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Combining our NEW 165-pound PLT™ bow assembly 

with our NEW FSB™ stock assembly fitted with our wrapped 

carbon fiber barrel, the all NEW Vapor™ is the fastest, lightest 

and most technologically advanced crossbow TenPoint has 

ever created.
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RAIDERCLS

Proof that good things come in small packages, the Stealth SS 

is a shorter, lighter, and more powerful version of our award-

winning Stealth XLT. At just 34.4-inches long, it is the most 

compact crossbow TenPoint has ever built.

With an economical variation of TenPoint’s award-winning Compact 

Limb System (CLS) bow assembly, this high-octane crossbow has no 

peer. Now offered in lightweight, ACU-52-ready Standard Package.165 LB Draw Wt.

6.8 LB Bow Wt.

360 FPS       121 FP KE

with 420-grain Pro V22 Arrow
180 LB Draw Wt.      7 LB Bow Wt.

330 FPS       101.6 FP KE

185 LB Draw Wt.

6.8 LB Bow Wt.

352 FPS       102 FP KE

with 370-grain Pro Lite Arrow
TenPoint’s NEW Parallel Limb Technology sets a 

new benchmark in crossbow design, measuring 

a sleek 12.6" axle-to-axle when cocked.Scan to see the 

NEW Vapor in action.
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10 COVER STORY Little Arrows, Big Power
Pat Meitin hunts extensively with the equipment he writes 

about, so we asked him to bring readers up to speed on these 
skinny little arrow shafts that pack big killing power. � e big 
bear on the cover was taken with the aid of an Easton Axis and 
a recurve bow. � e giant elk whose punctured shoulder blade is 
shown below fell to a Victory Armor Piercing shaft.

April 2013                                     Volume 17         Number 3

Read ArrowTrade online at arrowtrademag.com or arrowtrademagazine.com

6 From � e Publisher
ArrowTrade's secret weapon.

8 Product Showcase
Spypoint gives you the ability 

to have super hearing.

26  New Products Roundup
Editor Tim Dehn details four 

dozen new and improved items, 
including this futuristic Razr 
crossbow from Barnett.

48  ATA News Brief
Building a community archery 

park can bring people together. 
So can rebuilding one.

50  Archery Out� tters 
Tom Watson followed the 

faded signs to a real treasure 
on the South Dakota prairie: a 
full service pro shop with a wide 
selection of merchandise and 
both indoor and outdoor ranges. 
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62  TenPoint Stealth SS Test
TenPoint redesigned one of its 
most popular models to create 
the Stealth SS. It's inches shorter 
and about a pound lighter than 
the model it replaces. It's also one 
of the top performers ever in the 
demanding series of objective 
tests conducted by Jon Teater.

68  Selling � e Four Layer 
Scent Control System              
Jason Herbert's � rst article for 
ArrowTrade looks at the wide 
array of products that can help 
hunters lower their scent and 
increase their harvest.

80  Finding a Home in Retail
Mark Copeland considers him-
self blessed to be working where 
he is now, at the big Jay's store in 
Gaylord, Michigan. By Tim Dehn.

86  What's New for 2013 
in Traditional Archery?              
Todd Smith covers the gamut of new products for the traditional 
archer, from the latest carbon riser bows to a new line of a� ordable 
leather goods by TradTech.

96  Focus on Safety
 We hate to nag but have you done that government mandated 
safety plan yet?  Our columnist can guide you through the work.

98  Product Directory

100  Modern Bow Cases O� er Protection and Storage
Bow cases can carry a lot more than a bow these days. Mike 

Raykovicz details the wide range of choices in the hard and soft styles.

114  Today's Bowhunters Want Color with � eir Camo
Business Editor John Kasun explores the growing importance of 

color in designing bows and archery accessories.

124  Show Floor Coverage from NABA's Reno Event
More of the product coverage ArrowTrade is known for, this time 

from the relaxing venue of the National Archery Buyers Association.

