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Retailers who sell the Scent-Lok 
brand of clothing can take comfort in 
the end of a long-running legal battle 
that challenged the e� ectiveness of 
those garments.

ALS Enterprises, Inc., the maker of 
Scent-Lok odor reducing carbon hunt-
ing apparel, has obtained a complete 
victory in the nine federal lawsuits that 
challenged Scent-Lok’s ability to con-
trol human odor.  After over � ve years 
of litigation, plainti� s have agreed to 
take nothing and dismiss all of the 
pending lawsuits with prejudice.  � e 
� nal straw for plainti� s was the district 
court’s August 17, 2012 order dismiss-
ing the � rst-� led Minnesota case.  In 

that order, the district court noted the 
extent to which these lawsuits were 
lawyer-driven:  “the Court is � rmly con-
vinced that ‘this litigation is so feeble 
that it is best to end it immediately,’ as 
its ‘only goal . . . appears to be fees for 
the plainti� s’ lawyers.’  Indeed, it would 
simply ignore reality to believe that this 
case is about anything other than fees 
at this juncture, given the small num-
ber of Plainti� s and the paltry dam-
ages they could recover if they were 
to prevail.  � ere exists no perceptible 
public bene� t.”  Less than a week later, 
plainti� s agreed to end the eight other 
lawsuits as well.  As explained in the 
� nal stipulation of dismissal, Scent-Lok 

products give hunters a real advantage:   
“Expert testing found that, using 

highly elevated test odor concentra-
tions that were ‘likely a ten thousand 
fold greater than a human body could 
produce in the course of 24 hours,’ 
Scent-Lok carbon hunting clothing 
fabrics blocked 96-99 percent of the 
odor compounds and essentially 100 
percent of the surrogate body odor 
compounds tested.” 

As exempli� ed by the test results 
on the facing page, Scent-Lok carbon 
hunting clothing fabrics dramatically 
outperformed non-carbon fabrics at 
blocking odor permeation in head-to-
head testing: “Expert testing also found 
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to think that plainti� s and their lawyers 
are allowed to use the legal system to 
bring groundless lawsuits against com-
panies like ours.” 

“Our customer satisfaction level is 
extremely high, based on survey evi-
dence and unsolicited testimonials from 
hunters, because Scent-Lok products 
work unbelievably well,” Sesselmann 
remarked.  “Customers don’t need an 
attorney to get total satisfaction from 
Scent-Lok; our products come with 
an unconditional satisfaction guaran-
tee.  On behalf of our consumers and 
retail partners, we remain focused on 

making prod-
ucts for the 
best hunting 
experience in 
the world.”

that after drying, or washing and dry-
ing, Scent-Lok carbon fabrics continue 
to be highly e� ective at blocking odor 
permeation.” 

Greg Sesselmann, Scent-Lok’s 
president and the inventor of carbon 
hunting clothing, commented:  “We 
are grati� ed and vindicated by our win 
in these nine lawsuits.  It gives me 
great satisfaction that Scent-Lok prod-
ucts were shown without question to 
be highly e� ective at reducing odors, 
which allows hunters to get close to 
wildlife and experience the beauty of 
nature like never before.  It saddens me 

making prod-
ucts for the 
best hunting 
experience in 
the world.”

FOR IMMEDIATE RELEASE 

 

SCENT-LOK® OBTAINS GLOBAL VICTORY IN NINE LAWSUITS CHALLENGING 

CARBON HUNTING CLOTHING 

 
ALS Enterprises, Inc., the maker of Scent-Lok® odor reducing carbon hunting apparel, has obtained a complete 

victory in the nine federal lawsuits that challenged Scent-Lok®’s ability to control human odor.  After over five 

years of litigation, plaintiffs have agreed to take nothing and dismiss all of the pending lawsuits with prejudice.  

The final straw for plaintiffs was the district court’s August 17, 2012 Order dismissing the first-filed Minnesota 

case.  In that Order, the district court noted the extent to which these lawsuits were lawyer-driven:  “the Court is 

firmly convinced that ‘this litigation is so feeble that it is best to end it immediately,’ as its ‘only goal . . . 

appears to be fees for the plaintiffs’ lawyers.’  Indeed, it would simply ignore reality to believe that this case is 

about anything other than fees at this juncture, given the small number of Plaintiffs and the paltry damages they 

could recover if they were to prevail.  There exists no perceptible public benefit.”  

