
It is common for those of us in the archery industry to
think of archery as simply a “sport”. However when
visiting Easton Technical Products last year in Salt

Lake City, Utah I had the opportunity to spend some time
in the Easton Foundation’s archery library, which is home
to an extensive collection of historical archery documents
and artifices. During my visit, Greg Easton pulled a book
from a shelf entitled The Third Invention by Steve Hayes
and casually suggested that I might enjoy reading it. (The
Third Invention is no longer in print but both new and
used copies are available on Amazon.com.)  When he men-
tioned the book focused on the history of the bow and
arrow I was immediately hooked. In his book Hayes states
that he considers the bow and arrow one of man’s three
greatest inventions or discoveries. The first being man’s
ability to create fire at will by striking iron pyrites and flint
together to create sparks. The second was the develop-
ment of tools including the wheel without which man
could not have transported anything larger than he could
drag or carry. The third invention, “the bow and arrow”, lit-
erally lengthened the hunter’s arm enabling him to hunt
from a safe distance at a time when animals were better
equipped to hunt man than man was to hunt animals. The
bow also allowed man to better defend himself from his
growing list of human enemies.

A LITTLE ARCHERY HISTORY
The history of man has been recorded for only slightly

more than 10,000 years and according to scientists, man
himself varies in age with 200,000 years being generally
accepted although as a race we could be considerably
older. Gunpowder was discovered in approximately 850
AD with the first crude firearms appearing in the early 16th
century. Therefore the history of firearms pales in compar-
ison to the bow and arrow whose origin can only be spec-
ulated upon as it is older than recorded history itself. Even
today in some remote corners of the world the bow and
arrow is still used by primitive tribes to provide food and
defense. Therefore I think it is safe to say that the bow and
arrow, more than any other weapon, was responsible for
changing the course of history and the development of civ-
ilization as we know it. 

Consider for a moment the impact the bow had on
early man and the role it played in his development.
Primitive man needed to hunt for food for himself and his
family every day. Before the invention of the bow he used a
club, a rock or maybe a spear for hunting. Collecting food
consumed just about all of his time. The invention of the
bow extended man’s hunting range and efficiency allowing

man to spend less time hunting food and more time devel-
oping tools, shelters and the things that helped him
become the master of his environment instead of a victim
of it. 

I think it is safe to say that without the bow and arrow
our world today would be much, much different than the
one we presently enjoy. The strong impact the bow and
arrow has had on our history and maybe even our survival
as a human race could be the reason for the strong per-
sonal attraction most feel towards archery. Anyone who
doubts that has only to watch an arrow arcing in flight
against the sky to feel an unexplainable connection.   

While we no longer need the bow and arrow as a tool
of survival the bow now offers unlimited recreational pos-
sibilities including, bowhunting, bowfishing, Olympic
competition, 3-D shooting, field and target archery,
archery golf, roving archery as well as simple backyard
family fun. Archery includes all forms of shooting from
stick bows and recurves to compounds and crossbows.
Shooting styles vary from fingers to releases and instinctive
shooting to complicated mechanical sights. While archery
styles and equipment may vary according to personal
choice they all share a common origin with the ultimate

Family Generosity Benefiting
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Jim Easton was a recognized leader within the sporting goods
industry and was inducted into the Sporting Goods Manufacturers
Association Hall of Fame in 1994. From the left are Lynn Easton,
Phyllis Easton, Jim Easton and Greg Easton.
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goal of launching an arrow toward a distant target.  
While it is easy to look at the differences in archery we

need instead to look at what binds all of the different fac-
tions together. United we not only strengthen the sport but
our individual interests as well as our business interests.
Helping archery grow and bringing new shooters to the
sport regardless of their individual interest directly benefits
the dealer which in turn benefits the manufacturer and as
a result, the entire industry. Growing the number of people
involved in the sport of archery has an impact on everyone
involved in the sport either directly or indirectly.   

EASTON SPORTS DEVELOPMENT FOUNDATION
I believe no one saw the need to grow the sport of

archery more clearly than James Easton, who formed the
Easton Sports Development Foundation in 1982. The
intended purpose of the original Foundation was to pro-
vide support for the USA Olympic team that would be
competing in the upcoming 1984 Olympics. The
Foundation constructed three Olympic ranges in the Los
Angeles area for the training of existing and potential
Olympic archers. Easton felt it was
important to archery to field the best
American archers possible which he
felt would in turn draw more national

attention to the sport. After the Olympics these ranges
were opened to the public to give more people hands-on
exposure to the sport. Easton also established several
youth archery programs in the San Diego, California area
to stimulate interest in archery and attract more people. 

