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As the editor and publisher of 
a bi-monthly business maga-
zine, I’ve come to accept that 

we won’t always be the � rst to bring 
our readers important information. 
However, we often bring you that infor-
mation in more depth than you’ll � nd 
anywhere else.

I was reminded of that on August 
13, when I had a chance to attend 
the unveiling of the  Orange County 
Chopper that was built for Wildgame 
Innovations and some of its industry 
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partners. I wasn’t going to beat the 
electronic media in getting the word 
out to the industry; in fact, I had to 
agree not to share any details prior to 
October 1. � at’s when the � rst of two 
American Chopper episodes focus-
ing on the bike ran on the Discovery 
Channel.

After that date, websites, blogs and 
“ezines” catering to the bowhunter were 
thick with photos of the bike and its elk 
antlers that tower over handlebars that 
mimic Barnett Ghost 350 Crossbow 
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limbs. � ere were close-ups of the fend-
er created from Easton arrows tipped 
with NAP Killzone broadheads and of 
the hand formed gas tank � nished in 
Realtree AP. Wildgame made sure its 
own brands were well represented on 
this costly marketing tool; the bike is 
equipped with a Flextone game caller 
that sounds an elk bugle when you 
need a horn. � ere’s a Vantage Action 
Camera set up to record any rides and 
a Elite LightsOut game camera is built 
in as a security device.

The headquarters of Orange County Choppers is this modern, energy 
e�  cient building in Newburgh, New York. It was erected by the steel 
fabricating business founded by Paul Teutul and now owned by a 
son. The glass-fronted portion at right houses the showroom, where 
OCC fan Chris Cooper is seen shopping below. Cooper drove from 
Philadelphia and was after gifts for his whole family: this tiny gar-
ment is for his year-old son. At left, a sign in the showroom announc-
es an OCC Cafe; two more were planned to open in Florida by year’s 
end and ten over the next three years. Each will feature one of the 
museum quality custom choppers built at the OCC headquarters.
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I made sure I had my trusty note-
book and plenty of questions handy 
when I showed up at the headquar-
ters of Orange County Choppers in 
Newburgh, New York. � en, while 
many of my colleagues in the elec-
tronic media were literally out to lunch, 
I wangled a private, behind the scenes 
tour of this custom motorcycle pow-
erhouse with Tom Joyce, the prima-
ry salesman for the museum quality 
custom bikes produced by the Orange 
County Choppers team. 

If you’re not a regular viewer of 
American Chopper, a bit of history on 
the Orange County Chopper organi-
zation is in order. It’s headed by Paul 
Teutul Sr., a mustached, gray-haired 
man who typically appears in a sleeve-
less T-shirt so that his bulging and tat-
tooed biceps are in full view. He works 
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out in a weight room at OCC that’s 
larger than the showrooms of many 
archery retail stores I’ve visited. 

Teutul served in the merchant 
marines and then worked as a welder 
before starting his own welding and 
fabrication business. Orange County 
Ironworks grew to include 30 employ-
ees. Meanwhile, Teutul was using his 
welding and metal fabrication skills 
to customize motorcycles in his 
basement, including his own Harley 
Davidson Superglide. He took his � rst 
built-from-scratch bike, True Blue, 
to a couple of the country’s biggest 
motorcycle gatherings and began to 
get orders for his work. In 1999, Paul 
Teutul Sr. went professional with bike 
building, launching the Orange County 
Choppers brand. A son bought and 
now operates the iron works business, 

11

larger than the showrooms of many 

Teutul served in the merchant 
marines and then worked as a welder 
before starting his own welding and 
fabrication business. Orange County 
Ironworks grew to include 30 employ-
ees. Meanwhile, Teutul was using his 
welding and metal fabrication skills 
to customize motorcycles in his 
basement, including his own Harley 
Davidson Superglide. He took his � rst 
built-from-scratch bike, True Blue, 
to a couple of the country’s biggest 
motorcycle gatherings and began to 
get orders for his work. In 1999, Paul 
Teutul Sr. went professional with bike 
building, launching the Orange County 
Choppers brand. A son bought and 
now operates the iron works business, 

while the motorcycle fabricating and 
brand-building business that “Senior” 
heads has grown to about three dozen 
employees.

