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Generally good travel conditions helped retailers 
and exhibitors traveling to the industry's premier 
trade show, the ATA Show, which took place this 

year from January 7-9 at the Kentucky Exposition Center 
near the Louisville, Kentucky Airport. An Archery Trade 
Association report detailing the level of participation 
appears on pages 124-128, with more related show cover-
age within the Industry News section. Next year, the show is 
slated for Nashville, Tennesee from January 6-8. 

ArrowTrade's coverage of 
companies exhibiting at the 
2013 Show continues through 
page 120. Read it all or � nd 
the speci� c � rms you're inter-
ested in by using the directory 
on pages 50 and 51.

Before the show opened, 
we photographed Paul 
Hershberger attaching an 
E-Z Drag to the mount of a 
buck he arrowed in the � nal 
minutes of the 2012 season. 
When he recovered the deer 
the next morning, he realized 
he had an attention getter for 
the booth: a buck with a tro-
phy rack on its left side and 
a single stunted drop tine on 
the right. Part of the beauty of 
the E-Z Drag is that you don't 
need to haul a deer out by its 
antlers. The blaze orange web-
bing slips around the nose and 
neck and lets you easily lift the 
front portion of the deer as 
you drag it, dramatically eas-
ing the e� ort required. The 
di� erence between the basic 
version shown above (MSRP 
$19.95) and the deluxe priced 
at $39.95 is that the latter 
includes an adjustable shoul-
der strap so the hunter can 
more easily carry a pack and 
bow or crossbow. The prod-
ucts are made in Millersburg, 
Ohio and ordering infomra-
tion is available by calling 
(320) 231-9906.

Joanne Ewing and Shelly 
Miller (right in photo at right) 
had U.S. � ags and a colorful 
trailer helping draw attention 
to the unique compound bows 

built in Marion, Michigan by 
C.P. Oneida Eagle Bows. 
The Osprey � shing bow has a 
lightweight magnesium riser 
and adjusts from 35 to 55 
pounds in draw weight. These 
bows are a favorite with bow-
� shing enthusiasts because 
the smooth draw force curve 

makes it easy to 
shoot them at par-
tial draw when the 
� sh are close.

The � rm's best 
hunting bow, this 
Kestrel shown at 
right, is built around 
a machined alu-
minum riser and 
comes in weight 
ranges of 50 to 70 or 
35 to 55. Some peo-
ple are attracted to 
these bows because 
of their unique look; 
others like the fact 
that Oneidas draw 
so easily compared 
to the typical cam 
bows sold today. 
"These bows are 
a good choice for 
people who have 
shoulder problems 
or back issues," 
Joann Ewing told 
us. "You don't have that big breakover into the val-
ley that you do with other compound bows." For 
more information, call (231) 743-2427.

The Oneida bows stand out from a distance 
but Curt Fast said many people need a second look 
to understand what makes the Twisted Timber 
Treestands so di� erent. A combination of patent-
ed and patent-pending 
features allow them to 
hang level on slanted 
and even twisted trees. 
To hang these stands, 
you start by attaching 
a simple strap out� t-
ted with a hook. As this 
photo shows, you hang 
the seat portion of the 
stand from the hook. 
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Bear Archery is gaining market share with the best bows 
it's ever built and by acquiring brands with great potential. 
Above, Mike Scott of the Hudalla and Associates rep group 
showed o�  products in the Cajun Archery product line. Bear's 
purchase of the Cajun brand name and all of the bow� shing 
related products was announced on November 30. Scott's 
territory includes Pennsylvania and portions of Maryland and 
West Virginia, where he calls not only on independent retailers 
but the very important Kinsey's Archery, Lancaster and Dick's 
Sporting Goods accounts.

"Bow� shing is a segment of the market that we have had 
our eyes on for some time now but it was never our intention 
to only dabble in the business," Bear Archery President Jack 
Bowman said. "When we set our sights on something, we 
intend to grow that segment into the leader in its respective 
category through customer service, product development 
and strategic branding. We are very excited about the oppor-
tunities that Cajun presents and the potential of growth in a 
sport we are passionate about.” 

Cajun’s headquarters will move to Evansville, Indiana, 
where the Bear Archery, Trophy Ridge and Rocket Broadhead 
product lines are headquartered. Manufacturing of the bow-
� shing accessories will move to Bear's big plant in Gainesville, 
Florida. Hot Shot Releases, Aborigine Blowguns, Plucker and 
Tusker product lines and the production of Cajun’s line of 
arrows will remain in Logan, Utah under the control of Dave 
White, Cajun Archery's former owner. 

For information on ordering Cajun Archery products for 
2013, call your distributor, contact your Hudalla sales rep 
directly or reach the main o�  ce of the sales group in Perham,  
Minnesota at (218) 346-2734.

Then you adjust 
the stand to hang 
level and secure it 
with straps that can 
attach anywhere 
along this back bar.

Now you can 
understand why 
Fast is sitting nice 
and level on a tree 
trunk that is any-
thing but vertical. 

The Big Bruiser 
is the � rm's most 
popular model, 
with a 28 by 24 
inch base and a 
17 pound weight. 
Hunters who want 
a lighter stand 
can opt for the 14 
pound Trail Cruiser, 
with a base mea-
suring 18 by 24 
inches. Reach the 
� rm at (507) 822-
3867. 

Not all the 
action at the ATA 
Show was taking 
place in the exhibit 
booths. The show 
� oor was ringed 
with a record num-
ber of demo lanes 
where bows, crossbows, targets and accessories could be 
tested. In the photo below, Hickory Creek Archery's Jerry 
Go�  (facing camera) is watching Wisconsin retailer Mike 
Farraro shoot the In-Line Vertical Crossbow. The compact unit 
uses a long draw length to generate good arrow speeds out of 
a moderate, 125 pound draw weight. It comes equipped with 
an anti-dry� re mechanism that Ferraro tested. With the arrow 
removed, the string moved a fraction of an inch and was easy 
to reset. Unlike most crossbows, this one can be uncocked at 
the end of the day's hunt. Find out more at (228) 832-2649.
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Strother Archery 
CEO Brian Park helped 
introduce the new 
Wrath SHO (for "Super 
High Output") and the 
Rush XT. These updated 
versions of last year's 
most popular models 
have totally new risers 
with sculpted oval cut-
outs. The risers are less 
re� exed for better aim-
ing, yet arrow speeds are 
up by 12 to 15 fps the 
company says. 

New limb pockets 
are wider to o� er more 
support and they keep 
limbs locked in alignment as weight adjustments are made. 
"Realtree AP Black is available exclusively from Strother 
Archery on bows this year and it's really selling well," Park 
said about the camo, which starts with a black base coat. The 
darker � nish is viewed as e� ective in treestands but also a 
good choice when hunting from blinds. The � rm also o� ers 
the Predator 3-D � nish, which has many fans of its own. Reach 
the Michigan manufacturer by calling (888) QLTY-BOW.

