
Early in November I drove out 
to the headquarters of Scent-
Lok Technologies in Muskegon, 

Michigan. My intention was to help set 
the record straight about the merits of 
carbon clothing sold by Scent-Lok and 
its licensees and retailers. What I found 
was a company that preferred to focus 
on the future instead of the past, on 
what has been gained rather than what 
has been lost over the past few years.

“As an entrepreneur, you’ve got 
to assimilate your problems into your 
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“As an entrepreneur, you’ve got 
to assimilate your problems into your 

life, and then you turn around and 
look forward again,” President Greg 
Sesselmann told me as we sat in a con-
ference room � lled with eye-popping 
big game trophies taken with the aid of 
Scent-Lok clothing. “At the end of the 
day we will have stood our ground and 
demonstrated that we are a very great 
company, service orientated with tech-
nology that really works and that has 
been proven to the courts.”

On August 18, 2011 the United 
States Court of Appeals for the Eighth 

ference room � lled with eye-popping 
big game trophies taken with the aid of 
Scent-Lok clothing. “At the end of the 
day we will have stood our ground and 
demonstrated that we are a very great 
company, service orientated with tech-
nology that really works and that has 

On August 18, 2011 the United 
States Court of Appeals for the Eighth 

Circuit found that carbon clothing pio-
neer A.L.S. Enterprises and its retailers 
had not misled consumers about the 
odor-blocking abilities of Scent-Lok, or 
in their ability to regenerate those abili-
ties through household dryers. � at 
could mark the beginning of the end 
for a legal challenge that began more 
than four years ago.

 Vice President for Marketing Mike Andrews stands by examples 
of the Vertigo design the company developed. Vertigo has very 
large, high contrast elements to help improve its e� ectiveness at 
long range and when a treestand hunter has the sky behind him. 
His hand is resting on one of the Level One antimicrobial base layer 
garments the company is introducing for 2012.
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to caution the media representatives not to wear their activated-
carbon garments within the lodge where they could pick up 
unwanted odors. His own attention to detail in activating, storing 
and wearing Scent-Lok helped pay o�  in this trophy mule deer.
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Also in mid-August, Scent-Lok 
Founder Greg Sesselmann was noti-
� ed the company would be granted 
additional patent protection. Instead 
of expiring in January of 2012, the com-
pany’s exclusive right to produce and 
license carbon clothing for hunters will 
be extended for another 5-1/2 years. 
By the time you read this article, the 
company will be selling garments pow-
ered by what it believes will be a more 
e� ective form of activated carbon, a 
patent pending “Carbon Alloy” that 
should keep Scent-Lok in the forefront 
of odor control for hunters until at least 
2020. � at’s all good news for retailers 
who sell carbon-based hunting cloth-
ing and for the legions of hunters who 
regard it as essential as the bow or ri� e 
they carry. Scent-Lok alone has sold 
about 1 million odor control garments 
since the brand was launched in 1992. 
Hundreds of thousands more garments 
have been sold by its licensees.

“We really are proud of the prod-
ucts we produce and of the fact this 
company is surviving the lawsuit in a 
di�  cult economic period,” Sesselmann 
said. “Although we still have work to do, 
we feel the worst is behind us. I want to 
brag on my people for being innovative 
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ucts we produce and of the fact this 
company is surviving the lawsuit in a 
di�  cult economic period,” Sesselmann 
said. “Although we still have work to do, 
we feel the worst is behind us. I want to 
brag on my people for being innovative 

during this challenging time.”
Scent-Lok has shown a history of 

determination and innovation, from its 
founding to the more recent develop-
ment of BaseSlayers, Vertigo and the 
new Carbon Alloy. Twenty years ago 
Sesselmann was an avid bowhunter 
with a common problem: to kill deer 
he needed to get them in close. “I 
couldn’t shoot even 17 yards accu-
rately. I was still shooting � ngers; just 
about everybody was. My family had a 
couple right handed bows, and I’m left 
handed everything, including left eye 
dominant. I had to have deer in on top 
of me to hit them.”

