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American author Charles Dudley 
Warner once wrote, “Everybody com-
plains about the weather but nobody 
does anything about it.”

Likewise, many good people and 
organizations have spent the past 20 
years worrying about the future of 
hunting but most struggle to do any-
thing about it. After all, much like 
the weather, hunting is often a� ected 
by huge forces we don’t control 
or comprehend.

But that doesn’t mean we can’t 
identify issues and try to address them. 
If you gathered more than 200 peo-
ple and asked them to pinpoint hunt-
ing’s most pressing challenges, they 
could quickly form a top 10 list. But 
if you asked them to eliminate white-
tail deer from the discussion, you’d 
soon be frustrated. More than ever, 
hunting in North America now revolves 
around whitetails.

That  fact arose continually 
when the Quality Deer Management 
Association held the 2014 North 
American Whitetail Summit near 
Branson, Missouri earlier this spring. 
Although the Summit was called to 
address whitetails and deer issues, 
those animals’ fate was repeatedly 
linked to hunting’s future.

“� is was a landmark meeting,” 
Jay McAninch, president/CEO of 
the Archery Trade Association, said. 
“Whitetails touch people’s lives in many 
ways, whether they’re hunters, farmers, 
foresters, gardeners or motorists. And 
they’ve been the archery/bowhunting 
industry’s number one economic asset 
since the 1970s.”

“We can’t take whitetails for 
granted,” McAninch continued. “� ey 
a� ect every phase of our lives and go 
far beyond hunting and the hunting 
industry. � ey’re part of our food chain, 
they impact other species, they’re over-
running some suburbs and they’re 

now at the center of signi� cant disease 
research, some of which have human 
health implications.”

McAninch said a good way to 
gauge the whitetail’s importance is 
to scan the list of Summit attendees. 
� at list included Dan Ashe, director of 
the U.S. Fish and Wildlife Service; Dan 
Forster, director of Georgia’s Wildlife 
Resources Division and president of the 
Association of Fish & Wildlife Agencies; 
top-ranking o�  cials from 18 state wild-
life agencies; research scientists from 
nine major universities; deer hunters 
from 20 states and one Canadian prov-
ince and representatives from 19 com-
panies, 17 landowner groups and 13 
hunting/conservation organizations.

Brian Murphy, CEO of the QDMA, 
said it was important to attract key 
decision-makers and stakeholders 
from across whitetail country. “You see 
summits convene regularly to discuss 
ducks, pheasants and wild turkeys but 
until now, no one ever met to discuss 
whitetails,” Murphy said. “We can’t 
solve 40 years of accumulated issues 
in one meeting but this was a � rst step. 
We wanted to start that process and we 
exceeded our expectations.”

Among those representing the 
hunting industry was Will Primos, 
founder of Primos Game Calls. Primos 
thinks he knows why it took until 2014 
to convene a whitetail summit meeting.

“People haven’t put a real con-
servation value on whitetails because 
there are so many of them,” Primos 
said. “Most conservation e� orts the 
past many decades sprang from neces-
sity. And they succeeded because they 
helped rescue a game animal from 
decline, whether it was elk, ducks or 
wild turkeys. Now we’re seeing areas 
where all those whitetails have changed 
their habitat. � ey’re facing disease 
issues, they have more mouths to feed 
than some habitats can support and in 

some cases, there aren’t as many deer 
as people want.”

“But until this meeting, no one got 
together to sustain whitetails. We must 
start paying more attention to them. 
� ey’re the driving force in 90 per-
cent of our company’s sales, they’re our 
nation’s number one big-game animal 
and they add more value to rural prop-
erties than almost anything else.”

Summit participants ranked these 
10 issues as whitetail/deer hunting’s 
most pressing challenges: 1) Hunter 
recruitment and retention 2) Education 
and outreach for hunters  3) Access to 
hunting land 4) Political in� uences on 
hunting and deer management 5) � e 
captive deer industry 6) Deer diseases 
7) Public concerns about deer num-
bers 8) Habitat loss/landscape changes 
9) Connecting hunters to scienti� c 
information 10) Impacts of predators, 
feral hogs and invasive species.

� e participants didn’t always 
agree on where to rank an issue’s 
importance, although the assemblage 
ranked recruitment/retention as deer 
hunting’s top priority. 

Fred Pape, president and CEO of 
Pape’s Inc., gave hunter recruitment/
retention top billing but felt all issues 
were almost equal in weight. Pape 
said it’s tough to rank one issue over 
another because many are intertwined.

“We depend heavily on the long-
term health of whitetailed deer popu-
lations,” Pape said. “It would be hard 
to recruit and retain hunters without 
healthy deer herds and it would be 
hard to ensure the whitetail’s long-term 
health without strong hunter numbers.”