140  Anthony Barnum's Mid-Level Bow Evaluation
We tested half a dozen mid-priced models, which compare very 

favorably in performance to the top-price models of a few years back.

158  Larry Wise on Setting Peeps and Pins
One of the most important services an archery retailer can o� er is 

getting sight pins and peep sights set correctly for customers.

170  Lighter Side: Make a Noise Like a Carrot
For our Business Editor John Kasun, humor just comes naturally.
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I started writing for publications back in high school and like 
to think I have a gift for language. In fact, outside of bowhunting 
season my favorite way to relax is by reading a good book. 

So the idea of taking on a copy editor to help me polish the 
material that appears in ArrowTrade was at � rst a little threaten-
ing to me. Did it matter that I’d long ago forgotten how to diagram 
a sentence or just what was meant by a participle, past participle 
and perfect participle? I told myself I knew what sounded right, 
even if I didn’t know why it sounded right. I could see the need 
for additional proofreading help, however, as the page count and 
work load rose on our small sta� .  So I bowed to the wishes of 
my graphic designer daughter, Anne, and gave her friend Rachel 
Givens an opportunity to go over some of our copy. Rachel is a 
recent graduate of the College of St. Benedict, here in Minnesota.

� e � rst article Rachel turned in had more corrections than 
we had typically been making to an entire issue. A few, very few, 
were due to her not being familiar with some industry-speci� c 
terms. � e others were due to our writers, myself included, being 
more familiar with the bowhunting industry, good retail prac-
tices and archery equipment than we were with the rules of the 
English language. 

It wasn’t very long before I decided Rachel needed to go over 
our articles as soon as they were written, not just right before 
we went to press with them. With the possible exception of this 
column, which always seems to be written at the last minute, just 
about every word in this publication has been scrutinized by our 
new copy editor. It’s no exaggeration to say we could not have 
mailed this 172 page issue on time without her help, an issue that 
I’m thankful to say, drew 25 percent more ad support than the 
April 2012 issue. It’s also signi� cantly higher in circulation than 
just a year ago, thanks to the hard work of circulation manager 
Winnie Eicher.

ArrowTrade is growing, in sta� , in page count and in adver-
tising support. If you’re one of the few hold-outs in the industry 
that hasn’t been supporting this publication, I’d encourage you to 
come on board. Give Matt Granger, our advertising director, a call 
at (888) 796-2084 or by email use rmattgranger@yahoo.com.

Tim Dehn

Our Secret Weapon

ODOR ADSORPTION
MORE THAN CARBON
40% 200%

MORE THAN ZEOLITE

LIGHTER • LONGER • STRONGER

ODOR ADSORPTION
MORE THAN CARBON
40% 200%

MORE THAN ZEOLITE

UP
TO

UP
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The EEM4-25-C ear-
mu� s from Spypoint amplify 
sounds up to 10 times so you 
can hear animal sounds, 
voices and leaf noises from 
a much greater distance. 
Four microphones provide 
true 360 degree directional 
sound. You can even plug in 
the included external micro-
phone and run it outside of 
your blind.  Each side of the 
set has an independent volume control, allowing hunters 
who have some hearing loss in one ear to � ne tune the 
settings. For gun hunters, these microphones also provide 
sound active compression, to reduce gun shots and other 
loud noises to safe levels. Reach the manufacturer by call-
ing toll free to (888) 779-7646 or visit spypoint.com.

Carter Enterprises 
introduces the sweetest 
shooting back tension 
hinge release it has 
ever developed. � e 
Honey has a new posi-
tive safety engagement 
and disengagement 

allowing you to safely draw or let down your bow without 
the stress of a mis� re. � e Honey also incorporates a brand 
new � oating hinge head design that allows you to anchor 
however you like before disengaging the safety and mak-
ing your shot. � is new � oating head assures consistent 
alignment and repeatable execution for nock crushing 
accuracy. � e speed of the release is easily adjusted with 
the new adjustable sear engagement. � e head has an 
integrated magnet to assist in the self-returning hook so 
you can easily be ready for the next shot. � e Honey has a 
comfortable handle and will be available in three or four 
� nger, as well as, large and small sizes to aid in � tting every 
size hand. Reach Carter at 208-624-3467.

