
Easton Sports Development
Foundation and the National Field
Archery Association Foundation are
pleased to announce the Archery
Scholarship Recipients for 2009.
Total scholarships of $20,000 were
awarded to 20 student athletes in
middle school, high school and col-
lege that compete with either com-
pound or recurve bows.  Individual
scholarship awards varied from $500
to $5,000, with the top award going
to Erika Anschutz of Hamilton, Ohio.

“Erika started competing when
she was seven years old and she has
excelled at all levels of archery from
her first JOAD experience to her cur-
rent status as a top member of the
USA Archery World Team.  We are
very pleased to award Erika our top
scholarship award for 2009.  She is
an outstanding example of an ath-
lete committed to excellence in
archery while also earning her
degree at the University of
Nebraska,” stated Bruce Cull,
President NFAA.

Erika Anschutz stated, “I learned
very early in archery that a disci-
plined effort, sharp mental focus,
and hard work were critical for me to
succeed from my first JOAD tourna-
ments to the most recent National
and International archery competi-
tions.  Archery has helped me to
develop the skills needed to not only
compete successfully, but to also
succeed in my personal and scholas-
tic efforts.  I want to thank the Easton
and NFAA Foundations for recogniz-
ing me with their top scholarship
award in 2009.” 

The NFAA Scholarship program
started in 1990 to support student
athletes that compete in archery and

excel in academic and intellectual
achievement.  Funding limitations in
the past limited the value and num-
ber of scholarships that could be
awarded each year.  “The Easton
Foundation shares the NFAA
Foundation goal to support student
athletes that compete in archery.
Additional collegiate scholarships
will help USA Archery grow their col-
lege archery program and strength-
en future Olympic and World
Championship Teams.  By combin-
ing our respective Foundation
efforts, we can award more student
scholarships in the future and indi-
vidual scholarship levels will be
increased to more significant
amounts.  In 2009, $20,000 was
awarded to twenty of the 58 appli-
cants.  We expect a major increase in
the number of applications in future
years and plan to increase the level
of total annual scholarship awards to

$50,000 in 2010,” said Erik Watts,
Director of the Easton Foundation.

The 2009-2011 scholarships are
funded by a $150,000 grant from the
Easton Foundation to the Easton-
NFAA Foundation Scholarship
Program.  Future revenue from the
Easton Foundation Archery Center
of Excellence in Yankton, plus the
scholarship donations from both
individuals and companies will be
placed in an endowment account to
fund the scholarships in 2012 and
beyond.  

Dave Gordon, of Gordon
Composites, has made a substantial
contribution to the scholarship
endowment fund.  Dave stated,
“Archery has been a big part of both
my personal and business success.
My contribution to the Easton-NFAA
Foundation Scholarship program
allows me to give back to the sport I
love and to award our very best

Easton Foundation, NFAA Team Up 
to Award $20,000 in Scholarships

Erika Anschutz was the top scholarship winner. Here the Ohio native is seen holding the
award check with the aid of Greg Easton of the Easton Sports Development Foundation.
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archers and student athletes for their
success in both archery and scholas-
tic efforts.  I encourage everyone that
shares my passion for archery and
desire to support our young archers
to make their own donation to the
scholarship program.”  Individuals
or companies interested in donating
to the scholarship endowment fund
or learning more about the program

are encouraged to contact Bruce
Cull, NFAA President.  The NFAA
Foundation is a 501(c)3 Public
Charity and all donations meet the
IRS requirements as charitable
donations.   

Scholarship applications, pro-
gram requirements and additional
information is available on the NFAA
website at www.nfaa-archery.org, or

from the NFAA Headquarters, 800
Archery Lane, Yankton, SD 57078.  All
applications for 2010 scholarships
must be submitted to the NFAA
Office by December 31, 2009.   For
additional information contact
Marihelen Rogers, Executive
Director, at (605) 260-9279 Ext. 102
or at NFAAArchery@aol.com

Bear Archery, Primos to End
Collaboration Behind Truth II Bows

Bear Archery and Primos
announced jointly in early summer
that they will not be renewing their
Licensing Agreement effective June
29, 2009.   Details were not provided,
however, sources from both hunting
goods giants indicate that the part-
ing was amicable and by mutual
consent.   