Murphy said the Summit achieved 
its purpose of determining priority 
issues but now the work begins. “We’re 
evaluating how the di� erent represen-
tatives ranked the challenges and we’ll 
follow up to see which ones we must 
pursue,” he said.
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A long-running research program 
in two Connecticut communities found 
that tightly regulating hunts slashed 
Lyme disease cases by 80 percent by 
reducing and controlling white-tailed 
deer, a primary host for disease-carry-
ing black-legged ticks.

� e 13 year study, which ran from 
1995 through 2008 in Mumford Cove 
and Groton Long Point, used hunters 
to reduce deer densities from a peak 
of 80 deer per square mile to about 
13 per square mile. � at decline in 
deer numbers slashed tick abundance 
by 76 percent, which resulted in 80 
percent fewer cases of Lyme disease 
reported by the towns’ residents, who 
were surveyed at least six times during 
the study.

� e study was done by Howard 
Kilpatrick and Andrew LaBonte, who 
work in the Wildlife Division of the 
Connecticut Department of Energy 
and Environmental Protection in North 
Franklin and Kirby Sta� ord III of the 
Connecticut Agricultural Experiment 
Station in New Haven. � e results were 
published in the July 2014 issue of the 
Journal of Medical Entomology.

� e � ndings are game-changing 
news for communities trying to reduce 
Lyme disease risks. “� is is a huge shot 
in the arm for urban deer hunting, 
especially bowhunting,” Jay McAninch, 
CEO/president of the Archery Trade 
Association, said. “Howard (Kilpatrick) 
has been working hard on this project 
for many years and all those e� orts 
paid o� . � is is the proof we’ve long 
needed to make a strong case for sci-
ence-based hunting and bowhunt-
ing programs to reduce Lyme disease. 
� ese programs achieve high payo� s 

for public health at little or no cost to 
the communities.”

McAninch was one of the coun-
try’s � rst wildlife researchers to study 
Lyme disease when he worked for the 
Institute of Ecosystem Studies in New 
York and later with the Minnesota 
Department of Natural Resources.

McAninch said the � ndings won’t 
surprise most wildlife managers and 
Lyme disease researchers, who have 
long believed communities beset by 
Lyme disease could reduce its preva-
lence simply by reducing deer num-
bers. � e trouble is the biologists also 
knew long-term research was needed 
to compile enough data to prove 
their hypothesis.

“Reducing deer numbers is never 
easy for a community because it’s an 

emotional decision that requires lead-
ership and perseverance,” McAninch 
said. “It’s tough to carry out multi-year 
research projects in highly charged 
settings like those. It’s a credit to the 
researchers and the communities that 
they had the patience and determina-
tion to scienti� cally document these 
results. I can’t overstate how many peo-
ple and communities will bene� t from 
this information in the years ahead.”

� e � rst step in this groundbreak-
ing program was persuading both com-
munities to eliminate their no-hunting 
laws, which they did in July of 2000. 
� e towns held their � rst � rearm and 
archery hunts in November of 2000 
and November of 2001 after carefully 
choosing volunteer hunters who used 
shotguns, crossbows and compound 

A long-running research program in two Connecticut communities found that tightly 
regulating hunts slashed Lyme disease cases by 80 percent by reducing and controlling 
white-tailed deer, a primary host for disease-carrying black-legged ticks.
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bows to reduce the herd. �ey had to 
hunt from treestands in the communi-
ties’ wooded areas, taking care to direct 
all shots into the ground.

Once deer numbers were reduced 
by 82 to 92 percent, the program’s direc-
tors phased out gun hunting and used 
bowhunters to keep the herds sup-
pressed. �e archery season lasted 4.5 
months. �ere was no bag limit on the 
number of does and fawns participants 
could kill. Hunters could keep the veni-
son or donate it to food pantries.

At the herd’s peak in the mid-1990s, 
the two communities reported 20 to 30 
Lyme disease cases annually, Kilpatrick 
reported. Today, the incidence is about 
two to �ve cases per year.

Deer mostly carry black-legged 
ticks during the arachnid’s adult cycle, 
a time when they’re unlikely to trans-
mit Lyme disease to humans. But 
because that’s the tick’s breeding stage 
and since deer are the preferred host 
of adult ticks, the larger the deer herd 
is, the greater the tick population will 
be. Adult ticks live o� deer blood until 
they are full and then drop o� and lay 
thousands of eggs.

�e research found a direct cor-
relation between high deer numbers 
and high Lyme disease rates. When 
deer numbers decline, adult ticks have 
fewer places to eat and their numbers 
also decline.

