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WELCOMING WOMEN INTO SHOOTING SPORTS (Also 01/11) 
01/10 * Room 230 * Karen Butler, Shoot Like a Girl  
Discover the unique buying power of women. Learn tips, tools and  
resources for boosting sales to female customers from the women at “Shoot 
Like a Girl,” a leader in growing the number of women who confidently 
participate in shooting sports.

HOW TO BEAT THE COMPETITION TECHNICALLY AND  
OTHER TRICKS TO GROW YOUR BUSINESS (Also 01/11)  
01/10 * Room 231 * Len Marsh, Macrotech  
Why do customers drive by 10 shops to reach mine? Learn what attracts 
people from hundreds of miles away. Just as importantly, learn what most 
dealers are doing wrong when they lose business. Discover the different 
business tactics and services that keep customers returning and referring 
friends. 

INTRODUCTION TO JAPANESE AND KOREAN TRADITIONAL 
ARCHERY 01/10 * Room 232 * Jaap Koppedrayer and  
Thomas Duvernay, Greatree Archery  
An introduction to learn about the ancient forms of Japanese and  
Korean archery. Increase your knowledge about equipment, shooting  
styles and availability.  

 
 
 
UNDERSTANDING BOW FIT AND BALANCE, PLUS SHOOTING FORM 
(Also 01/12) 01/10 * Room 233 * Bernie Pellerite, Robinhood Video  
Matching customers to the right bows, and offering tips on bow balance, 
aiming and proper shooting form, helps them hold steadier and shoot better 
groups. This results in steady sales. Master Coach Bernie Pellerite offers tips 
for determining proper draw length, bow balance, body alignment and 
shooting form.

MAXIMIZING CUSTOMER CONNECTIONS (Also 01/12) 
01/10 * Room 234 * Mark Copeland, Jay’s Sporting Goods  
Don’t just talk to your customers. Connect with them. Just because you’re 
talking, don’t assume they’re embracing what you say. You must make each 
customer feel unique and important. When you connect, you not only get 
their business, but their entire family’s business, for years to come.

HOW TO BE SUCCESSFUL WITH FOOD PLOT TREES (Also 01/12)  
01/10 * Room 235 * R.D. Wallace, Real Tree Nursery  
Planting food-plot trees is the best method for improving habitat and 
increasing a land’s carrying capacity for deer and other wildlife. After the 
initial investment, food-plot trees require low annual maintenance costs,  
but no continued plowing and re-seeding. They deliver a year-round food 
source that attracts wildlife throughout each season. 

TAO’S BOW TUNING PROCEDURES (Also 01/12)  
01/10 * Room 240/241 * Teijo Villa, Tao’s Archery Services  
This in-depth, detail-rich seminar discusses the finer points of tuning  
bows, and shares this veteran technician’s specialized procedures. 
 
 

TUESDAY, 01/10

SHERI RHODES * Sheri Rhodes serves as the coach development 
manager for USA Archery. She has been active in archery for 40 years  
as a competitor, coach and staff member for many international teams, 
including the 1988 Olympic Games as head coach, and 2004 Olympic 
Games as women’s team coach.

WELCOMING WOMEN INTO SHOOTING SPORTS (Also 01/10)  
01/11 * Room 230 * Karen Butler, Shoot Like a Girl  

BOW TORQUE: HOW IT AFFECTS YOUR SIGHTING SYSTEM  
01/11 * Room 231 * Shawn Greathouse and Andrew Munsell,  
Hamskea Archery Solutions LLC   
This educational presentation demonstrates the effects of bow torque and 
how it affects sights, shooting and accuracy. Adjusting your customers’  
sights to compensate for bow torque helps them value your expertise,  
which results in more cash for your register.

TACTICAL SALES STRATEGIES (Also 01/12)  
01/11 * Room 232 * Marcy Reese, Hunt N Shack Archery Center  
Learn the everyday practices that help shop owners increase profits,  
“average” purchases and grow repeat business. 

UNDERSTANDING BACK TENSION AND TARGET PANIC  
01/11 * Room 233 * Bernie Pellerite, Robinhood Video 
Do you want to keep your customers for life? Then help them cure their 
target panic, buck fever or tournament nerves. Master Coach Bernie  
Pellerite, a respected and knowledgeable instructor, has schooled more  
than 2,700 shooters the past 15 years. More than 160 have since claimed 
world or national titles. 
 
