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GAME ON FOR 2012. The all-NEW Raider CLS™ features an economical 
variation of TenPoint’s award winning Compact Limb System (CLS) bow 
assembly. Lethal and compact, this high-octane crossbow has no peer.

RAIDER CLS

starting at: $799

The Invader HP™ has muscled-up for 2012. It out-classes the 
competition on all levels with a harder hitting bow assembly 
featuring TenPoint’s HL limbs and HP cams.

INVADER HP

starting at: $499

 330FPS

 180LB. Draw Wt.

 101.6FP Kinetic Energy

byby

The Warrior HL™ has beefed-up with TenPoint’s 175 LB. HL limbs. 
This high-performance model delivers unmatched accuracy and 
durability at its price.

WARRIOR HL

starting at: $399
 300FPS

 175LB. Draw Wt.

84FP KE

 315FPS

 180LB. Draw Wt.

92.6FP KE

Invader HP & Warrior HL shown with optional TenPoint™ 3X Multi-Line™ Scope
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www.tenpointcrossbows.com

Our NEW longer, lighter Fusion Lite™ stock and a newly-crafted 

narrower bow assembly fitted with 180 LB field-tested HL limbs and 

NEW XR wheels elevates TenPoint’s long-standing workhorse model 

to thoroughbred status.

The fastest and lightest of our expanding collection of XLT models. A fusion of 

TenPoint’s cutting-edge, featherweight, wrapped carbon fiber barrel with 

a 185 LB version of our radically compact XLT bow assembly, 

the Carbon Elite takes fit, form, and function 

to the level of perfection.

 185 LB Draw Wt.

352 FPS / 102 FP KE

with 370-grain Pro Lite Arrow

334 FPS / 106 FP KE

with 425-grain Pro Elite Arrow

302 FPS / 110 FP KE

with 545-grain Full Metal Jacket Arrow

 180 LB Draw Wt.

345 FPS / 98 FP KE

with 370-grain Pro Lite Arrow

327 FPS / 101 FP KE

with 425-grain Pro Elite Arrow

296 FPS / 106 FP KE

with 545-grain Full Metal Jacket Arrow

 180 LB Draw Wt.

333 FPS / 92 FP KE

with 370-grain Pro Lite Arrow

315 FPS / 94 FP KE

with 425-grain Pro Elite Arrow

282 FPS / 96 FP KE

with 545-grain Full Metal Jacket Arrow

Pairing our NEW lighter and longer Fusion Lite™ stock with a 

more rugged XLT bow assembly powered by double-laminated 

IsoTaper Limbs, the NEW Turbo handles like a dream but hits like 

a heavyweight.

TENPOINT’S 2012 NEW PRODUCT LINEUP —

LIGHTER. FASTER. NARROWER.
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Read ArrowTrade on-line at arrowtrademag.com or arrowtrademagazine.com

12  COVER STORY-Firenock
Firenock Founder Dorge Huang enjoys harnessing cutting

edge technology to aid bowhunters. He also enjoys outwitting
trophy whitetails on public land, like this 14-point Illinois
beauty he arrowed November 8, 2009 in the Miller Anderson
State Conservation Area.

Dorge is shown at the ATA Show with two of the two dozen
pro staff members who help represent the Firenock line,
Robert Welsch and Deborah Knoff. They were introducing
retailers to the iBowSight, the latest version of the Aerovane
Jig, an AeroRest that uses ceramic bearings and this new
crossbow nock (below). The nock snaps on strings and
matches the arrow diameter to eliminate problems with anti
dryfire systems hanging up when arrows are out of position.

6 From The Publisher
Our new April issue will focus on what’s new.

10 Product Showcase
Details of new products for bowhunters.

24 Industry News
Keeping you abreast of personnel changes,
business alliances & new programs.

34 Reviewing ATA Attendance
A report from the ATA breaks down the 
participation at this year’s industry show.

38 ATA Show Floor Coverage
The team of John Kasun, Mike Raykovicz
and Tim Dehn handled more than 150
interviews over the course of the three day
show to put together this massive roundup.
It’s a great refresher on the latest products if 
you did walk the aisles in Columbus, and 
just as valuable if you didn’t make the trip.

98 Product and Advertising Directory
A comprehensive guide to product coverage
within this 172-page March issue.

105 Scientific Broadhead Test
Jon Teater kicks off a major series of 
scientifIc  equipment tests planned this year 
with an examination of a popular Rocket 
broadhead design.
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108 Kasun’s Korner
Our business editor reviews outstanding examples of two 
accessories just about essential for bowhunting from a treestand.

110 Coach’s Corner: Archery in Israel
Larry Wise went to Israel to work with archers and their coaches,
including handicapped veterans. He came back with an 
article that sheds light on what it’s like to be an avid archer in the
many nations where archery pro shops just don’t exist.

118 Building Arrows for the Biggest Game
Cape Buffalo. Asiatic Buffalo. Elephant. Here’s advice on building
arrows for the biggest animals your customers will ever hunt,
particularly if they’re hunting with recurve or longbow.

126 Deer Feed and Mineral Attractants
Pat Meitin looks at the growing category of products that aim
to make deer healthier and help bring them into bow range.

136 The Work of the Easton Foundation
How one family’s generosity continues to benefit archery in the
United States. By Business Editor John Kasun

146 The 2011 Mathews Retailer Business Show
Mike Raykovicz reports from the trade show that brings pro 
shops face to face with manufacturers dedicated to promoting
that avenue of distribution.

164 Avid Bowhunters Keep Michigan Pro Shop Open
When a famous 
name in archery 
retailing was set 
to finally close, a 
veteran employee
and two long-
time customers 
found a way to 
give the pro shop 
a whole new 
lease on life.
By Tim Dehn

170 Lighter Side:
How to Enjoy
a Heart 
Attack
By John Kasun
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Visit us online at:
www.firststringusa.com

“FIRSTSTRING® wins in 
all categories — quality,

performance and appearance!

