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Survey Shows 18.9 Million Archers
By Shannon Rikard, ATA contributing writer

� e � rst nationwide archery survey 
showed that 18.9 million Americans age 
18 and older participated in archery and/
or bowhunting in 2012.  

� e Archery Trade Association (ATA) 
recently released the results of the new 
survey, which was conducted in the same 
way as Gallup polls. � e � ndings about 
archery participation and equipment use 
are scienti� cally accurate and not esti-
mates from other data.

“Often, the number of archers and 
bowhunters in the U.S. is estimated by the 
number of bows, arrows and other equip-
ment sold and hunting licenses issued 
within a given year,” Jay McAninch, ATA’s 
president and CEO said. “� e results of 
this survey provide an accurate assess-
ment of where the archery industry is 
currently and where it has room to grow.”

� e ATA has helped fund, develop and 
implement programs to grow archery for 
more than a decade. Membership in many 
archery groups, the demand for archery 
products and media attention for the sport 
have increased in recent years. However, a lack of scienti� c 
data has made it impossible to determine true nationwide 
archery participation and interest.  

“� e survey results already have changed the archery 
industry’s course,” McAninch said. “Now that we know who 
is interested in archery and who currently identi� es them-
selves as an archer or bowhunter, we can o� er products and 
education to accommodate current archers while engaging 
a new audience.”

McAninch said some of the most useful survey results 
pertained to archery participation, regions where the sport 
is popular and the bows archers use. 

� e ATA commissioned the national participation sur-
vey through Responsive Management (RM), a respected 
surveying � rm for outdoor activities. With emphasis on 
obtaining an accurate and precise  sample of the U.S. popu-
lation, RM called 8,335 randomly selected cell phone and 
residential phone numbers. 

Participation in 2012
Of 235 million total Americans age 18 and older: 
*18.9 million (8 percent) shot archery or bowhunted.
*10.4 million (4.4 percent) participated in the sport of 

target archery only.
*6.5 million (2.8 percent) participated in archery and 

bowhunting.
*1.9 million (0.8 percent) participated exclusively in 

bowhunting.
“Clearly, 2012 gave archery a marketing boost unlike 

anything enjoyed by other sports,” McAninch said. “But it 
still wasn’t clear who was involved in archery and/or bow-
hunting until now. � is survey has o� ered much-needed 
clarity for those of us who are working to reach archers and 
potential archers.”

Of all archers and bowhunters: 
*8.5 million (45 percent) were age 35 to 54. 
*7.9 million (42 percent) were age 18 to 34.
*2.4 million (13 percent) were older than age 55.
*5.8 million (31percent) of all archery participants 

were women. 
*4.2 million (41 percent) of archery-only participants 

were women.
*1.6 million (84 percent) of bowhunting-only partici-

pants were men.
“We were pleased to learn that one-third of all archery 

participants last year were women and that 4 million 

 “Now that we know who currently identifi es themselves as an archer or bowhunter,” said Jay McAninch, 
ATA CEO and President, “we can offer products and education to accommodate current archers while 
engaging a new audience.”
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women were involved exclusively in 
archery,” McAninch said. “� ese num-
bers prove the archery market is strong. 
� ey also indicate that archery appeals 
to a younger audience and that target 
archery appeals to women more broad-
ly than bowhunting.” 

Regions
*10.8 percent of all people living in 

the Midwest participate.
*8.7 percent of residents in the 

Northeast participate.
*7.4 percent of those living in the 

South shoot archery and bowhunt.
*6 percent of all the people living in 

the West participate.
*5.8 percent of the people residing 

in the Northeast only shoot archery.

Of the 18.9 million participants in 
bowhunting and archery in 2012:

*33 percent lived in a small town 
or city. 

*30 percent lived in rural areas. 
*19 percent lived in the suburbs. 
*18 percent lived in urban areas.

Knowing the regions where the 
sport is most popular can help the ATA 
identify areas that may be most interest-
ed in establishing and growing archery 
parks and programs. � is information 
also can help product manufacturers 
and program coordinators determine 
where their e� orts are best invested.

Equipment
Of the 18.9 million participants in 

bowhunting and archery in 2012: 
*14 million or 75 percent used 

compound bows.
*5.5 million or 29 percent used cross-

bows. 
*2.6 million or 14 percent used 

recurves. 
*16.4 million or 86.7 percent used 

only one type of bow.
*11.5 million or 61 percent used com-

pound bows exclusively.

 Of 235 million total Americans age 18 and older, 
18.9 million (8 percent) shot archery or bowhunted. 
Photo: Shane Indrebo 
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ATA Show Hotel Alert 

Most archers used compound 
bows, a fact that came as no surprise to 
McAninch. He noted, however, that the 
numbers of archers who utilize more 
than one bow type, or all three bow 
types, were higher than expected. 

“� e archery industry works tire-
lessly to appeal to new archers while 
staying true to bowhunters,” McAninch 
said. “� e results of this survey indicate 
that the industry is strong. Now that we 
know who is shooting archery, where 
to focus our e� orts and what bows 
archers are using, we can help more 
people get involved with this outstand-
ing sport.” 

� e ATA’s 2012 national participa-
tion survey was conducted between 
January and February of 2013. � e 
organization plans to conduct the sur-
vey at least every other year to measure 
growth within the archery industry.

Trade Show 
attendees have 
reported organiza-
tions other than 
the Archery Trade 
Association pedal-
ing hotel o� ers for 
the 2014 ATA Trade 
Show. � ese organi-
zations have not been 
endorsed by the ATA 
nor are they partners 
of the ATA or its Trade Show.

If you choose to book your hotel outside of the o�  cial 
ATA hotel block and/or if you choose to book your room 
through an organization other than the Nashville Housing 
Bureau, you will do this at your own risk. Please beware.

� e o�  cial hotels for the 2014 ATA Trade Show are 
o� ering ATA members the lowest rates available during 
our show. You can’t beat the rates being o� ered and we 
have booked enough hotels to house everyone.

For information about the ATA’s hotel block, including 
contact information and instructions to book your room, 
please go to our web site. Please note that the ATA cannot 
make your hotel reservations. If you have questions con-
cerning the Trade Show hotel block, please call the ATA 
O�  ce toll free at (866) 266-2776 or e-mail Kelly Kelly at 
kellykelly@archerytrade.org.

The archery industry works tirelessly to appeal to new archers while staying true to bowhunters.

 The offi cial hotels for the 2014 ATA Trade 
Show are offering ATA members the lowest rates 
available during our show.

Kelly Hotovec  

TARGET MORE INTERNATIONAL 
ARCHERS WITH THE UK’S 

BOW INTERNATIONAL 
AVAILABLE  ANY TIME, ANYWHERE

Call Hannah Benson: +44 (0)1926 339808
Email: hannahb@blazepublishing.co.uk

Visit: www.bow-international.com
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