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8 COVER STORY TenPoint and Wicked Ridge
A stone's throw away from where he grew up building strings 

for his parent's pro shop, Rick Bednar now heads one of the 
world's top crossbow manufacturers. �e pro shop is approach-
ing it's 50th anniversary. Meanwhile the manufacturing arm 
of the same corporation is responsible for innovations like the 
Compact Limb System that made crossbows easier to handle, 
and the SteddyEddy support that 
helps any crossbow owner shoot 
more accurately. Follow Tim 
Dehn's tour through the highly 
e�cient crossbow assembly pro-
cess, and learn how Rick's own 
son has helped widen the cus-
tomer base.

Cover Photo by Andy Eicher
Andrew Eicher Photography

April 2012         Volume 16     Number 3

Read ArrowTrade online at arrowtrademag.com or arrowtrademagazine.com

6 From �e Publisher
Our May issue will have a strong gear focus, quite    

possibly our strongest ever.

20 Industry News
Keeping you abreast of personnel changes,     

business alliances & new programs.

26 New Product Roundup
We take a look at what's new from ArrowTrade's 

many advertisers.

38 ATA News & Views
Some ways electronic media a�ected the 2012  

show and plans for the 2013 show �oor.

40 Kasun's Korner
Robinson Outdoors is using the Tree Spider line 

(right) to make safety comfortable, even stylish. 

42 Scienti�c Target Test
�e Double Duty 400FP from Morrell Targets 

gets strong marks in most areas as it undergoes 
the standardized testing regime developed by Jon 
Teater.
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46 New for Traditional Archers
Todd Smith � nds plenty to like in 

this review of new arrows, broadheads, 
recurves and longbows targeted to those 
who love the look of traditional equip-
ment. At right is the Sky-King Monarch 
riser, equipped with the ILF system so it 
can be used with a wide selection of limbs.

54 Getting Bows in Balance
 Larry Wise shows you how to use stabi-
lizers to balance bows for top accuracy and 
shows o�  a bow balancing tool retailers 
may want on their workbench.

62 Pat Meitin's Best of Show
We asked Pat Meitin to bring back 

details of 20 of the most exciting products 
on display at the 2012 ATA Show. Here are 
his picks for game-changing products that 
could be strong sellers this season.

72 Wilde Arrow Archery
When a good businessman hires peo-

ple with strong technical and people skills, 
good things follow. John Kasun pro� les 
one of Utah's top pro shops.

82 Mid-Priced Bow Evaluation by Anthony Barnum
In a � rst for ArrowTrade, we put together a head to head evaluation 

of the popular mid-priced models from seven manufacturers.

100 Safeguard Employees & Avoid Government Fines 
An expert in employee safety tells you why you need a written 

safety plan and how to 
create one that protects 
you and your sta� .  By 
Raymond Whitall.

108 Fixed  Blade  
  Broadheads

Veteran Equipment 
Focus Contributor Mike 
Raykovicz summarizes 
the current crop of � xed 
blade broadheads, with 
a special emphasis on 
models that are new for 
2012.

122 Lighter Side: 
If your smart phone 

is more interesting than 
the person trying to have 
a conversation with you, 
please try not to show it. 
By Business Editor John 
Kasun.

Summary 

    
 

 

 Bow Max Speed 
(fps) 

Average 
Speed (fps)

Dynamic 
Efficiency (%)

Sound 
Output (dBA) 

Vibration 
Output (g) 

 

Bear 
Legion 298.7 266.1 83.6% 84.5 196.5 

 

Diamond 
Fugitive 317.4 281.7 84.4% 84.5 210.0 

 

Hoyt 
Rampage 

XT 
309.2 274.8 85.4% 86.2 131.2 

 

Mission 
Riot 287.2 256.2 81.5% 89.6 168.5 

 

Parker 
Velocity 296.3 262.3 81.9% 89.8 194.0 

 

Quest 
Torrent 300.6 270.4 85.7% 84.4 190.5 

 

Ross XD 279.1 250.1 75.3% 85.9 188.1 

 

www.bowjax.com

18544 Rimrock Rd., Hayden, ID 83835
(208) 762-3692

Monsterjax Solid
Limb Dampeners

Uses 6 arms to dampen vibrations.
Patent #7,703,449

Magnum Split
Limb Dampeners

Reduce Vibrations!
Extend the life of your limbs.

