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molasses and the 30.06 mineral from Whitetail Industries. "We 
also put a cherry attractant in there; that's the awesome fruity 
smell," Sarah Froderman told us. "That smell should attract 
deer because it's something di� erent, interesting and sweet. 
Our Big Tine cover scent has the same cherry smell. In states 
where you can't hunt over feed, you can spray that on yourself 
or use it to make a trail and deer that were used to eating the 
feed will likely still come in."

Big Tine also produces a block for hunters who prefer that 
option. It has extra molasses in it as a binder but all the same 
other ingredients as 
the bagged product. 
Jackson Riley is hold-
ing a 25 pound feed 
block topped with 
some of the cover 
scent spray bottles 
while Froderman has 
the bag. Reach the 
Indiana � rm at (765) 
569-4651.

Toxonics turned 
the tables on Publisher 
Tim Dehn and got him 
in front of the cam-
era for a change. The 
prototype Fletch-Z 
sight I'd seen at the 
2012 ATA Show is now 
in production as a 
� ve pin micro-adjust 
model. The unique 
feature is the mount-
ing grid, designed to 
mate perfectly with 
Mathews bows to pre-
serve the lightweight, 
see through e� ect of 
the riser. In Lost Camo, 
the sight is designed 
to retail for $119.95. 
Reach Toxonics at 
(270) 393-0115.

Hunting boot 
technology contin-
ues to change. The 
Original Muck Boot 
Company developed 
a new version of the 
popular Woody Sport 
called the Woody 
Sport Cool. Designed 
for spring, summer 
and early fall, the new 
style has a  Cool Series 
Liner to rapidly spread 
and evaporate mois-
ture, cooling the foot 
as it does so. Instead 

of using a nylon exterior over the neoprene, the � rm is using 
a tougher Spandura that Craig Hahn told us holds up to the 
elements better. 

That's Hahn holding "warm" and "cool" versions of the 
popular Woody Sport. Next to him, you can see the � rm's three 
new leather styles in the Woodland Series. These new lace-up 
leather boots are built around a neoprene sock, so they're fully 
waterproof and they come in three temperature ranges. They 
o� er more support for uneven ground. Reach the manufac-
turer by calling 1-800-GET-MUCK.
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At the Morrell
booth, Butch Thomas 
was glad to demon-
strate the Bionic Buck 
II with reverse vitals 
technology. The side of 
the deer we're viewing 
has raised vitals that 
show the lungs, heart 
and liver. The far side 
has the twin universal 
kill zones popular with 
3-D shooters. They are 
duplicated because 
Morrell designed this 
large deer with revers-
ible front and rear por-
tions. Once you've worn 
out one set of vitals, you 
merely switch the head, 
tail and legs and you're 
ready to shoot the new 
front vitals. Apart from 
the long life, this new 
target sports a 180 score 
double drop-tine rack. 
Replacement centers are 
available. Reach Morrell 
at (800) 582-7438.

A lot of full contain-
ment drop away rests 
advertises how quickly 
they get out of the way 
of the arrow. But there 
are times when you want 
just the opposite,  where 
you want the rest to stay 
up and support the 
arrow through most of 
the draw cycle. Ripcord, 
maker of the Code Red 
drop away rest, has a new S.O.S. model that's named for 
Sustained, Optimized Support. You can hook it to the lower 
limb with the supplied � tting or to the upward cable with 
the football style clamp. It locks in the up position to support 
the arrow but instead of � ipping down as the string begins to 

come forward, it stays up through half the draw cycle. "This is 
great for short draw length bows, light draw weight bows and 
other bows you're having trouble tuning due to the shooting 
style," Kevin Dvoroznak said. We photographed him letting the 
string down at the point where the rest is just starting to drop.

Last year, we photo-
graphed Bob Link show-
ing retailers how to build 
spiral wrapped � u-� u 
feathers using contact 
glue on the shaft and a 
full-length feather whose 
base was thinly ground. 
This year, Link was mak-
ing friends for True� ight
by building feather trees 
that would make cute 
Christmas ornaments. 
He started with a section 
of wood shaft that had 
been sharpened on one end and 
drilled to hold a wire loop. Then 
he simply trimmed the full length 
� etch at an angle before wrapping 
it from thick to thin. Above, Link 
is pictured with Marsha Bliss of 
T-Town Archery in Tunkhannock, 
Pennsylvania. Before you order lots 
more feathers for this craft project, 
understand the Wisconsin manu-
facturer is having a hard time keep-
ing up. Pete Roemer said demand 
for traditional feather � etch is very 
strong now, particularly in Europe. 
He suggested dealers check with their distributors to see 
what's in stock. If you do want to order from the Wisconsin 
manufacturer, the number to call is (715) 543-8451.

Fresh from its suc-
cessful debut at the 
Mathews Retailer 
Business Show, Loc 
Outdooz came to 
Louisville to exhibit its 
bow slings and acces-
sories. Tyler Jacobs is 
demonstrating the Pro 
Hunt'R model, which 
adjusts for length using 
simple twist knobs so 
it's easy to go from bare-
hand shooting to using a 
glove.  The Sti�  Sling and 
Bowsling'R are less costly 
versions, yet all three are 
formed with a sti�  nylon 
material that holds its 
shape and makes it easy to slide your hand through and onto 
the grip. The American-made line also includes the Mat-Loc2, 
where set screw adjustments are hidden in the machined 
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experimenting with di� erent designs before he found one he 
was comfortable putting the company name on, according to 
O�  ce Manager Jamie Reed who we photographed. Mounting 
the blades this far back helps ensure there won't be any 
de� ection on steeply angled shots. "We were wondering what 
the response would be to the Nuke and it has gone over really 
well. We still carry our full line of � xed blade broadheads that 
use the Alcatraz Blade Locking System, where the blades lock 
together inside the ferrule," said Reed.

In a departure for the company, the Nuke will come fully 
assembled in a three pack, priced at $39.99.  For more about 
the Nuke or the six other styles, reach Slick Trick at (870) 934-
0131.

aluminum bracket underneath small 
Mathews Dampers. We photographed 
two o� set bracket systems (above), one 
in pieces to show how dual pins lock into 
holes at the desired angle. This is more 
secure than � tting gear-type surfaces 
together, Jacobs said, since your stabi-
lizer won't drop down if a screw loosens 
up. The square ends are designed to lock 
into the Z-Lock risers on Mathews bows. 
Reach Loc Outdoorz in Indiana at (574) 
538-9779.