"The parting is for all the right
reasons" said Will Primos, President
of Primos.  "We have introduced
some great new products together
and we are both satisfied with the
results of our relationship."

"We have indeed both benefited
from our current Licensing
Agreement,” explained Jack
Bowman, the VP/General Manager
of Bear Archery.  "But as new brands
and product lines emerge and take
on new priorities in importance to

each of us, we need to evaluate and
adjust our focus on our approach to
the marketplace."

Ross Rinehart, the advertising
and marketing director for the Bear
and Trophy Ridge brands, said the
bow line-up being planned for 2010
is an exciting one. The design team
based at the Indiana headquarters
and the manufacturing plant in
Florida have been hard at work refin-
ing new models for the planned
October 1 launch date. From its per-
spective of designing and producing
bows and from the perspective of
Primos, which produces videos and
television programs, Rinehart said it
was important to make the decision
on whether or not to go forward by
mid-year. “We’ve had a great part-
nership with Primos and we wish
them all the very best,” he said when

contacted by ArrowTrade.
Bear Archery manufactures and

distributes a full line of archery
products including compound
bows, traditional bows, quivers,
arrow rests, fiber optic sights, stabi-
lizers, arrows and related accessories
under the Bear and Trophy Ridge
brands. 

Primos, headquartered in Flora,
Mississippi, is a leading designer,
manufacturer and marketer of game
calls, blinds and accessories to the
outdoor hunting industry.  A few of
the company's more notable brand-
ed products include the company's
best selling product, The Can, plus
the Hoochie Mama, Buck Roar,
Double Bull Blinds, Trigger Sticks,
Bloodhunter lights as well as turkey
and deer decoys  The company is
also known for its Truth video series
and its award-winning TV shows
Primos Truth About Hunting, and
Primos Truth About Whitetails
which air weekly on the Outdoor
Channel. 

For additional information
regarding Bear Archery, please visit
www.beararcheryproducts.com or
speak with your Bear Archery sales
representative.

For more information on the
Primos product line, please visit
www.primos.com or contact your
sales representative.

Both brands are represented by
the nationwide Hudalla Associates
rep group. The Minnesota headquar-
ters can be reached at (218) 346-2734
or you can call the Inside Sales Office
in Montana at (888) 216-3730.

The Truth 2 has been a popular model for the Bear Archery brand from Escalade Sports,
but as Marketing Director Ross Rinehart pointed out to ArrowTrade, the co-branded bow
is a single model among a wide line. The Bear website promotes six other models as well.
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Specialty Archery, LLC of
Spencer, Iowa is pleased to announce
the recent acquisition of Bodoodle
arrow rests from Blaine Earlywine,
who had acquired the line a few years
ago that had been founded by S.G.
Christian in the 1970s.

Bodoodle was one of the premier
names in arrow rests for more than 25
years, a favorite of both competitive
archers and discriminating
bowhunters who admired its quality
construction and ability to launch
arrows with a high degree of accura-
cy. Models like the Timberdoodle,
Game-Dropper and Pro-Lite all pre-
ceded the current crop of drop-away
rests yet provided total fletching
clearance thanks to Christian’s ele-
gant design. 

Bodoodle rests based on that
innovative design use a cradle that
pivots on fine bearings, so that the
speed fins that support the shaft for
part of the power stroke sweep down

and out of the way before they can
contact conventional fletching. In the
early years of the brand Bodoodle
rests were among the most expensive
on the market, but modern manufac-
turing techniques helped lower the
cost at a time when other well-known
rests were gaining in sophistication
and price. By the late 1990s Bodoodle
was considered one of the top arrow

rest brands on the market. In 2004 its
owner was inducted into the
Bowhunting Hall of Fame.

After the death of S.G. Christian,
Blaine Earlywine purchased
Bodoodle from his estate and moved
the firm from Coleman, Texas to
Carlisle, Kentucky. Earlywine kept the
Bodoodle name alive with the aid of
dedicated employees, his wife Danita
and young sons Braxton and Aiden,
marketing several different models.
They continued the Bodoodle tradi-
tion of offering rugged, perfectly
machined arrow rests that were capa-
ble of providing flawless arrow flight,
right along with excellent customer
service.