#1026o=1/2” gap #1026b=.90” gap
#1026a=.70” gap #1026c=1.125” gap
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Our new publishing schedule has made the � rst half of the year a 
busy one.  While we have been a bi-monthly publication since our 
start in May of 1997, this year we added this seventh issue, April. 

� at addition meant for the � rst time we’d have three deadlines 30 days 
apart. I’m happy to say that our sta� , contributors, our new computers and 
our commercial printer have all risen to the challenge. In fact I think the 
May issue you’ll see in a few weeks might be our strongest issue ever, at 
least in terms of the equipment coverage. Here is the line-up:

Premium Bows Head to Head— Once you strip away the marketing 
support, how do today’s hottest bows really perform? Anthony Barnum 
puts the sensors and shooting machines to today’s top models to record 
vibration, noise, energy output and speed per inch of power stroke.

Better Bow Quivers — Pat Meitin puts the spotlight on a rapidly 
evolving accessory category, the lightweight quivers just about every com-
pound archer uses to transport arrows and safeguard broadheads.

Scienti� c Crossbow Test — Jon Teater begins his 2012 series of cross-
bow tests, adding a scorecard that ranks each model in key areas like trig-
ger force, accuracy, noise output and dynamic e�  ciency.

Stocking and Setting Up Tournament Sights — Coach Larry Wise 
guides retailers in selecting tournament sights for their inventory and in 
helping mount them correctly so archers can get all of the precision they 
are paying for.

� e 2012 Crossbow Lines: Part 1 — Crossbows are becoming such 
an important part of the market that we’ll be reviewing the current crop 
over two issues, May and July. A new contributor, Tom Watson, leads o�  
by detailing half a dozen brands.

Scienti� c Broadhead Test— Jon Teater puts an innovative broadhead 
under the microscope, on the scale and through two test mediums in an 
attempt to quantify its killing power.

Fall Restraint Systems — Manufacturers are developing better ways 
to protect the majority of bowhunters who hunt o�  the ground. Mike 
Raykovicz shows us all how to hunt safer while staying comfortable.

Ashby on Arrows — Todd Smith gets Dr. Ed Ashby’s viewpoint on 
increasing the e� ectiveness of hunting arrows.

Kinsey’s Show Turns Ten — John Kasun covers the tenth anniver-
sary of this successful distributor show, another opportunity to bring 
ArrowTrade readers product details direct from the show � oor. 

I’m com� dent in saying no other publication, whether for a business 
audience or a consumer audience, can match the wide range of bowhunt-
ing equipment coverage and the depth of detail we provide. We continue 
to win over advertisers to the ArrowTrade team. If you’d like to join them, 
give Ad Director Matt Granger a call at (888) 796-2084.

Tim Dehn

StrotherArchery.comToll Free: 888-QLTY-BOW Phone: 810-648-6480

NEW FOR 2012

Join the Strother Team....
Check out our
bows for 2012

Starting with the!

....DO YOU FEEL IT?

TECHNOLOGY
DRIVEN....

PERFORMANCE
ENGINEERED!!!!

Gearing up for May
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Michael Collins, of Houghton Lake 
Michigan, has been named Director 
Of North American Sales for Bohning 
Archery of Lake City, Michigan.

