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Ninety-seven bow� shing teams 
converged in Tomah, Wisconsin on 
June 6 and 7, 2015 for the Fifth Annual 
AMS Bow� shing Big 30 Challenge.  
Headquartered at the Tomah fair-
grounds, teams were allowed to travel 
to any public water in Wisconsin during 
this 14 hour night tournament. Teams 
from as far away as Pennsylvania, North 
Dakota, South Dakota, Michigan, Iowa, 
Indiana, Kentucky, Minnesota, Illinois 
and, of course, Wisconsin participated. 
All eyes were on the radar before take-
o� , as strong storms and heavy rains 
were in the forecast for early Sunday 
morning.

One hundred percent of the entry 
fees are paid back to the participants.  
� is year’s total purse of $20,000 was 
distributed down 15 places, with $5,000 
guaranteed for � rst place. � e big � sh 
pot was sitting at $2,375 for one lucky 
bow� shing enthusiast. Working with 
industry partners, AMS was also able to 
give away over $15,000 in door prizes.  

� e AMS Big 30 has become 
the largest bow� shing tourna-
ment in the Midwest. 

Despite strong storms 
and heavy rains that moved 
through early Sunday morn-
ing, Team Nighttime Bow� shing 
(upper right), consisting of Paul 
Stapelmann, Brett Stapelmann 
and Chris Cass, weighed in at an 
impressive 597.8 pounds with 
their heaviest 30 � sh and took 
home the $5,000 � rst place check. 

Team Carp Unlimited (at 
right), consisting of Bill Hoyt, Joe 
Pease and Josh Pease, � nished in 
second place with a total weight 
of 536.7 pounds, snaring them 
$3,500 and also took top honors 
in the big � sh category, weighing 
in a monster 43.3 pound common 
carp that was worth $2,375.  

AMS would like to thank 
everyone for making this the biggest 
AMS Bow� shing Big 30 Challenge to 

date. “We can’t thank our sponsors 
enough, the city of Tomah and, of 
course, all the bow� shing teams that 
joined us,” a company spokesman said. 
Plans are already in the making for next 
year’s Sixth Annual AMS Bow� shing 
Big 30 Challenge. For � nal payouts and 
more tournament photos, visit ams-
bow� shing.com.
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Redneck Blinds and Real World 
Wildlife Seed Products are now helping 
to promote each other’s product line 
while saving dealers on shipping costs. 
You can now get any Redneck product 
at these three Real World Wildlife Seed 
locations

Monster Plots - Casey, Illinois 
(217) 232-0722

Higgins Outdoors - Gays, Illinois 
(217) 273-2825

Oak Hill Outdoors - Covington, 
Indiana (765) 376-3266

If you want these � rms to ship 
your Redneck Blind to you, talk to 
them about combining your seed order 
inside the blind to save shipping costs.

everyone for making this the biggest date. “We can’t thank our sponsors 
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� irty-four new manufacturers have been added to the lineup of quality 
brands o� ered for purchase through Kinsey’s, a leading distributor in the archery 
industry. Retailers will � nd these additional manufacturers included in the 
Kinsey’s 2015–2016 Catalog, released this summer, as well as for sale through the 
dealer portal on Kinseysinc.com.

In addition to bene� tting retailers who buy from Kinsey’s, new vendor part-
ners are excited by the tremendous exposure their brands will be given and the 
opportunity to expand the reach of their products to many new markets. 

“� e bene� t of working with Kinsey’s is that it gives us a great vehicle to get in 
front of thousands of dealers with our products,” Randy Kitts, president of Black 
Eagle Arrows, a company specializing in high-quality carbon arrows, said.

Growing the brand geographically appealed to Je�  Peel, president of Tactacam 
LLC, which manufactures � rst-person hunting cameras. “We are pleased to be 
working with Kinsey’s in 2015,” Peel said. “� ey are a � rst-class organization and 
a key partner in introducing Tactacam to new dealers across the country.”