Easton’s original Foundation focused solely on facili-
ties and archery programs so no grant monies were avail-
able for distribution. That changed in 2006 when James
Easton sold off Easton Sports, Inc., the manufacturer of
non-archery related items like baseball gloves, and used a
portion of the proceeds to fund the second leg of the
Foundation known as Easton Sports Development
Foundation II (ESDF) which was designed to establish
grants for facilities and training programs. Grants were
made available for baseball, softball, ice hockey, cycling
and archery. The majority of the money is earmarked for
archery with the remaining allocated to other sports and
charities. The Foundation also offers its own archery pro-
gram, Olympic Archery in the Schools, (OAS) to help pro-
mote archery on a national scale. In addition to the grants
the Foundation also provides archery equipment for facil-

ities and programs.

the Entire Archery Industry

By John Kasun
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Jim Easton was closely identified with the
Olympics serving as Mayor of the Olympic
Athletes Village during the 1984 Olympics
in Los Angeles. Jim also served two terms
as President of the International Archery
Federation (FITA). However Jim is equally
at home in the field as these hunting pho-
tos demonstrate.
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The Foundations mission state-
ment is as follows: 

To provide excellence in leadership,
facilities, programs, training and edu-
cation for the growth and development
of archery, softball, baseball, ice hockey,
cycling and other charitable giving.

The Foundations stated goals are:
To strengthen U.S. Olympic Archery

Teams 
To introduce target and recreational

archery to new participants
To grow all types of archery competi-

tion
To build or refurbish archery ranges

and regional archery centers
To support bowhunting education, habitat and wildlife

protection
To create a continuous path from youth, through school to

a national team
To train coaches in a uniform training system
To help develop opportunities for coaches to make a living

as a professional coach

To date the Easton Foundation has committed sup-
port to the following programs and projects:

Constructed the United States Olympic Committee
Archery Training Center in Chula Vista, California in 1992.

Provided annual archery camp programs financial sup-
port for various groups.

Established two regional archery centers with local part-
ners located in Newberry, Florida and Yankton, South
Dakota plus funded the archery center, (part of the Demmer
Center) at Michigan State University.

Support the National Archery in the Schools Program
(NASP).

Provide funding for USA Archery, US Collegiate Archery
and the National Field Archery Association plus numerous
other archery groups.

Provide grants to the Bowhunting Preservation Alliance
which were used for various community archery programs.

Support National and international tournaments or
competitions including the 2009 Youth World Cub
Championships in Ogden, Utah and in 2010, 2011 and 2012
sponsored a leg of the Archery World Cup.

Support After School Archer Program (ASAP).
Support Southern California Olympic Archery School

Program
Provide combined grants of over $10 million covering

activities during 2007 – 2010

Future Support Planned Includes 
Continued development of additional regional archery

centers.
College archery

program development
and support.

The Foundation
plans to continue its
support of the pro-
grams above into the
future, as well as to
continue the develop-
ment and expansion of
additional archery cen-

Doug Engh is not only the man
behind the smile but is also behind
Easton Foundation’s grant process.
Engh is the Foundation’s Outreach
Director and acts as the liaison
between the Foundation and various
non-profit groups and government
entities. Engh’s extensive back-
ground working with grants allows
him to work with grant applicants to
strengthen their plan ensuring not
only a successful application but a
successful program as well.

The Easton Sports Development Foundation Center for Archery Excellence and the National
Field Archery Association and Museum are housed in this state-of-the-art facility located in
Yankton, South Dakota.

The Easton-Newberry Sports Complex located just west of Gainesville, Florida was
established as the result of partnership between the community of Newberry and the
Easton Foundation.
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ters, coaching programs and the
development of new to elite archers.

FOUNDATION STAFF
Caren Sawyer joined Easton in its

corporate offices in 2000 and became
Executive Director of ESDF when it
was formed in 2006. “Presently we
have 20 employees working in the
Foundation,” said Sawyer. “Ten are in
Los Angeles, two at other locations
and eight in our Easton Newberry
Sports Complex which opened in
2010 and is located in Newberry,
Florida just west of Gainesville,
Florida.”