- Travis “T-Bone” Turner

“F“F“F“FFIRIRIRIRRRIRSTSTSTSSTTSTSTSTSTSTRIRIRIRIRIRR NGNGNGNGNGN ®®®®® w wwwww  iininininins s s sss iininininn  
aaalalalalala l l l ll ccacacacacaaattetetetetetegogogogogogogogg iriririririesessesesesese  — —— q q qqqqqqquauauauauauaalilililililitytytytytytytyty,,,,

pepepepepepeep frfrfrfrfrfforororororo mamamamamamaancncncncncnce e e eeee ananananananana dd d d d ddd aapapapapapapappepepepepepepep arararararara anananananana cececececee!!!!!

- -- - TrTrTrTrTrTrTrTrTravavavavavavava isissisisisisiss “ “ “ “““““T-T-T-T-T-T-T-TT BBBoBoBoBoBoBoBoBB neneneneneneneeee””””””  TuTuTuTuTuTuTuTurnrnrnrnrnrnrnererrrerererererer

“FIRSTSTRING® wins in 
all categories — quality,

performance and appearance!

- Travis “T-Bone” Turner
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New Products Issue

6

For the past several years the response to our winter trade
show guide that appears in the January issue has been
growing. This year so many manufacturers responded to

support our free trade show guide with color photos and
details of their new products that we were frankly worried that
we would bump up against the weight limits the post office
has in place for magazines like this one. That didn’t happen
and the 196 page publication again went out on time reaching
retailers a week or more before they set out for the ATA Show
in Columbus.

One of the things I really enjoyed the final afternoon of the
2012 ATA Show in Columbus was introducing ArrowTrade to
new exhibitors. When you hand them a magazine like that
January issue, then explain it comes free of charge to help
them thrive in their chosen business, it really generates a pos-
itive response. 

Now we’ve got a present for all our readers, a new April
issue that will be the first issue added since launching our bi-
monthly publishing schedule 16 years ago. Scheduled to mail
and go online at ArrowTradeMag.com on March 16, we’ll be
focusing it on new products and have a great mix of articles in
store. I’d encourage manufacturers to make sure they email
press releases to us right away if they haven’t already done so.
Send them to timdehn@arrowtrademag.com.

I want to thank the many advertisers who support this
publication year-round for their response to this new, seventh
issue. At a time when everyone in business seems to be
stretched thinner, most of them signed on with no hesitation
to support an April ArrowTrade. They know we deliver solid
value, from our high quality gloss paper to the many well-writ-
ten articles designed to help bowhunting retailers become
more professional and profitable.

Now, if you are one of the few hold-outs against supporting
ArrowTrade, I’d like to suggest you get off the sidelines and
sample the kind of response the industry leader in average
page count AND average advertiser count can deliver. Give
Matt Granger a call by February 29, and we’ll give you premi-
um positioning in this new April ArrowTrade.

SL
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©2012 Scent-Lok Technologies  |  800.315.5799  |  020112  |  www.ScentLok.com  |  www.facebook.com/ScentLokTech

May be covered by US Pat. # 8069496 and other Patent(s) Pending

I N T R O D U C I N G  AA L L  N E W

Active ingredients in our new Carbon Alloy™
(Activated Carbon | Treated Carbon | Zeolite)

Percent of increase of adsorptive ingrg edients in Carbon n Alloy™y
(Ba(Basedsed on on we weighight pper er linlinearear ya yard)rd)

The treated carbon in our Carbon Alloy™ can adsorb hydrogen sulfide,
a strong breath odor, by up to 300% more than carbon alone

With over 1 million satisfied customers over 20 years,
Sccenent-t-LoLokk anandd yoyou bebecocomemScScenent-t-LoLok and yoyouu bebecocomeme......
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While others have been playing catch up using inferior technologies, 

Scent-Lok has changed the game forever by creating the first real 

advancement in scent control clothing since we invented it. Scientists 

worldwide recognize that activated carbon has been the best adsorbent 

for volatile odors. Scent-Lok’s new Carbon Alloy™ obsoletes all other 

technologies by adding other components to improve the ability to adsorb 

odors to unparalleled levels. Carbon Alloy™ has increased the spectrum 

of adsorption as well as its ability to target specific odors better than 

even activated carbon alone.

Become a scent control expert by 

requesting your FREE Tech Pack 

at scentlok.com/advisoryteam.
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Become a scent control expert by 

requesting your FREE Tech Pack at 

www.scentlok.com/advisoryteam.

WhWhWhhhhhhhhWhhhhhhhhhhhhhWhhhhhiiiilllliliiilililiiliilililllileeeeeeeee ototottttthehhhhehehehhehehhhheehhhhhh rsrsrsrsrsrsrssrsrrrrsrrrsrsrsrsrsrsrrssrsrrsrsssrs hhhhhhhhhhhhhhhhhhhhhhhhhhhaavavavaavavavavvavavavavavavvvvvaavaavavavavvvavvveeeeeeeeeeeeeeeeeeeeeeeeeeeeee bebebbebbbebbbebebeebebebebebebeeebebebebeebebeeeenenenenenenennneneeenennnneennennneeeneneneneenene ppplalalaaalaalallalayiyiyiiiyyiyiiy nnnngngngngnggngngngngnggnnnngnngggngngngnngng ccccccccccccccaataatatatatataatattchchchchchchhhchchhhhchhhhhhhhhhhhhchhh uuuuppp usussusssssu iininiinininiiniiinininniinininiiiinniinninnininininningggggggggggggggggggggg innininiiiininininnininnnininninniinininininininininniinnnnfeffefefefefefefefefefefefefefffeefefefeffffefefefeeefef rriririririrririririrrirriririrr oroooorrorooooooooororoooooroorooo ttttttttttttttttecececececececececcecechhhnhnnnnnnnolllloololololooogogoooooooogogogooo ieieiieieesssssssssssss
OOOOOOOOOOOFFFFFFFFFFF CCCCCCCCCCCOOOOOOOOOOOUUUUUUUUUUURRRRRRRRRRRSSSSSSSSSSSEEEEEEEEEEE IIIIIIIIIIITTTTTTTTTTT’’’’’’SSSSSSSSSSS FFFFFFFFFFFRRRRRRRRRRROOOOOOOOOOOMMMMMMMMMMM SSSSSSSSSSSCCCCCCCCCCCEEEEEEEEEEENNNNNNNNNNNTTTTTTTTTTT----LLLLLLLLLLLOOOOOOOOOOOKKKKKKKKKKK

