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Newcomers Rob Kaufhold, presi-
dent of Lancaster Archery Supply Inc. 
and Je�  Adee, president of Headhunter 
Bow Strings, were elected to the Archery 
Trade Association Board of Directors 
during the organization’s annual bal-
loting in early March.

Winning re-election to the Board 
were Greg Easton, president of Jas. D. 
Easton Inc. and Ben Summers, direc-
tor of operations for T.R.U. Ball Release 
Aids and Axcel Sights.

Departing the Board on March 
31 were David White, president/CEO 
of Hot Shot Manufacturing and Mike 
Ellig, president of Black Gold.

In addition, the ATA Board 
of Directors elected its Executive 
Committee. Scott Shultz, president/
owner of Robinson Outdoor Products 
LLC, is chair, while Easton and 
Summers are co-vice chairs.

Easton has served on the ATA 
Board since April 2008, including for 
the past two years as Board president. 
He has also served three times as the 
Executive Committee’s co-vice chair. 
Shultz was elected to the ATA Board 
of Directors in March 2012 to serve his 
� rst three year term. Soon after, the 
Board elected him as one of its two 
vice chairs.

“Once again, the Board’s annual 
elections demonstrate the depth of 
talent and leadership we’ve come to 
expect from the archery/bowhunting 
industry,” Jay McAninch, ATA CEO/
president said. “� is industry employs 
many great thinkers and statesmen 
who are committed to creating a strong 
future for our sports.”

Adee said he plans to use his 
30-plus years of business experience 
to ensure ATA members are prepared 
to handle “the ever-growing busi-
ness climate we’re experiencing.” He 
wants to capitalize on the high-pro� le 

media attention archery has received 
in movies and on TV and to reduce the 
amount of industry-related work now 
conducted o� shore.

Kaufhold said he plans to work 
with McAninch, ATA sta�  and other 
ATA Board members to raise aware-
ness and participation in “Archery as a 
Sport.” He said many potential custom-
ers are still waiting to discover archery 
but he also wants more people in the 
industry to realize the growth oppor-
tunities available through target and 
recreational archery. Kaufhold believes 
his team at Lancaster Archery can ben-
e� t the ATA in those e� orts.

Adee, Kaufhold, Easton and 
Summers began their three year terms 
on the ATA’s 18 member Board on April 
1 and will serve through March 31, 
2017.

Trade Show Scammers Stopped, 
Small business owners and trade 

show exhibitors can rest easier now that 
a federal court has banned Slovakia-
based scam artists from selling entries 
to a phony online trade show directory.

In March, the court issued a $9 

million judgment against Wolfgang 
Valvoda, Susanne Anhorn and 
Construct Data Publishers a.s., which 
also does business as Fair Guide. � ey 
are charged with bilking millions from 
unsuspecting business owners and 
nonpro� t organizations.

Construct Data/Fair Guide solic-
ited some ATA Trade Show exhibitors 
for an online “exhibitor directory” that 
had no connection to the Show. Most 
exhibitors had no interest in being 
included and didn’t realize they would 
be charged. 

Most ATA members did not coop-
erate with Fair Guide but others were 
not as fortunate.

In its complaint, the FTC alleged 
the defendants sent mailings to small 
retailers, home-based businesses, 
local associations and others who host 
exhibits at trade shows. � e FTC said:

“� e mailings were falsely linked 
to a trade show the recipients had 
attended or planned to attend to trick 
them into thinking they had a pre-
existing business relationship with the 
defendants. � e enclosed cover letter 
and form falsely suggested that the 
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Rob Kaufhold, president of Lancaster Archery Supply Inc., plans to work with McAninch, 
ATA staff and other ATA Board members to raise awareness and participation in “Archery as a 
Sport.” He’s shown at left. Jeff Adee, president of Headhunter Bow Strings, plans to ensure ATA 
members are prepared to handle “the ever-growing business climate we’re experiencing.” Adee 
is shown at right above.
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recipients needed to con� rm or update 
their contact information for the trade 
show. Many did not notice a statement, 
buried in � ne print at the bottom of the 
form, that by signing and returning the 
form, they were agreeing to pay $1,717 
annually to Construct Data Publishers, 
a company with no connection to trade 
shows, for a listing on its website, fair-
guide.com.”