“I tried all the acorn and apple 
scents to cover my human scent 
and wasn’t really having any luck,” 
Sesselmann related. “� en I got into 
baking soda and spray scent elimina-
tors. I was freakish about it and I was 
having a lot more luck. I had a whole 
garbage bag full of underwear, socks 
and T-shirts and it would come out 
of there in a cloud of baking soda, 
because I had three or four boxes of 
baking soda in that bag. And my outer-
wear sat in another bag full of powder. 
When I drove to my hunting spot, I’d 
strip and spray down, powder down 
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and then get dressed in my stu� .”
As a mechanical engineer, 

Sesselmann had been designing a 
cartridge style dry cleaning � lter that 
would use clay beds and activated car-
bon beds to pull the lint, odor and 
dyes out of the cleaning � uid. He knew 
that activated carbon was recognized 
as the world’s best material for adsorb-
ing odor. One August day, as he was 
going through his complicated odor 
control regime so he and a buddy could 
go out and videotape bachelor bucks, 
Sesselmann had an inspiration. “I 
thought, ‘Wouldn’t it be neat if I had a 
body suit made out of that carbon stu�  
I’ve been working on.’ It was like right 
at that moment I saw what it is today, 
with carbon in every base layer, mid 
layer and outer layer. I saw it where the 
whole nation of hunters knew about it 
and were wearing it. In a � ash I saw the 
dream come true.”

To make the dream come true took 
years of hard work. “It was a challenge. 
Bowhunters and gun hunters gener-
ally are conservative by nature and a 
little skeptical about technology, and 
this was wild technology. When they 
saw the ‘Ninja Suit’ at those early trade 
shows, people gave me a wide berth, 

Also in mid-August, Scent-Lok Also in mid-August, Scent-Lok during this challenging time.”during this challenging time.”

President Greg Sesselmann was relaxed and upbeat during 
the interview. In August the � rm had learned an appeals court 
had ruled in its favor in a long-running suit, and that a critical 
patent would be extended. Sesselmann has also helped his 
� rm to develop a more e� ective form of activated carbon for 
its 2012 product line, the patent-pending Carbon Alloy.
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the interview. In August the � rm had learned an appeals court 
had ruled in its favor in a long-running suit, and that a critical 

� rm to develop a more e� ective form of activated carbon for � rm to develop a more e� ective form of activated carbon for 

Sesselmann developed Scent-Lok in part through the need to bring 
animals in close enough to compensate for his limited range. It was 
only a decade ago, while shooting with a traditional bow league, that 
he discovered he’d been aiming with his non-dominant eye. Scent 
control garments and switching to a left handed bow have helped him 
take many trophies.

By Tim Dehn
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like I had the plague or something,” 
Sesselmann recalled.

One person intrigued by the prod-
uct and very eager to test it was this 
writer. As the editor of Bowhunting 
World I agreed to � eld test the carbon-
studded green suit, whose hood cover-
ing indeed made you resemble a kung 
fu warrior. A colleague and I traded 
the suit back and forth that � rst hunt-
ing season, and had so many close 
encounters with game animals that we 
begin referring to it not as “the ninja 
suit” but as the “magic suit.”

“Each and every year since the 
start we did some product develop-
ment,” Sesselmann said. “I would say 
over half of the years we’ve been in 
business we’ve done some techno-
logical enhancement to the process 
that got our carbon into the fabric. 
And that gave us opportunities to do 
� eece and heavy-weights and base lay-
ers. Our BaseSlayers was our biggest 
technological challenge. You wouldn’t 
think it but to get copious amounts of 
carbon into a very lightweight stretch-
able garment was the hardest thing. 
Greg Paquin (VP of Licensing and the 
company’s fabric expert) came up with 
it. When he showed me a sample I 
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came across the table and kissed 
him,” Sesselmann recalled about 
what became a 2005 product intro-
duction.

Proven Performance
Mike Andrews, the company’s 

vice-president of marketing, was 
also at the conference table with us and 
he referred to the test results cited in 
the appeals court ruling. Here’s a quote 
from the ruling. “Defendants’s expert, 
Dr. Hartman, conducted quantitative 
permeating testing and estimated that 
Defendant’s products ‘blocked’ 96 to 99 
percent of odor compounds, whereas 
non-carbon garments ‘blocked’ only 5 
to 55 percent.”

