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12 COVER STORY  Dealer Survey
Mike Raykovicz tackled what will become an annual feature 

for ArrowTrade, a survey of bowhunting retailers. In 21 sepa-
rate interviews he'll tell you what's selling at the businesses he 
called, what's not, and how these front-line representatives of the 
archery industry are working to stay pro� table.

We appreciate all the retailers who took time during "peak 
season" to answer our questions. � e four we're featuring on the 
cover include Judy Adams of Bu� alo Jump Archery in Helena, 
Montana. To her right is Dave Andrews, known to his fans at 
Andrews Archery in Frackville, Pennsylvania as "� e Bow Nazi" 
for his strong views on equipment. In the white shirt is Guy Kanas 
of Fletcher's Corner, Cape May Courthouse, New Jersey. Like 
Andrews, Kanas has been pro� led in ArrowTrade. In red is Rick 
Keirn of Rick'sArchery 
Shack, Albion, Indiana. 
While his bow sales 
have been down, Keirn 
said crossbow sales 
are strong, including 
Parker models like this 
Tomahawk. 

November 2012                                  Volume 16          Number 7

Read ArrowTrade online at arrowtrademag.com or arrowtrademagazine.com

6 From � e Publisher
Vote to change our nation's direction.

8 Product Showcase
Lakewood's popular Bow� le case grows lighter.

27  Product & Advertising Directory 

32  ATA News Brief: � e 2012 Elections
Our industry has a friend in Vice Presidential 

Candidate Paul Ryan (shown at right). � e small 
businesses that make up this industry need the � scal 
responsibility and pro-growth policies that he and 
running mate Mitt Romney can provide.

36  Industry News
� e courts dismiss the � nal lawsuits against Scent-
Lok and uphold the e� ectiveness of its garments for 
hunters. Industry News also charts the expansion of 
Kinsey's Archery and chronicles a retailer's fund-
raiser for the Soldiers' Angels program.

36  Hot Products Preview
A look at over 30 noteworthy hunting products.
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44   Bow� shing Boosts Sales
 Business Editor John Kasun timed his 
examination of the latest bow� shing gear 
so retailers would have plenty of time to 
stock up before the season gets underway 
in early spring.

56   Siege 330 Crossbow Test
 Light and powerful, this new 
recurve model is being produced by 
Middleton Crossbows and marketed 
by Bohning, one of the pioneers of 
the archery industry. Jon Teater put it 
through the same battery of tests faced by 
the compound crossbows we've reviewed 
in the past year.

62   Strictly Archery Pro� le
 � is Dealer Focus issue includes a  
pro� le of a New Jersey retailer. Brothers 
Ray and Tom DiRisio combined archery 
skills and prior business experience to launch a full 
service pro shop. By Mike Raykovicz.

72  Ashby on Broadheads
 Dr. Ed Ashby (shown at right) summarizes much 
of what he's learned in 26 years of broadhead and 
arrow penetration testing, in this interview with 
Traditional Focus Columnist Todd Smith. Smith will 
be stepping down as a regular columnist, but look for 
feature-length contributions from him in the future.

78  Kasun's Korner
 While they can be more complicated to set up, 
front-rear sights can o� er many archers tighter 
groups. John Kasun details the workings of the Hind 
Sight models in this equipment column. 

82 Organizing an E�  cient Service Area
 Having the tools and supplies right at hand and 
using a e�  cient method of tracking repairs is impor-
tant to generating a good return on your service work. 

90  Hosting a Shooting School
Larry Wise helps retailers understand the bene� ts 

and responsibilities that come into play in hosting a 
shooting school. His column includes a listing of USA 
Archery-certi� ed coaches that may be willing to lead 
classes or give private lessons. 

98 Focus on Safety
Archery is a very safe sport. Our new column is 

designed to help keep it that way, all the way from the 
manufacturing plant to out the dealer's door.

114 Lighter Side: Home Alone 
Any husband who has been left to fend for himself for a few days should appreciate John Kasun's 

approach to cooking, cleaning and caring for his wife's dog .

The Hind Sight Magnum is the original Hind Sight and still the 
number one seller. The Magnum is easily installed and can be 
used in conjunction with the majority of popular sights on the 
market.
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The Most Technologically Advanced Bag Target on the Market —
Rinehart Transforms Simple Into Smarter!

CALL TODAY! 608-757-8153 1809 Beloit Avenue • JAnesville, Wi  53546 • WWW.rinehArttArgets.com

It’s time for your old bag target to go extinct. No arrow can claw its way through the  
    Smart Core Technology in the all-new Raptor Series from Rinehart Targets!   
     Available in two sizes, the Rinehart Raptor Series features the company’s 
exclusive Smart Core Technology, providing a longer target life than any other bag  
target you’ve ever experienced.  
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Watching our president in 
action has me wondering 
whether he truly wants 

to destroy this country or is merely 
intent on buying enough votes to 
get reelected. Unfortunately, he may 
succeed at both. Business Editor 
John Kasun said to me a couple 
months back, “It’s not so much that 
I’m afraid Obama will be our next 
president. It’s that I’m afraid he will 
be our last president.”

