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12 COVER STORY Rick's Sporting Goods
Rick and Karla Musick got their start in retailing through the 

internet, where they would re-sell � shing tackle they were able 
to buy at close-out prices. � en they got hooked on the brick 
and mortar side of retailing. From a tiny downtown location the 
Musicks moved to a lake-side setting with room for huge indoor 
archery lanes and a wide selection of hunting, � shing and camping 
gear. � e Musicks 
now use the 
internet to sup-
plement their in-
store sales and 
to o� er a wider 
selection in some 
departments. A 
link to a distibu-
tor's inventory, 
for instance, let's 
customers search 
a vast array of 
rifles, shotguns 
and handguns.

May 2012                                        Volume 16         Number 4

Read ArrowTrade online at arrowtrademag.com or arrowtrademagazine.com

6 From � e Publisher
And now a word about our sponsors.

8 Product Showcase
� e Firenock inventor o� ers a way to true up 

both ends of the arrow for increased accuracy.

22  Industry News
� ere's now a single Hall of Fame for the sport.

27  ATA News & Views
Reservations for the 2013 industry show in 

Louisville, Kentucky are o�  to a strong start.

30  Selling Modern Safety Gear
� ere's good money to be made from protecting 

bowhunters by selling them the latest safety gear. 
Mike Raykovicz researched the wide range of prod-
ucts now available, from safety vests to climbing 
ropes and the "descenders" that lower you gently to 
the ground if you do slip o�  the stand. 

At right, we're showing the Lady ProSeries vest 
from Hunter Safety System that weighs a trim 2.25 
pounds despite a wealth of pockets. 
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42  2012 Crossbow Review: Part 1
Tom Watson leads o� our coverage of the 2012 crossbow models 

with a review of what's available in seven brands, including the new 
"dealer only" Cross 
Archery line from 
Synergy Outdoors. 
�e powerful new 
Cross DOA is shown 
at right.

51  Product 
and Advertising 
Directory 

52   Scienti�c 
Crossbow Test

Jon Teator �nds 
both exceptional 
craftsmanship and 
accuracy when he evaluates a top model from Parker.

58  Head-to-Head Hunting Bow Evaluation                              
by Anthony Barnum

�e partnership between ArrowTrade, Anthony Barnum and the 
major bow-builders means retailers now have a chance to evaluate 
bows tested on a set of consistent criteria. For this issue, Barnum 
hooked up his sophisticated perfor-
mance, vibration and noise sensors 
to six of the premium bow mod-
els for 2012. He is currently testing 
more "�agship" bows for the July 
issue.

74  Scienti�c Broadhead Test
How does the world's largest 

mechanical release manufacturer 
fare when it decides to build a �xed 
blade broadhead? Not bad at all, according to Jon Teator.

92  Bow Quivers Bene�t from Better Design, Materials
Pat Meitin reviews today's wide selection of bow quivers, including 

models that reduce weight and bring the mass of quiver, arrows and 
broadheads closer to the bow's center for improved accuracy.

96  How to Set Up Tournament Sights for Top Accuracy
Selling customers a precision sight is only part of the process. You, 

they or hopefully both of you need to know how to true it to the arrow's 
path and set accurate yardage marks. Coach Larry Wise shows you how 
to do just that in this step by step article.

106 Tenth Anniversary Kinsey's Show a Winner
Retailers and manufacturers alike seem to look forward to the 

annual distributor show held in the chocolate capital of the world. 
Business Editor John Kasun covered the event for ArrowTrade.

122 Lighter Side-Can I Have Syrup with �at? 
John Kasun's trademark humor is on display as his wife lays down 

the law about diet and exercise.
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I sometimes have trouble explaining the business model ArrowTrade
operates under to people we meet. When new friends learn my wife 
and I publish a magazine, one of the � rst questions they’ll ask is what 

a subscription costs. When I tell them it’s free to people who work within 
the bowhunting industry, they have trouble understanding how that 
makes � nancial sense. 

In reality though, there are hundreds of “controlled circulation busi-
ness magazines” published in North America, covering everything from 
aerospace to underseas exploration. � ey exist to bring their readers the 
in-depth information about those product categories, and to connect buy-
ers and sellers, distributors and sales representatives. 