� e Extreme 360 Stabilizer System from Extreme Archery 
enables the archer or bowhunter to adjust the system to his 
or her individual shooting and aiming style. � is new system 
has the ability to add or subtract weight from all four quad-
rants of the bow as well as adjust to total mass weight of the 
entire system to work equally well for back tension or free 
aim shooting styles. “Constructed from hi-modulus carbon 
and machined aluminum components with 360 degree 
cushions, this system provides the ultimate adjustability and 
vibration dampening available,” the company states. “If you 
want to truly “custom � t” your bow then there is only one 
choice, the Extreme 360.”

Reach Extreme Archery at (606) 928-9447.

Spypoint Ampli� es Hearing

Carter Introduces Sweet New Release

Extreme Stabilizer Gives Balance Control

Bohning Chameleon Better � an Ever

Catquiver Mini Gets Updates
Rancho Safari 

made several impor-
tant improvements to 
its proven CatQuiver 
Mini for 2013, mak-
ing it more comfort-
able, functional and 
streamlined. It’s shown 
being worn by a bow-
hunter clad in the � rm’s 
Shaggie suit.

� e CatQuiver Mini 
was developed from 
the original CatQuiver 
design, a back-quiver/
daypack. Up to eight 
arrows are pressure-� t-
ted between nock and 
point tip, with � etch-
ings safe from damage 
or wet weather inside a protective, foam-� lled hood. 

� e CatQuiver Mini was designed for bowhunters want-
ing something simpler and lighter, a bare-bones CatQuiver 
without the attached pack. Improvements for 2013 include 
all-new, detachable waist belt to keep the CatQuiver Mini 
in place while bending beneath obstructions, climbing 
rough terrain or kneeling for a shot. � e belt also provides  
more positive arrow removal and return.  A wider shoulder 
strap improves comfort and is impervious to the elements.  
Original features such as � eece-covered, felt-lined � etching 

hood and broadhead cradle and � eece-
covered, high-grade aluminum frame/
adjustment bar remain. 

CatQuiver Mini quivers are American-
made and available in most popular cam-
ou� age patterns from Realtree and Mossy 
Oak, plus the True Timber and propri-
etary Jeri� age patterns. � e MSRP  is 
$59.95. Call the � rm at (760) 789-2094.

Bohning has made a number of improvements to the 
Chameleon Bow Quiver, named for its ability to accept 
interchangeable camo plates as shown. Instead of a two-
piece soft snap mounting system, the quiver now mounts 
with a quiet lever lock system. Flip the lever to lock the 
quiver to your bow, or release it and the quiver 
slides easily out of the mount. � e stem design has 
been modi� ed to increase the space between the 
hood and the � rst retainer, giving � xed blade broad-
eads more room for easy in and out. � is American-
made, customizable quiver lets you adjust the ver-
tical mounting position by 5 inches and is priced 
at $54.81 in the 3 arrow design, $64.60 in the � ve. 
Reach Bohning by calling (231) 229-4247.

WEB

WEB

INTRODUCING NEW SPIDERWEB SAFETY APPAREL FROM SCENTBLOCKER.    
A WHOLE NEW CATEGORY OF TREESTAND SAFETY-READY GEAR THAT SETS THE NEW 
BENCHMARK FOR SAFETY AND COMFORT. NO STRAPS, BUCKLES, NOISE, WEIGHT OR HASSLE.   

WITH PATENTED
TREE SPIDER®

SAFETY TECHNOLOGY
CERTIFIED TO TMA® STANDARDS

BY AN INDEPENDENT TESTING LABORATORY

NOTHING GETS YOU CLOSER.
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Tom Jennings, 88, a pioneering 
icon of the archery world, passed away 
quietly February 25, 2013 in Columbia, 
Missouri.

