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The Mathews Retailer Business Show gets bigger 
and better every year and this winter's show was no 
exception. From less than 40 vendors attending the 

� rst show four years ago, nearly 400 authorized Mathews 
retailers and over 150 vendors were on hand December 5, 6 
and 7 at the Chula Vista Resort in Wisconsin Dells, Wisconsin 
to place orders and to preview new o� erings for 2012. 

According to Lost Camo Program Director Keith Jennings, 
the intent of the show is to get Mathews retailers together 
with Mathews licensees and to increase one-on-one contact 
between them. “This is the one time of year our sales people 
and dealers have face-to-face contact. We feel this is vitally 
important to both of them and this show has done that,” 
Jennings told us.

Jennings noted the Lost Camo business plan was created 
to change lives. Every cent of the year-end pro� ts from the sale 
of Lost Camo and Mathews licensed products is given away, 

mostly to missions in 
the United States and 
overseas. Jennings 
said Mathews gives 
full support to 750 
missionaries around 
the world and the goal 
is to achieve 1,000. 

In addition to providing face-to-face contact between 
dealers and vendors, Jennings said this year’s show was 
intended to be informative, by o� ering world class dealer 
seminars, and to entertain by providing an evening dinner 
and a performance by well known comedian and musician 
Tim Hawkins. “We try to bring as much value as possible for 
everyone who comes to the show and we don’t pro� t from it,” 
Jennings added. 

Lindsey Schultz, licensed product coordinator for 
Mathews and Mission, said in addition to the dinner and 
entertainment provided by Tim Hawkins, everyone pres-

ent had an opportunity to 
participate in the annual 
Iron Buck Contest for a 
chance to win cash prizes 
and to compete for the 
grand prize of an ante-
lope hunt for two from 
Table Mountain Out� tters 

Engineer Gary Simonds from Mathews, conducts a seminar on 
new product technology, one of the ten di� erent seminar topics 
from which dealers could choose.

Keith Jennings, 
Mathews licensed prod-
uct manager, speaks to 
manufacturers and dis-
tributors at the Vendor 
Orientation Meeting on 
Monday evening prior 
to the show.

The 2011 Mathews Dealer Show was held at the Chula Vista 
Hotel facilities in Wisconsin Dells, Wisconsin. The indoor sports 
complex shown here in the photo was about a mile from the hotel. 
Continuous shuttle service to and from the facility was provided 
for the hours the show was open. 

By Mike Raykovicz

Tom Pappas (left) owner of Neil's Archery in Endicott, New York 
places an order with Mathews representative Ryan Winchel. 
Pappas said Mathews and Mission have become his top selling 
bows since he's become a Mathews retailer.

Tom Pappas (left) owner of Neil's Archery in Endicott, New York 
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from this beginning many youngsters move on to a higher 
quality bow such as the Mission Menace, a truly universal bow 
that anyone from kids to adults can shoot. “This bow was a 
step up from the Genesis and had a great deal of appeal. The 

in Cheyenne, Wyoming. Each person in attendance had an 
opportunity to shoot one Full Metal Jacket arrow provided 
by Easton at a target surrounded by steel.  Thirty-three shoot-
ers found the target’s center, received $50 and advanced to 
the second round. Those hitting the bulls-eye in that round 
received $100 in cash. Five shooters advanced to the third 
round and after more than a thousand archers took their turn 
at the line the last man standing wasn’t a man at all but a 
woman. Gail Whitcomb from Whitcomb’s Whitetail’s located 
in Princeton, Minnesota out-shot more than a thousand other 
dealers, vendors, family members and sta�  shooters to claim 
the top prize.  

Megan Connors, marketing manager for the Mission line 
said Mission is now in its sixth year and the brand is growing. 
“We wanted to o� er our dealers a mid-priced bow line for 
those customers who may be just starting out in archery or for 
those who want to cross over from a gun to a bow. The bows 
in the Mission line are very well made and incorporate a lot of 
proven technology so they deliver great performance but are 
o� ered at a lower price point,” Connors said. “We’ve made a 
great deal of e� ort to encourage kids interested in archery and 
the Genesis bow, used in the National Archery in the Schools 
Program (NASP), has done just that,” she added. Connors said 

Many came but few were chosen for the � nal round of the hugely popular Iron Buck Contest held after the Tuesday evening dinner. At 
far right Gail Whitcomb of Whitcomb’s Whitetails in Princeton, Minnesota out-shot more than a thousand other shooters to claim top 
prize in the Iron Buck Contest. Whitcomb shot three straight bulls-eyes using a Mathews Genesis bow with no sights. 

Tim Hawkins provided 
a genuinely funny com-
edy show that catered 
to the entire family. A 
self-taught guitarist, 
Hawkins proved he could 
go note-for-note on 
everything from Skynyrd 
to Bon Jovi to Gordon 
Lightfoot all the while 
dishing out � awless vocal 
imitations of a number 
of well known artists. His 
stand-up material was 
vigorous, well-timed, and 
honed to perfection. The 
group loved him and he 
received a standing ova-
tion for his performance. 

 Mathews provided daily lunch for both vendors and retailers. 
Here, they help themselves to the bu� et meal. 

More than a thousand people enjoyed the Tuesday evening din-
ner and show. Part of the crowd is pictured here. 

 Mathews provided daily lunch for both vendors and retailers. More than a thousand people enjoyed the Tuesday evening din-

Mar12Mathews146-163T3.indd   147 1/31/12   2:13 PM



148

Menace gave dealers the ability to out� t a lot of people with 
just one bow,” Connors explained. 

“Our next o� ering was the Mission Craze which took the 
foundation of the Menace cam and made it more powerful. 
From the Craze we developed our new Mission Riot which 
o� ers an adjustable dual cam system and a longer riser mak-
ing it a fully adjustable adult bow. The main bene� ts of all 
three bows are their adjustability, a� ordability, performance 
and quality,” said Connors. “We truly build our bows to out-
perform their price. With Mission, customers feel they are 
getting a high quality bow from a credible manufacturer with 
a strong warranty and great dealer service,” she added. 

Connors said Mathews retailers are really the key with 
Mission. “We are very conscious of our dealers and are loyal 
to them by providing them with the exclusive right to sell 
Mission products which enables them to compete on an even 

footing with the big box stores. Our retailers love the brand 
because it’s an easy bow to sell,” she added. 

Pat Burke, director of sales at Mathews, told ArrowTrade
the new Mathews Heli-m is the most technologically advanced 
bow Mathews has ever produced. “We are known as a bow 
company who produces a superior, complete line of bows and 
the Heli-m is creating such a stir, archers are racing to autho-
rized retailers just to see it and shoot it. It’s amazingly light, 
just 3.5 pounds, and the new GeoGrid riser is a technological 
breakthrough that gives it an incredibly strong but thin pro� le 

Jon DuMars, director of sales and marketing for Mission, is pic-
tured here with the new Mission Riot. DuMars said the Riot is the 
perfect bow for the price conscious hunter. He explained that the 
Riot has an incredible range of adjustment and a generous brace 
height making it one of the most versatile bows on the market.

Mathews 
Marketing and 
Communications 
Specialist Corrine 
Yohan is now 
Corrine Bundy. 
Yohan married 
Mathews war-
rantee technician 
Mike Bundy this 
past year. The 
couple is pictured 
here attending 
the Tuesday eve-
ning dinner. 