In our case ArrowTrade’s primary audience is the bowhunting retailer, 
so you’ll see not only industry pro� les, equipment reviews and product 
tests but articles designed to improve retail sales and service skills. Larry 
Wise provided a good example of that in the April issue when he went into 
detail about how to balance bows with stabilizers, V-bars and weights for 
better accuracy. � is month he’s written a detailed Dealer Workbench 
article about setting up sights for top accuracy, covering not only tourna-
ment and 3-D sights but the more common bowhunting sights.

So how do we pay Coach Wise and the rest of our editorial team, plus 
handle the printer and postage bills and our other expenses? � e revenue 
comes solely from advertising. Our advertisers choose to sponsor this 
publication as a way to put their advertising messages in front of retailers 
and other industry members. Some probably think only of the advertising 
response they can gain, while others may consider both that and the ser-
vice we’re providing the industry as a primary information source.

Vickie and I appreciate the many compliments we receive from read-
ers. In fact, in the past week we’ve heard “You’re the best” via a phone call, 
from a thank you card and written on the margins of a subscription renew-
al card. But what would be even more helpful would be to have retailers 
thank advertisers for their help in sponsoring this publication. It takes just 
a moment when you’re placing your next order to say “I saw your ad in 
ArrowTrade” or “I read about this in ArrowTrade.” Yet that simple message 
could be important feedback for a manufacturer who is being barraged 
with o� ers to sponsor another hunting show or invest more heavily in 
electronic social media. If this magazine is something you look forward to 
receiving and if it is something you rely on to help guide your purchasing, 
please let our advertisers know.

Come to think of it, that might be a good message for our retail readers 
to send to the relatively few non-advertisers as well.

Tim Dehn
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Visit Huntrack1.com Serious.
Science.

[premium mineral]

Firenock has developed an Arrow 
Preparation System or APS the manu-
facturer claims will speed some of the 
steps needed to build the most accu-
rate arrows possible. � e long base 
holds a pair of rollers, each of which 
spins on two low friction bearings. � e 
ball bearing supports carry custom 
brass shoulder screws designed to pre-
vent any lateral motion. At the end of 
the base is a grinding block, perfectly 
perpendicular to the axis of the arrow. 
� e heavy aluminum block will accept 
any adhesive backed sandpaper, so it is 
easy to renew the grinding surface.

Step one with the APS is to spin 
the arrow on the rollers to verify its 

concentricity. Step two would be to 
square up the insert end of the car-
bon or aluminum shaft by spinning 
it against the grinding block. You 
can then also square the nock end of 
the shaft before installing the nock. 
Inventor Dorge Huang emphasized 
the quality rollers make it easy to spin 
shafts on the APS, so retailers and other 
high volume arrow builders can work 
faster and not have sore hands. 

The patent-pending APS from 
Firenock is in stock and ready to ship 
now. For ordering information, call the 
Illinois � rm at (815) 780-1695.

Heater Body Suit says it has long 
been known as the go-to product when 
weather conditions turn less than ideal.  
“From the cold, damp days of early 
fall to the bone-chilling temperatures 
of the late season, the Heater Body 
Suit has helped keep hunters in the 
woods longer, and ultimately, shoot 
more deer.”

For 2012, the Heater Body Suit gets 
some innovative updates, including 
a waterproof membrane in the foot 
areas.  � e waterproof membrane will 
keep the suit from wicking moisture 
when seated in wet snow, duck blinds, 
or wet ground blinds. 

Solving a common problem of 
noisy attached hood designs, the 2012 
Heater Body Suit now sports a com-
pletely detached hood system which 
incorporates an insulating neck gaiter 
within the hood itself. � e detached 
hood design provides a custom � t and 
greater comfort while also eliminating 
the user’s head from sliding back and 
forth inside the hood. “ � e result is less 
annoying noise with each head turn, 
and more deer heard in the woods!” a 
spokesman promised.

Lastly, in an e� ort to meet grow-
ing demand, the Heater Body Suit will 

Firenock Arrow Preparation System

Heater Body Suit Gets Upgrades to Bottom and Top
now be made available in a size small 
for women and youth hunters!  “Rest 
assured, the Heater Body Suit now 
comes in the perfect size for anyone in 
your hunting party.”