In 2013, Maria Lewis, ATA Trade 

Show coordinator, estimated 12 to 20 
exhibitors had contacted her in recent 
years after Fair Guide solicited them. 
Typically, the exhibitors asked Lewis if 
they should agree to the listing. Lewis 
told them Fair Guide was not a�  li-
ated with the Show and repeatedly 
advised ATA members not to provide 
any information.

When the FTC stopped the scam in 
April 2013, the ATA took extra measures 

to ensure Show exhibitors didn’t fall 
victim to the scam. � e ATA issued 
this statement to warn members about 
Fair Guide:

“� e ATA’s o�  cial Show Guide and 
Membership Directory is published 
annually by Zebra Publishing, a long-
time ATA partner. Additionally, o�  cial 
Trade Show vendors are quali� ed as 
such by the ATA’s ‘show service pro-
vider’ logo.”

“We worked with all our partner 
vendors this year to make sure this logo 
appears on their documents, forms or 
other materials they may provide to 
Show exhibitors,” Lewis said. “We want 
the exhibitors to get used to looking 
for it and recognizing it as a stamp 
of approval.”

If you suspect a contact is a scam 
or not an o�  cial ATA Show provider, 
contact Becky Lux, ATA membership 
and Trade Show registration man-
ager, at (866) 266-2776 or beckylux@
archerytrade.org.

Bowhunter on American Idol
Twenty million “American Idol” viewers watched Dexter Roberts perform. 

But before he wowed the nation with his guitar playing and country croon-
ing, Roberts sang at the Huntin’ Is Good! booth during the 2014 ATA Show in 
Nashville, Tennessee.

“To say they were a big hit would be a gross understatement,” Sam Klement, 
co-founder of Good Outdoor Technologies, which makes the “Huntin’ Is Good” 
branded shirts and hats Roberts has worn on “American Idol,” said. “One time, 
I looked around our booth while these folks were pickin’ ‘n’ grinnin’ and saw a 
booth full of industry folks like Jim Shockey, Will Primos and Tim Sylvia. Several 
people commented about Dexter’s talent and said how enjoyable it was to hear 
him sing songs that promoted our industry.”

Roberts, 22, is a singer, a songwriter and an avid bowhunter. While his trio 
of talents might seem an unlikely combination, this farmhand from Fayette, 
Alabama proves he can do it all. He plays the guitar, drums and piano and wants 
to learn the harmonica. He also � shes, drives tractors, trains duck-hunting dogs 
and bowhunts hogs and white-tailed deer. “American Idol” judge Keith Urban 
called Roberts “the real deal” and his Southern charm won viewers and votes.

Earlier this year, Roberts bowhunted hogs with Tannenwood Outdoors in 
Georgia. But it was at the ATA Show, performing solo and alongside the Sweet Tea 
Trio, that he made his greatest impression on industry insiders.

“� e Trade Show is awesome,” Roberts said after playing and singing “Duck 
Blind,” his original song. “� ere are so many celebrities and it’s cool to get to walk 
up and meet some guys you’ve seen on hunting channels all your life. It’s awe-
some. Great stu� .”

Craig Morgan, fellow 
country music artist and avid 
bowhunter, was one celebrity 
Roberts might have met at the 
Show. Roberts’ favorite singer/
song combo is Morgan’s “Almost 
Home.” And during “Rush 
Week” on “American Idol,” 
Roberts performed Morgan’s hit 
“� is Ole Boy.”

Roberts’ connection with 
outdoor trade shows doesn’t 
end with the ATA Show. In 
2013, he also performed with 
the Sweet Tea Trio during the 
World Deer Expo, where he � rst 
met Klement.
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Dexter Roberts (right) hunted hogs with Chad Tan-
ner in between fi lming for ”American ldol.” Photo by 
Sam Klement.
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