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Brunton is back full-bore into 
the hunting market. � at was 
the message representatives of 

ArrowTrade and other publications got 
loud and clear during the 2011 Brunton 
Base Camp arranged with the help of 
the Media Direct Advertising Agency.

I attended the three day event to 

see Brunton’s latest products in action, 
to tour the factory where all of them are 
designed and many of them are built 
and to interview the man primarily 
responsible for the company’s trans-
formation from a maker of compasses 
to a world-wide leader in optics, navi-
gation aids, LED lighting and portable 

power for the sportsman.
Brunton was founded in 1894 by 

D. W. Brunton on the basis of a sin-
gle invention. He called it the Pocket 
Transit and it was a compact, preci-
sion compass that freed surveyors and 
outdoorsmen from the bulky equip-
ment at the time. In the 117 years 

Brunton’s headquarters in Riverton, 
Wyoming incorporate a giant compass 
outside the entrance, � tting since D. W. 
Brunton founded the � rm with the inven-
tion of the pocket transit back in 1894.

Since John Smithbaker (shown at right) 
took over as president in 1997, Brunton 
has expanded into other categories. While 
still America’s premier compass manufac-
turer, the � rm has developed (left to right 
below) a line of premium optics, portable 
power, weather instruments and lighting 
for the outdoorsman. It has also partnered 
with Primus (far right) to bring compact, 
e�  cient outdoor stoves to the market.

Carrying four of the six product catego-
ries shown helps specialty retailers like 
archery pro shops, gun shops and sporting 
goods stores qualify as Brunton Full Line 
Partners. That program guarantees high 
margins and substantial marketing sup-
port. Call 307-857-4777 to learn more.
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Eclipse Pro pre-
mium base plate 
compass.

New Icon binoculars.

The Restore is a hybrid charger for compact elec-
tronics like cell phones, digital cameras and GPS 
units.
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since Brunton has continued to build 
its pocket transits in Wyoming.

� e current top of the line is the 
Geo Pocket Transit priced at $838. 
Housed in a waterproof case machined 
from solid aluminum, it has features 
like an induction dampened needle 
that contains a rare earth magnet and 
that rides on sapphire jewel bearings. 

A hinge inclinometer, accurate to plus 
or minus 2 degrees, allows simultane-
ous plunge and trend measurements, 
reducing the number of sightings a 
geologist, surveyor or forester would 
have to take in the � eld. While it can be 
hand-held and will ride at your hip in 
its saddle leather case, this and other 
professional transits from Brunton are 

typically mounted on tripods and 
squared up to the earth’s center 
using their multiple levels before 
a reading is taken.

Brunton wouldn’t be a well-
known consumer brand if it just 
served the professional market 
for pocket transits. Millions of 
people have used Brunton com-
passes, in scouting programs, in 
the military, and to guide their 
own camping, � shing or hunt-
ing trips. � e company designed 
mirrored sighting compasses, 
models with clear base plates that 
could be read on maps, and even 
combination models that per-
formed in both fashions. Prices 
ranged from just a few dollars 
to close to a hundred or more. 
Brunton was a recognized leader 
in the � eld of compasses and pro-
fessional pocket transits, but until 
John Smithbaker joined the � rm 

in 1997, it hadn’t expanded into other 
product lines.

Smithbaker came to Brunton in 
1997 after the family owned � rm was 
purchased by Silva Sweden. Silva was 
the other big name in the compass 
market. In an unusual twist the Swedish 
� rm had lost the trademark rights to 
that Silva name in the North American 

Made in Estonia by Primus, the 
precision EtaSolo stove retailed 
for $120 in 2011. It’s so e�  cient 
at absorbing heat from the 
� ame that water will boil in the 
cooking pot before the exterior 
is hot. Brunton and Primus are 
both part of the Fenix Outdoor 
Group of premium brands for 
the outdoor market.
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Weather 
Clip-Hunting 
lets you carry 
a compact 
weather sta-
tion clipped 
to your jacket 
or pack.

The new Glacier is one of
several headlamps from
           Brunton Hunting.