In the photo below, Kodabow President Chuck Matasic 
demonstrates how the EL-2 sling works to carry crossbows, 

cocked or uncocked. The 
sling � ts through slots 
so no noisy sling swivels 
are needed. Kodabow 
uses the same AR-styled 
stock and barrel to build 
crossbows in four dif-
ferent draw weights. 
In fact, Matasic said he 
knows customers who 
buy light limbs for rec-
reational shooting and 
heavy limbs for hunt-
ing. Kodabow likes to 
stress the simplicity of its 
recurve design and now 

has a simple sighting and ranging system, the Koda-BRO sight. 
Built for it by Bad River Outdoors, the sight shown at right is 
calibrated with  30 to 60 
yard aim points. It dou-
bles as a range� nder for 
whitetail hunters because 
they can determine range 
to a deer by putting the 
straight line under its belly 
and seeing which of the 
stepped lines � ts on its 
back.Reach Kodabow in 
Pennsylvania at (610) 620-
4352.

We photographed a 
typical scene at the Rac-Em-Bac booth, where dealers were 
lined up for a chance to see and pre-order unique new prod-
ucts. The blue Bow Shot is a new approach to small game 
heads, with claws that break o�  at impact and deliver a load 
of 57 #7 steel shot. These cartridges are preloaded and  sealed 
and American-made.

Rac-Em-Bac o� ers similar cartridges preloaded in 10 
di� erent scents for hunters who want to dispense food or 
sex scents without 
walking into the 
area.

What most 
dealers were inter-
ested in were these 

Pennsylvania at (610) 620-
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red Bowmag Arrowhead Casings, 
shown at right, that are sold in six-
packs. They're designed to be loaded 
by the customer with .38 or .357 
magnum cartridges that explode on 
impact. The representative we talked 
to said they're particularly e� ective 
on wild hogs when head shots are 
made. The casing is designed to proj-
ect the bullet forward and to protect 
the arrow shaft and a size for rim� re 
cartridges is in the works. Dealers 
were encouraged to sign up for 
orders that would begin shipping this 
May from the Louisiana � rm. Reach 
Rac-Em-Bac at (337) 786-2970.

John Logalbo of Scorpion 
Venom Archery watches as Rick 
Keirn writes up an order. Keirn is 
from Rick's Archery Shack in Albion, 
Indiana and  was one of the retailers 
featured in ArrowTrade's November 
cover story.

Scorpion Venom has been sell-
ing a complete Crossbow Care Kit 
that includes the � rm's Polymeric 
Bowstring Fluid, Crossbow Rail Lube 
and Target Arrow Release Fluid. When 
you apply the bowstring � uid with 
the foam applicator, it soaks into 
the string � bers and leaves behind 
a � exible polymeric resin. It also 
leaves behind a clear-coat that helps 
make the bowstring colors pop. But 
Logalbo said some customers prefer 
a wax based product, so the � rm has begun packaging a basic crossbow care kit 
that will include just Polymeric Bowstring Wax and the Crossbow Rail Lube.

The bowstring wax and bowstring � uid should not be applied where strings 
contact the cam or idler wheels, Logalbo stressed. For those areas, the � rm sells a 
Cam and Servicing Lube that won't attract dirt and is so slick you can spin the idler 
wheel on a single cam bow without relaxing the bow. Reach the New York � rm 
by calling (631)-553-8609 or (631) 
495-0806. 

Game camera operators like 
Reconyx are making good uses of 
advances in electronics. Thomas 
Mlsna showed ArrowTrade the new 
UltraFire models that shoot both 
still photos and true HD video, � lling 
30 frames per second and record-
ing in stereo sound. These units 
are signi� cantly smaller than the 
previous generation of "still shot 
only" Reconyx cameras. That makes 
them easier to carry and harder to 
spot by game animals or an intruder 
who may want to take them. In the 
photo, to the left of the protective 
casing is the WR6 model designed viperarcheryproducts.com

Completely 
Redesigned
for 2013 and  

still made 
in the U.S.A.

Introducing
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to shoot in color day or night, with nighttime ranges up to 50 feet. To the right is 
the XR6, which shoots color during the day and monochrome at night with the aid 
of No-Glow Covert infrared emitters that reach out up to 80 feet. Mlsna said dealers 
appreciate that these are American-made products, which carry a strong warranty 
and can be repaired if needed right at the Wisconsin factory. "We o� er repairs for the 
life of the camera and out of warranty repairs are very a� ordable; an average charge 
would be $30. Any time you have a question about one of our cameras, even if it's just 
about how to set it up, you can pick up a phone and talk to a real person. Our custom-
er service is right in house." Reach Reconyx in Holmen, Wisconsin at (866) 493-6064.

The Square-Up  below is designed to be positioned behind your sight. Its twin 
alignment rods can be used to bracket the sight pins and the round housing can be 
used to center the front pin guard, providing references that will reveal any torque 
on the bow handle. The � rm has been building two versions in machined aluminum, 

one with a thick base for mounting on top 
of your sight bracket, with threaded holes 
for mounting a quiver. The second has a 
thin aluminum base for mounting under a 
range-adjustable sight. This past year, the 
� rm invested in a mold that allows it to 
build a polymer version (top in photo at 
left)) that is lighter in weight and easier on the pocketbook. While the aluminum ver-
sion retails for $64.95 in black or $74.95 in Mossy Oak, the molded version can be sold 
for just $34.95. As you can see, it contains molded in nuts that won't strip out and it is 
actually easier to adjust for height than the metal versions. Reach the manufacturer in 
Connecticut by calling (860) 663-3949. 

At right above, Gene Price showed o�  the new product from Trophy Rock, a 
pea-to-marble sized version of the natural mineral rock it has been mining and selling 
in 12 and 20 pound chunks. It is named Four65 because it can be used in all four sea-
sons and contains more than 65 trace minerals. Reach the parent � rm of Redmond 
Minerals in Utah by calling (888) 521-7771.