 
 

BOWFISHING:  THE OTHER ARCHERY SEASON (Also 01/10)  
01/11 * Room 234 * Mark Land, Muzzy Products

HOW TO BEAT THE COMPETITION TECHNICALLY  
AND OTHER TRICKS TO GROW YOUR BUSINESS  
(Also 01/10) 01/11 * Room 235 * Len Marsh, Macrotech

FACING THE CHALLENGES OF SERVICING TODAY’S RADICAL BOWS 
(Also 01/12) 01/11 * Room 240/241 * Nathan Reider, Apple Archery  
Apple Archery presents its latest designs in shop presses and tuning tools. 
Nathan Reider demonstrates how to properly and safely press and break 
down parallel-limb type bows using the latest design in bow-press 
technology. Also learn the business benefits of Apple Archery’s bow  
drawing/tuning tool. Attendees will also learn how to properly cut an  
arrow shaft to ensure a perfectly square end.

SELLING A CROSSBOW’S FEATURES;  
THEIR SAFETY AND OTHER RETAIL ADVANTAGES  
01/11 * Room 242/243 * Paul Vaicunas, Maximus Crossbows  
A comprehensive review of modern crossbows, and how to make more 
money selling their features and benefits rather than their price. Learn 
detailed techniques for selling and servicing crossbows in your pro shop,  
and discover “who” will be your best crossbow customers.

WEDNESDAY, 01/11
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BOWFISHING: THE OTHER ARCHERY SEASON (Also 01/11)  
01/10 * Room 242/243 * Mark Land, Muzzy Products  
Expand your offseason business by taking advantage of a large, fast- 
growing archery sport: bowfishing. Mark Land explains and demonstrates 
this addictive activity, discusses its equipment, and shows how easy it is  
to set up this gear for your customers. Discover how to move equipment  
and promote sales during a normally slow time, and take advantage of  
new and growing bowfishing opportunities in your area.

HOW TO SAVE THOUSANDS IN TAXES AND BECOME  
INVINCIBLE TO LAWSUITS 01/10 * Room 245 *  
G. Kent Mangelson, American Society for Asset Protection 
Learn lawsuit protection, tax reduction and estate-planning strategies  
that remain mysteries to most advisers.

DOMINATE NEW MEDIA OR DIE (Also 01/12) 01/10 * Room 246 *  
Brian Blank, National Bowhunter Education Foundation  
The evolution of “new media” continually introduces great  
opportunities for internal and external collaboration in customer service, 
product sales, community relations and public opinion. Learn how the  
five C’s — Confidence, Curiosity, Connection, Conversation and 
Community — when funneled through New Media, help you and your 
company inspire action, cause change, spark trends and recruit advocates.

TACTICAL SALES STRATEGIES (Also 01/11) 
01/12 * Room 230 * Marcy Reese, Hunt N Shack Archery Center  

DOMINATE NEW MEDIA OR DIE (Also 01/10) 01/12 * Room 231 *  
Brian Blank, Kentucky Department of Fish and Wildlife

MAXIMIZING CUSTOMER CONNECTIONS (Also 01/10) 
01/12 * Room 232 * Mark Copeland, Jay’s Sporting Goods 

UNDERSTANDING BOW FIT AND BALANCE, PLUS SHOOTING FORM 
(Also 01/10) 01/12 * Room 233 * Bernie Pellerite, Robinhood Video

HOW TO BE SUCCESSFUL WITH FOOD PLOT TREES (Also 01/10) 
01/12 * Room 234 * R.D. Wallace, Real Tree Nursery

OFFERING LEAGUES AND PROGRAMS IN YOUR SHOP 01/12 *  
Room 235 * Sheri Rhodes/Diane Watson, USA Archery 
This presentation by USA Archery discusses how to increase sales through 
various customer-attracting programs for your shop. Learn how to offer and 
operate leagues, youth programs and adult programs, and understand the 
importance of having a certified instructor on hand.

FACING THE CHALLENGES OF SERVICING TODAY’S RADICAL BOWS 
(Also 01/11) 01/12 * Room 240/241 * Nathan Reider, Apple Archery

TAO’S BOW TUNING PROCEDURES (Also 01/10)  
01/12 * Room 242/243 * Teijo Villa, Tao’s Archery Services

UNDERSTANDING THE ARCHERY FEDERAL EXCISE TAX   
01/12 * Room 244 * Jay McAninch and IRS, ATA and IRS  
Do you have questions about paying the Federal Excise Tax (FET) on  
archery equipment? Do you need help preparing for an IRS audit? Attend  
this open forum to get help on constructive sales pricing, receive clarifications 
on which products are subject to the FET, and determine who is responsible 
for paying the tax. Time will be devoted to helping participants work  
through specific problems.