“We are very excited to have 
Michael as the newest member of our 
sales and marketing team. He is very 
forward thinking and willing to tackle 
any project.  With Michael’s help, we 
are looking for aggressive growth in the 
next few years,” according to  Stacey 
Randall, Bohning V.P. sales & market-
ing

“My mom was a PE teacher at 
the high school in town and one day 
brought home a Fred Bear recurve and 
a few arrows for me,” Collins said in 
explaining his long fascination with 
archery. “From that day forward I start-
ed � inging arrows all over the place; not 
a tree in the backyard stood a chance! 
As I got older, archery remained a 
constant but I found myself spending 
much of my time with sports such as 
football and baseball. For me, hunting 

with my bow in partic-
ular, was a way to relax 
on the weekends and 
that held true through-
out college. I attended 
Northwood University 
with plans of pursuing 
a sports management 
degree and playing 
football. I thought that 
if I could work every 
day in an area or indus-
try that I naturally had 
fallen in love with then 
I wouldn’t necessarily 
feel like I was working.”

“Football never 
worked out, but base-
ball did,” Collins con-
tinued. “It was being 
a part of baseball that 
brought me back to hunting and shoot-
ing my bow.  It was then my thoughts 
narrowed from working in sports, to 
working in either baseball or archery. 

I had the opportunity to 
do just that as I moved to 
Wisconsin and worked in 
summer collegiate baseball. 
With two seasons under 
my belt it was time for 
something else. I stayed in 
Wisconsin but returned to 
the archery world, working 
for a local pro shop. It was 
then I � nally realized the 
size of the archery industry 
and the many opportunities 
it had to o� er. I became very 
interested in all avenues 
and eventually found myself 
heading home to work for 
Bohning. I can’t tell you how 
excited I was to � nd out I 
was going to have the oppor-
tunity to work close to home 

in an industry I love. It couldn’t have 
been a better � t,” this new Bohning 
employee concluded.

Bohning. I can’t tell you how 
excited I was to � nd out I 
was going to have the oppor-
tunity to work close to home 

Michael Collins

I had the opportunity to 
do just that as I moved to 
Wisconsin and worked in 
summer collegiate baseball. 
With two seasons under 
my belt it was time for 
something else. I stayed in 
Wisconsin but returned to 
the archery world, working 
for a local pro shop. It was 
then I � nally realized the 
size of the archery industry 
and the many opportunities 
it had to o� er. I became very 
interested in all avenues 
and eventually found myself 
heading home to work for 
Bohning. I can’t tell you how Bohning. I can’t tell you how 
excited I was to � nd out I Michael Collins

Garett Roe, founder and designer of Heads Up Decoy, recent-
ly introduced a new logo for the brand of lightweight, portable 
decoys that represent just the head and neck of game animals. 
Roe calls it the most exciting decoy series ever designed, because 
of the way it allows hunters to draw the game they’re hunting 
toward the hand-held decoy.

“When I � rst started the business, my daughter Jessica 
designed the � rst logo. Jessica was recently accepted into the 
University of Kansas Medical School. In many ways, Jessica has 
been a source of motivation and inspiration for me. � is is a kid 
who epitomizes hard work, perseverance, faith, intelligence, and 
a thirst to live life like you’re supposed too. I am fortunate to have 
two daughters who aren’t my own...be my very own. Life and circumstances are very interesting indeed.” 

Roe said he had mixed emotions initially with the idea of changing the whitetail based logo he had started with to the 
dramatic new version featuring an elk. “I am a whitetail hunter through and through. � at will never change. But, Heads Up 
Decoy is what it is today because I developed an elk decoy I thought every elk hunter should own. It has since been accom-
panied by several other designs...including my beloved whitetail.  I felt it was important to include similar characteristics as 
the original and to include an elk since the elk got me into business. � e elk is not to alienate anyone...it’s just where Heads 
Up Decoy started. � anks to all of our supporters...my beautiful wife and family most importantly...over the past several 
years who have helped Heads Up Decoy get to where we are today and where we will be in the future.”

Bohning Adds Sales DirectorBohning Adds Sales DirectorBohning Adds Sales Director

Heads Up Decoy Updates LogoHeads Up Decoy Updates LogoHeads Up Decoy Updates Logo
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“Rise Up. Join Us.” � at is the chal-
lenge that Bear Archery threw down 
this year in its marketing campaign 
for the Anarchy bow, and three men 
rose to the challenge. Matt Du� , Je�  
Danker and Chipper Jones have now 
joined the ranks of an already strong 
Bear Archery family. A Bear spokes-
man said Major League Bowhunter 
and Bear Archery hit one out of the 
park at the 2012 ATA show where a two 
year contract was signed that partners 
both Bear Archery and Trophy Ridge 
with the popular TV show that airs on 
� e Sportsman Channel during the 
3rd and 4th quarters. 

