
Listen to any discussion con-
cerning the future of hunting
for even a few minutes and

the subject of attracting young peo-
ple to the sport quickly jumps to the
forefront. It is obvious that without a
new generation of hunters to fill in
the ranks hunting as we know it is
threatened and because archery and
hunting are joined at the hip the
future of both is tightly intertwined. 

The sport of archery can be divid-
ed into two parts, recreational and
hunting related. However, it is obvi-
ous that while these two groups over-
lap, by far the larger driving force is
hunting related. With the age of the
average hunter increasing it is critical
for the sports of archery and
bowhunting as well as those involved
from a business standpoint to do
everything possible to recruit new,
younger participants which trans-
lates directly to new customers. 

If recruiting new participants into
the sport of archery and bowhunting
is critical to the future of the sport
and in turn to your business the nat-
ural reaction might be, “Someone
should do something.”  In this regard
all we need to do is look in the mirror
for it is all of our jobs and will take a
concerted effort. Luckily we are not

starting from scratch because there
are a number of collective efforts
already in place. The thing we as indi-
viduals have to decide is what can we
do to support these existing efforts
and what can we do as an individual
to start new efforts. So let’s take a
moment to see what is being done on
national and state levels as well as
what some manufacturers and deal-
ers are doing in their own regard.

National Programs
Supported by many of the lead-

ing names in the archery industry the
National Archery in the Schools
Program (NASP) is a national effort to
introduce kids in grades 4 through 12
to the sport of archery through an
organized and structured program.
For more information on the NASP
program check out www.nas-
parchery.com. The NASP can supply
contacts for state coordinators who
can provide information on present
programs in place in your state as
well as providing the guidance
required to establish a program in
your area if desired.

Youth Hunting Programs
A national push by a combination

of organizations started several years
ago to encourage
states to establish
youth hunting sea-
sons and mentor pro-
grams. “Pennsylvania
recognized the
importance of bring-

ing youth into the hunting sports as
early as possible,” said Jerry Feaser,
spokesman for the Pennsylvania
Game Commission. “Pennsylvania
was ahead of the curve when it estab-
lished its mentor program in 2006 in
which a youth of any age can hunt
with a licensed adult. The program
allows for a child, regardless of age, to
hunt and harvest legal game in both
the youth season and regular hunting
seasons with any legal weapon, gun,
bow or crossbow if their legal
guardian deems the youth responsi-
ble. While in the mentor program the
youth and their mentor must comply
with strict safety regulations. The
youth and mentor must hunt from a
stationary position and be within
arms length at all times, and the youth
is not allowed to carry the weapon
while moving between locations.”

How to Get More Involved in 

This budding archer and his brother
showed up with their father and grandfa-
ther at the Archery Zone’s Bow Fair in
Johnstown, Pennsylvania held in January
2009. While the father and grandfather
came to check out what new bow they
might like for themselves they left with
four new bows and the Archery Zone had
two new young customers.

Jenny Reebel, age 7, is
shown here with her
first Robinhood. By the
size of the smile on her
face I think it is safe to
say she’s hooked on
archery and is a mem-
ber of the next genera-
tion of archers.
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While the youth in the
Pennsylvania mentor program were
not issued an actual license in the
past they were required to abide by
all hunting rules and regulations. The
number of participants in the mentor
program has grown dramatically and
in 2009 Pennsylvania will be issuing a
youth mentor program permit for a
cost of $2.70 which will allow the
state to track the number of partici-
pants by area as well as track harvest
numbers. All of that will be used for
future planning of required hunter
safety education demands as well as
studying the program’s impact on
game management.

Check with the local wildlife
management departments in your
area to learn about similar programs
and hunting opportunities for youth.
Make your customers aware of these
youth hunting opportunities and if
none are in place encourage them to
contact their state legislators to con-
sider the implementation of such
programs. Creating more opportuni-
ties creates more interest and in turn
draws more people into the sport.

Manufacturer Viewpoint
Many manufacturers support

youth programs and are willing to
work with and provide support to
dealers or groups engaged with such
activities. “TenPoint Crossbow
Technologies takes an active role in
youth programs,” said TenPoint’s
National Sales Manager Randy Wood.
“TenPoint uses both in-house staff
and staff shooters to help with a vari-
ety of programs for both the handi-
capped and youth programs. The
crossbow is perfectly suited for those
youth who are unable to draw a bow
and it gives them an easy path into
the sport of archery and bowhunt-
ing.”