If you thought Slick Trick just 
made � xed blade broadheads, then you 
missed the introduction of the Nuke at 
the ATA Show. The  two blade starts 
out at 1.3 inches wide and � ips open to 
1.8 inches. The blades are .035 inches 
thick and the total weight is 100 grains. 
Owner Gary Cooper spent a couple years 

experimenting with di� erent designs before he found one he 
was comfortable putting the company name on, according to 
O�  ce Manager Jamie Reed who we photographed. Mounting 
the blades this far back helps ensure there won't be any 
de� ection on steeply angled shots. "We were wondering what 
the response would be to the Nuke and it has gone over really 
well. We still carry our full line of � xed blade broadheads that 
use the Alcatraz Blade Locking System, where the blades lock 
together inside the ferrule," said Reed.
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Can your 
customers jus-
tify spending 
$3,995 on a 
hunting blind 
like this one 
that Clint Fiore 
showed us? 
Some of them 
will gladly do 
so to obtain the 
realism of the 
Nature Blinds. 
Owner Tim 
Thomason is a 
Hollywood set 
designer who 
was hunting 
in a traditional 
box blind seven years ago when he 
got the idea of building blinds that 
looked right at home in the woods.  
The patented blind on display at the 
ATA show started as a mold pulled 
from an actual tree. Built of the same 
type of structural foam used in theme parks, it weighs 300 
pounds and is designed to be left out year-round. The foam 
provides great insulation: the company said you can expect to 
be about 30 degrees warmer in cold weather and 15 degrees 
cooler in warm weather.

The windows are printed with a one-way camo design 
that means you can see out but game animals can't see in. 
They slide up and lock 
into place at any posi-
tion you desire, using a 
magnetic catch. Nature 
Blinds also had a pro-
totype of a matching 
feeder on display in 
Louisville. Reach the 
� rm at (877) 431-4433.

Stabilizer straps 
added to the Heavy 
Hauler Crossbow Sling 
help keep even wide 
crossbows from wob-
bling as you walk, as 
Jason Bird demon-
strated during our visit 
to his booth. The sling 
positions the cross-
bow in the center of 
your back and the wide 
straps make it comfort-
able even if you have a 
long way to go. There is 
no need to remove the 
sling from the crossbow 
to use it. The suggested 

retail price is $39.99.  The 
same � rm is a supplier 
of waterfowl accessories, 
including neoprene call 
lanyards, parachute cord 
braided lanyards, goose 
� ags and decoy bags. 
Something we didn't 
expect was jewelry with 
waterfowl themes; Bird 
said serious waterfowl 
hunters like to be identi-
� ed with the sport, so 
he sells bracelets, key 
chains and necklaces 
(shown above). Reach 
the Iowa � rm by calling 
(712) 540-3605.

When Innerloc 
Broadheads decided to 
design a Deep Six style 
head for the Easton 
Injexion and other slen-
der hunting shafts, the 
� rm was able to take a novel approach that paid o�  in a tun-
able, extremely strong design. The tip's long stainless steel 
shaft goes right through the body of the ferrule and screws 
into the stainless steel shaft insert, Kevin Sullivan explained.  
"This is our simplest tunable broadhead," he said, referring to 
the ability to position the blades anywhere you want them. 
"When you tighten the tip, there is a double compression that 
takes place. The tip tightens against the body and it also pulls 
the body against the base. Tapers between the base and the 
aluminum body assure alignment and strength." And just like 
other Innerloc styles, this new Deep Slice model has angles on 
the blades that lock together inside the body once the shaft 
slides among them. The Deep Slice is a 100 grain broadhead 
with a 1-1/16 inch cutting diameter and a suggested retail 
price of $42.99. Reach the Georgia manufacturer at (706) 782-
5863.

Delta McKenzie Targets is looking to capitalize on the 
public interest in the macabre with the new Undead Fred 
Zombie Target. He's 
26 inches high and 
18 wide and, with a 
suggested retail price 
of $99.99, is the same 
cost as the Challenger 
buck target behind 
him. Krista Hu� man 
handles marketing for 
the Dike, Iowa busi-
ness and said she was 
surprised by the num-
ber of retailers who 
stopped by to take his 
photo or to have their 
photo taken next to 
him.
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Hu� man is pictured 
next to the latest ver-
sion of the ShotBlocker 
targets. This Black O.P.S. 
version has a central 
blue portion made in the 
Shotblocker style. Then 
the target is encapsulat-
ed in a black foam simi-
lar to what the � rm uses 
for its 3-D models, pro-
viding a rugged appear-
ance and allowing carry-
ing handles to be mold-
ed in.  The black is not 
a paint; it's the color of 
the foam, so the target 
keeps its good looks for 
thousands of shots. The 
Shotblocker Black O.P.S. is priced at $99.99 and the blue lay-
ered foam insert at the center can be replaced for about $30. 

There are about a dozen ShotBlocker models now, and 
the production of them has recently been moved from North 
Carolina to the main plant in Dike, Iowa. Hu� man said the 
company starts with giant rolls of foam, which are cut to size 
and compressed. The hot rods pressed through the stacks of 
foam bond them together at multiple points. While di� erent 
densities and sizes of foam sheets may be used, the common 
trait is the bonding process, which elimi-
nates the need for any frame or support 
that might damage arrows or limit what 
sides can be shot. Reach the manufac-
turer at (319) 989-9056.

Cass Creek Outdoors is one of the 
Altus family of brands and it has intro-
duced a scent-reducing full camo suit 
at an attractive price. The Pro-Hood 
suit Nick Bailey is holding and wear-
ing includes an attached hood with an 
adjustable drawstring and magnetic ear 
� aps. Gloves and six-pocket pants are 
part of the out� t and Bailey said all the 

fabric is coated on the inside with 
silver particles that "eat odor caus-
ing bacteria as your body produces 
it." The suit is sewn in the Realtree 
AP pattern in sizes M through 2XL. 
The suggested retail price is $179. 

Value was also emphasized by 
Bill Harmon (right), who said his 
Harmon Death Mist sells for less 
than the "bomb" type attractants 
and will last far longer, since the 
customer decides how much to 
dispense at one time. Reach Altus 
Brands at (800) 891-3660.

Over at the Electronic Data 
Systems booth, Erica Barker held 
the popular VX570 terminal as an 
example of a unit that can handle 
credit cards, gift cards and loyalty 
cards. EDS o� ers credit card pro-
cessing but also allows retailers to 
sell gift cards that are then loaded 
with whatever amount is desired. 
Loyalty cards can be given to cus-
tomers and swiped every time 
they come in, with the retailer 
deciding how many visits have 
to or how much money has to be 
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spent before a discount 
or rebate is provided. 
The service provider 
can also set retailers 
up with SwooshePay, 
which lets you take 
credit cards anywhere 
you have an internet 
connection and even  
attach a card reader 
to your smart phone. 
Reach the Ohio � rm at 
(866) 578-9740.

In the photo at 
right, Russ Mason 
of GameChanger 
Archery is turning 
knobs and changing 
the images on a new style of target.  These layered foam tar-
gets have rolls at each end and are loaded with six reinforced 
vinyl faces that have kill zones in di� erent positions to extend 
the life of the layered foam backstop. You can choose African 
game, North American game, European game, all whitetails or 
a series of archery games. You can take the top of the unit o�  
and rearrange the foam sheets as they become worn or buy 
replenishment kits. The big unit we're showing is 32 inches 
tall and 48 inches wide. It retails for $638 with a single target 
face roll. Replacement rolls are $149. The GameChanger Snap 
Shot is smaller, at 32 inches wide and 24 high. The � rm also 
provides a service where it will print your own photos from 
game cameras on the target faces. Reach G.C. Archery at (910) 
323-5311.