Rob Chinery, president and CEO of Comanche Out� tters, also anticipates 
growth from having his company’s products available through Kinsey’s; “When 
we set out to change the category with a completely new type of wireless trail 
camera, we knew that it would be absolutely essential to establish a rock solid 
distribution network for our products. Kinsey’s has provided us with just that. 
Nearly all of the dealers in our home region of the Northeast and of course count-
less others around the country do their purchasing almost exclusively through 
Kinsey’s, making them an indispensable part of our e� orts to build a nationwide 
dealer base.”

� e purchasing department at Kinsey’s is always looking to expand the 
number of quality brands sold through the company’s distribution channels. 
Interested manufacturers can send information to Purchasing@KinseysInc.com.

New Purchasing Team Member
Kinsey’s is pleased to welcome Nate Hedrick as a Buyer to the purchasing 

team. Hedrick comes to Kinsey’s with a strong archery retail background, having 
worked for archery retailers including Weavers and Lancaster Archery. 

“Nate’s retail experience will be invaluable as he transitions into this role at 
the distribution level,” Keith Arnold, purchasing manager for Kinsey’s, said. “His 
passion for hunting, extensive product knowledge and intimate understanding of 
all disciplines in archery make him the perfect � t for this position.”

“I am looking forward 
to applying my retail and 
archery experience in this 
new capacity,” Hedrick said. 
“I am excited to join such a 
storied family business with 
such a strong commitment 
to its customer base and the 
sport of archery.”

Hedrick’s purchasing 
responsibility will include 
brands such as Scott Archery, 
Axion Archery, TRUGLO and 
Pradco Outdoor Brands.
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and design
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Ph: 309-358-1602Nate Hedrick

to applying my retail and 
archery experience in this 
new capacity,” Hedrick said. 
“I am excited to join such a 
storied family business with 
such a strong commitment 
to its customer base and the 
sport of archery.”

responsibility will include 
brands such as Scott Archery, 
Axion Archery, TRUGLO and 
Pradco Outdoor Brands.
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On Wednesday, July 8, a serious 
� re destroyed the portion of the factory 
where compound bow production was 
underway at Martin Archery in Walla 
Walla, Washington. � e � re, believed to 
be electrical in nature, caused no inju-
ries and did not a� ect production of 
the recurves and longbows produced 
under the Damon Howatt line. Based 
in a mild climate, the Martin plant is 
built in sections connected by covered 
walkways, which probably aided in 
containment of the � re. � e composite 
photo at upper right shows how the 
portion of the plant where the o�  ces, 
warehouse and shipping are located 
along the highway remained undam-
aged while the elevated view shot from 
a nearby hillside, at lower right, shows 
the destroyed compound bow produc-
tion facility. 

Tracy Rei� , President of Martin 
Archery, issued the following state-
ment: “We are overwhelmed with 
the support our community has 
shown Martin Archery in the wake 
of the factory � re on July 8. While it 

will temporarily impact current pro-
duction, it will not impact our future 
business, especially our much antici-
pated 2016 product line. We at Martin 
Archery are dedicated to providing our 
loyal customer base with the highest 
level of service and we appreciate your 
patience during this critical period as 

we ramp up to the quality and inno-
vation thresholds that our customers 
expect and deserve.”

“We are eager to unveil our 2016 
lineup and have no doubt our custom-
ers will be impressed with what we 
have in store,“ Rei�  said. 

strategies. To date, Co-Owner and 
National Sales manager Chris Hamm 
handled the majority of those tasks 
and welcomed the addition with open 
arms. “We’ve known Scott for over a 
decade and his passion for our sport 
and company will enable us to take 
HHA to the next level,” Hamm said. 
“� e tools he brings to the table are 
unmatched and he is such a natural � t 
for our organization. Having worked at 

every level of 
the industry 
outside of 
m a n u f a c -
turing,   we 
couldn’t be 
more excit-
ed to add 
him to the 
HHA fam-
ily.” 

college, leading him to accepting a job 
as a sales rep immediately after gradu-
ation. After three years of running the 
road for Steve Kaufman and Associates, 
Bakken took his knowledge and experi-
ence east and has served as a buyer for 
Kinsey’s Archery Products since 2010. 