Growing Your Next Customer
By Business Editor John Kasun
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You might ask, “How
many of these kids will
be archers for life?” The
more important ques-
tion is, “How many will
be archers for life if we
don’t make the effort to
allow them to give
archery a try?” Youth
programs help young
people develop, teach
discipline and responsi-
bility, all while giving
them a sense of accom-
plishment and satisfac-
tion. Developing youth
archery programs helps
not only the sport and
the industry but our
society as well.

Circle 274 on Response Card
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“Many of the youth we introduce
into the sport of archery through the
use of the crossbow migrate to the
vertical bow as they mature and
increase their upper body strength,”
added Barb Terry, TenPoint’s cus-
tomer relations, training and educa-
tion specialist. “The important point
is not which bow they choose but that
they get involved in archery. As an
industry and a sport we are all in this
together and what is good for one is
good for all.”

How These Dealers 
Are Getting Involved

Neil’s Archery: Neil’s Archery
located in Endicott, New York is
extremely proactive when it comes to
recruiting younger shooters. “We go
to local schools, church groups, and
scouting or other youth organizations
to do archery demonstrations
designed to build the interest among
the kids,” said Neil Newkirk, the
founder of Neil’s Archery. “If we get
the kids interested adults have to
bring them to the shop and kids also
bring in other kids who in turn bring
in other adults. We have found that by
having an aggressive youth program
we are developing future customers
as well as expanding our present cus-
tomer base. Our efforts with the
youth definitely bring new people
through the door.” 

In addition to the youth leagues,
youth classes and beginner classes,
Neil’s Archery also offers organized
birthday parties serving pizza and
cake and a target wall full of balloons
for the kids to shoot at under supervi-
sion. Its youth shooting program is so
successful that at any given time
there are at least four to six kids who
shoot regularly at Neil’s Archery who
have won state and regional champi-
onships. They are so well known in
archery circles that they are often
referred to as Neil’s Kids.

Lancaster Archery Supply:
“Lancaster Archery Supply does not
only focus on shooters who are
already actively involved in the
sport.” said Rob Kaufhold, owner of
this retailer and distributor located in
Lancaster, Pennsylvania. “We partner
with anyone with an interest in
archery including scouts, schools,

church groups, clubs and we support
the Junior Olympic Archery
Development (JOAD) program. If
anyone is attempting to promote
archery we support them in any way
we can including the loaning of
equipment.”

Kaufhold continued, “In-house
we give lessons to beginners. We
especially like to work with the kids
and every Saturday you will find a
part of our range filled with young-
sters learning how to shoot a bow.
When working with kids we have two
rules, safety and fun. We do not stress
the competitive side of the sport but
instead make sure everyone enjoys
themselves while learning what we
feel is a life-long sport. We even host
children’s birthday parties where the
theme of the party is shooting a bow
and arrow. Nothing makes my heart
beat faster than to hear a kid scream
with laughter after he or she pops a
big balloon for the first time.”

Freedom Archery: “Here at
Freedom Archery, located in
Duncansville, Pennsylvania, we loan
out archery equipment for church
camps, scout camps and any organi-
zation that can help promote
archery,” said Charlene Morgan,
owner. “Although hunting is without a
question the major part of our busi-
ness we constantly focus on getting
more people to shoot first and then
hopefully they may become hunters.
If we focus only on the hunters we lose
a large portion of the population that
could become involved in the sport.
The growth of single parent families is
also having a major impact on the
hunting side. If mom doesn’t hunt and
dad isn’t around how do we attract the
youngster?  It only makes sense that
the largest components of our future
customer base are the youngsters.
While some of them will naturally
become archers and bowhunters we
need to work hard to attract those that
may not and that means making a
concentrated effort to make archery
attractive and exciting for them.”