Kyunraye Park  of Korean-based Win&Win is helping  to bring carbon riser bows 
into the popular price range. Shown with tournament archer Guy Gerig (below in 
blue), Park has been using all-carbon risers for tournament bows for the last three 
years. Now he's introducing Shadow compound hunting bows in 32 and 34 inch 
lengths. These bows have a suggested retail price of $895 yet they use full carbon ris-
ers and Park has even molded the shock damper rod and the limb tip covers from the 
same woven carbon material.  For traditional fans, he's o� ering a 17 inch carbon riser 
built to ILF speci� cations so it can use Win& Win limbs or any other appropriate ILF 

limb. At right below, Todd Smith looks 
over that bow as he gathers information 
on the latest traditional archery gear for 
an upcoming feature in ArrowTrade.
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We talked to Bill Pellegrino (below) of Bill Pellegrino's Archery Hut as the 
Colorado retailer shot a Shadow compound bow on the demo range with the aid 
of bow designer Chuck Nease. "This looks di� erent than the Hoyt carbon bows; it's 

got more of a solid riser. I like how everything 
matches, like the string stop having the same 
carbon � ber weave. I would not have guessed 
how low the dealer cost is on the bow; I was 
expecting a much higher price. Just about 
everybody would like a carbon bow, but not 
everybody can a� ord a Hoyt Matrix. I have 
several premium bow lines and I came here 
looking for one more. I think I just found it." 
Find out more at www.win-archery.com.

Below, Chuck Keefer holds some pretty 
convincing evidence for Rack One's year-
round whitetail nutrition program: a pair of 
giant sheds from his Michigan deer ranch. 
Keefer and his hardworking TV host sons 
Chris and Casey didn't plan to develop deer 
feed, attractants and minerals; it came about 

because the 700-acre high fence operation Keefer purchased was performing way 
under potential. The deer had plenty of natural food and great genetics, he said, 
but does were averaging just 1.2 fawns per season and bucks were routinely break-
ing their antlers due to low bone mass.

The � rst product 
developed was the 
protein-packed, high 
in fat Overload deer 
food that comes in 
the bright blue pack-
age. His bucks were 
losing an average of 
60 pounds during the 
rut, Keefer said, and 
Overload helps them 
put the weight back 
on quickly. Does also 
bene� ted dramatical-
ly, as two years after 
the feeding program 
began, they were aver-
aging 2.9 fawns each 
spring, meaning almost 
every doe was raising 
triplets. "That meant 
we could put signi� -
cantly more deer on 
the ground each fall."

Adding the red-packaged XCellerator mineral has helped him boost bone 
density by 44 percent over a three year period, Keefer said. "It completely did away 
with our problem of antler breakage." XCellerator 
contains just 35 percent salt, there as a carrier 
to help the other minerals be absorbed into the 
body. You simply pour it onto the ground and the 
deer will eat the dirt that's been saturated by it, 
picking up the natural microbes they also need 
for good digestion. "Our mineral pits are 12 to 15 
inches deep now," Keefer noted.

Chaos (at right) comes in a white bag and 
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booth in the Innovation Zone was a great training ground 
where they learned how to present their product and made 
many valuable contacts but they like the additional space and 
the increased tra�  c out on the main show � oor. 

The Quick Draw rest they make is a heavy duty model 
machined of aluminum with a rubber gate that keeps � sh 
arrows in place even when the water is choppy or the pace 
picks up. The same rests � t the right or left hand and in 2012, a 
hot pink version was added. Reach the Louisiana � rm at (318) 
259-6422.

ArrowTrade
had extensive 
coverage of the 
Grub's boot line 
in the January 
issue (see page 
158) and as 
requested, we 
kept quiet about 
the leather 
boots that were 
under develop-
ment. The � rst 
models were 
unveiled at the 
ATA Show with 
the help of Dave 
B o h n e n s t i e h l 
of Grub's North 
America.  This 
Tornado WO is waterproof and is one of nine new leather 
styles. Five of those are "safety" models with lightweight 
ceramic toe caps and anti-penetration midsoles. Grub's has 
many waterproof, scent-proof models that should appeal to 
hunters but the addition of the leather models will be a plus 
for independent retailers who want to develop a sideline of 
selling work-related footwear. For more information, go to 
www.grubsnorthamerica.com and click on "Become a Dealer." 
You can also talk to the distributors, Central Farm & Garden 
and Siemer Enterprises.

Traci Jaszcazk (left in photo below) of Custom Archery in 
Superior, Wisconsin gets a card stamped at the Outer Limit 
booth by Ben Blosser. The card will make that store eligible for 

was developed strictly as a scouting aid, Keefer noted. It is 
something deer love to eat but it digests so quickly, they 
soon are hungry for more and keep coming back to the 
same camera site. "Out� tters are telling us they get three to 
� ve times more game camera photos when they use Chaos," 
Keefer claimed. There are corn, soybeans and oats in the � nely 
ground attractant as well as another ingredient to speed 
digestion. Rack One also markets a Rut Fuel and AcornCrush 
product for drawing deer into range during hunting season. 
For more information about this year-round sales opportu-
nity, contact the Michigan � rm at (800) 723-2445.

Bill and Penny Montgomery (belw) had a main � oor 
booth for their Quick Draw Bow� shing Rest after three 
years of exhibiting in the Innovation Zone. They said the small 
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prize drawings at the 2013 Hudalla 
Associates Customer Appre-ciation 
Night. That national rep group and 
the 21 brands it represents, includ-
ing Outer Limit,  developed the 
program as a way to thank dealers 
and encourage them to see what 
each of those exhibitors had to 
o� er. Outer Limit is best known 
for Blood Vanes, one-piece vane 
sleeves. It also o� ers four other 
products, including the Dead Eye 
Sight Pin Calibrator (shown at 
right) that holds the appropriate 
sight tape in position while you 
set the pin gaps. Then all you need 
to do is sight in at one distance 
using the gang adjust and all the 
other pins should be dead on. 
"Some guys will keep this device in 
their pack so they can recheck pin 
gaps," Blosser noted. Reach his � rm in Indiana by calling (812) 598-8597.

Tink's has developed new Hot Shot sprays using bag-on-valve technology 
that doesn't mix the spray with the propellent and doesn't release the propellant 
into the atmosphere. "This is an aluminum can that's totally recyclable, so it's a 
much greener technology," Phil Robinson said, as the propellent is simply com-
pressed air. The aerosol mist is much � ner than you can get with a pump spray, so it 
does an excellent job of dispersing the 3 � uid ounces of scent and the lightweight 
cans spray in any position.

 Robinson is holding a 60-pack assortment that has 24 of the popular Tink's 69 
Doe-In-Rut, along with #1 Doe-P, Power Moose, Trophy Buck, Predator Mist, Glazed 
Donut (for bear) and Sweet Weed, which smells like honeysuckle. You can also get 
these displays packed soley with Tink's 69. Each of the varieties is also available 
in distinctive curved card packs for pegboard display. Reach the scent supplier in 
Georgia by calling (800) 624-5988.

viperarcheryproducts.com
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Bill Crawley of 
Badlands is hold-
ing the latest ver-
sion of the 2200 
Pack, first intro-
duced 17 years ago 
and redesigned for 
2013. It holds 2200 
cubic inches' worth 
of gear and has an 
aircraft aluminum 
frame, built in meat 
shelf and spotting 
scope pocket. It's 
lighter than before 
and still the most 
popular pack in the 
"guranteed forever" 
line.

