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� e U.S. Fish and Wildlife Service 
has announced the opening of the 
Detroit River International Wildlife 
Refuge in Michigan to migratory bird 
hunting, upland game hunting and 
big game hunting for the � rst time, 
while expanding hunting activities 
at 16 national wildlife refuges in 14 
states. Notice of the 2012-2013 Refuge-
Speci� c Hunting and Sport Fishing 
Regulations was published in the 
Federal Register on September 11, 
2012. � e rule will provide additional 
public hunting opportunities in ful� ll-
ment of the National Wildlife Refuge 
System Improvement Act of 1997. 

Notice of the proposed rule change 
was published in the Federal Register 
on July 11, 2012; public comments were 
accepted through August 10, 2012. 

“By expanding hunting in our 
National Wildlife Refuge System, we 
are supporting a heritage that has been 
handed down from generations and 
helping to achieve the goal of President 
Obama’s America’s Great Outdoors ini-
tiative to connect Americans to the 
natural world through outdoor recre-
ation,” Secretary of the Interior Ken 
Salazar said. “Hunters have been a 
mainstay of conservation in America 
for more than 100 years and expand-
ing hunting opportunities helps ensure 
that we will have the resources to care 
for our wildlife and its habitat in the 
future.”

“The National Wildlife Refuge 
System, one of America’s greatest con-
servation success stories, is committed 
to o� ering quality hunting and � shing 

programs -- for all Americans -- wher-
ever they are compatible with refuge 
purposes,” Service Director Dan Ashe 
said.

� e rule will close Hakalau Forest 
National Wildlife Refuge, HI, to big 
game hunting. With this change, the 
refuge will be closed to all hunting 
activity. � e refuge is also closed to 
sport � shing. � e new rule will also 
close Santee National Wildlife Refuge, 
SC, to migratory bird hunting. � e ref-
uge is open to sport � shing.

All but two of the refuges a� ected 
by the rule change will remain open to 
sport � shing.  

Other changes include:    
Big Muddy National Fish & 

Wildlife Refuge, MO, expands area for 

Hunting Expands on Some RefugesHunting Expands on Some RefugesHunting Expands on Some Refuges
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hunting and sport � shing.
Hagerman National Wildlife 

Refuge, TX, adds turkey to species for 
big game hunting. � e refuge is also 
open to migratory bird hunting, upland 
game hunting and sport � shing.

Saddle Mountain (Hanford 
Reach) National Wildlife Refuge, WA, 
expands area for migratory bird hunt-
ing, upland game hunting and big 
game hunting. Adds chukar (a member 
of the pheasant family) to upland game 
hunting program. � e refuge is also 
open to sport � shing.

Julia Butler Hanson Refuge for 
the Columbian White-Tailed Deer, 
OR, expands area for migratory bird 
hunting. � e refuge is also open to 
sport � shing.

Lower Hatchie National Wildlife 
Refuge, TN, expands area for migra-
tory bird hunting, upland game hunt-
ing and big game hunting. � e refuge is 
also open to sport � shing.

Minnesota Valley National 
Wildlife Refuge, MN, expands area for 
migratory bird hunting, upland game 

hunting and big game hunting. � e ref-
uge is also open to sport � shing.

Ninigret National Wildlife Refuge, 
RI, adds deer to species for big game 
hunting program. � e refuge is also 

migratory bird   hunting, upland game 
hunting and big game hunting. � e ref-
uge is also open to sport � shing.

Big Oaks National Wildlife Refuge, 
IN, expands big game hunting area. 
� e refuge is also open to upland game 
hunting and sport � shing.

Block Island National Wildlife 
Refuge, RI, adds deer to the refuge’s 
big game hunting program. � e refuge 
is also open to sport � shing.

Bond Swamp National Wildlife 
Refuge, GA, adds migratory bird hunt-
ing and upland game hunting; expands 
area for big game hunting and addition 
of wild turkey to big game hunting pro-
gram. � e refuge is also open to sport 
� shing.

