




owner of Barefoot Archery. Smith told
us he was always interested in archery
and started bowhunting when he was
15 years old. In the early 1970’s,
Barefoot Archery was an established
business and he was a college student
attending Pembroke State College. He
began buying archery equipment
from the Charlotte shop and reselling
it in his hometown of Pembroke,
which is located about 100 miles
away. 

After graduating from Pembroke
State with a degree in business
administration, Smith got married
and began working for Apple
Computer in Charlotte. He worked
there for ten years until the company
closed its Charlotte operations. He
had the option to continue working
for Apple but would have had to move
to either Texas or Chicago. Neither
option suited him so he decided to
stay in the Charlotte area. “All the
while I was working for Apple, I kept
my contact with the archery shop by
helping them out during the busy fall
season,” Smith said. “At this point,
archery was still a hobby,” he contin-
ued.

As luck would have it, at the time

Apple Computer was
closing its Charlotte
operations, the owners
of Barefoot Archery,
John Smith and Wayne
Barefoot, were looking
to sell the business
they started in 1966.
Jessie Smith recog-
nized this as an oppor-
tunity to stay in the
Charlotte area while
working in a field he
loved. As a result, he
completed the pur-
chase of the business
in 1994 and has been
there ever since.

“We’ve built up
the business consider-
ably since I first pur-
chased it,” he said.
“We did a lot of clean-
ing up, we added sig-
nage, and did a lot of
advertising,” he told
ArrowTrade. Smith said he continues
to advertise in state outdoor maga-
zines, in television ads, newspapers,
and has a website linked to manufac-
turer’s web sites. “My website is an

information only site and I don’t sell
off the site,” he explained. “I post a
gallery of photos on the site so my
customers can see themselves and the
trophies they have taken. It’s popular
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Smith is most always on the floor and ready to assist a cus-
tomer in any way he can. Here, he explains the features of
the new Hoyt Alpha Max bow. This purchase comes with four
hours of free range time, a $40 bonus.

Smith works with several organizations that promote archery. These youth workers
seated under a hand painted arrow graphic in the shooting lanes are being certified as
basic archery instructors by Sandi Scronce, a NAA level three instructor. They came from
Virginia, North Carolina and Georgia to take the certification course.

Sandi Scronce address the class she and
her husband Tim were conducting at
Barefoot Archery for youth program
instructors, using the Genesis bows visible
in the background. The students shown,
included Boy and Girl Scout leaders, Parks
and Recreation youth workers and a youth
minister. The husband and wife team are
committed to developing archery and
worked with Davidson Parks and
Recreation Department to develop a fami-
ly archery program.
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coached a Junior Olympic Archery
Development program (JOAD) that
Smith has sponsored since January
1999 and Sandi is the North Carolina
coordinator for the NFAA After School
Archery Program (ASAP).

Smith is convinced JOAD is the
way to bring new archers into the
sport. He began his JOAD program in
1998 and on Saturday mornings pro-
vides certified instruction by the
Scronces’. “They are a tremendous
help to me. They work with the kids
and I work with the parents,” Smith
said. Currently there are 36 youngsters
involved in the program ranging in
age from 8 to 18 years old. One of
Smith’s biggest concerns is that no
other pro shop in North Carolina has
such a program. To his knowledge,
Barefoot Archery has the only JOAD
program in the state and Smith wish-
es other dealers would see the benefit
of such a program. Without other local
JOAD programs, he said his young
shooters have to travel to Georgia or
Virginia to compete.

JOAD participants aren’t the only
youngsters who shoot at Barefoot
Archery since Smith offers archery
lessons for other age groups as well.
Cub Classes are open to kids 6 to 8
years old and each class is purposely
kept small, having a maximum enroll-
ment of ten youngsters. He charges
$80 for eight classes and the focus is
on safety, shooting fun, and games.
Each participant receives a certificate
of completion at the end of the ses-
sion. 

Youngsters from age 9 to 18 years
old can enroll in Smith’s Recreational
Class and have the option of advanc-
ing to the JOAD program if their inter-
est persists. Smith charges $80 for
eight classes for this program as well.
The Recreational Class offers limited
scoring and exercises while stressing

safety. The youngsters shoot at all
types of targets including 3-D and
receive information on local tourna-
ments and indoor shoots. The stu-
dents receive certificates of achieve-
ment for individual accomplish-
ments. 

“I provide the equipment and
instruction to the kids and if a child
shows further interest, the parents can
enroll them in the eight week JOAD
program. If there is further interest,
and there usually is, the parents will
purchase additional equipment from
me,” Smith stated. Smith noted that
sometimes the kids even bring the
parents into the sport and that 90 per-
cent of those youngsters who want to
buy their own equipment or addition-

al equipment buy it from him.
Adult classes are open to
those with or without shoot-

ing experience 18 years or older. He
charges $100 for six classes and will
provide participants with a recurve
bow unless they bring their own. 

Smith looks at it as a win-win
proposition for him and the young-
sters. Realizing that the shooting
range occupies half his store Smith
hates to see it sit idle. He noted that
Barefoot Archery is the only shop in
the area offering archery lessons to
kids and that most of the others are
gun shops selling archery gear as a
sideline. 

Smith sees his youth programs as
opportunities for parents to get the
kids away from the television screen
and into an activity that ultimately
develops into a lifetime sport.
“Parents see the animal mounts I have
on the wall and think our focus is on
hunting,” Smith said. “I tell them what
we really do is teach youngsters about
the sport of archery and that how they
eventually apply the skills they learn is
up to them,” he stressed. Smith noted
there is always a single mom and
sometimes two whose child is inter-
ested in hunting and he tries to steer
the child in the proper direction by

With the range taking up about
half the space, Smith doesn’t like
to see it sit idle and often hosts
birthday parties. At left, young
guests enjoyed looking at hunt-
ing photos and mounts before
gathering for a basic lesson that
emphasized range safety (above).
At right above, lightweight
recurves make it easy to fit a vari-
ety of draw lengths. Once the chil-
dren have some consistency,
Smith increases the excitement by
adding ballons that make a satis-
fying “pop” when hit (right).

Smith has a "Bargain Bin" in the
back of the store. He said he
places items that aren't selling
well or items he's had around for
a while in the bin just to get rid of
them. The bin is always popular
with customers looking for a
good deal.
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