Badlands has built the best-known brand in hunting 
packs but it's also getting serious about hunting garments. 
The 4X Scent Containment line starts with a layer of antimi-
crobial silver (step one), which Crawley said is a proven tech-
nology used by many � rms. After that coating dries, Badlands 
has it applied to the other face of the fabric (step two) so bac-
teria and microbes can't get into the fabric at all to leave their 
smelly residue. Step three involves using fabric woven from 
bamboo and co� ee � bers, two natural odor � ghters. "We put 
the co� ee fabric in high odor areas and the bamboo where 
we want it to wick more," Crawley said. Step four involves 
"scent gasketing," or lining air escape routes in the garments 
with the co� ee and bamboo fabrics, to help scrub odors out 
before they can be detected by game animals.

Your customers will pay about $450 for a set of fully 
waterproof 4X Badlands camo clothing, or they can start with 
a set of $99 bamboo base layers. Crawley is a runner and said 
he found the bamboo garments can go for a week between 
washings, where lycra and other synthetics can become so 
smelly you end up discarding them. Reach the Utah � rm at 
(800) 269-1875.

Field Logic kept a big presence at 
the ATA Show even after its sale of the 

popular Rage line, since it had Block and GlenDel targets, the 
IQ Bowsight and the X-Press and Apple brands. Sales Director 
David Stock said the Superior, Wisconsin � rm decided to put 
most of that trade show money toward marketing and product 
development. Its small booth was designed to pique interest 

in a new product line 
coming out this fall. 
Scott couldn't reveal 
what Fred Hunt and 
the other Field Logic 
engineers have been 
working on but did 
say it will be produced 
at the Wisconsin plant 
and will be in a prod-
uct category that is 
new for the parent 
� rm. More information 
on the existing prod-
uct lines is available by 
calling (715) 395-9955.

At the Burr & 
Company booth, industry veteran Je�  DeRegnaucourt and 
Kristi Hodik were promising clients a near seamless transition 
from that Michigan agency to the Montana-based Hobson 
Insurance Agency that is taking over the portfolio. "This will 
give the members of the archery industry a few more options, 
as Hobson Insurance has some programs that were not avail-
able through Burr," DeRegnaucourt said. 

Hodik said the agency was started by her parents and 
remains a family operation. DeRegnaucourt will continue to 
write business in the archery side of things while she concen-
trates on � rearms related accounts. As policies come up for 
renewal, they'll be transferred to the new agency and in most 
cases, the insurance will be provided by the same carriers cus-
tomers have now unless Hobson can suggest a better option. 
Archery retailers and manufacturers can reach DeRegnaucourt 
at (616) 340-9327 or the home o�  ce at (800)296-7985.

Sharon Mathews likes to tell people the solid stainless 
steel ferrules on the Wac' Em Broadheads are the strongest 

on the market.
The � rm's � rst 
model, the 3- 
blade Triton, 
was introduced 
in 2003 and 
its latest is the 
XL2, both  are 
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pictured in the photo on page 72. The 
Triton, with  a 1-1/32 inch cutting diam-
eter, now comes in 75, 85, 100  and 125 
grains while the two blade XL2 cuts a 
1-1/4 inch circle and o� ers a 100 and 
125 grain choice. Mathews said she will 
build a short run of XL4 broadheads this 
spring to see how that goes over with 
dealers. Reach the Mapleton, Utah � rm 
by calling (801) 362-0044.

Scott Matheson thinks electronic 
scent control devices should come in 
di� erent sizes and his Whitetail'R com-
pany o� ers three. The wallet-sized unit, 
in his hand, is a ScentPurge 35, the box 
holds a ScentPurge 270 and in between 
he o� ers a ScentPurge 50. All work by 
using current to generate what he calls 
Oxyions, a blend of negative ions and 
activated oxygen. The battery-powered 
35 is a good choice for purifying hunting 
clothes stored in storage totes, lockers or 
pickup cabs. Clothes in closets, vehicles 
and small rooms up to 50 square feet 
can be treated using the plug-in 50 unit.  
An adaptor lets you run it o�  a truck's 
cigarette lighter socket. The largest unit 
is recommended for eliminating odors 
in campers, cabins and storage areas 
and plugs into a 120 volt current. Reach 
the Wisconsin � rm at (920) 526-3111.

At the Arrow Precision booth, Sales 
Director Dan Welker introduced deal-
ers to the latest Inferno crossbows. The 
Blaze II has a 150 pound draw weight 
and zips arrows along at 345 fps. It has 
a pistol grip stock and the front pistol 
grip can be adjusted for position. Noise 
suppressors are built into the unit, it 
incorporates an automatic safety and 
has an anti-dry � re system. The scope 
the Blaze II carries is a 4x32 model. 
Arrow Precision sells the Blaze II in a set 
with four arrows, a quiver, a sling, a rope 
cocker, rail lube and string wax. "Really, 
this has everything your customer needs 

MADE IN THE USA SEVERAL PATENTS PENDING

www.flyingarrowmontana.com
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WIN&WIN
CARBON COMPOUND BOWS
SHADOW 32&34

WIN&WIN bows have proven their Quality and Value to the world
archery market by winning Olympic and World championships
and setting many world records through innovative technology
and experience from the success of building the best recurves
in the world. We use the same pursuit of excellence in our
new line of Carbon Compound Bows.

The Best archery company in the world introduces
the Best CARBON compound bow.

www.win-archery.com

WIN&WIN Black is new brand name of WIN&WIN compound products made by passion and innovative
research and development.

WHY SHOOT WIN&WIN?
●  Unique process to design and manufacture 100%
carbon products
●  Modern and advanced equipment and facilities to
build and test bow performance
●  Quality and professional results from Experienced
and passionate archery technicians

WIN&WIN  is the bow of choice by the world's best archers;
shoot one and shoot your best.

to go hunting but 
the broadheads." 
Welker is   pic-
tured at right  
with the Blaze II, 
which carries an 
easy-to-handle 
MSRP of $420.

The same 
� rm is introduc-
ing an Inferno 
Firestorm II. This 
bow has a higher 
165 pound draw 
weight and an 
aluminum rail. 
The trigger force 
is said to be a light 2.4 pounds. A soft-touch camo feels good 
and makes it easier to keep a secure grip when the cross-
bow is wet. Like the Blaze II, the Firestorm II comes in a kit 
but on this premium model, the quiver mounts parallel to 
the rail for easier handling and quicker reloading. Reach the 
Pennsylvania � rm by calling (610) 437-7138. 