Dealers took 
advantage of the 
shooting range 
to test the new 
Mathews and 
Mission bows. 
Here Terry Lowe 
of Select Archery 
in Normal, Illinois  
tries the new 
McPherson Series 
Monster MR8 
bow.

Ray Weasner (right) of Weasner Archery in Bloomville, Ohio 
recently took back in trade a Standard he sold way back in 1993. 
It was Matt McPherson's � rst Mathews model, and McPherson (at 
left) autographed it. It is now a show piece for the pro shop.

Pat Burke, shown here with the new Heli-m, said it is the com-
pany’s � agship bow for 2012 and promises to be the smoothest, 
quietest, most technologically advanced lightweight bow ever 
o� ered by Mathews. 

Pat Burke, shown here with the new Heli-m, said it is the com-

Marketing and 
Communications 
Specialist Corrine 
Yohan is now 
Corrine Bundy. 
Yohan married 
Mathews war-
rantee technician 
Mike Bundy this 
past year. The 
couple is pictured 
here attending 
the Tuesday eve-
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Ray Weasner (right) of Weasner Archery in Bloomville, Ohio 

footing with the big box stores. Our retailers love the brand 
because it’s an easy bow to sell,” she added. Jon DuMars, director of sales and marketing for Mission, is pic-
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making it virtually invisible in the � eld. Matt went through the 
entire bow to make it smoother, quieter and faster (332 fps) 
and, with a 7 inch brace height, this is truly an amazing new 
bow,” Burke explained.

In addition to the Heli-m, Burke said “The company 
is proud to o� er Mathews Genuine Accessories which are 
designed and manufactured to precise standards which opti-
mize performance and provide perfect � t, � nish and quality to 
a Mathews bow.  You’ll � nd Mathews innovation within each 
product and experience excellence in each shot.” Accessories 
include the T-series Quiver, Harmonic Stabilizers, Downforce 
Arrow Rest, premium bowstrings, cables, grips and more. 
“With Mathews, shooters have con� dence that they’re getting 
the very best, high performance products at their Authorized 
Mathews Retailer,” Burke added. 

In talking to dealers and vendors attending the show, 
it was clear both groups enjoyed it and pro� ted from being 
there because of the personal contact it provided. Vendors 
said dealers were focused on buying and that they wrote a 
large number of orders. Dealers felt they were much appreci-
ated by Mathews and said they were impressed by the grow-
ing number of dealer-only Mathews Licensed Products being 
o� ered because their customers embraced them. Both groups 
said they appreciated the way Mathews does business and 
that they were pleased to be members of the Mathews family. 

DEALER FEEDBACK FROM SHOW
As we did last year, ArrowTrade explored the loyalty retail-

ers feel for both the brands created by Matt McPherson. Our 
questions included “What’s the biggest advantage to you as 
a Mathews dealer?” and "Are Mission bow sales increasing for 
your shop and why?"

Jason Jones, 
Lonesome Road Archery Taylor, Pennsylvania. 
“We’ve just become a Mathews dealer in September 

2011 and we feel our biggest advantage is we now have a 
company that fully supports its deal-
ers better than anyone else we’ve seen. 
People now come into the shop know-
ing what they want because of the great 
Mathews advertising and a bow is often 
sold before they even come into our 
store. With Mathews you have the best 
customer service program in the indus-
try and our customers seem to know 

that. The Mission line has been great for us. Since September 
we’ve had 40 Mission Craze bows come in and we sold all of 
them. In fact, I’m hoping to get more of them for the Christmas 
holidays because the price point is great for people who have 
been a� ected by the bad economy. This bow is something 
just about anyone can a� ord and once our customers see 
its adjustability they buy it for other family members. It’s the 
most saleable bow we’ve ever seen. With the Craze we only 
have to carry one version rather than the four or � ve we pre-
viously carried. Because they come in a variety of colors our 
customers love them.”

Robin Smith (left) and Je�  Pippard of Niagara Outdoors, 
Niagara Falls, New York “The biggest advantage, absolutely, 
is that Mathews draws customers through the door because of 
their power in marketing and because they o� er great prod-
ucts. Because we’re a Mathews dealer, people actually hunt us 
down. I look at myself as a middle man because if a customer 
ever needs warranty service I can call my Mathews sales rep 
and he’ll make things right. Even if I need parts for something 
like a 1992 model Mathews bow I know I can get them for my 

Robin Smith (left) and Je�  Pippard of Niagara Outdoors, 
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customers and no one else does that. Mathews is second to 
none when it comes to customer service. Our Mission sales 
are growing every year. We’ve carried Mission since its incep-
tion and we’ve both grown steadily ever since. It’s a time 
tested product and I’ve had zero returned to me for warranty 
work and I can’t say that about any other bow company. My 
customers are very pleased with the Mission line and if the Z7 
is considered a Ferrari then the Mission can be looked at as a 
Cadillac. The Mission Craze is a great bow and I think the new 
Riot will be the next sensation.” 

Jon and Joann Courtney, Courtney Archery, Quaker-
town, Pennsylvania 

“I’m proud to carry the best bow line out there and the 
fact the Mathews name sells itself is a big plus. The company 
is very good at innovation and provides consumers with a 
high quality product. More importantly, they care about their 
dealers. We’re just a mom and pop pro shop but we’re treated 
the same as the bigger dealers. Mathews customer service is 
excellent and they are really good people in every respect. We 
went through the Mathews Academy and saw the entire man-
ufacturing plant while attending many excellent seminars 
that helped us take better care of our customer’s needs. Our 
sales area is protected so we don’t have sti�  competition from 
other dealers. Mathews works hard to make their dealers suc-
cessful, they want them to succeed. We’ve jumped 
on the Mission bandwagon and it has been a fantas-
tic bow line for us. Parents love them because they 
can buy a bow that will grow with a young archer. 
The Mission line has introduced children and young 
adults into archery better than any other manufac-
turer. The bows grow with the children and they are 
a� ordable, making them an outstanding value. They 
really get the job done. I did very well with Mission 
last year. We had fathers buy bows for their children 
and then came in later to buy one for themselves 
when they found out how much fun they could 
have with their kids.” 

Barry and Charlene Morgan, Freedom Archery, 
Duncansville, Pennsylvania (shown at right) 

“The biggest advantage to us is the support we 
get from the manufacturer in every respect. These 

people (Mathews) really know how to run a business and they 
know how to market their products. If other businesses want 
to know what they may be doing wrong they should talk 
to a Mathews dealer to see how things should be run. Matt 
McPherson‘s policies are set in stone and it’s the way he runs 
his company. For example, if someone says the person you 
need to talk to will call you back, you can rest assured they 
will. Everything � lters down from the top. Mathews gives us 
good service and we in turn can give our customers good 
service. Our Mission bow sales are increasing because Matt 
McPherson took the time to listen to what the consumer 
wanted in terms of value, adjustability, quality and longevity 
and Mathews delivered all this in the Mission line. We did very 
well last year with Mission and basically sold an equal number 
of Mission and Mathews bows. Basically, we make money by 
selling Mathews products and that’s not an easy thing to do 
in this economy.” 