For more information on the full 
line of  products, please visit www.heat-
erbodysuit.com or call the Wisconsin 
� rm at (888) 565-2652.
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Visit beararcheryproducts.com to fi nd out more about the all-new Anarchy.

Spypoint, the Canadian manu-
facturer of premium game cameras, 
has developed an action camera your 
customers won’t have to baby. � e 
Spypoint X-Cel Hunt Action Camera 
mounts to a bow or gun, even to your 
hunting cap, to catch the action wher-
ever you point your head. 

� e unit is  shock resistant and 
waterproof, down to 30 feet. � e video 
resolution is 640 x 480 AVI, with record-
ing done on a Micro-SD memory card. 
� e unit comes complete with USB 
and video cables, as well as with four 
mounting brackets. � e brackets let 
you mount the camera to a scope for 
a crossbow or gun, to a bow or to your 
forehead. � ere is also a helmet brack-
et included for recording video from an 
ATV, dirt bike, mountain bike or snow-
mobile. For more information, call 
(888) SPY POINT or (514) 868-1811.

Summit Treestands has teamed up 
with celebrity hunters Lee and Ti� any 
Lakosky of � e Crush to promote an 
entire new line of treestands.  � e 
Crush Series of treestands includes 
three hang-on and � ve ladder stands, 
all with unique size di� erences to � ll 
every hunter’s needs.  � e all steel con-
struction and Realtree cushioned seats 
should allow hunters to sit all day, feel-
ing safe and secure.

“When Summit decided to enter 
into this segment of the market, we 
knew that we needed to team up with 
someone that spends countless hours 
in ladder and hang-on stands,” stat-
ed David South, general manager of 
Summit Treestands.  “Who better to 
get than Lee and Ti� any?  � ey hunt in 
terrain that lends itself to ladders and 
hang-ons and they produce a fantastic 
show.”

All � ve ladder stands are 15 feet tall 
to the platform, but they vary in weight 
and features.  � e Solo Pro below is a 
good archery stand, weighing in at 40 
pounds and priced at $119.99 MSRP. 

“Summit has a tremendous repu-
tation in the industry for making high 
quality climbing stands.  We were 
so excited to hear that they wanted 
to team up with us for this new line 
of stands that are safe, durable and 
a� ordable for the blue collar hunter,” 
says Lee Lakosky.

Reach Summit at (256) 353-0634.

� e Rytera Alien XT Plus combines 
striking good looks with everything a 
hunter needs. � e bridged riser pro-
vides stability and accuracy and the 
7-1/4 inch brace height is very forgiv-
ing. � e bow measures 33-1/4 inch-
es from axle to axle. It is built at the 
Martin Archery factory in Walla Walla, 
Washington in peak draw weights of 
50, 60 and 70 pounds. You can � t a cus-
tomer from 26 to 30.5 inches in draw 
length with this bow, capable of speeds 
in the 330-340 fps range at the IBO set-
ting. For more information call (509) 
529-2554.

Spypoint X-Cel Hunt

Summit � e Crush Stands

New from Rytera

May12AT006-011.indd   10 4/6/12   10:25 AM
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Visit beararcheryproducts.com to fi nd out more about the all-new Anarchy.
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� e Archery Hall of Fame & 
Museum’s new facility in Spring� eld, 
Missouri, will include a display rec-
ognizing Doug Walker, the late 
Bowhunters Hall of Fame founder, and 
all Bowhunters Hall of Fame (BHOF) 
inductees through 2011. Walker 
passed away  early last year and no 
further BHOF inductions are slated. 
� e announcement was made recently 
by Diane Miller, Archery Hall of Fame 
(AHOF) Executive Director, who said 
ongoing discussions between board 

members of both halls have resulted 
in an agreement designed to recognize 
the BHOF’s place in archery history.

“I’m con� dent that this board-
approved action will preserve and 
protect the history and integrity of 
the Bowhunters Hall of Fame,” stated 
Dave Gordon, BHOF Chairman. “I also 
believe that by blending the BHOF into 
the Archery Hall of Fame we have elim-
inated any confusion that has existed 
since 1994 when our sport’s � nest were 
being recognized by two Halls of Fame.”