We’ve not just doubled the 
national debt under Obama, we’ve 
doubled the amount of Americans 
receiving food stamps and recent-
ly given welfare recipients a waiver 
from work requirements. We’ve dramatically hiked the amount of people 
receiving disability under the cash-strapped Social Security system. We’ve 
taken unemployment bene� ts, once an 18-week government insurance
program that was funded by employers in each state and turned it into 
another entitlement program that provides paychecks for years. 

Our president got elected as a supporter of the traditional family and 
has dropped that pretense to curry votes with gay rights activists. His 
FCC appointees have presided over the march of pornography into the 
airwaves: there’s been a four-fold increase in the amount of nudity dur-
ing prime-time in the past year, according to a recent Wall Street Journal 
article.

We can’t secure our borders under an administration that sues states 
that try to enforce current immigration laws and tells illegals up to age 
30 who came here as children they no longer face deportation. We can’t 
stand tall internationally when the position once known as “� e Leader 
of the Free World” is occupied by somebody who insults our allies and 
apologizes to our adversaries. 

� is administration acts as if a silly 14-minute movie trailer on the 
internet that mocks Mohammed is justi� cation for violent riots in North 
Africa. Meanwhile, there’s no criticism toward the R-rated Broadway hit 
play that Secretary of State Hillary Clinton attended. � e Book of Mormon 
mocks the faith of Obama’s opponent Mitt Romney and the 14 million 
members of the Church of Jesus Christ of Latter Day Saints.  If it’s a form 
of Christianity, or supports traditional values, then it’s okay to trash it in 
Obama’s America. 

Romney’s running mate, Paul Ryan, has been criticized by the liberal 
press because he actually follows the principles of his Catholic faith, unlike 
the pro-abortion “Catholics in name only” who head the Democrats in 
both houses of Congress. Hard-working Americans should have no con-
cern about the principles of either Republican candidate, or about where 
they choose to  attend church.       Tim Dehn

The Right Choice

The White’s Tale is a product of the Archery Trade Association (ATA). A portion of proceeds from every sale goes into the development of outdoor programs and educational materials.

>   The White’s Tale game is part of an ATA program  
that introduces young people to bowhunting.

>   Kids and parents love this professional-quality 
game, which offers excellent retail margins.

>   Appeals to kids in your store for youth shooting 
leagues, archery programs, and range time.

>   Supports your pipeline of future customers,  
along with industry efforts to grow the sport.
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� e Dead-On Range� nder is a tough decal that sticks 
to the shooter side of the pin guard. Color-coded dots are 
used to bracket the back to belly of the animal you’re hunt-
ing. You set your sight pins up to correspond with them. In 
the example shown above, the hunter, even at full-draw, 
can quickly determine this elk is just 20 yards away and 
then use the short-range pin. 

By using di� erent color pins, say red for elk and 
green for whitetails, it’s possible to set the range� nder up 
to work on di� erent game sizes. � e manufacturer also 
sells a High Visibility kit that includes � ber optics for the 
ranging points. Reach the Montana manufacturer at (866) 
610-7221.

Bow� le drop in bow cases from Lakewood Products are 
better than ever. � e new Bow� le Elite is easier to carry with an 
18 percent reduction in overall weight.  � e newly engineered 
interior structure and components make it tougher and stron-
ger. Steve Wagnitz, president of Lakewood Products, said, “We 
are very excited to introduce the new Elite Series of Bow� le 
cases.  It will be recognized as one of the most innovative and 
strongest bow cases o� ered in the industry and the case to 
trust when it comes to bow protection.”

� e Bow� le design eliminates fumbling for your gear in 
the dark. Just lift the bow from the case and head to your stand.  

� ere is no time wasted attaching the quiver and then plac-
ing the arrows in the quiver. � e Bow� le’s interior is foam 
lined while the case exterior is lined with ballistic nylon 
to protect your SUV’s interior. � e Bow� le Elite cases are 
backed by a 10 year warranty; they are airline approved and 
USA made.  For more information call (800) 872-8458.

Dead-On Range� nder is Color-Coded

Lakewood O� ers Lighter, Stronger Case

Harmon Has Death Mist
With the Harmon Death Mists 

aerosol hunting scent disbursement 
system hunters just pop the top on the 
6 ounce aerosol can, aim and spray. 
Harmon says its scents are strong and 
very e� ective. Deer hunters can use 
the Harmon Death Mists to spray into 
scrapes or mock scrapes; on decoys, 
leaves of bushes, trees, scent wicks, 
drag rags, the leaves over a scrape or the 
bottom of boots or spray in the air and 
let the scent carry downwind.

