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I have long ago lost count of all of the trade shows I have 
attended in my lifetime. So when I learned that I was 
assigned to cover the 2013 NABA (National Archery 

Buyers Association) show in Reno, Nevada, I chalked it up as 
just another assignment. But I was wrong. While there are 
many similarities between trade shows, there was something 
di� erent about the NABA Show but I couldn’t quite put my 
� nger on it at � rst. Then slowly it started to sink in. As I inter-
viewed dealers and vendors, the words that kept coming up 
in every conversation were “family,” “hometown,” “friendly” 
and “relaxed.” 

While any trade show can have an overall friendly atmo-
sphere, the NABA show seemed more relaxed than normal 
while still remaining very business oriented, an unusual 
but pleasant combination. Black Gold’s National Account 
Manager Dustin Wardell commented, “The NABA is a great 
buying group. The dealers who attend this show are not only 
serious archers; they are serious businessmen as well and 
they certainly know the value of quality products. This is de� -
nitely a buying show and I look forward to working with this 
particular group of dealers each and every year.”

Rob Smallock, president of ASAT (All Season All Terrain) 
Camo, added, “I love this show. I get to meet a lot of really 
great dealers, many of who have become friends. While our 
camo is used worldwide, it is very popular in the west, so 
we don’t really need to sell hard because people understand 
it and why it works so well. In some ways, it is like a family 
reunion because we are visiting with friends and doing busi-
ness at the same time.”   

    Bill Stinson from Dave’s Sports Shop, located in Lynden, 
Washington, said, “I have been a member of the NABA for 
15 years and in all that time, I have always found the NABA 
Show to generate a genuine, family friendly atmosphere. 
Membership in the NABA is advantageous for dealers large 
and small. It can be especially good for the smaller dealer 
because it gives them the opportunity to get product prices 
that allow them to compete with larger stores.”

Rick Newman of the House of Arrows in Sparks, Nevada 
told ArrowTrade, “I like to come to the NABA Show and get 
my hands on the new equipment for a close-up look. I also 
look forward to meeting other dealers and talking informally 
about business and the free exchange of ideas.”

While NABA dealers can do their ordering at the same 
buying group pricing at the ATA Show, because of distance 
and the more relaxed pace, many prefer the association's 
own event. The NABA show is a three day show held each 
year in mid-February in Reno, Nevada, which bills itself as 
the “Biggest Little City in the World.” The show is held in the 
Sparks-Reno Convention Center, with easy access to an abun-
dance of lodging and restaurants. With a population of over 
225,000, Reno is the largest city in Northern Nevada and is 
nestled on the eastern slope of the Sierra Nevada Mountains. 
Reno and the surrounding area provide unlimited indoor 
and outdoor recreational activities and it gets more than its 

fair share of excellent weather. Spectacular Lake Tahoe and 
the largest concentration of ski facilities in the world are all 
within a 50 mile radius. It is a great location to mix business 
and pleasure.

The NABA was founded in 1995 with the intent of helping 

By John Kasun

The Atlantis Casino Resort and Spa is located adjacent to the 
Reno-Sparks Convention Center and is the headquarters for the 
NABA annual dealer show. 

The accommodations at the Atlantis are plush and very com-
fortable, adding to the enjoyment of the NABA dealer show. 

An enclosed glass walkway connects the Atlantis Resort and Spa 
with the Reno-Sparks Convention Center, making the short walk 
between the two a pleasant stroll and o� ering complete exposure 
to the spectacular surrounding scenery.
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ways to educate and help the dealers within our network and 
promote archery whenever possible. We occasionally have 
what I like to call ‘Norm’s jam sessions’ to review what needs 
improvement and to brainstorm new ideas. A lot of good 
ideas have come out of these ‘jam sessions,’ including the 
50/50 and Bonus Tickets.”

50/50 ROOM 
Each year at the NABA Show, an area called the 50/50 

room is set aside and there, each manufacturer has the 
opportunity to display and declare one of his products a “Hot 
Buy” by marking it a minimum of 50 points on the MSRP. Fifty 
points is sometimes referred to as a "keystone markup," where 
the dealer doubles his cost to obtain the selling price.  To take 
advantage of this “Hot Buy,” the dealer must place his order for 
this special price during the three days of the show. The dealer 
also gets to vote on what he considers the top three “Hot Buys” 
o� ered. The dealer gets the advantage of the special pricing 

archery dealers succeed by sharing information and pooling 
buying power to obtain better pricing. Today, the NABA boasts 
approximately 325 dealer members, over 200 manufacturers 
and 19 manufacturers’ representative groups participating. 
Membership in each category is growing each year. The NABA 
is spearheaded by a board of directors who, along with a few 
dedicated volunteers, pitch in to set up and run the show each 
year.  President of the board is Norm Geertsen, who, along 
with Melanie DeBusk, John Nelson and Wayne Piersol, was a 
founding dealer. 

ArrowTrade had an opportunity to sit down with Norm 
as the show drew to a close. “We feel the 2013 show went 
very well,” Norm said. “We are always ‘tweaking the show’ and 
looking for ways to make it more fun and better for everyone 
involved. Our goal is to constantly � nd new and interesting 

Melanie Debusk, a member of the NABA board, works the regis-
tration table, signing in arriving member dealers and providing 
assistance as required. 

Norm Geertsen, president of the NABA Board, o� ers comments 
and provides an overview of the NABA history to the attendees of 
the NABA dealer banquet.