Michael Morgan (left), and Chris Gable, Tradewinds 
Out� tters, Newman, Georgia                                                                                                            

   “The biggest advantage to us is the Mathews name itself. 
They are very well built products and the name sells itself. 
Just the Mathews name itself gets customers into our store. 
Mathews has proven itself in the archery industry by building 

the best bows 
on the market. 
Every year they 
come out with 
a better product 
putting them 
way ahead of 
their competi-
tors. It’s plain 
to see many of 
these Mathews 
innovations will 
be copied by 
their competi-
tors some time 
in the future. 
They are the 

wanted in terms of value, adjustability, quality and longevity 
and Mathews delivered all this in the Mission line. We did very 
well last year with Mission and basically sold an equal number 
of Mission and Mathews bows. Basically, we make money by 
selling Mathews products and that’s not an easy thing to do 

on the market. 
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these Mathews 
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Michael Morgan (left), and Chris Gable, Tradewinds 
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best company by far in terms of their warranty and in shipping orders. Mathews and 
Mission are the only bows we sell. Our sale of Mission bows is great because they are 
the best bows for the money, period. Mission is the best line of economy bows out 
there and our customers come in 
asking for Mission products.  The 
Craze is our number one selling 
bow.” 

Mike Credeur, Austin’s 
Outdoors, Opelousas, Georgia                                  
“The biggest advantage I get from 
being a Mathews dealer is that 
Mathews marketing is so strong 
the bows practically sell them-
selves. When someone comes into 
my shop they already know what 
they want and all I have to do is 
put it into their hand. The service I 
get from the company is second to none and I get all the parts I need very quickly. If 
I have a problem all I have to do is call my Mathews sales person and they will make 
happen what needs to happen. Mission has done really well for us. We’ve been hurt 
hard by the economy and Mission gives my customers Mathews quality at a bargain 
price. We’ve been selling Mission for about 18 months and I’m guessing I’ve seen a 
150 percent increase in the people coming in asking for Mission products. The new 
Mission Riot should do very well because it is so adjustable and so a� ordable. It’s a 
great bow for everyone and that makes my job so much easier because I now have a 
bow that I can � t to just about anyone. The bow that has surprised me in the Mission 
line is the Endeavor. With its $399 price tag I feel it’s the best bow in its class. My 
Mathews and Mission sales are now split about 50/50.” 

SHOW FLOOR COVERAGE FROM 
THE MANUFACTURERS

Drew Arnesen, sales and support spe-
cialist at Quality Archery Designs (QAD) 
told ArrowTrade the company’s recently intro-
duced Exodus � xed blade broadhead is get-
ting great reviews from shooters and dealers 
alike. Arnesen said the stainless steel American 
made Exodus � ies like a dart and is extremely 
durable. He also noted the Ultrarest HDX has 
a new curved capture bar for better vane 
clearance and is lighter and more compact 
than previous models. Contact QAD at 434-

846-5839.
Kinsey’s has been an archery 

distributor for 55 years and con-
siders it a great honor to be part 
of the Mathews Licensed Products 
Program. Kinsey representa-
tive Irene Hulse said Kinsey’s is 
committed to exceeding its goal 
of excellent service, quality and 
product selection while providing 
same day shipping. Hulse noted 
for dealer convenience in order-
ing, the company has published 
an Exclusive Licensed Products 
Catalog to make product selection 
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as easy as possible. Contact the Mt. Joy, Pennsylvania com-
pany at (800) 366-4269. 

Eric Price from Burt Coyote said for 2012 his company 
has added a new green Lumenok in addition to the red one 
currently available for crossbow bolts. Price said the Lumenok 
Signature nocks are also being o� ered in a Mathews variety 
pack containing a red, green and pink nock so shooters can 
experiment to see what color works best for them. He showed 
us the new Luma Loop Glow in the Dark string loop material 
that helps hunters � nd the string loop while hunting in a blind 
or under low light conditions. The Lumenok Fireball crossbow 
bolt is now available in a 3 pack of 20 inch or 23 inch Barnett 
bolts with � at ended Lumenoks installed. The company now 
o� ers a Lumenok to � t Easton’s Full Metal Jacket shafts and 
FMJ crossbow bolts as well as the popular Victory VAP shafts. 
Contact the Burt Coyote company at (309)358-1602 for more 
information. 

Larry Hoyt of Alpine Archery told ArrowTrade the Alpine 
Bear Claw quiver is one of the best selling quiver models on 
the market because of its price point and convenience of 

attaching or removing the 
quiver from the bow. Hoyt 
noted the quick release is 
very quiet and the quiv-
er can be adjusted up or 
down to suit the shooter. If 
the arrows eventually get 
slightly loose while being 
held in the quiver, the 
arrow holder can be tight-
ened using readily available 
tension pins. The tension 
pins are designed for hold-
ing smaller diameter arrows 
and each pin is molded in 
an oval shape designed 
to increase arrow tension 
with either the Bear Claw 

or Soft Loc quiver models. Both quiver models are available in 
Mathews Lost or Lost AP camo. Alpine can be reached at (208) 
746-4717. 

Steve Wagnitz, pictured here, informed Mathews deal-
ers that Lakewood Products is now o� ering their popular 
Bow� le bow case in the Mathews Lost camou� age pattern 
and that each bow case features the Mathews name embroi-
dered on the front. Wagnitz noted the Bow� le case is available 
in a new taller size this year to accommodate the Mathews Z7, 
Heli-m and other parallel limb bows. Also new for 2012 is the 
47 inch Bow� le Tall Series double bow case designed to carry 
two bows. Both new cases allow the shooter to open the top 
of the case and store the bow within, quiver and all. They are 
made with foam lined heavy duty material that won’t scratch 
the inside of a vehicle. Lakewood Products can be reached at 
(800) 872-8458.

According to Chuck Pella the new Elite Custom Cobra 
bow sling by Paradox is hand tied in the poplar cobra braid 
to give it a modern, rugged look. Pella said the Elite Custom 
Cobra sling is available in 19 models that include some of the 
favorite Paradox color blends. Some of the Custom Cobra tar-
get slings are constructed from a new series of paracord colors 
which are available only on Cobra models. The BowSling Elite 
and ProSling Elite slings are now being o� ered in eight bright 

as easy as possible. Contact the Mt. Joy, Pennsylvania com- or Soft Loc quiver models. Both quiver models are available in or Soft Loc quiver models. Both quiver models are available in 
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colors including red, green, orange, blue, purple, green, yel-
low and pink. For more information contact Paradox at (610) 
593-6900.

Butch Thomas (right) is pictured here discussing the 
merits of Morell’s new Mathews Field Point target with Stuart 
Sveeggen of Archery Out� tters in Sioux Falls, South Dakota. 
Thomas said this is one outstanding target with an incredible 
price and is available in Lost Camo. The Mathews Field Point 
Target which is only available to authorized Mathews dealers, 
features Morrell’s patented multilayered design consisting of 
approximately 72 layers of material making it brutally tough. 
For 2012, Morrell is o� ering a new Mathews edition broad-
head target. “We wanted to make a target to stop the new 
Mathews bows and it’s been well received by dealers. It’s a 
great target and will stop any arrow shot from any compound 
bow,” Thomas explained. “The Morrell Double Duty will stop 

anything up to 400 feet per second 
including crossbows and compounds,” 
he added. For more information on 
these or any Morrell products call toll 
free at (479) 632-5929.