MERRRRRRRRRRRRSSSSSSSSSSSSSSSSSSSSSS

Scent-Lok has changed the game again by creating our most advanced 

form of scent control clothing since we invented it. Scientists worldwide 

recognize that activated carbon has been the best adsorbent for volatile 

odors. Scent-Lok’s new Carbon Alloy™ sets a new standard by adding 

other components to improve the ability to adsorb odors to unparalleled 

levels. Carbon Alloy™ has increased the spectrum of adsorption as well as 

its ability to target specific odors better than even activated carbon alone.

2/1/12 12 17 PM
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Wright Blind Does Double Duty
The Wright Blind is a unique, portable tree blind that

can be used in a tree around an existing treestand (single
or double), or as a ground blind. There are no tools,
ratchet straps, or bungee cords required, and it can be
installed in less than two minutes. The blind is light-
weight and folds up to be compact to make transporting

between stands
very easy. It adjusts
to fit any size tree,
while providing a
360 degree viewing
range of your sur-
roundings. The
amount of con-
cealment desired
by each individual
can be controlled

by simply adjusting
the height placement
of the blind in the tree.
The double unit is
large enough to come
to a full draw inside
the blind. To add to the
versatility of The
Wright Blind, the sup-
port bar is strong
enough to act as a rock
solid rest for a gun or a
crossbow. 

Reach the firm by
phone at (336) 978-
8147 or by email at russell@zoominternet.net, and see
the blind in action at thewrightblind.com

Muzzy is proud to introduce the DX-3 broadhead
designed to work with the new Deep Six inserts and ultra
micro-diameter Injexion arrows from Easton. 

The 100 grain, 3 blade Muzzy DX-3 features a tapered
ferrule, modified shank and slimmer thread to make it
compatible with the Deep Six system. 

Deep Six inserts provide 25 percent more thread
engagement to keep points secure inside the insert.
Stainless-steel material is 65 percent stronger than con-
ventional aluminum components.

The Easton Injexion is the smallest-diameter carbon
arrow on the market (just .236 compared to .294 for a stan-
dard diameter carbon arrow). In fact, it’s 30 percent small-
er than the Easton Axis, which is 30 percent smaller than
the standard carbon arrow.

Muzzy says the Muzzy DX-3, coupled with the Easton
Deep Six System, produces less wind drag than other larg-

er broadhead-arrow combina-
tions, resulting in increased accu-
racy and deeper penetration.
“When the same amount of energy
is concentrated in the smaller
Deep Six/DX-3 package, the result
is devastating.” The DX-3 also fits
Easton’s Axis and Full Metal Jacket
with Deep Six inserts. “With a cut-
ting diameter of 1-1/4 inch and a
.025 inch blade thickness, the DX-
3 is a deadly addition to the Muzzy
arsenal and the perfect compan-
ion to the new Easton Deep Six
System.”

The MSRP for these American
made broadheads is just $29.95.
Contact Muzzy Products at (770)
387-9300.

10

Gorilla Tape, the premium all purpose tape that
adheres to surfaces most other tapes won’t, is now avail-
able in Mossy Oak’s Break-Up Infinity camouflage pat-
tern.

“The Break-Up Infinity Pattern featured on the tape
truly mirrors nature, making it the perfect fix for outdoor
applications,” said Peter Ragland, president of The
Gorilla Glue Company. “No other camo duct tape on the

market offers the pattern
clarity and depth of Gorilla
Camo Tape.”

This new camo tape
boasts a permanent adhe-
sive layer that will withstand
the outdoor elements. Like
the original Gorilla Tape, it
sticks to smooth, rough and

uneven surfaces like concrete, stucco, metal and brick.
The tape is protected by an all-weather shell that is
water resistant and blocks ultraviolet (UV) damage mak-
ing it perfect for outdoor applications such as repairing
ATVs, blinds, bow cases and other hunting gear.

Gorilla Camo Tape comes in a 1.88 inch wide roll
with 12 yards of tape. This size allows users to get the job
done right with a lightweight roll that is perfect to carry
in the field. Headquartered in Cincinnati, Ohio, The
Gorilla Glue Company is a leading manufacturer of
adhesive solutions for DIYers, woodworkers and profes-
sionals. The company introduced the popular Gorilla
Glue in 1999 and has since expanded its offerings to
include Gorilla Tape, Gorilla Super Glue Impact-Tough
Formula, Gorilla Wood Glue, and Gorilla Epoxy.

For more information visit www.gorillatough.com or
call (800) 966-3458.

Muzzy Adds Deep Six Version

Gorilla Tape Using Mossy Oak Break-Up Infinity Pattern
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Big Green Targets, a
leading manufacturer of
archery targets that are
made from 100 percent
recycled materials unveils
the new Broadhead Blade
Stopper Target.

The target features a
proprietary method of
heat bonding recycled
scrap foam, which the
company says enables
the double sided Broadhead Blade Stopper to take shot
after shot without slivering or coming apart. The target
measures 20x 20x18 inches and weighs 28 pounds.

High definition screen-printed front and back target
faces provide  sharp and graphics. The front face of the
archery target has 1 inch shooting spots on the front face
with vitals and variable shooting spots on the back fea-
turing a pinpoint crosshair graphic to hone in your
archery shooting skills.

Big Green Targets, a division of Poly-Green Foam,
LLC is the premier supplier of recycled foam archery tar-
gets.  For more information on Big Green Targets or the
products it offers call (888) 390-5548 or visit www.big-
greentargets.com. 

