
114

Just in case you have been con-
cerned about the spots of color you 
have been seeing before your eyes 

lately, relax. � ere is nothing wrong 
with your eyes; it is just the changing 
face of archery equipment.   

In his autobiography, Henry Ford 
is credited with the phrase, “A cus-
tomer can have a car painted any color 
he wants, so long as it’s black.”  For the 
� rst several years of car production, 
when demand was high and supplies 
limited, this worked � ne. But it was not 
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long before customers demanded col-
ors other than black. Imagine an auto-
mobile dealer today telling a customer 
ordering a new truck that there was 
only one color from which to choose. 
I am afraid that dealer would not be in 
business long.

Believe it or not, at one time, the 
archery business was very similar to 
Ford’s early automobiles. � e Jennings 
Model “T” was one of the � rst widely 
available mid-priced compounds on 
the market and I had the � rst archery 
shop in my area to carry it in stock. 
Guess what? It only came in black. � e 

long before customers demanded col-
ors other than black. Imagine an auto-
mobile dealer today telling a customer 
ordering a new truck that there was 
only one color from which to choose. 
I am afraid that dealer would not be in 

Believe it or not, at one time, the 
archery business was very similar to 
Ford’s early automobiles. � e Jennings 
Model “T” was one of the � rst widely 
available mid-priced compounds on 
the market and I had the � rst archery 
shop in my area to carry it in stock. 
Guess what? It only came in black. � e 

demand for the bow was so great that 
no one questioned a color choice. 

As more shops and box stores 
added the Model “T” or a competi-
tor’s compound to their inventories, 
I sought ways to maintain my market 
share. Shortly, I o� ered bows with cus-
tom camo paint jobs. My wife painted 
the bows on our patio using leaf decals 
and a spray-on removable paint called 
Bow Dull. Many customers paid the 
extra money to have a camo bow as 
opposed to the black version. While 
this custom painting would be imprac-
tical today, it clearly illustrated that 

shop in my area to carry it in stock. 
Guess what? It only came in black. � e Guess what? It only came in black. � e 

114

Alpine Archery’s youth and teen bows, 
the Rookie and the Ruckus, come in pink 
versions and are quite popular among the 
younger set. This is the Ruckus. (888-909-
4717)

versions and are quite popular among the 

The Roxstar, new for 2013 from Alpine 
Archery, sports Alpine’s unique and color-
ful Evolution camo, designed for the hunt-
er that wants to stand out in a crowd. 

Archery, sports Alpine’s unique and color-
ful Evolution camo, designed for the hunt-

The accessory line from XTreme Hard 
Core Gear features red accents. The color 
accent identi� es the line at a glance while 
helping to coordinate the archer’s acces-
sories. (208-746-7065)

Today’s Bowhunters Want   Color with Their Camo
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customers wanted a choice. 
PSE and Jennings, the two lead-

ing compound suppliers in those early 
days, soon o� ered target compound 
bows in white, blue, red and a shiny 
black � nish while dull black remained 
the basic hunting color. It was several 
years before camo bows were commer-
cially available directly from the manu-
facturers.

PSE and Jennings, the two lead-
ing compound suppliers in those early 
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bows in white, blue, red and a shiny 
black � nish while dull black remained 
the basic hunting color. It was several 
years before camo bows were commer-
cially available directly from the manu-

Since those early days, black and 
camo remained the standard � nishes 
for hunting bows and hunting acces-
sories while limited colors were avail-
able for target equipment. Recently, 
that all changed drastically, giving the 
consumer more color choices and pro-
viding the dealer with a variety of addi-
tional sales opportunities. If you were 
one of the dealers that did not initially 
take advantage of these color related 
selling opportunities, it is not too late 
to get on the bandwagon. 
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To better understand how the 
dealer can use color to stimulate busi-
ness or capture market share, let’s take 
an in-depth look at how this color phe-
nomenon developed and get some 
insight from people within the indus-
try.

