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I’ve seen many second and even third generation success stories in the 
archery business. I’m talking about families that own businesses that depend 
on more than just the founders to lead the way ahead decade after decade. At 

PSE, the reins were recently passed to Jon Shepley, son of founder Pete Shepley. 
When I was out at Martin Archery a couple years ago, I saw the important role 
Ryan Martin was playing. He’s the grandson of founder Gail Martin and the son 
of long-time Vice President Terry Martin. A few months ago, I toured the TenPoint 
Crossbow Technologies headquarters in Ohio, where I found out the successful 
Wicked Ridge brand exists because Phil Bednar, son of CEO Rick Bednar, con-
vinced the owners that the company needed a more a� ordable line of crossbows.

If my experience dealing with my 19-year-old daughter Anne is any 
guide, the sharing of authority doesn’t always go smoothly. It fact, it 
reminds me of the “angry bu� alo” game we used to play when Anne was 
younger. I would kneel on the carpet and give a speech about my vast 
importance as the leader of the herd, then she would attack as a younger  
“angry bu� alo” and try to knock me over. As she got older and stronger, 
she’d spear into me like a battering ram. I � nally called a halt to the games, 
claiming I was worried about furniture and windows being broken. 
Actually, I was starting to get knocked over on a regular basis.

Anne showed the same kind of determination when she expanded 
from her role as o�  ce manager to become the graphic designer. It took 
her several months to persuade my wife and I that the company needed 
to upgrade all of the company computers and switch to more modern 
programs. I said “persuade” but “badger” might be more accurate, at least 
in my case. I remember at one point saying, “But the program I’m used 
to running is as comfortable as my old pickup; the new one is like try-
ing to � y a Learjet.” Well, if I haven’t learned to � y, at least I’ve learned to 
taxi. � e Apple computers and InDesign layout programs, along with our 
daughter’s skills as a designer, are some of the reasons ArrowTrade looks 
substantially better than it did a year ago.

Our second generation took the lead again when ArrowTrade began 
investigating how to use social media to further our company goals. We’ve 
already got one of the best possible digital companion issues to this print 
publication. � anks to the planning Anne has done, by the time our Media 
Kit mails to advertisers in September, you’ll also be able to “� nd us on 
Facebook.”

We’re planning to use the Facebook exposure in two primary ways. 
First, we’ll be building two-way communication with our present sub-
scribers. � at may lead us to restart the dealer-feedback section in the 
magazine.

Second, we’ll use Facebook to continue building our online audience, 
including archers around the world who are hungry for our detailed and 
objective equipment reviews and product tests.

       Tim Dehn

Second Generation
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Added Warmth. Less Bulk. Greater Comfort.

©2012 Absolute Outdoor, Inc.
877.252.2056 
www.onyxoutdoor.com

Conquer Cold!

877.252.2056 
www.onyxoutdoor.com

Onyx keeps you warm from 

head to toe with advanced 

hunti ng gear featuring our 

patented Arcti cShield heat 

retenti on technology that 

captures and returns

UP TO 90% OF
YOUR BODY HEAT
back to you, keeping 

you in the hunt longer.

Bowhunters can take sharp imag-
es and video, then protect them from 
loss, with the new Spypoint Tiny-W2 
Game Camera. � e Tiny-W2 includes 
a unique, separate “Black Box” radio 
receiver that receives backup copies of 
the images captured by the game cam-
era. Simply hide the Black Box within 
250 feet of the Tiny-W2 camera to keep 
a secret backup of your images and 
video, even if the camera is damaged or 
stolen.  It’s also very good if you want to 
check your photos without disturbing 
your hunting spot.

� e Tiny-W2’s compact design  of 
just 4.5x3.5x2.7 inches makes it easy 
to conceal. You can choose from video 
recording mode or a multi-shot mode 
that takes up to six shots in a row. It 
takes 8.0 megapixel color images and 
640x480 video by day or black and 
white images and video illuminated 
via 38 powerful infrared LEDs at night. 
Seven zone detection sensors are fully 
adjustable from 5 to 50 feet.

You can store footage on remov-
able SD/SDHC cards up to 32 GB and 
view images on the Tiny-W2’s 2.4 inch 
viewing screen. � e Tiny-W2 runs on 
6 AA batteries or on a rechargeable 
Lithium battery pack (not included). 

For pricing on this Canadian-made 
set, call Spypoint’s Vermont sales o�  ce 
at (888) 779-7646.