Chickasaw National Wildlife 
Refuge, TN, expands area for migra-
tory bird hunting, upland game hunt-
ing and big game hunting. � e refuge is 
also open to sport � shing.

Deer Flat National Wildlife 
Refuge, ID, expands area for big game 
hunting. � e refuge is also open to 
migratory bird hunting, upland game 

Nose Jammer® Pro-Pack
Close the distance on big game 
animals like never before with the 
Nose Jammer Pro-Pack. Stack the 
odds with the power of 4 nose 
jamming products. The Nose Jammer 
Pro-Pack gives you everything you’ll 
need for a full season of hunting.

www.NoseJammer.com
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animals as wild turkey, deer and those 
proli� c feral hogs.  

Under the National Wildlife Refuge 
System Improvement Act of 1997, the 
Service can permit hunting and � sh-
ing along with four other types of 
wildlife-dependent recreational uses 
where they are compatible with refuge 
purpose and mission. Hunting, within 
speci� ed limits, is permitted on more 
than 300 national wildlife refuges. 
Fishing is permitted on more than 270 

national wildlife refuges. Other wild-
life-dependent recreation on national 
wildlife refuges includes wildlife obser-
vation, photography, interpretation 
and education. 

To � nd hunting programs o� ered 
in the National Wildlife Refuge System, 
please visit  http://www.fws.gov/ref-
uges/hunting/. To � nd the � nal regu-
lations in the Federal Register please 
visit http://www.gpo.gov/fdsys/pkg/
FR-2012-09-11/pdf/2012-22099.pdf  

open to sport � shing.
Red Rock Lakes National Wildlife 

Refuge, MT, expands area for migrato-
ry bird hunting and big game hunting. 
� e refuge is also open to sport � shing.

Upper Ouachita National Wildlife 
Refuge, LA, expands area for migra-
tory bird hunting, upland game hunt-
ing and big game hunting. � e refuge is 
open to sport � shing.

Waccamaw National Wildlife 
Refuge, SC, expands area for big game 
hunting. Adds woodcock to species for 
migratory bird hunting. � e refuge is 
also open to upland game hunting and 
sport � shing.

William L. Finley National Wildlife 
Refuge, OR, expands area for big game 
hunting. � e refuge is also open to 
sport � shing.

While de� nitions of hunting cat-
egories vary by refuge and state, migra-
tory bird hunting generally includes 
ducks and geese. Upland game hunting 
may cover such animals as game birds, 
rabbit, squirrel, opossum and coyote. 
Big game hunting may include such 

Saturday, August 18, a new archery range opened up at Blackwell Forest 
Preserve in Warrenville, Illinois.  � e range is basically three ranges in one.  � e 
Beginner Range o� ers archers the opportunity to shoot at targets up to 25 yards 
in length.   � e Interactive Range o� ers the � eld archer an opportunity to hone 
his or her skills at targets placed at varying distances up to 60 yards.   Lastly, the 
Advanced Range o� ers the competitive archer a chance to shoot at FITA mats out 
to 90 meters.  Since the grand opening on August 18th the Forest Preserve District 
of DuPage County reports it has had nothing but compliment after compliment 
on this new three-in-one range.  

Blackwell Forest Preserve Adds Blackwell Forest Preserve Adds Blackwell Forest Preserve Adds 
Three Public Archery RangesThree Public Archery RangesThree Public Archery Ranges
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Archery is hot, and the TV execu-
tives at NBC Sports Network are paying 
attention. � e skill celebrated in � lms 
and TV shows is becoming a com-
petitive reality TV series called  “Nock 
Out,”  slated to air on NBC Sports 
Network in 2013.

  NBC’s summer 2012 coverage 
of Olympic Archery also helped the 
resurgence of archery’s popularity, 
and Nock Out is poised to heighten the 
awareness of this family-friendly com-
petitive sport.