Jay McAninch, president and CEO of the ATA, was on hand to 
give the attendees at the NABA dealer banquet an overview 
of the archery industry. He also provided insight into poten-
tial areas of support for the sporting goods industry from 
Congressman Paul Ryan, who is also an ardent bowhunter. 

An audience member at the NABA dealer banquet listens intent-
ly as Jay McAninch delivers his “state of the industry” message.
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and the three manufacturers receiving the highest number 
of votes receive a discount on next year’s booths. For 2013, 
� rst place went to TruGlo, which won a free booth for 2014. 
Second place went to Black Gold and third place to Scott 
Archery, both of which will receive a 50 percent discount on 
next year’s booth.

BONUS TICKETS
Each NABA member shop (dealer) attending the show 

receives one ticket towards the Show Giveaways at regis-
tration. However, for each order placed at the show by the 
member shop, the dealer will receive an additional Bonus 
Ticket. For orders placed with multiple shipping dates, mem-
ber shops will receive an additional Bonus Ticket for each ship 
date. A copy of all vendor orders must be presented to the 

registration desk for veri� cation by a board member before 
the Bonus Tickets are issued. All the tickets are placed in a 
large drum and each day of the show, tickets are drawn to 
determine the daily winners. The more orders a dealer enters 
during the show, the greater his chances of winning a valu-
able prize. On the � rst two days of the show, there were three 
tickets drawn each day: two for $500 and one for $1,000. On 
the third day, four tickets were drawn: two for $500 and two 
for $1,000. Only one winning ticket is permitted per shop and 
the shop must be present to win. The prize money was issued 
in the form of a cred-
it certi� cate to the 
vendor of the shop’s 
choice.

126

This drum was � lled with all the Bonus Tickets turned in and 
a drawing was in progress. Every shop placing an order at the 
show received a Bonus Ticket, which was entered into the daily 
drawing for cash prizes awarded in the form of a credit to the 
vendor of the winner’s choice. The more orders entered, the 
more tickets in the basket. Some dealers entered 40 or 50 orders, 
greatly increasing their chances to win. 

Pictured here are the Friday winners at the NABA Show daily 
drawings. Shops were given Bonus Tickets for every order placed. 
The more orders written, the more tickets the dealer could 
enter in the drawing and the greater the chances for winning. 
Friday's winners were, from left to right:  Ross Outdoors, Phoenix, 
Arizona, $1,000; Riverside Archery, Riverside, California, $500; 
Dead On Archery, Meridian, Idaho, $1,000; Orange County 
Archery, Fountain Valley, California, $500.

At the NABA dealer banquet, Lee 
Piersol, a NABA board member, got the 
giveaway portion of the program o�  
and running by announcing the prize 
winners. Not only were names drawn for 
prizes but dealers had to check under 
their chairs for special hidden goodies.

A scene from this well-attended annual 
event is shown at left.
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The winners for the 2013 show were:
January 30
  $500.00 - Dave's Sports Shop, Lynden, Washington
  $500.00 - Bob's Sporting Goods, Longview, Washington
  $1,000.00 - Xpert Archery, Farmington, New Mexico

January 31
  $500.00 - Riley Store & Archery, Riley, Oregon 
  $500.00 - Downwind Archery, Idaho Falls, Idaho
  $1000.00 - Windy River Archery, Hood River, Oregon

February  1
  $500.00 - Riverside Archery, Riverside, California
  $500.00 - Orange County Archery, 
                    Fountain Valley, California
  $1000.00 - Ross Outdoors, Phoenix, Arizona 
  $1000.00 - Dead On Archery, Meridian, Idaho

“O� ering Bonus Tickets really increased the order activ-
ity at the show,” Norm laughed. “Several dealers had 40 to 50 
orders placed during the three days of the show. It was a win-
win for both the dealers and vendors.”

SPECIAL 
EVENTS

A Manufacturers 
and Manufacturers’ 
R e p r e s e n t a t i v e 
reception was held 
Wednesday night, 
to which the dealers 
were also invited. It 
was a night of � ne 
food, drink and fel-
lowship. That was 
followed by a Dealer 
Banquet, again fea-
turing � ne food fol-
lowed by an inter-
esting presentation 

on the “state of archery.” As a grand � nale, the evening was 
wrapped up as names from the audience were drawn as recip-
ients of a variety of valuable prizes donated by the attending 
vendors. 

There was a generous area set aside for dealers to inspect and 
try new equipment.  

Show tra�  c kept moving at an easy pace, giving lots of oppor-
tunity for dealers to obtain the information they needed before 
� nalizing their orders. 

Bill Gartland of William Gartland Associates sits in at the Victory 
Archery booth, answering product questions and helping a dealer 
� nalize an order. 

The TechnoHunt was set up and ready to receive shooters 
such as this young man.
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SUMMARY
Membership in the NABA holds numerous advantages for 

both dealers and vendors. If you are new to the archery indus-
try, becoming a member of a buying group is a great step. If 
you have been in the archery industry for a period of time and 
are not associated with a buying group, it is well worth your 
time to investigate the advantages membership brings to the 
table. If you have ever thought that you could not a� ord to 
belong to a buying group, a little investigation may just show 
you that you cannot a� ord not to belong. The NABA family 
is looking forward to seeing you at the 2014 NABA Show in 
Reno.

(For detailed information on becoming a member of 
NABA as either a dealer or manufacturer, visit the NABA web-
site at www.naba-archery.com/membership.)  

BRAND BY BRAND COVERAGE
My main reason for attending the NABA Show was 

to provide more of the 
detailed product cover-
age that you saw earlier 
in our coverage of the 
ATA Show and Mathews 
Retailer Business Show. 
I'll end each company's 
section with a phone 
number you can use 
in placing orders or 
requesting additional 
information. 