Outdoor Business Network has been providing e-com-
merce solutions for retailers for six years, Kyle Jazwiecki told 
us, including developing websites and helping to drive cus-
tomers to them. The � rm is also getting involved in the busi-
ness to business arena in what he referred to as the dealer to 
manufacturer and dealer to distributor interfaces. Outdoor 
Business Network can help a manufacturer set up a site where 
dealers can log on, see the inventory and place their orders 
without the need for a time-consuming phone call. "The 
dealer who says, 'Oh shoot, it's 7 p.m. and I forgot to get my 
order in' can go online, key it and and still get it shipped the 

next day. If you also want to sell direct to consumers, we can 
set up a parallel system where the consumers are ordering at 
retail price."

How long it takes to set up such a system depends on 
how many SKUs are involved and how much information is 
already available on computer, Jazwiecki said. It helps that 
people on sta�  are outdoor enthusiasts already familiar with 
popular hunting and archery gear. A project might take from 
30 to 90 days but a lot of 
the work can be accom-
plished from the home 
o�  ce in Ohio, at times 
with the sta�  sharing 
your computer screen 
through an internet 
connection. To � nd out 
more, contact Outdoor 
Business Systems at 
(800) 699-0820.

The latest safety 
harnesses from Summit 
Treestands are referred 
to as the S.T.S. or 
Summit Tactical System. 
Mike Mattly handles 
public relations for all 
the Pradco brands and 
slipped on this light-
weight FastBack model, 
one of three new styles. 
All have integrated bin-
ocular connectors and 
tethers to hold range-
� nders or grunt calls. 
The D-rings for the line-
man's belt are now cloth covered to silence them. The neatest 
feature in our estimation was the shell loops. Even if a bow-
hunter won't use them, they look rugged and they provide an 
elastic spring to the harness that means it won't bind when 
you sit down. Reach Summit Treestands in Alabama by calling 
(256) 353-0634.

The release you'll see T.R.U. Ball promoting heavily this 
year is the new Fang. "This is intended primarily as a hunting 
release but it does come with three di� erent springs to pro-
vide three levels of sensitivity. With those options, it can also 
be a good choice for the target archer," Marketing Director 
Brandon Reyes told us. "We have a light spring in silver, the yel-
low one is medi-
um and the red is 
the heavy spring. 
With the heavy 
spring in place, 
you can use back 
tension to trigger 
the release." There 
is a "fang" look to 
the head of the 
release and to the 
trigger and to play 
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up that name, the triggers are coated red. That's triggers, plural, because in addi-
tion to the laid back trigger mounted on the release, a straighter one will come in 
the package.  It's not visible in the photo but the front edge of each trigger has a 
rubber inlay. "That's a great feature for someone wearing gloves, because the glove 
will catch on the rubber and give some grip versus sliding over the bare aluminum," 
Reyes explained.

The length of this release is adjusted 
through a strap that weaves through a con-
nector, so it will � t a variety of hand sizes. 
The padded leather wrist straps are the only 
component that isn't made in the Madison 
Heights, Virginia factory; they come from 
North Carolina. The Fang carries a suggested 
retail price of $119.95. "This is similar to what 
our competitors are charging for releases that 
don't o� er all the options we do," Reyes said. 

A � nal important point about the Fang is 
the way it's being packaged. The release head 
now points up instead of down so people 
focus more on the head of the release and less 
on the strap. For ordering information or to 
request a copy of the � rm's 24-page catalog, 
call the manufacturer at (434) 929-2800.

Mike Richards and Jermaine Robinson 
(right in photo below) were at the ATA Show with TWN Industries' compact $2,900 
� lm dip system that allows a retailer to o� er custom � lm dipping or a small manu-
facturer to do in-house what is now done by a vendor. The price includes two days 
of training at the Florida headquarters. The � berglass tank includes heaters, pumps 
and stainless steel dams. You'll also need � lm dip 
material like the roll Robinson is holding, a place 
to spray on a base coat and a place to wash o�  the 
items after they come out of the dip tank. Varying 
the base coat color can give you dramatically dif-
ferent e� ects; both of these automotive parts at 
right were � nished with the same carbon � lm dip. 
The bow� shing pattern below is Koi Carp, which 
TWN worked with 
AMS Bow� shing to 
produce. Richards 
said TWN worked 
with PSE to develop 
the Skullworks pat-
tern and it helped 
bring the Muddy 
Girl pattern to hard-
goods.

TWN brought 
its "dealer-size" unit 
and 3 meter long 
Accessory Project 
Packs of � lm to the 
show. But the same 
Florida firm sells 
large volume � lm 
dip equipment and 
has access to hun-
dreds of di� erent 
patterns. Reach it at 
(305) 258-9622. 
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At right, David 
Garner of Cottonwood 
Outdoors has devel-
oped the Treestand 
Resurrection Service 
Center so hunters can 
replace and upgrade 
treestand accesso-
ries. "This selection of 
accessories in our dis-
play will � t 95 percent of the treestands on the market," he 
said. "It comes with a � tment guide (photo, upper left) that 
identi� es them by make and model, something we update 
each year." Your customers will be able to replace shooting 
rails, accessory bags, rail cushions and seat cushions and lock 
down straps. They'll be able to buy blinds and treestand cov-
ers. "Our whole line is made from waterproof material and 
we provide a three-year warranty." Garner said in many cases, 
the replacement items are of higher quality than those the 
stand was sold with. An example is the XX Seat System, shown 
above. The patented webbing design gives the thick seat all-
day comfort and "wedge sizing" means it's slightly oversized 
so you can push it between the rails and have it stay in place 
when you want to stand. The display comes to the dealer as 
part of the initial order and it includes back tags that make re-
ordering easy. "We also o� er stock balancing on the display, 
so dealers can swap out stock as needed to turn their inven-
tory over more rapidly," Garner said.

Below, Carlos Lopez, a rep of Hamlin & Associates, is hold-
ing the Weathershield Bowcase. It's sewn from waterproof 
material and has 
inch thick high den-
sity foam in the front, 
back and bottom. 
You can order the 
case with or without 
Broadhead Packers, 
which are hard 
cases that � t in inte-
rior slots. The lower 
pocket is for arrows; 
the large mesh upper 
pocket can store 
clothing. Reach the 
Georgia � rm at (706) 
253-1100.