“Without su�cient deer available, 

tick populations can’t be sustained or 
are sustained at much lower levels,” 
a researcher wrote. “�ese �ndings 
(show) that reduced deer densities 
should reduce the risk of tick-borne 
disease in humans.”

Black-legged ticks typically 
transmit Lyme disease during their 

preceding cycle, the nymph stage, 
when their preferred hosts are mice, 
chipmunks and other small mammals. 
Researchers found it didn’t take long 
to reduce nymphs, too. “Nymphal tick 
numbers on lawns and wooded plots 
declined by the second and third year 
following initiation of the controlled 
hunt,” a researcher wrote.

Kilpatrick said the success of the 
towns’ hunting programs in reducing 
Lyme disease generated widespread 
community support. In fact, recent 
polling found more than 80 percent of 
residents support hunting.

�e study also notes that with-
out support from community lead-
ers for hunting programs, communi-
ties shouldn’t expect similar results. 
“Hunting programs led by an ambi-
tious community leader who is com-
mitted to overseeing a deer-tick reduc-
tion program is critical to the success of 
(these) programs,” a researcher wrote. 
“Additionally, good hunter access 
to deer habitat and (unlimited tags, 
incentive programs and food attrac-
tants) are important components of a 
successful deer reduction strategy.”

When deer 
numbers decline, 

adult ticks have fewer 
places to eat 
and their own

numbers decline.

Jan15AT089-093T-R.indd   90 12/2/14   11:02 AM



91

One word sums up Oklahoma’s pro-
grams that engage students in archery: 
“unparalleled.” Even so, the Oklahoma 
DFW acknowledges the Archery Trade 
Association’s role in jump-starting the 
state’s archery programs.

�at’s why Richard Hatcher, direc-
tor of the Oklahoma Department of 
Fisheries and Wildlife (DFW), pre-
sented the Partner in Conservation 
Award to the ATA during its recent 
Board of Directors meeting in Tulsa. 
Colin Berg, the agency’s informa-
tion and education section supervi-
sor, also gave a presentation high-
lighting the growth of Oklahoma’s 
archery programs.

During the 2014-15 school year, 242 
Oklahoma schools will teach Explore 
Bowhunting, Explore Bow�shing and 
the National Archery in the Schools 
Program (NASP) to nearly 14,000 stu-
dents. �at’s greater than the programs’ 
reach in any other state and a solid 
plan for continued growth.

“Archery growth in Oklahoma 
wouldn’t be possible without ATA,” 

Berg said. “Our state had the demand 
for archery and ATA seized the oppor-
tunity. Presenting this award to ATA 
is the least the Department can do to 
recognize that our state’s programs are 
where they are today because of our 
strong partnership.”

Since 2010, the ATA has donated 
Explore Bowhunting kits for Oklahoma 
teachers to use when implementing 
the program in their classrooms. �e 
Oklahoma DFW now funds Explore 
Bowhunting kits. ATA o�ered incen-
tives earlier, which helped Oklahoma 
leaders recognize the merits of imple-
menting archery education.

“We understand ATA has a limited 
budget, so we didn’t request any of 
its funds for Explore Bowhunting kits,” 
Berg said. “Now we’re down the road 
of building community archery parks. 
�ere is one in Coweta and ATA is fund-
ing one in McAllister. Construction 
should begin in a few weeks.”

An Award that Really Matters to 
the ATA Members

�e Partner in Conservation Award 
is signi�cant because it represents 
years of vision, work and partnership.

“ATA members always want to 
know how their membership dues are 
used,” Scott Shultz, president of the 
ATA Board of Directors, said. “�is 
award recognizes the part ATA mem-
bers play in improving school curricu-
lums and changing the lives of kids 
who have never had the opportunity to 
try archery.”

Now that Oklahoma’s archery 
programs have reached epic propor-
tions, some might assume recent 
media attention inspired that growth. 
However, Shultz noted the success of 
school archery programs is the product 
of creating partnerships years before 
“Brave,” “�e Hunger Games” and the 
London Olympics shone the spotlight 
on archery.

“Archery caught �re in Oklahoma,” 
Shultz said. “ATA recognized Oklahoma 
as fertile ground for archery programs 
and began building a partnership in 
2007 to create archery opportunities for 
students. Now, the state is proving that 
archery changes lives. �eir programs 
also show that every state can imple-
ment archery programs by looking to 
Oklahoma as an example.”

Acknowledging the ATA’s part-
nership in creating and strengthen-
ing archery programs matters to ATA 
members because strong archery pro-
grams mean a stronger industry. Every 
person who gets hooked on the sport is 
a potential customer for archery retail-
ers and manufacturers.

Jay McAninch wants ATA mem-
bers to know that the ATA has strict 
requirements for its state partners. 
�ese rules ensure funds are invested, 
not just awarded.