 � e name “Nock Out” is a play on 
words, referring to both the elimination 
aspect of the show and to the “nock” in 
archery terminology; a nock is the part 
of an arrow that secures it to the bow-
string.   � e competitive reality show 
pits top archers against each other in 
team and individual challenges, ulti-
mately determining the best all-around 
archer. Diverse contestants from var-
ied target archery backgrounds and 

experience levels--as well as accom-
plished bow hunters--will compete.

Twelve contestants will be split 
into three teams of four archers. 
� e archers will compete in Team 
Challenges, where teammates will 
have to strategize and work together 
by utilizing each archer’s particular 
strengths.   Some challenges will focus 
on speed and accuracy, while others 
will demand endurance and consis-
tency.   � e two losing teams will each 
nominate one archer from the team to 
compete in the head-to-head “Nock 
Out Round.”  � e winner will return to 
compete in the next episode, while the 
loser will be sent home.

 “NBC Sports Network was chosen 
as the home for the  Nock Out  series 
because they reach the largest audi-
ence of outdoor enthusiasts across the 
nation,” Executive Producer, Je� rey 
Willerth said. 

Nock Out Creator and Producer 

Robert Hanson agreed. “� e NBC 
Sports Network viewers appreciate the 
intense human drama only available 
from the competitive side of archery.”   
� e Nock Out broadcast deal with NBC 
Sports Network was forged through 
Careco Multimedia and slated to begin 
in the fall of 2012.

Archery Reality Show ScheduledArchery Reality Show ScheduledArchery Reality Show Scheduled

365 FPS
126 FT LBS OF KE  
REVERSE-DRAW TECHNOLOGY

BARNETTCROSSBOWS.COM
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Jeff Scavazzo and his part-
ner Loraine Clune, owners of 
Endless Mountains Archery in 

Birchardville, Pennsylvania, are not 
unlike many other archery retailers 
in that they are highly involved with 
their local community. In the past the 

couple has held numerous fundrais-
ers for cancer research in addition to 
bene� ts for assisting local residents 
who have incurred major medical bills 
resulting from accident or illness. Each 
fall they help feed others through the 
Hunters Sharing the Harvest program 

and frequently open their indoor 
shooting range for community fund 
raising e� orts. 

Two years ago, Clune’s nephew 
Christopher Barton of Harrisburg, 
North Carolina was serving with the 
United States Army in Afghanistan 

This large banner was made and donated by a local printing company and decorated 
the pavilion at Endless Mountains Archery. Numerous local companies and individuals 
donated time, talent and products for the event.

This sign is displayed over the front of the archery shop and 
informs customers of the services available.

The building housing Endless Mountains Archery and butcher 
shop was once a machine shop. It is large enough to house a 
retail archery shop, indoor 3-D shooting range and retail butcher 
shop.

American � ags lined the roadway leading 
to the parking lot, emphasizing the patri-
otic overtone of the event.

Pennsylvania Retailer Holds       Fundraiser For ServicemenPennsylvania Retailer Holds       Fundraiser For ServicemenPennsylvania Retailer Holds       Fundraiser For Servicemen
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when he was killed by a sniper’s bul-
let. “It was a horrible and tragic time 
for our entire family,” Clune told us. 
“My sister wanted to do something so 
Christopher would never be forgotten 
and so she decided to raise money to 

fund a scholarship at the Harrisburg, 
North Carolina Community College 
in his memory. The community 

response was so great, there was 
enough money raised to fund the 
scholarship in perpetuity and there was 

Greg Reichlon, who � nished � rst in the � ve mile 
road race, shows the front of the T-shirt given 
to each racer or walker. The front depicts the 
Soldiers’ Angels logo.

Dan Clune, son of co-owner Lorraine Clune, 
donated the T-shirts given to event participants. 
He’s pictured here holding the back of the shirt 
listing the event’s sponsors.