By Tim Dehn
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market, to Johnson Worldwide. 
Johnson Worldwide was the distrib-
utor who handled the Silva Sweden 
products; now it was able to bring its 
own Silva branded products to market. 
� e originator of the Silva brand pur-
chased Brunton as a way to reenter the 
very important American market. But it 
wanted to do more than regain market 
share lost to a former business partner: 
It helped give Brunton the resources to 
develop other premium product lines 
for the outdoors.

“‘When I came there we had a push 
to grow the business,” Smithbaker told 
me. “In business it seems like you’re 
either gaining ground or losing ground: 
you’re very rarely standing still. � e 
compass market is only so big so if you 
really wanted to grow you needed to be 
in other categories. We picked a very 
easy category to enter,” he said with a 
grin, “optics.”

If you’ve attended the SHOT Show 
and tried to see every optics exhib-
itor, you know there are dozens of 
brands on the market. Brunton’s new 

corporate owners had a very speci� c 
goal in mind: they wanted Smithbaker 
to help Brunton to be known as the 
premier American optics brand. “� ere 
is a low, a medium and a high in every 
market category,” Smithbaker said. “At 
the time, no American optics brand 
was playing in the high end. We devel-
oped the Epoch binoculars to be the 
best in the market, primarily because 
of the glass.”

� e heart of a binocular isn’t the 
lenses you can see at each end, it’s the 
prisms that do the work of erecting and 
phase adjusting the dual images. Glass 
for these prisms is made in large vats 
and while every ground and polished 
prism still needs to be inspected and 
graded for quality, the best glass typi-
cally comes from the center of the vat 
where it is most dense. Because there 
isn’t much of this SF grade glass, it’s 
also the most expensive. � ere was a 
time when the best glass for binocu-
lars and spotting scopes was produced 
in Europe: Smithbaker and his prod-
uct designers felt that Japanese � rms 

were now producing the best glass for 
prisms and lenses, in part due to their 
leadership in the digital camera � eld.

Having prism and lens glass as 
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Alice Limberg is separating compass faces 
after punching them out from pre-printed 
strips using the Multipress unit behind her.

Brunton compasses were made overseas for a short time 
under a previous owner, but the company has been sta� -
ing up with the goal of returning all compass production 
to the U.S. headquarters for the 2012 product line. At left, 
new hire Ashley Smith is drilling and tapping the rug-
ged aluminum cases for the company’s precision pocket 
transits. After the hinges are attached, the cases are hand 
sanded until the edges mate perfectly. At lower left, vet-
eran Ginny Stephenson holds a pocket transit case. From 
this point, it will take her an hour to install about three 
dozen parts into a unit that will retail for several hundred 
dollars and that is sold to both military and civilian pro-
fessionals. Below, Bob Hill is suited up to spray paint doz-
ens of compass needles at a time. Run through a powerful 
electromagnet, their red 
“north” ends will hold 
their charge for 20 to 
30 years before fading 
appreciably.
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� ne or � ner than the best European 
brands was only part of the appeal 
of Brunton’s Epoch series. � e com-
pany designed in features, some of 
them patented, that other binoculars 
lacked. � e eye cups adjust in steps, 
then lock in place for the amount of 
eye relief that’s best for an individual. 
Mark Sidelinger, the co-owner of the 
Media Direct agency, said what really 
got the attention of the press was the 
variable speed focusing system that 
works something like how an automat-
ic transmission switches gears in a car. 
From 30 feet and in, it provides � ner 
adjustment, with quicker adjustment 
at longer distances. You don’t have to 
turn the center focusing knob multiple 
times on the Epoch 8.5x43 or 10.5x43 
models from Brunton: A single turn 
takes you from 6 feet to in� nity.

� e Epoch full size models got a 
lot of positive press when they were 
introduced: Field & Stream Magazine 
named them “Best of the Best.” Outside 
Magazine selected them for “Gear of 
the Year.” Men’s Journal called them 
“Our favorite.” � e Popular Mechanics
Reviews had them in “� e Year’s 30 
Best.” Brunton also introduced a com-
pact, 8x21 version, that Field & Stream
called “A rare combination of � rst-rate 
optics in a pocket-sized package.”