� e OCC brand already has a 
worldwide following among fans 
of the “chopper” style of motorcycle 
and it’s only going to get bigger. Tom 
Joyce, who works in bike sales and 
new business development, told me 
there are now OCC dealerships in 
Australia, Canada and China, as well as 
in Florida and Nevada stateside. � ey 
don’t have to do big numbers of bikes 
to generate big revenue; Joyce said the 
� rst � ve bikes shipped to the Chinese 
showroom were a $400,000 order. I 
agreed with Joyce; it was kind of nice 
for Chinese customers to be paying 
top dollar for American iron when so 
many dollars are headed to China daily 

I made sure I had my trusty note-I made sure I had my trusty note- out in a weight room at OCC that’s out in a weight room at OCC that’s out in a weight room at OCC that’s while the motorcycle fabricating and while the motorcycle fabricating and 

Posing with the WGI Chopper, partnered by Barnett, Flextone, Easton, New Archery Products and Realtree are (left to right) David 
Barnett, Ryan Busbice, Jason Pohl, Paul Teutul Sr., Matt Busbice and, in costume, Bill Busbice.

By Tim Dehn
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for steel products fashioned there and 
imported to the U.S.

Joyce was working for a Harley 
Davidson dealer when his friend and 
riding buddy Paul Teutul Sr. asked him 
to join his new enterprise. In the early 
years, they felt good about selling 30 
bikes annually. Currently, between 80 
and 125 are going out the door over a 
12 month period. � ey’re built from 
scratch at the Newburgh facility, where 
visitors can watch parts being fabricat-
ed and bikes being assembled through 
one-way windows at the  rear of the 
showroom. � e headquarters has six 
CNCs, two computer controlled lathes 
and a pair of water jets for cutting 
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metal. � ere’s also a whole range 
of less exotic machines, from sets 
of rollers that bend metal to the 
welding rigs needed for steel and 
aluminum.

If OCC were merely cus-
tomizing factory-built bikes, it 
wouldn’t have nearly the appeal 
it seems to hold among chopper 
fans. � e fact that it’s design-
ing them from the ground up 
gives it a much wider � eld to 
play in. Media stars like Donald 
Trump, Nicolas Cage and Jay 
Leno know they can own a truly one-
of-a-kind motorcycle through Orange 
County Choppers, one that’s both 

Leno know they can own a truly one-
of-a-kind motorcycle through Orange 
County Choppers, one that’s both 

fully functional and totally unique. 
Joyce showed me the air cleaner 
cover designed for Donald Trump’s 

metal. � ere’s also a whole range 
of less exotic machines, from sets 

The Fire Bike (left) is almost lost amid the 3,500 
� re department patches and dozens of hats and 
helmets that surround it. It was built speci� cally 
to honor the New York City � remen who died try-
ing to save civilians trapped in the Twin Towers on 
September 11, 2001. Above, the Police Bike helped 
raise funds for the families of New York City o�  -
cers killed in the line of duty. Badges (below) were 
incorporated into the design of the wheels.

A Lights Out game camera mounted to the left side of the 100 
cubic inch S&S motor can help discourage tampering with the 
bike. Matt Busbice estimates that half of those cameras are 
being purchased for security uses. Above, NAP broadheads 
and Quik Fletch were used with Easton arrows decorated in the 
FMJ diamond plate pattern to form the skeletal front fender. 

Jan13AT010-025.indd   12 12/7/12   3:56 PM



13

Jan13AT010-025.indd   13 12/7/12   3:57 PM



1414

motorcycle. It was carved from a solid 
billet of aluminum, in the form of the 
Trump family crest. Joyce couldn’t 
reveal what Trump’s motorcycle cost, 
but with all the gold plating in evidence 
on the bike, it must have approached 
the $180,000 � gure he gave me as the 
top of the range.

“We build both museum pieces 
and ‘on the road’ bikes,” Joyce said 
as he took me over to a service coun-
ter in the showroom where I could 
choose from � ve “production” bikes 
priced between $30,000 and $45,000. 
� ese are powered by 100 cubic inch 
S&S motors hooked to six speed Baker 
transmissions. � ey’re built around 
frames made for OCC in Florida or 
Canada and then � nished with lots of 
parts made right in the � rm’s machine 
shop, including air covers, handle 
bars and shift linkage. � e 115 inch 
wheelbase and extended front end give 
these bikes an unmistakable “chop-
per” appeal. Climbing on one, I had 
to admit the low seat height was a 
welcome change from the Honda Gold 
Wing I’ve ridden for the past 15 years.