Kristy and Todd Williams said 
X-Factor Outdoor Products is introduc-
ing a new Split Limb crossbow damp-
ening system for 2012. Todd Williams 
told ArrowTrade this new system has 
been tested to reduce noise levels by as 
much as 38 decibels while providing up 
to a 30 percent reduction in vibration 
when installed on the leading split limb 
crossbows currently on the market. The 
components of this new sound damp-
ening system 

come in black, Mossy Oak Treestand 
or Mossy Oak In� nity camo as well as 
Realtree APG and Realtree AP patterns. 
He noted the F-4, 4 inch stabilizer, is 
also a new o� ering for 2012. According 
to Williams, the 4 inch F-4 along with 
the 6 inch F-6 and 8 inch F-8 models 
represent the next generation in sound 
and vibration dampening because there 
are no sound transferring steel rods or 
supports running through them. They 
are being o� ered in Mathews Lost and 
Lost Camo AT, Mossy Oak Treestand and 

In� nity, Realtree APG and AP, Next by G-1 and Next Vista as 
well as Carbon Extreme patterns. Kristy Williams is pictured 
holding the new, made in America, X-factor Supreme Wrist 
Sling which comes in 12 di� erent colors. These slings feature a 
rubber rather than a leather yolk which means they hold their 
integrity in wet weather. X-Factor Products can be reached at 
(770) 874-0390. 

Bob Deston from BCY Bowstring (see above) said his 
company will be producing an incredible new bowstring 
for 2012. This string called 8190 will be crafted from a blend 
of SK90 Dyneema and Gore � ber and will o� er increased 
speed and durability while virtually eliminating peep rota-
tion. Deston said the new string will be available to dealers 
by January 2012. BCY’s 452X is used in all Mathews products 
as well as by most other bow manufacturers. Contact BCY at 
(860) 632-7115 for additional information. 

Specialty Archery is o� ering the new Pro Stix Stabilizer 
for 2012 and according to General Manager Michael Anderson, 
it is the most advanced tournament style stabilizer to date. He 
said the Pro Stix is made from an ultra sti� , high modulus 

including crossbows and compounds,” 
he added. For more information on 
these or any Morrell products call toll 
free at (479) 632-5929.
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carbon which o� ers the perfect blend of rigidity and vibra-
tion dampening. The Pro Stix has a machined aluminum base 
with a built in disconnect system for easy removal from the 
bow. It is available in either black or silver and comes in 10, 
12, 15, 24, 30 and 36 inch lengths. Anderson noted another 
feature of the Pro Stix is an interchangeable weight system. 
The optional weights can be purchased individually or in a kit 
which comes with a ½ and 4 ounce weight and three 1 ounce 
weights which allow the shooter to add up to 7-1/2 ounces 
of additional weight. Specialty Archery is also o� ering a new 
Ultra Lite Super Ball String Peep that weighs only 7-1/2 grains 
and is 25 percent lighter than the original Super Peep housing. 
The new peep accepts all Specialty Archery Apertures, all 1/8 
inch or smaller Clari� ers and 1-1/8 inch Veri� ers.(Veri� ers can 
help sharpen up pin sights, while the Clari� ers are designed 
to give a crisp view of the target face though a magnifying 
scope.) The Ultra Lite Super Ball String Peep is available in 
seven di� erent colors. Call the company at (800) 555-2856 for 

more information. 
Triple Crown 

Outdoors is a 
small but grow-
ing Pennsylvania 
company special-
izing in camo deer 
and turkey hunt-
ing blinds. Jim 
Kowalski (right) 
and partner Ken 
M i e c z k o w s k i 
said dealers have 
shown a great 
deal of interest 
in their Turkey 

Nightmare blind as well as the Hunter’s Den, a low pro� le 
48x60 inch weatherproof ground blind. Kowalski said the 
Turkey Nightmare may be the ultimate bowhunting blind 
because it mounts directly to a bow or � rearm in seconds 
and it weighs only 9 ounces. The Snap Shot o� ers shooters 
a generous 43x55 inch one piece blind that provides instant 
concealment and shooting windows for maximum visibility. 
All blinds come in Mathews Lost Camo, Mossy Oak In� nity and 

Break Up patterns as well as 
Realtree AP. The company 
can be reached at (570) 
738-6256. 

Hot Shot is o� ering 
two new releases for 2012, 
the Nano and the Eclipse 
and President David White 
(shown here in photo) says 
both are receiving a great 
deal of attention from deal-
ers. White said the Nano is 
loaded with features shoot-
ers will love such as a head 
that is 30 percent smaller 
than the company’s best 
selling In� nity release and 
an extremely crisp trigger 
which is easily adjustable 
for tension and travel. The 
Nano comes with either a 
buckle wrist strap in black or Lost Camo or with a Velcro wrist 
strap in black only. The company’s second new o� ering is the 
Eclipse which White said features a great ergonomic feel that 
eliminates � nger tingle, numbness and dead hand. The Eclipse 
is available in three or four � nger models and both o� er a dual 
locking screw adjustment for trigger travel and trigger ten-
sion. For more information contact Hot Shot Manufacturing at 
(800) 551-3076,

The award 
winning Optimizer 
single pin bow 
sights from HHA 
are popular with 
many shooters 
and well known 
in the industry. 
This year many of 
the time tested 
features found in 
the Optimizer line 
have been incor-
porated into HHA’s 
new FX series of 
multi-pin sights. 
According to Chris 
Hamm (at left in 
photo), HHA’s national sales and marketing manager, all sights 
in the FX line are made completely from machined aluminum 
and feature a micro windage adjustment system. Like the 
Optimizer sights, Hamm said the A.M.O.U.R. sight pin technol-
ogy makes the pins of the new FX series bullet proof. HHA also 
o� ers the Optimizer Speed Dial Crossbow sight mount with an 
exclusive yardage dial that allows users to make rapid adjust-
ments in the � eld. He noted there is no guessing or gapping 
with this mount and that it is accurate to the yard from 20 to 
80 yards. Hamm is pictured here with Mike Barton from Bay 
County Archery in Pasadena, Maryland. For more information 
contact the company at (800) 548-7812. 
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Eric Bidigare 
(left) and Kerry 
Verran of K-Tech 
Designs were 
surrounded by 
dealers inter-
ested in their 
Tech 1 and 
Hexcor Series 
Stabilizers in 
addition to their 
KSB 1 and KSB 1 
R Stop Brackets. 
Bidigare and 
Verran told 
ArrowTrade both 
the Tech 1 and 
Hexcor Series 
Stabilizers are 
CNC machined 
from 6061-T6 

aluminum and are � tted with Mathews Harmonic Dampers 
and Stabilizers. Mathews bow owners will love how the 
Gridlock pattern of the Tech 1 and the honeycomb design of 
the Hexcore match the risers on their Mathews bows. Each 
port of both models is machined with three grooves to pro-
vide di� erent con� gurations of the Harmonic Stabilizer and 
Harmonic Dampers. The Harmonic Stabilizer and Dampers can 
be positioned to allow di� erent weight and balance options 
resulting in a bow tuned to the shooter’s exact requirements. 
K-Tech’s new KSB-1 Stop Brackets are designed to be a direct 
replacement for the Dead Stop string suppressor found on 
Mathews and other bows. Bidigare said the KSB-1 also adds 
a little more weight to balance the bow. He described the 
K-Tech stabilizer, combined with the KSB-1 Stop Bracket, as  
giving hunters a one, two punch that promises to result in bet-
ter shooting. K-Tech Designs can be reached at (810) 309-1582.