MATHEWS
Mathews was an early leader in 

o� ering its harmonic dampers and 
monkey tail string and cable silencers 
in color, allowing the customers to per-
sonalize their bows. Pat Burke, director 
of sales for Mathews, said, “Retailers 
like the added availability of these 
product options that Mathews pro-
vided for their customers. Consumers 

selling opportunities, it is not too late 
to get on the bandwagon. 

sonalize their bows. Pat Burke, director 
of sales for Mathews, said, “Retailers of sales for Mathews, said, “Retailers 
like the added availability of these 
product options that Mathews pro-
vided for their customers. Consumers 

This green and black Bear Archery Motive 
6 is out� tted with a green and black string, 
allowing the archer to add black or lime 
green accessories. Depending upon the 
model, some Bear bows are available in 
either color or camo � nishes and are out-
� tted with di� erent string color combina-
tions, allowing the archer to choose di� er-
ent colored accessories to accent the bow 
of his choice. (800-694-9494)

The shadow and black combination on 
this Bear compound is appealing and will 
look sharp when out� tted with matching 
color accessories.
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AMS developed the colorful Koi Carp 
Camo patterns to use on its Fish Hawk 
bows.

Today’s Bowhunters Want   Color with Their Camo
By John Kasun
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increasingly want to personalize their 
bows. Some just want to look di� erent, 
or they want the colors to help them 
stand out, while others may use the 
colors to promote a local sports team 
or event. Customers may not want to 
shoot exactly what their buddy shoots 
and the color variations in the bows 
and accessories help them make their 
bow original.  We also know that espe-
cially the youth customer enjoys the 
di� erent patterns and colors we o� er in 
the Mission by Mathews lineup.”

“Many retailers have successfully 
built the di� erent color options into 
their sales approach,” Burke continued. 
“Tactical bows have also contributed 
to growing the archery owner market 
by appealing to people with a � rearms 
background, who are less likely to pur-
chase a bow in a standard camo � n-
ish. � e colored accessories and cus-
tom string colors are tools that archery 
retailers can use to draw people in for a 
closer look. Retailers are experiencing 
increasing sales growth in bows with 
matched color accents.”

“We believed that o� ering these 
colored options would be a big hit 
with retailers whose archery customers 
are looking for something new, easy 
and fun to play with,” Burke contin-
ued. “While we are not surprised by 

the response, we are de� nitely pleased 
to see the consumer trend of product 
personalization. � e distinctive look 
created by accessorizing contrasting or 
matching colors is a hit with consum-
ers and a complement to any retail bow 
display.”

“We have seen a de� nite change in 
the dealer’s attitude toward the color 
options,” Burke stressed. “Retailers that 
carry a full line of colored accessories 
seem to experience a healthier P&L 
statement. � ey are increasingly real-
izing that they can meet and exceed 
customer expectations by providing 
custom options. In summary, they real-
ize the most important action a retailer 
can take is having custom colored bows 
and accessories in the store for the 
consumer to physically touch, feel and 
shoot. When all three of these sens-
es are engaged, good things happen, 
more often than not resulting in a sale.”

LIMBSAVER
“While hunters have stuck with 

black and camo for many years, target 
archers have used color for their equip-
ment,” George Clark, general manager 
for LimbSaver, explained. “In recent 
years, hunters have started to aug-
ment their bows with colors as well. 
LimbSaver has o� ered color options 
to our customers for years but this 
year, it seems as if the dam has burst 
and everyone is looking to accessorize 
their bows with color. With more and 
more bow manufacturers adding color 
enhancements, hunters have been 
more interested to ‘trick out’ their gear 
as they head for the woods.”  

“Although we had an internal 
interest in colored accessories, we 
found the customers were de� nitely 
outspoken concerning the range of col-
ors that they wanted to see made avail-
able,” Clark explained. “In the past, 
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These Harmonic Damper components 
and Monkey Tails from Mathews are avail-
able in a wide variety of colors, allowing 
the archer to accessorize his bow with 
matching or contrasting accessories 
according to his taste. (608-269-2728) 

and Monkey Tails from Mathews are avail-
The Stiletto by PSE is available in two camo patterns and PSE’s popular Skullworks pat-

tern in either all black or a pink camo riser with black limbs. According to PSE, this high 
performing model, which allows the archer to express his or her individuality, has been a 
great seller. (520-884-9065)
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“Discover the only two 

archery magazines

existing in France !”

www.crepin-leblond.fr

> CHARC (bowhunting) : More than 25 000 readers every 3 months 

> Tir à l’Arc Magazine (Target, 3D and leisure archery) : More than 

30 000 readers every 3 months For any questions by e-mail : 

claubard@graphycom.com

1_4pub_echange_us.indd   1 7/03/12   9:57:52

The all-new Seduction bow 
by New Breed Archery is spe-
ci� cally designed with the 
female archer in mind. Not 
only is it scaled for the smaller 
framed archer but the unique 
color scheme and camo pat-
tern are intended to catch the 
eye of the lady archer. (205-
536-7850)