If only a few of your customers 
could a� ord the Epoch models, the 

praise wouldn’t have meant all that 
much for dealer sales. But Brunton 
priced them below the Leica, Swarovski 
and Zeiss models they were designed 
to compete with. “� e Epoch binocu-
lars are our mid-range, yet they use the 
same kind of glass as all the high end 
brands,” Smithbaker told me. “When 
people said you can’t compete against 
the European brands, your binoculars 
will be too expensive, we disagreed. 
� e reason our Epoch binoculars are 
less is we have lower duties and freight 
and our manufacturing facility isn’t 

supporting a socialistic tax structure: 
We can built a better binocular and still 
be at a lower price.”

Brunton Epoch models are priced 
from $999 to $1,650, with lower cost 
Eterna models ranging from $324 to 
$480 in the 92 page, 2011 Brunton 
Hunting catalog. Smithbaker was able 
to describe the Epoch binoculars as 
“mid-range” in the previous paragraph 
because of the introduction this past 
summer of the new Icon optics. � e 
Icon spotting scopes are designed to 
retail at $3,900, compared to the $1,740 

Controller Jon Mayes signs paychecks in one of the airy, modern work areas at the 
Brunton headquarters. Brunton’s goal is to increase payroll until it can again use its own 
employees to assemble all compasses in the United States. The headquarters sta�  also 
designs and markets other products built by domestic and overseas vendors.

Thede Hughes (left) and Mary Smalley are using a motorized 
turntable and sonic welder to mount the pivots and needles to 
compass vials.

Compass vials are � lled with a mix of mineral spirits forti� ed with 
anti-static ingredients to dampen their swinging and to protect 
the needle and pivot from corrosion. Sharon Umscheid (above) has 
loaded 360 vials onto plates inside these pressure canisters. It takes 
a 20 minute series of compression and decompression cycles to � ll 
the vials and remove all bubbles. The tiny � ll holes are then sealed 
and the vials are ready for the next step in the assembly process.
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price tag Brunton has had on its Eterna 
full size spotting scope. (An Eterna 
mid-size model goes for $1,050.) � e 
Icon binocular Brunton developed may 
qualify as the most expensive for its 
size in the world: � e 8x44 and 11x44 
both have a suggested retail price of 
$2,375.

Smithbaker o� ered no apologies 
for the pricing. “If you want to build 
the best, you can’t put restrictions on 
pricing. We looked at how to make 
these new Icon binoculars the best in 
every aspect. For instance, instead of 
the common rubber armor, we used a 
new type of self-healing polymer that 
has been used in the space program, so 
that scratches will actually disappear.”

Like the Epoch models, the Icon’s 
have the fast focusing system. � ey 
focus even closer, down to 3 feet, so 
hunters and bird and butter� y lov-
ers can � ll the frame. Chris Currah, 
the Brunton Senior Product Manager, 
said the polymer that covers the mag-
nesium frame is tackier than the rub-
ber armoring on the Epoch, to give 
users more control in wet weather. A 
new type of SK prism glass is being 
used that is a step beyond the SF glass 
used for the Epoch. It’s referred to as 
SK nano-coated prism glass because 
the coatings that are so important to 
increase light transmission are applied 
with much � ner particles.

When you’re charging well over 
$2,300 for a pair of Icon binoculars, 
it’s nice to know they come with a 
full set of accessories, including a pre-
mium case, interchangeable eye cups, 
pack straps and a tripod adapter. � ey 
also come with a Halo lifetime war-
ranty. Under the warranty Brunton 
will replace any Icon for any reason, 
including dropping them from a tree-
stand onto a pile of rocks or backing 
over them with your pickup because 
you forgot they were sitting on the 
tailgate. Smithbaker even told me if the 
customer needs a replacement set of 
binoculars sent overnight to save his 
hunting trip, the company is willing to 
do that at its expense. “We want to be 
there for them not just for this sale, but 
for future sales.”

