prod-
ucts over the years and continues to set the standard
with innovative new products like Buck’ N Oats Bonus
Mix, MegaPlot hunter series, and Winter Pz. “Evolved

products are dedicated to enhancing the overall experi-
ence of the outdoor enthusiast and with the help and
support of their loyal customers; their ability to research
and create innovative products continues to expand. If
you are looking to attract, supplement and hold deer,
Evolved has the products for you,” the spokesman sug-
gested.

For more information on Evolved and to view the
line of products visit www.evolved.com. 

Dead Down Wind (DDW),maker of one of the industry’s most com-
plete scent elimination system and of D2W Guide Gear, is excited to
reveal a refined formula shampoo and conditioner that contains spe-
cialized hair and scalp cleansing enzymes that terminate and prevent
odors from forming. The “Huntress Approved” hair-cleansing enzyme

technology is coupled with moisturizer for excep-
tional results. 

Dead Down Wind’s Shampoo and Conditioner is
the first of four “Huntress Approved” combinations
that satisfy both the huntress and hunter’s most
demanding requirements in a single product. It
promises exceptional odor control, manageability
for healthy and scent free hair performance. No
more tangles, easy to comb out and won’t dry your
scalp like other brands. The proven formula of DDW
Shampoo and Conditioner contains enzyme odor
destroying technology to prevent scalp and human
odor. “The ‘Huntress Approved’ line of products
incorporate the best of both Dead Down Wind and

our Huntress products into
one great formulation,” said
DDW Marketing Manager,
Trent Keller. “Huntress
Approved product combina-
tions are now available in
Body & Hair, Shampoo &
Conditioner, Antiperspirant
and Skin Lotion within the
DDW product line.  The
enhanced features and for-
mula sets a new standard that
benefits both the hunter and
the huntress.”

Reach DDW in Missouri
at (888) 486-8339. 

Brunton designed the Epoch compact
and full size binoculars to compete with the
top European brands, though at prices con-
siderably lower. The Epoch models are
designed around premium SF glass that
helps provide exceptional clarity, detail,
brightness, true color, and amazing depth of
field. The Variable Speed Focus System lets
you acquire your target from 6 feet and
beyond with minimal wheel turn yet permits
precision close-focus. Brunton’s patented eye
relief system adjusts in tiers, then locks to
hold the position that suits you, with or with-
out glasses. Naturally these models are
waterproof and come with the firm’s limited
lifetime warranty. For ordering details call the
Wyoming firm at (307) 857-4777.

DDW Adds Gentle, Effective Shampoo

Brunton’s Epoch Binoculars

8
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Flextone Game Calls, an industry leader in game call
products, has introduced the new Bone Collector Series
Bootie Call and Bull Collector call.

The Bootie Call’s soft rubber body is a trademark fea-
ture of Flextone Game Calls, creating extremely realistic
vocalization sounds. The Bootie Call is fully capable of
mimicking cow elk mews, chirps and even estrus cries,

totally hands-free.
Simply bite down on
the call or release the
reed under the rubber
mouthpiece to raise
or lower the pitch to
make numerous cow
elk sounds while
drawing back with
your bow or aiming
your rifle.

The Bone Collector Series Bull
Collector shown at right was
designed to make all elk sounds. It’s
mylar reed system allows you to
bugle like big bad herd bulls or
sound like smaller satellite bulls by
simply adding or decreasing both
air flow and pressure on the reed.
The expandable tube also aids in
creating the perfect tone by extend-
ing or shortening the tube. When it’s
time to cow call, simply pop off the
mouthpiece and you are ready to
mew like a cow, chirp like a calf or
do aggressive estrus cries of a hot
cow in heat begging for company
from the herd bull. 

Reach the Louisiana firm by
calling (337) 839-6267.

Flextone Adds Two New Elk Calls

GG Telecom, makers of Spypoint Trail Cameras, has
begun shipping the Tiny W trail cameras to retailers. The
compact cameras come with a big 2.4 inch viewing screen.
The most unique feature is the supplied “Black Box” you
can hide anywhere around 50 feet from the location of
your camera (that is the recommended distance, but cam-
eras have been known to function properly up to 150 feet).
Photos are recorded in the camera but also in the receiver.
If someone steals your camera in the field, you will have
photos of the thief. The other big advantage of this dual
approach is, if you have a great spot for your camera, but
you’re concerned about leaving your scent behind, you
can retrieve your photos from the Black Box without cont-

aminating your hot spot.  For information, visit www.spy-
point.com or call (888) 779-7646.

Spypoint Firm Shipping Stealthy Tiny-W Game Camera Systems

Full Flight Technology designed the Velocitip
Ballistic System to provide detailed information about
an arrow's flight characteristics.  At the heart of the sys-
tem is a “ruggedized” 100 grain electronic field point and
a handheld docking station.  The field point includes an
accelerometer that continuously measures arrow drag
throughout flight.  Store flight data for up to four shots
and plug the field point into the portable docking station

for immediate download and display.  Clear the field
point memory and shoot some more.  The system mea-
sures and displays; retained energy, plus launch and
impact values of speed, kinetic energy and momentum
for each shot.  The docking station memory stores flight
data for over 200 shots.  Use the PC software (included)
to easily generate spreadsheet-style reports from the
stored data. The system is designed to allow archers to
select and evaluate equipment, to see the results of

equipment adjustments, shooting form changes
and to maximize their performance. 

For information contact Robert Donahoe,
(617) 448-7806 or email rdonahoe@velocitip.com

Velocitip Tracks Arrow Speed, Energy

10
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Earlier this year, at the MPIF
Design Excellence Awards, Indo-MIM
emerged a winner in the Hand
Tools/Recreation category as it
received an Award of Distinction.
Sponsored by the Metal Powder
Industries Federation (MPIF), the
awards were presented at San
Francisco, California during the 2011
International Conference on Powder
Metallurgy & Particulate (Powder-
Met2011). MPIF has sponsored the
annual awards since 1965. A distin-
guished panel of industry judges
evaluates the entries according to a
stringent set of criteria and awards
Grand Prizes and Awards of
Distinction to those parts deemed
worthy. This year a total of 14 prod-
ucts were recognized.

Indo-MIM’s award-winning
component was a 17-4PH stainless
steel hammer used in a Leatherman
Tool Group multi-purpose military
utility tool (MUT), designed for mili-
tary and law enforcement personnel. 

