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I'd say one of the tougher chal-
lenges in the hunting industry is 
to put on a fair chase whitetail 

hunt where multiple hunters will have 
an opportunity for a trophy buck over 
the course of just a few days. To make 
it even tougher, make it an outdoor 
writer's camp for media and sponsor-
ing manufacturers where most of the 
people will be hunting the property for 
the � rst time. At that point, you might 
as well say the accommodations and 
food are going to be � rst class just to set 
the bar a little higher.

At his Fox Hollow Farms in southern 

Ohio, Heartland Wildlife Institutes's 
Je�  Neal has used the company's seed 
products like Buck Buster Extreme and 
Buck Buster Brassicas. With plenty 
of tractor time, he and friend Brian 
Richard created and maintained 23 
separate food plots on the more than 
700 acres.  To improve the health of the 
herd and help draw deer within range 
of the Covert 
game camer-
as,   they set 
up feeding 
stations with 
Heartland's 

Autumn Addiction, End of the Trail 
and Rackmaker Deer Blocks.

Brian works as a casting technician 
at the big Alcoa plant in Vandergrift, 
Pennsylvania. Je� 's o�  ce for Heartland 
is in Upper Sandusky, Ohio. Multiple 
times this past summer, they made 
the long drive to the camp to restock 
feeding stations, set blinds and work 

Three � ne bucks in four days of hunting made this the 
most successful of the many writer's camps the author 
has attended over the years. At right, Outdoor Writer Bob 
Humphrey used a compact TenPoint Carbon Elite XLT with 
the company's Pro Elite Carbon Arrow to take this high-
racked whitetail. Tim Dehn (below) had been practicing out 
past 50 yards with his setup, the powerful Carbon Fusion 
CLS � ring Easton FMJ bolts with brass inserts for even 
more kinetic energy. Dehn and Humphrey both tipped their 
shafts with NAP Spit� re Crossbow broadheads. At lower 
right, Jack Weber has decades of big game bowhunting 
experience behind him and has been doing more of it with 
the crossbow in recent years. He's shown with his long-time 
hunting companion Bob Banks (right) and with Je�  Neal, 
owner of the Fox Hollow Farms.
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on improvements at the lodge like new 
kitchen appliances, a meat pole and 
freezers for the venison.

Richard has taken 14 bucks with a 
bow that score in the 150s and when 
he started working with Neal � ve years 
ago, he helped hang a lot of treestands 
and trim out shooting lanes. Treestands 
were then replaced with ladder stands 
and ladder stands with pop-up blinds. 
Two years ago, hunters began using 
the excellent hard-shell Turtle Blinds 
and this year the challenge for Neal 
and Richard was to set half a dozen 
of the rigid polyethylene blinds built 

by Banks Outdoors in Cannon Falls, 
Minnesota.

Richard has taken most of his tro-
phy bucks from a treestand but seeing 
how deer respond to the solid blinds 
and how successful hunters have 
been from them, he's done a complete 
turnaround in his thinking. "At � rst 
I thought it was a waste of money to 
invest in hard blinds, that it was like 
parking your car in the middle of the 
� eld and that deer wouldn't come close 

to them. Now you can't get me out of 
them. We put a Banks blind on the 
property we refer to as the 265 and the 
next day we have photos of deer stand-
ing next to it. You can put one of the pit 
blinds from Banks out and it looks like 
a large rock in the middle of a � eld. � e 
deer will come out and feed next to it 
and they don't do that with a pop-up 
blind," Richard said.

� e Banks blinds have a satin � n-
ish that doesn't glare in the sun and the 

The Heartland division of Kalmbach feeds is headed by Je�  Neal (center in photo at left), who cøunts on his friend Brian Richard (left) 
to help ready the property for the annual hunt. Here they've helped Tim Dehn load his buck into a Polaris Ranger EV, a fume-free, near-
silent hunting rig tough enough to handle the muddy, hilly terain. Above right, Ty Hartman served one of his gourmet meals from a 
newly remodeled kitchen in the comfortable lodge. Hartman is the husband of Chris Hartman, the operations manager for Heartland 
Wildlife Institute.

Halfway through the hunt the weather broke and Sabrina Simon had an opportunity 
to help people shoot the most popular models from TenPoint and Wicked Ridge. Shown 
with that customer service manager are (from left) Bob Banks, Jack Weber, Jerry Koester, 
Adam Rives, Scott Koester and Rick Combs. Combs is an outdoor writers for titles includ-
ing Bowhunting World. The Koester's were at the camp to introduce Grub's Boots and  
Rives is with Central Farm & Garden which along with  Siemer Enterprises is handling 
distribution of the footwear in North America.