“� is is a logi-
cal step that need-
ed to be taken,” 
said M. R. James, 
AHOF President. 
“Doug Walker was 
the heart and soul 
of the BHOF. His 
passing could have 
been the death 
knell for his  vision, 
but now Doug and 
other inductees will 
have permanent 
recognition at the 
AHOF in the Bass 
Pro Shops super 
store in Missouri 
where millions of 
visitors can dis-
cover and explore 
the rich history of 
archery and bow-
hunting.”

The Archery 
Hall of Fame will 
conduct private 
tours of its new 
museum facil-
ity for all attendees 
on September 15, 

2012, during special ceremonies hon-
oring its � ve latest members. 

� e newly elected Hall induct-
ees include Holless W. Allen, inventor 
of the compound bow; Gail Martin, 
founder of Martin Archery Co.; and 
exceptional target archery competi-
tors Frank Gandy, Vicki Cook, and Ann 
Butz. To receive information or order 
tickets, contact Diane Miller whose 
contact information follows this article. 

Founded in 1971, the Archery Hall 
of Fame recognizes outstanding indi-
viduals whose lifetime contributions 
to archery at the national level have 
earned them the respect of their peers 
and a nationwide following. All induct-
ees have been formally nominated and 
voted on by a panel of electors includ-
ing  historians, members of the archery 
industry, media, and related groups 
and organizations. AHOF categories 
include bowhunter, coach, competi-
tor, contributor to the sport, educa-
tor, in� uence on the sport, innovator/
inventor, and lifetime achievement. To  
date, 72 quali� ed men and women 
have been elected to the Archery Hall 
of Fame. � at number includes the 
Hall’s � ve newest members.

Besides Miller and James, cur-
rent AHOF o�  cers and directors 
include Ann Clark, Vice President; 
Marilyn Bentz, Secretary; and direc-
tors Steve Kaufman, Rick McKinney, 
Jane Johnson, Billy Staples, and Joe St. 
Charles. BHOF Chairman Dave Gordon 
is serving as a pro tem AHOF director.   

Complete information is available 
online at www.archeryhallo� ame.com. 

For additional details, contact: 
Diane Miller, AHOF Executive 

Director at (814) 392-8901.      

“Discover the only two 

archery magazines

existing in France !”

www.crepin-leblond.fr

> CHARC (bowhunting) : More than 25 000 readers every 3 months 

> Tir à l’Arc Magazine (Target, 3D and leisure archery) : More than 

30 000 readers every 3 months For any questions by e-mail : 

claubard@graphycom.com

1_4pub_echange_us.indd   1 7/03/12   9:57:52
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Bear Archery is pleased to 
announce the promotion of Josh 
Sidebottom to the position of 
Engineering Manager.  Josh’s skill sets 
include eight years of demonstrated 
expertise in new product develop-
ment, costing, operational interface 
and team leadership skills. He attend-
ed � e University of Dayton where he 
earned a BS in Mechanical Engineering 
Technology. 

“Josh is a passionate outdoors-
man who enjoys hunting and 
shooting competitive archery,” 
a company spokesman said. 
“He joined the Bear team in January 
of 2011 and has shown an unwav-
ering commitment to developing the 
best archery equipment in the mar-
ketplace. Josh will use these talents 
as he continues to drive innovation 
and advancements to all product lines 
belonging to Bear Archery, Trophy 
Ridge and Rocket Broadheads.“

“Josh is exactly the kind of per-
son we were looking for to lead our 
engineering team, his passion for this 
sport will appear in the work that he 
and his team produce. We put so much 
focus on innovation and technology 
and our engineering team is a driv-
ing force behind our success,” stated 
Vice President/General Manager Jack 
Bowman of the Evansville, Indiana 
� rm. 

Josh and his wife Holly, also an 
accomplished archer, reside in nearby 
Newburgh, where they live an active 
outdoors lifestyle, participating in 
archery, hunting, � shing, camping and 
boating. 