At right, Patrick 
McDonald of Quality 
Archery Designs’ (QAD) 
sales and technical sup-
port group was avail-
able to bring dealers 
up to date on the latest 
o� erings from QAD. For 
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2013, QAD has added a 125 grain 
version of its popular Exodus 
broadhead, as well as a 100 grain 
Deep Six model. QAD’s Ultra-
Rest is available with a standard 
mounting block and a custom 
mounting block for Mathews 

Rob Smallock of ASAT Camo mixes busi-
ness with pleasure as he chats with a 
dealer about the past hunting season.

Corey Paulsen of LimbSaver is shown here discussing the 
� ner points of LimbSaver’s newest developments with sev-
eral interested dealers. 

Reno is known for its avail-
able gambling, with oppor-
tunities found at every turn. 
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and Hoyt bows. QAD 
has also added custom 
mounting blocks for 
both BowTech and PSE 
bows. To learn more 
about products from 
QAD, phone (434) 846-
5839.

Sitka, a name well 
known for high quality 
outdoor clothing, was 
represented by Darin 
M. Elmore (right), the 
manufacturer’s repre-
sentative who was on 
hand to answer ques-
tions and show deal-
ers the latest gear. New 
for 2013 is Sitka’s Kelvin 
Dawn Hoody, which 
is cut oversized to be 
the ultimate outer gar-
ment. Sitka claims the 
Kelvin Hoody brings 
the protection of a sleeping bag in the form of a jacket, ideally 
suited for those periods of time when a hunter must remain 
motionless in the cold late season. The Hoody comes with a 
convenient stu�  bag for ease of storage and transportation. 
Also new for 2013 is the Jetstream Lite Jacket. Sitka designed 
the Jetstream Lite Jacket to provide versatility for the active 
hunter. Its highly weather resistant outer fabric is combined 
with the built-in protection of a WindStopper membrane. The 
jacket incorporates traverse fabric panels on the shoulder 
blades and side panels for increased mobility. To learn more 
about Sitka’s complete line, call (877) 748-5264.

In the photo below, Will Goldsmith, president of Bino-
Pac, proudly showed o�  his products, which were inspired 
by his personal years of experience as a hunter and guide. “I 

developed prod-
ucts that I knew 
the hunter not 
only needed but 
products that 
worked in the 
� eld,” Goldsmith 
explained. “While 
some manufac-
turers o� er gim-
micks, Bino-Pac 
o� ers utility sys-
tems that have 
a proven track 
record. I am also 
proud to add that 
all of our prod-
ucts are made 
in the good old 
USA.”  

Bino-Pac has 

a binoculars suspension harness that distributes the weight 
of binoculars evenly over the shoulders, eliminating neck and 
back strain that often occurs on long hunts. A Bino-Cover that 
protects expensive binoculars from the elements and dirt 
and works in conjunction with the Bino-Pac is also available. 
The Bino-Pac Day Tripper backpack completes the system, 
as it clips to the back of the Bino-Pac harness and provides 
a large main compartment with a smaller outer pocket and 
mesh storage area to carry the extra gear required on full day 
hunts. To learn more about the Bino-Pac system, phone (719) 
332-7355.

Hawke Sports Optics designs and manufactures a vari-
ety of scopes speci� cally for the crossbow market. It claims 
to be the largest supplier of crossbow optics for the archery 
industry. Hawke has worked with several manufacturers, 
including Parker and Horton, to develop a Ballistic Reticle 
Calculator, which, when the speed of the crossbow and weight 
of the bolt are entered, gives the exact distance for each reticle 
on the Hawke scope. This program is available by going to the 
Hawke website or by adding an app to your iPad or iPhone.

Brad Bohar, customer business manager and OEM man-
ager, is shown here holding a 12 volt sports light and portable 
battery. Hawke o� ers a complete line of tactical and sports 
lights with various 
colored � lters, suit-
able for predator 
hunting and por-
table power packs 
under the Tracer 
brand. The LEDRay 
GL (shown below) is 
a tactical light with 
a scope mount and 
stock mounted on/
o�  switch. Designed 
for use with a gun or 
crossbow, it is ideal 
for predators. The 
light can be quickly 
released from the 
mount, allowing it 
to be used as a util-
ity or tracking light. 
All mounting hard-
ware is included. 
Learn more by call-
ing (877) 429-5347.
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Josh Noble (right), president of 
Rugged Products Manufacturing 
(RPM), shows o�  the new prod-
ucts from its bow� shing line, which 
includes the All Point System (APS). 
The APS applies the logic behind 
the interchangeable point system, 
which archery has used for years, 
to bow� shing. The ferrule, which 
is mounted to the arrow shaft, fea-
tures a male thread that accepts the 
barbed section of the point, onto 
which the tip is threaded. Tips can 
easily be replaced if worn or dam-
aged but just as easily, the barbed 
section can also 
be replaced. 
This allows the 
bowfisherman 
to change from 
small, light 
barbs to heavier, 
wider barbs in 
seconds. This is 
very convenient 
if a damaged 
barb must be 
replaced. However, it is equally as important if the bow� sher-
man encounters big or small � sh, as it allows him to use the 
proper tip without changing arrows. To learn about RPM’s 
complete � shing line, call (801) 513-3083.