A product of Indo-MIM’s metal
injection molding process, the intri-
cately complex part performs five of
the MUT’s 27 functions. It is formed
to a density of 7.5 g/cm3 and has an
ultimate tensile strength of 175,000
psi, yield strength of 158,000 psi,
heat-treated 35–40 HRC hardness,
and a minimum 6 percent elonga-
tion. Secondary operations include
threading two tapped holes, age
hardening and glass-bead blasting,
and an optional blackening treat-
ment performed by Leatherman. 

World leaders in MIM
Indo-MIM is a manufacturing

company based in southern India, in
Bangalore, the country’s third largest
city in terms of population.  Indo-
Mim has grown by meeting  the needs
of global customers, through its revo-
lutionary metal injection molding
process. The company has two plants

spread over 270,000 square feet,
tooled up for MIM and one 30,000
square-foot plant dedicated to invest-
ment casting. 

Having developed and mass pro-
duced more than 1,500 part profiles
for diverse applications, Indo-MIM
has built its strengths around a value
engineering proposition. The compa-
ny has carved a place for itself in the
global MIM industry, by stepping up
the value chain and helping cus-
tomers migrate conventional process-
es to MIM, which typically offer a cost
savings for high volumes. 

Indo-MIM has dedicated engi-
neering teams who visit global cus-

tomers to conduct a survey on their
existing parts, share technical feed-
back and provide innovative and cost
saving solutions. During such initia-
tives, Indo-MIM uses expertise devel-
oped over the last decade and more at
its technology development center in
India.

Customized Solutions
In addition to customer partner-

ship initiatives, Indo-MIM partici-
pates in over 25 international exhibi-
tions, to interact with new prospects
and deliver its innovative solutions

Indo-MIM Wins Industry Award

The modern Indo-MIM headquarters
in Bangalore, India, is shown above.
At right is the complex component
the company produces for a
Leatherman tool. Produced by the
metal injection molding process, the
component is shown from both sides
and is sitting next to the completed
product that Leatherman sells.

Continued on page 24
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to them at their doorsteps. In the
past year, Indo-MIM has participat-
ed in exhibitions in the USA,
Germany, France, Italy, Turkey,
Singapore, Czech Republic, Austria,
UK, and Switzerland, in addition to
similar events in India. It has also
delivered technology seminars at
various forums at these fairs, and
participated in buyer-seller meets. 

In addition to consolidating on
its lead role in metal injection mold-
ing, Indo-MIM has enabled process
flexibility to incorporate additional
technologies like plating and weld-
ing - with an objective of making the
supply chain leaner for customers. A
good example here is Indo-MIM’s
expansion into aerospace, to cater to
the needs of the global companies
looking for process related solutions
in India. The company has since

been recommended for AS 9100 cer-
tification for its aerospace capability
and is in advanced discussions with
some of the world’s leading players
in aerospace. With its investment
casting arm of Gowri Ventures also
certified for AS 9100, Indo-MIM is
able to offer a one-stop solution to

its aerospace customers, thereby
moving up strategically in the value
chain.

To contact the U.S. Sales Office,
in New Jersey, call (734) 327-9842,
(734) 327-9872, (609) 651-8238 or
email to infous@indo-mim.com

Ghost 400
Scary Light...Scary Fast

The GHOST 400 is the fastest
member of the new CARBONLITE
Series of Barnett Crossbows, a brand
with over a half century of crossbow
excellence. The super quiet Ghost
400 is the first crossbow under
$1,000 to break the 400 FPS barrier.

The Carbonlite series features an
ultra-light carbon riser which
allowed Barnett to take weight off
the front of the crossbow where it
matters most.

For more info on the Carbonlite
Series of Barnett Crossbows go to
www.barnettcrossbows.com or call
toll-free to (800) 237-4507.

Continued from page 23

Indo-MIM representatives join other award-winners on stage in San Francisco.

Nov11AT023-033, 116-124.qxp  10/11/2011  2:35 PM  Page 24



25

ALS Enterprises, Inc. owners and
marketers of the Scent-Lok brand of
scent control hunting apparel, has
claimed a major victory in the long-
standing class action lawsuit that
challenged the product’s ability to
control human odor. After four years
of litigation, which was brought by a
group of five Minnesota hunters, a
federal appeals court issued its deci-
sion on August 18, rejecting plain-
tiff’s core allegations and overturn-
ing an injunction issued last year.

Among other things, the United
States Court of Appeals for the
Eighth Circuit noted that evidence
introduced in the district court
showed that carbon-containing
hunting clothing dramatically out-
performed non-carbon clothing at
adsorbing odors. “Defendants
expert, Dr. Hartman, conducted
quantitative permeation testing and
estimated that Defendants’ products
‘blocked 96 to 99 percent of odor
compounds, whereas non-carbon
garments blocked only 5 to 55 per-
cent.’”

The Eighth Circuit also ruled
that ALS’s use of the terms “odor
eliminating” and “reactivation” in
describing its products was not liter-
ally false, and that the district court
had erred in basing “its determina-
tion of literal falsity on the most
absolute of competing dictionary
definitions of the word ‘eliminate.’”
In support, the Court noted that
“Defendants introduced evidence of
substantial customer satisfaction
with ALS’s Scent-Lok products, as
well as evidence that, when those
products first came on the market in
the 1990’s, numerous soaps, pow-
ders and cover sprays were being
marketed to deer hunters as ‘odor-
eliminating’ products.’”

The court also ruled that
“Plaintiffs led the district court into
error” in entering an injunction, and
ordered the dismissal of all claims
for injunctive relief because
“Plaintiffs failed to prove both the

requisite irreparable injury and their
core allegations that Defendants’ use
of the terms ‘odor eliminating’ and
‘reactivation’ were literally false.”

Scent-Lok President and inven-
tory of activated-carbon hunting
apparel, Greg Sesselmann, com-
mented:  “We are gratified by the
decision. It gives me great satisfac-
tion that our products continue to
provide hunters the ability to get
close to wildlife and experience the
beauty of nature like never before. At
the same time, we are saddened at
the burden that this lawsuit has
caused our team members and their
families, as well as the frustration
that our retailers, field staff and sales
rep organizations have experienced.
We thank all of those who have stood
beside us in this fight, especially our
ultimate customers-people who
have purchased Scent-Lok gear and
know that it works.”