 

Less than a week later, plaintiffs agreed to end the eight other lawsuits as well.  As explained in the final 

stipulation of dismissal, a copy of which is attached, Scent-Lok® products give hunters a real advantage:   

 

• “Expert testing found that, using highly elevated test odor concentrations that were ‘likely a ten thousand 

fold greater than a human body could produce in the course of 24 hours,’ Scent-Lok® carbon hunting 

clothing fabrics blocked 96-99% of the odor compounds, and essentially 100% of the surrogate body 

odor compounds tested.” 

• As exemplified by the test results below, Scent-Lok® carbon hunting clothing fabrics dramatically 

outperformed non-carbon fabrics at blocking odor permeation in head-to-head testing: 

 
Test Sample 
(sample time = 1 hour) 

% Reduction Odor 
Permeation 

Fleece Balaclava w/out carbon 
Fleece Balaclava w/Scent-Lok®  

5 
99 

Base Layer w/out carbon 
Base Layer w/Scent-Lok® 

19 
98 

Hunting Jacket w/out carbon 
Hunting Jacket w/Scent-Lok®  

11 
97 

Hunting Pants w/out carbon 
Hunting Pants w/Scent-Lok®  

32 
98 

 

• “Expert testing also found that after drying, or washing and drying, Scent-Lok® carbon fabrics continue to be 

highly effective at blocking odor permeation.” 

NOT ON ALL MODELS

 

 CATQUIVER V 1/2 

CATQUIVER 
 

SHAGGIE GHILLE 
 

SHIELD’S 
 

CATFANY 
 

CATDAY 

 

P.O. BOX 691 RAMONA, CA 92065 
Email: jerry@ranchosafari.com 
Phone: (760) 789-2094 

CX ScoresCX ScoresCX Scores
at Olympicsat Olympicsat Olympics

Winning requires desire, skill, 
decisiveness and the right equipment. 
� ese were the key ingredients wielded 
this August during the 2012 Summer 
Olympics in London, England. In the 
Team Archery Target Shooting it came 
down to the last shot to prove which 
team was the best in the world. 

Team Italy shooter Michele 
Frangilli stepped up to the line and 
chose his weapon - a Carbon Express 
arrow he used to shoot a perfect 10; 
game over. 

“Our Carbon Express arrow showed 
once again that our focus on precision 
allows you to bring your game to a 
new level,” Rob Reents, Carbon Express  
Brand Communications Manager said. 
“Our promise that Carbon Express 
arrows help you ‘Shoot Better’ in any 
situation was proven on the largest 
stage in the world.”
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Spot Hogg has tapped Mike Wieck 
Sales (MWS) for representation in the 
Eastern United States.  

� e owners of Spot Hogg Archery 
Products have a tenure in the archery 
industry that spans three decades. Since 
the inception of the actual Spot Hogg 
brand in 1997, the company has gained 
a reputation as one of the foremost 
manufacturers of bow sights, handheld 
and wrist strap release aids and preci-
sion tuning accessories. However, the 
sales presence has primarily existed 
in states west of the Mississippi.  � e 
addition of MWS will signi� cantly aid 
in the further growth of Spot Hogg’s 
eastern market share while also aiding 
in direction for the future development 
of products to suit the eastern bow-
hunter and target shooter alike.  

Perhaps best known for bow 
sights, Spot Hogg continues to push 
the envelope in sight technology while 
still maintaining their reputation as the 

“go to” company for bow tuning and 
shooting techniques.  � eir equipment 
is used by many of today’s top profes-
sional hunters and archers while their 
technical reviews, data and procedures 
are published in several of the archery 
industry’s leading publications as well 
as reputable online sources.  

About Mike Wieck Sales
MWS had its humble beginnings in 

1979 as a one-man sales force dedicat-
ed to the fundamentals of sound busi-
ness, with a strong emphasis on build-
ing customer relationships. Today, 
MWS, Inc. is now an interconnected 
agency consisting of 11 regional o�  ces 
working together to serve 24 states as 
well as Canada and other internation-
al accounts. Virtually every legitimate 
hunting industry retailer at all levels of 
trade: Distributor, Mass Retailer, Mail 
Order, National and Regional Chain, 
Internet Retailer, Buy Group Member 

and Independent Dealer-is served by 
MWS Inc. and is a part of its contact 
database. 