Harmon’s Triple Heat Death Mist is 
Harmon’s � agship scent. “� e scent of three female deer in 
heat drives bucks crazy. � is is some of the strongest, fresh-
est doe in estrus urine available,” a company spokesman 
said. Harmon’s Dominant Buck Death Mist maintains the 
value, strength, integrity and purity of Harmon’s Dominant 
Buck scent, the popular scent used by hunters for over 29 
years. 

For more information about Harmon Scents or 10 other 
brands owned by Altus, call (800) 891-3660.

“Discover the only two 

archery magazines

existing in France !”

www.crepin-leblond.fr

> CHARC (bowhunting) : More than 25 000 readers every 3 months 

> Tir à l’Arc Magazine (Target, 3D and leisure archery) : More than 

30 000 readers every 3 months For any questions by e-mail : 

claubard@graphycom.com
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1-800-324-3337 • deerinfo.com

ILLINOIS
(NEW Dates / NEW City)

February 1-2-3, 2013
Prairie Capital Conv. Ctr.
Springfield, IL

MICHIGAN
(NEW Dates / NEW Facility)

February 22-23-24, 2013
The Summit
Lansing, MI

OHIO
March 15-16-17, 2013
OH Expo Ctr. 
(State Fairgrounds)
Columbus, OH

WISCONSIN
April 5-6-7, 2013
Alliant Energy Ctr.
Madison, WI

When you get your product in the 
customers’ hands you’ve got them!

• Today’s customers want answers to their
questions from experts…immediately!

• Today’s customers want live contact with
YOU and YOUR PRODUCT.

See our website for exhibiting & advertising info, floor plans, attendee demographics.

ATTENDEE DEMOGRAPHICS
• 13,000 – 26,000 attendees, varies w/ expo
• 93% plan to buy products here
• 41% have annual household income above $65,000
• 30% of attendees are female
• 32% attending for first time (reach new customers)
• Attendees from 40 states (35%-40% of U.S. market)

D&TE_AT_Qtr_4.75x3.5_B&W  10/4/12  6:53 AM  Page 1

� e B.A.S.H Hunting Tripod can 
serve to steady a � rearm, support 
optics or hold your bow and arrows 
during a practice session. � e adjust-
able legs fold and slide inside the tough 
aluminum tube, which is � nished in 
Mossy Oak or Realtree camo. � e tri-
pod has a detachable shoulder strap 
and weighs just 2.5 pounds with the 
included optic mount and gun rest. 
� e top of the tube, shown dangling 
from its tether, includes a compass. 
� e bow is being held by a component 
that slides along a track formed in the 
body. Options include a ground blind, 
� ashlight holder and an extension that 
allows you to shoot standing up.

Call (877) 545-6716 to learn more.

Fairchase Products, manufactur-
er of Nose Jammer’s “olfactory nerve 
overload” science system, introduces 
the Pro-Pack. � e kit combines the 
most popular Nose Jammer products 
into one convenient package: 16 oz. 
shampoo & body wash, 16 oz. laundry 
detergent, 2.25 oz. deodorant and a 6 
oz. Nose Jammer � eld spray.  

“Nose Jammer contains van-
illin and other organic compounds 
that e� ectively jam, or overload, a 
big game animal’s sense of smell,” a 
company spokesman said. “Best of 
all, it does so without alarming the 
animal to danger. � e Nose Jammer 
formula is made with compounds that 
are emitted from trees and shrubs commonly found in the forests and plains of 
North America. � e key is taking these natural compounds and delivering them 
at concentrated levels to overwhelm the sense of smell.”

� e Nose Jammer Pro-Pack sells for $39.99 MSRP. For more information call 
(855) 898-9067.

Matt McPherson, Owner and CEO of Mission Archery Inc. and Mathews 
Inc., designed the MXB-360 to give retailers and consumers a fast, powerful and 
accurate crossbow that is also lightweight, balanced and extremely easy to use.

“We’ve spent a few years listening to our retailers ask us to build a crossbow,” 
McPherson explained. “We’re con� dent the MXB-360 is going to be a new leader 
in terms of crossbow performance.”

Weighing in at a mere 6.55 pounds, this crossbow has a riser which doubles 
as a foot hold and eliminates the extra bulk of a stirrup (patents pending).

� e MXB-360 cam system produces speeds up to 360 fps. By simply adjust-
ing the limb bolts, you can change the draw weight from 160 to 100 lbs. � is same 

system also allows you to change strings 
and cables without using a bowpress.

MXB-360s are assembled and tested 
before shipping, then packed in a cus-
tomized Mission soft case. Mission also 
o� ers accessory packages at three dif-
ferent price levels. If you’re not already 
a Mathews & Mission retailer, you can 
apply online at mathewsinc.com or give 
the Sparta, Wisconsin manufacturer a 
call at (608) 269-2728.

Triple-Duty Tripod

Nose Jammer Pro Pack

Mission Launches McPherson-Designed Crossbow
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