 Bryan Bychowski, sales and marketing director for Pine 
Ridge Archery is shown below with the new Nitro Wrist 
Sling and Stabilizer mounted on a Mathews bow. He said the 
Nitro Stabilizer has no metal to metal contact which reduces 

noise and vibration and 
it comes with colored 

rings that match any bow accessory. The Nitro wrist sling 
comes in eight colors and is adjustable to form any angle 
the shooter wants and is made from premium silicon tubing 
that won’t rot or hold scent. The Nitro Stabilizer is available in 
Mathews Lost Camo, G1 Vista or tactical black patterns. Pine 
Ridge Archery 
can be reached 
at (847) 526-
2349. 

When Jeff  
Pippard (at 
right) was crawl-
ing along the 
ground stalking 
antelope on a 
recent western 
hunt, he real-
ized his bow 
quiver was in 
the way mak-
ing stalking dif-
� cult. Upon his 
return home he 
thought about 
the problem and 
designed the 
new Screamin’ Bull Cross Fire Bow Quiver. The Cross Fire 
is a three piece integrated Cross Axis Quiver system that 
is fully CNC machined from 100 percent billet aluminum 

including the hood. The quiv-
er securely holds three arrows 
and has a total mass weight of 
only 6 ounces while stainless 
steel fasteners ensure nothing 
will rust. It is currently available 
for the Elite Hunter E series and 
Quest Hammer as well as the 
Mathews Z7  and Z7 Extreme 
bows. Pippard noted a version 
designed to � t the new Mathews  
Heli-m  is coming soon. Call him 
at (716) 695-5873 for additional 
information. 
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Pape’s Inc. is a leading worldwide distributor of archery 
equipment along with muzzleloading, camping, air guns 
and ATV accessories. According to Vicki Bell (left) and Pape’s 
Sales Supervisor Erlene Shirley shown here holding the new 
Pape’s order catalog, the catalog is acknowledged as one of 
the � nest reference books in the industry. The user friendly 
catalog is produced annually and contains the largest selec-
tion of archery products distributed under one roof. Bell 
said because of the company’s central location in Louisville, 
Kentucky the service they provide to dealers is unmatched. 
Their totally automated warehouse allows most orders to be 
shipped the same or next day. Bell told ArrowTrade that Pape’s 
began selling Mathews branded products about � ve years 
ago and they’ve sold very well. She noted Founder Fred Pape 
is a huge supporter of the National Archery in the Schools 
Program and of Mathews Genesis bows. Bell said Pape’s has 
an experienced sales team that can answer any dealer ques-
tions and the company’s ordering system, is available 24 
hours a day, seven days a week. Call Pape’s at (800) 727-3462 
to place an order or for further information. 

According to Je�  Neal, (left in photo below) vice presi-
dent of sales and marketing for Heartland Wildlife Institute, 
the company took 14 of its best selling food plot, mineral, 
blocks, attractants and scent products and packaged them in 
Lost Camo for Mathews. Neal said the Mathews licensed Rack 
Taker brand is committed to providing nutritionally superior 

wildlife products containing the highest quality ingredients 
while providing consistent, sound nutrition. Among them are 
Deer Block, which is high in protein and doesn’t fall apart in 
the rain, Lick Magic, a high quality mineral supplement that 
provides year round deer nutrition and End of the Trail, which 
according to Neal, is the highest quality deer attractant on 
the market. Ron Boyce, who was one of those manning the 
booth with Neal, informed ArrowTrade about Heartland’s four 
granular deer scents that put out scent for up to seven days. 
These include, All Season Early Buck, Dominant Buck which is 
composed of a tarsal gland scent for making mock scrapes, 
Doe Estrus which is Heartland’s version of a doe in heat 
product, All Scent Unscented, which allows the hunter to add 
their favorite liquid hunting scent and � nally, Branch Magic 
containing dominant buck “head chemistry” incorporated in 
a polymer gel for simulating a licking branch. Pictured in the 
photo are (left to right) Je�  Neal, Ron Boyce, Bruce Ryan of 
Ryan Outdoors, and Chris Hartman. Call the company at (866) 
494-3337 for additional information. 

Matt Bateman (left) and Jace Johnson told ArrowTrade
that Grim Reaper is the only broadhead licensed to carry 
the Mathews name. 
Bateman noted 
the new solid steel, 
bone crushing 
V-notch tip on both 
the mechanical and 
� xed blade heads 
is a Mathews edi-
tion exclusive. The 
100 grain three 
blade mechanical 
version is crossbow 
approved and has 
a brushed gold alu-
minum ferrule and 
a 1-1/2 inch or 2 
inch cutting diam-
eter. The Mathews 
edition � xed blade Hades is a three blade head with  a 1-3/16 
inch cutting diameter and also features an attractive brushed 
gold ferrule. For more 
information on these or 
any of the other Grim 
Reaper products con-
tact the Utah � rm toll 
free at (877) 474-6732.

Atsko’s National 
Sales Manager, Kurt 
Baumgartner informed 
Mathews dealers that 
Atsko is partnered 
with Mathews’ licens-
ing program for 2012 
and is now o� ering its 
signature products in 
Lost Camo packaging. 
The Atsko scent control 
system now comes in a 
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convenient three pack containing N-O-Dor odor oxidizer, Sport Wash Hair and Body 
Soap, and Sport Wash Scent Destroying Detergent. A four pack containing Atsko’s 
U-V Killer that eliminates the ultraviolet glow added to dyes or soaps by some 
manufacturers is also available. Baumgartner noted that the popular N-O-DOR has 
new packaging yet still o� ers an unlimited shelf life since you mix in the powder 
activator before use. Now it is o� ered in a larger size with a trigger spray bottle. 
For 2012, the company has introduced the new U-V-Killer Bow String Wax. This 
new product is comprised of 100 percent beeswax combined with an ultraviolet 
absorbent dye in a fomula thin enough to reach deep into the � bers. Baumgartner 
said other brands of string wax can actually glow because they contain para�  n, 
microcrystalline, or petrolatum. Atsko can be reached at (800) 845-2728.

Marcus Flesher (at left) 
told ArrowTrade that Blacks 
Creek Guide Gear is bringing 
its manufacturing back to the 
United States in 2012 in order 
to ensure prompt delivery and 
to provide the highest quality 
products to its dealers. Flesher 
said that Mathews new Heli-m 
bow changed the concept of bow 
cases and the new Mathews and 
Mission cases o� ered by his com-
pany are designed to carry bows 
with the string up and the riser 
down. By doing so, Flesher said 
bow weight is now balanced at 

the bottom of the case which makes it easier to load and unload. The Mathews 
Heli-m Soft Sided Bow case is designed similar to a satchel with a � ap that buckles 
shut. The Mathews Soft Sided Bow Satchel is an innovative and easy to use product 
created to � t each Mathews bow model. Unlike a standard bow case, the Satchel 
allows the shooter to insert the bow riser � rst and retrieve it without unzipping 
the case. Flesher said his company also o� ers a new soft sided bow valise with 
a Mission, Craze or Riot logo. Contact Blacks Creek at (800) 742-1405 for further 
information. 