Early in 2009, Specialty Archery,
LLC and Earlywine began talking
about a transfer of ownership that
could take advantage of the Iowa
firm’s strengths as a way to expand

Specialty Archery Buys Bodoodle Brand

John Rapp holds Bodoodle’s most popular rest, the Pro Lite, which is also shown at
right. Rapp works in production for Specialty Archery, LLC and also helps promote the
product line at shoots. Careful planning meant  he had inventory ready to ship to cus-
tomers immediately after the July 1 changeover date.

Bodoodle arrow rests will now be produced at the same Spencer, Iowa plant that has
been manufacturing the Specialty Archery, LLC product line.
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Bodoodle’s market share. Specialty
Archery, LLC is known throughout the
archery industry as a brand with a
strong following among the type of
precision archers who so often chose
a Bodoodle rest in the past. The man-
ufacturer of high quality scopes,
peeps and stabilizers has a strong
dealer network domestically and
works with most of the leading foreign
distributors to sell its products world-
wide. Specialty Archery, LLC also has a
track record of introducing successful
new products, like the Verifier lenses
that screw into its peeps to sharpen
the view of pins for aging hunters and
the Clarifier lenses used to sharpen
target faces viewed through scopes by
competitive archers.

Michael Anderson, general man-
ager of Specialty Archery, said that
firm worked closely with Earlywine to
insure another sale wouldn’t disrupt
existing orders at a time when dealers
were stocking up for the summer and
fall peak sales season. “Both Specialty
Archery customers and Bodoodle
customers can be assured that great
preparation has gone into the acqui-
sition, so that the transition would be
smooth and seamless for customers
of both companies,” Anderson said.
“Specialty Archery took over control
of all operations including ordering,
invoicing, customer service and pro-
duction starting on July 1, 2009.”  

“The acquisition of Bodoodle
allows us to pursue a different product
line than what we currently offer,”
Anderson said. “The Bodoodle name
has a solid reputation in arrow rests,
and Blaine Earlywine has done an
excellent job in maintaining the com-
pany’s current status in the market-
place.  Specialty Archery is looking
forward to the venture with a great
deal of enthusiasm and excitement.
We plan to apply the same principles
and practices that have made
Specialty Archery successful so that
Bodoodle can offer more shooters an
alternative to the full capture style
fixed rests and the cord-driven fall-
away rests that dominate the market
today.”  

Questions, comments or orders
may be directed to:

Specialty Archery
1211 38th Ave. W

Spencer, IA 51301
The toll-free number is (800) 555-

2856. You can contact Mike Anderson

by email at manderson@specialt-
yarch.com or find out more on-line at
www.specialtyarch.com

Atsko, Inc.,  the manufacturer of
such popular products as Sno-Seal,
U-V-Killer, Sport-Wash, N-O-DOR,
and Water-Guard, is happy to
announce the addition of Kurt
Baumgartner to its team. Kurt will
have the role of National Sales
Manager, and will be responsible for
covering the USA and Canadian
markets.

For the past seven years , Kurt
Baumgartner has worked as the
Midwest District Manager for the
Hunting and Archery divisions of
Sportsman’s Warehouse. Kurt has
been an avid bowhunter for over 30
years and feels he can relate well
with today’s educated consumers,
and retailers. 

“I am very excited and proud to
be a member of Atsko, Inc. I am look-
ing forward to turning my last 10

years of
Outdoor

Retail, and
previous 23 years

of Marketing and

Design experiences, into helping
Atsko’s sales expand and grow.
Atsko’s ability to lead the way in
developing scientifically proven
scent control, U-V blocking and
waterproofing products has posi-
tioned them as a leader in the hunt-
ing industry.”

Reach Atsko at 2664 Russell St.
Orangeburg, SC 29115. The phone is
(803) 531-1820, see  www.atsko.com
or e-mail info@atsko.com 

Atsko Makes Key Hire

Hunt Comfort is pleased to
announce that it has signed Outtech
as its national sales agency.  This new
partnership is a strategic initiative to
significantly expand sales and to
develop brand awareness of Hunt
Comfort’s products and services.

“Outtech is a team of excellent
people with proven sales leadership,
and Outtech  delivers expertise in
brand development,” David
Robinson, president of Hunt
Comfort, said. “Hunt Comfort has
experienced record sales growth for
five years and we are excited to
announce that we are joining forces
with the experience and talent of  the
Outtech Team.  We feel confident
that the new team will catalyze
growth.”