OCC has its own paint shop, so 
Joyce said an easy upgrade for a � rm 
looking to use a bike as a promotional 
tool is to start with a production model 
and order custom paint and a logo. 
� at’s something that may add several 
thousand dollars to the price tag, yet 
still be a real attention getter in a show 

sliced in half. It was used to draw atten-
tion to the � rm’s exhibit at the big 
National Association of Sporting Goods 
Wholesalers. “We took actual revolvers, 
digitized their shape and turned them 
into mirrors,” Joyce said. � e machine 
shop includes a rapid prototyping 
system that uses lasers to digitize the 
shape of objects so they can be repro-
duced on the machining centers in 
metal. Where a composite material is 
appropriate, OCC can use a Fortis 3-D 
printer to create a complex object by 
building up layer after layer of material. 
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booth.  Joyce 
said one cus-
tomer has ordered a series of eight; one 
bike will stay with the � rm, while seven 
more will be given away by the busi-
ness at shows.

Most customers are looking for a 
single bike: something to draw atten-
tion at shows, be taken to dealers or 
be used in print and video marketing 
materials. Charter Arms, a big revolver 
manufacturer based in New England, 
worked with OCC to design a bike 
whose wheels look like the ends of 
giant cartridges and whose mirrors are 
formed from what looks like a revolver 

booth.  Joyce 
said one cus-

The bike is impressive whether it’s pulling away or coming toward you. 
At left, you can see the Ghost 350 crossbow carried behind a loaded 
quiver. OCC uses a giant Metzler radial tire on bikes like these with mini-
mal fender clearance because the radial construction won’t allow the 
tire to grow in diameter at speed. Above, reproducing a giant elk rack 
and skull helped set a record for CNC machining time in this OCC shop. 
The rack unbolts from the frame to make shipment easier.

A rich level of detail is a hallmark of the commemo-
rative bikes built at OCC. Above, this POW-MIA bike 
has spokes designed to look like barbed wire and the 
rear fender reproduces part of the Vietnam Memorial. 
At left, the National Fallen Heroes Memorial bike uses 
ammo cases for saddle bags. Machine gun ammo 
belts curve back to them.
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In some cases, the OCC design team 
will incorporate an actual product from 
the corporate sponsor in the � nished 
bike. For instance, the WGI Chopper 
I was in New York to see had a tail-
light formed from the carbon riser of a 
Barnett Crossbow.

Some of the most elaborate and 
unique bikes built by OCC have been 
for non-pro� t groups and as memori-
als. Many of these are on display and 
ring the large showroom at the OCC 
headquarters. One example is the Fire 
Bike, built during OCC’s � rst season on 
air as a tribute to the � re� ghters who 
died in the World Trade Center disas-
ter on September 11, 2001. � e custom 
paint job features the number “343” on 
the rear fender, representing the num-
ber of � re� ghters who died while sav-
ing civilians that day. Teutul Sr. welded 
a jagged rivet from the debris to a piece 
of diamond plate steel that’s set into 
the gas tank. � is bike always draws 
attention when the OCC group takes it 
to shows. � e Fire Bike is all the more 
impressive in the showroom where I 
saw it because OCC has surrounded 
it with a display of over 3,500 patches 
from � re departments across the coun-
try. 

A year later, in 2004, the OCC team 
created a sidecar equipped Police Bike, 
which sits nearby. � at rolling memo-
rial made its public debut at a New 
York City bene� t to raise money for 
the families of o�  cers who died in the 
line of duty. Bikes honoring the various 
branches of the armed services, POWs/
MIAs from the Vietnam war and major 
charities remain a magnet for tourists 
at OCC headquarters many years after 
the programs that followed their cre-
ation have aired. While the OCC team 
has supported other good causes over 
the years, Teutul Sr. has a special place 
in his heart for the critically ill children 
served by the Make A Wish Foundation. 
During my visit, showroom monitors 
were playing highlights of the program 
where the bike was being completed 
and youngsters were adding their hand 
prints in brightly colored paint. “� e 
children selected to do that were ones 
that had less than six months to live,” 
Joyce told me quietly.