The new Lady Pro Series safety vest by 
Hunter Safety System (HHS) is designed 
and tailored for the physique of a woman. 
Equally important, however, is the fact 
that it features just a touch of pink (indi-
cating HSS’s commitment to breast cancer 
awareness), adding an appealing, femi-
nine touch. (877-296-3528) 

Quality Archery Designs’ popular Ultra Rest HDX is available in black and two camo 
patterns plus colored versions in red, blue, green or pink. While the colors 
are well suited for the target archer, some hunters use them as accent col-
ors to “dress up” their hunting out� ts. (434-846-5839)

These are three of the many models of 
Rage broadheads. In this case, color is 
used to identify each di� erent model. This 

not only makes a colorful and attention getting retail display but it 
also allows the customer to identify and select the items he wants 
at a glance. (888-779-0092)
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we o� ered black, camo, blue, pink, 
green, purple and red and this year, we 
added yellow and orange to the mix. 
Based on the products being stocked 
by our dealer base, the reception is 
very strong. Our new colors o� ered for 
the S-Coil (pink, red and green) have 
added a new option to one of the best 
functioning and hottest selling stabiliz-
ers in the industry. � e color bands 
on our Broadband LimbSavers can be 
easily replaced without removing the 
part from the bow, making it easy to 
coordinate equipment and still keep 
the LimbSaver performance.” 

BOWJAX
“We started noticing colored taget 

bows becoming more popular in 2002-
2003,” Stuart Wright, owner of BowJax, 
said. “I scanned the Internet to � nd all 
the possible colors and immediately 
started to test samples of reds, pinks, 
greens, blues, orange, etc. I wanted 
to make sure we had the best com-
promise between colors, as it is very 

we o� ered black, camo, blue, pink, 
green, purple and red and this year, we 
added yellow and orange to the mix. 
Based on the products being stocked 
by our dealer base, the reception is 
very strong. Our new colors o� ered for 
the S-Coil (pink, red and green) have 
added a new option to one of the best 

di�  cult to match all the various color 
schemes exactly and new colors were 
constantly coming on the market, so 
the process was challenging.”

“It quickly became obvious that 
archers wanted to color match their 

di�  cult to match all the various color 
schemes exactly and new colors were 
constantly coming on the market, so 

“It quickly became obvious that 
archers wanted to color match their 

accessories to their target bows,” 
Wright explained. “Archers quickly 
realized that it was amazingly simple to 
create a custom bow by simply chang-
ing the color of their damper acces-
sories. � e desire for creating a custom 
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the possible colors and immediately 
started to test samples of reds, pinks, 
greens, blues, orange, etc. I wanted 
to make sure we had the best com-
promise between colors, as it is very 

Parker’s Challenger crossbow tips the scale at 5.5 pounds and with an adjustable draw 
weight of 125 to 150 pounds, it is ideally suited for women and youth. Parker o� ers it in 
both a regular camo version and a pink camo model. According to Parker, the response 
to the pink camo version has been very strong. (540-337-5426)

The new Pulse Automatic Arrow Rest from Axion Archery is available in black and sev-
eral camo patterns as well as tactical and pink. More archery accessories are available 
in “tactical” or “black ops” (a black and dark grey checkerboard pattern), which is quite 
popular among gun enthusiasts who are also archers. Axion, well known for its line of 
stabilizers that incorporate Mathews harmonic stabilizers, o� ers its SSG stabilizer in an 
attractive, eye catching pink � nish. (330-343-0900)

Firenock’s lighted nock system display 
is often the focus of attention in a retail 
area, drawing the customer’s attention to 
the advantages of lighted nocks as well as 
the color choices available. Firenock o� ers 
54 di� erent potential color options. (815-
780-1695)

PHOTO LEFT: Arrow inserts for Victory 
arrow shafts come in di� erent colors for 
di� erent shaft sizes. This adds some color 
accent to the arrows but more important-
ly, it helps the dealer quickly identify the 
right insert size for a speci� c sized arrow. 
While we normally associate color with eye 
appeal, it has practical uses as well. (866-
934-6565)
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look quickly transferred from the tar-
get archer to the bowhunter, many of 
whom were putting colored vibration 
dampers that matched their string and 
cable colors all over the bow, even 
though the bow may have come with 
dampers featuring a licensed camo pat-
tern. BowJax has the ability to quickly 
change and run parts in small batches 
for the least popular colors and if there 

