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The annual Kinsey’s Dealer Show was held in Hershey, 
Pennsylvania on February 17 through February 19. 
� is was the tenth anniversary for this highly suc-

cessful and popular dealer show which drew 210 vendors 
and 425 individual retail store properties. While the major-
ity of the dealers attending were from the east coast others 
traveled further coming from Texas, Nevada, Florida and 
numerous other states scattered across the country with one 
dealer making their third trip to the show from Puerto Rico. 

Held in the beautiful Hershey Lodge located in the 
town of Hershey, the chocolate capital of the world, the 
show is situated in some of Pennsylvania’s most picturesque 
countryside and in many ways the show resembles a family 
reunion. Of all the shows I attend each year the atmosphere 
at the Kinsey’s Show is the most relaxed with a unique blend 
of business, entertainment and fellowship.

� ings kicked o�  early Friday evening with a dealer 
walk-through followed by Kinsey’s “Early Closeout Blowout 
Sale” which consists of discontinued or overstocked items 
sold on a � rst come, � rst served basis. Dealers moved 
through the display with order pads choosing items that 
o� ered them the opportunity to add extra pro� t to a sale or 
to use as promotional items in their shops. 

After the sales conclusion everyone headed to the ball 
room to hear the excellent and humorous presentation of 
Je�  and Rhiannon and their dueling pianos. After the con-
clusion of Friday’s entertainment many of the show attend-
ees continued to socialize in the di� erent quiet and intimate 
areas within the lodge. After a good night’s sleep Saturday 
morning started with a Gold Tip sponsored breakfast 
which included some prize giveaways of Gold Tip 

shafts to several lucky dealers. After breakfast dealers cruised 
the show � oor looking over the latest equipment and taking 
advantage of the show specials. 

A much anticipated event by all who attend Kinsey’s 
annual dealer show is the Saturday night dealer appreciation 

 Friday evening dealers took part in Kinsey’s Second Annual Early Closeout Blowout Sale. Kinsey personnel like Robert Hoke (red shirt 
in center photo) from the customer service department were on hand to assist dealers as required. At right John Napp, owner of Napp’s 
Archery in Seven Springs, Pennsylvania � nalizes his order before having it entered into the system. 

 Je�  & Rhiannon provided � rst class entertainment Friday night 
as they presented their Dueling Pianos program.

10th Anniversary Show a Winner
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vice president of sales and marketing. “People really seem to 
enjoy the show and I attribute a lot of that to the wonderful 
sta�  at the Hershey Lodge and 
our dedicated Kinsey team, all 
of whom are focused on cus-
tomer service and attendee sat-
isfaction. When we started the 
show ten years ago we hoped 

social sponsored this year by Limbsaver, Carbon Express 
and G5. � e event starts out with lots of great food and drink 
and plenty of free merchandise. Just when things looked like 
they were going to settle down Phil Vassar, singer, songwriter 
and piano man, took the stage and gave a Las Vegas style 
performance that had the crowd on its feet with many retail-
ers taking to the dance � oor. 

Sunday breakfast was sponsored by Brunton Outdoors, 
a Wyoming � rm that also gave out a variety of prizes. At the 
conclusion of the show on Sunday, just when you thought it 
was all over, a grand prize drawing was held for a series of 
outstanding prizes. Some of the winners are shown in this 
feature and for a full listing go to www.kinseyarchery.com. 

As this was the 10th anniversary of the show ArrowTrade
took advantage of an opportunity to talk to some of Kinsey’s 
management team to learn a little more about the behind 
the scenes planning and their reaction to this year’s show.

“� is year’s show was very successful,” said Rick Kinsey, 

Dealers crowded the booths inspecting the latest equipment and 
taking advantage of show specials and early buys.

The stage was set in the large ballroom for the Saturday night 
entertainment.

 Phil Vassar headed up the entertainment for Saturday's Dealer 
Appreciation Night, providing an outstanding program that had 
the audience on their feet. 

Pastries celebrating Kinsey’s Tenth Show Anniversary decorated 
the dessert table, adding a special touch to the celebration.

Dealers attending the Dealer Appreciation Night reach to 
catch some of the many prizes being tossed into the audience by 
Kinsey's sta�  members.

By John Kasun
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and dreamed we would 
reach this level of suc-
cess and we have made 
it through dedication, 
hard work and constant 
improvement.”

“A lot of things have 
changed in business dur-
ing the last ten years both 
for Kinsey’s and for our 
dealers,” Rick continued. 
“Today’s dealer has to be 
business savvy to survive 
and here at Kinsey’s our 
job is to help them be 
successful. In many ways 
we are partners in each 
other’s success.”

“Personally, I was 
astonished at the results,” 
stressed Dave Parker, the 
purchasing and sales 
manager for Kinsey’s. 
“� e show we established 
was a huge success with 
sales up substantially. 
While our dealer count 
was relatively constant their buying increased. I think this is 
due to dealers taking advantage of the buying opportunities 
the show presents. While at one time dealers wanted to buy 
direct from manufacturers, they have learned in many cases 
they can take better advantage of changing markets, while 
minimizing risk, by utilizing a distributor. � at distributor 
should have a good inventory of quality products and should 
o� er dealers fast delivery on their orders. Retailers are get-
ting better at running their businesses which ensures not 
only their present success but their future success as well.”