Lennis Janzen (below), owner and designer of Crooked 
Horn hunting essentials, holds a pair of Safari Sneakers. 
Speci� cally designed for hunters who have to get close to their 
game, like bowhunters and muzzleloader hunters, the Safari 

Sneakers slip over 
conventional foot-
wear and fasten 
securely. The thick, 
soft and � eece like 

bottoms help deaden the sound generated as 
the hunter puts his weight on the ground when 
in a spot and stalk situation.

Range� nders have become must have 
tools for the bowhunter and  Crooked Horn’s 
RF Hookup and range� nder holster keeps the 
range� nder within easy reach when needed but 
out of the way when shooting, as shown above. 
All Crooked Horn products are made in the USA. 

For more information on these and other Crooked Horn prod-
ucts, call (877) 722-5872.

Je�  Roe, sales representative for Heads Up Decoy, stands 
in the photo below among the samples of the decoys avail-
able. Movement and noise do not alarm an animal when that 
animal can identify what has caused it. If it sees another ani-
mal, it associates the noise and movement with that animal 
and doesn’t spook. As every hunter knows, you normally do 
not see the entire 
animal but rather a 
portion of the ani-
mal and Heads Up 
Decoys are based 
upon that premise.

The Heads Up 
Decoy is designed 
to be mounted on a 
bow, clamped to a 
tree or stuck in the 

bottoms help deaden the sound generated as 
the hunter puts his weight on the ground when 
in a spot and stalk situation.
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ground. The decoy was designed 
for use by single or double hunt-
ers.  It contains a � exible frame 
and breaks down for easy trans-
portation and storage. Decoys 
available are: whitetail doe, white-
tail buck, cow elk, mule deer doe, 
antelope and turkey. Phone (785) 
621-4797 for more information.

At right, Rob Smallock, 
president of ASAT Camou� age, 
stands among a variety of ASAT 
camo products, including cloth-
ing and blinds. ASAT stands for 
“All Season, All Terrain.” The ASAT 
camo pattern was designed to 
blend in with a wide variety of 
backgrounds in various seasons. 
For 2013, ASAT has introduced 
a lightweight bowhunting jacket 
designed speci� cally for the bow-
hunter and the way he hunts. The 
windproof jacket is loaded with 
pockets to keep important gear 
close at hand but out of the way 
of the bowstring. Smallock said, 
“Our Ultimate Jacket is also a hot 
seller and all of our equipment 
and clothing has a generous built-
in pro� t for the dealer.” To learn 
more about ASAT, call (406) 563-
9336.

Above right, Blake Davis, sales 
manager for Copper John, holds 
the new for 2013 Rut Wrecker 
bow sight (also shown in the inset 
photo at right). The Rut Wrecker features .019 diameter pins 
for greater accuracy. The new, stronger bracket is made from a 
lighter carbon composite, increasing strength while reducing 
weight by 35 percent in comparison to aluminum. The sight 
comes in a three or � ve pin version, with 60 percent greater 
� ber optic length for a brighter pin. An optional light can be 
added if desired. The addition of a compression washer reduc-
es stress and easy glide pin technology allows for smooth 
and easy sight pin adjustment. The Rut Wrecker is available in 
black and three di� er-
ent camo patterns. Call 
(315) 258-9269 for addi-
tional information on all 
Copper John sights.

Patty and Je�  Ervin 
(photo at right) were 
on hand to demon-
strate the Slip System 
by Elk Mountain Gear. 
The Slip System is a 1.9 
pound carbon trekking 
pole that unfolds into an 
umbrella shaped blind 

that can be stuck in the ground, screwed 
into a tree or held in the hand. It can be held 
vertically in the event of bad weather or be 
held horizontally, acting as a blind the hunter 
can hide behind. The trekking pole can be 
out� tted with a camera mount or gun rest. 
Slipcovers, which are sold separately, � t over 
the outside of the umbrella frame and come 
with a variety of di� erent camo patterns as 
well as animal decoys. The slipcovers are made 
from stretch polyester, which has no glare and 
will not rip yet will stretch in multi directions 
for a tight � t and detailed decoy or camo pre-
sentation. The fabric will not absorb water and 
after excess water is shaken o� , the fabric will 
dry in less than � ve minutes. The unit is very 
well designed and constructed and converts 
quickly from a trekking pole to an umbrella 
to a blind. The unit acts as either or both a 
blind and a decoy, depending upon the slip 

cover chosen. While these 
units are very popular for 
the western hunter, they 
have an application for the 
eastern hunter as well. To 
learn more, phone (530) 
305-8324.  

John Redmond, 
president of Nose 
Jammer, was kept 
busy explaining the 
logic behind his 
product to inter-
ested dealers. John 
explained, “An ani-
mal’s ability to smell 

is centered in the olfactory gland found in its nose, similar to 
a human’s. The logic behind Nose Jammer is to overload the 
olfactory gland with a natural odor, making it di�  cult to smell 
a human. This causes no harm to the animal but simply reduc-
es greatly its ability to detect minute scents in the short term.”  

Redmond continued, “We have all encountered a strong 
smell, only to have that smell seem to disappear a short 
time later. What has happened is your nose ‘overloaded’ on 
the strong smell and temporarily shuts down until the con-

centration of odor is dissipated or 
you leave the area. Nose Jammer 
contains vanillin and other natural 
aromatic compounds that have the 
ability to e� ectively jam an animal’s 
sense of smell. These compounds 
are not alarming to game animals 
because they are commonly found 
in trees, grasses and shrubs. The key 
is to deliver these scents at concen-
trated levels designed to overload 
the olfactory gland found in the ani-
mal’s nose.”