“From the � rst phone call, to 
shooting the product, to our � rst face 
to face meeting, everything felt good 
to us about this new opportunity.  We 
feel at home with the guys from Bear 
and truly believe in their products,” 
stated Matt Du�  with Major League 
Bowhunter. 

Major League Bowhunter is a 
truly educational bowhunting only 
show that covers every detail of the 
hunt in a fresh, new way never before 
seen on Outdoor Television. � e show 
invites all hunters, both experienced 
and beginner, to learn something from 
every encounter each week that will 
help them be more successful their 
next hunt.

Hosts Je�  Danker, Matt Du� , and 
Chipper Jones will take the viewer 
through an entire season of deer hunt-
ing successes and failures, delivering 
in a very unique way every aspect of 
their hunts. � ese avid outdoorsmen 
believe that there is always something 
that can be learned from every experi-
ence in the � eld, both good and bad. 

“We couldn’t be more excited 
about our newly formed partner-
ship with Major League Bowhunter, 
we look for long-lasting relationships 
with quality people and we feel we 
are getting all of that and more with 
Major League Bowhunter,” says Jack 
Bowman, vice president and general 
manager for Bear Archery and Trophy 
Ridge

Bear Archery manufactures 
and distributes compound bows, 

traditional bows, quivers, arrow rests, 
� ber optic sights, stabilizers, and other 
related accessories under the Bear 
Archery and Trophy Ridge brands. For 

additional information regarding Bear 
Archery or Trophy Ridge, please visit 
www.beararcheryproducts.com and 
www.trophyridge.com

Shown during the ATA announcement are (left to right) Jason Pickerill, Je�  Danker, Jack 
Bowman, Chipper Jones, Bob Keller and Matt Du� . Danker, Du�  and Jones are with the 
Major League Bowhunter program. Pickerill is Bear’s marketing manager, Bowman is 
vice president and general manager, and Keller is the company CEO. 

Shown during the ATA announcement are (left to right) Jason Pickerill, Je�  Danker, Jack 

•Sand Shark Recurve,  
 62” 35# Take-down 
•Hydro-Glide Arrow Rest 
•Hydro-Shot Finger Savers
•Blue String Silencers 
•Light-Stryke Laser Sight 
•AMS Retriever® Pro 

•Sand Shark Recurve,  
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 62” 35# Take-down 
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•Muzzy XD Reel & Reel Seat

•Sand Shark Recurve,  
 62” 35# Take-down 
•Hydro-Glide Arrow Rest 
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Sand Shark
Light Stryke/AMS Retriever® Pro

Sand Shark
AMS Retriever® Pro

Sand Shark
Light Stryke/Muzzy XD

Sand Shark
Muzzy XD

Bear Inks Premium TV PactBear Inks Premium TV PactBear Inks Premium TV Pact
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When it comes to deer hunting, 
what young New Jersey resident T.J. 
Hunter lacks in experience he more 
than makes up for in enthusiasm. � at 
passion now has carried T.J. and his 
father, Tim, all the way to a win in 
North American Whitetail Television’s 
“Ultimate Muzzy Moment” contest.

In online public voting recently 
completed on www.northamerican-
whitetail.com, the Salem County resi-
dents pulled out a last-hour victory over 
great entries from Wisconsin, Illinois, 
Alberta and Pennsylvania. � e winning 
segment showcased the September 
2009 bowhunt on which T.J., then just 
10 years old, shot his � rst whitetail. � e 
boy’s excitement over this memora-
ble hunting achievement clearly reso-
nated with fellow deer hunters every-
where, as a late � urry of votes for the 
New Jersey entry pushed T.J. and Tim 
past the other � nalists. � e Hunters 
will receive a special prize package of 
Muzzy’s time-tested bowhunting prod-
ucts as a reward for their win.