“When this show was envisioned ten years ago I felt 
con� dent we could see the magnitude of the show we enjoy 

today,” Dave continued. “However, thinking about it and 
achieving it are two di� erent things. What we have accom-
plished, to date, would not have been possible without the 
full support of the Kinsey family and the Kinsey's team of 
excellent employees. I think my favorite aspect of the show 
is the fact that it is the one time of the year we get to look our 
dealers in the eye, give them a hug and show our apprecia-
tion for all they do for the archery industry.”

An integral part of every Kinsey show from the � rst 
one in 2002 is the blond pixie with an infectious laugh, 
Toni DiRuscio. Toni is Kinsey’s customer service manager/
show coordinator. “Everyone always asks how we do it,” 

The breakfast hall was � lled with dealers who not only enjoyed breakfast but 
also had the opportunity to learn about the latest products available from Gold 
Tip and Brunton Outdoors. As the dealers entered the hall each was given a ticket 
for a product drawing during breakfast.  

James Walker of W&W Archery located in 
Markleton, Pennsylvania grins ear to ear as he 
comes forward to claim his prize of a hunt with 
Montana Whitetails valued at $3,500.

Proving the Kinsey's Show is family friendly, Kevin 
Fry of Quality Archery Designs brought his family 
to the Hershey event. His wife Michelle holds son 
Ryder while Kevin is in charge of son Levi.

Ben Bronson of Bronson & Bronson Archery in 
Kingston, Ontario, Canada waved the victory sign 
as his name was called as the winner of a new ATV 
donated by William J. Gartland Associates and the 
manufacturers they represent.
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laughed Toni. “I guess the answer is with a great team and 
a lot of hard work. Each year we listen to the feedback from 
our dealers, our vendors and our Kinsey's team on what to 
change and how to make the show even better. It sure does 
not seem like it has been ten years since we started, the time 
has just � own by. � is year was de� nitely our best show yet 

 Savannah Summers, daughter of Ben Summers of T.R.U. Ball 
is shown here helping her dad hand out literature to interested 
dealers at the Kinsey show. It won’t be long until Savannah is on 
the payroll.

From the left are Toni Di Rusico, Tammy and Greg Hipp, Joe Miller 
and Jim Kinsey. The owners of G&T Sports Plus of Mount Storm, 
West Virginia won this Polaris Sportsman ATV.  Joe Miller is with 
William J. Gartland and Associates and Jim Kinsey heads the 
Kinsey’s operation.

The Bow Testing Room was kept busy with dealers trying the 
di� erent bows and crossbows available. Here T. J. Kretzler of 
William J. Gartland and Associates assists a  dealer on the range. 
It’s a tough job but someone has to do it.

Sunday, with the show winding down, Toni DiRusico (left), Dave 
Parker and Jody Bowers, all members of the Kinsey's team, take 
a moment to relax for a photo taking opportunity.

and in June we will start planning for 2013. I am not sure how 
we will top this year’s show but I think that every year.”

ArrowTrade has attended the Kinsey's Dealer Show 
since its inception and has seen it grow bigger and better 
each year. ArrowTrade feels con� dent the 2013 Kinsey’s 
Dealer Show will be yet another milestone. 

Now turn to the following pages for our coverage from 
the 2012 Kinsey's Show exhibit � oor. 
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Allen Potter (left) 
and David Eisenhuth 
were on hand to 
demonstrate inter-
active clothing from 
IWOM Outerwear.
IWOM stands for 
Inner Warmth; Outer 
Mobility and it is 
designed to keep the 
hunter warm while 
allowing a maximum 
range of motion. � e 
IWOM Hunting System 
XT worn by Eisenhuth 
is designed to keep the 
hunter comfortable 
in temperatures from 
plus 40 degrees to well 
below zero.

� e system is self-
contained within a 
storage bag that is part of the garment. 
After donning the jacket which con-
tains � eece lined hand warmer pockets 
the hunter can, when on stand, release a 
cinch. � at drops down the bottom part of 
the suit which zips closed providing a total 
enclosure. � e suit features glove gaiters, 
a head net and face mask as well as a built 
in rain hood. � e � insulate insulation 
varies from 150 grams in the body to 120 
grams in the arms to minimize bulk and 
maximize mobility while maintaining warmth. Silver Nano 
technology is built into the material for anti-microbial scent 
reduction and the suit is windproof, waterproof and breath-
able with sealed seams. A version called the Pursuit XT is 
also available for hunters with disabilities requiring easier 
access. For more information on IWOM Outerwear phone 

(814) 272-5400.
Dwight Hammond 

(left) of Hammond 
Associates shows his 
selection of Duke Traps
to two interested deal-
ers. “Trapping is driven 
by fur prices and pric-
es are up,” Hammond 
explained. “As a result 
the market for traps and 
trapping supplies has 
increased by at least 
200 percent. While not 
all hunters trap, all trap-
pers do hunt and that 
makes any specialty 
shop such as an archery 
pro shop an ideal loca-
tion for trap sales.”

New for this year is Duke’s dog proof coon 
trap we're showing above. Designed speci� cally 
for raccoons, it eliminates the unpleasant pos-
sibility of catching a dog. Duke o� ers a complete 
line of traps for all size animals in various styles 
including full size working bear traps which are 
sold primarily as camp decorations. For additional 
information phone (662) 494-6767.

� ere was a lot of dealer interest in the Draw-
Loc concept as explained by Jerry Go� , president of 
Draw-Loc. � e Draw-Loc is a vertical In-Line cross-
bow that comes in two versions, as a complete pack-
age with Draw-Loc and bow and as a Draw-Loc unit 
only that can 
be easily and 
quickly added 
to any bow. 