ATA’S COMMUNITY ARCHERY: GROWING THE SPORT (Also 01/11) 
01/12 * Room 245 * Michelle Doerr, Archery Trade Association

BUILDING THE PERFECT ARROW (Also 01/11)  
01/12 * Room 246 * Tim Gillingham, Gold Tip 

TIM GILLINGHAM * Tim Gillingham of Provo, Utah, is one  

of the United States’ top archers. Coupled with his full-time job  

at Gold Tip Inc. as national shooting staff manager, Tim’s 28-year 

shooting career includes an IBO world championship and many 

other national tournament wins and top 10 finishes. Those feats give 

Tim an in-depth understanding of how arrows work. Driven  

by his zeal for archery, Tim continually tests and researches  

what makes the bow and arrow more accurate for hunting and 

target/3D shooting.

PROTECTING YOUR INTELLECTUAL PROPERTY  
01/11 * Room 244 * Michael Oropallo, Hiscock& Barclay LLP 
Protecting valuable assets embodied in patents, trademarks and copyrights  
is a key consideration for established and start-up businesses. This seminar 
removes some mysteries of protecting intellectual property.

ATA’S COMMUNITY ARCHERY: GROWING THE SPORT (Also 01/12) 
01/11 * Room 245 * Michelle Doerr, Archery Trade Association  
How do you take ATA’s Community Archery strategy and make it work  
in your hometown? Learn how your state agency can grow archery in your  
area by using the ATA’s comprehensive tools and resources.  

BUILDING THE PERFECT ARROW (Also 01/12)  
01/11 * Room 246 * Tim Gillingham, Gold Tip 
Learn how professional archers assemble and prepare their arrows  
for tournaments and hunting. Learn how to select the right arrow for  
each customer. In addition, learn the proper steps for cutting and  
installing components, fletching shafts, tuning broadheads, installing  
nock bushings, and super tuning each bow.

THURSDAY, 01/12
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MEET THE SPEAKERS

B. Blank S. GreathouseK. Butler J. KoppedrayerM. Copeland M. Doerr

GK. Mangelson

T. Duvernay

L. Marsh B. PelleriteJ. McAninch M. ReeseA. Munsell R. WallaceN. ReiderM. Oropallo P. Vaicunas T. Villa

BRIAN BLANK * Brian Blank is director of public affairs and marketing for the 
Kentucky Department of Fish and Wildlife. He previously worked in sales and 
marketing for Dick’s Sporting Goods, Medalist Apparel, Emotion Kayaks and the 
American Sport Fishing Association. His marketing philosophy is simple and direct: 
“Communicate multiple benefits across all available media platforms.”

KAREN BUTLER * Karen Butler is president of SLG Inc. (DBA: Shoot Like a 
Girl), a company that empowers women to participate confidently in shooting sports. 
Karen started shooting a bow in 2000. In 2006 she won the Colorado state 
championship in the women’s bowhunter freestyle division. She has placed in many 
local, state and regional tournaments; and has competed nationally and internationally.

MARK COPELAND * Mark Copeland is store director of Jay’s Sporting Goods  
in Gaylord, Michigan. Mark is also Michigan’s volunteer state coordinator for 
CenterShot Ministries, vice chair for the Otsego Wildlife Legacy Society, and a pilot 
instructor for the ATA’s Explore Bowhunting program. Mark was recently honored  
by the Michigan Department of Natural Resources as a “Partner in Conservation”  
for his contributions to the DNR’s archery program.

MICHELLE DOERR * Michelle Doerr of Stewart, Minnesota, is the ATA’s director 
of archery and bowhunting programs. She has worked for the ATA since 2003, 
primarily with state wildlife agency partners to grow archery and bowhunting. Since 
2005, Michelle has helped develop and refine ATA’s Community Archery Strategy. 

THOMAS DUVERNAY * Thomas Duvernay is a professor of Korean history in 
South Korea, and holds a Ph.D. in the field. He also wrote the book, “Korean 
Traditional Archery.” Duvernay, a Michigan native, is an avid archer and performs 
many seminars each year in the United States.

SHAWN GREATHOUSE * Shawn Greathouse is co-owner and operations manager 
of Hamskea Archery Solutions in Johnstown, Colorado. Shawn competes on the  
ASA Pro/Am tour and is the ASA’s Colorado director. Shawn is an accomplished 
bowhunter and has received the “Colorado Big Eight Species Award.” He uses his 
knowledge and practical experience to help design Hamskea’s products. Shawn is a 
patent co-author of the 7,975,391-Archery sight leveling device.

JAAP KOPPEDRAYER * Jaap Koppedrayer is a master builder of bamboo bows  
and arrows, and operates a school for learning the archery form called “Kyudo.” He 
provided the bows, arrows and other accessories used in many movies, including  

“The Last Samurai.”

MARK LAND * Mark Land is the technical support specialist, pro-staff director,  
and director of bowfishing promotions for Muzzy Products.