Nose Jammer o� ers aerosol cans 

that can be stuck in the ground, screwed 
into a tree or held in the hand. It can be held 
vertically in the event of bad weather or be 
held horizontally, acting as a blind the hunter 
can hide behind. The trekking pole can be 
out� tted with a camera mount or gun rest. 
Slipcovers, which are sold separately, � t over 
the outside of the umbrella frame and come 
with a variety of di� erent camo patterns as 
well as animal decoys. The slipcovers are made 
from stretch polyester, which has no glare and 
will not rip yet will stretch in multi directions 
for a tight � t and detailed decoy or camo pre-
sentation. The fabric will not absorb water and 
after excess water is shaken o� , the fabric will 
dry in less than � ve minutes. The unit is very 
well designed and constructed and converts 
quickly from a trekking pole to an umbrella 
to a blind. The unit acts as either or both a 
blind and a decoy, depending upon the slip 

units are very popular for 
the western hunter, they 
have an application for the 
eastern hunter as well. To 
learn more, phone (530) 
305-8324.  

centration of odor is dissipated or 
you leave the area. Nose Jammer 
contains vanillin and other natural 
aromatic compounds that have the 
ability to e� ectively jam an animal’s 
sense of smell. These compounds 
are not alarming to game animals 
because they are commonly found 
in trees, grasses and shrubs. The key 
is to deliver these scents at concen-
trated levels designed to overload 
the olfactory gland found in the ani-
mal’s nose.”

president of 
Jammer
busy explaining the 
logic behind his 
product to inter-
ested dealers. John 
explained, “An ani-
mal’s ability to smell 
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of spray as well as scent 
wafers. It also o� ers 
laundry and personal 
hygiene products for 
a complete system. 
That's John Redmond 
at right. Call (507) 896-
3138 for more informa-
tion.  

Randy Phillips 
(below), president of Arizona E-Z Fletch, had on display his 
entire line of � etching jigs. Arizona E-Z Fletch o� ers a number 
of jigs for all applications, including the Bolt, which is spe-
ci� cally designed for crossbow bolts. The Bolt applies a radical 
helical to a 2 inch vane that creates more spin in � ight in order 
to increase stabilization of the bolt in � ight and maximize 
downrange accuracy.

Another popular jig is the E-Z Fletch Mini, shown below. 
The Arizona E-Z Fletch Mini is made to � etch vanes up to 2-1/4 
inches in length, with a maximum helical 
for increased and faster stabilization and 
increased accuracy. All Arizona E-Z Fletch 
jigs apply three 
vanes at one 
time, reducing 
� etching time. 
For additional 
i n fo r m a t i o n , 
phone (480) 
961-7995.

Standing behind 
a wall of Bulldog 
Targets is Ray Myers 
(right), part owner. 
Bulldog o� ers a vari-
ety of archery targets 
in di� erent sizes and 
thicknesses. While any 
Bulldog target will 
stop an arrow from 
any bow, the following 
general recommenda-
tions apply. For bows 
less than 350 feet per 
second, a 9-1/2 inch 
thickness is adequate. 
For bows above 350 
feet per second and 
crossbows, a 12 inch thickness is recommended. Range tar-
gets come in 14 inch thicknesses. 

Bulldog’s motto is “Stop’n whatever comes its way!”  
Bulldog claims the secret to its stopping power and easy arrow 
withdrawal is its design, which will not allow shifting of the 
core material. All of Bulldog’s targets carry a lifetime guaran-
tee. The target face is self healing but in the event damage to 
the face occurs, a replacement kit is available. Bulldog claims 
its pricing structure allows for generous margins for the dealer 
and it o� ers free shipping on orders in excess of $1,500. Phone 
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(204) 295-2970 to 
learn more.

Bob Crosiar 
and Joe Jacks 
were all smiles as 
they showed o�  
the new Tight 
Spot bow quiver. 
The best quiver 
on the market 
just got bet-
ter, according to 
Jacks, president 
of Tight Spot. For 
2013, Tight Spot 
replaced the 
foam broadhead 
cup with a no 
foam design. The 
new broadhead 
cup holds any 
style of broadhead securely and because 
the blades do not contact any foam, they 
stay sharper. For those who prefer rear 
opening broadheads, foam cups often 
caused these broadheads to open while in 
the quiver. With the new cup design, this 
can no longer occur. The new “lipped” hood 
insert features a lip that covers the edge of 
the hood, silencing any accidental contact 
between the broadhead and the hard 
polymer quiver hood. For 2013, a larger 
wedge has been added to the Quick Draw 
slot so the quiver can be adjusted for 
smaller diameter arrows. The Tight Spot 
can be adjusted in multiple directions to 
� t within the pro� le of the bow and it can also be positioned 
extremely close to the bow’s riser for optimum balance. 
(photo above)  Realtree Xtra was added this year to the camo 
choices to match the camo � nish on the new Hoyt bows. For 
more information, call 
(406) 388-2546. 

Spot Hogg is not 
only well known for 
manufacturing rugged 
high end quality bow 
sights but also for its 
constant innovation in 
design. Josh Johnson 
(right) of Spot Hogg was 
on hand to help intro-
duce Spot Hogg’s Spark, 
which is new for 2013. 
The Spark is a lighted 
reticle with rheostat 
controlled intensity. The 
Spark comes with the 
choice of four di� er-
ent reticles: crosshairs, 

dot, duplex and hoop. 
The color of the reticles 
can be changed by 
interchanging the light 
source, which is avail-
able in four di� erent 
colors. The Spark fea-
tures a raised bubble 
for accurate leveling 
and multiple alignment 
rings on the face 
for precision cen-
tering regardless of 
peep size or light-
ing conditions. To 
lean more about 
the Spark and 
Spot Hogg’s com-
plete line of sights, 
phone (888) 302-
7768. 