Bear Archery manufactures and 
distributes a full-line of archery prod-
ucts including compound bows, tradi-
tional bows, quivers, arrow rests, � ber 
optic sights, stabilizers, broadheads 
and other related accessories under 
the Bear Archery, Trophy Ridge and 

Rocket Broadheads brands. For addi-
tional information visit www.beara-
rcheryproducts.com, www.trophy-
ridge.com or rocketbroadheads.com.

Josh SidebottomJosh Sidebottom

Bear Has New Engineering ManagerBear Has New Engineering ManagerBear Has New Engineering Manager
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Pine Ridge Archery, and parent 
company Du-Bro Products, is proud 
to announce that Jerry Tepps has been 
brought on as in-house sales rep. Tepps 
has been in the archery industry for 30 
years and has worked in all aspects of 
the industry from his days owning his 
own pro shop, managing departments 
in big box stores and being a pro sta�  
shooter.

According to Brian Bychowski, 
sales / marketing director for Pine 
Ridge Archery, “Jerry brings a wealth 
of knowledge to our team and has 
already shown to be a valuable asset 
to Pine Ridge Archery. We are very 
excited about the new opportunities 

In mid-March, Precision Shooting 
Equipment, Inc. (PSE) announced the 
promotion of Lance Irving to National 
Sales Manager. After � ve years of 
service for PSE as a Regional Sales 
Manager, Lance will now be respon-
sible for the overall leadership of the 
PSE Sales Department.

“� is is an incredible opportunity 
for me and I look forward to work-
ing closely with our dealers, national 
accounts and regional sales team,” says 
Lance. “I am proud to be a part of a 
company that not only produces qual-
ity products, but is dedicated to part-
nering with our dealers and national 
accounts to grow the entire industry.”

Lance holds a Bachelor’s degree 
from Michigan State and has more than 
15 years of experience in the industry. 
A former hunting and � shing guide 
in Alaska, Lance also has a tremen-
dous amount of retail experience. 
Before moving to PSE as a Regional 
Sales Manager, he managed a 70,000 
square foot Gander Mountain location. 
Lance has used his experience to work 
closely with his dealers and in 2009 was 
named PSE’s Salesman of the Year.

that Jerry can provide and we are look-
ing forward to the rest of the year and 
beyond.” 

Pine Ridge Archery will contin-
ue to maintain the existing relation-
ships with the  outside sales rep � rms. 
Bychowski said, “Jerry is not replacing 
our outside sales reps, he is helping us 
maintain a stronger internal relation-
ship with our dealers which allows us 
to continue to provide the high level of 
customer support we desire.”

To contact Pine Ridge Archery call 
toll-free (877) 746-7434. Use extension 
#215 or jerry@dubro.com to contact 
Jerry Tepps directly.

“At PSE we are constantly look-
ing for opportunities to promote from 
within,” says Jonathan Shepley, who 
himself was recently named president 
of PSE. “Lance has proven that he has 
all the tools needed to be a great leader 
for PSE. He has been in the trenches 
and knows how to work with our deal-
ers and national accounts by creating 
partnerships that will not only move 
product, but ensure the long term well-
being of all those involved.”

Lance will be transferring to 
Tucson, Arizona along with his wife, 
Sharon, and six-month old daughter, 
Ellen. 

Jerry Tepps

Lance Irving

Leupold & Stevens, Inc. announced changes within the sales division. 
Kevin Trepa will assume responsibility as vice president of global sales and 

business development. Cyndi Flannigan has been promoted to the new role of 
director of sales for North America. Chris Estadt will continue to lead Leupold 
Tactical Optics’ business development e� orts with the U.S. military services.  A 
new director of international business development role has been established 
to lead the company’s international business development e� orts for both the 
commercial and tactical markets.  � e company is currently recruiting for this 
new position.

Lance Irving

Pine Ridge Archery Beefs Up Sales Sta� Pine Ridge Archery Beefs Up Sales Sta� Pine Ridge Archery Beefs Up Sales Sta� 

PSE Has New National Sales ManagerPSE Has New National Sales ManagerPSE Has New National Sales Manager

Leupold Realigns Sales DepartmentLeupold Realigns Sales DepartmentLeupold Realigns Sales Department
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Todd Vaaler of Gateway Feathers, Mike Walston of 
Wildgame Innovations, and Ben Summers of T.R.U. Ball 
Release Products won re-election to the ATA Board of 
Directors during the organization’s recent annual elections.