The com-
plete Draw-Loc 

version features a bow 
with a 18.5 inch axle-to-
axle size weighing in at 
just over 5 pounds. � e 
assembly converts to 
either right or left hand 
and o� ers a 20 inch 
power stroke producing 
speeds of over 300 fps 
with just 75 pounds of 
draw weight.

� e Draw-Loc can 
also be easily added 
to any existing verti-
cal bow, (bottom right) 
locking the bow at full 
draw once drawn using 
the foot stirrup. Both 
the built in trigger and 
grip can be easily posi-
tioned to � t the user’s 
arm length and hand 
size. The Draw-Loc 
incorporates an anti-
dry� re lever and safety 
preventing accidental 

trap we're showing above. Designed speci� cally 
for raccoons, it eliminates the unpleasant pos-
sibility of catching a dog. Duke o� ers a complete 
line of traps for all size animals in various styles 
including full size working bear traps which are 
sold primarily as camp decorations. For additional 
information phone (662) 494-6767.
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Bow-Trainer.com
866-701-8867 Patent Pending

Dealer 
Inquiries 
Welcome

Strength Training 
For Archers
Innovative training device 
helps your customers:

• Improve Accuracy
• Improve Form
• Improve Consistency
• Train anytime, 

anywhere

discharge. A hinged trig-
ger provides a smooth, light 
trigger pull for increased 
accuracy. To learn more 
about both versions of the 
Draw-Loc call (228) 832-
2649.

NEP Outdoors, for-
mally known as Northeast 
Products, is under the same 
management and own-
ership. � e � rm is simply 
re-branding itself with a 
new name. For 2012 NEP 
is proud to announce that 
all of its packs have been 
upgraded to the same qual-
ity as its Kodiak line and 
all are now produced in 
the USA. Joseph Luccisano 
(right in photo upper right), 
vice president of NEP, is 
shown here with Derek 
Amaral, national sales man-
ager, holding one of NEP’s 
new Kodiak packs. NEP is 
also the manufacturer of the 
popular Heat-A-Seat and 
� erm-A-Seat products for 
the outdoorsman. To learn 
more about NEP’s line of insulated seats and 
hunting packs phone (603) 567-4301. 

Above right Kyle Stokes, president of 
Stokerized demonstrates the SS1 stabilizer which 
is available in numerous color combinations. “In 
just one short year the SS1 has changed the way 
many archers look at their stabilizer,” said Stokes. 
“� e revolutionary design of the SS1 allows every 
archer to improve the performance of their bow 
regardless of riser torque 
induced from sights, rests, 
quivers or hand pressure. It 
is compact and non-intrusive 
with complete weight adjust-
ability.”  

� e design of the SS1 
allows the shooter to balance 
his bow side to side and front 
to back quickly and easily. 
� e SS1 is available in four 
popular camo patterns as well 
as black. � e SS1 is 9 inches in 
length and is legal for the IBO 
hunting class. To learn more 
about all of the Stokerized 
products phone (717) 867-
1782.

John O’Hara of Summit 
Treestands holds up a 

new lightweight Viper. “To answer 
the demand for a lightweight stand 
Summit developed the Viper sit-
down; stand-up series of climbing 
stands. � e Viper Elite SD weights in 
at 16 pounds while the Specialist SD 
tips the scale at 14 pounds. While both 
of these stands are great for anyone 
looking to cut weight they are espe-
cially well suited for women hunters 
and youth. We are also proud of the 
fact that Summit treestands are made 
in the USA.”

A unique feature of the Summit 
stand is its sound-deadening design. 
During construction of the stand the 

hollow tubing is sprayed internally with a 
liquid material. During the powder coat-
ing process the stands are heated in an 
oven at which time the spray previous-
ly applied internally transfers into foam 
which expands to � ll the voids in the tube 
and therefore quiet the stand.  

Summit’s “Crush” series is a line of 
price point stands that allow the dealer to 
compete directly with the big box stores. 
To learn more about Summit’s complete 
line of stands and stand accessories call 
(256) 353-0634.

new lightweight Viper. “To answer 
the demand for a lightweight stand 
Summit developed the Viper sit-
down; stand-up series of climbing 
stands. � e Viper Elite SD weights in 
at 16 pounds while the Specialist SD 
tips the scale at 14 pounds. While both 
of these stands are great for anyone 
looking to cut weight they are espe-
cially well suited for women hunters 
and youth. We are also proud of the 
fact that Summit treestands are made 
in the USA.”

stand is its sound-deadening design. 
During construction of the stand the 

hollow tubing is sprayed internally with a 
liquid material. During the powder coat-
ing process the stands are heated in an 
oven at which time the spray previous-
ly applied internally transfers into foam 
which expands to � ll the voids in the tube 
and therefore quiet the stand.  

price point stands that allow the dealer to 
compete directly with the big box stores. 
To learn more about Summit’s complete 
line of stands and stand accessories call 
(256) 353-0634.(256) 353-0634.
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Dave Bitting of Mike 
Wieck Sales holds the Stealth 
pack from Badlands. � e 
Stealth is one of a series of 
new lightweight packs that 
Badlands has added to its 
extensive line of high qual-
ity packs designed for the 
outdoorsman who demands 
the very best. Bitting said, 
“Badlands believes that a good 
pack is designed to distribute 
weight and not just increase 
it." � at is why it expanded its 
o� erings of Ultra Light Packs 
for 2012. A full size day pack, 
the Stealth proves that “light 
is right” weighing in at a mere 
24 ounces. � e Black Jack is 
a full featured belt pack that 
tips the scale at just 12 ounc-
es, while the Source rounds 
out the Ultra Light Series. For 
more information on the line 
of packs and clothing from 
Badlands contact the � rm at 
(800) 269-1875. 