“We have a process that works,” 
McAninch said. “ATA asks states to take 
ownership in Explore Bowhunting, 
Explore Bow�shing and NASP. �en we 
ask the agency director to get behind 
the program. �en ATA can and will 

ATA Earns Partnership Award from 
Oklahoma Fish & Wildlife Agency

During the ATA’s most recent Board meeting, Colin Berg, the Oklahoma Department of 
Fisheries and Wildlife information and education section supervisor, gave a presenta-
tion highlighting the growth of Oklahoma’s archery programs.
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help with training workshops, initial 
funding for equipment kits and strat-
egizing about how to implement pro-
grams to ensure recruitment.”

A Process that Works
With Oklahoma as a benchmark, 

other states can implement archery 
programs by getting behind them, � nd-
ing the right people to shepherd the 
programs’ growth and seeking ATA 
help in jump-starting the programs.

Get Behind the Programs:
“� e � rst step to starting archery 

programs in state schools is recog-
nizing that Explore Bowhunting and 
Explore Bow� shing don’t just intro-
duce youth to archery,” Shultz said. 
“Instead, these programs reveal the 
joys of being outdoors and show young 
people various paths to enjoy archery, 
whether it’s competitive target archery, 
bowhunting or simply shooting targets 
in their backyard.”

Get a Director’s Help:
State agency directors are cru-

cial to any program’s success because 
they’re the ones who budget money 
and sta�  time. By supporting archery 
programs, Hatcher set an example for 
other states.

Get ATA Assistance:
� e Oklahoma DFW contacted 

the ATA and asked for Oklahoma to 

become a pilot state for archery pro-
grams within the school system and 
during the school day: not after school 
as a parks-and-recreation o� ering. 
� e agency has also trained teachers; 
added � shing, bow� shing and shotgun 
shooting programs and helped teachers 
obtain grants for Explore Bowhunting 
and Explore Bow� shing kits.

Berg advises other state agen-
cies interested in archery programs to 

start small, ask the ATA for guidance 
and remember that archery programs 
aren’t a one-size-� ts-all proposition. 
Oklahoma provides data proving that 
states can reap dividends by starting 
archery programs.

Oklahoma by the Numbers
192 schools teach Explore 

Bowhunting for an average of 
six weeks.

770 students participated in 
Explore Bowhunting in 2010.

13,608 students will participate 
in Explore Bowhunting and Explore 
Bow� shing by the end of the 2014 
school year.

14,000 students were certi� ed in 
hunter education programs in 2005.

19,000 students were certi� ed in 
hunter education programs in 2013.

50 teachers were trained in 
Explore Bow� shing in 2013.

100 teachers were certi� ed in 
Explore Bow� shing in 2014.

 From left to right: Scott Shultz, ATA Board of Directors president; Jay McAninch, ATA 
president/CEO; Richard Hatcher, Oklahoma Department of Fisheries and Wildlife direc-
tor; Colin Berg, Oklahoma DFW information and education section supervisor (education 
emphasis) and Mitch King, ATA director of government relations. Photo: Shannon Rikard/
ATA.

VISIT THE ATA RETAIL 
ARCHERY ACADEMY AND  
OPEN YOUR DOORS  
TO A NEW REVENUE STREAM!

• Discover how to use your range as a significant source  
of revenue

• Learn easy-to-implement practices to develop a profitable 
recreational archery program

• Create great experiences for the recreational archer and be 
rewarded with an engaged, expanded customer base

LOCATION:  Convention Center, Hall B, Indianapolis, IN

  Wednesday, January 7 – 9am-5pm
  Thursday, January 8 – 7:30am-6pm
  Friday, January 9 – 7:30am-6pm
  Saturday, January 10 – 7:30am-4pm

ANOTHER VALUABLE ATA MEMBERSHIP BENEFIT

HOURS OF  
OPERATION:

WAYNE PIERSOL 
ARCHERY ONLY

HEATHER PFEIL 
LANCASTER ARCHERY

“THE ARCHERY ACADEMY 
HAS BEEN A BIT OF A CASH 
COW. WE EXPECT TO EARN 
$80,000 ON THE ACADEMY 

THIS YEAR, AND THOSE 
NUMBERS ARE CONSISTENT. 

THERE WAS A LOT MORE 
REVENUE THERE THAN WE 

EVER ANTICIPATED.”

“OUR SHOP STARTED  
AN ARCHERY ACADEMY 
IN 2013 AND REACHED 

2,000 PEOPLE SINCE THEN. 
NEARLY 40 PERCENT OF OUR 
ACADEMY STUDENTS HAVE 

BOUGHT EQUIPMENT. THAT’S 
$200,000 IN NINE MONTHS.”
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