This bridge spanning a creek and leading to the outdoor 3-D range was made by 
Scavazzo nearly 20 years ago. To prepare for the event, he installed new 2 x 12 
pressure treated decking and made the walkway a foot wider than the original 
span.

Pennsylvania Retailer Holds       Fundraiser For ServicemenPennsylvania Retailer Holds       Fundraiser For ServicemenPennsylvania Retailer Holds       Fundraiser For Servicemen
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even money left over,” Clune explained. 
“My sister Elaine (Christopher’s moth-
er) decided she not only wanted to 
keep the memory of her son alive, she 
wanted to use the extra money raised 
in a way that would help all service-
men and their families. As a result, she 
researched and found the organization 
Soldiers’  Angels to be the way to do it,” 
Clune added.

Soldiers’ Angels is a volunteer-led 
nonpro� t organization providing aid 
and comfort to the men and women of 
the United States Army, Marines, Navy, 
Air Force and Coast Guard and their 
families.  Soldiers’ Angels was started 
by Patti Patton-Bader, the mother of 

two American soldiers. Her eldest son, 
Sta�  Sergeant Brandon Varn, served in 
Iraq from 2003-2004 and her youngest 
son was deployed in 2008.

In the summer of 2003, Brandon 
expressed concern that some soldiers 
in his deployed unit did not receive 
any mail or support from home. As 
a result Patti decided not to allow a 
situation like that to continue. She 
quickly contacted a handful of friends 
and extended family and asked if they 
would support a soldier or two. Within 
a few months, Soldiers’ Angels went 
from a mother sending a few extra 
care packages and letters to an Internet 
community with thousands of Angels 

worldwide. 
� e response of merchants and 

people donating services, money and 
items for packages at Soldiers’ Angels 
was so great, Patton-Bader reorganized 
Soldiers’ Angels as a nonpro� t orga-
nization in 2004. Today, the organi-
zation supports tens of thousands of 
American military personnel around 
the world and here at home. Hundreds 
of thousands of volunteers are led by 
an all-volunteer Board of Trustees as 
the organization works around the 
world to address military-related needs 
ranging from support and care for the 
wounded to remembrance of the fallen 
and a wide variety of assistance for 

Each 3-D target was set in as realistic of a setting as possible. 
Here archers had to shoot a beaver target while standing on the 
bridge spanning the creek.

PHOTOS ABOVE AND BELOW: Each of the ten 3-D targets had a 
sponsor. Colorful banners of those companies donating products 
to the event were prominently displayed around the course.

Local businesses contributed to the success of the event by donat-
ing the targets used in the shoot.  After the shooting competition 
was completed, the targets were auctioned o�  and all were sold.
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Karl Lambert from SOB Archery in Oneonta, New York takes aim 
at the � rst target while Bob and Amanda Luke look on. Amanda is 
Karl’s daughter and Bob’s wife.  Karl was quick to explain that SOB 
stood for “Sweet Old Bill.”

Marty Homan, owner of Marty’s Taxidermy in Laceyville, 
Pennsylvania, draws down on the antelope target. He and his 
wife Maryanne came to lend support and to shoot the course.

Maryanne Homan and her husband Marty are pictured here 
removing their arrows from the antelope target. 

The beautiful rolling hills of northeastern Pennsylvania provided a 
perfect backdrop for the morning’s events. The roped o�  area shown 
here directed participants to the various shooting venues.  The 3-D 
course began in the middle of the bridge where shooters took aim at 
a 3-D beaver target located on the creek bank.   The crossbow range 
is to the left in the photo.