Tim Cosgrove heads Kustom King Archery and the dis-
tributor of traditional archery equipment draws heavily on 
the Bear Paw line that comes from Germany. Every year, he 

seems to sell more 
of the 3-D targets, 
which have some 
unique styles like 
meerkat, bea-
ver and rat. Sean 
Backlam has the 
beaver here, while 
Mark Irlbacher 
holds a wild hog. 
They're from Doc's 
Archery Sales and 
Service in North 
Tonawanda, New 
York and were 
buying some of 
Kosgrove's (at 
right) booth sam-
ples for use in the 
youth shoots they 
operate in the 
lanes. 

Speaking of 
youth, Kosgrove said 
sales of lightweight tra-
ditional bows have sky-
rocketed due to movies 
like "Brave" and "The 
Hunger Games." We're 
showing a conventional 
style recurve, a light-
weight longbow made 
from palm at the center 
and a hickory self bow 
at the bottom, "self" 
referring to its one-
piece construction. All 
are available through 
Kustom King Archery at 
(877) 566-4269.

Victory Archery
has been ramping up to 
sell more youth arrows 
and has just introduced 
carbon shafts sized and 
colored for the young-
est shooters and avail-
able in these 72-pack 
displays. Pink and pur-
ple are intended for 
girls; a blue and green 
combination for boys. The silver-� n-
ished Gamer shaft Jim Velazquez is 
holding mimics the look of the ones 
used by the teenage heroine of "The 
Hunger Games" and has 3 inch feath-
er � etching. 

At right, we photographed two of 
the Penetrator Inserts that come with 
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the VAP (for 
Victory Armor 
P i e r c i n g ) 
arrows. The 
stainless insert  
is standard 
on the VAP 
VooDoo ver-
sion for cross-
bows, is a hefty 
92 grains and 
can be used by 
vertical bow 
shooters who want to weight up the front ends of their shafts. 
Technical Sales representative Jayson Bentcik, pictured above, 
said people who hunt wild hogs or African game, as well as 
many recurve bow fans, often choose the heavier insert. The 
aluminum insert, colored red, has been redesigned to � t as 
a sleeve over the carbon shaft by 1/10 of an inch. It's named 
the Penetrator Squared (p2) since the sleeve-over design 
signi� cantly strengthens the connection between insert and 
shaft. Whatever insert you recommend for your customers, it 
tapers down to the shaft size to improve penetration, since the 
narrow diameter shaft is slipping through an oversized hole. 
Reach Victory Archery by calling the California headquarters 
of its parent � rm, Aldila, at (866) 934-6565.

Game Tracking aids have been introduced to the archery 
market before but the Game Vector from Iron Mountain 
Products is the most sophisticated we have ever seen. It 
was developed by CEO Dennis Steinman 
after he lost a trophy buck in 2009. The 
HideRider transmitter that rides behind 
the arrow weighs just 38 grains. It attach-
es to a retaining ring placed behind the 
broadhead and as the name indicates, it 
pops o�  the arrow and rides in the hide 
of the animal near the entrance wound. 
The kit comes with practice capsules 
and charts suggesting how to compen-
sate for the increased weight and drag, 
which CFO Frank Springer said increases 
arrow drop by about 10 percent. "If you 
have a pin set at 20 yards without the 
HideRider, your 
arrow will impact 
as if the distance 
were 22 yards. So 
you can hold a little 
higher or reset your 
pins and hold dead 
on." You turn on the transmitter by push-
ing the tiny battery into position; it goes 
through a two-minute test cycle indi-
cated by a � ashing light and then goes 
to "sleep" until you � re the arrow and 
acceleration starts it transmitting. If you 
don't shoot, you simply reposition the 
replaceable lithium battery to turn the 
unit o�  until your next hunt. If you do 

shoot, expect the transmitter to put out a signal for three to 
four days. Additional HideRider transmitters carry a suggested 
retail price of $39.95 and additional practice cartridges are 
$9.99, with replacement batteries priced at $14.99 per pair.

We photographed the transmitter against part of the 
two piece receiver, which you can see Springer holding in the 
photo below. To make it easier to carry in your pack and to 
reduce the size of the package, the front portion of the anten-
na is held in place by a couple thumb knobs. The receiver has 
multiple indicator lights that show you when you're pointed in 
the right direction and how the signal strength is rising or fall-
ing. The company says the line of sight reception range is two 
miles but trees and terrain can reduce that radio frequency 
signal. "The worst case we could � nd was 300 yards and that 
was a case where the deer was lying on the transmitter in 
the botton of a gully,"  Springer said. A rail on the bottom of 

the receiver lets you 
mount a � ashlight to 
it, a handy feature for 
tracking after dark.
The complete Game 
Vector kit retails 
for $349.99. Reach 
Springer or CEO 
Dennis Steinman for 
more information by 
calling the Kansas 
� rm at (866) 535-
8009.
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N u F l e t c h 
Archery is using 
electronics to 
add more value 
to its  prod-
uct line, which 
is designed 
around a � etch-
ing system that 
lets you quickly 
slide in the indi-
vidual vanes 
that need replac-
ing. Sarah Burgess of 
NuFletch demonstrat-
ed the new lighted 
nock insert for Scott 
Baehre of Johnson's 
Country Store, 
Lockport, New York. 
The tiny unit contains 
a battery, LED light 
and switch and is acti-
vated as the nock is 
driven forward at the 
shot. It comes in red and 
clear LEDs, with red intend-
ed for the company's red 
nocks and clear for use with 
the � rm's orange nocks. 
Battery life should run 
between 12 and 15 hours. 
The lighted nocks are being 
sold in three packs.

The special vanes were 
developed for NuFletch 
by Norway Industries and 
come in both the Fusion and edge-lit Zeon versions in a wide 
range of colors. You can stock the NuFletch system in straight 
or 2 degree o� set versions, in sizes to � t standard or slimline 
arrows as well as crossbow bolts. Reach the manufacturer in 
Florida by calling (877) 353-8244.

Over at the Pure Products 
booth, modern electronics 
were being harnessed to give 
us new ways to heat our food 
and clean our clothes.  The por-
table Mini-Mac Macrowaves 
Rob Vogelheim is holding and 
the Macrowave 400 he's stand-
ing next to use technology to 
measure the thermal mass of 
the food, quickly heat it to just 
around boiling and then drop 
it to a temperature where it 
can stay good all day without 
overcooking. Your can load 
four di� erent foods into the 
Macrowave 400  in metal, plastic 

or cardboard and it should be able to prepare each to perfec-
tion. Foods that come sealed stay sealed and moist because 
they're kept below the vapor pressure needed to break the 
seal. Pure Products would like to see these in the breakrooms 
of retailers and manufacturers and is also looking for retailers 
to sell its units. The � exible, single serving model retails for 
$36 in solid colors 
or $49.90 if you 
want camo.

The firm's 
second product 
line is a micro-
wave sized unit 
that installs in the 
plumbing in the 
laundry room to 
allow you to wash 
all clothes in cold 
water without detergent or bleach, leaving them totally scent 
free. It's shown in the box, in its case and also open to reveal 
the components. Called the Pure Wash Eliminator, it generates 
ozone gas and hydrogen through a corona discharge system 
and then injects the gas bubbles into the water supply for the 
washer. Volgelheim said large hotels and hospitals have been 
using this approach for more than � ve years to cut their ener-
gy and detergent costs. He claimed a family doing 8 loads of 
laundry a week can recoup the cost of the $419 unit in 8 to 10 
months. Reach Pure Products International at (800) 621-7201.