“Customers have never needed
an attorney to get total satisfaction
from our company,” Sesselmann
remarked. “Our satisfaction level is
extremely high and, based on the
unsolicited testimonials that we
receive and our own experience in
the field, we know that Scent-Lok
products are highly effective at
reducing odors. On behalf of our
retail partners, we remain focused
on making the best hunting apparel
in the world.”

Appeals Court Rules for Scent-Lok
in Longstanding Carbon Clothing Suit
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Greg Easton, President of Jas. D.
Easton, announced earlier this fall
that Shane Michelli has been hired
as the new President of Easton
Technical Products and will start as
President in mid-October. Easton
Technical Products is an industry
leader in the archery business and
more specifically, arrow manufactur-
ing.  Easton also owns and operates a
separate fletching facility, located in
Indiana.  

Easton conducted an extensive
nationwide search for the new
President of the Easton Technical
Products (ETP) Division. “The man-
ufacturing experience of the ideal
job candidate is increasingly more
difficult to find in leaders of today
due to the large amount of sourced
and imported product. Shane

brings a great combi-
nation of domestic
manufacturing expe-
rience along with
sourcing experience
which will help
Easton’s expansion
into new categories,”
stated Greg Easton.
“Shane’s experience
in our industry, along
with strong sales,
marketing, retail and
manufacturing expe-
rience made him an
ideal candidate and
we are very pleased that Shane has
accepted the position.” 

Michelli will be based in Salt
Lake City, Utah and shall oversee the
ETP operations, which includes

archery, mountain
products, OEM, mili-
tary, medical and cus-
tom tubing segments.
“Great people and a
commitment to the
sport of archery have
made Easton one of
the strongest and
most recognized
names in the industry.
It is an honor to have
the opportunity to
lead the Easton
brand, and to contin-
ue its commitment to

archery. Additionally, I look forward
to the growth opportunities in the
other segments of the Easton busi-
ness,” stated Michelli. 

Easton Announces New President

Shane Michelli
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www.parkerbows.com/REDHOT
1-800-707-8149
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WITHOUT A DOUBT THE BEST 
CROSSBOW NOCK AVAILABLE!

A g g r e s s i v e l y
compact, the Z7
XtremeTM offers a
rare combination
of size and agility
for all hunting situ-
ations. With a gen-
erous brace height
of 7-3/8" the Z7
XtremeTM provides
superior forgive-
ness and helps
produce tighter
groups at all dis-
tances. With its
speeds of up to
330 fps the Z7
XtremeTM will enhance your effective
shooting distance and create greater
kinetic energy. Equipped with a ZXTM

Cam and the revolutionary Reverse
Assist Roller GuardTM, the Z-SeriesTM has
earned a reputation as the smoothest-
drawing bow ever designed.

When the moment of truth finally
arrives, we can unexpectedly be forced
to improvise, stretch our abilities, and
do the slightly impossible. Face your
challenges with confidence and
Experience the XtremeTM.

Mathews Z7 Xtreme� �
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The Bohning Company of Lake
City, Michigan announces the retire-
ment of Dale Voice, vice president
sales & marketing, effective October
1. Dale has worked for Bohning for
almost 20 years in the sales and
marketing department, starting his
career there in 1992.

“It was a very difficult decision
for me to make but I’m confident it
is the correct decision. My wife and
I want to do some traveling, visit the
grandchildren and enjoy each
other’s company. The good news
here is I will remain active with
Bohning by working various trade
shows, archery tournaments and
other promotional events in the
upcoming years. I have made many
friends in this industry over the
years and knowing that I will still get
to see many of them at the events in
the coming year, has made the deci-
sion easier. I look at it as ‘stepping
down’ but not ‘Stepping out.’  I will
truly miss my Bohning family and
being in on the ‘action’ every day.
This is a fantastic place to work and
I’m very proud to have been a part
of the growth here over the years.”

“Dale has been an integral part
of the Bohning team for nearly two
decades,” noted President Larry
Griffith. “He will be greatly missed

both personally and professionally.
We wish him great health and hap-
piness in his retirement.”

Minox is offering consumer
rebates on all of their in-stock rifle-
scopes and BL binoculars purchased
in the United States September 15
through December 31, 2011.

The rebate for Minox riflescopes
– including the award-winning ZA 5
1.5~8x32 – is $50. Purchase any
MINOX BL binocular and receive a
$25 rebate plus a Minox professional
binocular strap system, a $59 value,
at no charge.

MINOX offers 31 riflescopes with
a range of sizes and reticle options,
and eight high-quality BL binoculars
with a comfort bridge.

Full program details, as well as
the rebate submission form, are
available at www.minox.com/usa.

Bohning VP Dale Voice Retires

Since 2004, Predators View  Peep Sight has led the way for low light
"hunting" peep sights. It is designed to allow more light to your eye
enabling you to see in the dimmest conditions. This unique shape rounds
out as you draw your bow for a full
view of your sight housing and
allows for faster target acquisition.
Bifocals and string angles do not
affect your view.

Contact us at 717-433-7126 or
www.predatorsviewpeepsight.com

Predators View Peep Improves Aiming
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Dale Voice

Minox Boosting Dealer
Sales With Rebates
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Outdoor writer and Archery
Trade Association’s Contributing
Editor, Pat Durkin, has been named
the 2011 Signpost Communicator of
the Year by the Quality Deer
Management Association. The award
was presented during QDMA’s
National Convention in Nashville,
Tennessee, recently. The award hon-
ors communicators who go the extra
mile to share accurate, reliable infor-
mation about whitetail management.

“I’ve known and worked with Pat
for a number of years,” said Lindsay
Thomas, Jr., QDMA’s director of com-
munications. “Over the years, Pat has
maintained his commitment to get
quality information out there to
hunters about deer.” 

Durkin has been writing since
graduating from the University of

Wisconsin-Oshkosh in 1983 with a
journalism degree. After college, he
spent the next eight years working as
a sports reporter, education reporter,
weekend editor and outdoors editor
at the Oshkosh Daily Northwestern
newspaper before beginning his
career in hunting magazines. He edit-
ed Deer & Deer Hunting magazine
from 1991 through 2001, Whitetail
Hunting Strategies from 2002 through
2003 and National Whitetail Hunter’s
Journal from 2003 to 2006. His work
has appeared in magazines such as
American Hunter, Outdoor Life,
Bugle, Bowhunt America, Inside
Archery, ArrowTrade, Archery
Business, North American Hunter,
Deer & Deer Hunting and National
Whitetail Hunter’s Journal to name a
few. 