I was given a summary of the odor 
permeation test results for hunting gar-
ments sewn with and without Scent-
Lok. � e 11-component synthetic odor 
mixture was kept at body temperature, 
and the results were measured at both 
1 hour and 24 hours. A � eece bala-
clava blocked 5 percent of the odor 
after one hour, and 28 percent after 24 
hours. Equipped with Scent-Lok, that 
same head cover blocked 99 percent of 
synthetic human odor after one hour, 
and 98 percent after 24 hours. � en 
the odor saturated garment was put 
through two wash and dry cycles, since 
one claim brought against Scent-Lok 
and its retailers was that activated car-
bon garments could not be reactivated 
in a home dryer. � e twice washed and 
twice dried head cover alone blocked 
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just 6 percent of synthetic human 
odor at 1 hour and 14 percent at 24 
hours. But the Scent-Lok version when 
rewashed and re-dried blocked 98 per-
cent of the odor mixture at both the 1 
hour and 24 hour points.

Let’s talk about BaseSlayers next, 
and start with an anecdote of my own. 
Two years ago in Ohio I shot a young 
10 point buck from a blind, on an after-
noon so hot I’d stripped down to my 
BaseSlayers. Early this November I shot 
an old 8 point buck at 26 yards, after a 
full 12 hours in the blind. I had more 
than a dozen deer around me, some 
within arrow range for close to an hour, 
without being scented. Again the after-
noon sun coming into the blind had me 
down to my black BaseSlayers.

How did base layers fare in the test-
ing? Without Scent-Lok, the garments 
blocked 19 percent of synthetic human 
odor at the 1 hour point, and after two 
wash and dry cycles did a little bet-
ter, 23 percent. Customers who chose 
the Scent-Lok version of base layers 
should be happy to hear they blocked 
98 percent of synthetic human odor at 
the 1 hour point, and still blocked 98 
percent after going through two wash 
and dry cycles.

Let’s cite just one more popular 
garment, a Cabela’s Hunting Jacket 
available with or without Scent-Lok. 
With Scent-Lok the garment blocked 97 
percent of the odor at the 1 hour point, 
and after two wash cycles it was up to 99 
percent odor blocking. Customers can 

Vice President of Sales Norm 
Langlois slipped on one of his 
samples, the Rampage jacket, so 
I could photograph him with his 
suitcase packed and ready for 
another sales trip. This new jack-
et is sewn from windproof � eece. 
The collar is high at the back for 
warmth, low in the front so you 
can swivel your head for hours 
if needed without rubbing your 
neck raw. The collar comes with 
a slot for your safety harness. 
Synthetic pigskin shoulder patch-
es shed rain and keep backpacks 
and slings from slipping o� . Greg 
Sesselmann had the idea for the 
handwarmer side ports shown 
at right. Thumb loops inside let 
you rest your hands there for 
extended periods, plus they’re 
plenty large enough to use while 
holding a cell phone or GPS.
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buy the same jacket for about $50 less 
this year without the Scent-Lok feature, 
but in the test that version blocked just 
11 percent of odor at one hour and 15 
percent after going through two wash 
and dry cycles.

� e testing was done with super 
high concentrations of synthetic 
human odor, so powerful that if the 
odor was spilled “it would vacate the 
room,” Sesselmann said. While Scent-
Lok doesn’t block 100 percent of syn-
thetic human odor in the test labs, he 
said the di� erence in the � eld between 
wearing it and not wearing it is like the 
di� erence between having one person 
in a treestand and having dozens of 
them with you.

What counts more than lab results 
is customer satisfaction. � e appeals 
court ruling states “Defendants intro-
duced evidence of substantial custom-
er satisfaction with A.L.S. Scent-Lok 
products...”

Robert Hansen, an associate pro-
fessor of marketing at the University 
of Minnesota’s Carlson School of 
Management, conducted a scientif-
ic survey that analyzed the decision 
making process used by Minnesota 
deer hunters in purchasing clothing 
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designed to control human odor. In 
his declaration to the court, Hansen 
said, “Based on my experience and 
research, the overall satisfaction rat-
ings by Minnesota hunters regarding 
their odor control clothing, roughly 79 
percent either somewhat or very satis-
� ed, is a very high satisfaction rating. 
In addition, the low number of dis-
satis� ed customers is a very low per-
centage…” His study resulted in 300 
hunters being interviewed about the 
odor control clothing they purchased. 
Just 3.4 percent of those said they were 
either somewhat dissatis� ed or very 
dissatis� ed.