Bakken’s primary duties will focus 
on increased in-house marketing, han-
dling key accounts, interaction with 
sales reps, media relations, sponsor-
ships and promotional 

HHA Sports recently announced 
the hiring of Scott Bakken as Director 
of Sales and Marketing for the Midwest 
based bow sight category leader. A 
Wisconsin native and diehard bow-
hunter since his teens, Bakken brings 
a wealth of experience to his new posi-
tion. Employed at a local pro shop 
before he could drive, Scott contin-
ued to gain knowledge and experience 
working behind the counter through 

will temporarily impact current pro- we ramp up to the quality and inno-

every level of 
the industry 
outside of 
m a n u f a c -
turing,   we 
couldn’t be 
more excit-
ed to add 
him to the 
HHA fam-
ily.” 
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goes far beyond a simple post,” Bast 
said. “Timing, message, content struc-
ture, demographics, among other 
things, play into the overall engage-
ment levels, which in turn mean better 
branding and exposure. Niko’s knowl-
edge across multiple social platforms 
in coordination with our own ‘found’ 
strategies make for a very potent mix 
for Bast Durbin clients.”

“I had worked with Bast and 
Durbin in the past through TV pro-
grams they currently manage and had 
always heard positive comments about 
their � rm from people in the industry,” 
Markos said. “I can’t wait to grow the 
Bast Durbin brand as well as the cur-
rent roster of clients. � ese guys know 
the industry from every angle: retail, 
distribution, manufacturing and, of 
course, marketing strategy. I’m excited 
to tap into their experience and use my 
own experience to help current and 
future clients. It’s a perfect synergy.”

For more information about Bast 
Durbin Advertising, please visit www.
bastdurbin.com  or call 1-800-975-
3474.

Bast Durbin Advertising has hired 
Niko Markos to � ll the position of 
Social Media Content Manager.  In this 
position, Markos will be responsible 
for day-to-day management of social 
media strategy and content for Bast 
Durbin Advertising’s clients. Markos, 
already an industry veteran, excelled 
in his position as the Social Media 
Coordinator for The Sportsman’s 
Channel (TSC) prior to its relocation 
to company headquarters in Colorado.

“We have always been high on tra-
ditional advertising vehicles and still 
believe in print, radio and TV adver-
tising,” Dan Durbin, co-owner of Bast 
Durbin, said. “But we knew that to real-
ly take the social aspect of our game 
up to a new level, we wanted someone 
who specializes in social strategy.”

Co-Owner Je�  Bast, who cur-
rently manages social media strategy 
for existing clients of Bast Durbin, has 
seen tremendous overall growth in the 
category and realized the need had 
come to bring in additional horsepow-
er to meet the needs of the growth in 
social media.

“� ese days, social media strategy 

BowTech Model Ties in with Sniper FilmBowTech Model Ties in with Sniper FilmBowTech Model Ties in with Sniper Film

Bast Durbin Beefs UpBast Durbin Beefs UpBast Durbin Beefs Up
Social Media SideSocial Media SideSocial Media Side

Bowtech has developed a limited edition Legend bow and will make a dona-
tion to the Chris Kyle Frog Foundation (CKFF) for each bow purchased. Kyle’s 
story is told in the 2014 � lm American Sniper. 

� e CKFF was launched on Veteran’s Day of 2014 and was the vision of Chris 
Kyle prior to his death. Taya Kyle, as Executive Director of CKFF, continues to work 
to extend Chris’ legacy through the foundation. “Bowtech has been incredibly 
supportive of the American Sniper � lm and eager to develop programs to support 
the Chris Kyle Frog Foundation,” Taya said. “We are excited for the launch of the 
Legend bow and hope supporters for Bowtech and CKFF will consider this bow 
when preparing for the 2015 hunting season.”