G. KENT MANGELSON * G. Kent “GK” Mangelson of the American Society  
for Asset Protection in Las Vegas, Nevada, is an expert in lawsuit protection and 
tax-reduction strategies. He has spent more than 30 years helping professionals 
structure themselves for lawsuit protection, tax reduction, and estate planning. He  
is also a nationally recognized speaker.

LEN MARSH * Len Marsh has more than 50 years of experience hunting and 
shooting. He has owned Macrotech, a large archery pro shop in Baltimore, Maryland, 
for the past 18 years. Len also holds several patents on archery equipment.

JAY MCANINCH * Jay McAninch is president and CEO of the Archery Trade 
Association. Since 2000, McAninch has led ATA efforts to work with the IRS, 
Congress and U.S. Fish and Wildlife Service to ensure federal excise taxes paid by 
industry manufacturers are used effectively by state wildlife agencies to promote archery 
and bowhunting. Further, he works with IRS staff to advocate for ATA members and 
to gain access to information that helps ATA members fulfill their FET obligations.

ANDREW MUNSELL * Andrew Munsell is co-owner, shooting staff manager and 
design manager for Hamskea Archery Solutions in Johnstown, Colorado. Andrew is  
a certified Level 2 NAA and NFAA coach. His bowhunting passion and aerospace 
engineering background give him a deep understanding of archery’s technical traits. 
That knowledge enhances Hamskea’s product designs. Andrew is a patent co-author  
of the 7,975,391-Archery sight leveling device.

MICHAEL OROPALLO * Mike Oropallo has been practicing law more than 20 
years. He has tried jury cases, argued appeals, and counseled outdoor sporting clients 
on legal and procedural issues. Mike’s passion for birds, bowhunting and big-game 
hunting has taken him across the United States, Mexico, Argentina and Iceland.  
He lectures extensively and writes on topics ranging from wildlife laws, to trial 
techniques, to patent and copyright litigation.

BERNIE PELLERITE * Bernie Pellerite is president of Robinhood Video Production 
Inc. in Blacklick, Ohio. He is also a video producer and director, author, staff  
writer, seminar speaker, archery analyst, manufacturer, inventor and professional 
archery coach.

MARCY REESE * Marcy Reese has been a retail manager for nearly 25 years. She 
and her husband, Rob, opened the Hunt N’ Shak Archery Center of Gum Spring, 
Virginia, in 2006. By applying her retail-management knowledge, she has helped 
grow the business into one of the state’s top archery pro shops. Marcy shoots archery  
at the local level, and believes tournaments are a great way to meet people and  
promote their shop.

NATHAN REIDER * Nathan Reider owns and operates Xtreme Archery LLC in  
York, Pennsylvania, along with his father, William Reider. This father-son business  
has grown to become one of the most talked-about archery pro shops in central 
Pennsylvania. Nathan has worked in archery pro shops for 17 years, continually 
building his industry skills and knowledge.

PAUL VAICUNAS * Paul Vaicunas, president of Maximus Crossbows in Stayner, 
Ontario, has worked nearly 20 years in the archery industry, including stints as vice 
president for Carbon Express, Gorilla Treestands, Horton Crossbows and Parker 
Crossbows. Vaicunas also serves on the boards of the Archery Trade Association and 
North American Crossbow Federation. He has presented in-depth, popular and 
entertaining seminars nationwide for 20 years.

TEIJO VILLA * Teijo Villa started Tao’s Archery Services 19 years ago with his  
wife, Alice, in Thunder Bay, Ontario. Over the past 11 years he has developed  
a laser-based bow-tuning process that attracts loyal customers from miles around.  
Teijo has also received and collaborated on several patents and copyrights.

R.D. WALLACE * R.D. Wallace has been growing nursery trees at Chestnut Hill 
Tree Farm in Alachua, Florida, more than 30 years. As the son and grandson of 
noted plant-breeders and plant-geneticists, he holds the only patents ever given to 
chestnut trees, the “Dunstan Chestnut.” His 220-acre nursery grows a variety of  
nuts, berries and fruit trees, as well as flowering and landscape trees. Wallace is also 
founder of the Chestnut Growers of America, and serves on its Board of Directors.

DIANE WATSON * Diane Watson is the National Junior Olympic Archery 
Development (JOAD) coordinator for USA Archery. Watson has 27 years of 
knowledge in the recurve and compound disciplines. She came up through the JOAD 
program, ultimately achieving Olympian status. She founded the Tampa Bay Hot 
Shots JOAD club in Florida. Watson has several years of industry retail experience  
in sales and marketing.

SPONSORED BY:

M. Land

D. Watson
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