Currently Durkin writes a weekly
column that appears in four different
Wisconsin newspapers, and has been
ATA’s Contributing Editor since 2001. 

“Over my 30-year career, I’ve
never met another outdoor writer
who was as true a journalist as Pat
Durkin – many get waylaid by the
temptation of getting free equipment,
going on trophy hunts and getting
opportunities to hobnob with the
celebrities who make a living from
hunting,” said Jay McAninch, ATA
CEO/President. “Pat has a true north
on his moral compass that is incor-
ruptible and his professionalism to
his craft stands quietly as a landmark
that towers over that of any other out-
door writer, editor or media type that
I know.”

ATA Contributing Editor Honored

Hind Sight
How it works, is why it works!

Our proven peep sight forward
designs create the tightest apertures
for pin point accuracy and superior

target acquisition that will not
diminish under low light conditions.

With both sights attached to the riser,
bow torque is detected instantly.

Torque the bow and you also torque
the sights. This feature alone forces
archers into the correct hold each

and every shot for truer arrow flight
and down range accuracy. Add-on

models and complete sighting
systems available.

Formore information
visit our web site at
www.hindsightco.com
or call 734-878-2842

Look closer and
you'll see why you
can’t take your eyes
off the new Bengal
Pro.  A longer riser
and more extreme
limb take off angle
adds stability.  The
Fury XT single cam
allows you to easily
change the bow
from 30.5" of draw
to 24" in half inch
increments and
allows a 70# bow to
be adjusted all the
way down to 35#.  Our integrated
adjustable draw stop allows for tuning to
exactly the draw length you desire.  All
this adjustability from a cam that pro-
duces speeds of 330 fps.  Coupled with
the four Vibration Vortex VEM's, the
Bengal has taken quiet, smooth, and
shock-free to a new level, delivering
dead silent, shock free shots every time.

509.529.2554  martinarchery.com

Bengal Pro
by Martin
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Brownell & Co. Inc., an industry
leader in bowstring materials, is
pleased to announce the addition of
Eric Griggs to the team. Griggs joins
an already established management
team consisting of President Tony
Ferraz, Executive VP Sharon Rose, VP
of Administration Cindy Stackowitz,
Information Systems Tom Ferraz and
Plant Manager Melissa Norton.   

With a strong background in sales
& marketing as well as an extensive
understanding of the bowstring
industry, Griggs has come on board as
the general sales manager, focusing
on the planning and development of
Brownell’s sales and marketing activi-
ties.  Griggs will also play an instru-
mental role in the research and devel-
opment of new products.  

Griggs is an avid hunter and top
professional archer with several titles
and dozens of top three finishes to his
credit.  He was introduced to archery
in 1991 by his father and began mak-
ing his own bowstrings very soon
after.  Griggs began shooting profes-

sionally in 1999 after winning multi-
ple national and world championship
titles as an amateur.  In the fall of 1999
pro shop owner Chris Reed of Reedy’s
Archery hired Eric to work in his pro
shop.  “This was really my first job in
archery,” said Griggs. “I didn’t realize
how much I really loved archery until
I had a chance to work in it every day.
I knew how to work on bows, build
strings and talk to people, but I never
knew I would enjoy the sales part of it
so much.  I knew then, I’d always want
to work in the archery industry.”  

In 2004 Griggs started his own
bowstring company where he gained
a wealth of experience while develop-
ing and testing processes for the con-
struction of high quality bowstrings
and cables.  Griggs produced strings
for dealers, distributors, bow manu-
facturers and retail customers.  Griggs
would later sell his bowstring compa-
ny and take a position with Scott
Archery Manufacturing  as their assis-
tant manager where he was responsi-
ble for the company’s sales and mar-

keting duties for the last four years.
“The addition of Eric to our

young, dynamic team, will allow
Brownell continued success in our
industries future requirements,” said
President Tony Ferraz.  “Brownell is
proud to have Eric join our staff and
we welcome him to our team.” 

For more information contact
Brownell & Co. at (860) 873-8625 or
eric@brownellco.com.   You can also
check Brownell out on the web at
www.brownellarchery.com.

Brownell Hires General Sales Manager

Eric Griggs
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The relentless pursuer of game
has a new ally in Kryptek Outdoor
Apparel – whose products are born
from battlefield knowledge, taking
what works in combat and honing it
for hunting and other outdoor
adventure use. Founded by a deco-
rated and experienced group of men
with first-hand knowledge of both
combat and high tech camouflage
development, Kryptek translates
their military experience into prod-
uct features to meet the needs of sol-
diers, civilian hunters and outdoor
enthusiasts.

Headquartered in Fairbanks,
Alaska, Kryptek Outdoor Group
manufactures high-end hunting
clothing; designs specialized prod-
ucts for law enforcement and armed
forces; and develops high tech cam-

ouflage patterns. Its products are
aimed at the thrill seeker who desires
extreme conditions and seeks to
push the boundaries of what is pos-
sible. More than just clothing, the
company integrates tactical gear
concepts and evolves this technolo-
gy into technical hunting apparel
and other top-of-the-line clothing
that is comfortable, functional and
durable.

“We come from a background
where performance matters and
results are expected,” said CEO
Butch Whiting, an 11-year veteran
of the U.S. Army who served in
Afghanistan and received two
Bronze Stars among other recogni-
tions. “The same principals of aim-
ing for accomplishment and victory,
of no compromises, of leaving noth-

ing to chance, especially your gear –
these all apply to hunting as well,
which is why we are fusing the two
with  our apparel.”

Bringing “Battlefield to
Backcountry” Kryptek looks to outdo
expectations and deliver serious
hunters and outdoorsmen with
superior products modeled after
what is used by our nation’s elite. In
order to achieve this Kryptek counts
on its pro-staff, a cadre of men
involved in special ops to help test
and give feedback and help create
the most functional gear possible.

For more on Kryptek contact
Kryptek at PO Box 10652, Fairbanks,
AK 99710. Or go online to visit the
website at www.kryptek.com.