HallMark Cutlery was excited to launch a new brand,
Bad Blood at the 2012 SHOT SHOW. The line consists of
a mid-priced offering of tactical folders, fixed blade, and
utility pieces. The new brand will also include a custom
collaboration series from custom maker, Sean Kendrick. 

“Kendrick designs simple, yet exceptional cutlery
pieces,” Jessica Hall of Hallmark Cutlery said. “His line
for HallMark Cutlery will include three folding knife pat-
terns and three fixed blade models, and are expected to
be available the first quarter of 2012. HallMark  Cutlery is
delighted to have Sean on the team.”

Sean Kendrick has been crafting knives, profession-
ally since 1998, but knives have been a  passion since he
was a child, Hall said. Craft and design come naturally to
the self-taught Kendrick, since his mother is a talented
artist and father is a master electrician, plumber and
mechanic; his great-grandfather was a blacksmith.
Kendrick’s unique style and design have been inspired by
many elements, including music. Sean credits his friends
and mentors, David Moiser and Mike Franklin, for show-
ing him the “ins and outs” of folding knives. Kendrick
was  awarded the “Best Tactical Knife” at the 2010 Spirit
of Steel Show for his fixed blade Partisan Hybrid. The
fixed blade Spiraling Demise was awarded the “Best
Tactical / Fighting Knife” at the 2004 Greater Ohio Valley
Knife Show. Reach Hallmark at (866) 583-3912.
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New Archery Products, an industry leader in broad-
heads and archery accessories, introduces the Killzone
broadhead.

The Killzone is a rear-deploying 2-blade, 2 inch cut-
ting diameter broadhead that incorporates new technol-
ogy which allows both blades to open and work together
in unison. This design allows the broadhead to gain max-
imum penetration while avoiding any single blade
deployment upon impact or during penetration of the
cavity.  The new Killzone broadhead blades are strategi-
cally placed further back from the tip, allowing both
blades to fully deploy and anchor against the back of the

ferrule creating an
extreme entrance and
exit hole with
enhanced penetration
and durability.  The Killzone has NAP’s Diamized blade
technology creating one of the sharpest blades in the
industry.  The Killzone broadhead blades will fold back,
so it is not a barbed broadhead and is legal in most
states.  The brightly colored practice head that is includ-
ed in the package is specifically matched to the same
accuracy and flight characteristics of the Killzone broad-
head, but is designed to be easily removed from your tar-

get and will not tear it up as the real broadhead
would.  

The Killzone is available in three models:
100 grain Cut-On-Contact tip, Trophy Tip or
Deep Six.  The Killzone is sold in a 3-pack of
broadheads plus one free practice head, with a
MSRP of $39.99

A three-pack of replaceable blades and tips
will be available.  The blades are easily
replaced and come with blades, replacement
screws and wrench.  Practice heads are also
sold separately and will be in a one-pack for
$9.99.  

For more information call (800) 323.1279
or visit www.newarchery.com.

NAP Introduces Killzone Mechanical Broadhead

Big Green Adds Broadhead Target Hallmark Cutlery Has New Knife Line

Product Showcase Continued from page 10

Mar12AT002-011.qxp  2/4/2012  11:58 AM  Page 102



Flextone Game Calls introduces the New Echo HD 80
electronic call. The Echo HD 80 is a more advanced elec-
tronic call with features designed to impress customers
with realistic animal sounds. The Echo HD 80 comes pre-
loaded with 80 high-definition calls and is programma-
ble giving you them the ability to fit their hunting sce-
nario.   The pre-loaded categories include bear, bird dis-
tress, bobcat, cougar, coyote, crow, elk, fox, hog, moose,
owl, prairie dog, rabbit, raccoon, snow goose, squirrel,
turkey, whitetail deer and wolf.  

The innovative Echo HD 80 features a large backlit

LCD screen with two high
quality non-distortion
speakers that spin over 360
degrees giving a natural
realistic sound in any
direction required. The
handheld remote activa-
tion is included to help the
hunter set up a perfect
ambush and it can be acti-
vated up to 300 yards
away. The handheld
remote comes with a
docking station in the base
unit for recharging for
even further ease of use.
The Echo HD 80 is water
resistant and rubber coat-
ed, helping to weather-
proof it while making it
quieter to handle in the
field. It weighs 3 pounds.

For more information,
called the manufacturer at
(877) 9 WE HUNT.
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Flextone Has Powerful New Caller for Predator Hunting

Mrs. Doe Pee’s Buck Lures

603 Redbud Ridge, Mt. Pleasant, IA 52641

Fax 319-385-2855 • www.mrsdoepee.com

info@mrsdoepee.com

A Full Line Scent & Lure Company

For customer satisfaction,

great service and

great profit margins!

Product Information,

call 319-385-3875

Offer your customers the World's Best Fresh

100% Pure Whitetail & Elk Lures!

CWD Certified Level 12

and

TB Accredited Free

Closed Herd

Mrs. Doe Pee's Buck LuresMrs. Doe Pee's Buck LuresMrs. Doe Pee's Buck LuresMrs. Doe Pee's Buck Lures

TM

Land Mine

use August

through the

post rut

use near camera

and/or tree stand
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Fairchase Products, manufacturer of Nose Jammer,
introduces what it says is a smarter way to hunt using an
olfactory nerve overload system.

“Nose Jammer contains vanillin and other organic
compounds that effectively jam, or overload, a big game
animal's sense of smell,” explained founder and presi-
dent of Fairchase Products, John Redmond. “Best of all,
it does so without alarming the animal to danger. The
Nose Jammer formula is made with compounds that are
emitted from trees and plants found in North America.
The key is taking these natural compounds and deliver-
ing them at concentrated levels to overwhelm the sense
of smell.”

Redmond said, “When the brain is trying to process
more odor sensory information than it is capable of, the
signal shuts off and will not restart until it has had time
to cool off. Just like an overly bright light can wash out a
photographic image, Nose Jammer overwhelms the
olfactory system and overpowers an animal's ability to
detect and track human scent. Making yourself invisible
to big game is your number one priority when hunting,
but not by covering up your scent or trying to smell like
a deer. The basic principle behind Nose Jammer is to
blend in with the big game's environment by using

compounds that are found in the trees
and shrubs that they live in every day." 