Outtech, Inc. is one of the largest

sales and marketing organizations in
the outdoor industry and the
Outtech Archery Division has 20
years experience representing some
of the archery industry leaders.

“Outtech is proud to announce
its alliance with Hunt Comfort, man-
ufacturer of state-of-the-art hunting
seats, which incorporates patented
foam and gel formulas along with
the industry’s only three-year cush-
ion guarantee,” John Seliga, Outtech
chief operating officers, said. “Hunt
Comfort builds remarkable products
and the brand is an outstanding fit
for the Outtech Team.”

For more information on Hunt
Comfort’s quality products, check
out www.huntcomfort.com or con-
tact the rep group at its Ohio head-
quarters by calling (330) 562-9929.

Outtech to Rep Hunt Comfort

Kurt Baumgartner
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The Easton Sports Development
Foundation (ESDF) presented the
Archery Trade Association (ATA) with
a check for $200,000 to support the
group’s efforts to grow archery and
bowhunting through the Com-
munity Archery Program. 

The $200,000 gift was presented
at the ATA’s board of directors meet-
ing in Minneapolis, Minnesota, April
21-22.

“We understand the importance
of not only introducing our sport to
others, but also expanding participa-
tion opportunities for archery,” said
Greg Easton, a director of the Easton
Foundations and president of Easton
Technical Products, Inc. 

Easton also serves on the ATA
Board as vice chair. “The ATA has
been effective in developing com-
munity-based programs to grow
archery and the support from the
Easton Foundation will help to
expand these efforts.”

The goal of ESDF is to promote
the sport of archery, develop
Olympic hopefuls at a grass-roots
level and continue these efforts
through college and university pro-
grams. The organization is also a cat-
alyst in the development of archery
as a mainstream sport and promotes
growth at the state, regional and
national level. 

“Through generous funding
from groups like the Easton Sports
Development Foundation, we
believe we can build archery shoot-
ing facilities and archery programs
that are very much a part of commu-
nities around the country,” said
Michelle Doerr, the ATA’s director of
archery and bowhunting programs.  

Thanks in part to the ATA’s con-
cept of Community Archery
Programs (CAP) and support from
groups like ESDF, the ATA expects
archery facilities to open in East

Lansing, Michigan and Juneau,
Alaska this summer. In both areas,
the ATA has also worked with a state
agency to fund and initiate introduc-
tory archery programs in the imme-
diate area around the facilities.
These on-the-ground archery suc-
cess stories will showcase how
archery can be incorporated into all
aspects of the community – schools,
recreation programs and facilities.
Then, through strong partnerships,
resources are combined in collabo-
rative efforts. 

The Community Archery
Program promotes NASP as a key
introduction to archery in schools,
works to make archery available in
local community recreation pro-
grams and funds the shooting facili-

ties all archers need to participate in
shooting year round. Since 2004, the
ATA has provided funding totaling
approximately $884,000– including
grants provided through CAP – to
initiate the National Archery in the
Schools program in the United
States, Canada and Australia. It has
also contributed nearly $960,000 in
Community Archery Program
grants, equipment and direct aid to
state wildlife agencies to grow
archery and expand bowhunting
opportunities.

For more information about the
ATA’s efforts to grow archery and
bowhunting, please get in contact
with Michelle Doerr at michelledo-
err@archerytrade.org or call (320)
562-2680.

Realtree announces the promo-
tion of Brad Schorr to Director of
Licensing and Chris Griffin to
Director of Retail Relations. Both
Schorr and Griffin have been with
Realtree for four years, both previ-
ously serving as Licensing Account
Managers, then Director of Hard
Goods and Director of Soft Goods,
respectively.

“Brad and Chris bring great

knowledge, service and experience
to their new positions and each has
a strong reputation in the outdoor
industry,” said Larry Bridgman,
Realtree’s Executive VP of Licensing
and Sales. “Brad and Chris have
worked with every segment of our
industry, from product development
to sourcing, distribution, marketing,
sales and customer service. We are
pleased to have two such broadly
experienced leaders on our team.”