� e memorial bikes I’ve been 
describing aren’t money-makers for 
this � rm but they’ve helped build its 
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� e memorial bikes I’ve been 
describing aren’t money-makers for 
this � rm but they’ve helped build its 

reputation so that top corporations 
come to it when they want a unique pro-
motional tool. � at list includes names 
like Chrysler, Lincoln, Caterpillar, 
Snap-on, Wendy’s, Go-Daddy and 
7-Eleven. In the hunting industry, OCC 
had already produced theme bikes 
for Bass Pro Shops, Gander Mountain 
and Case Cutlery when it took on 
Wildgame Innovations as a customer. 
Joyce was at the 2010 SHOT Show, 
meeting with other prospective clients, 
when he approached David Barnett 
in the Barnett Crossbows booth about 
the possibility. Barnett referred him to 
Matt Busbice. 

Busbice is president of the � rm, 
which owns a controlling interest in 
Barnett and he also heads up the mar-
keting for the several brands under the 
Wildgame Innovations umbrella. Matt, 
his father Bill and older brother Ryan 
all came to like the idea of a theme bike 
but Matt told ArrowTrade at the mid-
August event, “It seemed like it was 
never the right time. � en, � ve months 
ago, we said, ‘We’re going to do it.’”

From the start, Busbice said he 
knew he wanted elk antlers coming o�  
the handlebars. “We make elk calls for 
the Flextone line and elk are one of the 
most majestic of any of the deer spe-
cies,” Busbice said. He began a series 
of conversations with Jason Pohl, the 
liaison from OCC whose job was to dis-
till the client’s wish list for the bike into 
a show-stopping design that wouldn’t 
come across as garish. “Everything they 
did in working with us was � rst class,” 
Busbice said. At times, the ideas com-
ing from the Busbice family seemed at 
cross purposes; Ryan felt strongly that 
camo was important, while his father 
wanted some blaze orange as a link to 
the � rearms hunters who buy many 
WGI products. Re� ecting the corpo-
ration’s base in Louisiana, the seat 
was � nished in alligator skin. Alligator 
eyes, a design theme used for years 
by Barnett Crossbows, were set in the 
ends of the handlebars.

WGI invited three other leaders 
in the archery industry to be part of 
the project and they responded with 
enthusiasm. New Archery Products is 
known for the Diamize process that 
produces scalpel sharp edges on its 
broadheads but agreed to produce 
safely dulled blades for the Killzones 
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that form the leading edge of the front 
fender. Easton’s Gary Cornum said that 
the company’s arrows come straight 
and are designed to stay that way, so 
giving OCC something they could form 
into a smooth curve was a challenge. 
� e answer was to take a malleable 
50 series alloy and � nish it to look 
like a high end FMJ shaft. “Jason said 
they worked perfectly,” the Easton 
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marketing director said. “We were just 
stoked to hear that. I think it looks 
really cool with the Easton arrows and 
the NAP broadheads curving over the 
front tire.”

Realtree came on board with its 
camou� age, expertly applied by the 
Tarjac facility in New York, so the o�  -
cial project name became the “WGI 
Chopper, partnered by Barnett, 
Flextone, Easton, New Archery 
Products and Realtree.”

Jason Pohl and his father 
had joined the Busbice family on a 
Wyoming crossbow elk hunt the previ-
ous fall and Jason said that once he was 
back at work in Newbugh, he poured 
his heart and soul into the project. 
“We had a lot of products we wanted 
to try to incorporate and this project 
required more CNC machining and 
metal fabricating than anything we had 
done before. We did the elk antlers for 
the front end in-house and there’s two 
and a half weeks of machine time in 
that alone.” He explained that a set of 
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Jason Pohl and his father 
had joined the Busbice family on a 
Wyoming crossbow elk hunt the previ-
ous fall and Jason said that once he was 
back at work in Newbugh, he poured 
his heart and soul into the project. 
“We had a lot of products we wanted 
to try to incorporate and this project 
required more CNC machining and 
metal fabricating than anything we had 
done before. We did the elk antlers for 
the front end in-house and there’s two 
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actual elk antlers on a skull was digi-
tized and then duplicated in sections 
on the CNC machines.