At the Ross Archery booth, the Kansas manufacturer 
promotes a four-model line with the 
aid of Matt Brackeen. The Crave he's 
holding in the photo below is a 
high-end hunting bow that comes 
in your choice of 31-1/2 or 33 inch 
axle-to-axle lengths. It includes an 
array of Limbsaver dampers includ-
ing this DRT riser damper (in photo 
at left) designed with Limbsaver's 
help. Ross uses a dual synch binary 
cam system for this model and with 
a 6-1/2 inch brace height, it is rated 
at 335 fps. Three di� erent SKUs let 

that need replac-
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you go from 40 to 70 pounds in draw 
weight. You can also � t archers from 27 to 
31 inches in draw length using the Crave.  
For more about the � rm's competition, 
single cam and youth models, reach Ross 
Archery by calling (877) 504-7677.

Great American Products is a premi-
um drinkwear manufacturer for Realtree 
and Mossy Oak branded merchandise as 
well as merchandise branded for profes-
sional sports teams. Andy Oyler said the � rm is also the larg-
est belt buckle manufacturer in the U.S., due primarily to its 
Realtree and Mossy Oak designs. We're showing some of the 
Realtree Girl and Team Realtree items in the photo above. 
Those aren't decals on the glasses; they are heavy metal 
badges that, if hand-washed, should retain their beauty for 
years. Oyler is shown holding a Bubba Keg, a cooler that is 
heavily insulated and available in 1 and 3 gallon sizes. "We 
have very low minimum orders and on 
custom orders using your logo, we can do 
as few as 48 pieces," he said. You'll see sales 
of merchandise like this really boost around 

Father's Day and then again in 
the fourth quarter of the year 
as many people are shopping 
for gifts. Reach Great American 
Products by calling (830) 643-
8020.

Below, we photographed 
ArrowTrade Advertising 
Director Matt Granger and Vice 
President  Vickie Dehn visiting 

with Chuck Lindemann (center) of Bow Trainer in the updated 
ArrowTrade Booth. This magazine, established in 1997, is con-
tinuing its long tradition of using a wide variety of cover stories 
but we've adopted the tagline of "The Bowhunting Equipment 
Authority." Publisher Tim Dehn noted while the print version 
continues to serve the bowhunting industry, the full online 
edition is promoted to archers worldwide. For advertising 
information, reach Matt Granger at (888) 796-2084.

Father's Day and then again in 
the fourth quarter of the year 
as many people are shopping 
for gifts. Reach Great American 
Products by calling (830) 643-
8020.

ArrowTrade
Director Matt Granger and Vice 
President  Vickie Dehn visiting 
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First developed for motor-
cycle riders, Gatorskins are 
now embraced by a growing 
number of people who spend 
time outdoors. Hunters, � sh-
ermen, policemen, � remen, 
farmers, construction workers 
and ATV riders will appreci-
ate how the fabric is three 
times warmer than wool yet 
lighter than paper. According 
to Gatorskins’ Chief of 
Operations Paula Blue (right 
in photo above), pictured here with her daughter Jolie 
Pennington, the fabric stops wind yet breathes to expel over-
heated air. Blue said Gatorskins will not shrink, fray or tear and 
will stretch easily to conform to a person’s movement. She 
noted after a few washings, the fabric becomes as soft as an 
old cotton undershirt. Gatorskins are made and sewn in the 
United States and the company is owned and operated by a 
service disabled veteran. Gatorskins are currently being sold 
to US Navy SEAL teams and 
Coast Guard units and the 
USMC Special Operations 
branch is testing the product 
for several uses in dynamic 
operations. Contact the York, 
Pennsylvania company by 
calling (717) 755-7105.

Chet Bruderer, co-owner 
of Rocky Mountain Pack 
Systems, said his company 
currently o� ers several mod-
els of fanny packs as well as 
larger day packs. Weighing 
only 59 ounces, this Kodiak   
features an adjustable bow 
and ri� e carrier and will get a 

hunter and all his gear to a remote camp with ease. The Kodiak 
has an internal ABS frame, allowing a hunter to carry more 
weight comfortably. The main compartment is separated into 
two levels, allowing a hunter to organize and separate his gear 
while an external slot just in front of the pack provides space 
for a larger, two liter water bladder. Bruderer is pictured above 
at right with Sales Associate Bob Weston. For more informa-
tion, contact the company by calling (208) 604-4439. 

Just when we thought there was nothing new in broad-
head blade design, we saw the unique, low pro� le hunting 
heads by Flying Arrow Archery. According to Chris Rager, 
president of the Montana based company, the new Toxic 
broadhead promises to be razor sharp and whisper quiet 
and to � y with � eld tip accuracy. Rager said the Toxic, as 
represented by the giant model below, has three curved 
replaceable blades with just under 5 inches of cutting surface 
and is practically bulletproof because it has no moving parts, 
o-rings or set screws. “We 
created a � xed blade 
broadhead that leaves 
a wound channel more 
lethal than today’s large 
mechanical heads with 
the added benefit of 
strength and durabil-
ity without any moving 
parts,” Rager noted. Rager 
(below right) is pictured 
with his son Jason. For 
more information about 
this unique broadhead, 
contact the company toll 
free at (855) 764-4394. 

First developed for motor-

with his son Jason. For 
more information about 
this unique broadhead, 
contact the company toll 
free at (855) 764-4394. 
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Chris Hartman, 
operations director for 
Heartland Wildlife 
Institute, is shown here 
with the company’s 
extremely drought toler-
ant Rack Maker Plus seed 
blend. Hartman said Rack 
Maker Plus is perfect for 
establishing a perennial 
food plot in dry, sandy soils and is suited for both frigid north-
ern latitudes and the extreme heat of the south. Hartman said 
Rack Maker Plus creates an extremely high protein, nutritional 
food source while providing high attraction for a fall hunting 
food plot that, with a little care, will last six years or more. 
Hartman also noted the company o� ers several blocks and 
mineral supplements that can improve the overall quality and 
health of a deer herd. Rack Maker Deer Blocks are forti� ed 
with quality vitamins and minerals to supplement regular 
nutritional sources in deer habitats while Whitetail Antler 
Magic provides a balanced mineral and vitamin source to 
produce monster bucks. End Of Trail and Autumn Addiction  
(shown above) are attractants that keep 
deer coming back and both are high in 
protein and contain natural ingredients 
deer love. Autumn Addiction is a blend 
of roasted soybeans, Black Oil Sun� ower 
seeds and whole corn. To make it even 
more attractive, it has a special molasses 
and apple coating that makes deer want 
more and keeps them coming back. 