Clothing Firm Has Military Heritage
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Limbdriver Pro-V
VaporTrail is the originator of limb driven
arrow rest technology.The Limbdriver
Pro-V combines the tournament proven
accuracy of the original Limbdriver, with
the full arrow containment cage that
bow hunters demand.

The simple free floating, rotating arm
lifts and centers the arrow every time
and has an adjustable spring tension,
offering your customers unmatched
hunting rest accuracy.

Limbdriven speed allows the arm to stay
up 50% longer than cable driven rests,
for maximum arrow stability and
improved flight characteristics. It’s the
only tunable, fully contained pull away
hunting rest on the market.

Info: 1-800-310-8110
www.vaportrailarchery.com

steve@vaportrailarchery.com
1333 154th Ave. NE Ste. 300

Ham Lake, MN 55304

DEER & TURKEY EXPOS . . .Face-to-face sales talk for today’s market!

See our website for exhibiting & advertising info, floor plans, attendee demographics

HERE’S WHERE YOUR PRODUCT BECOMES REAL
When you get your product in the customers’ hands, you’ve got them!

2012 Hunting Heartland

NEW PRODUCTS SPECIAL DISPLAY
Free to manufacturer-exhibitors

MANUFACTURERS ...
• Introduce new products
• Build brand name and loyalty
• Create new markets
• Increase your market share
• Sign up and sell to dealers

NEW IN 2012 (various expos)
• Aquatics Food Plot & Ponds
• Blood Tracking Dogs Seminars
• Trail Camera Demo Center
• Shot Simulator Video Instruction

MICHIGAN
Deer & Turkey Spectacular

February 17-19
Lansing Ctr - LANSING

OHIO
Deer & Turkey Expo

March 16-18
Ohio Expo Ctr - COLUMBUS

ILLINOIS
Deer & Turkey Classic

March 23-25
Peoria Civic Ctr - PEORIA

WISCONSIN
Deer & Turkey Expo
March 30-April 1

Alliant Energy Ctr - MADISON
www.deerinfo.com 1-800-324-3337

Robert Klaas - Classic Hunter in Stag
Timeless hunting knife style, the Classic Hunter is 7-3/4" overall length,
with a 3-1/2" stainless steel blade. Includes a genuine leather holster style
sheath. Available in five handle materials - Yellow Delrin, Black Delrin, Stag
(shown here), Tobacco bone, and Ram's horn. Stag version - MSRP : $99.99

HallMark Cutlery offers a variety of quality cutlery products, at affordable
prices. Stock up for hunting and holidays sales. No order minimums required.

HallMark Cutlery
Toll-Free: 866-583-3912
Fax: 865-588-0425
Jessica@hallmarkcutlery.com
www.hallmarkcutlery.com
PO Box 220, Kodak, TN 37764
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Adam Fernandez has joined
Parker as production manager of the
Mint Spring, Virginia facility, while
Brandon Hylton has been named
creative director.

Fernandez brings 30 years of
production management experience
to Parker.  For 10 years he was an
integral part in the success at
Hatfield Corporation, of Hatfield,
Pennsylvania, where he spearhead-
ed the inaugural implementation of
MSC Industrial Supply Company
software solutions, greatly increas-
ing production and reducing costs.
After its initial success, MSC used
this business model to implement
globally for the company.  During his
tenure, he also established work
assignments to meet production
goals, provided leadership planning
and  coordination of work. He is cer-
tified both in Lean Manufacturing &

5S Implementation, with 6 Sigma
Business Management Strategy
experience.  For the past five years,
Fernandez was the Senior
Production Supervisor at McQuay
International in Virginia.

Fernandez looks forward to
increasing and streamlining Parker’s
production while incorporating
Lean Manufacturing.  Parker wel-
comes Adam Fernandez to its team,
progressing Parker further as an
industry leader in Crossbows,
Compound Bows, and Crossbow
Accessories. 

Creative Director
Brandon Hylton has joined

Parker as Creative Director of the
Mint Spring, Virginia headquarters. 

Hylton brings six years of cre-
ative design experience to Parker
Bows. He comes to the firm from

Virginia Panel Corporation (located
in Waynesboro, Virginia), where he
served as a marketing specialist for
three years. He led the production of
videos, e-marketing, print and web-
site design, and tradeshow coordina-
tion. He holds a B.S. in Video
Production from Missouri Western
State University. 

“I am thrilled to be joining
Parker Bows. I am committed to the
mission of providing top quality
bows to the archery industry,” said
Hylton. “I look forward to producing
the creative content for Parker,
enabling them to increase their suc-
cess in the archery industry.”

With the knowledge Brandon
has in the many facets of multimedia
design, top management at the com-
pany believes he is well equipped to
bolster Parker’s brand in the archery
industry. 

Parker Adds Production Manager,
Creative Director in Mint Spring

Nobody knows
what you want
better than you.
That's why,at the
start of every
bow design, we
listen to you.You
wanted a more
forgiving, longer
axle-to-axle bow.
You asked us not
to compromise
durability while
making it light-
weight.You
demanded a bow
that feels like no
other from draw to release.We lis-
tened. From the bows we design to
the way they shoot in your hand -
you are in complete control.There's
never been a bow company like
Bear. And there's never been a bow
like the ANARCHY.

Bear’s New Anarchy Introducing
the 2012
Aerovane
Fletching
Jig
How do
you add
to what
is the
finest jig
ever?
A sliding hook 
means you can 
make up to a 1.5 degrees of adjustment
without adjusting the magnet. Both
hook screw and magnet depth screw
are now stainless. We added a level to
make it ready for the new adjustable
chuck that should be available in 2012. 
Most importantly, the tolerance has
been tightened with a Type 3 anodized
plug for the index shaft. If the index
ever gets worn or loose, replace the
plug and you will be back to 1/72
degree accuracy or better. All this and
the price has been raised by only $25. 

Call (815) 780-1695 or email 
us at contact@firenock.com
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Sitka announced earlier this fall it
will be moving the headquarters from
Napa, California to Bozeman,
Montana, and will be operating out of
the new location by April 2012.