� e rack is 4 feet wide and from the 
tip of the snout to the swept back antler 
tips, it measures 74 inches, engineer 
Jim Quinn pointed out. For the skull, 5 
x 10 x 6 inch bricks of aluminum were 
carved out and welded together. � ree 
foot long billets of aluminum, 4 inches 
square, were used for the antlers. � e 
curving nature of the rack meant that 
it was built in sections and dowelled 
together, welded and then polished 
until the joints were invisible. � e ant-
lers were a challenge, Teutul Sr. com-
mented but with 10 years of experience 
building exotic bikes, OCC has � gured 
out how to meet challenges like that. 
“Are the antlers a little bit over the top? 
Yes, but they are also unique.”

� e rack towers above handlebars 
formed to look like Barnett Crossbow 
limbs. The company’s patented 

marketing director said. “We were just 

Design elements for bikes may 
be drawn beforehand, duplicated 
from existing objects or dreamed 
up during the “build” phase of the 
project. Above, Tom Joyce holds an 
air cleaner cover duplicated in billet 
aluminum from the Donald Trump 
family crest. At left, these drawings 
were tacked up outside the paint 
booth. At right, a  primitive sight 
tube shows the gas level in this very 
modern gas tank.
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shoot-through riser was used to form 
the taillight/license plate holder and to 
frame a QR code that takes your smart-
phone to the Barnett website page. � e 
crossbow theme is carried to the max 
at the lower left side of the bike. Where 
you’d expect to � nd a chain guard, a 
fully functional Ghost 350 crossbow is 
carried. 

For that matter, the bike is fully 
road worthy, as Teutul Sr. proved 
when he � red up the big twin cylin-
der machine and rode it around the 
building for the public viewing in front 
of the OCC entrance. “I may ride this 
thing to church,” Matt Busbice kidded. 
Bill Busbice got in the spirit of the 
event by wearing a wig that recalled 
his long-haired days of the 70s, with a 
leather jacket purchased from a Harley 
dealer in Texas and embroidered by his 
daughter, Sarah.

� e real value of the WGI Chopper, 
partnered by Barnett, Flextone, Easton, 
New Archery Products and Realtree is 
in its promotional power. � rough the 
two American Chopper episodes on 
the Discovery Channel this past fall, 
the bike has already introduced tens 
of thousands of non-hunters to mod-
ern bowhunting gear. Retailers who are 
able to schedule a visit from it during 
its nationwide tour can take advan-
tage of the bike’s power to reach out-
side hunting ranks and draw potential 
new customers to their stores. With all 
the public interest in archery due to 
movies like “Brave” and “� e Hunger 
Games,” Busbice said that the bike can 
be another tool the industry can use to 
increase hunter numbers.
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you’d expect to � nd a chain guard, a 
fully functional Ghost 350 crossbow is 

For that matter, the bike is fully 
road worthy, as Teutul Sr. proved 
when he � red up the big twin cylin-
der machine and rode it around the 
building for the public viewing in front 
of the OCC entrance. “I may ride this 
thing to church,” Matt Busbice kidded. 

New Logo, Crossbow
Busbice had worked with Media 

Direct, an advertising and public rela-
tions agency that specializes in serv-
ing the hunting market, to ensure that 
most of the magazines and other media 
serving this market had representatives 
at the event. � at gave Busbice a great 
opportunity to introduce the corpora-
tion’s new logo and to demonstrate 
its newest crossbow, the reverse draw 
Vengeance. 

“We were not happy with the pre-
vious Wildgame Innovations logo,” 

Busbice had worked with Media 
Direct, an advertising and public rela-
tions agency that specializes in serv-
ing the hunting market, to ensure that 
most of the magazines and other media 
serving this market had representatives 
at the event. � at gave Busbice a great 
opportunity to introduce the corpora-
tion’s new logo and to demonstrate 
its newest crossbow, the reverse draw 

“We were not happy with the pre-
vious Wildgame Innovations logo,” 

Busbice commented. “It did not say 
‘technology’ and ‘cutting edge.’”

Where the existing logo had a deer 
head projecting left of the Wildgame 
name, Ryan Busbice said the goal 
for the new mark was to have a “W” 
formed into the deer antlers. � e other 
challenge was to make sure the new 
logo didn’t look like an existing logo 
owned by another � rm. As the proj-
ect got under way, about 800 existing 
deer head logos were discovered and 
checked so there would be no confu-
sion. � e � nished logo is striking in part 

ECLIPSE DOES IT ALL
INTRODUCING THE ULTIMATE “DO ALL” BOW

Speci� cations:  
• ATA-IBO Rating: 333-335-337 fps (30” 70lb)
• Axle-to-axle: 35”
• Brace height: 7”
• Draw weights: 50#, 60#, 65#, 70#
• Draw lengths: 25.5” to 31”
• Bow weight: 4 lbs