Machined from tough
6061 aluminum with
stainless fasteners.

Rubber gate
for quick
loading.

Fits RFits R
or L hand,
easy set-up.

Shoot from any angle: No dropped arrows.

Call (318) 259-6422 or visit
www.quickdrawoutdoorgear.com
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rounded shapes and bark texture may 
help deer accept them. Also, Richard 
and Neal were very careful to place the 
blinds during the midday hours when  
deer were unlikely to be feeding in the 
plots. Setting and checking the Covert 
game cameras and replenishing the 
feeding stations were also done outside 
the morning and evening time frames, 
most of it with the aid of near-silent, 
fume-free electric vehicles.

"I think the two most important 
improvements we've made in recent 
years have been the hard blinds and 
the electric vehicles," Neal said.  "� e 
electric vehicles are much quieter 
and you don't have the smell of gas 
or exhaust with them.  � ey allow you 
to get into the stand locations very 
inconspicuously. � ey're so silent that 
as we approach a stand, we'll turn the 
lights on to spook the deer out of the 

food plot. � ese Ranger EV models 
are side-by-sides, basically an electric 
version of the Polaris Ranger. In my 
opinion, they're the best electric hunt-
ing vehicles on the market. We have 
clay soils and hills, and I've had some 
experience with vehicles that didn't 
hold up," Neal said. 

As for the hard blinds, in addition 
to o� ering great concealment, Neal 
said they provide scent control and 
the protection from the elements that 
allows hunters to stay out longer.

As it turned out, that would be 
particularly important to me. I started 
the 1,000 mile drive from ArrowTrade's 
Minnesota o�  ce with a terrible cold 
and was heading into the outskirts 
of the storm produced by Hurricane 
Sandy colliding with a blizzard. Our 
snow-splashed Ohio camp was being 
lashed by rain and sleet  that came 
from one direction and then an hour 
later, was slanting down from another 
as the outlying arms of the spiral storm 
system passed overhead.

"Feed a cold, starve a fever," the 
saying goes and shortly after arriving at 
the lodge, I was stu�  ng myself with Ty 
Hartman's roast pork loin and all the 
trimmings, followed up by homemade 
pie. Any thought of staying by the wood 
� re in the lodge to nurse my cold disap-
peared when Neal handed me an iPad 
loaded with hundreds of buck photos 
captured by the Covert cameras over Healthy does help produce big bucks. 

Note the size of the doe at the center. 

One of the game cameras Covert supplied to the camp was set up opposite the blind 
where Tim Dehn spent an exciting day. This photo of the buck he killed was taken a few 
weeks before the hunt, at 6:34 p.m. on October 8, 2012.
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the previous several weeks. I'd shot 
a small 10 point and a decent eight 
point in earlier trips to that same camp 
and those photos were an important 
reminder that I should hold out for a 
shot at a larger buck. While the cam-
eras had captured mature bucks at the 
feeding station earlier in the year, the 
rut was just getting under way and the 
big bucks would be coming into the 
does, which hopefully would still bring 
them into bow range. Previewing the 
same photos were the other guests: 
Outdoor Writers Bob Humphrey and 
Richard Combs, TenPoint Crossbows 
Customer Service Manager Sabrina 
Simon, Banks Outdoors President Bob 
Banks, his longtime hunting buddy 
Jack Weber and Tom King. 

King had been producing the 
Bighorn Outdoors TV program and 
he continues to head up the Bighorn 
Outdoors Youth Adventure Camps that 
started seven years ago. His camps in 
Florida and Ohio are free of charge 
to � rst time participants and typical-
ly attract about 50 youngsters and as 
many parents. Over a long weekend,  

they'll shoot 3-D and spot archery, � re 
.22s and shoot shotguns at clay targets, 
do some � shing and learn simple camp 
skills like building a � re. "You'd be 
amazed at how many of the adults have 
zero outdoor experience," he told me. 
You can � nd out more about the camps 
or join the other manufacturers that 
support them at his www.bighornout-
doors.com website.