Buck Buster Extreme and Secret 
Weapon seed blends are excellent choic-
es for those who want to see a lot of 
deer on their property. “The deer start 
mowing them down as soon as they 
see some green,” Hartman told us.  Buck 
Buster Extreme is an excellent source 
of fall and winter energy and provides 
nutrition coupled with unequaled attrac-
tion. Secret Weapon works well in small, 
strategic locations and provides tons of 
forage per acre. Learn more about these 
products at (866) 494-3337.

Consumers drive the market and it’s a wise company 
that listens to what they say. According to Marketing Director 
Phil Bednar, pictured here holding the new Vapor crossbow, 
TenPoint Crossbow Technologies listened to its customers 
and is now o� ering bows that are faster, shorter and lighter 
than previous models. This change is apparent to anyone 
looking at the company’s 2013 lineup. The new Vapor o� ers 
parallel limb technology and a functionally superior bullpup 
stock assembly with the most compact front end the company 
has ever created. Combined with the new Hybrid Eccentric 
Cams and custom fabricated Viper X 8190G string and cables, 
the Vapor shoots the new Pro V22 carbon arrow at a blistering 
360 feet per second. This new o� ering weighs only 6.8 pounds 
and is ultra compact at 12.6 inches axle to axle when cocked. 
Other new o� erings are the Stealth SS and the Tactical XLT. 
Bednar said the Stealth SS is a shorter, lighter and more pow-
erful version of TenPoint’s award winning Stealth XLT while 
the Tactical XLT is equipped with a new aircraft grade � uted 

Chris Hartman, 

Consumers drive the market and it’s a wise company 
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aluminum barrel that reduces weight and improves strength. 
Dealers will like the idea that TenPoint is the only company 
currently o� ering a crossbow at every price point, between 
its TenPoint and Wicked Ridge brands. The company can be 
reached by calling (330) 628-9245. 

Color is the big thing with archers this year and to 
meet that demand, Bowjax is now o� ering the Moonshine 
Clothing line for 2013. According to Stuart and Becky Wright, 
shown below right, their company is using the functional and 
attractive Muddy Girl camou� age pattern on Bowjax stabiliz-
ers and Moonshine shirts. The popular Slipjax string silencers 
have been improved and include new dimples to help retain 
the silencer in the string. They are avail-
able in a wide variety of colors, including 
black, pink, red, blue, orange, purple, neon 
green, olive green and brown. “Our prod-
ucts are odorless and they work extremely 
well to dampen noise and vibration. We 
continually test our products for e� ective 
sound and vibration dampening ability 
and provide our clients with great cus-
tomer service,” Stewart told us. To receive 
additional information on any Bowjax 
product, contact the company at (208) 
762-3692. 

Darrin Brown, president of Hips 
Targets, said the new 12Pack Target is 
the perfect accessory for those looking to 
practice shooting at their hunting site but 
who don’t have a lot of room to transport 
a larger target. According to Brown, the 12Pack o� ers a com-
pact, enduring and versatile target that is easy to stow and 
easy to carry. Measuring 12 inches on a side, it can be shot 
on all six sides with either � eld points or broadheads and is 
suitable for use with traditional, compound and crossbows. 
Brown is pictured below with the 12Pack and the new Zombie 
Youth Target. Many dealers have reported interest in archery 
among young people has skyrocketed since the movie “The 
Hunger Games” came out last year and Hips is o� ering an 
attractive target complete with legs, target pins and one of 
four di� erent target faces, including the Zombie. Hips Targets 
can be reached by calling (210) 492-8774.

Mossy Oak’s Director 
of Public Relations Ronnie 
'Cuz' Strickland (above left) 
discusses the Mossy Oak 
brand with Craig Dougherty 
of the National Bowhunting 
Educational Foundation. 
According to Pro Sta�  Manager 
Tim Anderson, the Mossy Oak 
Break Up pattern has been the 
company’s mainstay over the 
years but more hunters have 
taken a liking to the Mossy 
Oak Break Up In� nity pat-
tern. Anderson said Break Up 
In� nity is now being used by 
the majority of the company’s 

licensees but the Mossy Oak Treestand pattern still has a 
strong share of the market as well. “Just about every piece of 
outdoor equipment, clothing and accessories uses Mossy Oak 
Break Up In� nity because the amount of depth and layering in 
the pattern makes a person or object seem to disappear. This 
pattern o� ers superior detail and accurate color reproduction 
and it is the next generation of camou� age,” he informed us. 
Get more information on all Mossy Oak camou� age patterns 
by calling the company at (662) 494-8859. 

Sometimes a hunter needs to get a deer in his sights 
quickly but trying to � nd it in a string peep can pose prob-
lems. Don Priebe, pictured at right below, shows Jerry Carter 
of Threadz Custom Bow Strings how easy it is to acquire a 
target using a Hind Sight. The alignment rings of the Hind 
Sight work perfectly with the round pin guards found on a 
hunting sight and eliminate the problems associated with 
using a string peep. “We o� er a 90 day money back guarantee 
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because we want shooters to try our product and to use it. If 
they’re not happy, they can return it less shipping for a full 
refund,” Priebe told us. There are eight models that provide the 
rear sighting element using an adjustable bracket. For more 
information, contact Hind Sight at (734) 878-2842.

As hunters become more safety conscious, products are 
being developed to ensure their safe return home or back 
to camp. Hurricane Safety Systems is a company dedicated 
to improving hunter safety by o� ering several innovative 
products that greatly reduce the possibility of an accident 
occurring. The PowerSTEP is a super wide, platform-style step 
that mounts to most por-
table ladder-style tree steps 
and more than quadruples 
the size of a standard tree 
step. To make the transition 
from step to stand even safer, 
Hurricane has developed the 
PowerGRAB, a generously 
oversized handle or grab 
that, when solidly locked 
onto the tree, will not bend 
or slip and is capable of sup-
porting over 400 pounds. For 
securely and easily attach-
ing a hang-on treestand to 
a tree, the Power Lock will 
do the job and can remain 
in place from season to sea-
son. “We’re trying to prevent 
the root cause of accidents, 
which occur when a hunter 
enters or exits a stand,” said 
David McCool, vice president 
of marketing. McCool (right 
in center photo) is shown dis-
cussing the Power Lok trees-
tand attachment system with 
Kyle Sti�  er, owner of Eagle 
Shop in Eagle, Michigan. 
McCool said his company is 
currently talking to several treestand manufac-
turers to incorporate his company’s technology 
into their products. For additional information, 
call the company at (231) 935-4049. 

Jared Weaver (below), sales manager for 
Lancaster Archery, told ArrowTrade recreational 
archery sales have seen a great deal of growth 
due to the movies “Brave” and “The Hunger 

Games.”  As a result, the company has come out with the 
Capital Silver Bow and District Longbow based on those bows 
used in the movies. Weaver explained the District is made of 
rattan while the Capital is created with a basic polymer mate-
rial. “We brought these bows out after the debut of the movie 
last year and they’ve been selling very well,” Weaver explained. 