� e New Breed Eclipse features…
• Patented Bionix 2.0 Cam System
• High Performance Split Limbs
•  Available in the all-black Samurai edition, 

Predator Camo 3D, Outshine Brown Camo, 
  or multiple custom target colors.
• Bow Rattler String Suppressor
•   Custom-made Strings & Cables 
  (BCY 452) from String Addictions

Stock a bow that is attractive to 
both the target and hunting archer. 
Th e Eclipse boasts an all-round 
package with super smooth drawing, 
is extremely accurate, easy to tune, and 
forgiving after the shot.

www.newbreedarchery.comWWW.STRINGADDICTIONS.COM

(205) 536-7850

Made in the USA

A pair of water jet machines allows OCC 
to cut intricate designs in metal without 
heating it, which could cause distortion 
on thin pieces like this fender, above. 
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for its use of color; half of the space-age 
buck’s skull is formed in black and the 
other in blaze orange. 

You won’t mistake the new Barnett 
Vengeance for any other crossbow in 
the line. President Mike Houllis said 

for its use of color; half of the space-age 
buck’s skull is formed in black and the 

You won’t mistake the new Barnett 
Vengeance for any other crossbow in 
the line. President Mike Houllis said 

that while there are other reverse draw 
models using the patent held by Jim 
Kemp of Scorpyd Crossbows, Barnett 
wanted to see if it could build a supe-
rior version employing some of its 
own technology. � e reverse draw 

that while there are other reverse draw 
models using the patent held by Jim 
Kemp of Scorpyd Crossbows, Barnett 
wanted to see if it could build a supe-
rior version employing some of its 
own technology. � e reverse draw 

design already helps shift the balance 
point back toward the shooter but by 
using a new version of the compa-
ny’s CarbonLite Riser, the bow is even 
easier to hold steady in the o� -hand 
position. “� ere’s de� nitely a segment 

The Treestand PowerLOK™ produces more than 400 lbs. of Calculated Radial Extraction 

(C.R.E.) which levels and tightens your treestand immediately during attachment without 

slipping or sagging into locking position. The Treestand PowerLOK produces a ROCK SOLID 

attachment providing a hunter peace of mind and confidence.

THE TREESTAND POWERLOK IS THE WORLD’S SAFEST,

MOST TECHNICALLY ADVANCED
TREESTAND ATTACHMENT SYSTEM

PowerLOK technology is for more than just treestands:TAKE CONTROL OF YOUR SAFETY

hurricaness.com   |  231.935.4049 Visit us at the 2013 ATA Show - Booth #2556

I’ve ridden motorcycles since I was 15 but never climbed aboard a 
chopper before I sat on this production model. I have to admit that 
the looks and comfortable seat height held a lot of appeal.

Kim Cahalan of Media Direct is an avid motorcycle rider. She 
helped coordinate the media event and I photographed her 
astride the latest OCC project.
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of the market that likes that style of 
bow,” Houllis commented. “Some peo-
ple look at it and hate it and some say, 
‘� at’s the coolest thing I’ve ever seen.’” 
Barnett likes to have a diverse line with 
models that appeal to di� erent seg-
ments of the market, Houllis said, so 
there was room for the Vengeance.

While some of the writers and edi-
tors present have handled a prototype 

of the market that likes that style of 
bow,” Houllis commented. “Some peo-
ple look at it and hate it and some say, 
‘� at’s the coolest thing I’ve ever seen.’” 
Barnett likes to have a diverse line with 
models that appeal to di� erent seg-
ments of the market, Houllis said, so 

While some of the writers and edi-
tors present have handled a prototype 

of the Vengeance at the 2012 ATA Show 
and SHOT Show, this event was the 
� rst to introduce the much lighter pro-
duction model. Matt Busbice had the 
help of the OCC crew in � ring the � rst 
shots from it. � ey � lled balloons with 
welding gas, set a target in front of one 
of their costly CNC machining cen-
ters and gave Busbice arrows tipped 
with burning fuses. In the con� nes of a 

building, the resulting 
explosions were fairly 
dramatic. But it’s not 
the biggest bang the 

of the Vengeance at the 2012 ATA Show 
and SHOT Show, this event was the 
� rst to introduce the much lighter pro-
duction model. Matt Busbice had the 
help of the OCC crew in � ring the � rst 
shots from it. � ey � lled balloons with 

fun-loving OCC crew got out of shoot-
ing Barnett crossbows; they earlier 
� lled a giant pool toy with the acety-
lene mixture and blew that up outside 

The Treestand PowerLOK™ produces more than 400 lbs. of Calculated Radial Extraction 

(C.R.E.) which levels and tightens your treestand immediately during attachment without 

slipping or sagging into locking position. The Treestand PowerLOK produces a ROCK SOLID 

attachment providing a hunter peace of mind and confidence.