Andrews gave me the company’s 
own evidence of high customer satis-
faction, developed through an audit of 
customer feedback that is posted on 
the internet. Online reviews are a great 
way to research any product before 
buying because customers are free to 
heap praise or scorn on what they’ve 
spent their money on. Five stars are 
the very best you can get, 1 star the 
worst. In October of 2011 the com-
pany surveyed the online reviews post-
ed at websites of Scent-Lok retailers. 
“We looked at the Scent-Lok items, 
looked at how many stars they gave us,” 

buy the same jacket for about $50 less 

Scent-Lok is so keen on 
getting customer feed-
back that it now puts an 
“Advisory Sta� ” logo 
on every jacket. Ideas 
for new or improved 
garments are funneled 
to the three member 
team of Maureen Goltz, 
Mike Andrews and Greg 
Paquin (right). Paquin, 
the vice president of 
licensing, is also the fab-
rics expert for the � rm. 
Andrews’ background 
in art helps with styling, 
and Goltz, as the quality 
and product develop-
ment manager, knows 
the most about what 
can be done at the dif-
ferent sewing plants the 
� rm uses. She prepares 
the speci� cations that 
detail exactly how each 
garment must be built. 
Today’s best hunting 
garments are so techni-
cal and sophisticated 
that this Full Season 
Jacket requires about 30 
pages of speci� cations.
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Andrews said. “� en we did the same 
with our competitors. We had 576 5 
star reviews at the time we did this 
survey, about a month ago. Our closest 
competitor was sitting at about half. 
One particular item, our Scent-Lok Full 
Season Bowhunter Jacket, had 75 � ve 
star reviews, so we’re ringing a lot of 
bells.”

Sesselmann said it was exciting 
to read the positive comments, about 
deer coming in close, even right under 
the stand without being alarmed by the 
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hunter’s scent. � at’s because wear-
ing Scent-Lok can make the hunter 
seem far away and no danger, as it 
dramatically reduces the scent that’s 
being emitted.

“As of the time we did the audit 
of online reviews, we never found one 
critique of a hunter getting busted,” 
Andrews emphasized. Andrews knows 
about any serious customer complaints 
that come in by phone, mail or email, 
because the customer service team for-
wards those to him. Every garment the 
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company sells is backed by a power-
ful guarantee of customer satisfaction: 
“We are so con� dent about the qual-
ity and performance of our products, 
that Scent-Lok Technologies o� ers an 
unconditional satisfaction guarantee. 
If you are not satis� ed with the qual-
ity, workmanship or performance of 
our products, please call our customer 
service hotline...”

Only a handful of calls a year 
involve questions about whether the 
scent control is working like it should, 
Andrews related. “When it comes to 
getting winded, it’s a small, small frac-
tion of one percent of the total garments 
we have shipped. Our total return rate 
is less than .03 percent of our produc-
tion. � at’s an exceptional return rate.”

� ere are times when Scent-
Lok will send a new garment out to 
a customer even before the suppos-
edly “defective” garment is returned, 
so intent is the � rm on preserving its 
reputation. It also reminds customers 
what goes into using activated carbon 
garments correctly. “You can get good 
results any way you do it,” Sesselmann 
said, “but to get ‘Oh my gosh’ results 
follow our six easy steps to success.”

Hang tags on every Scent-Lok gar-
ment advise:

Before getting dressed, spray hands 
with scent-reducing spray to avoid con-
taminating garments.

Remove garments from storage bag 
and dress in the � eld.

Andrews said. “� en we did the same Andrews said. “� en we did the same hunter’s scent. � at’s because wear-hunter’s scent. � at’s because wear-hunter’s scent. � at’s because wear-

we have shipped. Our total return rate 
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Lok will send a new garment out to 
a customer even before the suppos-
edly “defective” garment is returned, edly “defective” garment is returned, 
so intent is the � rm on preserving its 
reputation. It also reminds customers 

Aaron Coles, Matt Vukits (center) and Alex Gyllstrom are part of the marketing team 
at Scent-Lok. Coles has primary responsibility for the company’s web site. Vukits is the 
graphic artist behind the company’s ads and catalogs. Gyllstrom will make sure the 
Scent-Lok brand is well-represented on the internet’s social media sites. A fourth employ-
ee with extensive TV experience will join them soon. While no longer in the TV produc-
tion business, Scent-Lok wants to produce its own video commercials as well as video 
segments for use on retailer websites that illustrate product use and features.
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Spray boots thoroughly with scent-
reducing � eld spray.