Jennings was a visionary, a pio-
neer, a creator and evolutionist who 
saw promise in another man’s inven-
tion and quickly recognized the poten-
tial of the compound bow, the archery 
tool that was to sweep the country and 
changed the face of the industry.

In the 1950s and 60s Jennings was 
a world class bowyer with the talent 
to produce high performance recurve 
bows so exceptional that his Citation 
won a world championship and many 
others won high level tournaments.

In later years, Jennings’ identifying 
Mississippi Gambler hat, as he liked 
to call it, personi� ed his adventurous 
and sometimes gambling personal-
ity. Upon testing the new sample com-
pound bow, he immediately discon-
tinued producing his decades-old bow 
line and surged into improving and 
developing the compound bow. It was 
a gamble but an intelligent gamble. 
Tom felt it was not a gamble at all; it 
was a sure bet. 

Many other national bow manu-
facturers had passed over the inven-
tion of the newly patented bow but 
Jenning’s genius saw di� erently; thus, 
Jennings Compound Bows Corporation 
was born.

Jennings always believed that 
form preceded art, so he was not con-
cerned with the presence of cables and 
wheels; he believed that the superior 
performance would quickly attract 
and appeal to serious bow shooters 
and he could not have been more cor-
rect. What he did a� ected the entire 
industry and all others who skipped 
over this product soon got on the band 
wagon because the guy in California, 
Tom Jennings, was winning followers 
everywhere.

Part of Jennings’ personality was 
to not be concerned with patenting 
his own innovations; rather, he sim-
ply stated, “We will keep ahead of the 

competition and by the time they catch 
up to our idea, we will be on a new one”. 
Although he passed up the opportunity 
for more, he did have seven patents 
but he always said his failing to apply 
for the cable guard patent, which he 
developed, was a company mistake. 
Probably his most utilized patent was 
the adjustable draw length wheels, 
cams and eccentrics currently o� ered 
on about every compound bow being 
manufactured.

Jennings was not only a creative 
mind; he was an avid shooter and fan 
of archery. For him, it all started when 
he was an 11 year old boy scout and the 
bug bite lasted his lifetime. He logged 
hundreds of hours of � ight time as 
a licensed pilot, attending bowhunts, 
archery events and tournaments. He 
truly loved the game and never tired 
of shooting his own creations. Every 
o�  ce he worked from as o�  cer and 
engineer of his company had archery 
targets within or outside the building 
where he could easily pick up a bow 
and try some shots. He truly loved 
the sport and dedicated his life to it. 
He was deservedly inducted into the 
National Archery Hall of Fame in 1999.

Without Jennings’ early pursuit 
of the compound bow, it quite likely 
may have taken decades longer for it 
to enter the market and maybe never 
would have swept it as the Jennings 
Compound bow did in the 1970s. In 
that period, bowhunting license sales 

escalated quickly and much of the rea-
son for that was the higher perfor-
mance of the compound bow, which 
produced higher harvest ratios in the 
bowhunting world. Tom believed suc-
cess breeds motivation and he proved 
it by providing an industry changing 
product sought by all archers.

Jennings attended hundreds of 
archery events and never turned down 
autograph requests. He was a simple 
but highly dedicated man with an intel-
ligence that seldom comes along. Tom 
Jennings had a very large following and 
his bows of 30 and 40 years ago are 
still seen in the hands of bow shooters 
around the country. He had thousands 
of fans and was rightfully loved by all. 
� ose who touched Jennings and knew 
him well all had the highest respect 
and regard for his integrity and hon-
esty; he was a one-of-a-kind person 
with few peers.

Jennings was a tough old bird who 
scrapped it out until the end and he 
will be missed. He truly was the “Father 
of the Compound Bow.” He may not 
have invented it but like a stepchild 
without a blood parent, Jennings took 
it over as an infant, raised it carefully 
with tender loving care and looked 
over it until maturity and it was always 
his child.

Tom Jennings went where there 
was no trail and he left a path.

(Jennings was a lifetime mem-
ber of the NRA and asked that dona-
tions on his behalf be sent to the NRA 
to aid in continuance of the Second 
Amendment.)