“I remember when I received this 
raw video footage for consideration as 

a ‘Muzzy Moment’ two years ago,” says 
Gordon Whittington, editor in chief 
of North American Whitetail. “When I 
showed it to co-host Stan Potts and edi-
tor Josh Viste, they agreed with me that 
it would make a great segment. Every 
one of the � ve � nalists in the contest 
was great, so for this one to come out 
on top says a lot. We, along with our 
close friends at Muzzy Products, con-
gratulate T.J. and Tim on a hard-won 
victory.”

� e “Muzzy Moment” segment on 
North American Whitetail Television 
has been a hit with deer enthusiasts 
since the show premiered in 2004. 
Since then, every episode has featured 
one of these clips, in which a view-
er’s video footage and/or still photos 
of a memorable whitetail encounter 
has been featured. Some, such as the 
Hunters’ entry, have centered on suc-
cessful hunts. However, many others 
have showcased non-hunting encoun-
ters that stood out because the deer 
and/or its behavior was truly unique. A 
glance at the remaining � nalists clearly 
illustrates that point:

Wisconsin’s John Dummer pro-
vided amazing video and shed antlers 
of the world’s largest known albino 
whitetail buck, a free-ranging giant on 
private land in western Wisconsin. (For 
more, visit www:whitetailworld.com.)

Ron Wilmore captured spectacular 
video of a wild Illinois buck with a mas-
sive rack spreading well over 30 inches.

Alberta’s Kelly Koneczny got 
shocking video of hunting partner 
Leon Greer literally sneaking up to a 
walking, 300-pound whitetail buck in 
the wild and then grabbing his antler.

Ray Wagner took video of a wild 
Pennsylvania buck seen parading 
through the woods with a regulation 
basketball goal — and net — wedged 
onto his rack.

Potts, Whittington and Viste hand-
picked the � nalists from among the 
dozens that had appeared on North 

American Whitetail Television over the 
years. After the co-hosts announced 
the “Ultimate Muzzy Moment” con-
test on the milestone 100th episode of 
the show last fall, they invited viewers 
to visit www.northamericanwhitetail.
com to vote for their all-time favorite. 
� ousands of votes were cast, with the 
New Jersey bowhunt narrowly topping 
the Wisconsin albino for top honors.

“We salute all of the � nalists and 
are happy so many of our fellow white-
tail fanatics went to our website to help 
select a winner,” Whittington says. “It 
wasn’t easy to narrow the � eld down to 
� ve � nalists, so I know it was challeng-
ing for the public to pick the all-time 
best entry from among them. We just 
hope the contest inspires many more 
deer enthusiasts to send in their own 
footage and photos for consideration 
as future ‘Muzzy Moments,’” he adds. 

For more information on Muzzy’s 
broad range of proven broadheads and 
other archery accessories, please visit: 
www.muzzy.com. Anyone interested in 
submitting potential “Muzzy Moment” 
materials to North American Whitetail 
Television can do so by emailing details 
to: whitetail@imoutdoors.com.

American Whitetail Television over the 

T.J. Hunter (left) and father Tim

NJ Hunters Claim Muzzy TitleNJ Hunters Claim Muzzy TitleNJ Hunters Claim Muzzy Title
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www.goattuffproducts.com

GT ‘CLAW’™  
 Bow Carrier

The most comfortable, easiest,  
most secure Bow Carrier made.

• Allows Hands Free
• Keeps Bow Handy, Secure at Your Side
• Walk, Climb, Sit, Bend
• Rubber Coated Hooks Protect Finish
• Used With Most Bows
• Steel With Tough Powder Coat Finish 
• Available in Right & Left Hand
• Pat. Pending • Made in USA

Keep Your Hands Free and  
Your Bow Secure.