Joining them on the 16-member Board are Scott Shultz of 
Robinson Outdoor Products, and Mark Pezzoni of BowTech, 
who won election to their � rst three-year terms on the 
board. � e new terms for all � ve board directors begin April 
1, 2012 and end March 31, 2015.

Leaving the ATA Board are Gregg Jenkins, former presi-
dent/owner of Apple Archery; and Rob Mason, president 
of Parker Compound Bows. Jenkins resigned his Board seat 
December 16, 2011, after selling his company to Field Logic 
Inc. Mason resigned his company’s board seat November 29, 
2011, � ve months after assuming the seat in June 2011 when 
former board member Paul Vaicunas left Parker Crossbows 
to become president of Maximus Crossbows.

“It’s always tough to see good people like Gregg Jenkins, 
Rob Mason and Paul Vaicunas leave the Board, but this 
industry employs an abundance of strong leaders who 
are committed to our sport’s future,” said Jay McAninch, 
ATA CEO/president. “� e Board will always require vision, 
energy and statesmanship. We’ll continue to get those quali-
ties from Ben, Mike and Todd, and we’re looking forward to 
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reaping the bene� ts Mark and Scott bring to the Board.”
Vaaler’s re-election continues his second stint of board 

service. He rejoined the board in 2010 to � ll a vacancy after 
a two-year absence. He previously served on the board from 
2002 through 2007, and served as its vice-chair in 2011, as 
well as from 2005 through 2007. “Anytime your peers invite 
you to help, it’s an honor,” Vaaler said. He hopes to help grow 
the number of youth archers and bowhunters by working 
with state � sh and wildlife agencies, and by expanding the 
ATA’s Explore Bowhunting Program. “Everyone on the ATA 
Board wants to make sure the money companies spend each 
year in membership and exhibiting fees at the Trade Show 
is used wisely and e� ectively by the ATA to grow our sports,” 
Vaaler said.

Walston was � rst elected to the board in 2009 when he 
was with Lone Wolf Portable Treestands. When announc-
ing his re-election bid recently, Walston said the industry’s 
recruitment and retention e� orts should be everyone’s No. 
1 priority. He promised to work for the continued success of 
the ATA Trade Show. “� is is already a ‘must attend’ event 
for all retailers and manufacturers, and we must make sure 
it stays that way,” he said.

Summers, now beginning his seventh year on the board, 
said it’s important to maintain the ATA Trade Show’s vital-
ity because it “allows all manufacturers the best place to 
meet face to face with their best customers.” He intends to 
help grow archery through his work with the Community 
Archery Program Committee. “We need to build archery 
parks surrounded by a network of dealers, colleges, hunt-
ers, archery clubs, state � sh-and-game o�  cials, school 
archery programs, and city parks and recreation depart-
ments,” Summers said.

Shultz said he hopes to use his experience, sta�  and 
assets to help the ATA Board. He thinks the ATA can help 
create and present vital opportunities for archery dealers. 
“Manufacturers must restate and re-emphasize their com-
mitment to grass roots independent archery shops, and 
work together to create opportunities for our mutual bene� t 
and success,” Shultz said.

Pezzoni left his group-president job at Snap-on Tools 
in May 2009 to become BowTech’s president, citing his 
passion for archery, the outdoors and the chance to lead 
the BowTech team. He promises to “listen, learn and help 
improve the industry” through his work on the board. “We 
need to capture the hearts and minds of the next generation 
of archers, and preserve work skills and employment here in 
the United States,” Pezzoni said.

About the ATA: Since 1953, ATA has been the trade 
association for manufacturers, retailers, distributors, sales 
representatives and others working in the bowhunting 
industry. ATA is dedicated to making the industry pro� table 
by decreasing business overhead, and reducing taxes and 
government regulation while increasing participation in 
archery and bowhunting. ATA owns and manages the ATA 
Trade Show which in 2013 will be in Louisville, Kentucky.
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