King was at the camp in part for 
his caping and game processing skills, 
in part to � lm Sabrina Simon's hunt. 
Banks had also opted to serve as a cam-
eraman for Weber.  � at meant just � ve 
of us were hunting with the TenPoint 
and Wicked Ridge crossbows: as part 
of providing a premium experience for 
guests, Neal and Richard never hunt 
on the property until after the annual 

Deep-Fly 5.0 is a wading boot from Grub's. You can wear it barefoot or pull the remov-
able footbed out of it and then any stocking foot wader should � t.  Again, Grub's has 
opted to use a Vibram brand Multisport outsole for great grip and long lift. That also 
lets you scrub the boot clean with detergent to prevent carrying diseases from stream 
to streatm. Grub's has many other styles for general use and farm and garden work. The 
colorful ABI 3.5 at right � ts the ladies and the stretch tops make them easy to step into. 

You can choose 8.5 mm thick or -60 rated 12.5 mm thick insulation on the Supersport 
boot shown at left, a good choice for ice � shing and snowmobiling. For extended walks 
in hilly terrain, you might prefer the Stealthline at right, since you can lace it up tight. 
Those boots have 10.5 mm thick insulation and come in black or Realtree APG.

Already popular in Europe, Grub's boots are coming to the U.S. with more than two 
dozen styles.  The Treeline 3.5 at left is a good choice for those who believe a high rubber 
boot is an aid to scent control. The Treeline 8.5 at right has thicker insulation  and the top 
is designed to be rolled down during long walks, as an aid to putting the boot on and to 
speed the interior drying. Super Protective Rip-Stop fabric protects the top. Both hunting 
boots use tough Vibram soles and come in men's and women's sizes. 

You can choose 8.5 mm thick or -60 rated 12.5 mm thick insulation on the Supersport You can choose 8.5 mm thick or -60 rated 12.5 mm thick insulation on the Supersport 

BITZENBURGER

“World’s Finest
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Sold through Authorized
Distributors & Dealers

BITZENBURGER
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Writer's Camp.
I was fortunate to be assigned the 

Whitetail Properties Edition Banks 
Blind, a version of the four-man blind 
that includes textured foam insula-
tion for warmth and sound-deadening 
properties.  I take scent control seri-
ously and had dressed next to my SUV, 
layering Scent-Lok and Scent Blocker 
garments and spraying down with 
Atsko's N-Odor spray. I didn't have any 
concerns about scent when I opened 
one of the big windows that o� ered 
the best shooting opportunity.  By then 
the light was fading and I'd already 
watched seven di� erent bucks, up to 

a tempting 8 point, feed along with 
the does or circle them in front of the 
blind. Twice, one of the largest does 
had walked o�  by herself and squatted 
in a breeding pose while she looked 
toward the woods.

I might have her to thank for the 
trophy buck that stepped out on the 
far side of the food plot. � e heavy 
rack and massive body dwarfed the 
other bucks and it took me just sec-
onds to exchange the Nikon 
binoculars for the scope-
equipped TenPoint Crossbow. 
Simon told me later that she 
leaves the illuminated reticle 

o�  in the poorest light and that's how 
I sighted and killed the best white-
tail of my life. � at same afternoon, 
Bob Humphrey took a trophy buck 
with a high rack and thick bases. Both 
Humphrey and I shot super-sized does 
the next day. Jack Weber waited until 
Saturday evening to tag his eight point, 
while Simon and Outdoor Writer Rick 
Combs passed up the bucks they had 
in range.

Banks Outdoors has prime exposure for its hunting blinds in view 
of busy U.S. Hwy 52 South in Cannon Falls, Minnesota. Above right, 
Marlene and Bob Banks stand in a showroom decorated with tro-
phy bow kills. They're next to a new gravity feeder they developed 
that mounts easily by slipping over a 4x4 inch post. The deep cavity 
for the post (seen at right) means there are no screws needed to 
attach it and the granite-colored unit is low enough to easily � ll. 