Je�  Minsterman of Mike 
Wieck Sales holds 
the X-Force 400 by 
Carbon Express. 
Carbon Express o� ers 
a full line of cross-
bows including the 
X-Force series which 
offers a high per-
formance, compact 
crossbow at an a� ord-
able price. According 
to Carbon Express the 
X-Force 400 is spe-
ci� cally designed for 
tight spaces with no 
compromise in power 
or accuracy and its 
12 inch power stroke 
makes it the per-
fect choice for youth, 
women and smaller 
framed shooters. � e one piece sculptured stock combined 
with a SilenTech coating and Mossy Oak Break-Up allows it 
to easily blend into its surroundings in the � eld. With 175 
pounds of draw weight the X-Force 400 delivers an arrow at 
310 fps with 85 foot pounds of kinetic energy. � e X-Force 
350 has many of the same shooting features as the 400 but 
has a 165 pound draw weight delivering 300 fps and 80 
foot pounds of Kinetic energy. � e 350 features a skeletal 
composite stock in a black � nish. To learn more call (800) 
241-4833.

Layton Lyon of G. A. 
Tolton Associates holds 
Bushnell’s new Trophy 
Cam HD trail camera 
and its G-Force Laser 
Range Finder, both new 
for 2012.

For 2012 the Trophy 
Cam features true HD 
video resolution with 
audio record combin-
ing clarity and detail. 
� e new Field Scan 2X 
feature provides the 
user two windows of image capture to capitalize 
dusk and dawn movement. Brighter, sharper night-
time images are possible with the addition of Hyper 
Night Vision – with no-glow black LED models 
available for absolute stealth. To maximize con-
sistency in all conditions a new Auto PIR (Passive 
Infrared Sensor) automatically regulates the cam-
era's sensitivity based on temperature. � e Trophy 
Cam’s time stamps are more detailed and the GPS 
Geotag automatically embeds each image with GPS 
coordinates for optimum tagging. 

Equipped with Bushnell’s new E.S.P. (Extreme. Speed. 
Precision.) Turbo processor, the all-new G-Force 1300 ARC 
range� nder is performance-enhanced. It delivers 1/2 yard 
accuracy and 1/10 yard display precision. � e display pro-
vides bright clear distance readings, even in low light, with 
an e� ective range of 5 to 1,300 yards using six power optics. 
Its rubber-armored metal housing makes it tough and able 
to stand up to the most demanding hunting conditions. For 
more information on Bushnell’s complete line of products 
phone (800) 221-9035. 

Tolton Associates holds 
Bushnell’s
Cam HD trail camera 
and its G-Force Laser and its G-Force Laser 
Range Finder, both new 
for 2012.

Cam features true HD 
video resolution with 
audio record combin-
ing clarity and detail. 
� e new Field Scan 2X 
feature provides the 
user two windows of image capture to capitalize 
dusk and dawn movement. Brighter, sharper night-
time images are possible with the addition of Hyper 
Night Vision – with no-glow black LED models 
available for absolute stealth. To maximize con-
sistency in all conditions a new Auto PIR (Passive 
Infrared Sensor) automatically regulates the cam-
era's sensitivity based on temperature. � e Trophy 
Cam’s time stamps are more detailed and the GPS 
Geotag automatically embeds each image with GPS 
coordinates for optimum tagging. 

and its G-Force Laser 

Layton Lyon of G. A. 
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Jim Kosier, a 
national pro sta� er 
for Blackpowder 
Products Inc. (BPI) 
was informing deal-
ers about the add-
on sale possibilities 
of CVA rifles and 
Quake accessories. 
“In today’s challeng-
ing business environ-
ment archery deal-
ers need to consider 
related interest areas,” 

explained Koiser. “Black powder ri� es and accessories o� er 
excellent related sales opportunities for the archery dealer. 
For the bowhunter it is an easy step to black powder as many 
of the challenges of shooting and hunting with black pow-
der are similar to those found in archery.”  Kosier is shown 
holding CVA’s new Mountain Ri� e weighing in at just over 6 
pounds and o� ering excellent balance and a compact length 
ideal for today’s hunter. 

Powerbelt bullets o� ered by Quake Industries o� ers the 
high tech Aerolite series of black powder projectiles. � e 
Aerolite features a large hollow point to maximize expansion 
while eliminating weight from the core of the bullet resulting 
in a longer physical bullet than standard projectiles of simi-
lar weight. � e longer bullet length results in increased sta-
bility and greater accuracy. � e Aerolite features a polymer 
coating and is available in 250 and 300 grain weights. For 
more information on CVA and Quake products as o� ered by 
BPI phone (800) 320-8767. 

Rob Girard, director of sales for Horton, holds the Fury 
which along with the Havoc are Horton’s two new Reverse 
Draw crossbows. 

� e Fury is a compact design with a CNC machined riser 
and lightweight aluminum barrel combining balance and 
accuracy. An over-molded interchangeable recoil pad allows 
for plus or minus 1/2 inch of stock length adjustment for 
the perfect � t. � e Fury has 160 pounds of draw weight and 
a power stroke of 15-3/8 inches producing 360 fps. Its axle-
to-axle width is 17-1/2 inches at rest and 13 inches when 
cocked. � e Fury is equipped with an anti-dry� re mecha-
nism and a ball detent has replaced the 
bolt tension spring.

� e Havoc produces 325 fps at 175 
pounds of draw weight and a 14-1/4 inch 

power stroke. For additional information on the Fury and 
Havoc as well as Hortons’s complete line of crossbows and 
accessories call (330) 474-5710. 