For 2013, Lancaster Archery is o� ering a new line of 
Legacy leather goods, including quivers, gloves, tabs, and 
arm guards. “Our Legacy line provides great margins for our 
dealers because they are well made and attractive products,” 
Weaver added. For more information or to place an order, con-

tact the company at (800) 829-7408.
Tradtech Archery, a division of Lancaster 

Archery, is where the company puts its tradi-
tional archery foot forward. Tradtech Division 
Manager John Wert is pictured below with the 
newly introduced Black Magic traditional bow. 
Wert said the riser of this beautiful new bow 
is constructed with a blend of phenolic and 

Archery, is where the company puts its tradi-
tional archery foot forward. Tradtech Division 
Manager John Wert is pictured below with the 
newly introduced Black Magic traditional bow. 
Wert said the riser of this beautiful new bow 
is constructed with a blend of phenolic and 
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walnut, giving it a gorgeous new 
look. “With the Black Magic riser, 
a shooter can create a 58, 60 or 
62 inch bow simply by trading 
limbs,” he noted. Wert said 2012 
was a fantastic year for the divi-
sion in 3-D archery competitions. 
“We had men and women tra-
ditional recurve 3-D champions,” 
he told us. Tradtech Archery can 
be reached by calling (800) 829-
7408.

Muzzy broadheads are 
known to be tough, reliable and 
sharp. For 2013, hunters can 
expect to see a new addition to 
the already popular Muzzy line. According to Muzzy Sales 
Manager Chris James (above right), who’s shown here with Je�  
Holden of Razorback Archery in Ash Flat, Arkansas, Muzzy is 
introducing the three blade Trocar hunting head, which boasts 
a massive 1-3/16 inch wide cutting diameter. Engineered for 
undisputed toughness and accuracy, the Trocar o� ers a helix 
blade design that promises � eld point performance at longer 
shooting distances. It is available in a 100 grain Standard or 
Deep Six version or in a 100 or 125 grain weight for crossbow 
bolts. Replacement and practice blades are available for both 
models as well. Contact Muzzy at (770) 387-9300.

When Ron McGahan could no longer shoot a recurve bow, 
he began shooting a crossbow but he had no place to hang 
the bow or his hunting accessories. As a result, he developed 
the Hang It High tree mount that permits a hunter to hang 
his bow and all of his hunting accessories. The Hang It High 
is adjustable and � ts just about any tree. The device extends 
out to 32 inches and will hold up to 40 pounds at 32 inches or 
up to 50 pounds when extended to 27 inches. Quick release 
pins and an optional tree bracket allow the unit to be moved 
for use in a di� erent tree location. McGahan said camera and 
umbrella mounts are optional extras and add to the hanger’s 
versatility. The Hang It High is made in the USA and comes 
with a limited lifetime warranty. To demonstrate the amount 
of weight the hanger will support, McGahan is shown below 

with the hanger, a 50 pound weight hanging from its end. 
Phone the company at (231) 777-1262 for more information. 

Cranford Manufacturing looks to meet challenges head 
on while creating new, innovative products of the high-
est quality. Cranford currently makes 11 step styles as well 
as several bow and crossbow holders 
and has recently added a trail and 
camera mount to its lineup. Company 
President Rodney Bell (above left) is 
shown here discussing several of his 
company’s tree step models with Dave 
Skinner, a land specialist with Whitetail 
Products in Bowling Green, Kentucky. 
Bell said Cranford is now o� ering the 
new EZY Midget T Trail Camera Mount 
(shown) and the EZY Second Operation 
Camera Mount. Bell noted they are sure to be a hit with hunt-
ers this fall because of how easily they attach to any tree using 
the famous EZY Self-Tapping Screw. Both o� er strong, steel 
construction and universal ball swivels for 360 degree rotation 
and tilt. 

When bugs are a problem, many hunters use a ThermaCELL 
to keep them at bay. To keep the device handy while hunting 
without worrying about dropping or kicking it out of the 
stand, Cranford now o� ers the EZY Repellent Hanger, which 
was designed speci� cally to be used with the ThermaCELL 
Mosquito Repellent device. Simply screw the hanger into the 
tree and cradle the ThermaCELL inside. It’s that simple. This 
hanger is made of steel and is vinyl coated for protection from 
the elements. For additional information on any Cranford 
products, contact the company at (704) 209-1817. 

In 2011, the Bonnier Corporation acquired four of the larg-
est deer and turkey public expos from Target Communications, 
formerly headed by Glen Helgeland, who is now the executive 
director of the newly named brand. Events are now known as 
the Field and Stream Deer and Turkey Expos and they are 
still designed to reach more than 85,000 active, spending and 
in� uential hunters in the heartland of America. In 2013, expos 
will be held in Wisconsin, Michigan, Ohio and Illinois and 
according to Helgeland, they are a great and e� ective way for 
� edgling manufacturers to reach the buying public. “If a man-
ufacturer can get their product into the consumer’s hands, 
they are well on their way to making the sale,” Helgeland 

the already popular Muzzy line. According to Muzzy Sales with the hanger, a 50 pound weight hanging from its end. with the hanger, a 50 pound weight hanging from its end. 
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noted. Helgeland also said these expos are a valuable part of a 
marketing program for selling outdoor products and services. 
Pictured in the photo above are (left to right) Helgeland, Expo 
Director Jake Steingraeber, Sales Manager Cheryl Keller and 
Floor Manager Dave Schroeder. For booth and advertising 
sales, contact Keller at (800) 324-3337.

Pivotal Payments is a leading provider of merchant ser-
vices to point of sale merchants, mail and telephone ordering 
and internet business. The company provides credit and debit 
card payment processing as well as other business services in 
the United States and Canada. According to Dale Bergman, 
ATA, NABA and ARRO coordinator for the company, dealers 
will like the company’s new All-In-One Solution program 
that eliminates the need for multiple providers when selling 
online. Bergman said Pivotal Payments provides a single 
point of contact for everything dealing with e-commerce, 
from setup to support to monthly statements and this 

saves dealers time and 
money. “The All-In-One 
Solution is designed for 
those stores who sell 
online and is a simple, 
cost e� ective way to 
sell on the Internet. A 
dealer does not need 
any high tech com-
puter skills to run this 
system,” he noted. 
Bergman is pictured 
on the right discussing 
the new program with 
Tim Zimmerman of TAZ 
Archery in Woodstock, 
Illinois. To learn more, 

call the company at (773) 278-8902.
Barnett Crossbow President Mike Houllis said the new 

carbon and titanium stocked Razr features a retractable 
underarm support bracket and an adjustable butt pad for 
comfortable shooting. The Razr o� ers shooters 400 foot per 
second performance with a 185 pound draw weight and 
delivers 142 pounds of kinetic energy. Houllis noted hunters 
will like how the patented three arrow Sidearm quiver folds 
back into the stock when not in use and how the stock holds 
an included removable Razr Blade skinning knife. 