Be sure all equipment has as little 
scent as possible before entering hunt-
ing area.

Always wear a full system of Scent-
Lok gear including a full head cover, 
jacket or shirt, pants and gloves.

Return all clothing to a Scent-Lok 
storage bag after the hunt. For long-
term storage, use an airtight container. 
Reactivate garments after a maximum 
of 40 hours of � eld use. Do not store wet 
garments.

Sesselmann said everyone who 
works there and hunts uses scent-
reducing spray as part of their routine. 
“We all still use spray, copious amounts 
of it. We use it on all of our bags and our 
boots and our gear and our grips and 
our strings. We even dust ourselves o�  
with spray in case we brushed against 
something. My hands, my face and my 
mouth, they get sprayed before I dress 
and start touching my stu� , which I’ve 
cared for properly. And then I get the 
kind of results I’ve always dreamed 
about as a hunter in the � eld.”

Scent-Lok also uses anti-microbial 
treatments in garments designed to go 
against the skin, since that inhibits the 
growth of some odor-causing bacteria. 
“Anti-microbials don’t have a place in 

Spray boots thoroughly with scent-

Be sure all equipment has as little 
scent as possible before entering hunt-

Always wear a full system of Scent-
Lok gear including a full head cover, 

Return all clothing to a Scent-Lok 
storage bag after the hunt. For long-
term storage, use an airtight container. 
Reactivate garments after a maximum 
of 40 hours of � eld use. Do not store wet 

Sesselmann said everyone who 
works there and hunts uses scent-
reducing spray as part of their routine. 
“We all still use spray, copious amounts 
of it. We use it on all of our bags and our 
boots and our gear and our grips and 
our strings. We even dust ourselves o�  
with spray in case we brushed against 
something. My hands, my face and my 
mouth, they get sprayed before I dress 
and start touching my stu� , which I’ve 
cared for properly. And then I get the 
kind of results I’ve always dreamed 

Scent-Lok also uses anti-microbial 
treatments in garments designed to go 
against the skin, since that inhibits the 
growth of some odor-causing bacteria. 
“Anti-microbials don’t have a place in 

outerwear. � ey do have a place in 
BaseSlayers. Our normal BaseSlayers 
have an antimicrobial treatment in 
addition to the activated carbon. Our 
Level One is a true single layer garment 
with only antimicrobial treatment on 
it,” the company president explained.

� e Level One garments, distin-
guished by silver seam stitching and 
prominently labeled as Level One, 
are one of four major additions to the 
Scent-Lok Line developed while the 
company was burdened by the lawsuit. 
� e others are Vertigo, Native Species, 
and Carbon Alloy.

Let’s take them in order. Vertigo is 
a camo design the company developed 
three years ago as a way to help distin-
guish its Scent-Lok products from the 
“sea of camo” that can exist at larger 
retailers. For a couple years before that 
the � rm was using green panels down 
the sides and up the arms, a process 
known as color blocking. While meet-
ing to discuss the next year’s line, sta�  
was talking about breaking up the color 
panels with some black, to give the 
panels themselves more of a camo 
e� ect. It was Sesselmann who suggest-
ed the whole body be broken up with 
panels, not just the arms and jacket 
sides. Andrews had a background in 
art, so he took a manikin out and began 
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taping o�  large sections where branch-
es would be. � e test garments were 
then built by sewing together sections 
of light and dark camou� age.

“� at’s how Vertigo was born,” 
Andrews recalled. “We were using two 
di� erent fabrics to produce the gar-
ments and that � rst year it was a huge 
hit, it jumped o�  the shelves. As soon 
as customers saw it they said, ‘� at’s 
what I’ve been looking for.’”