Mathews is the founding sponsor of the National Archery in the Schools 
Program (NASP) and has donated millions of dollars to the organization since 
its inception nine years ago. Genesis Education Coordinator Jon Gauthier (below) 
said the organization trains physical education teachers to teach archery and 
to incorporate it into the regular physical education curriculum at their school. 
Gauthier told ArrowTrade the program reaches students who might not participate 
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in regular extracurricular activities and actually improves 
school attendance because of the enthusiasm children have 
for the program. NASP partners with state wildlife agencies to 
administer the program in any public or private school and 
the program is in 47 states including the District of Columbia. 
Contact Gauthier at (608) 269-0832 ext. 205 for further infor-
mation. 

Jarrod Fondie (left in 
photo) and Jerrod Meyer 
told dealers that for 2012 
Vaportrail is o� ering an all 
new limb driven arrow rest 
that according to Fondie is 
stronger and quieter than 
ever before. The new Pro-V 
full capture arrow rest is 
designed speci� cally for the 
bowhunter demanding a full 
capture rest that will deliver 
pinpoint accuracy. It fea-
tures a free � oating adjust-
able spring tension launcher 
arm and the proven limb 
driven technology found in 
the original Limbdriver Pro 
rest. The Pro-V Mathews 
Lost edition is designed 
exclusively for the newest 
Mathews bows and features 
a new Mathews only mount-
ing bracket speci� c to the 
Mathews line. For more 
information call the compa-
ny at (763) 862-8870. 

Real Scent has a new 
size for its popular Pure Heat 
deer scent. Pat Strawser (at 
right) told ArrowTrade the 
new 2.5 ounce container 
naturally costs less than 
the original 4 ounce size 
enabling hunters to spend 
less and still get the same 
great product. “We felt with 
this economy, the reduced 
cost is important to a lot of 
hunters,” Strawser noted. He 
added that the new sized 
package is licensed in Lost 
Camo and that it has opened 
up a whole new market for 
his company when several 
shops sold it on a trial basis 
last fall. Call Real Scent toll 
free at (888) 605-2825 for 
additional information. 

Dale Voice (photo right) 
may have retired from his 
position as Vice President 

of Sales and Marketing at Bohning but he was still on duty 
when we caught up with him at the Mathews Show. For 2012, 
Bohning has introduced the new Chameleon mechanical 
bow quiver o� ering the same features as its Chameleon three 
or � ve arrow model including nine interchangeable camo 
patterns to match a hunter’s surroundings, bow or favorite 

camo. Voice noted the Chameleon Mechanical 
model has an easy on, easy o�  secure soft 
snap mounting and holds � ve arrows. This 
new quiver has a high impact, polycarbon-
ate stem that provides the strength of metal 
without the weight and a slim design to keep 
it close to the bow. For crossbow enthusiasts, 
Voice noted Bohning has come out with a 
Topmount Crossbow Quiver mounting system 
that can be attached to the sight rail of a cross-
bow without removing the scope. This feature 
allows for parallel mounting of the quiver and 
reduces the forward weight of the crossbow. 
Several other new products are in the Bohning 
2012 line up including the Barkshark, a small 
portable quiver mount designed for treestand 
hunting and the new BowHitch with a unique 
“L” bracket that stays attached to the bow’s 
riser. Receivers are then placed wherever they 
are wanted or needed to secure the bow. A 
receiver can be placed in a closet for storage 
and another in a trophy room. A new line of 
bow� shing products and a whole new line of 
HD arrow wraps are also in the line-up. Reach 
Bohning at (231) 229-4247 for more informa-
tion.

SKB produces high quality bow cases 
and company President, Steve Kerpan (photo 
below) told ArrowTrade this year, SKB has come 
out with its new Hunter XL Series bow case 
designed to accommodate wider bows such 
as the Mathews Z7 and Z9 even with a quiver 
attached. The Hunter Series bow case features 
a shaped ABS exterior, plush lined interior, 
foam arrow system and lockable draw bolt 
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latches. He said SKB is developing a case speci� cally for the new Mathews Heli-m 
bow and that it would be available by January of 2012. SKB has redesigned its ATA 
Shaped Parallel Limb Bow Case by making it deeper and larger to accommodate 
the new parallel limb bow styles including the Mathews Z7, Z7 Extreme and others. 
Also new for 2012 is the SKB Mathews Hybrid Bow Case featuring a rugged, weather 
resistant 600 denier ballistic nylon exterior and an interior roomy enough to accom-
modate a wider style of bows. SKB has added two new bow cases to its watertight i 
series line. The MIL-STD is an injection molded case that comes with a lifetime war-
rantee and $1,500 of content coverage while the Ultimate Watertight Double Bow/
Ri� e Case o� ers maximum protection for two wider, parallel limb bows or a bow 
and ri� e combination. SKB can be reached by calling (800) 654-5992.

According to Ben Summers pic-
tured here talking to Tru Ball sta�  shoot-
er Je�  Dumke, Tru Ball put Lost Camo 
on its line of Armortech sights last year 
and the move worked out really well 
for the Madison Heights, Virginia com-
pany. According to Summers, shooters 
embraced these already popular hunting 
sights and the company couldn’t make 
enough of them. For 2012, Tru Ball is 
putting a 2 inch scope housing on the 
Armortech HD and Armortech Vision line 
of hunting sights to provide an optimal 
view of the target. Also new for 2012, is 
the Center X release that according to 

Summers promises to be one of the most technologically advanced lines of archery 
releases to ever hit the industry. “The Center X has a special internal mechanism that 
allows a super light trigger pull coupled with individual micro adjustment screws 
for setting the sensitivity and travel,” Summers explained. He added that the new 
Predator release with its adjustable draw length has all the built in quality shooters 
have come to expect from Tru Ball and at a modest price point. Tournament shoot-
ers haven’t been forgotten because the company has introduced the new Inside 
Out back tension target release which features zero torque single head adjustment 
to remove the twist from any D-loop at full draw. Other features include a new in� -
nite two screw speed adjustment with engraved marks on the handle for quick, easy 
and accurate settings and a � ip sear that changes the release from click to no click 
quickly and easily. Call Tru Ball at (434) 929-2900 for further information. 