Redmond suggested you spray your
boots on the way to your stand, then put
a dash at the base of the tree, and finally
spray the tree for 5 seconds when you
are standing in it. “That will attach the
jammer and create a cloud. When game
animals get downwind, Nose Jammer is
the first thing that touches their nose.”
When on a spot and stalk spray your
clothes and boots, Redmond suggested.

Nose Jammer comes in either a 6
ounce or a 2 ounce aerosol can.  making
it a cinch to carry in any pack or pocket. 

For more information visit
www.nosejammer.com or call the
Minnesota firm at (507) 896-3138.

Nose Jammer Aims to Even the Odds
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Prior to the ATA Show, Strother
President and Owner Brian Park
announced two additions to his
management team.  

The first, is Dan O'Hare as vice
president of marketing and brand
management. “Dan comes to us
bringing a deep resume of experi-
ence, ranging from Corporate Global
Sales and Marketing from a billion
dollar company, to owning his own
business and working as a Territory
Manager for several companies in
the archery industry,” Park said. “Not
only does Dan have tremendous
experience in sales, but he is
extremely creative in how to reach
our customer through promotional
approaches to promote our brand.
Dan's responsibilities will include
creating and managing a marketing
and advertising campaign that is
intended to catapult Strother
Archery to become the most recog-
nized brand in the archery industry,”
Park said.

“Dan is also responsible for our
international sales and distribution
programs to grow our sales outside
of the United States and enable
Strother Archery to become known
world-wide.  He will be working very

closely with our sales teams to aid in
their efforts. Dan’s appointment is a
key component to our sustainable
growth,” Park said. 

“The second addition to our
team is Charles Reath, as vice presi-
dent of sales,” Park continued.
“Charles comes to us with a diverse
background in retail sales, sales
management and most recently held
a position as national sales manager

for Sure-Loc Archery Products. An
important ingredient that we were
looking for from this position was
experience managing different
points of distribution, working
closely with dealers and overseeing
the efforts of our independent sales
staff.  This is a critical element in our
overall strategy in order for Strother
Archery to reach our sales targets
and satisfy the expectations of our
dealer community.”

Parks added, “Another area that
brings added value, we think, is
Charles' knowledge and under-
standing of the technical aspects of
the competition archer and the
demands they have for today's
archery equipment. Charles shot
competitively for over 20 years and
we are excited to have someone to
focus on the relationship between
our dealers and our variety of cus-
tomers.”

“In summary, we feel the addi-
tion of these two key positions will
help advance our business to the
next level,” Park emphasized.  

Strother Strengthens Management

On January 9, 2012, the Outdoor
Group, LLC announced that an
agreement had been reached with
Scottech Archery, LLC to acquire the
assets and business of well-known
release manufacturer Scott Archery
and Custom Bow Equipment, the
sight making division of that
Kentucky firm. 

“This is a great fit for our compa-
ny,” said Peter Crawford, president of
the firm that produces the Elite line
of bows. “We admire that Scott
Archery has remained a family run
business and operates under values

similar to ours. For us to integrate
that excellence into our own growing
operation is a win for both compa-
nies and especially for our cus-
tomers.”

“We know Scott Archery will be
in good hands,” said Melanie Scott
Jones of the business founded in
1982 by her late father, Bill Scott.
“We feel comfortable knowing our
legacy for industry-leading products,
as well as our dedication to our cus-
tomers, will be well preserved by the
people behind the Outdoor Group.”

Charles Reath Dan O’Hare

Outdoor Group Acquiring Scott Archery
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The Board of Directors of
Eastman Outdoors, a leading out-
door lifestyle manufacturer,
announced December 21 that it has
named Rob Eastman as Chairman
and Chief Executive Officer and Erik
Eastman as Vice President.

Recognizing the successes Rob
Eastman has achieved as President
of Eastman Outdoors for more than
10 years, the Board of Directors
expanded his title to Chairman and
CEO to reflect the depth and breadth
of his ongoing corporate responsibil-
ities. As Chairman and CEO, Rob is
responsible for leading the company
and building the value of Eastman
Outdoors, Carbon Express and
Gorilla Gear brands.  

Rob Eastman has a Bachelor of
Arts from Ohio Wesleyan University,
a Master of Business Administration
in Management from the University
of Michigan Ross School of Business
and an Owner/President Manage
ment degree from Harvard Business
School.

In another vote of confidence for
the direction the company is taking,
the Board of Directors appointed
Erik Eastman as Vice President of

Eastman Outdoors where he will be
responsible for managing revenue
growth through oversight of the sales
organization and trade marketing
initiatives. Prior to returning to
Eastman Outdoors, Erik Eastman
was VP Merchandising at Beacon &
Bridge Markets where he spearhead-
ed the branding, sales and merchan-

dising efforts for 25 convenience
stores.  Erik was awarded a BA from
Ohio Wesleyan University.

Eastman Outdoors is a privately-
held company with globally-recog-
nized brands and offices in Flushing,
Michigan, Chicago, Illinois and
Shanghai, China. 

Second Generation Leads CX Brand

Rob Eastman
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Bonnier Corporation announced
prior to the ATA Show in January the
purchase of four of the largest deer
and turkey hunting public expos in
the country, aligning them with its
Field & Stream and Outdoor Life
brands. Bonnier acquired the series
from Target Communications, which
ran it  for 27 years under Glenn
Helgeland’s leadership and which
publishes outdoor-related books.

The events will be re-branded the
Field & Stream Deer & Turkey Expo.
“The power of these top brands, Field
& Stream and Outdoor Life, increases
our ability to position them in many
different arenas in the media world.
We have opportunities to increase our
audience beyond magazines, web-
sites and digital apps,” said Terry
Snow, CEO of Bonnier Corporation 

The 2012 event schedule will kick
off in Lansing, Michigan, February 17-

19,  followed by stops in
Columbus, Ohio, and
Peoria, Illinois, before
the premier event of the
year, the show in
Madison, Wisconsin,
March 30-April 1.