During ArrowTrade’s visit to
Easton’s facility last year to discuss the
ESDF Greg Easton used the term, “cre-
ating a path for archers”, several times
during the conversation. “There are
many avenues available to archers
such as target archery, 3-D shooting,
field archery or hunting but there is no
common path,” Greg explained. “The
Foundation started out providing
training and facilities for Olympic
style shooters in an attempt to win
more gold medals for the U.S. With
gold medals comes public attention

which in turn draws people to the
sport, however not everyone is going
to be an Olympic champion. We really
don’t care what part or style of archery
people are interested in we just want
them to stay in archery and see
archery as a lifelong sport. Winning
Olympic gold is just one way of
attracting people’s attention. As more
people shoot archery it is important to
create more opportunities for them to
shoot and make available facilities to
use which in turn will keep them in

the sport. Personally, I am more
encouraged about the future of
archery than at any time since my
involvement began. I see a lot of indi-
vidual promotional efforts out there
and I envision the Foundation as
establishing a path for all archers to
follow and interconnect these efforts
to strengthen the sport.” 

“The sport of archery is some-
what fragmented by its very nature,”
stressed Greg. “Archery is both an
organized and an individual sport. In
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Bob Romero is coaching and program
development director for the Easton
Sports Development Foundation. While
Romero’s responsibility is overseeing the
program, coaching training and site con-
struction he always has time to fill-in as
required. Here he is shown making some
on the line bow adjustments.

Mar12AT136-145.qxp  2/4/2012  6:09 AM  Page 139



order to gain our greatest impact we
need to pull our numbers together for
strength while maintaining our indi-
vidually. Our goal, as I see it once the
entire path is established, is to enable
a kid who entered a program such as
NASP in grade school to go onto addi-
tional levels of training in local pro-
grams or at a local training center
where the proper coaching was pro-
vided so they could benefit from
advanced Olympic training and go to
the Olympics to win the gold. At the
same time there should be alternate
paths for those interested in
bowhunting or other forms of compe-
tition including simply recreational
archery in the back yard. It is in this
way that we can pass our love of
archery down through us to the fol-
lowing generation.”   

Sawyer reflected those senti-
ments as well. “I have been asked in
the past why the dealer should be
interested in what the Foundation is
trying to do,” said Sawyer. “It’s simple,
our goal is to create more archers and
keep them in the sport as long as pos-
sible. Archers buy equipment and by
attracting people to the sport we are
creating customers for the dealer. In
our Newberry facility we have a wait-
ing list for classes and our tourna-
ments are always full. In addition to
our own in-house tournaments we

also host the World Cup and the Gator
Cup. Our overwhelming attendance at
all of these events indicates to us that
there is a pent-up demand for archery.
Recently, for a six month period of
time, we tracked several of our youth
classes where we provide equipment.
Eighty kids bought their own new
arrows during that time period. They
bought those arrows from local
archery dealers. As they advance their
skill level they will also be buying
bows, releases, sights and accessories.
Because of the technical nature of
archery you need a knowledgeable
person to sell you the proper equip-
ment and we see our students turning
to an archery pro shop for their needs.
That in turn broadens the dealer’s
customer base. Growing the sport
grows the business. It is a win-win for
everyone involved.” 

“Archery has several key selling
points,” continued Sawyer. “It’s fun
and parents and kids can do it togeth-
er giving them something to share
and enjoy as a family.  While it can be
done for sheer enjoyment for those
who wish to be more competitive the
opportunities are endless. Within our
programs we make every effort to
show the archer all the possibilities to
enjoy the sport and to promote
archery as a lifelong sport.”

Robert Turner is a recent addition

to the Easton family. He is located at
the Newberry, Florida facility having
arrived in this country from Australia
just 17 short months ago. Turner is the
head archery coach and program
administrator at the facility. “The
Newberry facility is a partnership
between the ESDF and the town of
Newberry,” Turner explained. “We
offer a wide range of classes for differ-
ent level archers both youth and
adult. In addition to the classes we
have regular tournament events and
offer shooting memberships for those
who are just looking for a place to
shoot. During 2011 we had approxi-
mately 12,000 paid shooters use our
facility.”

“Our main focus is on the promo-
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Rob Turner, coach at the Easton-
Newberry complex, is shown here with
one of the winners at the Junior World
Championships which were held in Poland
in 2011.