THE TREESTAND POWERLOK IS THE WORLD’S SAFEST,

MOST TECHNICALLY ADVANCED
TREESTAND ATTACHMENT SYSTEM

PowerLOK technology is for more than just treestands:TAKE CONTROL OF YOUR SAFETY

hurricaness.com   |  231.935.4049 Visit us at the 2013 ATA Show - Booth #2556

Government agencies have commissioned OCC to build bikes 
as recruitment tools. This red, white and blue FBI model  has 
� ip down handgun carriers along the gas tank. 

the biggest bang the 

The bike carries a version of the new Wildgame Innovations logo on 
its wheels and on the air cleaner cover. The new logo is shown below.

Jan13AT010-025.indd   21 12/7/12   4:05 PM



22

the classy OCC headquarters.
In a quiet moment, I had a chance 

to interview David Barnett about the 
newest model from the � rm named 
after his grandfather. David is friends 
with Kemp, as he is with several of the 
other designers in the industry and 
said that the Florida � rm � rst started 
talking about a reverse draw model 18 
months earlier. “As a leading crossbow 
manufacturer, we thought we should 
have crossbows in di� erent variations. 
� e reverse draw is a pretty interesting 
concept because it puts weight further 
back. � e front-heavy feel is something 
we’ve been able to get around with our 
CRT technology on other models like 
the Ghost 350 and 400.”

Crossbows are very dependent on 
the length of the power stroke for their 
performance, David reminded me. On 
a model that draws in the conventional 
manner, you can increase power stroke 
by latching the string well behind 
the trigger, as in the Barnett Buck 
Commander. If you simply increase 
the barrel length, the unit becomes 
unwieldy. � e reverse draw approach 
puts the string in front of the riser 
and as you draw it back toward the 
latch, you’re e� ectively adding the 
brace height into the power stroke. 
� e Vengeance is about 35 inches long, 
the length of the company’s popular 
Wildcat but it incorporates a 18 inch 
powerstroke that combines with the 
140 pound peak weight to provide 365 
fps arrow speeds.

David likes to do do a lot of the 
design himself at the Tarpon Springs 
plant but called the Vengeance a “great 

In a quiet moment, I had a chance 
to interview David Barnett about the 
newest model from the � rm named 
after his grandfather. David is friends 
with Kemp, as he is with several of the 
other designers in the industry and 
said that the Florida � rm � rst started 
talking about a reverse draw model 18 
months earlier. “As a leading crossbow 
manufacturer, we thought we should 
have crossbows in di� erent variations. 
� e reverse draw is a pretty interesting 
concept because it puts weight further 
back. � e front-heavy feel is something 
we’ve been able to get around with our 
CRT technology on other models like 

Crossbows are very dependent on 
the length of the power stroke for their 
performance, David reminded me. On 
a model that draws in the conventional 

team e� ort.” One of the challenges was 
to adapt the light CRT riser to resist 
forces from the opposite direction. 
Mastering that learn-
ing curve took time, 
David said, so the 
prototype available at 
the 2012 trade shows 
used a metal riser. 
“It weighed about 11 
pounds and I had to 
keep telling people, ‘it 
will be lighter.’”

The first pro-
duction models of 
the Vengeance were 
produced just a few 
days prior to the OCC 
event, David said. 
“� e Vengeance came 

team e� ort.” One of the challenges was 
to adapt the light CRT riser to resist 
forces from the opposite direction. 

out at 7.9 pounds, which is less than the 
competition. Our draw weight is less 
and yet our bow is faster and quieter.  

days prior to the OCC 
event, David said. 
“� e Vengeance came 

Easton’s Gary Cornum gets some close-up shots.