Brunton is helping retailers to 
prime Icon sales with a unique “Red, 
White & Blue Trade-Up” program. If 
consumers bring any working set of 
Swarovski, Leica or Zeiss binoculars 
or spotting scope in to a participating 
Full Line Partner, they can receive a 
$1,500 credit toward the purchase of a 
new set of Brunton Hunting Icon Series 
optics. � e message that an American 
company intends to not only compete 
with, but beat what have been the � n-
est optics brands in the world is being 
sent loud and clear. “� e Red, White 
& Blue Trade-Up program sends a 

Joe Bautz is a tool maker whose responsibilities include working with an engineer to 
build prototypes for new Brunton products.
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psychological message,” Smithbaker 
emphasized. “We’re willing to have 
you compare these new Icon optics 
to any in the world. If you do want to 
trade up (and it is trade up, not in) then 
we’ll give you $1,500 for any working 
Leica, Zeiss or Swarovski binoculars or 
spotting scope.”

� e trade-up program is limited 
to what Brunton refers to as Full Line 
Partners. � ese are specialty retailers 
like archery pro shops and sporting 
goods stores that agree to represent at 
least four of the six categories Brunton 
developed for the hunting market. 
� e investment is far less than many 
bow companies would ask, at under 
$10,000, and the margins are generous. 
� e retail prices I’ve been quoting from 
the 2011 catalog already represent a 
40 percent spread between dealer cost 
and MSRP. � e Full Line Partner stores 
also qualify for a 5 percent incentive, 
which equates to a 45 percent margin 
toward the published MSRP for all cat-
egories. Sixty day payment terms are 
standard for the Partners, and for 2011 
the � rm o� ered 180 day dating on fall 
optic orders placed by May 1, 2011. 
Smithbaker o� ered another strong rea-
son for independent retailers to sign 
on with Brunton as Full Line Partners. 
“Our Icon and Epoch models can only 
be sold through our partners. We 
won’t sell them through our own 
website or through other types of 
retailers.”

Store employees can make 
a one-time purchase of Icon or 
Epoch series optics at 75 percent 
o�  retail, another perk designed 
to encourage sales sta�  to use 
and recommend these binocu-
lars, spotting scopes and a grow-
ing selection of ri� e scopes. � e 

company o� ers on-site training and 
will help stores select products that sell 
best in their region and can swap out 
inventory of slow moving items. Dani 
Shafer, the Brunton marketing man-
ager, has put together an assortment 
of over $3,000 worth of promotional 
merchandising items that are provided 
free of charge to Full Line Partners as 
a means of building brand awareness. 
� ey range from classy neon window 
signs and neon decorated clocks to 
counter mats and rugs.

Since you do need to 
promote at least four of the 
six Brunton Hunting Group 
lines to qualify as a Full Line 
Partner, here’s a look at 
what the Riverton � rm o� ers 
beyond navigation aids and 
optics.

Portable Power
 Brunton really estab-

lished this category for the 
outdoors and there’s a full 
16 pages of product to select 
from in the 2011 catalog. 
� e company saw how the 
growing use of electronics in 
the outdoors was generat-
ing a need (pardon the pun) 
for ways to power them. It 

developed a range of power packs 
employing long-life lithium polymer 
batteries, packs that can be recharged 
at home or in the � eld from Brunton 
rigid or � exible solar panels. Many 
devices can also be recharged directly 
from the solar panels, with the includ-
ed adapters.

Product Manager Ryan Perry and 
Senior Product Manager Chris Currah 
showed me and the other Brunton 
Base Camp guests the extremes in the 
product line. � e Inspire is the smallest 
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Shown in his o�  ce above, Product Manager Jamie 
Frazier went through changes in the 2012 Brunton 
compass line, which will include nine new models and 
two upgrades. They are assembled at the plant at 
tables aligned with magnetic north, so it’s easier for 
workers to spot any quality control issues.

For hunting retailers, Brunton markets compasses 
retailing for about $10 to just over $100. They include 
mirrored (far left), lensatic (left) and baseplate (lower 
left) styles. The Noman V2 Pro below is both a digital 
compass and a weather center, while the simple Get-
Back GPS (lower right) is the company’s � rst venture 
into the satellite positioning market.
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and lightest power pack, pocket size, 
yet able to give you days more use out 
of a cell phone or digital camera. � e 
Freedom combines an internal power 
pack with a small solar cell mounted 
in the top. � e Restore adds a second 
� ip open solar panel to keep the bat-
tery in peak condition or to recharge 
the battery on extended trips: Like 
the Freedom it is just 5.5 inches long 
and 3 inches wide. Another option for 
hunters who will need to recharge cell 
phones, smart phones, iPods or Mp3 
players is to sell them a foldable solar 
panel like the 4.5x9 inch Explorer or 
the 9.5x15 inch Solaris 2 USB. Most 
devices that can be charged through 
a USB connection on a computer can 
be charged directly from these panels, 
and the Solaris 2 weighs just 4 ounces.