Mike Slinkard 
(right), president 
of HECS Stealth 
Screen, was kept 
busy explaining 
how the technol-
ogy behind this 
concept works and 
why it is important 
to hunters. “All living animals generate and emit an electrical 
� eld,” Slinkard explained. “These electrical � elds are detected 
by other living animals. We have all seen a deer coming in 
seemly relaxed and suddenly they come on alert. While there 
are a number of things that can cause this, the one most over-
looked is the electrical � eld emission we generate. The HECS 
Stealth Screen system is built into a lightweight suit that can 
be worn as an undergarment. Built into the garment is a � ex-
ible grid work, which can be likened to the grid work, which 
you can see in a microwave door window, which prevents 
microwaves from leaking from the unit. The grid work in the 
suit does the same thing to the electrical � eld generated by 
the hunter, thus preventing it from escaping. This reduction in 
electrical � eld prevents the animal from sensing the presence 
of the hunter and keeping them relaxed longer, giving the 
hunter an opportunity for a shot. The system works with all 
game as well as turkeys and waterfowl.”

At the show, HECS had a very e� ective testing mechanism 
that clearly showed the di� erence in projected electrical � elds 
with and without the Stealth Screen system. Sizes run from 
small to XXX large. For � t, you use your T-shirt size as a guide. 
To learn more about this technological advancement, phone 
(541)575-4327. 

Sandy Caster of Blacks Creek is happy to announce that 
as of 2013, all of its gear is made in the USA. “By moving back 
to the United States, we are better able to control our qual-
ity and service our customers,” Caster explained. “Our U.S. 
products are being branded ‘Remedy 7.’ I choose the name 
‘Remedy’ because I feel we all must work to � nd a remedy to 
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the economic situation we face in 
our country and the number 7 is 
the most mentioned number in the 
Bible; hence, the perfect name was 
Remedy 7. I encourage everyone 
to support our country, our people 
and help the made in USA move-
ment grow.”

“Blacks Creek o� ers a complete 
line of over 30 high quality bow 
cases, including the Mathews line,” 
Caster continued. “At this time, we 
have four completely redesigned 
packs in our line as well. Each of our 
packs is speci� cally designed to suit 
a speci� c segment of our customer 
base to best suit their needs.”  Phone 
(208) 455-1996 for complete 
information. 

That's Caster at right with 
one of the � rm's American-
made packs shown in the addi-
tional photo.

Ryan Callaghan, sales man-
ager for First Lite (below), shows 
o�  some new for 2013 prod-
ucts. The Boundary Stormtight 
Jacket is the weatherproof shell 
component of the First Lite lay-
ering system. First Lite claims 
that the Boundary Stormtight 
provides unsurpassed protection against the harshest con-
ditions the dedicated hunter can face. The Boundary uses 
Cocona Technology, which actively moves moisture, there-
by accelerating evaporation, drying faster and keeping the 
wearer comfortable and on the move. Cocona is waterproof, 
lightweight and packable.

Also new for 2013 is the Uncompahgre Pu� y. The Pu� y 
is designed for cold 
weather and low 
activity levels. The 
Pu� y is well insu-
lated and transmits 
moisture to the out-
side of the garment 
for dry comfort. The 
North Branch is a 
soft shell pant in a 
bib style with a deep 
seat. It is lightweight 
and water and wind 
resistant. First Lite 
has also added a 
series of socks and 
gloves to its lineup. 
For additional infor-
mation on all of First 
Lite’s products, call 
(406) 531-0881.

Mark Renner is the inventor 
behind Be The Decoy. “Several 
years ago, I was hunting ante-
lope and had worked to with-
in 90 yards of a buck when I 
completely ran out of cover,” 
Renner said. “I had no choice and I still don’t know why I did 
it but I held my binoculars on my head like a set of horns and 
started to bob my 
head up and down 
like I was feeding. 
The buck looked in 
my direction and 
slowly walked to 
within 20 yards to 
see just what the 
heck I was. That 
got me working 
on the idea of 
decoy head gear,” 
Renner continued. 
“A lot of people 
laugh at the idea 
but I am not the 
� rst one to try it. 
The Indians used 
hides and horns 
to decoy antelope 
and to get close to 
bu� alo years ago 
with great suc-
cess.”  

Be The Decoy 
o� ers a mule deer 
cow, an elk cow 
and an antelope. 
Also available for 
the antelope is a 
brown and white 
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T-shirt to complete the system. The system has been on the 
market for four years and is gaining in popularity as more and 
more hunters are reporting success.  For additional informa-
tion, call (406) 579-1771.

ArrowMat o� ers a complete line of self-healing targets. 
At right, Kim Acker, president of ArrowMat, explained that 
while a self healing target face is initially more expensive, in 
the long run, it is cheaper and cleaner. The foam rubber target 
material attaches easily to any backstop, is 100 percent water-
proof and is suitable for indoor or outdoor use.

The targets are available in a variety of sizes, with a wide 
selection of standard faces as well as animal targets and game 
faces to add variety to practice sessions. Custom target faces 
can also be produced to suit any special need or promotion. 
Store names or logos can also be added to target faces. All that 
is required is a high resolution image.   Phone (800) 920-6035 
for additional information. 