BowJax o� ers 
its entire line of 

stabilizers, vibration and noise 
dampers and string stoppers 
in a wide variety of colors. This 
allows the archer to provide 
slight color accents or to “trick” 
out his bow to suit his person-
ality. (208-762-3692)

Stokerized o� ers the archer an assort-
ment of stabilizers for target shooting 
and hunting. The stabilizers come in vari-
ous lengths and weights to suit any setup 
needs. The visual heart of the Stokerized 
stabilizer is either the various camo pat-
terns or the 12 accent colors allowing the 
archer to select the color combo that best 
suits his personal choice. (717-867-1782)

BowJax o� ers 
its entire line of 

stabilizers, vibration and noise 
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is a color not listed on our website, 
that doesn’t mean we don’t have it. We 
encourage dealers to contact us for the 
latest inventory of available colors and 
to remember that all BowJax products 
are made in the USA.”  

QUALITY ARCHERY DESIGNS
“Several years ago, we saw an 

increased interest from consumers 
and dealers to customize their bows 
with their own ‘� avor,’ along with an 
increase of color options o� ered from 
bow manufacturers,” Kevin Frye, direc-
tor of sales and marketing for Quality 
Archery Designs (QAD), said. “QAD 
is customer focused and we respond 
to our customers’ needs. While some 
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latest inventory of available colors and 
to remember that all BowJax products 

QUALITY ARCHERY DESIGNS
“Several years ago, we saw an 

increased interest from consumers 
and dealers to customize their bows 
with their own ‘� avor,’ along with an 
increase of color options o� ered from 
bow manufacturers,” Kevin Frye, direc-
tor of sales and marketing for Quality 
Archery Designs (QAD), said. “QAD 
is customer focused and we respond 
to our customers’ needs. While some 

of our customers are happy with good 
old black and camo, the majority have 
loved the color options QAD brought 
to its line of rests. Since we have started 
o� ering the Ultra-Rest 
in colors, we have seen 
a steady increase in col-
ored orders.”

PSE
Skullworks has been 

a huge hit for us,” Blake 
Shelby, marketing direc-
tor for PSE and Carbon 
Force, explained. “To be 
honest, we developed it 
as a niche, novelty pat-
tern and it has become 
one of our most popu-
lar colors. People just 
love to customize their 

of our customers are happy with good 
old black and camo, the majority have 
loved the color options QAD brought 
to its line of rests. Since we have started 

equipment. From di� erent color and 
camo combinations on the limbs and 
riser to colored rubber accessories and 
custom colored strings and cables, 
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The Red Eye Peep sight by Hot Shot 
Manufacturing is a strong, ultra light-
weight metal peep sight that comes in 
four distinctive colors. Color choices allow 
the archer to personalize his gear for an 
individual look. (800-551-3076)

Lancaster Archery is the parent company 
of CR Archery, the producer of various 
archery accessories, including � nger 
slings, bow slings and wrist slings. These 
slings are o� ered in a wide variety of 
colors and patterns (a small portion of 
which is shown below) to satisfy the most 
discriminating taste and complement any 
color scheme. (800-829-7408)

four distinctive colors. Color choices allow 

Color does not need to be overwhelm-
ing to be e� ective. Often, just a hint of 
color or an accent does the job. For 2013, 
Hot Shot Manufacturing wanted to give 
serious bowhunters and target archers 
a release over� owing with purposeful 
features, which Hot Shot claims is smooth, 
crisp and incredibly accurate. A new, high-
quality anodizing system provides supe-
rior protection from corrosion and wear 
and allows for incredible color saturation 
in the trigger and head to give the release 
a very distinctive appearance. 

Shooting Star Archery Products provides 
a wide selection of innovative and colorful 
archery accessories. Shooting Star o� ers 
a complete line of quivers and bow cases  
(above left and below) for both com-
pounds and traditional bows in addition 
to pouches, sight cases, bottle holders and 
an assortment of other gear. (866-460-
0092) 

one of our most popu-
lar colors. People just 
love to customize their 

Xtreme Tactical Archery Gear o� ers stabilizers in vari-
ous lengths and weights with built in harmonic dampers. 