Mike Mathews is the national sales manager for 
Kutmaster, one of Americas oldest manufacturers of qual-
ity knives. He was happy to announce that Lee and Ti� any 
Lakosky, professional hunters and stars of the Outdoor 
Channels "� e Crush" have teamed up with Kutmaster. 

Kutmaster, a division of Utica Cutlery Company is proud 
to announce its a�  liation with Lee & Ti� any to market "� e 
Crush" line of hunting knives, sporting knives, pocket knives, 
and multipurpose tools. Under the agreement, Kutmaster 
will have the worldwide exclusive rights to market "� e 
Crush" line of cutting accessories. "Lee and Ti� any are 
without question the most high pro� le couple in the hunt-
ing industry," said 
Mathews. "They 
don't just make a 
hunting show; they 
are extremely dedi-
cated to their craft 
and strive to create 
a positive lifestyle 
and brand." Both 
Lee and Ti� any will 
be actively involved 
in developing the 
products that will 
go to market for 
Kutmaster. Look 
for "The Crush" 
brand of hunting 
knives and cut-
ting accessories 
that will be avail-
able for fall sales. 
For information 
on Kutmaster’s 
complete line of 
cutlery including 
the “Crush Series” 
phone (800) 888-
4223.

national pro sta� er 
for 
Products Inc. 
was informing deal-
ers about the add-
on sale possibilities 
of CVA rifles and 
Quake accessories. 
“In today’s challeng-
ing business environ-
ment archery deal-
ers need to consider 
related interest areas,” 

WORKS WITH DEER / ANTELOPE / BEAR TARGETS

Protect your 
3D Target
Investment! 

www.archerytargetcover.com

Targets not included / Patent Pending

• Helps prevent fading and cracking
• UV & water resistant
• Multiple tie down options
• Easy on/off over horns
• Fits most 3D targets up to 45”
 (chest to rear)
• Block, bag, range and decoy covers
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Representing Thompson 
Center was John Routar of Sportco 
Marketing who was kept busy 
answering questions from dealers 
on the sales opportunities black 
powder guns and accessories 
o� ered. “One of the main advan-
tages of black powder seasons is 
that they not only o� er the archery 
dealer a spill-over market but in a 
di� erent season which extends the 
selling season,” stressed Routar. 
“� ompson Center o� ers a com-
plete line of black powder ri� es 
including � intlock, caplock and in-
lines enabling the dealer to service 
every black powder shooter regardless of 
interest.”

Routar is holding � ompson Center’s 
Pro Hunter FX model which uses a size 209 
primer and features a � xed breech that is 
easily removed for cleaning. Call (866) 331-
0852 for more information on � ompson 
Center products.

Steve Davis of H and G Manufacturing 
holds a hunting garment by Under Armor
featuring its UA Scent Control. UA Scent 
Control fuses an odor-trapping natural 
compound called Zeolites with pure anti-
microbial silver to create what the � rm calls 
the ultimate scent management innovation. 
Under Armor claims it is more powerful 
and e� ective than activated carbon and 
lasts longer. According to the company, UA 
Scent Control maintains 99 percent of its e� ectiveness even 
after 50 washings. � e Whitetail line of clothing from Under 
Armor has built-in UA Scent Control and features garments 
well suited for the various weather conditions encountered 
by the bowhunter. For more information on the complete 
clothing line phone (888) 427-6687.  

Scott Archery’s Ronnie Taylor (below left) holds the 
new Tek-Hybrid bow sight from CBE, a division of Scott 
Archery, while Travis Byrd holds the Wolverine and Wolf 
which are two of Scott’s new releases. 

� e Wolverine shown here is a single caliber release 

with a hybrid strap that o� ers dual adjustment 
and a fold away design. � e angled trigger maxi-
mizes draw and provides increased comfort. 

� e Wolf is a dual-caliper release which 
also features the hybrid strap and 
angled trigger. Both releases are 
available in Mossy Oak or black. 

� e all new Tek-Hybrid sight 
(above) features a combination of 
target and hunting sight technolo-
gies. � e versatile sight can be used 
as a range adjustable single pin 
sight or a � xed pin, variable setting 
hybrid sight. � e Tek-Hybrid has 
multiple adjustments for windage 
and elevation including micro-
adjustable windage and elevation 
plus a rapid-drive elevation system 
when a quick change is required. 
To learn more about these prod-
ucts as well as Scott’s complete line 
phone (606) 663-2734.

Tony Gowen of Thomas 
F. Gowen and Sons was on hand to celebrate Hunter's 
Specialties 35th anniversary and inform dealers of its exten-
sive line of products. Hunter's Specialties is o� ering a new 
line of predator calls from Johnny Stewart for 2012. � is 
line of digital calls o� ers di� erent combinations of internal 
memory sizes, preloaded sounds and features, enabling the 
dealer to � t any customer’s budget and hunting needs.