Chris Rager of Flying Arrow Archery shows o�  his new 
Toxic broadhead below. The Toxic is designed to cut three 
holes in the animal, producing a devastating wound and blood 
trail. While some show attendees loved the head, others were 
skeptical, as this logic has been tried several times in the past 
with little success. However, the Toxic broadhead cannot be 
compared with earlier versions of a similar design, as it is truly 
di� erent. First of all, the original “hole cutter” broadheads tried 
to produce a cut by pushing the entire ring into the animal at 
one time. The blade struck the animal with the blade parallel 
to the animal’s body.  The blades on the Toxic broadhead are 
tapered to produce a gradual cut similar to a conventional 
broadhead. Early versions of the “hole cutter” broadheads had 
solid rings, which tended to plug up as they passed into the 
animal. The blades on the Toxic broadhead are split on the 
outside diameter and incorporate an inside single taper, which 

allows the blade to � ex as it 
passes through the animal, 
greatly reducing the ten-
dency of the ring to plug. 
These design features set 
the Toxic broadhead apart 
from earlier versions of 
“hole cutting” broadheads 
and it deserves a serious 
look. The Toxic is now avail-
able in a 100 grain model 
and the .025 inch thick 
blades are easily replace-
able. For more information, 

call Flying Arrow Archery at (855) 
764-4394.

Above, Bill Mehaffey (left) 
and Cameron Nygist of October 
Mountain Products (OMP) hold 
a compound bow out� tted with a 
predator light and OMP’s bow� sh-
ing rig with AMS Bow� shing reel 
and Light-Stryke Bow� shing Laser 
Sight. OMP o� ers an extensive line 
of bow cases and archery acces-
sories and a complete line of bow-
� shing gear. Bow� shing is enjoying 
a boom in many areas of the coun-
try and it presents excellent sales 

opportunities for dealers. 
For the serious bow� sher-
man, OMP o� ers its Light-
Stryke Bow� shing Laser 
Sight, which is sure to 
put more � sh in the boat. 
Because the laser light is 
de� ected by the water to 
the same degree as the 
image of the � sh is to the 
bowfisherman, there is 
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no longer any need to hold 
low to compensate. Simply 
put the laser dot on the � sh 
and � re. It couldn’t be much 
easier. New for 2013 is the 
Splashlight Bow� shing Light 
System, shown at right. The 
rechargeable light system mounts directly into the stabilizer 
receiver tap and is activated with a switch mounted on the 
bow. The Splashlight makes nighttime bow� shing fun and 
easy. To learn more 
about these and other 
o� erings from OMP, 
call (717) 653-9074. 

Brian Anderson, 
dealer specialist from 
Prime, was on hand 
to show o�  the new 
Prime bows and edu-
cate dealers on the 
advantages of Prime’s 
parallel cam technol-
ogy. Prime’s parallel 
cam technology is 
designed to reduce 
cam lean with the introduc-
tion of dual string tracks. 
Prime claims the dual track 
system increases cam stabil-
ity and minimizes right and 
left arrows. The new PCX cam, 
shown in the photo at right, 
is 7 percent wider than the 
previous PC cam, increasing 
smoothness and e�  ciency. 
New in Prime’s lineup for 2013 is the Impact, with a 35 inch 
axle-to-axle measurement and a 6.25 inch brace height. It 
delivers a 340 foot per second IBO speed and tips the scale 
at 4.5 pounds. Call (866) 456-8836 for additional information.

Deb Peck and David Reeves (below) of Shooting Star 
Archery Products enjoy a lighter moment at the 2013 NABA 
show. Shooting Star Archery carries a large selection of bow 
cases, quivers and archery accessories. With the growing 

demand for color, Shooting Star o� ers much of its inventory in 
bright and attractive colors well suited for women and youth. 
Shooting Star proudly manufactures all of its products in the 
USA. Contact Shooting Star at (866) 460-0092 for more infor-
mation.

D u s t i n 
Wardell, national 
account man-
ager for Black 
Gold, helps Pam 
Stinson from 
Dave’s Sports 
Shop finalize 
her order. New 
for 2013 is the 
Ascent Ambush, 
a single pin sight 
on which the ele-
vation is instant-
ly adjustable, 
with a large dial 
designed to give 
bowhunters tar-
get sight accura-
cy. The sight fea-
tures a rear facing 
yardage scale to 
allow the shooter 
to make the sight adjustment with a minimum of movement 
and to check at a glance the yardage at which the sight is set.

Also new for 2013 from Black Gold is the Widow Maker 
shown above, which features inch wheel horizontal and vertical 
gang adjustment. The Widow Maker is available in either four 
or � ve sight pins and features a large adjustable level, allowing 
the shooter to easily adjust the second axis. Black Gold’s Sky Coil 
gathers light from above, providing the exact pin brightness 
to match the conditions. The Sky Coil uses PhotoChromatic 
Technology, which 
automatically dark-
ens in bright light 
to prevent pin halo. 
All of Black Gold’s 
sights also incor-

porate inter-
changeable 
fluorescent 
pin guard 
rings for fast 
and accu-
rate target 
acquisition. 
For addi-
tional infor-
mation on 
Black Gold’s 
c o m p l e t e 
line, call 
(406) 388-
9060. 
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Jace Johnson (above 
left), sales representative 
from Grim Reaper, was kept 
quite busy writing broadhead 
orders. In areas where cross-
bows are legal, the X-Bow crossbow head shown above is 
very popular. It now delivers a 1-1/2 inch cut and has been 
tested at over 400 feet per second. The X-Bow comes in both 
the Razortip and the Razorcut SS in either 100 or 125 grains. 