(520)742-1701 • goattuff@msn.com

Buck Stop adds Pro Sta� Buck Stop adds Pro Sta� Buck Stop adds Pro Sta� 
Buck Stop is expanding its Pro-Sta�  

with the addition of several key sta�  
members, President Brian Johansen 
said in listing the personnel and some 
of their quali� cations.

Rob Putnam, Buck Stop Pro-Sta�  
coordinator is a co-owner of Out� tter 
Review TV and videographer.

Steve Foster, Pro-Sta�  member is 
also a co-owner of Out� tter Review TV 
as well as videographer and program 
editor.

Eric Christensen is a new Pro-Sta�  
Advisor for in-house events and sport 
shows. 

Tammy Koenig, Pro-Sta�  member 
is host of Leading Lady’s Outdoors TV 
show on Pursuit  channel.  She has 
been promoting women in hunting 
sports since 1991. 

Brittany Koenig, Pro-Sta�  member, 
is part of the Leading Lady’s Outdoors 
TV team

Jason Hansen, Pro-Sta�  Advisor is 
co-owner KillBillies Outdoors and pro-
ducer, videographer of KB Outdoors TV 
airing on NBC Sports

Patrick Elswick, Pro-Sta�  Advisor 

Bast-Durbin Advertising  (BDA) 
of Slinger, Wisconsin is pleased to 
announce the addition of Utah-based 
Gold Tip and Texas-based Titan UTV 
brands to their current roster of hunt-
ing and � shing industry clients.  Now in 
their 14th year of operation, with over 
41 years of combined outdoor-industry 
experience, co-owners Je�  Bast and 
Dan Durbin are looking forward to 
assisting their newest clients achieve 
tangible growth in 2012.

“We’re continually fortunate to 
work with companies whose products 
show true innovation within our indus-
try,” said BDA’s Je�  Bast. “Gold Tip and 
Titan UTV are no di� erent, each show-
ing remarkable ingenuity throughout 
their respective product lines.  Both 
are a great � t for our agency and we’re 
excited to have the opportunity to help 
build further awareness of their brands 
and class-leading products.” 

is co-owner of Killbillies Outdoors, and 
Host of KB Outdoors TV.

Bobby Barker, Pro-Sta�  Member is 
Videographer for Big Game Rush TV. 

Ryan Kensrud, Pro-Sta�  Member 
is Videographer for Big Game Rush TV,

Johansen also named two Pro-Sta�  
Teams for the Michigan-based scent 
and scent control brand: Main Frame 
Outdoors, Videographers, producers 
of hunting DVD’s and True Outdoor 
Addictions, Videographers.

� e Pro-Sta�  adds a new dimen-
sion to Buck Stop’s marketing and sales 
team with more television and DVD 
exposure. � e will also be working deal-
er and sport show events. According to 
Buck Stop President Brian Johansen, 
“� ese guys and gals are passionate 
about hunting and using products that 
they believe in. � ey do a tremendous 
amount of work with young hunt-
ers, bringing them in to the sport and 
installing the values that hunters hold 
dear. � e mentoring that the Pro-Sta�  
members put forth is a positive re� ec-
tion on the hunting community and 
vital to the future of our sport.”

Gold Tip Hires WI AgencyGold Tip Hires WI AgencyGold Tip Hires WI Agency
Tom Zelenovic, owner of Gold Tip, 

is con� dent that their new relationship 
with BDA will help take Gold Tip to the 
next level. “We’re really excited about 
working with Bast-Durbin Advertising,” 
Zelenovic said.  “We think they will 
help us in our drive to gain market 
share and deeper awareness of the 
Gold Tip brand.”

Shane Wilson, owner of Titan UTV, 
is already seeing dividends from the 
relationship with BDA. “� e guys at 
Bast-Durbin have been around a while 
and know what they are doing,” Wilson 
said.   “From their sales-driven copy-
writing, to superior design work, to 
their thoughtful media-buying. Titan 
is going to be in good hands.   We’ve 
only been working with them for a 
short time and have already had a lot 
of response from their media e-blasts 
and PR work.”
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Hunters to Lead Tour of BasesHunters to Lead Tour of BasesHunters to Lead Tour of Bases
Armed Forces Entertainment, in 

conjunction with Paralyzed Veterans of 
America-Outdoor Recreation Heritage 
Fund (PVA-ORHF) is announcing leg-
ends from the outdoor community 
will tour active-duty military bases to 
honor America’s currently-deployed, 
� ghting men and women. � e tour will 
take place in early 2012. 