At far left, Jason Pohl of OCC is readying some special arrows 
for Matt Busbice to use in demonstrating the new Barnett 
Vengeance Crossbow. Engineer Jim Quinn (right in photo) 
is ready to light the fuse. It’s the company’s � rst use of the 
reverse draw design, which allows a longer power stroke in a 
compact frame. Above, Bowhunter Sales Manager Je�  Millar 
(right) and his 14-year-old son AJ handle one of the � rst mod-
els o�  the production line in Tarpon Springs, Florida.

powerstroke that combines with the 
140 pound peak weight to provide 365 

David likes to do do a lot of the 
design himself at the Tarpon Springs 
plant but called the Vengeance a “great 

Jason Pohl rides 
the chopper back to 
the shop to await its 
delivery to Wildgame 
Innovations.
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The Most Technologically Advanced Bag Target on the Market —
Rinehart Transforms Simple Into Smarter!

CALL TODAY! 608-757-8153 1809 Beloit Avenue • JAnesville, Wi  53546 • WWW.rinehArttArgets.com

It’s time for your old bag target to go extinct. No arrow can claw its way through the  
    Smart Core Technology in the all-new Raptor Series from Rinehart Targets!   
     Available in two sizes, the Rinehart Raptor Series features the company’s 
exclusive Smart Core Technology, providing a longer target life than any other bag  
target you’ve ever experienced.  
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I’m very pleased with the bow. I almost 
wish it wasn’t as good as it is because 
we have to pay royalties on it and I’m 
not used to that.”

Like Houllis, David Barnett is a 
part owner of the � rm and also like his 
colleague, he made a point of referring 
to the company’s broad selection. “I 
think it’s important to note that Barnett 
tries to include a 
crossbow for every-
body, including 
those who prefer a 
recurve. And apart 
from the stocks for 
our Jackal and RC 
150, everything is 
made in America.”

David’s father 
and grandfather 
started the Barnett 
brand in 1960 in 
England and before 
that, they built 
crossbows under 
the Alpine brand. 
“I’ve been looking 
at crossbows since 
the day I was born; 

I’m very pleased with the bow. I almost 
wish it wasn’t as good as it is because 
we have to pay royalties on it and I’m 

Like Houllis, David Barnett is a 
part owner of the � rm and also like his 
colleague, he made a point of referring 
to the company’s broad selection. “I 
think it’s important to note that Barnett 

that was 47 years ago and it’s kind of 
nice to have a new design direction 
to play with. I have to say, with all the 
companies getting into the crossbow 
business, it’s been very stimulating. 
� ere were decades where it 
seemed like we were the only 
kids on the block.” 

� e many good designers 

that was 47 years ago and it’s kind of 
nice to have a new design direction 
to play with. I have to say, with all the 
companies getting into the crossbow 
business, it’s been very stimulating. 

working on crossbows today are able to 
learn from each other and continue to 
advance crossbow technology, David 
said. “� at’s all good for the end user, 
all good for the hunter.”

crossbows under 
the Alpine brand. 
“I’ve been looking 
at crossbows since 
the day I was born; 

Paul  Teutul Sr. rode the bike to its o�  cial unveiling in front of the OCC showroom. The handsome OCC head-
quarters was built using recycled steel, insulation and pavement, earning it a coveted “Silver” designation 
from New York State. At right, Teutul answers questions during a press conference.

INTRODUCING 
THE ULTRA-LIGHT QUIVER

The Rage Cageʼs arrow retainers is 
stepped and tapered in a dual “fits-all” 
configuration that allows the retainers to
securely hold even the smallest-diameter
VAP carbon shafts up to the largest 
aluminum shafts.

Follow us on

The Rage Cage is a compact,low-profile 
and ultra-lightweight quiver that was 
designed specifically to securely hold five 
arrows equipped with Rage and other 
mechanical broadheads.
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INTRODUCING 
THE ULTRA-LIGHT QUIVER

The Rage Cageʼs arrow retainers is 
stepped and tapered in a dual “fits-all” 
configuration that allows the retainers to
securely hold even the smallest-diameter
VAP carbon shafts up to the largest 
aluminum shafts.

Follow us on

The Rage Cage is a compact,low-profile 
and ultra-lightweight quiver that was 
designed specifically to securely hold five 
arrows equipped with Rage and other 
mechanical broadheads.

Jan13AT010-025.indd   25 12/7/12   4:09 PM