By Sherwood Schoch

Tom Jennings (left) with longtime friend 
Sherwood Schoch.

competition and by the time they catch 

Tom Jennings (left) with longtime friend 

Compound Bow Pioneer Jennings DiesCompound Bow Pioneer Jennings DiesCompound Bow Pioneer Jennings Dies
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Brandon Reyes (right), director of marketing for T.R.U. Ball 
Release and Axcel Sights, presents Reo Wilde of Pocatello, 
Idaho  with $5000 for his recent World Archery Festival Vegas 
Shoot Win. This is Reo’s third victory in the same tournament, 
tying him with the most wins for all time. This is T.R.U. Ball Release 
and Axcel Sights’ fourth straight victory at the Vegas Shoot in the 
Championship Men’s Unlimited Division. Reo was using the New 
2013 Achieve CXL Target sight and the T.R.U. Ball HT Pro three � n-
ger back tension release.

Specialty Archery is pleased 
to announce the recent asset pur-
chase of True Spot scopes, formerly 
of Princeton, Minnesota. Michael 
Anderson, Specialty Archery general 
manager, stated, “We are extremely 
excited with the opportunity to pur-
chase True Spot scopes.  � e original 
True Spot lens, with its magni� ed cen-
ter grind, has helped many archers 
overcome target panic.  By using a True 
Spot lens, the archer is able to focus 
on the spot he wants to hit and not 
on an aiming dot or pin.  True Spot’s 
new Double Vision lens system builds 
on that same aiming philosophy but 
adds greater � exibility with its two lens 
system.  With Specialty Archery’s repu-
tation in the industry for manufactur-
ing high-quality scopes and lenses, the 
acquisition of True Spot was a logical 
decision.  We look forward to develop-
ing both the True Spot and Specialty 
Archery product lines in the future.”

About Specialty Archery:
Specialty Archery is a precision 

archery equipment manufacturer 
based out of Spencer, Iowa.  Specialty 
Archery is well-known for its high qual-
ity scopes and lenses for 3-D and target 
archery competitions, as well as its 
competition and hunting stabilizers, 
Bodoodle arrow rests and many other 
archery accessories.  Specialty Archery 
is best known for its replaceable aper-
ture peep system, clari� ers for target 
archers and veri� ers for older archers 
who need some assistance in seeing 
their sight pins clearly.  � e Specialty 
Archery product line includes a wide 

variety of products, which can be used 
to suit a wide variety of archery needs, 
from the competitive archer to the 
hunter.  

In the future, please direct all cor-
respondence for True Spot Scopes to 
Specialty Archery’s contact informa-
tion below: 

(712) 580-5762 or email: mander-
son@specialtyarch.com.  

Brandon Reyes (right), director of marketing for T.R.U. Ball Licking branches are used More Often 
and for Longer Periods than mock scrapes

 for just $39.99 Retail

Plymouth, WI • 920.526.3111  •  www.WhitetailR.com

Licking branches are used More Often

Patent Pending

Specialty Archery Buys True Spot AssetsSpecialty Archery Buys True Spot AssetsSpecialty Archery Buys True Spot Assets
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Responding to growth, Kinsey’s 
has added a new sales manager posi-
tion, hiring outdoor industry veteran 
Gene Lagomarsino, to assume the role.

“Gene brings a great amount of 
outdoor and archery industry experi-
ence to his role as sales manager for 
Kinsey’s,” Rick Kinsey, vice president 
of sales, said. “His expertise will be 
a great addition to the Kinsey’s team 
and will help us to continue grow-
ing.” Lagomarsino joined the team 
with an extensive background in the 
outdoor industry, having worked with 
prominent companies such as Gander 
Mountain, L.L. Bean and Dick’s 
Sporting Goods.   

As sales manager, Lagomarsino 
will focus on the development and 
execution of sales plans that span the 
entire Kinsey’s distribution business. 
In this role, Lagomarsino will also work 
closely with targeted key accounts to 
implement cooperative growth initia-
tives intended to strengthen new and 
existing retail partnerships.  