Each stabiliz-
ers is out� tted 
with a Picatinny 
rail mount that 
will accept any 
Picatinny accesso-
ry. These stabiliz-
ers are also avail-
able in a variety 
of colors, allowing 
the shooter to 
color match or 
accent his bow. 
(800-793-9824)

serious bowhunters and target archers 
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an assortment of other gear. (866-460-
0092) 
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ers is out� tted 
with a Picatinny 
rail mount that 
will accept any 
Picatinny accesso-
ry. These stabiliz-
ers are also avail-
able in a variety 
of colors, allowing 
the shooter to 
color match or 
accent his bow. 
(800-793-9824)

Xtreme Tactical Archery Gear o� ers stabilizers in vari-Xtreme Tactical Archery Gear o� ers stabilizers in vari-
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bowhunters want something that they 
feel is unique and expresses their per-
sonality.”

SHOOTING STAR ARCHERY
“I introduced color into my line of 

accessories in 2009,” Deb Peck, owner 
of Shooting Star Archery, said. “Many 
dealers said although they liked the 

bowhunters want something that they 
feel is unique and expresses their per-

“I introduced color into my line of 
accessories in 2009,” Deb Peck, owner 
of Shooting Star Archery, said. “Many 
dealers said although they liked the 

colors, they felt their customers would 
prefer black and camo. At this year’s 
2013 NABA Show at Reno, every dealer 
we talked to said, ‘We have to add 
color to our line. Our customers are 
demanding it.’  � e customer base is 
changing, with many women, girls and 
youths taking up the sport of archery. 
� ey love color and have had a de� nite 

in� uence on the market. 
As a result, we are see-
ing increased demand 
for color. Colored bow 
cases and quivers are 
especially popular, as 
well as traditional bow 
cases.”  

PINE RIDGE 
ARCHERY

“We try to stay out 
front of market trends,” 
Brian Bychowski, direc-
tor of sales and mar-
keting for Pine Ridge 
Archery, explained. “We 
saw Mathews lead the 
way with colored acces-
sories and we followed 
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front of market trends,” 
Brian Bychowski, direc-
tor of sales and mar-
keting for Pine Ridge 
Archery, explained. “We 
saw Mathews lead the 
way with colored acces-
sories and we followed 

its lead. In 2010, Pine Ridge launched 
its colored kisser buttons and the Nitro 
Button. At � rst, the dealers’ reaction 
was split, with some adding colored 
accessories to their inventory while 
others stuck with the standard black 
and camo. What we are seeing now 
is the dealers who o� ered only black 
and camo originally are coming back 
for colors. � ey tell us their customers 
are driving the demand for color. As a 
result, we are seeing a rapid rise in the 
number of colors and colored accesso-
ries we are stocking and selling.”

“By o� ering a wide variety of col-
ors and combining some colors for a 
two tone e� ect, the number of choices 
we o� er the customer seems almost 
endless,” Bychowski continued. “Our 
Nitro stabilizer comes in a variety of 
colors, as well as Tactical Black, which 
has a sharp look and appeals to a lot 
of ri� e shooters who also bowhunt. 
Our Sawtooth stabilizer, Kwik Sling, 
Archer’s Combo Pack and Hunter’s 
Combo Pack are just a few of the many 
o� erings Pine Ridge has that have gen-
erous dealer pro� ts built in. Color sales 
are driven by a number of variables. 

CALL FOR INFO: (877) 746-7434
WWW.PINERIDGEARCHERY.COM

STRING LOOP
•	LOW	STRETCH	/	PREMIUM	QUALITY
•	ENDS	BURN	WELL	/	KNOTS	WON’T	SLIP
•	DISPLAY	FITS	PEGBOARD	OR	SLATWALL
•	500’	OF	STRING	LOOP	ON	DISPLAY

•	GREAT	PROFITS
•	MADE	IN	USA

CALL FOR INFO: (877) 746-7434

SLIP
SLATWALL

PINE RIDGE
ARCHERY

S I N C E  1 9 9 7

.COM/PINERIDGEARCHERY

#2868 Nitro String 
Loop Display 

Includes 500’ of 
material and a FREE 

display rack

Among X-Factor Outdoor Products’ line is 
a selection of sound and vibration damp-
ening products and bow slings (below). It 
o� ers bow slings in a wide variety of color 
combinations that will accent any bow. 
For 2013, it o� ers the Xtreme Stabilizer 
(above), which is available in two sizes 
and weights. In addition to the normal 
camo � nish, the Extreme Stabilizer o� ers a 
variety of colors, including Tactical Black. 
(770-874-0390)