“We’re pleased to
have our deer and
turkey expos in
Wisconsin, Michigan,
Ohio and Illinois
become a part of
Bonnier’s outdoor oper-
ations,” said Glenn
Helgeland, the long-
time owner of Target
Communications. “This
is a significant step
upward in the matura-
tion of such focused expos as a valu-
able element in marketing programs
for outdoor products and services. We

look forward to working with Bonnier
in growing the expos’ marketing effec-
tiveness and influence.”

Bonnier Acquires Four Hunting Expos

Stan Chiras of Full Draw
Productions, which brought the
archery industry its first bowhunting
trade show back in 1990 and operated
it for several years, is proposing a new
consumer show. Dubbed the
Bowhunting Supershow, it is sched-
uled for April 20-22, 2012 at the
Indianapolis State Fairgrounds.

“The fairgrounds offers 300,000
square feet of exhibition space and
most importantly, parking for 20,000
vehicle,” Chiras said, pointing out that
2.6 million licensed bowhunters live
within a day’s drive of that location.
“Motels in the surrounding area are
far less expensive than downtown
high rise hotels, providing savings for
both the exhibitor and consumer.”

Chiras said the new show would
be for archery manufacturers to dis-
play, and if they want, to sell, their

equipment. “Most shows leave
exhibitors lacking in sales, often-
times because attendees are a mix of
various types of sportsmen. But like
the original Bowhunting Trade Show
(which was focused solely on
archery and bowhunting, virtually
every person who walks in the doors
will be a serious customer for your

product. And in early Spring, they’re
ready to buy.”

For a more complete description
of the proposed show, along with
marketing plans and display booth
exhibit costs, contact bowhunting
supershow@gmail.com or call the
Whitwell, Tennessee office at (423)
658-1050.

Bowhunting Show Proposed for Indy

By a sign announcing the change in ownership, Target
Communications President Glenn Helgeland talks with
Don Castrup (center) and his wife Jody about the new rep
group the industry veteran has formed. Castrup told
ArrowTrade he is still looking for sales professionals to
handle the far west, east and New England states for the
nationwide group. Interested candidates can send resumes
to castrup@aol.com or can call (812) 453-1591.

Rage Outdoors, LLC, announced in January that it has acquired Nockturnal
lighted nocks and associated technologies from DoubleTake Archery, LLC. This
includes the full-line of Nockturnal lighted nocks for bowhunters. 

“We are very excited about the opportunity to add the Nockturnal products
to our portfolio of innovative hunting brands,” said Richard Krause, president
and CEO of Rage Outdoors, LLC. “Nockturnal fits right into our strategy of
bringing innovative value added brands to our consumers and our customers,
and we plan to continue to acquire and develop leading products and tech-
nologies for bowhunters. At Rage Outdoors, we are leading the evolution in
lethal technology.”

Rage Acquires Nockturnal
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Parker compound bows, cross-
bows and crossbow accessories are
being represented by a new factory-
direct sales team. The team includes
eight highly experienced salesmen. 

“We are very excited to be fielding
a world-class, factory-direct sales
team to represent the Parker brand
and our product lines,” noted Rob
Mason, president. “Without question,
Parker has the most skilled, highly
trained and dedicated salesmen in
the industry, which will allow us to
strengthen our relationships with
customers, conduct more in-depth
training for retail associates, support
more retail promotional events and
overall work with our retailers to grow
the Parker brand.

According to Bob Errett, Parker’s
founder and CEO, “We are continuing
to build on the remarkable success
that Parker has enjoyed over the past
17 years, and fielding a top-notch
sales team will allow us to better serve
our customers.”

The sales team and states they
will be responsible for include:

Jim Wynne will be in charge of
managing WV, VA, and NC. Jim brings
to Parker an extensive 30 year career
in the archery and outdoor industry.
For the past eight years, Jim has been
working with Parker Bows in sales
management and customer service.
Jim graduated with a BA from
Campbell University. When Jim is not
working, he manages over 5,000 acres

of deer management leases in
Virginia. Jim is married with three
grown children and one granddaugh-
ter. His hometown is Charlottesville,
Virginia.

Jerry DeMeyere will be in charge
of OH and MI. Jerry brings to Parker
an extensive 35 year background in
archery and a 15 year career in sales.
Most recently, Jerry worked as a
Regional Sales Manager for SBI
Software where he consistently
ranked as a top salesperson. Jerry is
no stranger to Parker. For three years,
he has been a Field Staff Member,
exhibiting excellence in his ability to
educate and demonstrate Parker
products to multiple dealers and cus-
tomers. He, his wife Barb, and two
kids live in Lapeer, Michigan.

Greg Petersheim will be manag-
ing PA, MD, and DE. Greg brings to
Parker an extensive 30 year back-
ground in archery and a 17 year
career in sales. Most recently, Greg
worked as a Senior Operations
Manager with a pharmaceutical com-
pany where he managed the schedul-
ing, operation and maintenance of
manufacturing rooms and equip-
ment. Greg has spent 30 years archery
hunting and enjoying the outdoors.
He has shared his passion of the out-
doors with his three sons (Brendon,
Shane, and Bryce) and daughter
(Sonya) who are active in hunting,
sports, and the outdoors. He, his wife
Krista and youngest son Bryce live in

Birdsboro, Pennsylvania.
Terry Thomas will be in charge of

MO, IL, KY, IN, and TN. Terry brings to
Parker an extensive background in
archery and a 16 year career in sales.
Most recently, Terry worked as a
Regional Sales Manager for Hudalla
Associates, where he consistently
ranked as a top performer. Terry
earned a Bachelor of Science in
Communications from Southern
Illinois University. He has 13 Pope
and Young whitetails to his name, and
also enjoys teaching beginners the
sport of archery. When he is not work-
ing or hunting, Terry enjoys spending
time with his wife, Jackie, and two
children, Becca, and Brady. Terry’s
home is Athens, Illinois.