Shooters were challenged with realistic 
hunting situations.  Maryanne Homan of 
Marty’s Taxidermy is pictured here half hid-
den in the foliage.
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military families. 
This past August, Clune and 

Scavazzo once again turned their 
e� orts to raising money for the schol-
arship fund but Clune’ sister Elaine 
told them that since the scholarship 
was already well funded, perhaps the 
money raised should go to the organi-
zation that has helped so many service-
men and their families.  As a result the 
couple held their � rst annual Soldiers’ 

Angels bene� t archery shoot, � ve mile 
run and one mile walk competition. All 
pro� ts from these events were donated 
to the Soldiers’ Angels organization.

The archery shoot categories 
included an adult shoot, a youth shoot 
for those 11 to 16 
years of age and 
another youth cat-
egory for those up 
to ten years of age. 

In addition, there were food, drink, 
door prizes, ra�  es, a silent auction and 
a bag ra�  e containing dozens of items 
donated by industry sponsors. 

For the more athletically inclined, 
the day’s events included a men’s, 

Lorraine Clune, whose nephew was killed in Afghanistan, was 
kept busy selling ra�  e tickets for the many items generously 
donated by manufacturers and area businesses. Cody Hoyt of 
Apalachin, New York is shown here making a purchase.

Barbara Nelson, a friend of Lorraine 
Clune, drove with her husband from their 
home in Warminster, Pennsylvania, near 
Philadelphia, to help with the day’s events. 
She’s shown here manning the food table.

Sta�  Sergeant Mike Fissler completed the � ve mile road race 
and is shown here with his wife Nichole and daughter Alayna.  
Fissler is in the U.S. Army reserves and was serving in Iraq when 
his armored vehicle struck an anti-tank mine and blew up.  
Fortunately none of the soldiers were killed but Fissler and his fel-
low soldiers spent several weeks in a hospital in Tikrit and were 
awarded the Purple Heart as a result of their injuries. Fissler is still 
in the army and says he will remain there for six more years until 
he can retire.
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Kendalynn 
McMicken tries 
her hand at 
the basketball 
game set up 
for those who 
wanted to test 
their shoot-
ing skill with 
a basketball.  
She’s getting 
a little assis-
tance from 
her father 
Joel.  The 
McMickens are 
from nearby 
Meshoppen.

In addi-
tion to ra�  e 
items, there 
was a silent 
auction for 
several bows 
and a muzzle-
loading ri� e. 
Here people 
are purchas-
ing ra�  e 
tickets and 
making bids 
on the items 
in the silent 
auction.

After completing the outdoor 3-D course, shooters were welcome to shoot the indoor 
3-D targets as well. All participants could shoot as long as they wanted at the day long 
event.
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women’s and masters’ � ve mile run 
along a challenging dirt road course 
with awards presented for � rst place 
� nishers. Scavazzo told ArrowTrade
that more than a hundred people 
either participated in the day’s events 
or came to the shop to o� er support 

by buying ra�  e tickets and bidding on 
auction items. At the end of the day 
approximately $3,500 was raised for the 
Soldiers’ Angels organization. 

Scavazzo said representatives of 
Cabot Oil and Gas, one of several com-
panies drilling for gas in northeastern 

Pennsylvania, were so impressed with 
the day’s events and the way the fun-
draiser was run, the company is con-
sidering becoming a major sponsor for 
next year’s event. Scavazzo also noted 
that Mike Fissler, an active duty soldier 
who participated in the running event, 

In addition to running the ra�  es, setting up bows and organizing the day’s 
events, Scavazzo takes time to help his friend Bob Nelson cook some ham-
burgers and sausages.

David Gardner, 15, is pictured here shooting a Horton 
Scout crossbow.  David is a tenth grade student at 
Montrose High School.  

Fourteen year old Michole Proske crosses the � nish 
line after completing the � ve mile road race.  Nichole 
had the winning bid for a new Bear Apprentice 2 com-
pound bow and says she wants to take up archery as a 
new sport.