Scent-Lok's Andy Switzer showed us one of the new 
g a r m e n t s 
from the car-
bon clothing 
pioneer. This 
C o m m a n d o 
C r o s s b o w 
model comes 
in the Mossy 
Oak Break-Up 
In� nity pattern. 
It's sewn from a 
combination of 
fabrics, includ-
ing a hexagon 
textured � eece 
in the upper 
areas to pro-
vide more warmth. The 
lower portion of the 
body has a micro-tricot 
outer shell and the dif-
ference in textures adds 
to the camo effect. 
The shoulder pads are 
a nonslip material to 
help keep backpack 
straps and crossbow 
sling straps in place. 
Switzer showed us the 
scope lens cloth that is 
stored in the zippered 
chest pocket and the 
extended cu�  with thumb opening that helps lock in warmth 
and scent. Commando Crossbow pants o� er a waist band 
that adjusts with a tough hook and loop system. There are 

removable suspenders and cargo pockets that have external 
zipper pockets for extra storage space. Both garments are 
"powered" by the Carbon Alloy technology that Scent-Lok 
says o� ers its most e� ective scent control ever. Reach the 
Michigan � rm at (800) 315-5799.

Jim Bainbridge 
(left) and Mark 
Millis had several 
Shadow Hunter 
blinds on display. 
First introduced 17 
years ago, these 
blinds use long-
lasting aluminum 
exteriors and are 
fully lined with a 
layer of foam insu-
lation between the 
interior panels and 
the metal exterior. 
The foam provides 
both warmth and 
sound insulation, 
Bainbridge said. 
Blinds are now 
being built with an 
improved window 
system that operates with one hand. You can pull on a cord to 
lift the window and then use the Cord Cinch to lock it open. 
Corner window function has also been improved, since along 
with the new Cord Cinch, there is a new silent pulley system. 
Floors have been improved; a wire mesh has been incorpo-
rated to keep critters out and the � oor construction has been 
changed to make it easier to load and unload the blinds with 
a forklift. Reach the Michigan � rm by calling (888) 446-4868.

At the Muddy Outdoors booth, Mike Houluska intro-
duced us to the Xecute line of scent control liquids. These are 
made using root extracts, not harsh chemicals, so the inside 
sales rep said people often � nd they're easier on the skin than 
other brands. There's a � eld spray, a shampoo, a conditioner, 
a body wash and the laundry detergent he's holding. There is 
no bicarbonate of 
soda in these prod-
ucts, Houluska 
noted, so the � eld 
spray won't leave 
any tell-tale white 
stains on your 
camo. 

The Xecute 
product line was 
introduced last 
year along with 
the Bloodsport 
arrow line. To 
promote the 
� rm's Bloodsport 
Crossbow bolt, this 
display had them 

zipper pockets for extra storage space. Both garments are 
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Michigan � rm at (800) 315-5799.
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WIN&WIN
CARBON COMPOUND BOWS
SHADOW 32&34

WIN&WIN bows have proven their Quality and Value to the world
archery market by winning Olympic and World championships
and setting many world records through innovative technology
and experience from the success of building the best recurves
in the world. We use the same pursuit of excellence in our
new line of Carbon Compound Bows.

The Best archery company in the world introduces
the Best CARBON compound bow.

www.win-archery.com

WIN&WIN Black is new brand name of WIN&WIN compound products made by passion and innovative
research and development.

WHY SHOOT WIN&WIN?
●  Unique process to design and manufacture 100%
carbon products
●  Modern and advanced equipment and facilities to
build and test bow performance
●  Quality and professional results from Experienced
and passionate archery technicians

WIN&WIN  is the bow of choice by the world's best archers;
shoot one and shoot your best.

Mar13AT064-095.indd   75 1/30/13   2:36 PM



76

spinning in 
a blast of 
air. While 
most cross-
bow vanes 
are applied 
straight, these 
short Blazer 
vanes are 
applied with 
a helical for 
better down-
range accu-
racy. Muddy 
Outdoors calls it the Bloodsport Airfoil Technology and it 
comes standard when you order the Bloodsport Crossbow 
Bolts, which are hand graded to .001 of an inch in straight-
ness. Reach Muddy Outdoors by calling (877) 366-8339.

Mike Jordan of Atsko has 
always emphasized his com-
pany doesn't just package and 
market products; it formulates 
them. However, it has also 
found ways to enhance that 
packaging. This new N-O-Dor 
Oxidizer package comes with 
a 1-1/2 quart bottle like the 
type gardeners use for spray-
ing chemicals. Inside the box 
are small bottles of the active 
ingredients. "You � ll the bottle 
with water to the line, add 
1 bottle marked A and one 
marked B, pump it up and 
you're set to go," explained 
Jordan. The air-powered 1-1/2 
quart pump sprayer does a 
better job of coverage than 
the 16-ounce � nger-tip spray 
bottle and it's more economi-
cal as well since you will  have 
the ingredients to make a full 
gallon. That should last hunt-
ers all season. "I like it because 
I don't have to spend money 
to ship water," Jordan said.

Atkso has been selling 
Pro-Tech-Skin for years to 
farmers,  linemen, hunters, 
trappers and others whose 
skin can roughen and crack 
in cold weather. The beeswax 
base promotes rapid healing 
but the big jar was awkward to 
carry. Now the � rm o� ers the 
same formula in this pocket-
sized package. Reach Atsko in 
South Carolina by calling (800) 
845-2728.

Robinson Outdoors gambled that retailers would be 
ready to take a break from walking the aisles to see some of 

their favorite hunting personalities model the latest 
ScentBlocker clothing. The gamble seems to have 
paid o� , as the V.I.P. (Very Innovative Products) ATA 
Runway Shows not only had full seats but at times 
the surrounding aisles were � lled as well. Above, we 
photographed Nicole Jones of the Driven TV pro-
gram. You'll � nd more about the � rm's scent control 
and hunter safety innovations within the Mathews 
Retailer Show coverage in this same issue.

At the 30.06 
Outdoors booth, 
Pat Dinan showed 
us the latest version 
of the Ladder Stand 
2nd Man, the Beast. 
The 2,000 pound 
test ratchet attach-
es to a tree and 

the base of the ladder goes 
against the slanted brace. The 
strap is then attached to the 
ladder and tension is applied. 
With this system, one person 
should be able to erect the 
heaviest ladder stands. 

The second product 
Dinan showed us had to be 

tried to be appreci-
ated. It's a lightweight 
Anywhere Chair that 
has just a single wide 
support. Your own legs 
form the rest of the sup-
port and the stool is sur-
prisingly comfortable. 
Reach 30.06 at (614) 
409-9300.
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Scott Krause gave us our � rst look at the newest broad-
head from Rage, the Hypodermic. It's a good name for a head 
whose steel alloy ferrule is signi� cantly more slender than the 
aluminum ferrules on other Rage models. This one is tipped 
with a long chisel tip that in itself is extremely sharp. Rage 
wanted a head that would have a very low ballistic coe�  cient, 
like a ri� e bullet designed for long-range accuracy. It is includ-
ing a non-opening practice tip in each package, along with 
extra Shock Collars. The collars were introduced last year and 
work better than the earlier O-rings, as they hold the blades 
closed on the fastest launch yet their segments fold back with 
less resistance when hide is encountered. On most shots, the 
Shock Collar stays intact and can be rotated to a fresh set of 
segments, giving you three deployments for each collar.