A long-time bowhunter and avid 
dog trainer, Lagomarsino’s roots are in 
Maine, where he served as president 
of the Maine Bowhunters Association. 
With a big move in front of him, 
Lagomarsino’s journey to Kinsey’s 
remains positive. “I am looking for-
ward to being in a new part of the 
country and continuing to work in the 
outdoor industry,” Lagomarsino said. 

“Kinsey’s has a great reputation and 
that can only happen if you have great 
people working for you, so I’m looking 
forward to becoming a part of this great 
team as well as meeting the challenge 
of taking Kinsey’s to the next level in 
the industry.”

About Kinsey’s
Kinsey’s is a leading distributor 

to the outdoor and archery industry. 

Carrying more than 18,000 products 
from more than 400 vendors, the com-
pany o� ers domestic retailers a wide 
array of products and services includ-
ing a 1,000 page catalog, an online 
ordering system, a renowned cus-
tom � etching program and more. � e 
company owns innovative consumer 
brands including October Mountain 
Products, Fin Finder and Mountain 
Man Gear. 

Gene Lagomarsino � lls the new sales 
manager position at Kinsey’s.

Pictured from left to right during the ATA Show Award Ceremony are: Guy  Rowzie, 
vice president of Parker; Rob Mason, president of Parker; Glen Harper and Billy Nicar of 
Greentop and Jim Wynne,  regional manager for Parker.

Gene Lagomarsino � lls the new sales 
Pictured from left to right during the ATA Show Award Ceremony are: Guy  Rowzie, 

Kinsey’s Archery Adds Sales ManagerKinsey’s Archery Adds Sales ManagerKinsey’s Archery Adds Sales Manager

Parker Honors Greentop Parker Honors Greentop Parker Honors Greentop Parker Honors Greentop Parker Honors Greentop Parker Honors Greentop 
as Top Dealer for 2012as Top Dealer for 2012as Top Dealer for 2012

Parker Bows, a leading manufac-
turer of high quality compound bows, 
crossbows and crossbow accessories, is 
proud to recognize Greentop Hunting 
& Fishing, of Richmond, Virginia, for 
being the number one Parker dealer in 
the USA for 2012. 

Out of over 1,000 independent 
Parker dealers across the United States, 
Greentop was the number one Parker 
dealer in 2012. Greentop, which has 

served the Richmond, Virginia area for 
over 60 years, experienced signi� cant 
growth over the past year, with expan-
sion into a 67,000 square foot facility 
to better serve the surrounding area. 
“� is is a true testament to the expert 
customer service and salesmanship 
they provide their customers,”  Rob 
Mason, president of Parker, said as the 
award was presented during the 2013 
ATA Show in Louisville, Kentucky.
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Strother Archery now has coast to 
coast sales representation. With 2013 
being the fourth year in the young 
company’s history, it is also a year of 
ful� lling the bow company’s commit-
ment to better servicing its customers 
(dealer and consumer) with its new 
sales additions.  

“Our goal was to partner with a 
team of professionals that had existing 
parallels in the archery equipment cat-
egories and has established relation-
ships throughout the archery dealer 
networks, both in the United States and 
abroad,” Dan O’Hare, vice president 
of marketing and brand management, 
stated.   Below is a listing of sale reps 
and the territory they cover.

Central to the East USA   
William Gartland & Assoc.
Bill Gartland Sr.—(Cell: 330-