Brian Bychowski, direc-
tor of sales and mar-
keting for Pine Ridge 
Archery, explained. “We 
saw Mathews lead the 
way with colored acces-
sories and we followed 

The new Spark sight from Spot-Hogg features a lighted 
reticle, the color of which can be changed with four di� erent 
colored lights. The bright colored face is designed to pro-
vide multiple alignment rings for precision aiming regard-
less of the peep size or lighting conditions. This is a perfect 
example of using color both as an attractor and to increase 
performance. (888-302-7768)

Among X-Factor Outdoor Products’ line is 

in� uence on the market. 
As a result, we are see-
ing increased demand 
for color. Colored bow 
cases and quivers are 
especially popular, as 
well as traditional bow 
cases.”  

front of market trends,” 
Brian Bychowski, direc-
tor of sales and mar-The new Spark sight from Spot-Hogg features a lighted The new Spark sight from Spot-Hogg features a lighted 
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Some customers will select accessories 
that match their bowstring and cables, 
while others might select the colors 
of their favorite sports team, while for 
others, it is just a color that catches 
their eye. Aside from our variety of 
products and numerous color o� er-
ings, 99 percent of all the products we 
o� er are made in the USA.”

Some customers will select accessories 
that match their bowstring and cables, 
while others might select the colors 
of their favorite sports team, while for 
others, it is just a color that catches 
their eye. Aside from our variety of 
products and numerous color o� er-
ings, 99 percent of all the products we 

LANCASTER 
ARCHERY SUPPLY

“� ere is no question 
that color has become an 
important aspect of archery 
equipment and accesso-
ries,” Rob Kaufhold, presi-
dent of Lancaster Archery 
Supply, said. “I think a lot of 
the interest in color is being 
driven by the women, young girls and 
youth that are coming into the sport in 
ever increasing numbers. More women 
are taking up bowhunting and they 
want their equipment to look di� er-
ent than their husbands’ or boyfriends’. 
A lot of youth have been attracted to 
archery through movies such as ‘� e 
Hunger Games’ and ‘Brave.’ � is seg-
ment of the market is accustomed to 
bright colors in their dress, iPhone and 
computer covers and their life in gen-
eral. � ey automatically look for a color 
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outlet in their archery equipment as 
well.”

“While Lancaster Archery o� ers a 
wide selection of colored accessories, 
we also build some products in-house 
under CR Archery,” Kaufhold contin-
ued. “In that line, we o� er � nger slings, 
wrist slings and bow slings, all made 
from braided material in a variety of 
colors and combination of colors. � e 
demand for these items in various col-
ors is constantly growing, as well as is 
the demand for colored accessories 

“� ere is no question 
that color has become an 
important aspect of archery 
equipment and accesso-
ries,” Rob Kaufhold, presi-
dent of Lancaster Archery 
Supply, said. “I think a lot of 
the interest in color is being 

Brian Bychowski, director of sales and marketing for 
Pine Ridge Archery, holds two compound bows that 
have been “tricked” out with colorful Pine Ridge acces-
sories. Pine Ridge o� ers the dealer a complete line of 
archery accessories in a wide variety of colors. (877-746-
7434)

For 2013, LimbSaver has introduced a 
series of exciting new colors for its Proton 
bow. Shown at left is the Proton in pink 
camo by Muddy Girl. LimbSaver also 
o� ers Zombie Green and Moonshine, to 
name just a couple. Custom colors and 
blends are also available on special order. blends are also available on special order. 

In addition to black and camo, 
LimbSaver’s popular S-Coil is available 
in the black and red, black and green 
and black and pink � nishes shown 
above. LimbSaver also o� ers its popular 
UltraMax LimbSavers and String and 
Cable Leeches in a wide variety of colors. 

The Sawtooth stabilizer from Pine Ridge 
Archery mixes function with beauty. The 
stabilizer is available in black, camo, red, 
blue, orange, lime green, pink, purple and 
yellow. 

At right, this colorful whisker string and 
cable silencer from Pine Ridge Archery 
does the job while adding a bright burst of 
color. The whisker silencer is available in a 
variety of di� erent colors.

Brian Bychowski, director of sales and marketing for Brian Bychowski, director of sales and marketing for 
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and color accents in archery equip-
ment overall. � is trend is spilling over 
to the bowhunter and it is important for 
the dealer to take advantage of the sell-
ing opportunity this interest in color is 
presenting.”