A glance down the shooting line on this Easton Foundation sponsored event shows a
mixture of compounds and recurves, release and finger shooters. While archery is an
individual sport we must all work together and support everyone involved in the sport.
There is strength in numbers and for archery to grow all archers need to act as a team.
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tion of the sport of archery, any type of archery,” stressed
Turner. “We recently had a class that had recurve shooters,
compound shooters and several crossbow shooters all
mixed together. Our purpose is to promote the sport not
pass judgment on what style of shooting or equipment a
person chooses to use to participate in the sport. If it
shoots an arrow we are involved in helping people learn
how to do it right.”

“We also have instructor and coaching classes on site,”
Turner continued. “We offer two levels of instructor train-
ing, and then level three community coach training. If we
want to grow the sport of archery we will need trained and
competent instructors and coaches who can help people
learn the sport properly and improve their skill levels. The
better people shoot the more they enjoy the sport and the
greater the chances of them remaining involved in archery
and possibly even bringing others into the sport.”

Bob Romero is coaching and program development
director for the ESDF and is located in Albuquerque, New
Mexico. Romero brings a unique combination of skills to
the program including a background in construction and
small business coupled with his coaching certification.
“My construction background is a great aid as I seek poten-
tial future archery center sites and my small business expe-
rience allows me to help ensure a quick and efficient start-
up of any new location,” explained Romero. “However one
part of my responsibilities that I feel is equally important to
the success of our programs is making sure our coaches are
maintaining the established standards of the program by
providing the proper training to the participants. Good
coaches are going to be key as we move forward and it will
be challenging to find enough qualified people as we open
additional facilities. I am in the process of developing a hir-
ing list from which we can draw future
coaches to ensure we can provide the
proper staffing as required.”  

“While the Foundation constantly
attempts to broaden the selection
pool for Olympic qualified archers our
goal is to make archery a mainstream
sport,” Romero said. “Not everyone is
qualified or even interested in becom-
ing an Olympic archer. Many archers
are more interested in other phases of
the sport. At the Foundation we work
with the Archery Trade Association,
the Archery Shooters Association, US
Collegiate Archery, USA Archery, the
National Field Archery Association,
Olympic Archery in the Schools, as
well as numerous parks and recreation
organizations, to mention just a few,
to promote the sport of archery.
Archery is so vast and diversified that
no one source could administrate and
fund it all so we work with existing
established organizations. This coop-
erative effort is important to the suc-
cess of not only each individual seg-

ment of the sport but for the sport overall.”
“While it would be nice to believe that everyone

involved in archery is fully aware of the Easton Sports
Development Foundation and its effort to grow the sport,
that is not the case,” Sawyer commented. “We continue to
try to get the word out and expand our impact to points
around the country. To date we have expended approxi-
mately $13 million in the promotion of archery in various
forms, several of which have been mentioned previously.
In order to ensure the grant money is directed towards pro-
jects that have the greatest chance of success and will have
a significant impact per dollar on the growth of the sport
we have specific guidelines for the granting process.”

“Doug Engh is our Outreach Director,” said Sawyer.
“Doug is the liaison between the Foundation and various
non-profit groups and government entities that the
Foundation works with to accomplish the goal of expand-
ing the sport of archery. In addition, Doug serves as the
main contact person for groups interested in building
archery facilities.”

“Growing archery programs are most successful when
they contain both recruitment and retention elements,”
explained Engh. “The American Camp Association which
coordinates summer camps across the country introduces
approximately 3.4 million kids to archery each summer.
Archery is the second most popular summer camp activity
with swimming being number one. However, when those
children return home from camp, if there are no archery
programs available for them to easily stay involved and
continue their interest, there is no retention. We see the
most success in areas where young people can be intro-
duced to archery at the camp and return home to local
park and recreational programs, 4H, scouts or other pro-
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There is a difference between shooting a bow and learning how to shoot one properly.
The difference is learning the basics from a qualified coach or instructor. These young
archers are learning the basics of archery using stretch bands during their first step.
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grams in which they can continue to pursue their interest
in archery.”

“It is the purpose of the Foundation to work with non-
profit organizations to not only provide money for pro-
grams but to also ensure the proposed program is
designed for sustainability.”  Engh continued. “I work with
grants that range from $25,000 and
above. The Foundation has
resources and connections to help
grant recipients develop a solid plan
to ensure that there effort not only
recruits archery participants but
retains them as well. That means
developing a plan for their contin-
ued involvement in archery so they
can progress to the next level. For
example, let’s assume several educa-
tors or gym teachers initiate a NASP
(National Archery in the Schools
Program). That is the initial recruit-
ment phase which introduces kids
into the sport. The next logical step
might be an ASAP (After School
Archery Program) followed up with a
JOAD (Junior Olympic
Development) program. While the
initial NASP program is great at get-
ting kids introduced to the sport the
next level programs provide those
interested in progressing to the next
level a clearly defined path to fol-
low.”