“With Mike Wieck Sales you get 
more than a sales force,” a spokesman 
said. “We strive to plan for the future 
with the straightforward and simple 
mind-set that amidst all the cutting 
edge sales management tools, social 
media, visual impact marketing, pro-
grams, analysis and reports,  there is 
still a ‘nothing happens, nothing grows’ 
reality unless a product is presented 
for sale to a potential buyer. To further 
this point, the product not only needs 
to be presented to potential buyers, 
but needs to be presented live and in 
person. We still believe that ultimately, 
people drive business and that face-to-
face interaction beats any other means 
to a sale. � is is how Mike Wieck Sales 
started and is the primary reason for 
such unprecedented success.”

Spot-Hogg Teams With Mike Wieck SalesSpot-Hogg Teams With Mike Wieck SalesSpot-Hogg Teams With Mike Wieck Sales

Get With The System
New from ATSKO, “The Deer Science Experts,” is this 
complete system for Scent Control and Scent Elimina-
tion. The 3 piece “System” is everything you need to 
Eliminate and KILL ODOR all in one kit. The new kit 
includes the following  eld proven ATSKO products:
 

N-O-DOR  Oxidizer Scent Elimination Spray

SPORT-WASH  Hair & Body Soap
SPORT-WASH Laundry Detergent

ThiThis kit was designed to furnish the scent-conscious 
hunter with everything he needs to remain scent 
free in the  eld. The Sport-Wash hair and body wash 
is unscented and leaves no soap residue or odor. 
The Sport-Wash laundry detergent will kill all odor-
causing bacteria on your clothing while leaving no 
scent or soap residue & contains no U-V brighteners.

         To learn more information on the new 
“System Kits “ from ATSKO, visit us on the web at 

www.atsko.com or phone us @ 800-845-2728
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Firenock Pro Sta� er Randy Hendrix won his second Buckmasters 
Title in Montgomery, Alabama on August 19, 2012. � e indoor 3-D 
competition is a timed event that features both pop-up and moving 
targets.  Competitors for the Buckmasters Top Bow Indoor World 
Championship go head-to-head in an arena whose seats are � lled 
with cheering fans and whose target course is set up like a giant 
interactive stage.

Randy Hendrix shot a perfect score in the � nal shoot-out to win. 
He also posted the highest qualifying score the day before in the 
qualifying round. He uses the Firenock arrow rest (AeroRest) and 
lighted nocks (Hendrix prefers the S style Firenock Target system in 
green). Hendrix has only used the rest, which supports the shaft on 
slick ceramic bearings, since early July. His 2009 win, his � rst after 21 
years of participating in the demanding event, came after less than 
one week of using the � rm’s lighted nocks.

Firenock’s Managing Partner Dorge Huang and his crew exhib-
ited at the Buckmaster Expo sport show adjacent to where the tour-
nament is held. Huang said, “I felt lucky and privileged to be able to 
see what this Buckmasters indoor 3-D competition entails. It is one 
of the most demanding 3-D competitions anywhere. Able to see this 
in person, I appreciate even more the level of sportsmanship and skill 
the shooter needs to have to compete at this level. I am thrilled that 
Randy trusted me to design and build what he used to help him win.”

Huang is shown at left in the photo with Hendrix and his plaque.

Firenock Aids Buckmasters WinFirenock Aids Buckmasters WinFirenock Aids Buckmasters Win
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Easton Foundations, whose 
goal is to develop grassroots 
programs in communities, 
schools, colleges and uni-
versities and through these 
e� orts inspire the next gen-
eration of Olympic hopefuls.

The Olive Branch 
Achievement Award hon-
ors an individual who best 
represents the interna-
tional ideals of the Olympic 
Movement by working to 
build a peaceful and better 
world through sport.

“� is award from the 
USOC was unexpected and 
I appreciate the honor,” Jim 
said. “I have always been 
proud to represent the U.S. 
in my various international roles. I have 
some very good friends in the interna-
tional sports community and share this 
honor with them.”

Jim’s lifetime of dedication 
to advancing the Olympic and 
Paralympic Movements includes act-
ing as the founding donor of the World 

James L. Easton

The United States Olympic 
Committee (USOC) and Allstate 
Insurance Company named James L. 
“Jim” Easton as the recipient of the 
Olive Branch Achievement Award, 
an international-themed-award cre-
ated by the USOC and inspired by 
Allstate Chairman, President and 
Chief Executive O�  cer Tom Wilson, 
during the 2012 U.S. Olympic Hall of 
Fame Induction Ceremony.  � e cer-
emony was held in Chicago on July 12. 
Unfortunately, Mr. Easton was unable 
to attend the ceremony; his son, Greg 
Easton, accepted the award on his 
behalf.