Currah said the most important 

thing is to size the power pack, pan-
els or combination unit to the device 
your customer wants to power. Digital 
point and shoot cameras, GPS units 
and satellite phones require mid-sized 
battery packs or solar panels. A good 
choice would be the Sustain power 
pack, which has USB, 12v, 16v and 
19v outputs to charge a wide range of 
devices. If you need a compact fold-
ing solar cell to recharge the pack, the 
Solaris 12 opens up to 12x17.5 inches 
and puts out 12 watts at a cost of $430. 
� e Solarrol 14 is less than half the 
weight thanks to its tough � uoropoly-
mer construction, just 5 ounces, but 
the price is steeper at $648.

� e Solarrol rolls up in a tube 
about the size of a Pringles can, but as 
you can see, Currah said that � exibility 
comes at a price. If your customer has 

PHOTO RIGHT AND BELOW: Brunton 
Marketing Manager Dani Schafer holds 
a counter mat that is part of a package 
of promotional materials provided to 
retailers that become Full Line Partners. 
Banners, a neon sign, a rug and a neon 
clock like the one behind receptionist 
Racque Hinkle are also included.

The counter mat image shows 
President Smithbaker and his son. It is 
part of the 2011 Brunton Hunting cata-
log that makes no apologies for its pro 
hunting, pro � rearms stance. However, 
Schafer also heads up production of a 
Brunton Outdoor catalog with no refer-
ences to hunting, for retailers who cater 
primarily to non-hunters.
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room to carry a rigid solar panel on his 
hunt or will be mounting it to a cabin, 
RV or laying it out on a boat deck, the 
cost drops substantially. Rigid Solar� at 
panels from Brunton retail from $40 to 
$180, depending on physical size and 
power output. Brunton also makes a 
$40 Solar Controller so you can link 
together panels and use them to power 
a bank of 12 volt batteries to run the 
lights and electronics at a hunting 

cabin, without worrying about over-
charging the batteries.

When your customer wants to 
recharge a power-sucking laptop, digi-
tal SLR camera or HD video camera 
without the use of a bulky, noisy gen-
erator, you can steer them to the $400 
Impel power pack and the company’s 
largest Solaris 26 and Solaris 62 panels. 
� ese panels use the most e�  cient thin 
� lm solar panel technology available, 

so they’ll charge even in low-light 
woodland conditions or where clouds 
and mist are common. Plug an HD 
video camera into the large 52x30 inch 
Solaris 62 for an hour, and it should be 
good for another two hours of � lming. 
� e Solaris 62 and the Impel togeth-
er would � t in a daypack, since the 
panel folds down to 8.5x14.5x2 inches. 
� e Solaris 62 panel retails for $1,320, 
but for the rain-forest researcher or 
the hunting show producer, it may be 
money well spent. “No matter what 
category you pick, we want to have the 
best there is,” Smithbaker reminded 
me. “� e acceptance stage for these 
products is in full swing and its one of 
the fastest growing categories that we 
have.”

Weather Instruments
 During my three days at the 

Brunton Base Camp I was snowed on, 
sleeted on, rained on, just about blown 
o�  my feet by the wind and received 
one of the worst sunburns of my life. 
I also noted freeway ramps had gates 
that could be used to shut down traf-
� c during life-threatening winter bliz-
zards.

The changeable weather in 
Brunton’s home state may help explain 

The ADC 
Wind is the 
simplest 
of three 
Atmospheric 
Data Center 
tools Brunton 
has designed 
for outdoor 
enthusiast. 
The turbine 
at the top 
allows a � oat 
� shermen 
to calculate 
water speed 
so he knows 
how long 
before he 
reaches a 
pickup point. 
Held to the 
wind, it can 
help a var-
mint hunter 
or bowhunter 
calculate 
how much to 
aim into the 
wind to hit 
his target.