ORGANIZATIONS
ATA: Michelle Doerr, director of

archery and bowhunting programs
for the ATA (Archery Trade

Association) explained, “The sport of
baseball has a clearly defined path for
its participants. At the entry level you
have T-ball, followed by Little League.
Next you have organized high school
teams followed by college teams then
multiple levels of professional ball. The
path is well accepted and easily under-
stood. Archery on the other hand is
often learned by people without the
benefit of any formal training or expo-
sure to the overall opportunities in the
sport. Take bowhunting for an exam-
ple. Where does a young person who
has developed an interest in archery
and would like to try bowhunting, but
who did not grow up in a hunting fam-
ily, learn the hunting skills required to
become a bowhunter?  By developing
and offering a specific curriculum such
as that which we offer in ATA’s Explore
Bowhunting Program we provide the

basic knowledge to get a potential bowhunter started on
the right track.”

“By utilizing grant money from the Easton Foundation
the ATA was able to develop programs such as the Explore
Bowhunting Program which it makes available to non-
profit groups such as local park and recreation organiza-

Each archery center serves multiple duty not only as a shooting range but also offering
classrooms for training as required. Note the archery styled snacks awaiting the stu-
dents at break time.
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tions, 4H, scouts etc,” Doerr said. “Growing the sport of
archery is something we need to do as a group by utilizing
every avenue possible and working together. You don’t
have to do it all by yourself.”

NFAA: “The National Field Archery Association (NFAA)
was based in California from its conception in 1939 until
2007,” said Bruce Cull president of the NFAA and owner of
Dakota Archery and Outdoor Sports located in Yankton,
South Dakota. “In 2007 the NFAA sold its buildings and
property in California and utilizing a grant from the Easton
Foundation relocated the NFAA headquarters to Yankton.
This was a great opportunity to establish a first class home
for the largest archery organization in the world.”

“Yankton is a small community with a population of
approximately 20,000,” explained Cull. “The relocation of
the NFAA headquarters had a major impact on the town
and local groups and organizations were anxious to be a
part of the project. Any good project needs partners to
draw the project together and provide the support to
ensure success. By the time the original project was com-
pleted we were partnered with 20 active groups and orga-
nization from the town and surrounding area. It became a
true community effort and a giant boast to archery in the
area.”

“We presently have 90 acres on which is located our
office and headquarters plus five field ranges and an
Olympic FITA range,” Cull said. “We have on site two
Olympic level coaches, classrooms for training and we are
presently constructing a 70 meter indoor range. We have
hosted several international world tournaments and 100’s
of competitions at our location. Recently we hosted poten-
tial coaches from 18 countries who came to Yankton for
instructor and coach training. The NFAA also offers a
scholarship program for deserving students. All of this was
a joint venture with our archery and community partners
and most importantly the Easton Foundation.”

THE FUTURE OF ARCHERY
All of the manufacturers and dealers in the archery

industry are eating pieces from the same pie. Although
everyone might want a bigger piece as long as the pie stays
the same size it is really difficult to increase the size of your
slice very much. However, if by working together we could

make the pie larger everyone could get a bigger slice. To
make the archery pie larger we need to grow the sport by
increasing the number of people involved which relates
directly to more customers, which means more sales,
resulting in a bigger slice of the pie for everyone.

It is not necessary to reinvent the wheel to make this
happen. As outlined briefly in the above article there are
groups and organizations with available resources and
programs already in place. Reach out to learn what you can
do to help put an organized effort in place in your area. The
Easton Foundation and the major archery organizations
are a great place to start. Review the following partial list of
available programs to see what is available and contact the
organizations at the website listed for more information. 

There is plenty of help and resources available so no
one has to do this alone. However it is so important to the
future of archery and the archery industry that no one can
afford to wait for someone else to get started.

PROGRAM & ORGANIZATION REFERENCES
EASTON SPORTS DEVELOPMENT FOUNDATION
www.esdf.org  The corporate site discusses the

Foundation, has past press releases, grant information and
details on OAS (Olympic Archery in Schools)

www.discoverarchery.org  This site is an introduction
to everything archery, the Foundations goal with this site is
to establish one place a person who is interested in archery
can go to and can find out anything they want to know. It
includes a calendar of tournaments/events that should
link to every organization. (Site is a work in process).

www.eastonarcherycenters.org  This site includes
information on all Easton Foundation archery centers plus
information on the development of a center. 