Dr. Charlie Mancuso, an anesthesiologist by trade, became the o�  cial 
parking attendant for the day’s event.  In addition to lending a hand at 
the a� air, Mancuso bought three of the donated 3-D targets used for the 
day’s shooting. 
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posted some photos on his Facebook 
page and got over a hundred responses 
from fellow soldiers saying they want-
ed to participate in next year’s event. 
Scavazzo and Clune said they were 
pleased their e� orts were able to gen-
erate so much money for a � rst time 
event and with the help they received 
from friends and neighbors to make the 
event such a success. � e couple said 
they were encouraged by the response 
they received and hope to grow the 
Soldiers’ Angels bene� t program in the 
coming years.  

More info about the  Soldiers’ 

Angels organization can be obtained at: 
www.soldierangels.org.  Je�  Scavazzo, 
at Endless Mountains Archery, can be 

contacted to provide information as 
well. Reach him at (570) 553-2703.

By Mike Raykovicz

Norm McPhearson of Brackney, Pennsylvania was scheduled 
to leave on an elk hunt to Colorado in a few days. He’s shown 
here mulling over a last minute purchase.

Cabot Oil and Gas has been a signi� cant player in tapping the 
natural gas found deep below the rolling countryside of north-
eastern Pennsylvania. Company o�  cials stopped at the shop as 
the day’s events were winding down and were so impressed with 
how things were set up and run that they are considering becom-
ing a corporate sponsor of next year’s Soldiers’ Angels fund raiser.     

The Drop Tine Buck target was a popular target for shooters 
and from the arrow placement it’s clear a real deer would never 
have a chance.
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Kinsey’s Archery Products has 
built a new 48,000 square foot ware-
house across the street from their exist-
ing warehouse and o�  ce building in 
Mount Joy, Pennsylvania. � e distribu-
tor has also welcomed a fourth gen-
eration family member and has made 
a number of hirings and promotions.

“� e new location directly across 
the street allows for greater control and 
e�  ciencies with sta�  ng,” Rick Kinsey, 
vice president of sales, said. 

With 35 foot high ceilings, this 
building is designed with plans of inte-
grating a state of the art receiving and 
distribution warehouse management 
system. “Our goals with the new ware-
house are to be able to carry a wider 
selection of items and deeper inven-
tory levels. It will allow us to reclaim 
some warehouse space in our origi-
nal building as o�  ce space to expand 
our sales, customer service, business 
development and marketing teams,” 
says Kinsey.

� e warehouse is equipped with 

advanced computer and network tech-
nology including � ber optic gigabit 
networking. It also features a geother-
mal heating and cooling system; a self-
contained, environmentally friendly 
� re-suppression system and a motion 
activated, energy saving lighting sys-
tem. 

� e warehouse was needed to 
help contain Kinsey’s flourishing 
atmosphere. “At the rate we’ve been 
growing, we will probably need to start 
looking for a third warehouse space, 
but those are the good type of prob-
lems to have,” says Kinsey. 

Fourth Generation
Kinsey’s, a family owned and 

operated business, welcomes its fourth 
generation.

Kelsey Gorman; daughter of Sherri 
Gorman, vice president of operation 
and administration; recently gradu-
ated from Messiah College with a 
Bachelor of Science degree in account-
ing and has since joined the Kinsey 
team. She is currently working in the 
accounting department and will soon 
take over payroll and human resource 
responsibilities. “I’m excited to be 
here. I’ve seen how much my family 
enjoys working here and the pride they 
all have for the company. My great-
grandma still works here and that’s 
exciting. Hopefully I’ll work here as 

long as she has,” Kelsey Gorman said. 
Her great-grandma; Helen Kinsey, 

owner; helped start the family tradition 
with her late husband Vernon Kinsey in 
1952. “I was unsure of where the busi-
ness would go when we started, and 
then it just kept going. I’m grateful to 
have Kelsey here and glad she decided 
to be a part of it. It feels good,” Helen 
said.