Byron Thompson will be manag-
ing AL, FL, GA, MS, and SC. Byron
brings 20 years of experience in
archery with a 12 year career in sales.
Most recently, Byron worked for
Clean Air Technologies as a Direct
Sales Representative. For the past 10
years Byron has participated in tour-
nament and target shooting on a
national setting and is an active
member of the ASA and IBO archery
associations. His proven success and
knowledge of the archery industry
propelled him to hold managing and
sales positions in several archery
shops over the past 10 years. He, his
wife, and two children live in
Watkinsville, Georgia.

Randy Timm will be in charge of

Parker Fields Factory Direct Sales Team

Jim Wynne Jerry DeMeyere Greg Petersheim Terry Thomas Terry Thomas
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IA, MN, WI, ND, SD, and NE. Randy
brings to Parker an extensive 40+ year
background in hunting and a 20 year
career in sales. Most recently, Randy
worked for Pella Windows and Doors
as their Regional Sales Manager, cov-
ering four states. Prior to joining
Pella, he spent 15 years with Sturm
Ruger & Co. as their Western, Central
US & Canada Regional Sales
Manager. Randy earned a Bachelor of
Science in Geophysics from Western
Michigan University. Randy is a fami-
ly man who loves spending time in
the outdoors. When he is not in the
woods or office, he’s coaching youth

baseball and hockey. He and his wife
have three grown children and reside
in Elk River, Minnesota. 

Paul Tinch will be managing TX,
LA, OK, KS, and AR. He brings to
Parker an extensive 30+ year back-
ground in archery and a 15 year
career in sales. Most recently, Paul
worked for Truglo, where he assisted
the National Sales Managers with
sales and technical support. His
achievements at Truglo advanced
him further into sales and product
training on a national level. Paul is
married and has four daughters.
Hunting and fishing are a way of life

for the entire family. Paul’s other
interests include training labs and
raising quarter horses. He, his wife
and four daughters reside in Lucas,
Texas.

Paul Beck will be in charge of NY,
NJ, and New England. Paul brings to
Parker an extensive 30 year back-
ground in hunting and a 20 year
career in sales. Most recently, Paul
worked for Great American
Opportunities and Century
Resources, a school fundraiser com-
pany, as a Regional Sales Manager.
Paul has been an avid hunter and
fisherman for over 30 years including
22 years in archery. He enjoys cooking
and is well known for his secret veni-
son chili recipe. He owns a farm in
Johnstown New York, in the foothills
of the Adirondack Mountains with
horses and a developing apple
orchard. Paul has been married to
Erika for 16 years and has two chil-
dren, Caroline and Jason. 

To get in touch with the salesman
for your area, see the map on page 27
and call Parker at (800) 707-8149.

Randy Timm Paul Tinch Paul Beck
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Antler King, the Wisconsin firm
that provides food plot seed, deer
attractants and mineral is at home in a
new plant in Black River Falls,
Wisconsin. Antler King’s Todd
Stittleburg said the firm has had to
expand a structure or move to a larger
one three times in the past five years,
and decided it would be better to
build a new facility from the ground
up. 

Construction started in August of
2011, the firm’s 25th year in business
and a year where Stittleburg said sales
increased by 20 percent over the prior
year. The building was designed with
a premium geothermal heating and
cooling system, which added to the
cost but which will pay for itself many
times over in energy cost savings.
“This is the first structure in the Black
River Falls industrial park to utilize a
geothermal package,” Stittleburg said
of the system that circulates fluids
through loops of piping buried in the
soil, extracting either heat or cold, as
needed, throughout the year.

Stittleburg said the new facility is
four times the size of the prior loca-
tion, sized to warehouse and ship
products sent both by UPS and by pal-
let load on trucks. Food plot seeds for
Antler King are grown in both the U.S.
and Canada, and are packaged at four
different locations. The current top
products on that side of the business
include Honey Hole, Trophy Clover,
No Sweat and Red Zone.

Mineral products, food blocks,
protein pellets and other feed prod-
ucts are actually manufactured for
Antler King at over 20 different plants
across the U.S. Many times those
products are then sent directly to
stores and distributors in that region,
to minimize transportation costs and
speed delivery. Top sellers in that cat-
egory for Antler King include Trophy
Deer Mineral, High Protein Big Buck
Block, Final Feast and Energy Plus
Wildlife Block.

The company’s new address for
both mail and shipments is 811 Red
Iron Road, Black River Falls, WI 54615.

Reach the firm by phone at (715) 284-
9547 or by fax at (715) 284-7665. 

Antler King Moves to New Plant
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The new, expanded quarters of Antler King during construction and on completion.

The hunting brands under the Pradco umbrella are now working with the
Providence Marketing Group. The Pepin, Wisconsin firm headed by Jeff
Bergmann now counts Summit Treestands, Moultrie, Code Blue and Knight
and Hale among a list of client brands that has grown to 14. The current PMG
client roster also includes Big Green Targets, Carbon Express, Carry Light, G5
Outdoors, Gorilla Treestands, Quest Bowhunting, Record Rack, Redneck
Hunting Blinds, Strut and Rut and Sitka Gear.

Bergmann said Providence specializes in media planning, public rela-
tions, marketing consulting, social media, and event management – services
that it provides for each of their clients depending on the individual needs.
“Not only has PMG acquired more clients, but we continue to attract com-
panies that are at the top of the hunting industry,” he said.

With the increased client base, Bergmann was pleased to announce the
promotion of Glenn Walker to Senior Marketing Specialist “Glenn has been
with Providence for two and a half years now and has played a critical role in
their growth and development. Within his new role Glenn will be handling
the development, execution and management of their client's print media
plans.  In addition, he will handle the day to day interaction with the outdoor
writer community. "Glenn has played a critical role in our growth and suc-
cess.  His attention to detail and follow through is second to none," com-
mented Bergmann.