Powdered medium density polyethylene 
is the raw material for the feeders and 
blinds. Below, the blinds have a satin � n-
ish so the sun won't glare o�  them. The 
deep bark pattern is produced through 
a proprietary process and may aid the 
blind's acceptance by big game animals.  
The blinds come in black, tan and green.
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� ese camps are an opportunity to 
forge bonds with manufacturers and 
learn about their products in depth. 
Bob Banks is a former archery retailer  
and tool and die maker who founded 
Strike Tool primarily to build injection 
molded and roto molded products for 
the precast concrete industry. � ese 
range from small clips that hold wire 
reinforcing in place to giant hollow 

plugs that form the openings for sewer 
and drainage pipes to join. Banks holds 
a number of patents and his � rm has 
grown as he's � gured out ways to bet-
ter meet the needs of his customers. 
When his sons were interested in join-
ing the � rm, Banks  knew they needed 
to � nd a way to expand. Since they 
love bowhunting, they concentrated on 
products for the sportsman. Working 

nights and weekends, they built the 
needed molds while keeping the fac-
tory running full bore on its existing 
product line. Launched in 1994, Banks 
Outdoors now o� ers utility sleds, ATV 
trailers, deer feeders and elevated and 
pit blinds in one-man to four-man 
designs. I took up Banks' invitation 
to visit the factory and saw how these 
products are produced, as these photos 

Troy McGinnis stands at the control panel for one 
of three rotomolding machines at the plant. The 
giant round steel mold for the Stump 3NBS is in the 
position where it has been loaded with polyethylene. 
The next step will be to move it to the right, into the 
oven, which moves a now � nished product out for 
a cooling stage. When McGinnis needs to open the 
mold to withdraw the blind and re� ll it with resin, 
he slides a portion of the elevated platform against 
the mold and uses an impact wrench to withdraw 
the bolts. An overhead crane is used to lift the heavy 
lid. When he's � nished with one half of the mold, he 
steps back to the controls to rotate it 180 degrees 
so he can access the other half of the mold, where 
the bottom portion of the blind is being created. The 
mold rotates and tumbles as it is being heated inside 
the gas oven, melting the powdered plastic evenly 
against the walls to create the desired part. 

At left, Wyatt Gadient prepares a shipment of bollards. Made by rotomolding, they'll be � lled with reinforced concrete using a nine 
cavity funnel also developed here, then used in new construction to safeguard things like ATM machines and gas pumps. Above, Bob 
Banks built di� erent tooling so this injection molding press can make windows for blinds one day or steel reinforcing rod spacers for 
the precast concrete industry the next. Below right, he patented these cones to keep water out of municipal sanitary sewer systems.

position where it has been loaded with polyethylene. 

steps back to the controls to rotate it 180 degrees 
so he can access the other half of the mold, where 
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show. He's looking for more archery 
retailers to stock the premium blinds, 
which retail from $672 to $2,650. For 
a catalog and more details, call (800) 
262-4129.

� e camp also provided an oppor-
tunity to meet the people behind Grub's 
Boots, which supplied the Vibram-
soled, high top waterproof hunting 
boots we all used. David Foster helped 
design footwear for Reebok and � e 
Original Muck Boot Company before 
beginning to sell his own Grub's brand 
of footwear in Europe in 2002. Muck 
Boot veterans Scott and Jerry Koester 
partnered with Foster in 2011 to bring 
the Grub's brand to North America. 
With the Koesters at camp was Adam 
Rives, representing Central Farm & 
Garden.  � at distributor and Siemer 

Enterprises are now distributing the 
Grub's brand and are working with the 
Koesters to introduce them to indepen-
dent retailers across the U.S. 

� e boots use premium rubber 
that won't crack in the cold or dry out 
after years of use. � e Vibram outsoles 
used on many models provide both 
great grip and are slightly wider than 
the uppers to protect them and provide 
more support when you're climbing 
treesteps or walking over rocks. 

While retailers get freight prepaid 
on orders totally $1,000 or more, Scott 
Koester said you can order a single pair 
at a time if you want. To learn more 
about the dealer program and the wide 
array of styles and sizes, go to www.
grubsnorthamerica.com and click on 
"Become A Dealer."

This mold at left spins and tumbles on its custom-
designed counter-weighted arm to produce a complete 
two-man blind. You are seeing the side with the door, 
which will be cut out with a router and attached with 
hinges. Above is a view of the opposite end of the fur-
nace, where the molds have come out and parts are tum-
bling behind a protective barrier in a blast of cooling air.

Sons (left to right) Mitch, Michael and 
Dan joined their father Bob in the business 
after helping him to expand its scope.

Dan Banks has primary responsibility for building and maintaining molds. He was just 
days from completing a new mold for a sled base that will let hunters easily drag blinds 
around � elds and that will let ice � sherman use the blinds for � sh houses. 

This mold at left spins and tumbles on its custom-

Dan Banks has primary responsibility for building and maintaining molds. He was just 

the toughest, easiest 
to install vane ever
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