Bullet Drop 
Compensating 

reticles are available 
in three new Eterna ri� e 

scope sizes, including this 
6.5-20x50 that should 
appeal to varmint 
hunters.

Eterna spotting scopes 
come full-size or mid-size, 
in straight or angled. This 
mid -size angled model 
adjusts from 20 to 45 
power and has a 62mm 
objective lens.

John Burgman tries out a pair of Brunton Epoch binoculars while Scott Kaier looks on. 
Burgman is on the sta�  of Outdoor Life and NSSF Shot Business. Kaier, of Pale Morning 
Media, handles public relations for Brunton into the backpacking market. Brunton’s optic 
line is growing with the addition of six new � rearms scopes in 2011 and the premium Icon 
full size binoculars and spotting scopes. Brunton also added an open frame version of the 
Echo binoculars, it’s least expensive binocular series, and priced it at $324 retail.
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why the company has developed 
a range of weather instruments and 
atmospheric data centers. Only one of 
these is what you’d expect, a desktop 
unit that � ips between hunting and 
� shing modes. All the rest are clipped 
on or strapped to a jacket. � e simplest 

of these, the ADC Wind model, would 
tell me the wind speed, water speed, 
temperature and wind chill. It is water 
proof and submersible, has a wind 
chill alarm and performs all the func-
tions of a chronograph watch. It retails 
for $78. Brunton also has a pair of 
Sportsman’s Weather Clip models that 
receive weather reports. One is tai-
lored for hunting, the other for � sh-
ing. � e $110 hunting version graphs 

Brunton is the leader in the 
portable power category and 
its innovation puts Brunton 
retailers in a position to sup-
ply everyone from a weekend 
hunter or � sherman to a rain 
forest researcher. In a stop at 
the famous Independence Rock 
(see climbers above) on the Old 
Oregon Trail, Senior Product 
Manager Chris Currah (photo 
far right) ran through the 
options for recharging every-
thing from a simple cell phone 
to a power-hungry laptop 
computer. The sampling we’re 
showing below includes the tiny 
Inspire power pack, the Solaris 
2 USB foldable solar panel and 
a rigid Solar� at 15 panel that’s 
a good option for cabins, boats 
or RVs. In the background are Chase Cahalan and Kim Cahalan of the Media Direct agen-
cy. Back at the headquarters I photographed Product Manager Ryan Perry at his desk 
with the powerful Impel power pack, which can store 13,000 mAh and output it for USB, 

12V, 16V or 19V.12V, 16V or 19V.
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the moon phase and weather trends, 
measures temperature, humidity and 
barometric pressures, reminds you of 
sunrise and sunset times and shows 
you the weather forecast. As with the 
ADC Wind model, it also eliminates the 
need to wear a watch while hunting.

Lighting
 Brunton had � ve LED light-

ing options in the 2011 catalog and 
showed us a handful more that will 

be in the 2012 line. Product Manager 
Jamie Frazier � rst let us know that all 
the headlamps featuring stealthy LED 
lights were being changed from red to 
green. Green LEDs provide more vis-
ible light to the wearer and like the red 
lights won’t spook animals as you’re 
walking in or out of the woods. � ree 
mid-priced headlamps will o� er in� -
nite dimming of the white LEDs, so 
you can dial in just the amount you 
need to climb a tree or put up a tent. 

Brunton’s $150 L3 
camo headlamp 
was the top of the 
line in 2011, using 
a powerful 3 watt 
Luxeon LED that 
at the highest set-
ting lit up objects 
200 feet away. It 
was powered by 
4 AA batteries 
in the headlamp 
and with an exter-
nal battery pack 
that holds four of 
the larger C size. 
At the Outdoor 
Retailer Show this 
past fall, Brunton 
introduced a new 
r e c h a r g e a b l e 
headlamp with 

output that could vary from 10 lumens 
(about 40 feet) to 100 lumens, which 
would reach out 350 feet.