 Gowen (below) is holding another popular product 
from Hunter's Specialties, the Vital-Rack 26 Gorge. Vital 
Rack is an extremely nutritious mix containing high quality 
vitamins and minerals to create bigger and healthier deer. It 
also helps control ticks in animals that feed on it regularly. 
Phone (319) 395-0321 for information on all the products 
o� ered by Hunter's Specialties. 
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(above) features a combination of 
target and hunting sight technolo-
gies. � e versatile sight can be used 
as a range adjustable single pin 
sight or a � xed pin, variable setting 
hybrid sight. � e Tek-Hybrid has 
multiple adjustments for windage 
and elevation including micro-
adjustable windage and elevation 
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Primos’ pro 
staffer Kenny 
McGeehaw kneels 
beside Primos’ 
Double Bull blind 
featuring a new 
Double Wide Door. 
The zipper-less 
double wide door 
makes silent entry 
easy even when 
carrying gear. � e 
door opens to 
a generous 48.5 
inches high and 
29 inches wide. 
� e blind features 
power hubs for 
extreme durabil-
ity and easy set-
up, ensuring tight 
outer fabric. A 180 
degree full front 
view window has a 
silent slide window 
adjustment sys-
tem. � e blind is 
sized perfectly for 
one or two hunters 
and has replace-
able shoot-through 
windows.

These Alpha 
Dogg predator calls 
and Ultra trail cam-
eras are quality fea-
ture packed prod-
ucts that help the 
dealer � ll these two 
hot markets. For 
additional infor-
mation call (800) 
523-2395.

New from 
PSE for 2012 is its 
Skullworks camo. 
Available on a vari-
ety of models this 
unique camo is 
exclusively avail-
able on PSE bows 
and accessories. 

Jon Brown, 
regional sales 

manager for PSE, is 
shown holding PSE’s 
Bow Madness which is 
improved for 2012 and 
the all new Rally (at 

right). Brown said, “Bowhunters 
come in all sizes and the new 
Rally � ts them all. Engineered 
for maximum adjustability the 
new Opti Cam o� ers 12 inches 
of draw length. � ere is the abil-
ity to increase the draw weight 
through an easy cam adjust-
ment and limb bolts that adjust 
10 full turns. � at gives the bow 
a wide draw weight range of 25 
to 60 pounds.” To learn more 
contact PSE at (520) 884-9065.

Hawke Sport Optics o� ers a 
complete line of outdoor optics 
including ri� e scopes, binocu-
lars, spotting scopes and it is 
the largest manufacturer of 
crossbow scopes, all of which 
carry a lifetime warranty. 

Jim Graham (left in photo 
at right) and Chris Urion of 
Hawke Sport Optics
are shown inspect-
ing the new 1.5-5x32 
SR Speed Selector 
crossbow scope that 
adjusts for cross-
bow bolt speeds 
between 275 and 
425 fps. Following 
the enclosed direc-
tions the scope is to 
be initially sighted 
in at 20 yards and 
then � ne tuned at 
30 yards after which 
the reticle is con-
sidered set for 
each 10 yard dis-
tance between 
20 and 100 yards. 
Models are avail-
able illuminated 
and non-illumi-
nated. Hawke also 
offers its XB30 
model for bolt 
speeds between 
210 and 360 fps 
and it is designed 
to perform well 
in low light con-
ditions. Hawke 
o� ers a wide vari-
ety of crossbow 
scopes including 
a 1x32SR designed 
for quick target 
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acquisition in thick cover or fast 
moving targets at close range.  Also 
available at no charge from Hawke 
is it Ballistic Reticle Calculator 
which can be downloaded at www.
hawkeoptics.com. It allows the user 
to select a given reticle for either a 
ri� e or crossbow scope. By adjust-
ing for the projectile velocity and 
magni� cation you can plot the ri� e 
or crossbow trajectory allowing the 
user to determine the proper sight 
picture depending upon velocity, 
distance and conditions. Call (877) 
429-5347 for more information on 
all of the Hawke line of optics. 

CR Archery Products o� ers 
a wide variety of target and 3-D 
scopes in a variety of colors and 
degrees of magni� cation. Separate 
high quality lenses are also avail-
able as well as � ber optic posts and 
replaceable � ber optics. 

CR Archery Products also 
o� ers � nger slings, wrist slings and 
braided para-cord bow slings in a 
variety of colors. For 2012 Blazing 
Blue, Pink Passion and Pretty 
Purple have been added to the extensive number of avail-
able colors. For more information phone (717) 394-5769.

For 2012 Spot Hogg introduced the Whipper Snapper 
release above right. Spot Hogg states that this ergonomi-
cally designed handle � ts so well in the hand 
that it complements and encourages � awless 
shot execution; shot after shot. � e Whipper 
Snapper features unique, contoured lines 
intended to generate comfort during long 
shooting sessions and is easily positioned for 
repeatable anchoring and consistent shots. 
Designed and built with proprietary materi-
als, the Whipper Snapper’s actuating system 
provides an extremely crisp trigger break. It 
features single screw adjustability for both trig-
ger tension and travel. � e trigger barrel of 
the release is adjustable to � t the user’s hand 
via two di� erent positions on the post and its 
o� set set screw position. Available with open 
or closed jaws the Whipper Snapper boasts an 
auto reload feature for seamless hookups.  � is 
release can be wrist strap accessible, if desired 
and is available in a � at black � nish in either 
three or four � nger options.

Spot Hogg’s Bulletproof sight pins intro-
duced in 2010, are now standard on all Spot 
Hogg sights. For more information on Spot 
Hogg products phone (888) 302-7768.

Brenda Eichholz of Neet’s customer ser-
vice department (at right in red) shows the 
True Shot Coach to an interested dealer. � e 

True Shot Coach is designed to insure 
proper hand placement and elimi-
nate bow torque resulting in tighter 
groups. It can be used as a training 
aid or worn at all times. It is simple, 
e� ective and trains the shooter to 
shoot with a relaxed grip as it makes 
it impossible to tightly grasp the bow. 
� e True Shot Coach  comes in S, M, L 
and XL and can be used either right or 
left handed. Neet o� ers a wide variety 
of shooting accessories such as target 
and � eld quivers, gloves, tabs, arm 
guards, cases and much more. � e 
company’s popular Diamond line of 
quivers has been tweaked for 2012 
and promises to be a good seller. For 
more information on Neet’s line of 
products call (660) 826-6762.