ARCHERY TRADE ASSOCIATION
www.archerytrade.org  This site contains information

on the following programs:

Introductory Archery & Bowhunting Programs
A number of organizations have created introducto-

ry archery and bowhunting programs for those interested
in learning and getting involved in the sport. In addition to
those programs listed below, archery activities are often
offered through community education or recreation pro-
grams like those provided by the YMCA, Boy Scouts of
America and Girl Scouts of the USA.

After School Archery Program (ASAP): (www.after-
schoolarchery.com) This youth after school archery pro-
gram combines proven teaching techniques with lesson
plans, instructor training and easy equipment access.
ASAP programs continue where the “first shot” leaves off!
Learn new skills, earn awards and experience the wealth of
archery styles and equipment used in tournaments and
leagues. Sanctioned by USA Archery, National Field
Archery Association, and Archery Shooters
Association.There’s nothing like archery for getting a kid
excited about recreation.

Explore Bowhunting: Explore Bowhunting is an edu-
cational program designed to help instructors, program
leaders and educators teach students ages 11-17 the basic
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This shot of the recent Gator Cup held at the Easton-Newberry
Complex shows the first class design of the shooting area with a
canopy covered section for the shooters to rest between ends.
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skills of bowhunting. The Archery Trade Association (ATA)
has created this program to spark an interest and passion
for bowhunting in today’s youth. Through these hands-on
experiences, students gain confidence interacting with the
natural environment and strengthen their appreciation for
wildlife and the woods.

National Archery in the Schools (NASP)  www.nas-
parchery.com

NASP brings the sport of archery to millions of stu-
dents in schools across the United States. Designed to
teach International style target archery in physical educa-
tion class 4th-12th grades, core content covers archery his-
tory, safety, technique, equipment, mental concentration,
core strengthening, physical fitness and self-improvement.
Before presenting the two-week archery course, teachers
undergo an 8-hour NASP Basic Archery Instructor Training
Program.

Bowhunter Education: The National Bowhunter
Education Foundation chose to target retention of exist-
ing bowhunters by developing new programs through high
interest, advanced classes or mentoring type curriculum.
The student manual called “Today’s Bowhunter” is an
example of improving materials.

National 4-H Shooting Sports (www.4-hshoot-
ingsports.com): The focus of all 4-H programs is the devel-
opment of youth as individuals and as
responsible and productive citizens.
The National 4-H Shooting Sports
Program stands out as an example.
Youth learn marksmanship, the safe
and responsible use of firearms, the
principles of hunting and archery,
plus much more. The activities of the
program and the support of caring
adult leaders provide young people
with opportunities to develop life
skills, self-worth, and conservation
ethics.

NATIONAL FIELD ARCHERY
ASSOCIATION

www.nfaa-archery.org  General
information on NFAA and available
training and programs.

USA ARCHERY: (www.usarchery.org)
Junior Olympic Archery Development
(JOAD) is a program of USA archery
that is designed to teach archery to
young people, over a series of classes

taught by a certified archery instructor or coach. JOAD
offers both recurve and compound archers the opportuni-
ty to learn range safety and proper shooting technique in
an environment that also fosters focus, increased self-con-
fidence, and team building skills. JOAD is open to any
youth archer aged 8 to 20 and is designed to grow with the
youth archer. Introductory JOAD classes teach the funda-
mentals of proper shooting form; as the young archer
develops, they will learn more advanced techniques.

US COLLEGIATE ARCHERY ASSOCIATION:
(www.uscollegiatearchery.org)

The vision of the U.S. Collegiate Archery Association is
to establish college archery as an integral part of the cam-
pus experience in as many colleges and universities as pos-
sible. The USCA works hard to ensure that beginning,
intermediate and elite archers can enjoy the sport in col-
lege, and we strive to introduce archery to as many college
students as possible.

Editor’s Note: In addition to his editorial planning
and writing duties with ArrowTrade, John Kasun is an
outdoor seminar speaker and a business consultant with
experience in corporations large and small. He can be
reached at 126 Acorn Lane, Duncansville, PA 16635, by
phone at (814) 695-5784 or by email at
kasun@atlanticbb.net.
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While the Foundation is involved in archery activities for all ages it recognizes the importance of introducing youth to the sport. With
a full range of indoor and outdoor opportunities it is possible to keep those interested active all year long.
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