� e approach of combining two 
contrasting prints to develop a gar-
ment that wouldn’t “blob up” at long 
distance was innovative, but Andrews 
said it brought its own challenges. “We 
really needed to expand into other 
fabrics, other styles. Some fabrics this 
approach simply would not work on, 
like anything waterproof where you 
had to tape every seam. To hit the 
mass market, we had to � gure out a 
way to print it. Plus we didn’t want the 
background of the lighter pattern to be 
white; we wanted to tone it down to a 
light gray so people wouldn’t think this 
was snow camo.” So Sesselmann, Mike 
Andrews and the VPs graphic artist 
son, Nick, sat down and developed a 
Vertigo print of their own.

Sesselmann prefers to refer to it 
as a trademarked print, not a pattern, 
since the company uses it to distinguish 
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Friendly and knowledgeable, the customer service team at Scent-
Lok includes Amy Derby (left), Karen Gale (center) and Andi Switzer. 
That’s Andi’s own “trophy deer” on the wall behind the three ladies.
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Full Season garments are the most popular in the Scent-Lok 
line. This year the Recon jacket has a Sherpa � eece lining and 
weather resistant shoulder panels. This is in Realtree AP.
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some of its own products and has 
turned down o� ers to license its use to 
other � rms. Vertigo gives independent 
retailers a way to carry clothing that 
stands out from the rest, and that’s one 
reason for the company’s introduction 
of the Native Species brand of non-
Scent-Lok garments.

“Vertigo as a print concept had 
traction, and there were some retail-
ers whose product mix did not include 
Scent-Lok,” Sesselmann commented. 
It might be a di� erence in business 
philosophy, the president said, or just 
the fact that “our technology is a little 
more pricey.”

Alex Gyllstrom, a new member of 
the marketing team, said the Native 
Species brand allowed the company to 
reach a broader market, to go beyond 
the more scent-conscious hunters 
that are already Scent-Lok fans. � at’s 
when it dawned on me that Gyllstrom 
wasn’t wearing a Scent-Lok shirt in the 
o�  ce, but a Native Species in the same 
Vertigo camo.

“None of us would get caught dead 
wearing our Scent-Lok in the o�  ce,” 
Sesselmann said, because of the poten-
tial the exterior could pick up unwant-
ed odors. “I see guys wearing a Scent-
Lok Full Season jacket walking through 
an airport. At once it makes my heart 
soar like a hawk because they’re my 
guys. At the same time it sinks like a 
rock because they paid extra for that 
thing and it should be in a scent-free 
box.”

Level One base layer garments are 
being introduced for 2012 as a lower 
priced alternative to the activated car-
bon BaseSlayers the company intro-
duced several years ago. Level One 
comes in Techweight, Midweight and 
Heavy Weight Styles. Between the three 
fabrics, you can o� er boxer briefs, long 
johns, pants, short and long sleeve 
T-shirts and a long sleeve crew neck 
shirt. � e Level One logo is sewn onto 
the sleeve and the seam stitching is 
sliver, not orange as on the BaseSlayers, 
to indicate this is not a carbon based 
garment. Price is another tip-o� . In 
mid-weight tops, suggested retail for 
a Realtree AP or Vertigo BaseSlayer 
garment is $79.99, while the Level 
One version is just $39.99. Scent-Lok’s 
new catalog puts it this way: A good 
approach to scent control is to wear a 
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“None of us would get caught dead 
wearing our Scent-Lok in the o�  ce,” 
Sesselmann said, because of the poten-
tial the exterior could pick up unwant-
ed odors. “I see guys wearing a Scent-

complete Scent-Lok 
suit, including gloves 
and head cover, 
over non-technical 
garments. A better 
approach is to put it 
over the anti-micro-
bial Level One gar-
ments. And the best 
approach is to layer 
Scent-Lok activated 
carbon outerwear 
over any of the Scent-
Lok BaseSlayers 
series.

This year both 
BaseSlayers and the 
company’s Scent-Lok 
Outerwear are made 
with Carbon Alloy, 
another innovation 
the � rm developed 
while involved in 
the court challenge. 
Carbon Alloy com-
bines the activated 
carbon the company 
has been using with a 
mineral, Zeolite, and 

bines the activated 
carbon the company 
has been using with a 
mineral, Zeolite, and 

Scent-Lok Vertigo has large dark and light elements. The 
company o� ers it in everything from head covers to gloves to 
bibs and insulated jackets .
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with a new, treated form 
of the same coconut shell-
based activated carbon the 
� rm has always used. Its 
development is an example 
of the company’s quest to 
stay out front in odor con-
trol for hunters.