You get a wide, 2 inch cut with the Rage Hypodermic, 
whether customers choose the standard ferrule or the slim 
Deep Six variety for shafts like the Easton Injexion. Reach the 
Proctor, Minnesota manufacturer by calling (888) 779-0092.

Vortex Optics was in Louisville with new versions of the 
Diamondback binoculars, which have been best sellers in the 
8x42 and 10x42 sizes. The new 8x32 and 10x32 give up a little 
light gathering ability but are lighter as well, at just 18.1 ounc-
es. They feature twist-up eyecups and are waterproof. Vortex 
has them purged with argon, not nitrogen, as the argon mol-
ecules are larger and less likely to leak through the seals. The 
suggested retail price is just $189. 

We're showing one of the new models at lower right,  

while to its left is the Ranger 1000 range� nder. It will read a 
re� ective object out to 1,000 yards or a soft one like a deer 
out to 700. The visible belt clip is reversible for left hand use 
while the red readouts won't blind you to the target in low 
light conditions. As it does with its other optics, the Wisconsin 
� rm backs the Ranger 1000 with a full VIP warranty, meaning 
it's covered for life no matter what your customer does to it. 
Reach Vortex by calling (800) 426-0048.

The lightweight 
Mathews bow in the 
XTag booth sported 
a wide assortment 
of accessories. Byron 
Champagne Sr. and 
Jr. had out� tted it 
with one of their 
Harmonic Damper 
equipped stabilizers, 
then used the rails 
that surround that 
unit to attach a car-
rying handle, twin 
camera mounts and 
a laser. The rails feel 
as hard as metal but 
they're a polymer 
that is much quieter. 
If you don't need the 
stabilizer or prefer to 
use another brand in 
the center, you can 
opt for the Scout 
single or double 
units that provide 
the mounting rails 
alone. XTag stands 
for Xtreme Tactical Archery Gear and you can get ordering 
information at  (800) 793-9824.

Matt Myrick and Shane Friesner were working the Arrow 
Brake target booth. Their newest model is the big Arrow 
Brake Avenger, which carries a suggested retail price of $45. 
Measuring 24x22x12 inches, it has an internal frame so it will 
stand on its own. Like the company's smaller targets,  it is stu� ed 
with shredded 
window screen, 
which with-
stands count-
less shots and 
doesn't become 
w a t e r l o g g e d . 
Arrow Brake is 
based in Warroad, 
Minnesota and  
most of its current 
customers are 
in the Midwest. 
Reach the manu-
facturer by calling 
(763) 444-8798.

Scott Krause gave us our � rst look at the newest broad-
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Terry Harmston of HME 
Products got great video from a 
game camera when he climbed 
a slanted log and hung it high in 
a tree. That gave him the idea to 
design this Trail Camera Elevator. 
It pivots down so you can attach 
the camera or switch memory 
cards; then you pivot it back up and lock it in place. Filming a 
scrape or bait station from above means you're less likely to 
spook deer with � ash, he said. The suggested price is $29.99. 

When your customer is ready to hang his deer or skin 
and process it, the 4:1 Gambrel kit will come in handy. Rated 
at 500 pounds, it reduces the weight to 1/4 of the load thanks 
to its multiple pulleys. There is no need to tie o�  the rope, as 
a  friction lock is part of the system. Folded at the bottom of 
the package is a carrying bag that keeps everything tidy once 
it's been unpacked. Holding the product is Kurt Baumgartner, 
who joined the Isanti, Minnesota � rm as national sales man-
ager. Baumgartner has 32 years of experience in archery and 
more than 15 in the industry. Retailers and distributors can 
reach him at kurt@hmeproducts.com for pricing details or 
to request a copy of the � rms 52-page catalog. They can also 
phone him at (763) 444-
8798, extension 107.

Scott Lindemann 
created the Bow Trainer
from a simple � berglass 
pipe and four rubber 
resistance tubes of vary-
ing weight. Depending 
on which tube and how 
many you grab, you can 
exercise by drawing from 
4 pounds to 130 pounds. 
The included user guide 
walks the buyer through 
a three-step routine 
where you start with a 
warm-up, then do resis-
tance training and end 
with strength training. 
The stretch band angled down to his foot (as seen in the 
photo above) is an accessory, the Bow-Arm Resistance Trainer. 

The Bow Trainer itself weighs just 1-1/4 pounds and adding 
the resistance trainer is important if you want to strengthen 
the bow arm.  The suggested retail price for the Bow Trainer 
is $45, while the resistance trainer adds $18. Order these 
American-made products by calling (866) 701-8867.

Brad Ripp 
of Louisiana 
Outdoors in Pearl 
River stopped by 
the Campbell 
Cameras booth 
looking for a way 
to carry his cam-
eras, and Kim 
Risely (left in 
photo at right) 
had just gotten 
in what he need-
ed. The Camera 
Bag is made for 
Campbell's by 
Badlands and has 
a dedicated padded camera compartment supported by a T-6 
aluminum frame. The molded foam suspension helps lighten 
your load. Dimensions are a roomy 26 inches high, 13 inches 
wide and 11 inches deep. It carries the Badlands lifetime war-
ranty and comes in Realtree AP Xtra or Realtree Max-1. Reach 
the camera experts by calling (877) 384-3337.

Mike King is one of the regional sales managers Parker  
Bows added to carry its bows, accessories and crossbows to 
the dealer. He serves the Southwest and we photographed 
him below holding the new StingRay. High power is not 
needed in most bow� shing applications, so the draw weight 
comes set at 100 pounds for easy loading. If you want a higher 
setting for bigger � sh or big game, just remove the shims from 
under the limb butts and crank them down tight to produce 
125 pounds of draw weight. King is holding the bow with the 
AMS Retriever reel attached, popular because the line feeds 
out with zero drag and you don't have to remember to release 
a bail before shooting. An arrow and � sh point is part of the 
package. Reach Parker Bows at (800) 707-8149.