Craig Swilley of NuFletch 
Archery was kept busy showing inter-
ested dealers how NuFletch makes 
� etching or re-� etching simple, quick, 
easy and accurate. � e tournament 
components are new for 2012 and 
shaft-speci� c designs plug directly 
into the arrow shaft eliminating the 
use of an insert. � e angled shoulder 

of the threaded pin cap helps de� ect other arrows to mini-
mize arrow damage. � e self-aligning design ensures that 
the NuFletch component is par-
allel with the axis of the shaft for 
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left handed. Neet o� ers a wide variety 
of shooting accessories such as target 
and � eld quivers, gloves, tabs, arm 
guards, cases and much more. � e 
company’s popular Diamond line of 
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and promises to be a good seller. For 
more information on Neet’s line of 
products call (660) 826-6762.
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maximum accuracy. Bent or damaged vanes 
can be instantly replaced anywhere at anytime 
without the use of jigs, tools or glues.

Also new for 2012 are the NuFletch lighted 
nocks that have been developed in conjunction 
with Lumenok. For more information on all 
available products contact NuFletch at (877) 
353-8244.

Winner’s Choice, well known as a manu-
facturer of high quality bowstrings and cables, 
announced that it has changed from 8125 to 
8190 Xtreme bowstring material. � is new mate-
rial from BCY is a higher grade of Dyneema and 
is 15 percent stronger with increased stability. 
Because 8190 Xtreme is smaller in diameter 
the bowstring will contain additional strands 
to produce the same diameter � nished string. 

Winner’s Choice indicated that this 
upgrade of material simply makes a great prod-
uct even better and enables Winner’s Choice 
to maintain its position as the “maker of bow-
strings of choice.” To learn more call (541) 575-
0818.

According to owner Tab Hinton, Yo-Buddy Targets are 
made with the hunter in mind and designed to produce suc-
cess in the � eld. Yo-Buddy o� ers a series of easy to transport 
targets with built in handles making them excellent for use at 
camp or in the � eld for realistic practice. � e target makeup 
has arrow stopping power for the fastest bows while allowing 
for easy arrow removal. Each target has vitals clearly detailed 
for proper shot placement practice.

Displayed at the Yo-Buddy booth was one of their 
targets that was in 
the Bear Archery 
plant for two years 
and had stopped 
over 30,000 shots 
without a pass-
through. Call 
(601) 947-6542 for 
more information 
on Yo-Buddy tar-
gets and decoys. 

Ozonics brings high-tech scent control directly to the 
stand or blind and according to Ozonics it is the only 
scent control product that deals directly with the hunter’s 
scent zone allowing the user to hunt any area regardless 
of the wind. Although a complicated process, put simply, 
Ozonics transforms oxygen molecules into ozone molecules 
and with a silent fan 
projects them down-
wind and out over the 
hunter’s scent zone. 
� ese unstable mol-
ecules bond with the 
hunters scent mol-
ecules, rendering 
them unrecogniz-
able to deer and 
other scent-savvy 
game. Ozonics 
is an in-the-� eld 
ozone machine 
that blankets the  
scent zone with 
scent-destroying 
ozone. It continu-
ously deals with 
the scent in the 
area between the 
hunter and the 
deer, cleansing 
this scent zone so 
deer or predators 
won’t smell an 
intruder.

This scent 
elimination tech-
nology is com-
mon in hospitals 
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well as in home puri� cation sys-
tems where scent free air is desired. 
Oxonics o� ers the HR-200 which 
is designed for either treestand or 
blind use as well as the HR-150 
Ground Blind model designed only 
for use in a blind. Blind mounts are 
included with each unit. To learn 
more about these units and Ozonics 
phone (979) 285-2400.

Sam Vonella of Hudalla 
Associates was kept busy writing 
orders for Muck Boots which have 
become popular among bowhunt-
ers. New to Muck’s line of boots this 
year are the Woody Ex Pro and the 
Muck Terrain. 

� e Woody Ex Pro is an o� -
shoot of the popular Woody Max. 
Muck says the Woody Ex Pro has an 
anti-microbial treatment that pre-
vents the growth of odor causing bacteria thereby reducing 
the human scent transferred to the ground or atmosphere. 
� e Ex Pro also features a reinforced shin guard for added 
protection and is available in Mossy Oak Break-Up.

� e Muck Terrain has all of the standard Muck Boot 
features plus an adjustable dirt skirt mounted at the top of 
the boot. It serves multiple purposes in keeping dirt and 
debris from entering the boot while holding in scent. � e 
Muck Terrain is available in either Mossy Oak In� nity or 
black and silver. For additional information on Muck’s com-
plete line of boots call (866) 663-6825.  

Brian Malone of Outtech manned the Ameristep 
booth. In front of the blind display is a hang-on stand from 
Ameristep’s Brotherhood line, new for 2012. � e Brotherhood 
line contains three ladder stands, a deluxe hang-on com-
plete with a back rest and arm rests, a basic hang-on model 
and a climber. � e seats on the Brotherhood line are mesh 
like and do not hold moisture, ensuring a dry seat regard-
less of the weather. For information on Ameristep’s blinds, 

stands and 
hunting acces-
sories phone 
(810) 686-4035.