Sesselmann said that 
he is still Scent-Lok’s chief 
researcher, and in the past 
few years he’s spent hun-
dreds of hours researching 
alternatives to the compa-
ny’s odor control technol-
ogy. “I’m an engineer. I’ve 
been in product develop-
ment all of my life so it’s 
my job around here to be 
the innovator. We’ve been 
asking PhDs on all sides of 
the water ‘Is there some-
thing better than activated 
carbon. Is there something 
coming on the horizon?’ 
Because if there is some-
thing better than carbon, 
we’ve got to do it, it can’t 
be someone else, another 
company because we’re the 
leader in scent control."

“Back when I was doing research 
for my employer, you went through sci-
enti� c periodicals in a library and you 
hoped they had something that per-
tained to the project you were working 
on. Even at a university library would 
they have the whole world’s supply 
of data? No. But the internet does,” 
Sesselmann said.

“Carbon is the universal adsor-
bent,” the president continued, which 
is why it gets used in car cabin air � lters, 
superfund-clean up sites, and chemi-
cal warfare suits. When you want to 
adsorb the volatile organic compounds 
that make up human odor, everything 
he could � nd assured him that activat-
ed carbon made from coconut shells 
was the correct approach. But after 
painstaking research, Sesselmann also 
found there are ways to enhance acti-
vated carbon to better absorb certain 
odors.

Hydrogen sul� de is a smell often 
associated with rotten eggs, and it’s 
present in varying degrees in human 
breath. Scent-Lok believes the new 
Carbon Alloy fabrics will be more 
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breath. Scent-Lok believes the new 
Carbon Alloy fabrics will be more 

e� ective not only in head cov-
ers but all over the body. “We’re 
really proud of our new Carbon 
Alloy, we’re really excited 
about the patent extension,” 
Sesselmann summarized.

“We appreciate our major 
retailers but we just want to say 
that we are rededicating our-
selves to the independent retail-
ers. � is all started in the pro shops,” 
Sesselmann said about the early years 
of the company founded by him and his 
good friend, George Schrink. Archery 
pro shops play a key role in introducing 
technology and the recommendations 
of their sta�  can carry a lot of weight 
with customers.

� at’s a prime reason Scent-Lok 
will be exhibiting this January at the 
ATA Show in Columbus, after a � ve 
year absence from the ATA Show � oor. 
“We have a 24 hour program for our 
independent retailers,” Andrews said. 
“We know they can’t a� ord the � oor 
space for our full line, so we’re telling 
those guys: You put in a few pieces for 
display and for trying on, and if some-
one needs something we can turn that 
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“We have a 24 hour program for our 
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“We know they can’t a� ord the � oor 
space for our full line, so we’re telling 
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display and for trying on, and if some-
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order around in 24 hours. We have also 
developed a ‘spi�  program that we’ll be 
launching next year (2012) so there is a 
� nancial incentive for the guys behind 
the counter to sell Scent-Lok. Plus we’ll 
continue the guaranteed sale program: 
No dealer has ever been made to feel 
like they are stuck with Scent-Lok gar-
ments, we’ve always been willing to 
swap out merchandise for something 
that may sell better for them.”

Existing and prospective Scent-
Lok retailers can get more details at 
booth 129 on the 2012 ATA Show � oor, 
or by calling the Michigan company’s 
customer service team at (800) 315-
5799.
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asking PhDs on all sides of 
the water ‘Is there some-
thing better than activated 
carbon. Is there something 
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e� ective not only in head cov-e� ective not only in head cov-

Zach Paquin moves product in the warehouse 
where clothing from a world-wide network of 
suppliers is received, inspected, inventoried 
and then shipped out to � ll orders. At right, 
Warehouse Manager Dan Bolles said UPC labels 
on boxes and individual packages help them 
know the location of every item, essential so 
orders from independent retailers can be � lled 
within 24 hours. The garment he is holding was 
sewn in Mauritius, an island nation of the south-
east coast of Africa.
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the Delta McKenzie difference
Delta McKenzie Targets are different from the competition because we make them that way.

Realistic  Easy to Assemble  Durable  Affordable

www.deltamckenzie.com

Delta McKenzie. Now one brand. The only brand you need.
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