Building on its expertise with the 
portable power category, Brunton has 
also designed a pair of new task lights 
that have their own internal recharge-
able batteries but can be plugged into 
power units like the Inspire or Restore 
for more hours of lighting. � e Link’s 
square shape let’s you sit it on its side 
or hang it from a tent pole. � e Wow 
has three bendable legs that detach for 
use as a camera tripod. � e Wow also 
transforms into a hand-held � ashlight 
when you slide the re� ector over the 
legs.

Cooking
 Primus is a sister company to 

Brunton, and the premium cooking 
gear Primus makes at its factory in 
Estonia could form a pro� table fourth 
category for a retailer who wants to 
become a Brunton Full Line Partner. 
You can request a Primus catalog or 
ask your Brunton sales representa-
tive to recommend some top-selling 
units. I was fascinated by the Eta stoves 
Jamie Frazier showed me, three com-
pact backpacking stoves designed to 
cook meals twice as e�  ciently as ever 
before. � e secret is on the bottom of 
the cook pots, where instead of a con-
ventional � at surface you see a circle 
of deep � ns. � e � ns are so good at 
conducting heat from the � ame into 
the soup or stew you’re making that the 
food will probably be boiling while the 
sides of the pot are still cool enough to 
handle. ETA Camplite pots are avail-
able separately in three sizes. Primus 
is also known for its lanterns and camp 
stoves.

 Advancing archery technology 
one innovation at a time.
We’re not content with developing 
products using the same materials and 
the same ideas – we move forward. 
Our new Ballistix Copolymer System 
makes the Cypher sights lighter and 
quieter without compromising strength. 
There’s no other sight like it. And it’s 
proof that...Precision is in our blood.

SYSTEM

• THE STRENGTH OF ALUMINUM BUT 25% LIGHTER

• THE SOFT TOUCH BALLISTIX COATING DELIVERS
     ADDED VIBRATION REDUCTION

SEE OUR ENTIRE SERIES OF CYPHER SIGHTS AT TROPHYRIDGE.COM

CYPHER 3, 5 AND 7 PINS CONTRAST GLO RING – SIGHT LIGHT INCLUDED
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Brunton’s $150 L3 
camo headlamp 
was the top of the 
line in 2011, using 
a powerful 3 watt 
Luxeon LED that 
at the highest set-
ting lit up objects 
200 feet away. It 
was powered by 
4 AA batteries 
in the headlamp 
and with an exter-
nal battery pack 
that holds four of 
the larger C size. 
At the Outdoor 
Retailer Show this 
past fall, Brunton 
introduced a new 

Primus cookstoves for backpacking are tiny but have had a big impact on the market. 
At right I photographed the heat exchanger on the bottom of an Eta cook pot. The � ns 
are so e�  cient the pots cook as if you’d doubled the BTU output on the stove. You can 
have stew or soup come to a boil inside while the upper pot exterior is still cool to the 
touch. Brunton sells the Primus Eta pots with selected backpack stoves and also individu-
ally so anyone with a campstove can cook quicker and more e�  ciently.

Judi Hernandez (left) is the customer service manager at Brunton. 
Her teammates include Micah Christensen (standing) and Hailey 
Roth (seated.)
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Getting Back on Track
Why are Primus and Brunton sister 

brands within the Brunton Outdoor 
Group? Explaining that requires a bit 
more history but it will also help clear 
up some confusion among hunting 
retailers who may have puzzled over 
Brunton’s changes in direction the past 
few years.

Brunton Company President John 
Smithbaker is an avid outdoorsman 
who loves to take an active role in 
product design and who enjoys sup-
plying specialty retailers with prod-
ucts that sell in the high end of the 
market. He was lucky enough to have 
the backing of owners who agreed 
with that philosophy and liked see-
ing the Brunton brand on new prod-
uct categories sold in North America 
and worldwide. During his � rst decade 
with the � rm under the ownership of 
Silva Sweden, Smithbaker oversaw an 
expansion of the U.S. labor force from 
30 up to 85. A beautiful new head-
quarters was built � ve years ago on the 
outskirts of Riverton, Wyoming. � e 
40,000 square foot structure replaced 
one just 15,000 square feet, and would 
have needed to be larger except that 
� nished products are shipped weekly 
to one of three contract distribution 

warehouses: In Denver for the U.S. 
market, in Vancouver for Canada and 
to a location in Holland to serve the 
European retailers.