Winchester
is an old estab-
lished name in 
� rearms and a 
new name in the 
archery indus-
try. Winchester 
was on hand 
with its new 
models for 2012 
which include 
the Lighting 
being held 
here by Frank 

Marretta (left) and the Mynx being held by Joe Kennedy 
(right). 

� e Lighting uses a four track cam system to minimize 
cam lean and a stainless steel turnbuckle weight adjust-
ment system which eliminates the need for limb bolts. Draw 
lengths are adjustable in 1/2 inch increments and can be 
changed without a bow press. 
� e Lighting has an IBO speed 
rating of 350 fps.

� e Mynx (right) is a high 
end ladies bow with an adjust-
able draw length of 24-1/2 to 
26-1/2 inches and an IBO rating 
at 26-1/2 inches of 300 fps. � e 
Mynx is not a scaled down bow 
but has been designed speci� -
cally for the short draw shooter. 
Like the Lighting, it features a 
four track cam system and it 
weighs in at just 3.4 pounds 
for a bow that is comfortable 
to handle. � e 7 inch brace 
height is forgiving and the bow 
is available in adjustable draw 
weights peaking at 40, 50 and 
60 pounds. For complete infor-
mation on the Winchester line 
of vertical bows and crossbows 
call (877) 227-9445.

vents the growth of odor causing bacteria thereby reducing Marretta (left) and the Mynx being held by Joe Kennedy Marretta (left) and the Mynx being held by Joe Kennedy Marretta (left) and the Mynx being held by Joe Kennedy 
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Leven Industries is the manufacturer of the Doinker 
line of high-tech hunting and target stabilizers. Bill Leven, 
owner, designer and manufacturer of Doinker stabilizers is 
shown here holding the popular Doinker D.I.S.H. (Distal, 
Interrupted, Stabilizer, 
Hub) hunting sta-
bilizer. � e D.I.S.H. 
stabilizer can be � ne 
tuned to o� set sight 
and quiver weight by 
utilizing the adjust-
able built-in weight 
system. � e D.I.S.H. 
serves double duty 
as it also employs 
Doinker’s propri-
etary Interrupted 
Transfer Polymer 
which absorbs noise, 
shock and vibration. 
Learn more about 
the D.I.S.H. and other 
Doinker stabilizers by 
calling (661) 948-7900. 

At right Jim Kempf 
holds the Ventilator, 

the newest addition to the Scorpyd line of Reverse Draw 
Technology crossbows. “I designed the Ventilator to answer 
the customer's desire for a more compact and physically 
lighter crossbow,” said Kempf. “� e Ventilator weighs in at a 
comfortable 7.9 pounds which was achieved through exten-
sive machining and the use of lightweight titanium fasteners 
which also have increased strength. � e vented forearm 
provides for a variety of grip options, all while keeping the 
shooter's � ngers safely out of the path of the bowstring, with 
� nger protection built into the extrusion.”

“� e Ventilator has built in anti-dry� re, is ambidextrous, 
well balanced, smooth and quiet with a smooth trigger 
pull of approximately 2 to 3 pounds depending upon draw 
weight,” Kempf continued. “It is anodized to Mil Spec Type 
III and is also available in Realtree Camo. With an 18-1/2 
inch power stroke the Ventilator is available in 100 pound 
draw weight which produces 345 fps; a 125 pound model 
that shoots 370 fps and a 150 pound model the has a speed 
of 400 fps. All of these speeds are achieved with a 400 grain 
arrow. � is year Scorpyd is supplying its arrows with Q 
nocks from Firenock which keeps the string in contact with 
the arrow for the full travel length for increased speed and 
accuracy. � e Ventilator also features a folding stock for con-
venience and ease of cocking.”  For additional information 
phone Scorpyd Crossbows at (319) 331-4700. 
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William Carrera of Carrera-Werner Sales demonstrat-
ed the Buck Commander Bow Cabinet from Stack-On. 

While sportsmen 
normally think of 
safes in terms of 
gun safes there 
is an increasing 
demand for safes 
and security cabi-
nets for archery 

equipment. Today 
many bows cost as 
much or more than an 
average ri� e and when 
you add in range� nd-
ers, optics, trail cam-
eras and other associ-
ated equipment some 
organization and pro-
tection makes sense. 

Stack-On is just 
one of many safe com-
panies that are begin-
ning to o� er security 
cabinets for archers. 
To learn more call 
Stack-On at (800) 323-
9601. 

In 1998 the 
Whitetail Institute, 
under the direction 
of Ray Scott, was one 
of the � rst to kick o�  
the food plot craze. 
Since that beginning 
14 years ago, food plot 
seeds, game attrac-
tor plots and mineral 
supplements have 
become a big busi-
ness in the hunt-
ing industry and a 
money maker for the 
dealer. “� e Whitetail 
Institute’s Imperial line of products is the � nest available,” 
explained Steve Scott of the Whitetail Institute. “We o� er 
products for the attraction of game as well as products 

designed to provide nutritional sup-
plements for healthier deer and larger 
antler growth. Our Clover and Oats 
Forage are among our most popular 
products.”

“Managing a food plot is not as 
simple as tossing seed on the ground,” 
continued Scott. “� e more work 
that goes into a food plot the better 
the results. � e � rst and often most 
important step is a soil sample of the 
ground to be planted. It is critical to 
know what must be added to the soil 
to condition it and create the best 
environment for the seed to germi-
nate and grow. A soil sample can be 
the di� erence between a successful 
plot and failure.”  To learn more about 
food plot opportunities and the prod-
ucts available phone (800) 688-3030. 
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