Realtree Makes Appointments

Brad Schorr

Chris Griffin

Easton Foundation Supports CAP
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Wildlife Research Center is proud
to announce the firm is now official
sponsor of Heavyweight Mixed
Martial Arts (MMA) Champion Brock
Lesnar. John Burgeson, President of
Wildlife Research Center says, “I
expected a lot when I watched a cou-
ple parts of his work out, but I was
amazed at how far Brock’s speed,
power, and ability went beyond my
expectations. In regards to his hunt-
ing, I was also impressed by the tro-
phy bucks that Brock and his wife
have taken.”

Since age 5 Brock has been an
avid enthusiastic hunter and out-
doorsman and he is proud to team up
with Wildlife Research Center’s attrac-
tor scents, dispensers and Scent Killer
family of products. 

Brock approaches a hunt just like
he prepares for a fight. As he
explained, “to be successful you have
to understand your opponent.  I know
that a deer’s nose is his best defense,
and if he smells me he will run.  By
reducing human odor, Scent Killer
products give me an edge.”  He went
on to say that, “as a bow and gun
hunter, I am honored to be part of the
Wildlife Research Center team and
look forward to assisting in develop-
ing the brand and helping more
hunters become successful.”

Brock grew up in Webster, South
Dakota, where he was 33-0 in his
senior year as a high school wrestler.
At Bismarck State (Junior) College,
then at the University of Minnesota,
Brock was a four-time All American,
two-time Big Ten Champion and 2000
NCAA Division I Heavyweight
National Champion.  After finishing
his college career with an astounding
record of 106-5, Brock became world
famous as a professional wrestler and
even had a short stint with the NFL
Minnesota Vikings – despite not hav-
ing played football since his junior
year of high school.  Looking for a new
challenge, Brock turned to mixed
martial arts in 2006 and in his first
fight on June 2, 2007 took only 69 sec-
onds to destroy Olympic judo medal-
ist Min Soo Kim with strikes that led to
a submission.  On November 15, 2008

Brock defeated MMA legend Randy
Couture by TKO to become the new
Heavyweight Champion.  

Wildlife Research Center’s John
Burgeson remarked that, “all of those
trophy whitetails on Brock’s wall make
me think that he may be a better
hunter than athlete, if that is possi-
ble.”  Brock agreed, pointing out that
“when I’m not fighting, I’m hunting.  It
is a great sport that both my wife and
I enjoy.”

Wildlife Research Center has been
studying how deer relate to different
scents for decades and is committed
to providing information and state of
the art products to help your cus-
tomer become a very high-level
whitetail hunter. John Burgeson
proudly declares that “Our company
has one simple policy and everything
flows from there – Treat people the
way you would like to be treated.
That includes offering the best prod-
ucts available, great information on
how to use them, our 100 percent

Money-Back Guarantee and more.
Having Brock Lesnar on board with
Wildlife Research Center increases
our brand awareness and commit-
ment to smash human odor.”

Wildlife Research Sponsors Martial Artist

Field Logic, the maker of The Block
targets and Rage expandable broad-
heads, is pleased to announce the
appointment of Jay Engstrom to the role
of executive vice president and chief
operating officer. In this capacity,
Engstrom will be responsible for the
strategic and operational leadership of
Field Logic’s research and development,
market expansion, fulfillment and infor-
mation technology operations. 

Engstrom most recently served as
president of River’s Edge Treestands, where he was responsible for the cre-
ation and growth of the company. He sold River’s Edge Treestands to Ardisam
in 1996 and remained at the helm until February 2009.

“We are extremely excited to have Jay join Field Logic’s executive leader-
ship team, where we will benefit immensely from his experience, proven
record of success and passion for the outdoors,” said Larry Pulkrabek, Field
Logic’s president and founder. “Now, more than ever, our growth opportuni-
ties abound as a result of our strong product line and innovative products in
the pipeline. Jay’s leadership will help ensure we harness this potential and
fully realize our growth opportunities, both now and in the future.”

A resident of Wisconsin, Engstrom will report directly to Pulkrabek.
Field Logic, Inc., is an industry leader in state-of-the-art archery targets

and expandable broadheads. For additional information please call toll-free
(800)282-4868; or visit www.fieldlogic.com.