207-2453), email: wgartl8113@aol.
com), Brian Osterwalder—Michigan, 
NW Ohio (Cell: 567-230-6789), Matt 
Katzfuss—Wisc., UP Michigan (Cell: 
608-345-7746), Matt Stivarious—
Minn., N and S Dakota (Cell: 608-
317-2277), Bill Gartland Jr.—W. Penn, 
West Virginia (Cell: 440-463-1335), 
Jody Baugh—Kansas, Missouri (Cell: 
417-850-2039), Jonathan Coggin—
Alabama, Mississippi, W Tenn. (Cell: 
256-682-6935), Al Fair—Oklahoma, 
Texas (Cell: 405-627-9899), Mark 
Jenkins—Arkansas, Louisiana (Cell: 
501-454-0025), John Matter—New 
York, New Jersey (Cell: 412-680-1370), 
Joe Miller—W Pennsylvania (Cell: 412-
551-2428), Ken Morris—Connecticut, 
Maine, Massachusetts, New Hampshire, 
Rhode Island, Vermont (Cell: 570-817-
1833), Je�  Roe—E Penn., New Jersey, 
Maryland, Delaware, Virginia (Cell: 
717-571-9872), Jon Rora� —Illinois, 
Nebraska, Iowa (Cell: 563-599-3922), 
Steve Waschka—Florida, Georgia (Cell: 
321-693-8693), Jamie Wilson—N and S 
Carolina, E Tenn., Virginia (Cell: 910-
520-8581).

West, Hawaii & Alaska
Elite Outdoor Sports
Todd Curell—Colorado, N Utah, 

S Wyoming (Cell: 517-420-2212), Rich 
Sandstrom—Washington, Oregon, 

Alaska (Cell: 253-678-4014), David 
Diekmannn— California, Nevada (Cell: 
310-804-8200), Wade Shults—Arizona, 
New Mexico, S Utah, SW Colorado (Cell: 
970-629-9210), Sam Soholt—Montana, 
N Wyoming, Idaho (Cell: 605-321-5983, 
email: sam@eliteoutdoorsports.com).

Ohio & Indiana
Parr Assoc.: Scott Parr—Ohio & 

Indiana (Cell: 810-908-8582)

International 
Rugg-Hill Assoc.
Paul Hagg & Philipp Brandis—All 

International, except Canada (Cell: 43 
7667 21930 and 43 6505 228946, email 
o�  ce@rugghill.com).

Please welcome the Strother Sales 
Team into your shops and learn about 
the 2013 Strother Archery lineup of 
bows.

Strother Has Nationwide Sales CoverageStrother Has Nationwide Sales CoverageStrother Has Nationwide Sales Coverage

Maxima Media LaunchesMaxima Media LaunchesMaxima Media Launches
Maxima Media, creators of the 

Hyper-Communication Network for 
today’s social and digital media solu-
tions, is seeking additional clients for 
its full service marketing agency.

Headquartered in Friendship, 
Wisconsin, the company’s client base 
includes the archery, shooting sports, 
outdoor television and travel indus-
tries. Maxima Media will actively seek 
new clients that are looking to enhance 
their message penetration in the mar-
ketplace by integrating both online/
o�  ine media channels that allow for 
deeper insights and greater digital suc-
cess.

“Maxima Media has proven 
their marketing capabilities by build-
ing online relationships with today’s 
Internet savvy customers,” Danny 
Little, CEO of Redneck Outdoor 
Products, stated. “Our website tra�  c 
doubled. � ey’ve assembled a strate-
gic communication plan that leverages 
the assets of our traditional advertis-
ing sources, i.e., TV and print, into a 
seamless social media campaign – this 
tremendously boosts our overall expo-
sures and helps spread our message in 
viral form.”

Maxima Media believes that prop-
erly managing a Facebook page is a 
full-time job once you’ve harnessed 
the power to turn fans into legitimate 
buyers, brand advocates and endors-
ers. “Social media marketing is only a 
buzzword, until you come up with a 
strategic online plan for your business 
that converts fans into customers,” 
Maxima Media CEO and Co-Founder 
Brandon Wikman stated. “Today’s 
consumers are transforming faster 

than most companies are; innovation 
must be used in your messaging to cap-
ture the ever-moving prospect.”

Other than social media market-
ing, Maxima Media will also handle 
all marketing communications con-
sisting of media planning and buying, 
sales alignment, public relations, cre-
ative, strategic planning and counsel. 
Internet marketing and SEO are also 
among the company’s areas of exper-
tise. 
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