Nestled below the jagged peaks of
the Rockies, Bozeman is an ideal
venue for testing and developing gear,
and is a popular destination for hunt-
ing and outdoor recreation. Its for-
ward-thinking and outdoor-centric
culture makes it a natural home for
Sitka, a spokesman said. “At Sitka, we
put tremendous value on our prod-
ucts, people and culture. We believe
being in Bozeman will enable us to
continue building our team of
authentic hunters and outdoorsmen,”
commented Kevin Sloan, Sitka busi-
ness leader.  “This move will also
enable us to better test and develop

game-changing gear, while thriving in
Montana’s creative, outdoor culture.”

Customers will not experience
any interruptions in service or ship-
ping of the clothing, as Sitka promises

it will remain entirely functional in
Napa until the new office opens.
Customers will be notified when the
move is complete. 

NEW! Red X-it Stabilizer #1046 by BowJax
Eliminates After-Shot Vibrations!

Dampens 21.49% according 
to independent studies.

Weighs 3.26 ounces
Other colors available:  

black, olive green, 
pink, purple, and royal blue.

BOWJAX INC.
208-762-3692  or www.bowjax.com

email:  bowjax@bowjax.com

Archery's Most Accurate 
State Of The Art Peep Eliminator

As soon as you come to your anchor
point, you will have a clear view of the
V notch with the pin between alignment
dots, without moving a muscle. Place
proper pin on target and shoot, meat in
the freezer. You will immediately shoot
tight groups. Once bow is sighted in you
will shoot with consistent accuracy from
any angle or position. No special range
finder required. It's easy to shoot and
almost as accurate as shooting a rifle.
30-day money-back guarantee excluding
shipping. Dealers welcome.

Compound Bow Rifle Sight Inc.
1004 S Walnut Rd.

Breese, Illinois 62230
Phone # 618-526-4427

e-mail mel@peepeliminator.com

SIMPLIFIES
ARCHERY,
NO MARGIN
FOR ERROR

Sitka Gear Moving from CA to MT

Blue Ridge Marketing of Morganton, North Carolina recently announced
the hiring of Harry Young.

“We are very excited to get Harry on our team, he brings with him a life-
time of experience in the hunting industry,” said James Hopkins, VP Blue
Ridge Marketing. Young’s love of sporting goods started at age eight helping
out in a local sporting goods store re-fletching arrows and running errands.
Later in life he became a manager and eventually the co-owner of a store.  

In 1992 he began a new career as an independent sales representative
and has been serving dealers and distributors in that capacity ever since.  He
will handle accounts in east Tennessee, Western North Carolina, Northern
Georgia & Northern South Carolina. For more information about Blue Ridge
Marketing contact James Hopkins at (540) 206-2874 or visit the website at
www.blueridgemarketinginc.com

Blue Ridge Hires Sales Rep
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Mathews Solocam Bows, a lead-
ing manufacturer of compound
bows and Lakewood Products, a
division of Midwest Textile
Manufacturing Corporation, manu-
facturer of rugged hunting and fish-
ing protective cases are working
jointly in the introduction of a line of
protective cases for Mathews bows.
Mathews has licensed Lakewood
Products, to design, develop, and

manufacture cases featuring
Mathews own Lost Camo camou-
flage on the exterior of the cases.   

The new “drop-in” your bow,
Bowfile case and the “Quiver-On-
Bow” case designs allow ultimate
protection and easy access of one’s
bow.  Mathews’ theory is, once
you’ve arrived to your hunting desti-
nation, open the Bowfile or “Quiver-
On-Bow” case,  grab your bow and

you’re off to your stand.  No
more searching in the dark
for your bow, quiver, and
arrows, they’re all together.
The new cases will come in
the Lost Camo camouflage
and the Mathews logo is
embroidered on the front of
the case.  The Mathews Lost
Camo Bowfile case will easily
accept Lakewood’s C-255
arrow case and its C-215
accessory case, also available
in Lost Camo, making the
combo a handsome and
handy hunting traveling

package.  “We are very excited to be
aligned with the Mathews name and
helping to carry-on the tradition of
bringing the consumer the finest in
archery equipment,” says Steve
Wagnitz, president of Lakewood
Products.    

The cases are sturdy and com-
pact, with a foam lined interior to
protect your Mathews bow and its
accessories. The handsome exterior
is lined with thick, rugged ballistic
nylon to protect your SUV’s interior.
All Mathews Lost Camo cases are
backed by the Lakewood 10 year
warranty and are airline approved.
The Mathews Lost Camo cases are
available in Lakewood’s; C-237, C-
237T, C-275, C-275T Bowfile and
Bowfile Tall Series model bow cases
and the C-235 “Quiver-On-Bow”
bow case.  For more information go
to www.lakewoodproducts.com or
call the Wisconsin case manufactur-
er at (800) 872-8458. 

Maple Leaf Press Expands Waterproof Line 
Maple Leaf Press has expanded the line of Waterproof 
Faces again, building on the success of the Extremely Tear 
Resistant Waterproof Target first produced by Maple Leaf 
in 2006. From a simple beginning of Outdoor FITA 
Official Faces, the line now includes Outdoor, Indoor, 
3 Spot, Center Spot, NFAA Field & Hunter faces. New NASP 
Faces and “No Trespassing Signs” will be available soon.
The Waterproof material is more durable and tear resistant 
than Tyvek and rain, snow, etc will have no effect on target 
dimensions/face. This extends the target life many times 
over the paper, tag and toughenized faces.

www.mapleleafpress.com email info@mapleleafpress.com
616-846-8844 1215 S. Beechtree St. Grand Haven MI 49417

Lakewood Licensed by Mathews

News continued on page 116

www.eastonarchery.com

 Factory Crested 
 Deep Penetration 
 Less Wind-drift 
 N-FUSED Carbon

HIGH
LOW
VELOCITY

PROFILE
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United Sporting Companies
(USC) is pleased to announce the
opening of a brand new, modern, dis-
tribution center in Pittston,
Pennsylvania. The grand opening of
this new facility, on August 18, was
attended by dealers, vendors, local
officials, and industry professionals
from all across the country. 

"This state-of-the-art facility
which features modern distribution
technology will provide all Jerry's
Sport Center customers improved
delivery, improved fill rates, and better
overall customer service," stated
Hewitt Grant, USC president and
CEO. As USC's largest distribution
center, at 198,000 square feet. Grant
said Pittston will be the centerpiece
for delivering excellence to all of
Jerry's Sport Center's loyal customers.