PMG has also hired Brandon Wikman to assist with the management of
social media. An experienced outdoorsman, and advertising major, Brandon
joins the PMG team as marketing coordinator.  He is the former host of Bass
Pro Shops Next Generation TV.

Providence Picks Up Pradco
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Each year Muzzy Products
Corporation bestows its prestigious
Tall Man Award to someone who
"stands tall" among his or her peers
by contributing to the community
and going above and beyond to pro-
mote and protect the future of
archery and bow hunting. This year,
Muzzy presented the award at the
2012 ATA Show in Columbus, Ohio to
the Cianciarulo family. 

Muzzy Products noted that
Ralph and Vicki Cianciarulo host two
of the top-rated hunting television
shows, Archer's Choice and The
Choice, which air on the Outdoor
Channel. 

"The Cianciarulo family is the
real deal," Michele Musacchia-
Eichler, Muzzy CEO, says. "Known as
‘North America's Favorite Hunting
Couple,’ Ralph and Vicki have
worked from the bottom up to earn a
reputation that is second to none in
the hunting industry. Their compa-
ny, Archer's Choice Media, is a fami-
ly owned and operated business

dedicated to promoting hunting and
the outdoors through their hunting
TV shows. They represent the hunt-
ing industry with such class and
dedication, always giving back and
always with an eye on the future and
protecting our hunting heritage. It's
our honor to recognize them with
this award."

Ralph says that hunting and
archery are their lives, and they have
been blessed in so many ways. 

"We are honored to be recog-
nized by Muzzy, a company who
gives back to this entire industry in
so many ways," Ralph says. "This
means so much to our family. We
can't say thank you enough to
Michele and everyone from Muzzy."

Ralph also thanks his family for
their support, especially his mother
Arlene Cianciarulo who does her fair
share to keep the family and busi-
ness running. She helps out in the
production studio and with Ralph
and Vicki's son RJ when the couple is
on the road or in the field. She's also

been there for encouragement.
"As long as I can remember, my

parents have encouraged me to do
the best I can no matter what I did in
life," Ralph says. "The best way for
any of us to compliment our parents
is to always remember actions reflect
leadership. Thanks Mom and Dad."

Hunting Family Earns Tall Man Award

Barbara Musacchia and her daughter,
Michele Musacchia-Eichler, joined in the
presentation at the Muzzy booth to Ralph
and Vicki Cianciarulo.

The annual Baldies event, a
fundraiser for cancer research held
each year at the ATA Show, took a
multi-layered approach January 11.
First five ladies had their hair shorn
short so the locks could be used to
make wigs for cancer patients under
the Locks for Love program: Kandi
Kiskey, Angie Denny, Vicky
Cianciarulo, Nicole Jones and
Michele Eicher had also collected
pledges to aid Dr. Leonard’s cancer
research.

The ladies shaved the head of
tiny Drake Taylor, a teenager affected
with a rare form of dwarfism who is
shown with them at right. (“Little D”
is also a jewelry designer whose
products filled one of the show
exhibits, and he provides the voice

for the Pod character for the
Huntin’ is Good organization.)

The adult “Baldies” took the
stage next. Having their heads
shaved to satisfy fundraising
pledges were Randy Ulmer, Del
Delmastro, Brooks Johnson,
Keith Beam and Tammi
Gregory, the woman who is
shown in the inset photo.

This year’s Baldies were
dedicated to the memory of
Tommy Pack, father of Tammi
Gregory, Joseph LaCorte, father of
Nikon’s Jon LaCorte, and Joel Ellis
Beam, the son of Keith Beam.
Entertainer Colton James provided
songs honoring cancer patients and
American troops, and by evening’s
end $55,000 was raised to fight can-

cer. Next year’s
event at the 2013
ATA in Louisville,
already has five
celebrities signed
on to do their part
in fighting cancer.

Baldies Raises Funds for Cancer Research
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Blaze Publishing, the publisher of
the United Kingdom’s Bow
International, has now acquired The
Glade. With a strong slant towards tra-
ditional archery, The Glade will now
be incorporated as an extra section
within Bow International, further
expanding its offering to readers and
advertisers.  Bow International will
now increase in frequency to eight
issues a year. “The inclusion of The
Glade within our pages is set to bring
an extra element to what we already
do, and we're looking forward to
adding to our selection of expert writ-
ers during 2012,” says Bow
International's Editor James Folkard.
“And with the Olympics coming to
London this year, what a great time to
be developing our magazine.” 

A high-quality, glossy publication,
Bow International reaches the sport's
committed participants with a regular
selection of material across disci-

plines including global coverage of
FITA target, field, crossbow and now
thanks to the inclusion of The Glade,
more traditional archery content
too. Event previews and reports are
set alongside informative articles of
practical value to beginners,
improvers and top-flight competi-
tors alike, drawing on a team of
experts for up-to-date advice, tips

and technical expertise.
The magazine is distributed

through archery shops and news-
stands in the UK as well as to a grow-
ing global subscriber base. For editor-
ial inquiries please contact James
Folkard by email, james@blazepub-
lishing.co.uk. For advertising oppor-
tunities please contact Ruth Burgess
via ruth@blazepublishing.co.uk.

Bow International Publisher Acquires The Glade

Pape’s is pleased to announce it
will again be having the on-line
dealer show for 2012. 

“We have decided to hold our
show July 8-15 this year,” a company
spokesman explained for the large
Louisville, Kentucky distributor. “This
move will allow our dealers to be
much aggressive on purchases since
their selling season is only a weeks
away as opposed to seven or eight
months. This only makes sense to
allow our dealers a much better
chance at seeing where the  trends are
moving as opposed to just guessing
on what products will be hot for
2012.”

“All the dealers we talked with
agreed they see this timing to be
much more beneficial to their over-
all selling season,” the spokesman
explained. “All the dealer will need
to do to participate is go on line to
www.papesinc.com and click on
Pape’s Dealer show, again no more
travel expenses or being away from
their shops.”

Pape’s to Host
On-Line Show
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