Jay Engstrom Joins Field Logic

Brock Lesnar

Jay Engstrom
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The Easton Sports Development
Foundation is pleased to announce
the hiring of Robert (Bob) Romero as
our Resident Coach at the Easton-
Newberry Sports Complex in
Newberry, Florida. The complex is
located just outside of Gainesville.
Robert, who is a certified Elite Coach
through USA Archery, will be respon-
sible for the Easton Foundation’s
regional archery activities.  He will
coordinate the foundation programs
with the on-site staff and supervi-
sion provided by the National
Alliance for the Development of
Archery and the Newberry
Department of Recreation who will
both also occupy the facility.

Bob brings extensive experience
as an international coach to the new
regional archery center. He will help
the foundation to establish a nation-
al network of training facilities that
will support the growth of communi-
ty archery activities that will
strengthen our future Olympic
archery teams. 

As the Resident Head Coach of
the Newberry facility, Bob will over-
see all training activities, coaching
clinics, specialty camps, leagues,
special archery competitions and
club activities.  He will also recruit
top youth archers from the eastern
part of the US as part of a regional
program to identify and evaluate
future Olympic talent and provide
training for these athletes, creating a
regional link to the National Head
Coach at the Olympic Training
Center in Chula Vista, California.  

Robert will also recruit and coor-
dinate international teams to prac-
tice and train at the facility, includ-
ing Paralympic Archery Teams and
other groups, as well as assist NADA
in developing new teaching materi-
als and training new coaches.  

“We’re very fortunate to have

Bob to head up the Foundation’s
archery and training programs at the
Easton-Newberry facility,” said Erik
Watts, a Director of the Foundation.
“Bob’s management experience,
years of working with USA Archery,
FITA, and COPARCO, combined with
his Elite Coach status for both
recurve and compound bows, makes
him a perfect fit to work with NADA
and help us develop our regional
training facilities concept.”   

“Hiring Bob as the Resident
Head Coach allows the Foundation
to focus on growing its archery train-
ing and development programs and
to further fund the expansion of our
Southern California Olympic
Archery in Schools program to the
East Coast as part of the community,
interscholastic and collegiate
archery activities at the facility.  Bob’s
extensive archery experience and
impressive versatility in various
archery disciplines made him the
number one choice to join our team.
We are very fortunate to have him on
board with us as we move forward,”
stated Don Rabska, Foundation Vice
President.  

Robert expressed his excitement
at joining the Easton-Newberry
Sports Complex team, “This Archery
Center of Excellence is the realiza-
tion of a dream that many in the
archery community have had for
years.   The Complex will be available
to all archers that seek a higher level
of coaching and instruction and
allow athletes that are not able to
train at the OTC in Southern
California to pursue their archery
goals in a world class regional train-
ing facility.  We plan to focus our pro-
grams on youth groups of all types to
introduce them to the highest level
of archery training at an earlier age.
The most up-to-date training meth-
ods and techniques will be taught at

this center of excellence. The center
will also include 3-D, Field, FITA,
Hunter Safety Training and
Education, and wheel chair accessi-
ble shooting lanes. I am extremely
pleased to be part of the foundation’s
team and would like to personally
invite everyone to visit the center
and enjoy all types of archery in a
great environment.” 

Doug Engh, President of NADA
stated, “NADA is very proud to be
part of the Easton Foundation’s plan
to develop regional archery centers
throughout the United States.  We
are excited by the opportunity to
work with Bob and the Foundation
to grow all types of archery in
Northern Florida and throughout
the Southeast and to develop a
regional Archery Center business
plan that creates the operating
model for future Easton Centers.
The challenge for each center is to
operate profitably and to grow local
archery participation while develop-
ing regional training programs that
culminate in fielding strong Olympic
and World Championship archery
teams in the future.  We anticipate
the business development phase will
be accomplished within five years, at
which time the Coach will become
part of the NADA team as we assume
the financial obligations of the
Newberry archery facility and its
archery programs.” 

Bob is moving to Florida in July
to oversee the installation of the
archery training equipment and the
finishing of the various outdoor
ranges.  The Foundation, NADA and
the Newberry City Recreation
Department expect to occupy the
facility sometime in August.

For additional information con-
tact Ms. Caren Sawyer, Executive
Director, at (818) 901-0127 Ext. 104,
or at csawyer@esdf.org.  

Coach Hired for Florida Archery Center
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