Access to quality products at a good
price will allow independent dealers
from Main Street America to become
more successful and an integral part
of their local business communities.

"Dealers who buy from Jerry's
Sport Center will find a broad array of
products including hunting, archery,
marine and fishing from the finest
vendors around the world.  With more
than 800 quality vendors Jerry's Sport
Center can support retailers of all
sizes with the latest and most
demanded products,” stated Chuck
Walker, USC senior VP.

Local officials were quick to point
out their appreciation for the newly
created jobs and the additional com-
merce that such a facility creates.
Dealers on hand shared a common
appreciation for the competitive edge

that this new distribution center
would provide their businesses.  

United Sporting Companies
(USC) is a leading nationwide distrib-
utor of hunting, outdoor, marine and
tackle products. The company oper-
ates through two subsidiaries, Ellett
Brothers and Jerry's Sport Center
which were founded in 1933 and 1949,
respectively. USC distributes to all 50
states through facilities in Chapin
South Carolina, Newberry  South
Carolina, Pittston  Pennsylvania,
Harrisburg  Pennsylvania, Newington
Connecticut, Dayton Ohio, Spring Hill
Kansas, and Reno Nevada. With the
largest sales force in the industry, USC
serves over 30,000 independent retail
customers and maintains the largest
product selection in the industry with
over 85,000 SKUs.

Feel the
Wrath 
in 2012
with 
Strother
Strother Archery
hit the ground
running this past
year. Now it’s off
to the races with
the 2012 Wrath.
This bow is super
smooth in its
draw cycle, really
"best in class."
The compact 32”
size is great for treestands or ground
blinds. Despite the 8" brace height and
80% letoff, the Wrath hits up to 330 fps
(IBO) with kinetic energy over 80.
Available in draw lengths of 27" to 31-
1/2" and easily adjusted with a module
change. (Short draw cam will also be
available.)  Comes in Realtree AP-HD,
with Max 1 as an option. Consider
"extending your range" with Strother
Archery and the new 2012 line of bows
and accessories. See the bows at
www.strotherarchery.com or call 
(888) QLTY-BOW (758-9269).

Carbon
Express
Launches
The Crush

The Crush is an
exciting new arrow
that combines the
performance, top
engineering and
quality of Carbon
Express and a co-
branded, promo-
tional partnership
with Lee & Tiffany
Lakosky of The
Crush. This popular
husband and wife
hunting duo are
most recognized
for not only
putting the “crush”
on big-bucks, but also entertaining
hunters countrywide via The Crush with
Lee and Tiffany that airs nationally on
the Outdoor Channel.

The Crush comes with Raptor vanes, a
smooth Diamond Coat finish and tough
BullDog nock collars. Weight tolerance
is just +/-1 grain and straightness is
within a maximum of +/-.003”. For more
information, call (800) 241-4833.

Jerry’s Adds Warehouse in PA

F.A.S.T. Squares
Fletched Arrows
The F.A.S.T. arrow squaring tool
works on fletched or un-fletched
shafts to square the ends before
installing nocks and inserts. Drop
the shaft in the notch and rotate
against replaceable adhesive disk.

Use F.A.S.T. in your pro shop and
sell it to arrow-building customers.
It improves accuracy and guaran-
tees reliable Lumenok function.

The Burt Coyote Company
309-358-1602

www.lumenok.net
104 N Union St, Yates City, IL 61572 

Continued from page 33
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Full-Throttle Communications,
Inc., a marketing, advertising, and
public relations agency of Moorpark,
California is pleased to announce the
addition of Debbie Chae to its grow-
ing team of media specialists, taking
on the position of public relations
coordinator. Within this role, Chae
will support the public relations
department focusing on media and
client relations and the execution of
the agency’s nationwide public rela-
tions campaigns.

“We are thrilled to add Debbie to
our public relations team, and have
no doubt she will shine in her new
position,” says Jason Bear, president
and CEO of the agency. “Debbie has
the determination, education and
experience needed to help support
our fast-paced PR department. We’re
elated to have her on board.”

Chae brings to her new position
extensive knowledge and experience
in media/community relations, pub-
licity, and special events marketing in
both the corporate and non-profit set-
tings. Bear said Full-Throttle clients
will benefit from Chae’s exemplary

writing skills, strong media connec-
tions and vast knowledge of social
media marketing. She holds a

Bachelor degree in Psychology and
Social Behavior from the University of
California, Irvine. 

Hudalla Associates, Inc is proud to announce and wel-
come Caleb Moser to our Sales Representative Team.
Caleb will be covering the states of New York, Connecticut,
Rhode Island, Massachusetts, New Hampshire, Vermont,
Maine, Northern New Jersey and Northeastern
Pennsylvania.

Caleb has several years of retail experience and has
managed a retail sporting goods store. He is also an
enthusiastic hunter and outdoorsman. 

For more information on Caleb or the Hudalla
Associates Team, please visit: www.hudallaassociates.com
or call the Minnesota headquarters at (218) 346-2734.

Full Throttle Adds PR Coordinator

Hudalla Hires New Rep

Altus Brands has added the Heart Stopper Synthetic Deer Scent/Lure
Company to its Cass Creek line of outdoor products.  

Altus Brand’s Executive Vice President Charlie Ricci made the announce-
ment: “Heart Stopper is the maker of proven man-made synthetic deer scents
and attractants and another great fit for our Cass Creek line of hunting acces-
sories. Previous owner Joel Eisler has done a great job of creating a strong, very
effective scent product for the deer hunter and we are proud to be able to con-
tinue his success.”

Heart Stopper Synthetics are chemically designed and proven to lure deer
regardless of the season.  Heart Stopper Synthetics are manufactured in
Northern Michigan and will move to the Altus Traverse City, Michigan facility.

Taurus will expand its strategic marketing efforts during 2012 to reinforce
its commitment to quality and innovation in the marketplace and to further
drive growth in the brand. There will be an expanded role for its marketing
agency, Chevalier Advertising, in spearheading the enhanced marketing
efforts. Meanwhile the Media Direct agency will champion the public and
media relations segment for Taurus.  

“With the significant growth that Taurus has experienced in the past five
years, we realize the need to focus on the crucial components of marketing in
growing our brand,” said President and CEO, Mark Kresser. “Our combined

marketing team will be key to developing and executing a
new integrated marketing plan for both the Taurus and Rossi
brands.”