The Bow Trainer itself weighs just 1-1/4 pounds and adding 
the resistance trainer is important if you want to strengthen 
the bow arm.  The suggested retail price for the Bow Trainer 

American-made products by calling (866) 701-8867.
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Robert Smtih 
of Brownell and 
Company had pre-
pared sample packs 
of the � rm's new-
est string material, 
Rhino, so dealers 
could sample its 
performance. "We're 
really marketing this 
toward the growing 
crossbow segment," 
the general sales 
manager said. "It 
holds up really well 
to the high speeds 
and high draw 
weights of cross-
bows." He suggested 
the average crossbow will require 28 to 32 strands and verti-
cal bows may need 18 to 20. Brownell is also producing a new 
center serving material, RCT, in diameters from .022 to .036. A 
blend of polyester and Dyneema, it is resin coated so it bonds 
to itself and resists serving separation. Reach the long-time 
string material supplier by calling (860) 873-8625.

At the corner Jim Fletcher Archery booth, Randy Pugh 
of Arrows and Ammo (with cart in photo below) found him-
self ordering color peeps for the � rst time in his life from Terry 
Harris. Susan Harris told ArrowTrade the color peeps, which 
now come in red, green, blue (just added to the line) and pink, 
now outsell the black even though they tend to re� ect a little 
more light back to the eye. Colors are o� ered in the Super 
Hunter 3/16 inch and the Max Hunter 1/4 inch but not in the 
� ve smaller sizes preferred by competitive shooters.

The FlatHead release, shown below in pink, is a good 
choice for beginners because of how easily it hooks to 
the string. The release pops open and stays that way, then 
closes automatically when you push it against loop or string.  
It's small enough that 
women and children can 
use it as well as men. You 
can reach the California 
manufacturer by calling 
(760) 379-2589.

You can't real-
ly call them safes 
since they con-
tain no � reproof-
ing insulation  but 
the new Stack On
Buck Commander 
cabinets can do 
an excellent job 
of "safeguarding" 
archery gear. Two 
styles are available: 
one for bows only 
and the other set 
up to hold bows 
and guns inside. 
Both offer exte-
rior pegs for hang-
ing packs or bulky 
crossbows. The optional cabinet shown bolted to the top in 
the photo above o� ers additional storage space for optics and 
game cameras. Both units are pre-drilled so you can bolt them 
to wall studs. Reach Greg Barchman or other members of the 
sales sta�  by calling (800) 323-9601.

Those aren't vines 
climbing toward the sky 
at right, they're the lad-
ders that support these 
Treeline Treestands. 
Bradley Fitzgerald has a 
business that supplies 
hydraulic tubing assem-
blies to John Deere and 
other big accounts, so 
he's able to use the same 
CNC tubing benders and 
robotic welders at his 
big Decatur, Alabama 
plant to produce these 
unique stands. A friend's 
metal stamping busi-
ness helps produce the 
hoof-pattern platforms. 
"Our thing is to build 
stands without straight 
lines, because any kind 
of animal will pick up on 
straight lines."

Vine Single Hunter 
ladder stands are avail-
able in versions that 
measure 14-1/2 or 20 
feet to the rail and a 
14-1/2 foot Two-Hunter 
Version is new this year. 
They and TreeHugger strap-ons are equipped with the same 
comfortable seat the � rm is now marketing separately. The 
Stump blind seats use cushioned joints that take the shock out 
of sitting. Reach the manufacturer by calling (256) 350-9156.
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Craig Rechel of 
Coyote Creek Gun and 
Archery in Rochester, 
Minnesota gets an 
introduction to the 
Rough Ridge line 
of food plot seeds 
and  minerals from 
Christine Harvey. That 
attractive display holds 
a Rough Ridge Dealer 
Kit with products like 
Buck Fest Seed,  Turkey 
Attack Seed and Rack  
Snack Minerals packed 
in tough plastic pails. 
Seeds from this Pennsylvania � rm are treat-
ed with inoculant for better germination, 
Harvey said. The same exhibitor sells the 
Amish-made line of Ground Buster pulver-
ized lime spreaders. Four models were in 
the line, three of which can be pulled by 
ATVs while a � fth unit sized for lawn garden 
tractors is due out in Februrary. The 4-foot 
wide unit we photographed in the booth 
holds 1/4 ton of line and carries a suggest-
ed retail price of $1,395. For Ground Buster, 
call (717) 509-7100 or use (717) 
509-4400 for Rough Ridge.

Kurt Fell works with his 
father Ed on the Blind Turtle
line and took the time to 
explain this hard-shell blind's 
features. The ribs that help 
give the turtle-shell appear-
ance strengthen the blind so 
the walls can be molded thinly 
enough to be easily moved by 
one man. The tapered design 
lets up to eight be shipped 
on a pallet. Heavy snow loads 
won't bother them and when you brush 
them in, you can lay large branches across 
them. It looks a little funny but you can  
simply stand inside the 135 pound blind, 
lift it with your arms overhead and walk it 
into position. "It does make it nice when 
one person can lay our blind down in a 
pickup, run it out to where they need it 
and unload it by themselves," Fell said. 
"We're in our own niche between the 
fabric blinds and ones so heavy you need 
a front end loader to move them." Turtle 
Blinds come with shoot-through mesh 
windows and you can sell the black-out 
curtains Fell is demonstrating or clear 
plastic windows as options. Reach Blind 
Turtle by calling the Ohio manufacturer at 
(888) 419-5594.

Seeds from this Pennsylvania � rm are treat-

won't bother them and when you brush 
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Mike Hammel 
(photo at right) holds 
two key products 
in the Opti-Logic 
rangefinder series. 
The small unit is the 
Micro I designed for 
bowhunters, shown 
in the new Lost 
Camo � nish that is 
an option this year. 
The American-made 
rangefinder ranges 
targets out to 100 
yards and includes 
the ballistics com-
pensation that Opti-
Logic pioneered, so 
your customer can 
know what pin to use across sloping ground or when hunt-
ing from a treestand. Two-season hunters or those who prefer 
"military spec" gear can buy the slightly larger M1K-TAC. Fully 
waterproof and accurate out to 1,000 yards, it is virtually 
identical to the units Opti-Logic supplies to the Israeli defense 
forces. For more information, call (888) OPTILOG.

In the photo below, former Brunton President John 
Smithbaker (left)  is talking to Outdoor Writer Brian Strickland 
during the luncheon sponsored by the Media Direct agency. 
Smithbaker was invited to give the opening address for the 
annual luncheon and used it to introduce the audience to the 
Fathers in the Field Ministry he now heads up full-time. Half 
of the kids in America are being raised in fatherless homes, 
Smithbaker said and apart from the human tragedy, that's a big 
reason why fewer young people are being taught to hunt.  The 
non-pro� t group works with churches to � nd Christian men 
willing to mentor young boys, help equip them with basic out-
door gear and spend time with them every month introducing 
them to the outdoors and making sure they have an oppor-
tunity to attend church and Sunday school. The program typi-
cally starts with what Smithbaker called a "church champion," 
someone will-
ing to learn 
the details 
and then help 
convince the 
church lead-
ership and 
other men to 
get behind it. 
If you're inter-
ested in learn-
ing more, give 
S m i t h b a k e r 
a call at (307) 
332-0901 or 
email him at 
jsmithbaker@
fathersinthe-
� eld.com.