According to Easton National Sales Manager Je�  Howard (pictured here) for 
2012, Easton is providing factory cresting on it’s A/C Injexion, Carbon Injexion, 
Bloodline, Bloodline WildThing, Carbon Ion, ACC Pro Hunting Series, Axis and Axis 

Realtree arrows to provide the look of custom arrows right 
out of the box. Howard said the new lightweight cresting 
increases visibili-
ty, vane adhesion, 
and makes 
refletching sim-
pler. Also new this 
year is the Arsenal 
D e t a c h a b l e 
Quiver that prom-
ises to be perfect 
when hiking the 
hills out west or 
when waiting in 
an eastern tree-
stand for white-
tails. The Arsenal 
comes in an easy 

Realtree arrows to provide the look of custom arrows right 
out of the box. Howard said the new lightweight cresting 
increases visibili-
ty, vane adhesion, 
and makes 
refletching sim-
pler. Also new this 
year is the Arsenal 
D e t a c h a b l e 
Quiver that prom-
ises to be perfect 
when hiking the 
hills out west or 
when waiting in 
an eastern tree-
stand for white-
tails. The Arsenal 
comes in an easy 

tured here talking to Tru Ball sta�  shoot-
er Je�  Dumke, 
on its line of Armortech sights last year 
and the move worked out really well 
for the Madison Heights, Virginia com-
pany. According to Summers, shooters 
embraced these already popular hunting 
sights and the company couldn’t make 
enough of them. For 2012, Tru Ball is 
putting a 2 inch scope housing on the 
Armortech HD and Armortech Vision line 
of hunting sights to provide an optimal 
view of the target. Also new for 2012, is 
the Center X release that according to 

• Over 25 million hits per month. 
•Worlds largest archery website. 
•Sponsored by over 200 
   manufacturers.
•Talk to fellow archers, pros, 
 and bowhunters worldwide. 

Message Board includes:
•General Archery Discussion
•Bowhunting Discussion
•Manufacturer’s Product 
 Announcements
•Traditional Archery
•LiveChat
•Blogs 
•Hundreds of Archery Articles

archerytalk.com
archeryhistory.com

archerytalkblogs.com

The largest FREE  
archery classifieds  
on the internet!

Get Answers Free at 
ArcheryTalk.com

Check out AT’s FREE
how-to video series 

for new shooters!!

Mar12Mathews146-163T3.indd   159 1/31/12   2:24 PM



160

to detach one piece model or, for those preferring a solid 
streamlined set up, a two piece version is available. This year 
Easton has partnered with New Archery Products and Muzzy 
to come up with the Deep Six arrow and broadhead system. 
Howard said Deep Six o� ers a new standard in high per-
formance for shafts used speci� cally for hunting. The Deep 
Six concept features micro shafts coupled with an overbore 
broadhead design and it works in concert with Easton’s X and 
G series micro diameter shafts including the Full Metal Jacket 
shafts. The overbore ferrule creates a channel wider than the 
arrow shaft decreasing friction for deep penetration and more 
pass throughs. Easton’s Tracer lighted nocks feature a long 
lasting 90 hour lithium battery life and are available for virtu-
ally every make of hunting arrow. This year these long lasting 
lighted nocks will have extra replaceable batteries included in 

the packaging. Easton 
Technical Products can 
be reached by calling 
(801) 539-1400.

According to Rick 
Calkins (right in photo 
at left) and Stacy 
Smallwood, the whole 
idea behind FX Camo 
Products was to make 
something easy to use 
and simple to remove. 
Calkins said FX Camo 
is a wax based prod-
uct that doesn’t run or 

come o�  in the rain yet can easily be wiped o�  using a paper 
towel or soft cloth. The product comes in seven di� erent 
color patterns including Mathews Lost, Mossy Oak Break Up 
and In� nity, Realtree AP and APG and Ground Blind Black. 
The company can be reached at (317) 439-1976 for additional 
information. 

Arizona Archery Enterprises (AAE) has improved its 
popular DOA arrow rest for 2012 and according to AAE Vice-
President Dan Fisher it now contains ball bearings on both 
sides of the launcher axle. The axle rotates on twin ball bear-
ing assemblies for speed and longevity and contains a delay 
mechanism allowing it to stay up and support the arrow 
longer. The new DOA is available in Standard, Hoyt Tec, Hoyt 
Carbon and Mathews mounts and comes in either black or Lost 

Camo. Fisher, pic-
tured bottom left  
with Assistant 
Marketing Director 
Nina Hinton (cen-
ter) and National 
Sales Coordinator 
Amber Hudson 
(right), said deal-
ers have shown a 
great deal of inter-
est in the newly 
designed rest and 
the trio wrote a lot 
of orders.  Contact AAE at (928) 772-9887. 

S4Gear makes outdoor equipment and Vice President 
Dayne Lester (above) said this company is dedicated to pro-
viding sportsmen with superior quality, expert craftsmanship 
and technically advanced products that exceed the most 
demanding standards. Lester showed us the new JackKnife 
smart phone bow mount that is designed to � t any smart 
phone and allows the user to � lm their hunting experience 
and then share it with friends or family. “It’s a social media, live 
in the woods,” Lester explained. The new Wing Man Treestand 
Console is likely to be a big hit for those who hunt deer from 
trees. It is a gear management tray that keeps a hunter’s most 
used items like binoculars, deer calls and even his lunch at the 
ready thus minimizing movement. The console has a quick 
detach T-bolt system and a pivoting arm that moves it out 
of the way when taking a shot or when getting into or out 
of the tree. The Wing Man is made of 6061 T-6 aluminum and 
features a closed cell molded foam armrest to provide added 
comfort for extended time in the stand. Having a set of bin-
oculars hanging around your neck while hunting is a handy 
place to have them but that arrangement poses numerous 
problems. S4’s Lock Down Optics Deployment System solves 
that problem by providing lens protection coupled with 
ShockCord Security Straps that fasten to the optic to provide 
maximum security. Hunters will appreciate how Anti-Bounce 
Technology safely secures the binocular to a hunter’s chest 
without the movement or bounce associated with traditional 
harness designs. Call the � rm at (541) 998-8800 for additional 
information. 

Hold Up Displays o� ers dealers a variety of display inno-
vations and accessories for archery, ri� es and other outdoor 
sports. All products are made in the U.S.A. and are backed with 

Technical Products can 
be reached by calling 
(801) 539-1400.

Calkins (right in photo 
at left) and Stacy 
Smallwood, the whole 
idea behind 
Products
something easy to use 
and simple to remove. 
Calkins said FX Camo 
is a wax based prod-
uct that doesn’t run or 
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which is similar to the Wolf except it has a single jaw. Humble 
noted, Scott has also introduced the new Tek Hybrid bow 
Sight which combines target sight adjustment capability 
and hunting sight durability. For more information on any of 
these new products contact the company at (606) 663-2734.

 The Brunton Outdoor Group values it’s partnership 
with dealers and for 2012 it is leveling the playing � eld by 
implementing a new Minimum Retail Pricing Policy (MRP). 
Brunton’s prod-
uct margins are 
often unmatched 
by other brands 
in a particular 
category and the 
company wants 
to keep things 
that way by limit-
ing distribution of 
their MRP prod-
ucts exclusively 
to Authorized 
Partners. National 
Sales Manager Joel 
Bell (photo) said 
this year Primus, 
part of the Brunton 
Outdoor Group, is 
o� ering a new line 
of rechargeable 
lights including 
the new Glacier 
320 with 150 lumens of game � nding brilliance and a 320 
foot directional beam. Bell said all of his company’s recre-
ational compasses will be manufactured in the United States 
beginning this year and that the company has partnered with 
National Geographic to allow a purchaser of a Brunton O.S.S. 
compass with National Geographic markings to download 
up to � ve topographic maps free of charge. Bell also noted 
the popular compact Get-Back GPS system is now available 
in the Mathews Lost Camou� age pattern. Call the company 
at (307) 857-4700 for additional information.