� ough there is no pressure to fol-
low in the footsteps of family, the tradi-
tion holds strong. “It’s great to see the 
next generation excited to be a part 
of the family business. Kelsey’s up to 
the challenges and will do quite well,” 
Sherri Gorman said. 

Kelsey Gorman’s outlook for her 
future at Kinsey’s is promising. “For the 
most part, I’ve always wanted to work 
within the family business. I appreciate 
the respect my family’s name has, even 
though I didn’t realize that much until I 
was older. Now, I want to bring archery 
back into my generation and continue 
the growth of this company while pro-
viding a place where people want to 
come to work and stay for a long time,” 
Kelsey Gorman said. 

“Kinsey’s is ever-growing and will 
no doubt continue to prosper,”  a com-
pany spokesperson said. “On the dawn 
of the fourth generation, the future of 
Kinsey’s continues to look bright.”

growing, we will probably need to start 
looking for a third warehouse space, 
but those are the good type of prob-
lems to have,” says Kinsey. 

operated business, welcomes its fourth 
generation.

Gorman, vice president of operation 
and administration; recently gradu-
ated from Messiah College with a 
Bachelor of Science degree in account-
ing and has since joined the Kinsey 
team. She is currently working in the 
accounting department and will soon 
take over payroll and human resource 
responsibilities. “I’m excited to be 
here. I’ve seen how much my family 
enjoys working here and the pride they 
all have for the company. My great-
grandma still works here and that’s 
exciting. Hopefully I’ll work here as 

This is the new 48,000 square foot warehouse Kinsey’s has added.

Kelsey Gorman

Kinsey’s Looking to the FutureKinsey’s Looking to the FutureKinsey’s Looking to the Future
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New Roles 
Kinsey’s Archery Products has made the 

following changes to the sta� . It welcomes Kurt 
Smith, now a customer service archery tech, to 
the full-time team. Smith has been a part-time 
employee of Kinsey’s since 2009 and has been 
involved with all types of archery for 13 years. “I 
am looking forward to developing relationships 
with dealers and manufacturers while continu-
ing to build on my knowledge of products,” 
Smith said. 

Another new full-time employee is Lindsay 
Antolick. She also started part-time at Kinsey’s 
in 2009 and has grown into a graphic designer 
position for the Kinsey’s crew. “We’re constantly 
looking for and developing new marketing strat-
egies to improve our relationships with our 
customers and vendors. I am eager to help take 
our advertising materials to the next level while 
continuing to grow personally and as a whole. 
Kinsey’s is a great company, and I’m proud to be 
a part of it all,” Antolick said.

Keith Arnold (right), who has been a part 
of Kinsey’s purchasing squad for nine years 
and part of the archery industry for 20, is now 
the purchasing manager for Kinsey’s. “I look 
forward to working with our current and new 
vendors to expand our product o� erings while 
continuing to focus on maintaining excellent � ll 
rates for our dealer base,” Arnold said.  

Dave Parker (in red) has assumed a new 
position as director of sales and strategy. In 
his 13 years at Kinsey’s, Parker has previously 
worked as a buyer, purchasing manager, sales 
manager, business development manager, 
Kinsey’s dealer show coordinator and general 
manager of Kinsey’s Outdoors, the retail store 
for Kinsey’s Archery Products. “In my new role, 
I look forward to being able to focus on strategic 
plans for all divisions of Kinsey’s as well as con-
tinuing to develop the October Mountain brand 
of products,” Parker said.

In addition, Alex Cameron (at bottom) has 
recently been promoted to general manager 
of Kinsey’s Outdoors. Cameron has been the 
store manager of Kinsey’s Outdoors since 2006. 
“It’s a pleasure working for a family owned and 
operated, independent business that’s commit-
ted to long-term growth of both the company 
and its people. I look forward to taking Kinsey’s 
Outdoors to the next level in pursuit of the 
ultimate customer shopping experience and 
service center,” Cameron said.
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