� e inaugural Outdoor Legends 
Tour includes an all-star list of par-
ticipants, including: Jim Zumbo, Jim 
Shockey, Michael Waddell, Ronnie  
“Cuz” Strickland, Jose Wejebe, Jerry 
Martin, Brenda Valentine, Bill Miller, 
Ryan Klesko and George � ornton, 
CEO of the National Wild Turkey 
Federation. Lt. Col. Deal and MGen. 
Randy West, USMC (ret), a PVA-ORHF 
Board member, will help lead the tour.

Lt. Col. Lew Deal, USMC (ret) and 
PVA-ORHF team leader, who was the 
guiding light behind creation of the 
tour, said he believes this is the � rst 
time celebrities and personalities from 
the outdoor world have been orga-
nized to meet the troops in person. 
“For those currently serving in a war 
zone there are few things that mean as 
much as knowing the folks back home 
care about you. � is is a unique gath-
ering of well-known television hosts, 
industry leaders and recognized out-
door personalities who are taking the 
time to tell our troops, in person and 
face-to-face, that the outdoor commu-
nity cares about them and is eager to 
welcome them home and back into the 
outdoors.”

The Outdoor Legends Tour 
will spend 10 days touring bases in 
Southwest Asia, meeting as many sol-
diers, sailors, airmen, and marines as 
time allows. “It’s a hand-shake tour,” 
Deal said. “� ere will be no production 
crews, no agents or sponsors, just high-
pro� le outdoor people mingling with 
the troops, posing for some personal 
photos and saying ‘� ank you for your 
service.’” 

Ronnie Strickland and George 
� ornton worked with Deal to make 
the tour happen, and helped recruit 
other legends to participate.  In addi-
tion, Congressional Sportsmen’s 

Foundation President Je�  Crane, gar-
nered support for this tour and is 100 
percent behind this e� ort to bring the 
Outdoor Legends to our military mem-
bers. Chris Cha�  n, PVA-ORHF mar-
keting and PR consultant also helped 
with recruiting participants. 

Colonel Kathleen Weatherspoon, 
Chief, Armed Forces Entertainment, is 
looking forward to the feedback. “� e 

‘audience’ Armed Forces Entertainment 
is charged with caring for is extremely 
diverse in age and personal interests.  
Not everyone wants to hear a rock 
band, or meet a movie star...We know 
we have many outdoor enthusiasts in 
the military, so we hope these ‘Outdoor 
Legends’ strike a chord with them.” 

Rip

                                                        internal “brake” keeps launcher arm 
                from bouncing back into your arrow after the shot!

                igh-speed photography 
                 shows that many fall- 
away rests bounce back into 
your arrow which a�ects �ight. 
Ripcord’s simple, foolproof, 
all-metal internal brake stops 
bounceback.  This means no “�yer” 
arrows and easy bow tuning.

Over-molded containment 
arm keeps your arrow 
on the rest

Soft red over-
molding is quiet, 
eliminates need for 
extra moleskin
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See high-speed footage of Ripcord’s DropDead brake in action at ripcordarrowrest.com

Launcher locks in 
upright position

Fits all bows 
(adjustable     

containment arm)

“I love that Ripcord will consistently 
and reliably do just what it was designed 
to do – hold my arrow and get out of the 
way when I shoot so my arrow goes 
just where I aimed it.”
        Will Primos - Primos Game Calls

“Our hunting takes us all 
  over the U.S. and the world. 
  We have to rely on our 
   equipment. That’s why we 
   choose to  shoot the Ripcord!”
        Pat Reeve - Driven TV

FlexFit serrated design of all-new 
Launch Pad allows it to conform 

to curved/rounded risers.
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