In 2007, Smithbaker helped Silva 
Sweden sell Brunton to Fiskars, a 
Finnish company that traces its routes 
back to 1649. At Smithbaker’s � rst 
meeting under the new ownership he 
was informed that Fiskars would bring 
in its own managers and that his servic-
es were no longer needed. Smithbaker 
and Silva Sweden had started the North 
American Gear line to sell Primus 
products in America a couple years 
before, so he still had that work to fall 
back on. Many other long time Brunton 
employees were also given pink slips as 
the company shifted all of its compass 
production to China. Optics and other 
categories were scaled back or elimi-
nated. � e new owners felt they could 
generate higher pro� ts by competing 
at lower price levels with high product 
volumes, so they dropped the focus on 
supporting the specialty retailers.

It would be fair to say this approach 
was not a big success. Within two years 
Brunton was for sale again. Smithbaker 
was approached by the Fenix Outdoor 
Group, which already had premium 
outdoor clothing and boot brands in 

Europe, namely Fjall Raven and Han 
Wag. Fenix Outdoors wanted to buy 
both Brunton and N. A. Gear, provided 
Smithbaker was ready to resume lead-
ership at Brunton and to lead its charge 
back into the North American hunting 
market. � e sale was announced in 
December of 2009. Since then Brunton 
has been rebuilding its American work 
force, with a goal of having all compass-
es made in the USA again by 2012. It’s 
been rebuilding it relationships with 
independent retailers serving the hunt-
ing and backpacking markets, o� ering 
Full Line Partners product margins and 
marketing incentives that are di�  cult 
to pass up. It’s also been resuming the 
all important product innovation that 
lets it and its retail partners compete 
in the high end of the hunting market, 
as evidenced by the introduction of the 
Icon optics line and the simple, a� ord-
able Get-Back GPS.

If you’d like more information 
about becoming a Full Line Partner 
for the Brunton Outdoor Group, con-
tact National Sales Manager Shawn 
Buckley at the Wyoming � rm by calling 
307-857-4777.

Trish Streeter (left on ladder) is responsible for pulling 
parts from the warehouse that are needed on the produc-
tion � oor. Corrina Blake (on forklift above) works in ship-
ping and receiving.

Brunton doesn’t distribute product from this warehouse: 
Instead weekly shipments are sent to three warehouses 
that it has contracted with to handle distribution to the 
U.S., Canadian and European markets.
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Active ingredients in our new Carbon Alloy™
(Activated Carbon | Treated Carbon | Zeolite)

Percent of increase of adsorptive ingrg edients in Carbon n Alloy™y
(Ba(Basedsed on on we weighight pper er linlinearear ya yard)rd)

The treated carbon in our Carbon Alloy™ can adsorb hydrogen sulfide,
a strong breath odor, by up to 300% more than carbon alone

With over 1 million satisfied customers over 20 years,
Sccenent-t-LoLokk anandd yoyou bebecocomemScScenent-t-LoLok and yoyouu bebecocomeme......
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While others have been playing catch up using inferior technologies, 

Scent-Lok has changed the game forever by creating the first real 

advancement in scent control clothing since we invented it. Scientists 

worldwide recognize that activated carbon has been the best adsorbent 

for volatile odors. Scent-Lok’s new Carbon Alloy™ obsoletes all other 

technologies by adding other components to improve the ability to adsorb 

odors to unparalleled levels. Carbon Alloy™ has increased the spectrum 

of adsorption as well as its ability to target specific odors better than 

even activated carbon alone.

Become a scent control expert by 
requesting your FREE Tech Pack 
at scentlok.com/advisoryteam.
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Become a scent control expert by 
requesting your FREE Tech Pack at 
www.scentlok.com/advisoryteam.
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Scent-Lok has changed the game again by creating our most advanced 

form of scent control clothing since we invented it. Scientists worldwide 

recognize that activated carbon has been the best adsorbent for volatile 

odors. Scent-Lok’s new Carbon Alloy™ sets a new standard by adding 

other components to improve the ability to adsorb odors to unparalleled 

levels. Carbon Alloy™ has increased the spectrum of adsorption as well as 

its ability to target specific odors better than even activated carbon alone.
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