Sam and Judy Collora have been supplying hunters 
with high quality deer scents since 1991 and specialize in 
maintaining the integrity of their products the way nature 

• Better accuracy right now
• Confidence at long range
• Works with your existing sight
• Controls bow torque

Watch the Square-Up video on our website

SquareUpArchery.com    (860)-663-3949

a structural lifetime warrantee. Travis Thieman (facing page 
bottom right) said the Mathews Bow Holder only comes in wal-
nut as an exclusively licensed Mathews product and is a great 
accessory to sell with every bow. He added that the Stabilizer 
Bow Hanger is now available in either a 90 or 45 degree angle 
and can face either left or right. The stabilizer threads into 
the stabilizer hole of the bow and can be mounted to a 3 

inch slatwall sys-
tem or on a � at 
wall surface. The 
company can be 
reached at (608) 
435-6623. 

Mossback 
Game Calls 
has set out to 
increase their 
brand of what 
owner Weston 
Clark (left in 
photo) says are 
the most life-
like game calls 
ever made. Plant 
Manager Hoss 
Ridinger (right) 
joined Clark in 

explaining how the Mossback brand of calls features nasal and 
throat technology. The key is in the revolutionary patented 
design that mimicks the throat, mouth, and nasal passages 
of a game animal to produce the most realistic sound. The 
calls feature a simple to operate reed system so a hunter can 
change reeds and adjust the call to produce di� erent tones. 
Reach Mossback Game Calls at (719) 487-9078. 

According to Tim Humble, sales and customer service 
representative for Scott Archery (photo below), the company 
is introducing four new releases for 2012. The Scott Fox and 
Scott Cougar feature a single jaw stainless steel head and 
come with a Velcro youth strap or small buckle. Both are 
o� ered in pink. The Scott Wolf is a double jaw, blackened 
stainless steel release with an angled trigger and it is furnished 
with either a nylon or standard rigid connector. The Wolf has a 
whisper quiet trigger stop and a rubberized locking band for 
quiet storage. The fourth new release o� ering is the Wolverine 

inch slatwall sys-
tem or on a � at 
wall surface. The 
company can be 
reached at (608) 
435-6623. 

Game Calls 
has set out to 
increase their 
brand of what 
owner Weston 
Clark (left in 
photo) says are 
the most life-
like game calls 
ever made. Plant 
Manager Hoss 
Ridinger (right) 
joined Clark in 

explaining how the Mossback brand of calls features nasal and 

Mar12Mathews146-163T3.indd   161 1/31/12   2:26 PM



162

intended. Mrs. Doe Pee, Special Blend Doe in Estrus Urine 
is now being o� ered in the Lost Camo edition and comes in 
a new 2 ounce applicator bottle to allow the hunter to drip, 
squirt or spray a � ne mist near his stand site. A 4 ounce bottle 
is also available so a hunter can re� ll the applicator bottle with 
the amount needed for a day’s hunt while keeping the re� ll 
bottle fresh in the refrigerator. Judy Collora (at left above) said 
a 6 ounce combo pack consisting of a 2 ounce � lled applicator 
bottle and a 4 ounce re� ll bottle is also available. “We were 
really busy and wrote orders all morning,” Judy commented. 
Call the Colloras at (319) 385-3875 to � nd out more. 

Covert Scouting Cameras is o� ering four new camera 
models for 2012, Kimber Johnson (photo below) told us. The 
stealthy Code Black is an 8 Megapixel camera with black LED’s 
and has no visible glow. It is capable of sending photos to an 
existing email account for evaluation and viewing just about 
anywhere. The Extreme Black 60 has the same features as the 
Code Black except it doesn’t email pictures. The Extreme Red 

40 has 40 LED’s and is capable of tak-
ing time lapse photos while the MP6 
is the company’s price point camera 
and is available in Lost Camo or black. 
All models have a viewing screen for 
checking photos in the � eld and all 
models are available in the Mossy Oak 
pattern. The company can be reached 
by calling (877) 462-1799. 

The guys at Apex Gear were busy 
writing orders when we stopped to 
take this photo. For 2012, Apex has 
introduced the new Gamechanger 
Series of bow sights with a new Tru-
Zero  pin design that minimizes pin 
gaps. Fiber colors can be changed 
without changing pins while an ultra-
� ne click adjustment � ne tunes wind-
age and elevation settings. The new 
sights are coated with what the com-
pany calls a Tru-Touch coating to provide a soft feel. The aper-
ture is 2 inches in diameter and an adjustable micro push but-
ton light is included. Apex has also introduced the new Accu-
Strike Pro Series and new Tundra Series bow sights all with the 
Tru-Touch coating. Two new quivers have been added to the 
line for 2012. The Accu-Strike holds four arrows and has a tech-
nical rubber liner that keeps the hood quiet and won’t dull 
broadheads. The new � ve arrow Gamechanger quiver features 
CNC aluminum construction and easy, one hand removal. An 
adjustable tension Cam-Lock moves the quiver tight against 
the bow riser to reduce torque and provide better balance. To 
get more information on any of these Apex products call the 
Texas � rm at (877) 701-2739.

Dustin Wardell (below), national account manager at 
Black Gold, said the company has streamlined its line of 
hunting sights for 2012 and is now o� ering six sight models 
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with several new features. The Bigdog 2 inch pin guard is 
now o� ered on the Rush and Vengeance models while two 
new sights with dovetail mounting brackets are available in 
the Ascent and Vengeance models. The Amp, 
Rush and Surge are now being o� ered in the 
Mathews dealer exclusive Lost Camo pattern. 
Wardell said the company has also introduced 
a new Ascent target sight that has full � rst, 
second and third axis adjustability and a speed 
dial adjustment system that is fast, precise and 
reliable. Black Gold can be reached by calling 
(406) 388-9060. 

ARRO board member Marty Stubstad (left in 
photo above right) discusses ARRO buying pro-
grams with ARRO member Tom Wilcox. ARRO is 
a national organization of professional full time 
archery ranges and pro shops, independently 
owned and operated by some of the most 
knowledgeable archers in the country. Members 
have access to the widest and best selection of 
archery products on the market today and the 
group buying power enables the organization’s 
pro shop members to o� er competitive pricing. 
In addition, ARRO says member pro shops pro-
vide an ideal environment to learn about 
the sport of archery, equipment and the 
skills required to be successful a� eld. For 
information about how to become an 
ARRO member call the organization at 
(800) 234-7499.

Lennie Rezmer, executive vice-pres-
ident of Eastman Outdoors (center in 
photo to right) is shown here discuss-
ing the new Carbon Express Covert SLS 
crossbow with Taylor Jacobs (left) and his 
father Bob, owner of the Straight As An 
Arrow archery shop located in Topeka, 
Indiana. Rezmer said the new compact 
SLS is designed to be a high performance 

shooting system with a 
slim line design to allow 
for easy maneuvering in a 
ground blind or treestand. 
Despite its high speed 
of 355 feet per second 
and 119 foot pounds of 
energy, the SLS is light-
weight and well balanced. 
Rezmer said Eastman is 
also introducing the new 
Covert CX2 crossbow with 
a 9 inch multi-position 
adjustable picatinny rail 
system making it perfect 
for mounting accessories. 
With a fully adjustable 
forearm and a custom 
tactical fore grip, the CX2 
promises to provide the 

ultimate in custom � t and comfort, according to Rezmer. 
Contact Eastman Outdoors at (810) 720-8790 for additional 
information. 
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