Jim is CEO of Jas. D. Easton Inc., an 
international sporting goods company 
started by his father, Doug, in 1922. � e 
company now includes subsidiaries—
Easton Technical Products (arrows 
and mountain products), Hoyt Archery 
(bows) and Delta Sports (targets).  He 
is also the founder of the non-pro� t 

James L. Easton

James Easton Honored by Olive Branch            Award in Olympic Hall of Fame VenueJames Easton Honored by Olive Branch            Award in Olympic Hall of Fame VenueJames Easton Honored by Olive Branch            Award in Olympic Hall of Fame Venue
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Paralympians. He is a true sportsman 
at heart and his love of sport shows in 
all that he does.”

Archery Foundation Internationale de 
Developpement du Tir a l’Arc (FIDTA).   
He also served as the president of 
the international governing body for 
archery, World Archery (then known as 
FITA), from 1989 until 2005.  He is cur-
rently the honorary president of that 
organization.

Jim became a Member of the 
International Olympic Committee 
(IOC) in 1994. He served as IOC Vice 
President and member of the Executive 
Board from 2002 to 2006. Presently, 
he serves on two IOC Commissions—
Nominations and Marketing. He is 
also a member of the USOC Board of 
Directors.

“It is an honor to recognize 
Jim Easton with the Olive Branch 
Achievement Award for his contribu-
tions to the growth of Olympic and 
Paralympic Movements in the United 
States,” Scott Blackmun, USOC chief 
executive o�  cer, said. “Jim has been 

a friend to the USOC for many years 
and has given much in support of 
the aspirations of our Olympians and 

Field & Stream magazine has selected TenPoint Crossbow Technologies’ new 
Turbo XLT II as the winner of the  2012 “Best of the Best Award” in the crossbow 
category. According to Field & Stream magazine,  “� ree critical factors shot 
the Turbo XLT II to the winner’s circle. First, the bow was incredibly accurate. 
Second, it was safe to operate due to an intuitive ambidextrous safety and anti-
dry-� re device. � ird, the innovative ACUdraw cocking rope (which retracts into 
the stock, the handles secured by a slick magnet system) was a joy to operate and 
nearly silent, proof that this is a crossbow for hunters”.  

� e Turbo XLT II di� ers from its predecessor in several ways.  While it still fea-
tures a radically compact bow assembly, spanning 13.5 inches from axle-to-axle 
when cocked, its 11 inch IsoTaper Limbs are now double-laminated for improved 
strength and durability.  � e bow assembly, � tted with D-75 string and yoked tun-
able cables powered by NEW MRX cams, is mounted on a 7/8 inch longer barrel 
that increases the power stroke to 12.875 inches. 

“We are honored that Field & Stream has chosen one of our models for this 
prestigious award again this year.  It’s in our DNA to push our technology and 
design to higher levels of performance while staying focused on maintaining the 
highest possible quality,” TenPoint CEO Rick Bednar said. 

James Easton Honored by Olive Branch            Award in Olympic Hall of Fame VenueJames Easton Honored by Olive Branch            Award in Olympic Hall of Fame VenueJames Easton Honored by Olive Branch            Award in Olympic Hall of Fame Venue

TenPoint Wins Field & Stream AwardTenPoint Wins Field & Stream AwardTenPoint Wins Field & Stream Award

Martin’s
Blade X4
Never has a bow so 
reasonably priced 
been able to do so 
much. The Martin
Blade X4 combines 
great looks, solid 
reliability and reliability and 
cut-throat speed 
in a package that 
outpaces all other 
bows in its class. 

MSRP: $349.99

The new X4 Twin 
Limb system is engineered Limb system is engineered 
with continuous glass for strength, 
speed and stealthy silence. 

ThisThis bow boasts the durability you 
need with all the smoothness and sta-
bility you deserve. It features the Fury 
XT Single Cam - smooth, fast and ad-
justable; a Quick-Lock Stabilizer Mount 
and Silent Hunter Arrow Shelf.