SUMMARY
Brian Bychowski, director of sales 

and marketing for Pine Ridge Archery, 
made an interesting point when he 
said, “It is important to remember that 
when archers come into an archery 
shop, they really want to buy some-
thing. While they may want to buy a 
new bow, that obviously is not always 
possible. But they may just see some 
item they can add to their bow. Colored 
accessories may just be the edge the 
dealer needs to catch the customer’s 
eye and make that extra sale.”   
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Brian Bychowski, director of sales 
and marketing for Pine Ridge Archery, 
made an interesting point when he 
said, “It is important to remember that 
when archers come into an archery 
shop, they really want to buy some-
thing. While they may want to buy a 
new bow, that obviously is not always 
possible. But they may just see some 
item they can add to their bow. Colored 
accessories may just be the edge the 
dealer needs to catch the customer’s 

Some companies are o� ering a 
wide variety of accessories in various 
colors while others are o� ering simple 
color accents on their bows or acces-
sories that help establish their brands. 
I know every time my wife buys a new 
car, she is very selective about the color 
but she also adds accent pinstripes to 
set her vehicle apart from everyone 
else’s. � e same logic applies to archery 
equipment. People want to personal-
ize their gear and color gives them the 
opportunity to do so. 

While color is in high demand by 
some customers, you will � nd each 
customer has a slightly di� erent taste, 
making it di�  cult to initially anticipate 
which colors or color combinations will 
be the best sellers. If you are ordering 
colored accessories for the � rst time, 
it might be a good idea to get a recom-
mendation from the manufacturer or 
distributor, or better yet, get your wife’s, 
girlfriend’s or customers’ opinion. 

Among all manufacturers, the most 
popular color is pink; however, it has 

Some companies are o� ering a 
wide variety of accessories in various 
colors while others are o� ering simple 
color accents on their bows or acces-
sories that help establish their brands. 
I know every time my wife buys a new 
car, she is very selective about the color 
but she also adds accent pinstripes to 
set her vehicle apart from everyone 
else’s. � e same logic applies to archery 
equipment. People want to personal-
ize their gear and color gives them the 

While color is in high demand by 
some customers, you will � nd each 
customer has a slightly di� erent taste, 
making it di�  cult to initially anticipate 
which colors or color combinations will 
be the best sellers. If you are ordering 
colored accessories for the � rst time, 
it might be a good idea to get a recom-
mendation from the manufacturer or 
distributor, or better yet, get your wife’s, 

Among all manufacturers, the most 
popular color is pink; however, it has 

been o� ered the longest and it is a sure 
bet that some of the new color o� erings 
will soon be claiming their own portion 
of the color market. Which ones will be 
the most popular are anyone’s guess. 

It would be impossible to illus-
trate all the possible color options from 
all of the manufacturers. � is feature 
was intended to provide a partial over-
view designed to alert the reader to the 
in� uence of color within the archery 
market and the sales potential it o� ers. 
Color has not yet peaked and now is 
the time to take advantage of this sell-
ing opportunity. 

About the Author: In addition 
to his duties with ArrowTrade, John 
Kasun is an outdoor seminar speaker 
and a business consultant with experi-
ence in corporations large and small. 
He can be reached at 126 Acorn Lane, 
Duncansville, PA 16635. His number is 
(814) 695-5784 and his email address is 
kasun@atlanticbb.net.

• Better accuracy right now
• Confidence at long range
• Works with your existing sight
• Controls bow torque

Watch the Square-Up video on our website

SquareUpArchery.com    (860)-663-3949

Some companies are o� ering a Some companies are o� ering a been o� ered the longest and it is a sure been o� ered the longest and it is a sure 

Victory Archery’s arrow line is available in an array of bold 
new colors depending on the model selected.  Victory has been 
very pleased with the the dealer and consumer response to its 
colored line-up.  (866-934-6565)
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colored line-up.  (866-934-6565)colored line-up.  (866-934-6565)

The Broadband LimbSaver features interchangeable colored 
broadband rings. In addition to providing the noise and vibration 
dampening for which LimbSaver is famous, the colored rings can be 
changed without removing the Broadband from the bow, making it 
easy to change the bow’s personality as desired. (360-427-6031)

These string peeps by G5 come in a vari-
ety of sizes and colors, giving the customer 
a choice not only of the size but of the 
color that best accents his bow. (810-392-
8431)

Victory Archery’s arrow line is available in an array of bold 
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