Chevalier Advertising has worked with Taurus and Rossi
during the past five years developing the brands. Media
Direct will now handle all media inquiries and press materi-
als, including firearms samples and related requests.

Altus Acquires Synthetic Lures

Media Direct to Aid Taurus
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Three new World's Records were
officially recognized during the Pope
and Young Club's 27th Biennial
Convention and Awards Banquet in
Rochester, Minnesota, this past
spring.  

Non-typical Coues' Deer
Score: 127 1/8
Location: Gila County, Arizona
Bowhunter: Nathan LaCost
Year: 2008
This Coues' deer (the small sub-

species of whitetail deer found in the
arid southwest of Arizona, western
New Mexico and northern Mexico)
bested a World's Record that had
stood since 1989. 

Typical Mule Deer
Score: 205 0/8
Location: Hermosillo, Mexico
Bowhunter: George Harms
Year: 2009
This gigantic mule deer exceeded

the previous world's record that had
stood since 1979 (a mule deer from
Colorado).

Alaska-Yukon Moose
Score: 249 1/8
Location: Earn Lake, Yukon

Bowhunter: Real Langlois
Year: 2008
Like the other two, this

new World's Record exceeded
one that had stood for a long
time.  In fact, many believed
the 248 0/8 bull that Michael
Cusack shot in 1973 would
stand as the world's record
Alaska-Yukon moose forever.  

In addition to the three
World’s Records, there were a
number of other extraordi-
nary animals at the conven-
tion including the fourth
largest black bear ever (22
8/16, taken in North
Carolina, in November of
2008, by Thad Surrett). Also
there was a new #5 non-typ-
ical whitetail deer all-time
(264 6/8, taken in Jackson
County, Iowa, in October of
2008, by Kyle Simmons)

The 27th Recording
Period (two-year period
1/1/09 to 12/31/10) again
set a new record for total
number of entries, with
8,717 entries accepted.  

Pope & Young Certifies 3 World Records
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Todd Leidall has been chosen as
the new General Manager for
Robinson Outdoor Products, after an
impressive 16-year career at Boston
Scientific, Inc.  

Leidall worked his way up
through the ranks during his career at
Boston Scientific, eventually reaching
the position of Division Vice President
of Sales. He and his sales team set new
achievement standards, as well as
sales records. Leidall was responsible
for annual revenues of nearly $200
million and has been honored with
multiple sales and management
achievement awards. 

"Todd's skill set, combined with
Robinson's current position and
our future opportunities, is a won-
derful match," says Scott Shultz,
CEO of Robinson. "Todd has a
strong personal work ethic, he cares
about his people and has a desire to
excel. His ability to recognize
opportunity and architect a suc-

cessful plan of attack is his hallmark." 
At Robinson, Leidall will be

directly responsibility for managing
sales, product development, brand
marketing and introducing new
brands. In addition, he will assist with
executive and administrative duties. 

"Todd's arrival signals the begin-
ning of a new vision for Robinson,"
states Schultz. "Building stronger
brands starts with stronger people." 

Marketing Director
Pat Hudak has been hired as the

new Marketing Director for Robinson
Outdoor Products. Hudak brings deep
knowledge of the outdoor industry to
Robinson, through brand marketing
expertise and personal experience as
an outdoorsman. 

Hudak's experience includes 2
years with the Delta Waterfowl
Foundation and 12 years with
Cabela's. He currently holds board
positions on a variety of hunting and

outdoor foundations and is a member
of and a volunteer for numerous con-
servation organizations.

"Pat is a passionate hunter, fisher-
man and conservationist, in addition
to being a smart and experienced
marketer," says Scott Shultz, CEO of
Robinson. "Even more significantly,
he's part of the new Robinson vision.
We're building stronger brands, start-
ing with stronger people."

At Robinson, Hudak will assume
overall responsibilities for brand mar-
keting, including efforts in advertis-
ing, direct mail, retail, e-commerce,
media, partnerships, and customer
relationship management. He is also
charged with maintaining Robinson's
professional relationships within the
hunting community.

About Robinson Outdoor
Products, LLC

Robinson Outdoor Products, LLC
is located in Cannon Falls, Minnesota.
It is known for technology-rich prod-
ucts, strategic partnerships and strong
retailer and consumer support.
Robinson markets four major con-
sumer brands in the hunting industry:
Scent Blocker and Scent Shield odor
control products, Whitewater apparel
and newer Tree Spider safety equip-
ment. 

Robinson Hires GM, Marketing Director

Charles Ricci, executive vice president of Altus Brands, announced the hir-
ing of JT Gillen Enterprises to handle the international accounts. 

“As we move Altus Brands product lines in a more aggressive marketing
direction we know an important part of the strategy was hiring knowledgeable,
aggressive manufacturer’s rep groups. John Gillen has a proven track record and
we are excited to have him on board. They will take over all overseas sales
responsibility with the exception of Canada, Mexico, Australia and New
Zealand. We are looking for strong, predictable growth in our foreign markets
over the next few years spearheaded by John and his associates.”

Ricci also announced the newest addition to its manufacturer’s rep line
with the hiring of the Covey Sales & Marketing team that will manage the sales
and marketing activities in Missouri, Iowa, Nebraska, Kansas, North Dakota,
South Dakota, Minnesota, Wisconsin, Michigan, Indiana, Illinois and Ohio. 

“As our product lines and business continues to grow we looked for a deal-
er oriented team to manage this critical region of the country. I feel confident
that Covey will do a great job in helping us gain greater market share in their
region. We are really pleased to be able to welcome this team to Altus Brands,
we are excited to work with them, they bring a wealth of experience and high
energy.”

“Covey Sales & Marketing is pleased to be part of the Altus Brands team,”
said Ken Johnson, Sales Manager for Covey. “We see a great deal of potential in
their respective brands and look forward to working with their management
team to grow their business.” Altus Brands, LLC owns Pro Ears Hearing
Protection/Amplification products, Benchmaster Shooting Products, Rifleman
Hearing Protection, Bughats, Cass Creek Outdoors, Woodland Whisper,
Harmon Scents, Heart Stopper Lures, Pro Hood and American Bison Leather
Products.   

Altus Beefs Up Sales Team
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