� e Velocity is a high-tech variant of the popular 
Predator take-down recurve bow. � e riser is machined from 
a solid aluminum billet and features independent pivoting 
limb pockets. � ese pivoting limb mounts allow slight draw 
weight adjustments and precise tiller tuning while accepting 
the interchangeable Predator Limb Fit system. � at means 
your customers can use this new riser with any Predator 
limbs built from 1996 on.

Predator says you can expect increased performance 
from the Velocity due to an additional 3/4 inch increase in 
the re� ex, compared to the Predator Classic and Hunter 
DX risers. “� is increased re� ex provides more pre-load to 
the limbs, resulting in a longer power stroke at a reduced 
brace height,” a company spokesman explained. Cut-outs 
in the riser reduce weight and work with the black � nish to 
provide a modern look that is still reminiscent of the classic 
Predator pro� le. All standard archery accessory mounting 
holes are machined into the billet riser, including an addi-
tional plunger/rest mounting hole above the crowned shelf. 
� is means the bow can be shot with arrows resting on the 
shelf or from an elevated arrow rest. � e riser comes with a 
medium wrist grip but will accept many aftermarket grips. 
You can order the bow in 60 or 62 inch lengths, in weights 
from 40 to 70 pounds, from Hunter’s Niche. Reach the East 
Tawas, Michigan manufacturer at (989) 984-0838 or visit 
www.huntersniche.com.

Spypoint Tiny-W2

Predator Updates Design with Velocity
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Clean-Shot Archery is market-
ing a laser-equipped broadhead to a 
group of hunters who don’t have to 
worry about equipment restrictions: 
hog hunters who are helping to control 
the spread of proli� c wild hogs. 

Larry Bay, Clean-Shot Archery 
founder and CEO, o� ered this descrip-
tion: “We have combined the best of 
Spot-On laser technology into our 
new Hogzilla Killa laser broadhead. 
� e internal laser automatically acti-
vates when the archer comes to full 
draw with a bow-mounted magnet. 
� e broadhead is factory set for a 30 
yard shot with a 300 fps IBO speed. It 
is easy to adjust for any equipment. 
� e broadhead features our patented 

Parker Bows is introducing the 
Challenger Pink that carries a G1 pink 
camo pattern. � e mass weight is only 
5.5 pounds and that light weight and 
the compact length help make the bow 
easy for ladies to cock, carry and shoul-
der. Draw weight can be set at 125 or 
150 pounds; at the higher setting, the 
bow shoots a brisk 300 fps. Parker’s 
new EZ Pull System reduces the cock-
ing e� ort by over 50 percent when 
paired with the Red Hot EZ Roller Rope 
Cocker.

� e Challenger PINK comes with 
any of four accessory packages, starting 
at a suggested retail price of $379.95.  
Reach Parker in Virginia by calling 
(540) 337-5426.

Hollow Point Tip, which produces 
amazing penetration that tears through 
tough hog hide. � e red laser is most 
visible in lower light conditions and so 
it is perfect for night hog hunting when 
regular peep sights become ine� ective. 
Never before has hog hunting been this 
fun!”

� e Hogzilla Killa is made in the 
USA. Each pack of two heads comes 
with everything you need to make 
either a 125 or 150 grain head. � e 
MSRP is  $99.99.

For dealer pricing information or 
to request a catalog showing all the 
Clean-Shot Archery products, contact 
the Kent, Washington � rm by calling 
(800) 242-9023.

Clean-Shot Archery’s
Hogzilla Killa

Parker Puts
Challenger
in Next G1 Pink

� underhorn O� ers Wide Assortment
Dealers looking to add attractive traditional quivers will 

� nd a lot to like in the � underhorn Manufacturing line, 
according to owner Duane Jessop. “In addition to our Boa 
strap-on bow quiver, we also have a limb-bolt model for take-
down bows, a side mount model for bows with threaded riser 
bushings, and the Linx model one-piece quivers. All bow 
quivers are available in either the standard 5/6 arrow capac-
ity, or the smaller 3/4 arrow capacity, and are interchange-
able for right or left hand use.” � e Hamilton, Montana � rm 
o� ers numerous colors, textures and types of leather. Laser 
engraving is also available as an option. Call (406) 961-2449.

Cases Designed To Travel The World Since 1985

Model AT-38176LW
Dimensions: 38”x17 “x 6” OD
36”x15”x5 ½”ID. Recessed wheels
and luggage restraint system. 20 lbs.

Aluminum bow cases that are compact,
rugged, and meet airline regulations.

If your clients travel, they need this case!
See these and all our cases at

www.americase.com

MADE IN U.S.A.
www.americase.com 800-972-2737

Model AT-36176L
Dimensions: 36”x17”x6” OD
34’x15”x5 ½” ID 17 Lbs

®
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