The second new Barnett crossbow o� ering is the Recruit, 
which is an entry level crossbow that comes with a premium 
red dot scope, a three arrow quiver and three Headhunter 
arrows. New shooters will � nd this bow to be e� ective and 
user friendly because it � res arrows at 300 feet per second and 
has a lightweight composite stock and an anti-dry� re trigger 
system. An adjustable butt stock and interchangeable grips 
make this bow suitable for anyone in the family. Houllis (left) 
is pictured above discussing the company’s new top-of-the-
line Razr crossbow with Jared Washburn and Terry Tregloan of 
Stateline Archery in Freeport, Illinois. Barnett Outdoors can be 
reached by calling (727) 234-4999. 
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For a larger and 
healthier deer herd, 
many hunters have 
turned to planting 
food plots on their 
property. Food plots 
provide nutrition for 
deer but for a really 
healthy herd, many 
use a mineral block 
to provide the min-
erals bucks need to 
develop large antlers. 
Hunters will appre-
ciate the new Black 
Magic mineral block 
Evolved Habitats has added to its line of Black Magic prod-
ucts for 2013. The Black Magic Mineral Block is a premium, 
long lasting product enhanced with the added � avors and 
aromas of wild berries. This easy to use product attracts deer 
quickly and keeps them coming back for the powerful miner-
als and sweet berry taste. In the areas where corn can be used 
to attract deer to a hunting location, hunters will be interest-
ed in new Roasted Corn Freaks, a supercharged roasted corn 
powder that provides twice the protein and three times the 
fat found in whole corn. With added soybeans and other pro-
prietary ingredients, Roasted Corn Freaks produces an aroma 
and taste deer can’t resist. Account Manager Jared Verbois 
is pictured above 
looking over the 
variety of prod-
ucts the company 
o� ers. 

“Just 'choot 
'em” is what Troy 
Landry was tell-
ing visitors to the 
Evolved Habitats 
booth. The star 
of the popular 
History Channel 
series “Swamp 
People” was on 
hand along with 
his sons Jacob and Clint to sign autographs and to talk to 
dealers. He’s pictured here with Evolved Habitat’s Marketing 
Manager, Katie Wilberding. For more information about 
Evolved Habitats'  products, call the company at (225) 638-
4094.

Renowned for bringing inventive, creative and e� ective 
products to the consumer, GamePlan Gear introduced a 
phenomenal new pack for 2013. Hunters know aggressive 
whitetails often respond well to a set of antlers clashing 
together but they often bolt if that same set of horns is clang-
ing together carelessly in a backpack. The all-new Full Rut 
Backpack and Rattling System is designed to keep a set of 
rattling horns secure and quiet on the way to a stand. The rug-
ged Hypalon-material ‘Wing System’ secures rattling antlers 
of virtually any size. Simple and e� ective, two generous gear 

pockets secure the 
main beams, hug-
ging them tightly to 
the pack. Should a 
hunter decide not 
to haul the horns 
into the woods for 
the day, the two 
side-release buck-
les are ideal for 
strapping down a 
jacket or other gear. 
Game Plan Gear 
President Mike 
Arajakis, shown 
here with the new 
pack, said it is built 
for the hunter who 
wants a pack with 
pockets and countless storage options. Arajakis noted with 
the Full Rut, hunters will never have to worry about � nding a 
place for the grunt tube, bleat call, range� nder, � ashlight, trail 
markers and the like. They will especially like how the clean-
able, PVC-lined pocket is designed to hold and protect messy 
scent bottles from contaminating clothing or other items. 
Included with the Full Rut Backpack and Rattling System is 
GamePlan Gear’s PackStrap, which can be easily customized 
on the various webbing loop attachment points to better haul 
additional gear such as a quiver or even a bow. 

According to Karen Butler, the idea of Shoot Like a Girl is 
to introduce women to archery in a safe, controlled environ-
ment. “We grow the market by giving women an opportu-
nity to shoot bows at trade shows and other outdoor related 
events or any place there might be a lot of women spectators,” 
Butler explained. GamePlan Gear has been a sponsor for the 
past � ve years and understands the concept of providing 
quality equipment for women while preserving originality. 
“Our Shoot Like a Girl bow cases are based on performance 
� rst and are designed for any bow. They are very attractive and 
come in black with pink stitching and a pink logo,” Butler told 
us. The case comes with foam riser blocks that allow the user to 
customize the case 
any way she wants. 
It even has two 
breathable outside 
pockets for storing 
wet or damp cloth-
ing. “The Shoot 
Like a Girl mission 
statement is to 
empower women 
to have con� dence 
when participating 
in shooting sports 
and this case will 
send that message,” 
Butler added. Butler 
(left in photo right) 
is pictured here 
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with Cristy Crawford, 
COO/corporate spon-
sor of the Shoot Like 
a Girl organization. 
To � nd out more, call 
(256) 520-3759.

A r r o w T r a d e ’ s 
Larry Wise stopped by 
the Hot Shot booth, 
where President Dave 
White (right in photo 
above) showed him 
the company’s new 
Nano release. “The new Nano has been upgraded for 2013 and 
has an extremely crisp trigger in addition to being 30 percent 
smaller than the original In� nity release,” White said. White 
explained how the Lever Link trigger reduces creep and deliv-
ers a crisp shot with a precise trigger pull and he noted the 
Nano’s trigger tension and travel can be 
easily adjusted by way of a single allen 
head set screw. Hunters will appreciate 
how the Cat’s Eye hook design ensures 
a speedy hookup with precise string 
alignment so a hunter can get on the 
string when a game animal appears. An 
improved premium leather strap ensures 
greater comfort and strength and utilizes 
Hot Shot’s new and improved synch plate 
system, which eliminates release head 
slippage while improving adjustability. 
White also explained that the company’s 
Red Eye peep sight has a convex rather 
than the traditional concave design of 
the entrance pupil and this design gath-
ers more light and works on the same 
principle as a binocular or scope bell. 
To learn more, contact the Logan, Utah 
company at (435) 752-9302.

Buck Stop has been producing 
quality deer lures since 1953 and this 

year, the company is celebrating its 60th year in business. 
According to company President Brian Johansen, Buck Stop 
is expanding in the marketplace and is growing especially 
well in the western part of the country. Johansen explained 
the company is now o� ering scents for elk, including the 
Roosevelt and Rocky Mountain species. Buck Stop introduced 
a synthetic line of scent products in 2011 and it has been 
received very well by the hunting public. “Our synthetic line 
of scents has been expanding by double digits since we intro-
duced them,” Johansen said. “We do so well because we o� er 
our products in attractive packaging and in economical sizes 
and pricing and we include a free scent wick in every package.”  
Johansen also noted Buck Stop products are retail friendly and 
come in packages that save the dealer shelf space. Johansen 
is pictured above with his wife and business partner Bonnie. 
Buck Stop can be reached by calling (989) 762-5091. 
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