Don Martin, a member of the
Faith Assembly of God Church,
recently took advantage of Freedom
Archery’s loan program. “We had a
church picnic planned and I thought
that if we set up an archery target we

might get a few kids to give archery a
try,” said Martin. “I was blown away
with the response and soon we had a
huge line of people waiting for their
turn to shoot. We put up several bales
of straw to make a huge backstop and
covered the whole thing with bal-
loons, making it almost impossible to
miss. We even put dollar bills inside
some of the balloons and if anyone
hit that balloon they got to keep the
dollar. The kids were whooping and
hollering when they popped a bal-
loon and when their turn was over
they got back in line to try again. But
the real shocker was the adults. Even
though the booth was set up for kids a
lot of mothers, fathers and grandpar-
ents wanted to give it a try as well. The
next day at church the archery booth
was the buzz of the conversation. You
can be sure the archery event will be a
permanent part of our future events.”
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Keeping youth bows in stock not only
offers the dealer more selling opportuni-
ties but it helps build the customer base as
well. This young customer and his mother
are all smiles as he gets his hands on what
will become his new bow. The old saying,
“A bird in the hand is worth two in the
bush,” is true when it comes to selling
youth model bows. Kids don’t understand
“ordering a bow” they understand going
to the range and breaking a balloon.
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Conclusion
While we all realize the need to

attract youth to the sport there is no
one right way to do it. The opportuni-
ties are limited only by your imagina-

tion. Youth leagues, archery lessons,
birthday parties at your range, scouts,
church groups, involvement with
national programs and your state
wildlife departments are only a few of
the possibilities.

Remember in any event set up for
young beginners keep it simple, close
and make it fun. Kids are not interest-
ing in shooting a tight group or mak-
ing sure they have the proper back
tension they just want to pop a bal-
loon or hit a big bear target at five
yards. Simple fun is the hook required
to get them interested.

I frequently visit shops that have
no youth equipment in stock. When I
ask why the answer is always the
same, “If I have a customer that is
interested I can always order a bow.”
Ray Weasner of Weasner Archery
located in Bloomville, Ohio takes the
exact opposite approach. “I always
keep several youth bows in stock,”
commented Weasner. “Just about
every major bow manufacturer offers
a quality youth bow so there is a wide
selection of price and quality. If I can

get a bow into a youngster’s hands
that come into my shop with his dad
or grandfather it is almost a guaran-
teed sale.”

While we all realize the need to
recruit youngster’s there is something
that is easily overlooked, youngsters
don’t drive and they seldom have a
credit card in their pants pocket. All
kids naturally are attached to an
adult. Adding a new youngster to
your customer base may also add an
adult customer as well. After all what
grandfather could resist that little
voice asking, “Come-on Grandpa,
you get a bow for yourself so you can
shoot with me. Please, Please!! ”   

Editor’s Note: In addition to his
writing duties, John Kasun is an out-
door seminar speaker and a business
consultant with experience in corpo-
rations large and small. He can be
reached at 126 Acorn Lane,
Duncansville, PA 16635, by phone at
(814) 695-5784 or by email at
kasun@atlanticbb.net.

Penetration Test: 
Mechanical vs Fixed Blade
Shooting them once with a Grim Reaper® is
like shooting them twice with a fixed blade!
Ballistic Gel penetration tests confirm Grim Reaper’s supe-
rior penetration when compared to a two-blade cut-on-
impact head said to be the best penetrating design avail-
able. Grim Reaper® WINS AGAIN! Grim Reaper cuts twice
the volume of tissue! 
Accuracy, penetration...twice the tissue!

Every Grim Reaper® fea-
tures patented MAXX EDGE
SS™ blades, the strongest
blade base in the industry
that steps down to a blade

thickness that allows
razor sharpness. The
only blade like it!
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RazorTip™ and
RazorCut™ broadheads
are available in 4 weights with
3 cut diameters.

Grim Reaper’s NEW Hades™ is the only
replaceable blade broadhead with MAXX
EDGE SS™ blades and special “V”-notched tip
that allows a sharper cutting angle and aligns
with blades.

Circle 219 on Response Card

This young crossbow hunter poses with a
buck just about any hunter would be
proud to hang over his fireplace. Getting
youngsters involved in hunting is not only
good for the future of the sport but equal-
ly as important for the development of the
child. There is a saying, “Teach your child
to hunt and you may not have to hunt
your child.”
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