Axle-to-Axle: 31.5” Brace: 7” Weights: 50#, 60#, 70# 
Mass Weight: 3.75 pounds  Speed: Up to 315 fps

martinarchery.com  509-529-2554
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Martin Nordin, the CEO of Fenix 
Outdoor AB, is sad to announce that 
a long term friend and associate, John 
Smithbaker, has resigned from his posi-
tion as President of Brunton Outdoor 
as of the end of the year. Smithbaker 
has been President of Brunton since 
January 2010, when the company was 
acquired by Fenix Outdoor AB. He is 
responsible for bringing compass man-
ufacturing from overseas and back to 
the Riverton, Wyoming facility, which 
created nearly 50 new jobs and made 
Brunton Outdoor the only United 
States Manufacturer of base plate com-
passes.  Brunton’s revitalization under 
Smithbaker’s leadership was the sub-
ject of the January, 2012  Cover Story.

Smithbaker has decided to follow 
his calling full time, leading Fathers 
in the Field, the Christian Ministry he 
started nearly seven years ago.

“We wish John the best, and are 

proud to continue our support of 
John and his e� orts with his minis-
try both emotionally and � nancially,”
Nordin said.   

Fenix Outdoor AB, owner of 
Brunton as well as their other brands, 
Primus,  Fjallraven and Hanwag, will 
continue to invest in the momentum 
created by the Brunton management 
team.  

Until a replacement for Smithbaker 
has been found,  John Walbrecht, 
President of Fenix Outdoor North 
America and Dan Shay, CFO of Fenix 
Outdoor North America, will be � lling 
the role.  Joel Bell will continue as the 
Vice-President of Sales for Brunton and 
Primus, responsible for overseeing the 
sales, marketing and product develop-
ment and working with Dani Schafer, 
Brunton Marketing Manager, in con-
tinuing the brand momentum.   

ABOUT BRUNTON:  A leading 

manufacturer of equipment for the 
outdoor adventure, Brunton’s pas-
sion for innovation and quality dates 
back to 1894.  Brunton delivers perfor-
mance, comfort and convenience to 
the outdoors with a full line of portable 
power, navigation, lighting, weather 
and optical products. See Brunton’s full 
line at www.Bruntongroup.com.

ABOUT THE MINISTRY: Fathers 
in the Field is a Christian adventure 
ministry that unites fatherless boys 
with mature Christian men in the great 
outdoors to help boys learn about the 
liberating love of God and the heal-
ing that comes through the forgiveness 
of their earthly fathers. Fathers in the 
Field was founded by outdoor indus-
try entrepreneur John Smithbaker, who 
was deserted by his own father before 
birth and struggled with the wound 
of abandonment for decades before 
discovering the healing of forgiveness.

Smithbaker Leaving Brunton to DevoteSmithbaker Leaving Brunton to DevoteSmithbaker Leaving Brunton to Devote
Full Time to Outdoor Ministry He FoundedFull Time to Outdoor Ministry He FoundedFull Time to Outdoor Ministry He Founded

New Reduced Faces
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“We are giving abandoned boys the 
father/son outdoor experience they’ve 
never had and in doing so we intro-
duce them to the true hope that comes 
only through the love of Christ and 
an adventure that can only be found 
in God’s great outdoors,” Smithbaker 
says on the ministry’s website, www.
fathersinthe� eld.com.

Fathers in the Field begins with a 
local Christian church, speci� cally men 
in the congregation who understand 
the power of a father’s role in shap-
ing a boy’s life. Fatherless boys ages 
7-17 (“� eld buddies”) can participate 
in Fathers in the Field, which o� ers 
year-round fun and outdoor adventure 
with mentor fathers.

“Mentor fathers” - Christian men 
who love God and the great outdoors 
and are willing to commit to an ongo-
ing mentor relationship with a father-
less boy - undergo thorough back-
ground checks and are fully equipped 
by the ministry.

Fathers in the Field reaches father-
less boys through single mothers 
who want their sons to have a mature 
Christian male role model. � e pro-
gram is funded by charitable sponsors 
and participating churches, so there is 
no cost to moms.

Community service is an integral 
part of Fathers in the Field, which iden-
ti� es widows in need and gives boys an 
opportunity to serve them. 

Fathers in the Field is currently 
looking for Christian men who are avid 
outdoorsmen and would like to serve 
as mentor fathers and fatherless boys 
between the ages of 7 and 17 who need 
godly male mentors in their lives. 

You can donate to this ministry 
through the website, www.fathersin-
the� eld.com. To � nd out how to get 
involved as a mentor, call (307) 332-
0901 or send your inquiry to info@
fathersinthe� eld.com.

News Continues on page 100
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