� e CKFF provides meaningful, interactive experiences to service members, 
� rst responders and their families, aimed at enriching their family relationships. 
� e experiences provided by the foundation are designed to give those it is assist-
ing the opportunity to reconnect and remember what they love about each other, 
thus empowering families to thrive. � e Legend bow is built on the same platform 
as the company’s 2015 � agship bow, the Prodigy and features a Kryptek Typhon 
� nish and red, white and blue bowstrings. Each bow has a serial number; Taya 
Kyle received the � rst bow, CK001. A commemorative Chris Kyle “Legend” hat 
comes with each bow purchase. � e hats can also be purchased online at www.
bowtecharcherygear.com. One hundred percent of the proceeds go to the CKFF. 
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Greg Misner has joined Bohning 
Archery as the national sales manager. 
Misner attended Olivet College, where 
he pursed a Bachelor’s Degree in 
Education. He then moved to Montana, 
where we went on to earn his Master’s 
Degree in Special Education from 
Montana State University- Billings 
while working as a high school teacher.

Misner has competed in competi-
tive archery since  2000 at the national 
and international levels. � roughout 
that time, he has won over 30 state 
and sectional titles, along with taking 
two IFAA indoor and outdoor world 
championships in 2013 and 2014. 
When he’s not shooting his bow, he 
enjoys outdoor activities such as hik-
ing, shed hunting and � y � shing, along 

with spending 
time with his wife 
Nikki and their 
little boy, Easton.

While living 
and teaching in 
Montana, Misner 
took his love of 
archery to anoth-
er level when he 
started up Rhody 
Creek Archery. 
The shop was 
a full service 
archery retail store 
where he sold and worked on archery 
equipment. 

Now, Misner will have an over-
all responsibility for maximizing sales 
growth and market share objectives by 
devising and executing the company’s 
sales structure.  

“I’m excited to be part of such 
an outstanding archery company that 
has been around for nearly 70 years,” 
Misner said.

 New Graphic Designer
Zachary Ziemba has joined 

Bohning Archery as the new Graphic 
Designer. Ziemba attended Wayne 
State University, where he pursued 
a Bachelor’s Degree in both Graphic 
Design and Electronic Arts. Having just 
recently graduated, he is jumping in 
with both feet to this new and exciting 
position.

“I was ecstatic to be hired in at 
Bohning because aside from being an 
artist, my biggest passion has always 
been the outdoors. I’ve spent many 
summers at my grandparents’ cabin 
near Higgins Lake, wandering the 
woods with my dad and � shing out on 
our pontoon boat. I started hunting as 
soon I was old enough and have been 
addicted ever since,“ Ziemba said.

Ziemba will have an overall respon-
sibility for graphic design, includ-
ing designing the packaging, putting 
together the catalog, advertising and 
working with di� erent media outlets, 
all of which should be no problem with 
the energy and creativity he is already 
bringing to the table.  

“I can’t wait to utilize my passion 
for the outdoors and the arts and trans-
late that into my work here at Bohning,” 
Ziemba said.
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S3DA (Scholastic 3-D Archery) has named Michael Lundeen of Vero Beach, 
Florida as the new national director.  As the S3DA national director, Lundeen will 
be responsible for scheduling and 
facilitating advance instructor train-
ing across the U.S. and international-
ly.  He will provide updates to training 
materials and create additional cur-
riculum while maintaining contact 
with state coordinators, providing 
tournament information, rules and 
procedures.  Lundeen will also make 
presentations to the state coordina-
tors conference and the ATA Summit 
and attend the ATA show, the Pope 
and Young Club Convention and the 
NFAA World Archery Festival.

Graphic Designer Zachary Ziemba is pictured outside Bohning 
headquarters.

Greg Misner

Michael Lundeen
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