After a good meal, 
media representatives 
invited to the Media 
Direct luncheon circu-
late past tables where 
the latest products are 
on display and com-
pany representatives 
are on hand. Above, 
Publisher Je�  Waring 
(left) and Petersen's Bowhunting Editor Christian Berg get a 
look at the new TenPoint Vapor Crossbow. The � rm is using 
a skeletal riser and a bullpup style stock where the string 
latches well behind 
the trigger, so you can 
get a long 15.5 inch 
power stroke and 121 
foot pounds of kinetic 
energy from a cross-
bow that weighs just 
6.8 pounds. 

In the photo at 
right, Field & Stream's 
Scott Bestul (left) is 
learning how easy it is 
to change the arrangement of � ber colors in the latest ver-
sion of the Truglo Game Changer sight. Then Truglo President 
Paul LaRocco showed ArrowTrade the new AcuStrike Pro 
Select sight, where you decide which pin to light. Having a 
single lit pin allows you 
to see the game animal 
better in low light and 
it reduces the chance 
you'll use the wrong pin 
and miss the animal or 
make a bad hit.

Nick Grzechowiak  
(photo at right)  used 
the luncheon to pro-
mote the Real Avid line 
of hunting knives. The 
banner illustrates how 
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With over 10 years of success
BOWJAX DAMPENERS

ROCK!

Best Designed Dampening System

the Viscera knife rotates from a drop point blade to a combina-
tion bone saw and gut hook. The Revelation AMP he is holding 
is a folder that combines a bone and pelvis saw with a over-
sized gut hook on one blade. The second blade is a 3.5 inch 
drop point. On either side of those blades are LED lights built 
into the handle to make it less likely your customer will cut 
themselves or chip a tooth from holding a � ashlight in their 
mouth. Fixed blade 
knives and multi-
tools are also part 
of this Minnesota 
� rm's line and you 
can get more infor-
mation at (800) 286-
0567.

Brian Marshall 
works in market-
ing and is the trade 
show coordina-
tor for Wildgame 
Innovations. Here 
he's surrounded by 
the Crush family of 
products and he's 
holding an Apple 
Crush Lick N Brick. Juice and 
powdered products may be 
equally e� ective but the Lick 
N Brick is easy to carry and 
easy to see once it's been 
placed. "This brick will slowly 
break down and the nutri-
ents and minerals will absorb 
into the soil or stump and 
turn it into a mineral site," 
Marshall said.

Our � nal stop during the 
Media Direct luncheon was 
at the Ameristep display, 
where Katie Wilberding and 
Micah Babcock demonstrat-
ed the new Razor Lightspeed 
ground blind. Now part of 
the Synergy Outdoors Group, 
Ameristep has been licensed 
to use this patented tech-
nology that puts the frame 
outside the blind and makes 
setting it up about as easy 

as opening an umbrella. You 
remove the blind from its 
case and unfold the lower 
legs. Then you hold the hub 

about shoulder high and pull the cord until the blind is fully 
erect. With practice, it's an eight second process and much 
simpler than 
taking down 
a internal 
frame blind 
as its done 
from out-
side. That's 
W i l b e r d i n g  
by the open 
blind.  Reach 
A m e r i s t e p 
at (810) 686-
4035.
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Big Game 
Treestands is 
known for its 
treestands and 
blinds but the 
� rm also o� ers 
a range of carts 
for hauling in 
gear and haul-
ing out game. 
The newest 
and smallest is 
the Pack N Pull 
that pro sta� er 
Aaron King has 
on his back. 
It's compact 
enough to carry 
in. You'll need to 
wheel in the 30-pound Lock N Load but it will haul an hefty 
300 pounds while the 40-pound Carry-All at right has a 500 
pound capacity. Reach the Minnesota � rm at (800) 268-5077.

Forrest Carter 
used a practice aid 
to demonstrate the 
new Too Simple 
release from Carter 
Enterprises. It uses 
dual sears and has 
an auto closing jaw. 
Carter is known for 
producing releases 
with crisp, no travel 
triggers. This one is 
thumb activated. 
"Once it is cocked, 
you have no move-
ment before it � res," 
he said. "To shoot 
with back tension 
form, there should be no movement, or you are anticipating. If 
you can feel travel before the shot, it takes your focus 
away from your aim and puts it on what your hand 
is doing, basically interrupting the shot sequence." 
A high end model designed to retail for $217.99, the 
Too Simple comes in two � nger, three � nger and four 
� nger styles. Reach the Idaho manufacturer at (208) 
624-3467.

The developers of Ravage Nocks credit 
ArrowTrade for helping them get a start in business 
by covering their product when it was introduced 
in the Innovation Zone two years earlier. It follows 
up the broadhead with � exible, serrated blades that 
open from the nock end of the arrow and do tre-
mendous damage to the vitals of a big game animal.  
Jim Mackey (left in photo with Joe Camara) said at 
that � rst show in Indianapolis, dealers asked how 
the product would work for turkeys. "We went back 
home and began testing on fresh Butterball turkeys," 

Mackey said. "We came up with a Turkey Tube that replaces 
the Bleeder Tube for the Ravage Nocks that opens instantly 
and keeps your arrow in the bird so it can't � y away."

The Ravage Nocks are sold in three-packs with a sug-
gested retail price of $39.95. The package includes a practice 
version and weights you can use on the point end to bal-
ance what's being added at the rear. The newer Turkey Tubes 
are just $9.95 for a set of three. Reach the manufacturer, 
Shawsheen River Archery Products, at (866) 528-3906.

A dull blade won't 
slow your customer 
down if he or she buys 
the new Razor Lite 
from Outdoor Edge. 
The folding knife has a 
slotted blade that sur-
rounds and supports 
the replaceable cut-
ting edge. Replaceable 
blade knives have been 
offered before, Brad 
Lockwood told us but 

typically the entire 
blade is swapped 
out and it is so thin 
it may break or bend. 
This one functions 
like a conventional 
sturdy lock blade 
knife but when the 
edge dulls you can 
sharpen it or discard 
it and pull one of the 
� ve sealed replace-
ment blades from 
their compartment 
in the the heavy-duty 
sheath. The replacement blades lock in the front and rear; 
you press a small button in the handle to release them. 
The sheath can be worn vertically or parallel to your belt. 

The suggested retail price is $49.95. Reach Outdoor Edge in 
Colorado by calling (303) 
530-7667.

Big Tine has devel-
oped an interesting twist 
on deer feed by spiking 
it with a cherry scent. The 
Big Tine Forti� ed Deer 
Blend below has corn, 
sun� ower seeds, milo, dry 
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