Grim Reaper o� ers a wide selection of heads in a variety 
of weights and tip con� gurations as well as cutting diameters. 
All Grim Reaper mechanical broadheads are packed with a 
matching practice heads. Learn more by calling (877) 474-
6732.

M a r k e t i n g 
Manager Kurt 
Howard (left in 
photo at right) 
and Rockie 
Jacobsen, owner, 
were busy dem-
onstrating all the 
calls designed and 
manufactured at 
Rocky Mountain 
Hunting Calls 
and Supplies. 
Rocky Mountain 
carries a complete 
line of diaphragm calls incorporating the Palate 
Plate, which was invented by Rockie Jacobsen. 
Also included in the line are elk and predator calls 
plus various call accessories. For more information, 
phone (208) 935-2580.

Big Green Targets o� ers a wide variety of 
block and bag targets in various sizes, as you can 
see at right. Big Green Targets claim easy arrow 
removal while stopping arrows from today’s high 
speed bows and carbon arrows. Made from 100 
percent recycled materials, Big Green Targets are 
environmentally friendly and 100 percent made 
in the USA. Big Green o� ers specialty targets for 
broadheads and crossbows as well as air guns. For 
additional information, call (888) 390-5548.

The goal 
of Field Optics 
Research is to 
become the � rst 
choice when peo-
ple look for optical 
accessories. In its 
lineup of gear are 
these Eye Shields, 
a simple yet e� ec-
tive device that 
� ts on a binocu-
lars’ eye piece and 
forms a � t between 
the binoculars and 
face. These winged 
cups eliminate all side light, 
enveloping the eyes in total 
darkness. Not only does the 
Eye Shield provide a com-
fortable � t but it greatly 
enhances the view through 
the binoculars by allowing 
the eye to focus only on 
the light coming from the 
image, increasing image 
sharpness. Its Rapid-Release 
Bino Adapter allows a pair 
of binoculars to be mount-
ed on a tripod for hands 
free viewing, as shown at 
right. A quick release mount 
allows the binoculars to 
be removed in seconds 
when required. Field Optics 
Research also o� ers a modular binoculars harness and pack sys-
tem, which allows the solid, hands free viewing mount of a tri-
pod while giving the viewer full mobility. Field Optics Research 
also o� ers the POCK, which stands for “Pocket Optics Cleaning 
Kit.” The POCK measurers less than 2 inches square and easily 
� ts into a pocket or pack or can be clipped to a pair of bin-
oculars, camera or gun strap. The POCK contains a Micro� ber 
cloth, a 100 percent goat hair lens brush, optics quality lens 
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cleaner solution and a 
cotton swab, all with-
in a weather resistant 
pouch. The POCK has 
everything needed to 
clean optics in the � eld 
under any conditions. 
For information on all 
Field Optics Research 
products, phone (801) 
420-0282.

Ruthie Lile of 
Trophy Taker is shown 
at left helping a dealer 
with an order. In addi-
tion to the line of arrow 

rests for which Trophy Taker is well known, it also o� ers sev-
eral models of broadheads. Last year, it introduced the Ulmer 
Edge, a rear deploying 
mechanical broadhead 
with blades that lock 
together when open 
and then swivel as a unit 
to slip around heavy 
bones. For 2013, the 
Ulmer Edge is now avail-
able in a Deep 6 version. 
Also new is a 125 grain 
stainless steel model. 
Call (406) 826-0600 for 
more information on 
Trophy Taker’s complete 
line of products. 

Brian Cook (left in 
photo at right), nation-
al sales manager and 
Paul Bybee, vice presi-
dent of sales for Patriot 
Crossbows, hold two of Patriot’s current 
models. Patriot Crossbows, which are new 
for 2013, o� er four models, are dealer only 
bows and carry a lifetime warranty. Call 
(727) 364-3218 for more information.

Todd and Kristy Williams (right), own-
ers of X-Factor, take a short photo break 
from their busy show schedule. X-Factor 
o� ers a variety of sound and vibration 
dampers and for 2013, X-Factor intro-
duced its Xtreme Bow Hanger, which not 
only holds the bow at the ready position 

but incorporates an extra hook for the hunter’s backpack. Also 
new for 2013 are colored Xtreme Stabilizers. “The introduction 
of the Xtreme Stabilizer was driven by our customers’ desire 
for a shorter stabilizer with ‘bling,’” Todd said. The Xtreme 
Stabilizer is available in 4.75 and 6.75 inches in length and 
weights of 5.5 and 7.2 ounces respectively. Contact X-Factor 
for a list of available colors as well as information on its com-
plete product line by calling (770) 874-0390.   

No Limit Archery o� ers the Grave Digger broadhead, a 
brainchild of Dale Perry. Shown below, the Grave Digger is a 
combination of a cut-on-contact and an expandable broad-
head. The cut-on-contact � xed blade has a 1 inch cut while the 
expandable blades open to a full 1-3/4 inch cut. The head is 
made from 7075 aircraft aluminum and features blades made 
of 420 stainless steel. The Grave Digger is presently available 
in 100 grains. A 125 grain model will be available in mid-2013. 
Phone (661) 714-2229.

cleaner solution and a 
cotton swab, all with-
in a weather resistant 
pouch. The POCK has 
everything needed to 
clean optics in the � eld 
under any conditions. 
For information on all 
Field Optics Research 
products, phone (801) 
420-0282.

Trophy Taker
at left helping a dealer 
with an order. In addi-
tion to the line of arrow 
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